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The effects of SNS use and the individual differences on the social
connectedness
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Abstract This study empirically explores the effects of SNS use and the individual differences as the self-esteem
on the social connectedness. The study results show that the higher self-esteem, the more use the Instagram and
the Kakao Talk, which implies that the individual who has the more pro-social propensity uses the more diverse
SNS. In contrast, the twitter shows the opposite pattern compared to the Instagram and Kakao Talk in terms of
the SNS use according to the degree of the self-esteem. It also shows that women use the more SNS and the
cell phone compared to the men do, whereas men use the more Internet than women do. The study results show
that the more SNS use and the higher self-esteem, the higher social connectedness. Among the diverse SNS,
only the Instagram shows the statistically positive effect on the social connectedness, which implies that the
more the Instagram use, the more active in off-line social meetings.
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Table 1. Descriptive statistics analysis

- EL

L2
(M=455, SD=94)& 8] &l AMgaigon, ol mh N 34| EouR
. _ , s|o] =% 2% 481 212
Ec!'%“é‘ Z_]"O/] }1\_;]5‘1: .85(Cronbachs (1)%]\‘;]’ NENSE 2% 347 234
e s 2% 631 116
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Ve~ ER 285 139 1.01

E9H 285 1.74 153

EUASS 285 2.10 1.43

FrolE 285 6.51 91

QUEM 285 541 153
QN A&kl w2 SNS o] & dejol ek <A A
1> oigh A4S 918l i Ao ¢4 A& &
el wE 2ol & A8 o oA, A& A
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o] 8 g 7H7h vl o} 24 2EE
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of W2 SNS o] &&= Ho|ahy} 77105 ESH
o] &l glo} A& Ao et sk 2}
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