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B FHxe] 5407 fiuAl o] e AR f#
Ao] 9l=t|(Hoffman & Novak, 1996; 2733, 2004),
53] a4 QY & ES T3l HE4 7 elE &%
o] EA%

(Eighmey, 1997; Peterson et al, 1997; Schwartz, 1997, &%
BEF, 2002). = vlgd FFog AAVE o]FoA = Qe
&SP &S o] ogehA] ¢kal *}OlEfﬂl sy &%

AL =1 -1
9ol o]Fojd ¢ & 847 Q79 o]9} #HHste] A
99713502004 5 T ﬁ%ﬂﬂ} AL 4% plg o

TolA ABlEdE AN AE J5)H Y+
9 gHEA L 97 BAE ERls o, Koufaris(2002)=
2Rl &AL Adshs EAEE AIE AL 99}l
IAE Y5t} Anandarajan et al.(2000)9] ATFNM T <l

UK

ojgel glo] EARE uAY HE T4 JEFS A=
S el OIS DA B 5319
o wAe) A B AEY 2ol Fo% FTE 0]
T AL AT AE ﬁ_%]%o T AL B W
I%o(high involvement) AH|EAJo] ZFstn@ AFo sk
ek B, 4w 4w A oE 297 o}

(Eighmey, 1997; Hoffman & Novak, 1996; Peterson et. al. 1997;
Schwartz, 1997; A2%-AF, 2002), oldl oist 172 =7}
SHEH 1A Alo|Eo] gt B9} H7Ee] IS A
21 2](Anandarajan et al, 2000; &S5, 2016; ©F-5-7
27, 2005) 2 AR P o E(Koufaris, 2002)%F ©]o] &

4= Q) olo] B Ao HE APE IHPH &% 7}
201 fF3|4o] AE aFE Zelx W olE] ¥ o] A(interface) ]l

A3 QQlo|z} 17 e] Alo|Ee] thaf A&

A
I &2
193k3 Lol 2B AR 2010% A8E A0

4

I JARE 7|Rke® 1 Q1S Y=
=

£ T3 7 UES B4 wEse Al A 2 A
RE Al¥dhs 7 S (Dholakia et al, 2000). ¢ AH}H o

£ Aplsel] i AR Hastol ot vz A
71315 853 &= QltkLee et al., 2010). &£ 2 o] FAEoA
A=g Ago= NEPPE T

g5t WS F et
ol gAol Al o8t Qo AgatA Prhol2u] 9], 2009).
& 22l adEdA EFAE Eoln d¥Hy amAQl

= o

Zlo] Ha #Qlo] date AR A7k vl S Fof A
olEo] T Az HrIZ oloixA @ Aotk 9,
2011). T3 AuH|A7F 54 Mu|xol B AgstAY, 953

L3
o % B o= A2 oF B 37 A%l e

L

ZH?UH «1 OﬂE Oﬁk% Ulﬂﬂl 2 ﬁolﬁk

AF el felet 4
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T el B Agsed Aua F4
ko el o] 2gstef, 1ol <l
Az g A ey At Ok, FH e 5 1A
Lele] AE HFete ATt %‘ﬂa‘o} oo A gtttk
Jarvenpaa & Todd(1997):= Parasuraman et al.(1988)°] #|A| 3t
SERVQUAL 57§ QQl& &l &7de] 2g-38fo] Anakzo]

Az eukel £RB Fo M2 S4B,

M2 2 o rlo

2

THoR o

€

o] QA& 4
i}

ofN ofl g 2 2
ox Mg o
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Gefen(2002)9]  QATolME eIl ATyt Fudt
SERVQUAL 281& o]gsto] #4etgien, 374, w4,
A 5 QRlo] AlFe, AFe 1 FAR HAE
= ZQI3I3IT}. Parasuraman et al.(2005)2 ©|2|dt 2.3 EQlo
AL 753 Hu)A FAL egol 336 Aekek MulA o

ol 7715 78l (E-S-Qqual®} E-RecS-Qual), 2273 FEof
$F Brkeclow s on, Alo]Ee tgh wisy
944 A AEA oz AT o]F tharst b‘Lx].
AU AulA {3
ASo] AAEIL o] dt kel A
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o]¢} ¥H&ato] Bitner(1990):= AB]A Fdo] ] oo m
Ae BAE AASHA ST, Parasuraman et al. (1985, 1988,
1991) AHlA Fd3 o oweke] wAE Bl O]E]r
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g AEEA, AEY Y, AR T,

Fel= 4l 7]

gy

2 ovlshe A28 A, AlE 1A JRE ke

SAHIY g ArE S thKahn & Wansink, BHodhs Al /i ARED), wA Y Al a3Al A
2004, A2F-AET, 2004). F3F 2B E o)l it & 2} Al ES Fal thgehs WA, Al A Al Aol B
iy 275 5 oA oY Ao R AIE o] A A et 17 B, dshd eedls S8 A 7t
Qe AEEA, B dd SHA, A%, TR, S AAA B 7 Q9lelA 37 A FEor S48
Ao Ax @ B AxN7F /M= & REE J5)E =45 Ch(Parasuraman et al., 2005). AZ& &35 +G=ke} o] &4
% ThBeatty & Ferrell, 1998; Koufaris, 2002; Xl 3%, 7o adE U AEel dish Wgoluy AlF R mjEe] &3
2002). 7AABH= o gk HFoht ;A AMelATE AHehE o wF Ve AYel YFL T YEIA, 3 YR
i 9 AR ol tieh A7 e SAFHORE & ags S8 e wE AR, Zdel Feehs Ak, deE
FEol o] &Ael iE dA Ak, ARl dzel s Al A 4RE S8 ol8H= ALk, ol Al AdEW A,
T AulA, 5 gkl Hig ofal:, BE AHIA Al &g olgo] b WHRG AIes A 9 a¥E ol
A%, A dEwe] 2t 2dx T4 V), Addoln AW dE Aoz st Axz A
HEALE A AT, A% Al Hod 2 ARA AlF (Anderson & Srinivasan, 2003; Ivens, 2005).
A% SO TSI hRafiq et al, 2012). Ao R A Ok A Ageel diel] AR of
E-SQ< Parasuraman et al.(2005)°14] A|AISFL Sl E-SQC] Yzl &% 24407 o] U AT e Y ARR
471 2213} E-Re-SQC 37) Qo1& FTAA dowM S4st H, olF 45| fletol, AlolEe] i Al 9l A
gt T4 2902 AIE A2 W olgd A% ME % FF ALA AdsA g L 7o) A S99 He A
L£5 5 Yulshs 284, 5, g 9 JHEsk ol sk T 507 S5 th(Davis et al, 1989).
APOIE oF% o] T4, ARIEY Ted s A
<E 2> 20l B ¥ M2l 24 AIKE-SQ)
= 1 2 3 4 5 6 284 Cronbach’s a
T2 74 .735 732
0|5 & 2 Holy 785 783
it M Al =3 706 764
HE 7N .710 747 950
i mo|X] 2 ARZH 596 750 '
AR 7HEA 745 782
32y N 835
APlE T 764 781
HA 29 9 AB 7k 597 .800
TA| A 3 ABY .627 813
NAg ozl oy 6% 833 01
F= HHo| o2 oty 692 793
oEEl FEXME 615 766
TEs Azl S22 747 851
QIS5 Y 808 866
U571 | HE 804 854 942
Mo 27N .501 .560
APIE FSE 22 = 553 684
Xalst A HHE 791 882
L% HH HS 5 749 876
ol Y2 25 F 783 872 945
2 35 2S5 .760 .892
Ha|E HE M 767 761
NE BE M| F= 816 854
Felojst 252 Ma .704 .763
el @F Al X2l 2 643 759 o
A58 2 M2 614 756 '
A e Al 2 744 753
T2 E2 2MA 24 708 679
Ha2|5 B A 700 705
IZ JISE A HE 810 .804
=2 2u2io| TMH|A ME FALL BER} 704 817 .868
A 2 Al o3 TS Al 743 811
T 2o 2k 18.23% 35.89% 52.39% 61.68% 70.45% 78.72%
=28 Mplz KMO = .940, Bartlett T&Zi44R|=7195.84(df=528, p<.001)
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JAHE NME LTS AOIE E4L 22491 MHA FAO| ME| X ARD oTof OAE IF
Iv. 24 #3 gy edle] st gl wEHgIL oles At
E-SQ #oF A= oFJA|uk Karatepe et al.(2005)% -3t

4.1, 97 SHHAH 54

Az, & ATelMs eI B

T 53420052 ATl E Aula F4 e T 5 9
Qolo] /i Aoz e Aoz &Y At Y
st
%
o
o

o s o

A= v
SHAY QT FATH EAE AR, AdEe @0l A NEE AR aME MSA o o5 5 oS
1739(86.5%), ©14d°] 278(13.5%) 0.2 PA e Hl&o] Egto = muksle] 2Moz W AASA oku skt
_‘:_ o 2~2 U= A . -
o), AP 30400 74 HEo] IHEEE W AGo: o2 wot) ek, & RALS 870%% UEhton, mEw
544, 27.0%, 40tl: 678, 34%)°2 YERGTE s0ul7F 327 Qole] dieh AFE RAGAE a84o] 950, AAH T}
o ™ 1} o AT
(16%), 20015 5AFSE 298 (15%) 2 UERtoH, 6ot o] = Aol 901, & o]&qAo] 942, ANl HRI} 945 WHSA
179(9%), 200 PIREE 19(0.5%) 0.2 vebdeh 7]EE Ak BAdo] 942, AAA 0] 8687 UERT AlFA o= FA7E 9l
= FE 3040t EAol Fimska Sled(FeEul=sd, = Qo7 wasginh
2016), o= MQ1e) ds FAskE ke 11 7 SUksk =g Wole|| gk HE 99l BAA= Alo]E B4 Q0
A wlwz 7]Ael :4%2‘1 BAEE ]led WA W oAl AEA, vherd, 434 9 el 3 2AH BA
= o) =]
30-40tholl A Anl7h T 01 o]Fo] hl N Ao BMFHL W"l E-S g@% ow 9ol HA *léFﬂD} A
o) « =R TR T S FHAAFS
p | =y =] [ RSN
O‘]—— XOJ_ EHEHO]'JZ AT 7)\__E. ]%E}’/\)\E]' }?l' %)\_ 7495%i E_gé_o/] @@'@ D—d_‘:/l_ 7 0% ]/q_oi
vebgoH, A Z7]e dAe e9dE HEE o eR
42. 53 =7 HEY L MEH oo 24 g AEA 4, ek 1P Wg £ ) o)
o] QolellM Q1A A gro] 0458} A Vel AN
AT Bl ARE AA A el gk AV B BN S Adsts Zloz et AA O}Oﬂu} 2 Wald|
A A B 2]l 24 S olgeith 9 =2 74 3 AT BT AFA 29l 865, TR 291
T e ARgsRlen, o]l F= UIES An# 916, T34 Q1A 946, 72N} OOJ% 940, E-SQ 221
(eigen-value) 1 0]%, 2]l 3 WAL A A(Verimax) & A oz Yeh}, Agids BA7b Qe Aow sa)
o] gakiet. 4 A3, ESQE TSk 7] 29 F WA Ak
<E 3> 29l BA ¥ M= 24 HISY Ho)
= 1 2 3 4 5 25N Cronbach’s a
FEHE XAMTFE 801 .852
29 e 22 762 888 865
2 2y oz 5 452 562
HIZ T Chok 561 724
H Cly .766 .89%4 916
FE 02| T 718 .830
22iel 2T chet S0 781 838
22iel 2T ohet 742 812 900
22iol 2T chet E24 73 754 946
22fel A~E=of| chstk xHo| 767 .793
AR 7k & RE= 3= .681 .678
Liol| chét 2R FE 77 814
Me S FE Ty 849 907
—|7H OI;H N 795 853
2 MU|A ME M= .730 725 940
Ms FHIx 74 & S 487 521
FQ 2R MHIA HE FE 734 .687
k=i=p] .668 .715
WNES=pfi=S 719 877
Z2 olaty 72 783
ESq THel He 7% 635 922
HHSAY Ak 612 728
EER] 585 481
A 242k 19.76% 37.79% 55.60% 65.32% 74.95%
oY NEs KMO = .939, Bartlett T+&Z448X|=4603.95(cf=253, p<.001)
HAZAAT M142 M42 (SH642) 169



oy - U332
4.3. AAEM o FH v J|sH A A= 7 AR deRdthe=870, p<01).
TS S4 Wl Ve BAlAE didol M =9kor
24 el 7ke) ARA RGNS BE =4 wel gre)  (M=60L, SD=085), WA JIRIsk 291 T W Ao v
ARBATL BE ol AW ARBAS AXE Row  EPATHME493, SD=133). FrHH e Ao} At 7MY T
el =2 wel 7+ BAlelE ARy Aua 24 = 5= doaly] 9o 9l E(skewness) I % E(kurtosis) S
(=701, p<.01)’ E].o(;t}\éjrjr 191‘;]}\3(1:‘702, P<-01), 7Hc€_§}g} }‘\_}%6]'93\5]’. oelgl_@gi QHE% Zér;ﬂ\%} 2 U]‘ﬂ, %E% Xé"ﬁi
E-SQU=702, p<01) 502 %o AuyAz} Uehgt 59 k7 vvtolw Agrb AEFE] ZAFsITh Aksoh(West,
Welsh gl welel Alzshe] gl BSQ aolo] A et al, 1995 ¥ A7l 54 e dme Aol
] JEREom (=814, p<0l), 5% Wolsh £% wolojyy 0432 0762, HES] Aolgko] 0.128 0728% W VIEE F
el EAQQle] Aol A He AueAE worh  FohE AOE et AR w3k A 7P gle
(=802, p<01). W7} WQ Aol ATu) owole] @A)  F HERTE
<HE 4> ol ZF Az 2 7= A4
= =E 5 Aol €
Hed che S84 FHolst ESQ M| o= I o= B
MEY 1 6.00 0.85 -.695 -225
Cteky .685* 1 541 117 -432 -728
751y 613 702 1 5.18 1.21 -512 -176
THolst 551 47 857" 1 4.93 1.35 -433 -383
E-SQ 701 615 .656** 702 1 57 0.89 -615 -.355
Al=| 685+ 608" 837 690 814+ 1 5.82 1.00 -762 128
Aol o= .608** 565 649+ 857 .802** 870" 1 5.75 1.07 -875 .509
*p <.05 ** p<01
4.4. 718U Tl wA= FANME F3E(B=0.178, =2.766), 7HRASK B
=0.125, t=1.964) = E-SQ 2°1(5=0.589, t=8.538)°] EAIZ°
MANFE S8 BaE g9 B An 59 7w, F Y M2 98 vAT Jlow vEHed 23,
% ARA, Ok, f34, AUS 9 ESQede 57 wa 7P 24 7R 25 A, b dE(80036, =0.555), T
0% s, A7 R AT IEF F5 waoR s v B0 L2760 AT e VA= d3E s
AN AR A g e W AR 44 HORD 2L K 22 717 R AREs fefsden
Sgieh WA, 59 welsk AFe] WAL pANAE gy (F8092 p<ool), BY AFHRDE 67.6%FE R-0668)
(B=0.182, t=2.997), /218K B=0.186, =3.083) % e-8Q £l(g = /I HERIER wpARem sk Ay sjiskel
~0.510, =7.847)0] EAA O T F+)9 YL A= 5 ATehs 9 A AlETE A o5 F
Aoz etk 111, 7H 14, 7P 105 ) e o SR SR A 9 v Aes debiel(s
P7H B=0.03, =0.054) F3(B=0.066, t=1.002) Azle] 0870, 24800, 7} 3 A B AFEE Felson
n)x)= ek Itk 12, M 13 7)7h. B Agn (F=615.03, p<.001), 28 AP R2) 75.6%(T78F R2=0.755)
RS omE=0597, p<00l), B3 APE®R)S 7129 = w/A HERA
@8 R2-0705)% 7] e 53 wels A4 o
<E 5> 52, 07} W B% #ol 7 sj7iEa Ay
o E= HlESS A R
7= =g ol ol 5 - 8 t « F2 F
(A=) 279 294 947
2y .216** .072 182 2994
Hﬁ;ﬁ:ﬂo' Clet A 003 054 003 054 72 9597
@) w3l 055 050 066 1.002 (-705) '
- JHelst 13" 045 186 3083
e-SQ 573 .073 510 7.847
(A=) .295 332 .887
=2 wiol -
L ma ol 2y X(HD—T:H 045 .081 036 555 676 80,92
(KTl o)) Clesy == -025 061 -027 -406 (-6688)
73l 158 .057 178 2.766
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| AIPIE S43t 22101 MH|A

ENO| NE I M oo OA: ¥

7Helst .098"
E-SQ .704*
ol elAl=]) — Z< Biol (&) RHoj 361
(RH=ol 2|=) Al| o= .926™
*p < .05 ** p<0f

F7HH oz Wal
(tolerance)= E-SQ 2914 7}3+
HA gkgkom, FAEAFVING 7 E&
AOF 2.847F YERY 10HTF ZFo} E}Z%ﬁ@ﬂl%
g 20w sdaiglt

B HETAY SPRAIAE B
0.3

=
e

7:21]7]'

4.5. U7 =2}

H=
(= K=

A 2] izl Hlel

A AE gqle] w7l &3E 7=
x] _5}9_13]-7] -‘.’46]1 Baron &

Al
Kenny(1986)7} #] 4] 3k uH7H A
Astdtt. w7l avtst Hel
HQl ke 474101] Ash= A3e] vl 11H7H el
7F A=AE sk, wi) &3 F4 o R
A9l WHOF Baron & KemyiTH(0ldF BKH)©| Ut
< F 3R o]FofA |, 1AM E 5 WA
o7 Iz} B 7S AFsh, 4 Aol 7
7F frejstefof gttt 2vHAlClM = 59 Wl
sEA S Wk, 24 7&?%011*1 ﬁiﬁ]—?ﬂ
it} A 3gA o= wjsl A

O]OE ?5]'_]__ %./\

ook

él

Q91| A, 19474 AL vz
olel Algof A2 F&S mH o £=0.685, t=13.226), 2%
el = Fh)2 dFE vAE= FO0E YERTH A
=0.608, =10.765). AW 3dAlA = vzl Wl AlF vko]
& Wele] AHY FFS WA= AoE YEhk(£=0.854,
t=17.715), A E A AT AT Sxelx & il

<I 6> AIO|E EA 2 E-SQz R0 o= 7

.050 125 1.964

082 589 8538

221 1.636 756 "

037 870 24.800 (-75) 61508
s Ao® dEdth bk 2919 A, 1A
Helel AlFe ) F3FS v o™(5=0.608, =10.788), 2
@A F<% WMol Aol FFE PAE AoR Yed

(5=0.565, t=9.639).
o] F% wWalol A2 °

o 1

39
S 3RS ) Welel Mg
g WAL Aow uehi(g

oL

[}

=0.835, =18.9 9) AFE toHd 29 AT oEelA gk
A vlsks AeZ YebRth F34 2219 A, 1949
Az el AlFe FHe TS wH O H(8=0.637,

t=11.618), 257 F<5 ®Qlel=
T UERRTH A=0.647, =12.003). 3THA]
Wl AlF BE E& ol x4(+)o] o &}
e 314 £=0.160, t=3.628, A1F:
AFE 34 QR AT g EeA
= vebgrh JQlst 218 A, 19AlelA wiz] Wl Al
o] JHY IS vH oH(5=0.680, t=13.397), 2&HA T

A G vHE Fo

1 F3Ad 7wy
el B Rl A
5:0768 =17.392),
& s R

HleE FHe S vAe AoE YElHTH A=0.657,
t=12.261).
3ANAE ANAske} ] Wl AlF] BT FE Wl

AH 9FE vAE ez yehgedlelak =0.109,
t=2.276, A F: £=0.795, t=16.580), A FE 743
uf oA ¢kd wil Sl Zo® UERsiTh U}Z]”LOE
E-SQ £219] A, 1=HAlellA w7l HQlQl 2F e FHe] ¥
TS v HOM(5=0814, t=19.690), 254 T Welo L H(+)
o] 9FE vAe Ao® UEHTH A=0.802, t=18.862). 354
o AE E-SQ¥ Wizl ®ilQl AlE] BT F& Wl A
FEFE vHE AoE UYERHe-SQ: £=0.278, =4.861, A=
B=0.644, =11266), A= N3 QA Ao JEeA
S wizlehs Ao JERTh o)) AiE AAEH <3
6>7 2t

=

kol EHA0IM A2lof oi7f 21t AF

126 2E+71| 3E+71l
w2 2 ol ) sel 50 (S2LobH-52) ol e
B t B t B t

S 2N 685 13.226 608 10.765 022 486 7=10.66 24

== AlZ| - ; ; - 854 17.715 (p<.01) ai7H

. Clokd 608 10.788 565 9636 057 1.290 7041 24

e Alz| - - - - 835 18.929 (p<01) ai7H

cain X 637 11618 647 12,003 160 3628 7959 L

72 Alz| ; ; . - 768 17.392 (p<.01) ahzH

- JHolst 680" 13.397 857 12.261 109* 2276 z=10.45 e

= Az . . . - 795+ 16.580 (p<.01) atzh

EsQ E-SQ 814~ 19.690 802 18.862 278" 4861 7=9.78 L

NE 644 11.266 (p<01) oH7H

*p <.05*p <01
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The Effect of Website Characteristics and Online Service Quality of
Kidult Online Shopping Mall on The Reliability and Repurchase
Intention

Sang Won, Lee"
Hong Keun, Kim**

Abstract

The purpose of this study is to analyze the effect of characteristics of the online shopping mall website and the service quality factors
required on the online service on the reliability and repurchase intention. Through this, the key customer response service and operation -
management strategy can be proposed for the growth of kidult online shopping mall which is continuously spreading. Also, implications
for development direction can be suggested. For this purpose, the ES-QUAL and E-Rec-S-QUAL factors proposed by Parasuraman et
al.(2005) were set as independent variables, as well as professionalism, diversity, playfulness, and personalization, and website reliability
as a mediating factor, and repurchase intention as a dependent variable.

For the analysis, a structured questionnaires survey was conducted to 200 domestic online shopping mall users. The main results are
as follows. First, the professionalism, personalization in the characteristics, and service quality factors had positive effects on website
reliability. Second, playfulness, personalization in the characteristics, and service quality factors had positive effects on repurchase
intention. Third, website reliability had a positive effect on repurchase intention. Fourth, website reliability was found to mediate the
relationship between predictive (independent) variables and dependent variables.

The above results show that if a professional online shopping mall is equipped with online service quality and establish personalization
through enhancing the professionalism, the online shopping mall can form a website reliability and expect to build continuous relationship

with customers. In addition, implications can be suggested for future customer response service and operation - management strategies.

Key Words: Kidult, professional shopping mall, online service quality, website reliability, repurchase intention
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