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Abstract

This study investigates the effects of fashion consumers' individualism * collectivism propensity, social
capital and Instagram usage propensity on evaluations for fashion influencer's attributes on Instagram. This
study conducted a questionnaire survey of 20 to 30 year old male and female Instagram users. A total of 483
replies were submitted and 467 of the replies were used in the final analysis. The quantitative data collected

through questionnaires were analyzed using reliability analysis using SPSS 18.0 while AMOS 18.0 was used
to test the model fit and a structural equation modeling between the variables. The results indicated that ver-

tical collectivism and vertical individualism were found to

be related to relationship seeking propensity; only

vertical individualism was found to be related to information seeking propensity. Furthermore, relationship
seeking propensity and information seeking propensity were both related to the fashion influencer's attrib-

utes of professionalism, intimacy and attractiveness.
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L= 9] (Follower)g 713l o] A5 = AA~ER13 < SFAMTE e=d A Ao FEEFE T8
=5 A A (Influencer)’ =il she] o] 52 22lat o el =ahar, WA Q1EF 1A B 7] o
HEpAERE ofy et @ TapQlof A e el Ql Ao YA whel B &g aelof Bt A o] o
S 2 TS AL AT AEF A = Bl HAIRE, N &7 7ol Adaste] 5§ 7be] GaF& vl
VF= WAAY WS frleshe Abdolghe Ro A= aQlof ek doh= ARk dA ol
2, H A Y A A 28 AFEE golo Steinfield et al.(2008)-2 SNS& ©]&-3t= @A HE
o AEFAA G2 AHAle] Al gles As ERQlY ol Zatd A5 Y ERAE f-AI8k= dlofl A
A Y1 E sk A4S 7] diZel S o4 ARt o] S2{o] S A Q1 Y= A AL Sl
BEEoloprlE 159 Y vEH A} o5 at SHELAL, Ju2014)9] ol A Abel ] ApL 2 71A] 3
o2 Al ek Wofl =Rl th(Wright, 2015). Zhell 9= mlAl= 2= Bl Park(2014)]
AAERIH St 2o A8 A3 2e], EE =, 2ERQl Eoke] A of Al = off SNS o] 829

(Twitter)2} 5] 0] 25 (Facebook) ] & Abeh53te]
AS FAoR ARG AT Rk G4 A
o5t e ol whek, b Abgre] ARl uhef, Gl
Zol AUSHA e PHE AFFHER ALGA] &
o] et 554 0= A1gE S ATHNa, 2017). 2
seagel Mol A ABZANES 159 ol
= 2t} 3l A ekt
3FeH(Kim & Choo, 2017). ©]
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Q) th(Park, 2018).

S. S. Kim(2018)of] u} 2, A A} 13-8 2018
A2 2T F AT A AA B =489 7o ¢
2 El13 ¥ &5 A A (MAA: Monthly active account)
& &l 28| A P E B4 o AD v A" E
WS B AEHAL ATES AL EAES F
ol o Hj H Edl=of et AR E AlF AT
A A 9} 2 E5 1%} 51t} E 35 Schawbel(2015)2)
ZAboll mhEE LU g Al ] 62% ] T o]
oA 574 A Als FAo &% F, AR gt
FAHEE 714 SHEo) Fobd Aroletn Sk,
o]i= SNS EHF o A 9] &Fo] A5 Al o 53
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Hape fFel S ol e 4 g
ek N AF /A GO A FS SNSE B o &
ol 9F= =kl 3F A 3l (Lee & Suk, 2017), 7H 15
ol/IRrFe] Aol wke} 74X 2 Hksk M B ok
JE HAol= 2ol 7h lrkal shgirk(Park & Choi,
2002). whepA ALSEFTIY o] §AL7F 7R AFS) A A}
2} 7 1o/ o] Aol B o]8 4
FHAEFIA A Bl FFevE A2 A
2t

W. B. Kim(2018)9] AALo] 4] w4l 9l
83 Frh o= mi A a 1A 4(
S HE3 ot B3 Lee et al.(2015)2] A+
o] b2l Q12eh 19 27 39 5 A E A )
ST ARG A LA ehol] wheh vl A} B e of) 2}
o7} 9Ltk ol SNS °]-&& Fal AEFAA 2 &
Hg RIS Hid, B AT A E 2ulA7} 2
8= SNS o] & Aol mhe} 1B A 4] B} 54
o AT et Ao Azt

wehA] 2 Ao A= AT H il dEFA
$-8FaL, QIAE 7S Soff ool Het
=& ¥=20,30 o] §A= 2] Ao/ Tk
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II. O|EX uij&d
1. AFS| X Xt

AFEE AR A Rlo] L Aol FHE AR H&
7h4-e] 2p41o] olet 4 o) Elek(Bourdieu, 1986). A}



OIAE}12 OIS XIOl NOIFEO/ &Ik 0] M5H ALSI K XM= X CIAEL 2 012 M)l [HE2
MM QIZZAM £4 I 245t o1

32 AL A Q1] &0l A ot k= A o] oty 82l F A, 534, 3o T AE] A 2ol 713
2t Y QIAEo] Aot AFE-Sh= *Pﬁlﬂ AZY Frko] FFE Xtk AL & 4 AU
(Embedded)ol| A 7HQle] A& 4= 1= A o] th(Lin,
2002). AZAgl whet 253 = Gl AFE A AR 2. JHQlFo /R etFo| Met
AA A AFE] A A2} AL AL FROR FE
=} ZHAF /A HFL] o] 22 3 E3t T UE

AEH A A 2 7ol Ft S FAREH vy Hol= okt 7h A 3, AL A A7, F71, 59 Aol
AT EAS VIR ARER A E A}Q UEHIE A& o]t bl A QA B4 EZ AFEE I Qlrt
S5, P UE Atolo] A H o g st Ui (Triandis, 1989). 7H¢15=9] of Foh3=9] &3}o] Aol
a7 AAE S o], MR A 9 A-AH oS = gt iQlo] QAL & T Fupt 2pAlo] £33
A B-3tch(Lee & Lee, 2012). HHd o A 2] A}FS] 2] AFE = A9 235 ast=rfo] 2 Uth(Bond et
2 AR GEMAE I ARSI JAA M EYAE al.,, 1982).
FAT O F, AAH o 2 223 #AE B Park(2014)0] w2, 22l 319 AR A &
o Ak, A lo] obd ek A o et LRtk o SNS o] g-AFo] g2 AT &2 HdFo=
334 7 Al 2|7} A 71 tH(Putnam, 2000). A 2-& A H UeRd 4= qlow, 719 £3k= Q1Y 54, 4
o A& A Mot sto 2 ALE A A E E= H, 5%, A7 AA & T8l 15 AAGol A
AATE WaF1 gt Jr o 7|35 225h= =3 259 Apfrof| 7FA & Foldtal Aot g E5%
9] & & o] ¥ t}(Shim & Hwang, 2010). th 27| AR o] tf 3 7)o = BFX| vk EFQL S 3 F-o

2| 2819l 7o) R &2 0 & dhekshi A, St AL 7ol AY S| o= gloka AYzhgict
o] Y| E 2] T Abof| A 0] A}3] 2] A} Eof w17} & (Park, 2014). BHH o] k=0 = 7], Y5, ¢l o]
uh5lA| o] 2o ] 1 9t} Keum(2010)2 SNSoj| A & 74, A, A GALS o] o) Hatxla 2E9] A
AE BAE QA EYAS) A4 v E OJELE = A1 f8l Q1) HE= Abgetthe Al

a2
of of
5
o] o of

531 9]

g, Bl

L

o, = Y S vl e 5k e
178 = 7H Ab S AA A Y E
© A Fo] wokth 2E v el S
Wol o] &5t AL Y EIE F
off M &5 ‘E%Ol St ddeE
AL I of 4 v o] &f FFe] A
AR Y EL T HA]o] o] FA A
F U];th:]- Ao| FE3} urstr}. Kim(2014)2] &
T-oll A= SNS Afo] E A1 2|7} A 2] ALS] & A} €]
F8 8RlojHA FA|of SNS o] §A| fFEIe o} 2] &
AR FG ool Qg A3 9ol A=FHog
AEataa sk o, AN AL H AHE 5 SNS A}
o] £ 41]7} SNS Zho] B4 sho] 0} & % 8.8 8 2le]
o QA A AFE K A S B S Ao A4A R
TH 9w Fa A4 2919 s SNS 2ol A
Frogo] Ze T4 AR
ETF Ju(2014)9] Aol A AFS] A o] 7HA]
Zhell m A= Gl disl] Lot b=t o, vE
A=, A=, A, A 57HA &) AFS] A AR A
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4= 2l th(Komarraju et al., 2008). Park and Choi(2002)2]
Q7oA A1) Tk Aol ke ehele] o
AolLh Ak o] I EH grel mo} A Eo] 44

o e &4 ARV EUd AT AR AR A A

10] 58 B o] Aol7} Q&S & % vk Ak
ZFOAEL 3o AR E AT 3, folForse
54 Are Aot UHFoAEE AF AR
o)A ol AR S 2 o o] G, A7
AE BIA H LA £ FEE F 2 o]&
3} 44 th(Hwang, 2001).

Triandis(1994)&= 7| QIF2/X 2] o] 22 AW
Shel= A= 2 A 4=2]/4=3 & (vertical/horizontal) <
2 7120 % 4] AS A A S Uk Z, 24 A
7H T-JL XH—:X* Nl 7H QoA 235S 783t

7 &5H FAof thE Ak
e stel 2ol 2m of
2 A Zhsts v, 4

o2/ BF

=
[<]

]
&

wm&ow&qh
2 Aol $AS
4 Ao & A9l A2
e ARSI 5T BANA A&
= AL A5t 3tH, £33 JdFE

10 n
mlo

rr o o

o

o oft [N —{

Mgl 9t o

OII H

Er



St=290|Fst5| K| Vol. 43 No. 5, 2019

o dR2A EHTS T85k A 1% el o]-§ Zro] 5719 T gt ol JFem &
YL FAATIH A= 2] IAA AL st FEoh 228 FEA = ol §AE A A8 A}
o| & E5 st Aol etH, =B A i = A A 2ol 7t F5A A EH o 34l o], SNSof A
o] AR 2 2 ZFskA| R, G ¢ 0] Bt 3 F Al A o] §AHEY o] & o] FFE thdE FE = ek
HHE A5 /1A E A 2 tk(Singelis et al., I QU o] o] SEi B F AP AT =
1995). o] X2 ol 74]"1]/\1 Hﬂ]z'*ﬂ 3 e o] & 3ol 719 WA ol A 3 <3}o] Wang and Fes-
7holU W B54E Axste=rtehs s 235 enmaier(2004)-> 22}2l SNS o] & F7|7} JH S &
AT 0= 7]%011‘%-—?7‘—] A WF5 St w3} A2} Sz 7154 57 & WA R E Yok ARl A
A il dA A A, A S e 2 Sk, 71, A= Au) 9] 229 F314 F7), A7 &
BA BRSSP BEAS R BT @S B9 4ed 571= A Ht s
andis, 1994) SNS o]-§ o] 2 18 17 272 A B o, Lee

ApE) 4 ko] 2o w4214 Ao 4R AL and Suk(2017)9] 176l A= SNS o] XS] 9 4 1
FEeelonny An au, B dg 58 o AEote] PAZ A& Ao §AoHe Ul SNSE
Wl glal, Aol FEAOR ¢gt, Belel B BE AN 27, Fu) 27 90 44 27 BEH £
oL} Aol Talol B Wgek A WS tHAsker A o] $o] Fad alom v AL, olee
& Maheswaran, 1997)30 3hch. 524 Aelo] 249l of BEoli Aol ne] Aol AFS Fi
S A7) ALE AN, HE Aol Bgol M Ao hehith T8 m A4 AQFols BR 27
A% olth7] o), erele] wol MgehA A /10l ShAA Rl A A HEE old wR, 2
= 54e moln, ofof uel Mg A olul A el Ful o] FHA Y vlA T AL
3 o] o] Aol 1B LS ul, A5 7154 £ 3roh Lee et al2015)9) AFo] A= SEAES] 14
A7) FAeha Sk Shavitt et al Q01N A A £ 9ol o § A3 27 o9, 24 o 25 oy
she) g, B Aol Bohs, wRa 4R H £RU =), A2Ea3e) ol B 5 43 sofo] A%
Q1IN o] SNS o] g A5 0] A virlol 27 olE oA Lhehde s, a4 BRI QAR IR o) 27 8
S BAshLE, DRSS A9, A0l AT AU ARA P ASH P AT
ool $ & Bk HENTG HO M HESBYS Y 7 4] & AulREo] AEshs HAL e

FE AL AALYD FAT AEOR Qe ABEe} ) o} R, Ehelo] A 2T O EE
gow, el 4, ehalvtel vimel AAL E o B AL T+ ALck
A A5 oA el A 02 o]7] 3, Q45 1 B ATE F3 SNS o] 4210] B40] e}z
stol Bl £ e A9o] 2L AS AFFE AR Y 57 W R AT B ToHA, HAS M E
ehotch H Al EEU v wste] £ A B3 1} Pl oE B 24 o)wo] Fuole pALE
Holl A A 9] sk TRiste], WA W AH 247 Zrob& 4= QL At & Ao A= SNSof| A o] 8445
HS Fxsthe wAAZEE avpA o 285t A 9] o] -§ Zro] & th& A3 A (Lee & Suk, 2017;
© 2 Vel Th(Shavitt et al., 2011). whabA] =2 & %] Leeetal., 2015; Wang & Fesenmaier, 2004)oJ| 4 354}

0|9 =21 2] 7] *15-9] /d3Fo] SNS o]-§A}2] o] O 2 UEhth= A3 AR 5 A v A =4 A
& Aol fromet JFE & Zolzt e & E&staA} g

3. QI2ELTH o] 8 ME 4. M QIERAM £d HIL

2 Aol A= SNS o] &219] o] FFS Ql2F YA JNEZAMNE Z2 933, A5 HREH
J%EE Qg sto] QIAERY] o] & Ad7Folet 7lid Edt=dl glo] A AZSFAA Q] o]m 2] 4—8—
shsteich A Aol W= 2nj}ES HepeA - & @ 8c}. 22 H| A= =7t Al E o U A H]’\ A
= &8 et 5 st o] o] & o] = A=A o geba =820 AFo] 5 Hol7|
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OIAEI T2 QI XIC] HOIZFOl/EEH3 0] M5E AMS| & XM U OIAEI 2 018 Matl [HE
M QIZEZ M 24 HI(ll &5t 172
ol o] th(Jung & Koo, 2013). ol wheh it Ak debd 42 9lom, 1 H R
A JAEFAA Y] &4 F LA o] 7+ o] FH EAdo] 4 Aol S v]H 5 Qlrpa
Wl Al Aol W 4 2l olsE 4= %l 5} THElliot, 2002). o] 2] A A+ Ao 71 =
= A=kl g 4= ok Walther(1992)= A E =5 % ko] SNS o] &4} o] oA - okt B - A%
SHAR G, MdEgh 2l A thE 2 ALERLH o] & Y qrw FPoR A
APRFE O] AFS A AT ARE-S ol ol alo] AEFAA &4 7ol FFS ZPOV AT AoR
o Ao ake] o abAF T ofy el g A A Ql W Ak 2E I AEFAA L £ F A=A, vl
W RSk ARSA, A e A B olekal skt 4, 21 ate @UMAP?*&’GPLX} g}
AT/ oleh I AA|7F A d & Aol b ok 48 o] o]l & A== SNS 0]-§-2}9] o] Zgof FFF
Aol of sl A 7}l &g o] th. Kelly et al (1992)-2 7 u 2= g9l 2 A A1)/ A w9 **ﬁhﬂl ALZ]
HpgA50] AR AH 59, 944, A9 52 2| A2 47 shar, SNS o] & Ak s I EF
o] 7l FA| o gk 2| A& 7|02 ate] B 7 9 A &4 B71] FFUAE EATOEZN AT
RS A2eeha ddshs Y2 8240 3 oF 2pH g}t a2} gk
o)A F7hE] ], W -8-& A A8k =4 T A o 2 7}
A g5 a.lof wheh =8 A47F A ek o] 2t I o174y
7(]1;].51 o],o:h;]_ uHE:]A—]o]E]— E;ﬂo]o] u]-zzl 2= 01 A=
HE oA E S, AL A TR, ol E2 L 972y # Jtd
A ArgrEol diall 24 2 :’i‘ B7bete AS At
TH(Montoya, 2014). A1 4| 2] ufj 2> Amﬂ Fos 5 & A LB o] AR ARIF o/ TS
8 Ao @ty =45t gl 24, 5o lol o] A O] /g3t Ab3] A AFE, JIAEFLHY o] & Ao i
A FAHO| A BA A 0 & st = A2l A JAZFAA &4 B7F o] FFaA of o sf vt
Agkolgta A 9] 3tt}. Maner et al.(2007)2] &1 to 5| 2} ohat 22 AT RS A chFig. 1).
1% HEﬂ;H o] /n}a}o 13 trJ—o] E.H]-O]:]:] E]_o]oﬂ
A8 & 7] E ek stk w2 A 7] Aol A 7ha la. A A a0l WA = Al 4
= oA v grkE Aol o] % AFAE (H9] FFS 1A Aol
gt 22 SZolu Ry 5o A5t udE = 7hd 1b. A HhEo)s AR = gl 4
sl thoksl A o7t L3t oy, FEHLS gl (H9] FFE& v A Aol
o th 3l &4 2 ¢l B 7het= 7 o] th(Montoya, 2014). 7Hd 2a. A A AT = WA - A7l A
A JEFAA S AR A5 o] &4 H 7t (H9] Y& v A Aol
5t A8 LS A B, Jung and Koo (2013)2] & 7Hd 2b. =2 A FRQIF o= AR = AJgFo]
TFoll A= SNS HH o] AR 0] w&4E Al ko (+)«l P Aot
FAA N JFFL v X = AL 8913 4= 91 9laL, SNS 74 3a. A& 2 ALS| A A2 A S5 Al
A EAo] Alg| ol JEFE nA]= & gelskil Xé(+)94 FF= vl A Zlojth
Ly, AR B2 esg AlEr) ottt Aut 71 3b. A& AFE A RS G E = A7l
= 3olgl 4= 913l th. Kim and Jun(2016)2] ¢13Lo] A] AH9 F3F-Z v A Aoltt
£ Rgelo ug o] A9l BHE xpAte] glo] A3y 71 da. QA Al A A WA S Al
fUSEIT = U, Y-S Sl FAHE 2 (O] FFE v A Aol
A o} 7H/g Fol A& ol thgt B7tol| wi A st Ao 7Hd 4b. A A AFS A AHES A STt Al
sohe AL A=t B0 FFS v E Aotk
7120 2alol LA B ATEL AR EA 2 714 Sa. WA =7 JF2 ARG BHY F3F
RO Fak A, AE AlE el S8 T & v Aot
F2 AL APt sHA T AR Y EHAE 7hd sb. WA St RES v g ol A(H e IF

=609 -
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Fig. 1. Research model.

& w2 o, %] L2 SPSS 1802 2§ so] A2 34 & A

7Hd Se. BA - AFS AEA AN AH FF A8 O, AMOS 18.05 o] -850 A A A1
S 012 Aol o] HgHd W W 7] R BES AR

7Hd 6a. B A AFS AR BAH IF ok 214 4] B (Structural Equation Modeling)<
S u)z Ao|c} o] g3t B4 A gt B} 7] &2 Chisquared Statistics,

714 6b. A B 2t A2 ufj g o] AH(+)9] FF Goodness-of-fit Index(GFI>.90), Tucker Lewis Index
S ujz Aojt}, (TLI>.90), Comparative Fit Index(CFI>.90), Root Mean

7Hd 6c. AH 2 A AU Ao A+ G5k Square Error of Approximation(RMSEA<.08)2 &85}
S ujE Aol % tH(Hong, 2000).

2 BYET U 7wy L RELE o ERSY

2 Aol AR =3 <Table 1>3F ok, £3h-2 2 A= J2Ead s H dERAAES TR
L oA IS st 4 9 Beskilo S-5kaL, A2 IS Fof ol it AR ES &
o, s A Gr(1F) oA - TR H) 2 20,30t 5 /o= 20179 114 214 55 20184
57 Likert HE2 24590k ABAS So) 298 29269704 21 AR A4Sk ch uhA g @A

Table 1. Questionnaire constitution
Variables Number of items Measurement Researchers (Year)
Veﬁical.co!l§ctivi§m 7 .5 point Triam:lis ar}d Gelfand (1998),
Vertical individualism Likert-type Singelis et al. (1995)
Bonding socigl capitgl 14 .5 point Ellison et al. (2007),
Connective social capital Likert-type Keum (2010)
Relationship seeking propensity 6 5 point Lee et al. (2015),
Information seeking propensity Likert-type Lee (2014)
Professionalism Attractiveness Intimacy 7 LilS< fr(t)—itr;tpe JIH(I:I%I zrﬁiljsg ((; (()) 11 2)) ’
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OIAET12Y 012 KIO| JHOIFOl/ A0l &
olEe

s 467 7}

94
25540l AHE gk =

TEA A EAS BAs Al <Table 2>9} QE}.

Table 2. Characteristics of the survey participants

(N=467)

Category Frequency (%)

Male 202 (43.3)
Gender
Female 265 (56.7)
20-29 282 (60.6)
Age

30-39 185(39.4)
Single 380 (81.4)
Marriage Married 82 (17.6)
Etc. 5( 1.0
Government employee 8( L.7)
Company employee 185 (39.6)
Self-employed 18( 3.9)
Job Specialist 72 (15.4)
Housewife 10( 2.1)
Student 142 (30.4)
Etc. 32( 6.9)
High school graduate 3(0.6)
College enrollment 89 (19.2)
Education College graduate 272 (58.2)
Grad. school enrollment 53 (11.3)
Grad. school graduate 50 (10.7)
Less than 10% 94 (20.2)
10-20% 163 (34.9)
Clothing 20-30% 107 (22.9)
spend rate 30-40% 63 (13.5)
40-50% 23( 4.9)
More than 50% 17 ( 3.6)
Less than ¥1,000,000 122 (26.1)
1.000.000-¥3,000,000 218 (46.7)
Income 3,000,000-%5,000,000 105 (22.5)
¥5,000,000-%10,000,000 20( 4.3)
More than ¥10,000,000 2(04)
1-30 min 187 (40.0)
Instagram 30-60 min 158 (33.8)
acac‘ézrsat%;e 60-90 min 82 (17.6)
per day 90-120 min 24 ( 5.1)
More than 120 min 15( 3.5)
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1. 8= 79 EtgYd EIt

) BN Q08N

2 A= SHET HEAS FUrsh] s =
A g QlEA S AAlsklth

N A2/ e o of A2 A A, IAERTE o]
| AT ST AN 249 291 FH 7] 95}
Ao $= 99132 (Maximum Likelihood) ™} vl 2]
W 2~ 5] 7 W] (Varimax Rotation Method)& A-8-3}

o] Q QI B A8 Al A| 5} 9] th(Table 3)—~(Table 6). 1257k
1.000]%%7 0 2 AA 2|7} .50 o]5}9) Eaa}f 7}
fQlo) Azujetd ol x| k3t =& AAT] &
ﬁ%dal@4@4ﬂw o R eh2)e) A5
A, QAT ol g A, ABRAA &
e st o 4 AR g

2

qasgz&#@ﬂmﬂzqz%
[e)

2 Aol A AAlE 7 HEE A A A
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Table 3. Exploratory factor analysis of individualism - collectivism propensity

Factor Factor | Factor | Eigen | Variance explained % ,
Item . . Cronbach's o
name 1 2 value | (Cumulative variance %)
I am willing to do things that make my family
happy even though that are the ones I hate the | .79 .04
Factor 1: most. 28.96
Vertical I think that family should be united, no matter 1.45 ’ 73
- P . .66 .06 (28.96)
collectivism | what sacrifice is required.
I may give up activities that I like the most if
. .62 13
my family would not allow to.
I feel bad if someone can do a better work than
Factor 2: I do. 04 99 26.74
Vertical - - 1.34 ’ 72
individualism | I fe€l nervous and motivated if someone does a 1 56 (55.70)
better work than I do. ’ ’
Table 4. Exploratory factor analysis of social capital
1 1 1 0,
Factor Ttem Factor | Factor | Eigen Vanancc? expla.med % Cronbach's o
name 1 2 value | (Cumulative variance %)
I have friends who can talk when I'm lonely. .81 31
T have friends to help me fight against injustice. | .81 29
Factor 1: | I have friends who I can talk openly. .80 30
Bondi 3.35 41.87 92
Aon mg I have friends who can help me when I'm in : (41.87) :
social capital d .79 28
anger.
I have many friends who can sacrifice and help
. 75 .20
me when I'm in danger.
Gathering with people makes me to know the 2% ’7
Factor 2: | world better. ' '
Connective 2.04 2547 82
Social capital I usually meet new people through my friends. | .32 .70 (67.34)
I feel connected by meeting other people. .19 .64

Table 5. Exploratory factor analysis of instagram usage propensity

Factor Factor | Factor | Eigen | Variance explained % .
Item . . o, | Cronbach's a
name 1 2 value | (Cumulative variance %)
I feel close and share even small things with 35 14
Instagram friends on Instagram. ’ '
Factor 1: |1 stay close with my Instagram friends through 85 13
Relationship sharing irritating and personal things. ’ ' 3.05 43.56 39
seeking I have a lot of online/offline friends through Ins- 73 20 . (43.56) '
propensity | tagram. ’ ’
It is interesting and fun to have friendship on 74 2%
Instagram. ’ '
Factor 2: | I share useful information about fashion trends 07 76
Information | Or items through Instagram ’ ' L3 19.52 2
seeking 1 share interesting fashion information through 31 75 ' (63.08) '
propensity | Instagram. ’ '
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Table 6. Exploratory factor analysis of fashion influencer's attributes assessment

Variance
: red ©
P r i e e ot
variance %)
Fashion influencer's daily post makes me feel friendly.| .85 .08 18
Factor 1: Fashion influencer's daily post is interesting. 70 |29 | .17 538 29.70 4
Intimacy | Fashion influencer's daily post is useful. 69 | 16 | 23 | (29.70)
Fashion influencer is friendly. .63 .08 28
Factor 2: Fashion Influencer has professional knowledge. 0 | 94 | .11 168 20.97 56
Professionalism| Fashion Influencer has professional skills. 22| 77 | .10 (50.66)
Factor 3: Fashion influencer has attractive body shape. 29 | .07 | 95 L4l 17.60 8
Attractiveness | Fashion influencer has pleasing appearance. 40 | 26 | 53 ’ (68.26)

Vertical
Collectivism

Vertical
Individualism

Bonding Social
Capital

Connective
Social Capital

Relationship
Seeking
Propensity

Information
Seeking
Propensity

Professionalism

Attractiveness

*p<.05, ¥**p<.01, ***p<.001

Fig. 2. Result of the structural equation model.
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Table 7. Results of hypotesis testing

Path Std. path Estimate (f3) Std. error t-value Acceptance
Hla VC—RSP 43 .09 6.55%%* Accept
Hl1b VC—ISP .39 .10 5.85%%* Accept
H2a VI—-RSP 17 .07 3. 31HH* Accept
H2b VI-ISP .09 .09 1.76 Reject
H3a BSC—RSP -26 .09 —3.70%** Reject
H3b BSC—ISP -.14 11 —1.85 Reject
H4a CSC—RSP .19 .11 2.56%* Accept
H4b CSC—ISP 12 14 1.50 Reject
HS5a RSP—P 18 .06 3.39%%* Accept
H5b RSP—A .09 .06 2.19* Accept
H5c ISP—P 40 .05 6.76%** Accept
Ho6a ISP—A 11 .05 2.49% Accept
Ho6b RSP—I 35 .04 7.03%%* Accept
Héc ISP—I .50 .04 9.16%** Accept

£p<.05, **p<.01, ***p< 001
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(2010)2] &1l A AA A ALE] A RpZo] =g g K o Uit
oF A& A Al =N AL A A E= Al AiA oz, JIAE Y o] 4} F 2ol 15
lTﬂLg WA foldt AR o) 735 A6t b 5= A A Y 919 A 4] 35l TRt AFS] A )F
2ol kil 3F AL, Kim(2014) 9] Aol A= <A HhS W] Ew, o] = Ap4lo] JIAERILFY o] & Al #
XJ. /\}ﬂ@ A S AT L o] A&A HH F5 9 A FF Aol A H S 4o 2 o]oj A A H)
Lol 38 244 2dS ASHSE T A5t ol23t A= mi Al Quy} HAl E-E, oW &
=, & Aol A= AR A AR a1 ST ARk T A, 1719 A7k A S S A4S Al &
of JEA} S LbA) Uoreh SNSE BET R ol Yol FR RUCE Zgat Aoleh TS o
A 0 2 23 o] 9%k 2=t (Recommendation ba- o} ESE o] et JAAEF IR o] & A 3| A
sed heuristics)o] It} 2 Efele] 2Aof ogt Alejolul,  Selx] &4 WrIE ARele oo e
ofuf ALg-ali= 4 w7}l 2 A r st Rk ekl
-7 (Online word of mouth) == 21 €] Yl 524 (Internet V. 48 ¢ Mo
word of mouth)-2 ¢J o] A ] & & A &= L4 (Word
of mouth) T} 7 E] v, 7| 22] AEH Q] @z}l 7 A2 Aze oAY AL B4 AEZ Ao
Ak e g A oAl FekA] Apdof| A o] Fofxl et et HA o] wobA L o, eA e} 7] Aol A w4l
il & 4= UtH(Oh & Kim, 2014). Kim(2014)¢] A= ANEFAA o gt olsfie A+ BaAdE =4 <l
SNS o] §AHE A & & gt =o] o §lat, & A+t A5 a1 glo of 2] ofof 3t A7 ol A= 5
= AR AR E A EA o 2 FIske] 372 1 5] R Aot
S AFste Aoz 54 ARGAA AT A4l €] ofof up2f, & A -of A<= 20, 30t QIAERLH o]
AN &S AT o2 F-5h= H 4 3 SNSel el |AE ez A B mA 7H o)/t
“17H(Lee, 2015) o] A5 4 A K o] §-of U3t & F=9] ok AF2) A Apo] o] 59 QIAE Y o] &
AE AFE T Aol 7] wjZoll Aol glof Ahe] 7} Akl A= FF A JASFAA &4 F7He}
UTHL A ZF3t). ofuff ‘w4 o] &fu]= = ZF A H| A o] FFA ol hsf A 2} skl 2 AR
oith S53 7]5S SOl ARE AR HE Y FHl2 S o A AAE M5 Alo] o] B2 A = QAW
Aoz 3L FRo HHG & A S} A JAEFAA it ol E =& = U= HEE
= Aotk 9] #H 4 g ol st 54 AR& A Al A} Azetch & AFE T8 ¥ Aib= o33 Lol
Ao AN ES ATFA o2 FHdhe AS u]shH fofrg 4= qlth
7|47 SNS= 2} Al B| 2uprt o2 WA E'-< 7e o2 AL AR, A4 Ao Aol w5 oA =+
A AN E FF HAE HfH ez 435k §l AR A H S Aol EUTh B3, A4 ARl
CH(Lee, 2015). T Aol 545 WA 7 T Uk 4
A ¢ e HEA(B=.18, =3.39), WA B 2 M F=ofof =2 A k= o] M A St Ao
=.09, £=2.19), WG (B=35, =7.03)] 23 FF& o S8 A A FFS A o= =2 ARl oA =
0] & 7}*4 5a, 7}*4 5b, 7FA 5c7t A E ok HE = A {2 5ol Wol LAY st A H {2 of cgh A
T A3 AEA(B=4, =6.76), T| F A (B=.11, t=2.49), 9% 8= T HR10] &g R Eho] Eolof gk A
A g(ﬁ—.s, 91600 $rolg AT 1A 1 6o, BA Aol A 2k glojnE 2ulEL 4 Bl
7b4 6b, 7P et A B QIch. T2l m AAB Y o) A4l Tk Qlaof g Bl 7] ol A "k
O F Al HE F Aol A JIEF A & 5 A& Lgth 2 A= A AEFAA o o] §2=
A, Mg, 2dAg 2ol 384 S vl o] =21 A A et=9] Fgol &5 A2
A= Ae g 4 ARk A JAESFAA G 2] x v of| A o] &=} 71O A of Talo] B2 Ha wj A &
o] JFA = A AEF A= SR, FUAE Tl AHEE QA o] 2 A &S
ANEFAA Y gy & Qi QJIAELIH o] &2} T USlTh wheba] A2 Yok o] FAES ohdd
SolAl ARz QA= AT 7] fEdS &l 3 HE Ho] dof AFAlo] & -9l Fol= A o]
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ZRSER A YUl I5)A FAANSol§ Lo 4 ek ol QLIRS Bl P
folo] el Yu HES A RH AZRANE  A8)A AR SYotE Ak duisky
OJ§TE %4 ANk S A AAFAL Bl A A= SRR T34 PRt QustE 2
BUYG AFE AT Yo B AFABAAE 4 Aol Bs 4 BAE 5 9SS udie
BA 7 AGOl FHH BAYL AL A0 A, o G BA ST G AR 7 A
eRgth o], SNSO| F24 F sht BAE F o i AR, A, AL A 9 v A
7] 1, £ ATLSNS ol §AS PO A thhH ABTANES B HR 2T AT 25
AO|BE A 2T AT FHHA GFL UL B ARG £25F HE7} Rollrk HAYAT
2% S 4 Uik A} o 9o T5o] A FSH ARA Pue} 15

A, ALBH AL A%H ASA ARe BA WA RS F 4 YRS FHHo g
F AT RA JFS AAH AN AR WA AT PSS X 5 Ak ol HH BT A
FE G HH GG A AN AR HE  ERN 9u tego] FYHOR FrhEE Aol
THUEW FASHI UL A A BASFH U Y S| n T 4 ek o HH ABFANA
AU BEY 5 ks Qolth 1YW AL Foh R 0§ A ol UUH FF AL
AB|H A RT AAH AR A AR BE AR ET Y AmEE S % S Y9k
ol FT FFS 0| A A ek 1 F AAH A £ AT A o] £2 W SHE A Yo b2
82 AR FHUES ooz ) AA @

H AR e EL Aw, o WS Ayl tha Aok A, 4 QBT o] §3k &4 Bt W
ol AFe] A0, M FT YT SRS T o] Ab2)H AR W ATl Yo Aol 1A
AL 7L AoR dEE ot foula B B U A A ERAA Y S4Bt B
3o us| ) Eoleh QB WA Ol BA 2HV @ 2 wEo] 4F o SR 9 ojrh ek webA
TES Lokl HEAgo] 0xele) 4o AAE  Hxhel A ABFAA o] Gof Thit o] 32 BTk
RS 3 28] R P M NFE FATO A, 0 ABFAN B7FSH 0 2 ALG T WS
2 FAHUANES] B EES BYFPHE D Y ZYETE L ATFAYL BAY FHAT
£2 A 417 vt Lr(Hampton & Wellman, 2003; Kraut 4 8317 288 4 98 Zoleh A=e U9
etal, 2002; Shah etal 2001). o[ ¢H= e, A AT ShbR aH ABFAH &4 Brbel T o] S vt
o W2 AL AEH ARo] FUSF A2 BT, M ABTAN £ 75 AAS U
Wolg Al BA BT ATl A S X4 9 H 97t 9ou] oo} WY FHATY BRAL
otk ol BA £ HFL FANE 2L A%  Ane JR S AT
) ARSI E Aol opuel WA AFEA Ao & mytofuf e} w41 7]J0] s A BTN S B
Kim,2017)0] e A0l e ATE tehiich, Qiebage uo astaelw 4749l vpAg =
ol AXEIWel M B WA ANE AFET  FRA BE 5 AR 0P H AL A
A B3 2ESH Ao GAR ol skl § A ok} Lo,

elolut AR, 52 At TAol SARE AE A, AAH AFBA ApEo] BA R gl T
I HADRY BAS RS S A Ol A VA FH GFL )AL AR vebiieh o) alie
o OF3l BA) W QAT ALGAEY AAF S I ol gAEo] AbH AAY WS ot TF U
o 47 EFE 4 UL Ofn|aTHLee & Lee, 2012).  AAE FHOE TUAA FB WFIATH: Holch

wEbA QBRI R AL AT, Z WA 2 (AL I FH FH7obd BAUAES A
o ThFR O 95} f8F PHEHA QS S UL W FRIF B o] T Wk ol F=sto] B4
LS nelste] A AN ARG WS Witk ABTIAS B vhAY WS SHstolo} B
e YR nRE B A ddgel 45 Zlolth
HeoR AAY A8 E Arol 44 F4E 5 AS A, AQF NI AT] H T whet o ek

- 616 -



OIAEITIE OIZXICI JHOIF= 0/ & =0] A8k, Atol M X2 X OIAEL & 012 datul [HE
M QIEZ A /4 ol 245t o172
o] & A3k x}ol7) Qi A A FelF9], -2 (pp. 241-258). New York NY: Greenwood.
2 Aol B I 2 Ak A A H AL Celebrating a Community of 25 Mil'lion Businesses. (2.017, Nov-
F4R] 3 Q)91 31, B 5] 227 2] A ko] RIS L o} ember 30). Instagram-press. Retrieved from https://instagram-
RSl X H = ko] A Alo] =0 6.0 e press.com/blog/2017/11/30/celebrating-a-community-of-25-
5 = o] &&= 3] o .
o v OEE w ] = 0]'04 X]' R ] 3T ‘l"!‘] Oﬂ 5 _] million-businesses/
= Aol 8RR A AR = IENA 2% Chun, M.-S., Lee, S., & Koh, A.-R. (2006). The effect of cultural
SNS o]-& @ Qlo] T, AR HE2 QJsiA A A= tendency on clothing consumption behavior. Korean Journal
FANE o] &L A ATk A AHE A2 of Consumer and Advertising Psychology, 7(2), 277-300.
LA} BH A S o 222 A Hrizo] S-S Elliott, K. M. (2002). Understanding consumer-to-consumer influ-
eh A ot upA ) Mek 2o makA A Ao, ence.on the Web (Unpublished doctoral dissertation). Duke Uni-
. Lo o versity, Durham.
L = L
& A o 22 Al S etk 2 A Ellison, N, B., Steinfield, C., & Lampe, C. (2007). The benefits of
9] A= HOYFEFEHE Foto] AR, Facebook “Friends:” Social capital and college students' use of
A EH Lo o =H-E HE JFEE SHAE AN online social network sites. Journal of Computer-Mediated
2] g o 2 o]2o] & 7| w2l 1 A% A Communication, 12(4), 1143-1168. doi:10.1111/j.1083-6101.
_ = 2007.00367.x
StA o] Qitt. | e A QOB AL B =F
: ] :\]_E]- ?—L U;; o N ; = f/j ;] ° Hampton, K., & Wellman, B. (2003). Neighboring in Netville: How
To et AR E oE AR e A Rt the Internet supports community and social capital in a wired
A JIEFAAE A4S AP E T suburb. City & Community, 2(4), 277-311. doi: 10.1046/j.153
W Aol deiA = FLRt AFA T e 5-6841.2003.00057.x
U=x] o b5t 3447171 I @51ch Hong, J. . (2017, August 10). Q1 AE}F 73, <) AF-8-2} 149
BEAJLE 95t A AL e Aok B Ao %2...177]1%‘?}?(])4091?T [Thte nlzlr'nber ofIEstzgra.rlrllAuse'rs
- - N in Korea reaches 10 million.. .stark increase by 4 million in
A 7}l A A A S| A 2 E ) 3 =1 A8Fy}o
ARpoll A AA= AR 2 A2k A S gl 17 months]. Yonhap News Agency. Retrieved from https://
= o = 5 1
WAE Ao, H 9 A B A = e www.yna.co.kr/view/AKR20170809158200033
A kit 18 B8 & A Tol A Y E = Ao Hong, S. (2000). The criteria for selecting appropriate fit indices
L 2= Q0o T Yol = T L&Al 4 in structural equation modeling and their rationales. Korean
SA NS AR A 2P AF AN AG  Jownalof Clical Pyclolog, 90, 161471,
A=3 W Q) k. T3t A E2ol A WA 24 = wang, .. ..( : ). . .em uences o coTlsumersm 1.\/1 ue.1 is
@1 2] 0] 2 s Lok o] B ~ collectivism disposition on the perception of marketing signals
BN
=g o 578 e A o] g E of of gh. and information search behavior. Korean Journal of Marketing,
3(4), 59-89.
References Jo, B.-S., & Kim, J.-W. (2017). The influence of internet commu-

Aaker, J. L., & Maheswaran, D. (1997). The effect of cultural ori-
entation on persuasion. Journal of Consumer Research, 24(3),
315-328. doi:10.1086/209513

Bae, J. W. (2017, September 22). ‘53 569 T AEF F 2 Q&
ZAM ulAE, 22 A A 2 ‘4 [Influencer marketing en-
ters the 0.2 trillion market, surpassing conventional marketing
using top model with net worth of 5.6 billion KRW]. Chosun
Biz. Retrieved from http://biz.chosun.com/site/data/html_dir/
2017/09/19/2017091900986.html

Bond, M. H,, Leung, K., & Wan, K. C. (1982). How does cultural
collectivism operate?: The impact of task and maintenance con-
tributions on reward distribution. Journal of Cross-Cultural
Psychology, 13(2), 186-200. doi:10.1177/0022002 18201300
2004

Bourdieu, P. (1986). The forms of capital. In J. Richardson (Ed.),
Handbook of theory and research for the sociology of education

=617 -

nity activities on ethical consumption: Focusing on roles of
online social capital and empathic experience. Information So-
ciety & Media, 18(2), 65-96.

Ju, D. (2014). The influence of social capital on value evaluation
of public tourism development in local government (Unpubli-
shed doctoral dissertation). Sejong University, Seoul.

Jung, B. C., & Koo, J. O. (2013). The effects of SNS messengers
traits and SNS information characteristics on the purchase in-
tention. Korean Corporation Management Review, 20(2), 251
—272.

Kelly, J. A., St Lawrence, J. S., Stevenson, L. Y., Hauth, A. C., Ka-
lichman, S. C., Diaz, Y. E., ... Morgan, M. G. (1992). Commu-
nity AIDS/HIV risk reduction: the effects of endorsements by
popular people in three cities. American Journal of Public He-
alth, 82(11), 1483-1489. doi:10.2105/AJPH.82.11.1483

Keum, H. (2010). The effects of social media on participatory soc-
ial capital: A comparative study of bridging and bonding net-



Vol. 43 No. 5, 2019

works between Korean and American college students. Korean
Journal of Broadcasting and Telecommunication Studies, 24
(5), 9-4e.

Kim, J., & Jun, J. W. (2016). Measuring attractiveness of celebrit-
ies. Ewha Journal of Social Sciences, 32(2), 73-112. doi:10.1
6935/ejs5.2016.32.2.003

Kim, S. S. (2018, January 4). “43 v|t]of, u}A g 425 49
4l o] x}o] E &1 ] " [“Social media, marketing commu-
nication channels and insights”]. /7 DAILY. Retrieved fromhttp:
/www.itdaily kr/news/articleView.html?idxno=86887

Kim, W. B. (2018). The effects of SNS fashion influencer's authen-
ticity and fanship (Unpublished master's thesis). Seoul National
University, Seoul.

Kim, W. B., & Choo, H. J. (2017). SNS =} A Q1 &9l 4 9] 213
go] 2B R FF ool m A = PFF-ASF A W2
ol 7 & 15 4] © 2 - [Effects of customer's behavior inten-
tion through SNS fashion influencer's authenticity- Focusing
on the mediating effect of influencer fanship -]. Proceedings of
Korea Distribution Association, Fall Conference, Korea, 233
—240.

Kim, Y.-J. (2014). The impact of structural and relational social
capital on SNS user satisfaction and continuous information
sharing intention. Journal of The Korea Society of Computer
and Information, 19(12), 287-298. doi:10.9708/jksci.2014.1
9.12.287

Komarraju, M., Dollinger, S. J., & Lovell, J. L. (2008). Individual-
ism-collectivism in horizontal and vertical directions as predic-
tors of conflict management styles. International Journal of
Conflict Management, 19(1), 20-35. doi:10.1108/104440608
10849164

Kraut, R., Kiesler, S., Boneva, B., Cummings, J. N., Helgeson, V.,
& Crawford, A. M. (2002). Internet paradox revisited. Journal
of Social Issues, 58(1), 49-74. doi:10.1111/1540-4560.00248

Lee, E.-J., & Suk, H. (2017). The effects of individualism-collect-
ivism propensity, social capital, participation activity of social
network service users on fashion brands relationship orienta-
tion. Fashion & Textile Research Journal, 19(2), 194-206. doi:
10.5805/SFT1.2017.19.2.194

Lee, G.-E. (2014). 4 study on the fashion brand marketing using
social media: Focused on the application of Pinterest and Ins-
tagram (Unpublished master's thesis). Chung-Ang University,
Seoul.

Lee, J.-S., & Lee, Y.-S. (2012). A} 3] &} 7} SNS [Social capital
and SNS]. Proceedings of Korean Society for Journalism & Com-
munication Studies, Symposium and Seminar, Korea, 61-80.

Lee, Y. (2015). A study on analysis of the elements of user experi-
ence-Focusing on closed-type SNS- (Unpublished master's the-
sis). Hanyang University, Seoul.

Lee, Y., Na, S.-M., & Lee, J.-Y. (2015). Instagram of fashion brand's
current use and customer attitude based on user attributes. Jour-

nal of the Korea Fashion & Costume Design Association, 17
(4),201-217.

Lin, N. (2002). Social capital: A theory of social structure and ac-
tion. New York, NY: Cambridge University Press.

Maner, J. K., Gailliot, M. T., Rouby, D. A., & Miller, S. L. (2007).
Can't take my eyes off you: Attentional adhesion to mates and
rivals. Journal of Personality and Social Psychology, 93(3),
389-401. doi:10.1037/0022-3514.93.3.389

Montoya, R. M. (2014). You're better than I if you're hotter than I:
the role of objective physical attractiveness in the physical att-
ractiveness stereotype. Revue Internationale de Psychologie
Sociale, 27(2), 109-122.

Na, N. (2017). A study on the exploratory search behavior of Ins-
tagram users (Unpublished master's thesis). Seoul National Uni-
versity, Seoul.

Oh, M. H., & Kim, I. (2014). The effect of consumer attitude tow-
ard fashion products on SNS's characteristics to purchase int-
ention and on-line word of mouth. Journal of the Korean Soc-
iety of Fashion Design, 14(1), 101-120.

Park, E.-h. (2014). Fashion leadership and expected values of app-
earance management according to individualism- collectivism
orientation. Korean Journal of Human Ecology, 23(1), 85-99.
doi:10.5934/kjhe.2014.23.1.85

Park, R. M. (2018, March 22). 5} A4 W 2}A” QIAEF 1Y, £
Z Y Z 0 Z =1} [Fashion textbook Instagram, popular as a
shopping platform]. Herald Business. Retrieved from http://n
ews.heraldcorp.com/view.php?ud= 20180322000483

Park, S. J., & Choi, N. H. (2002). The effects of individualism/col-
lectivism disposition on adopting the information according to
the types of information. Korean Journal of Marketing, 4(1),
25-54.

Putnam, R. D. (2000). Bowling alone: America's declining social
capital. In L. Crothers, & C. Lockhart (Eds.), Culture and poli-
tics (pp. 223-234). New York NY: St. Martin's Press.

Schawbel, D. (2015, January, 20). 10 new findings about the mill-
ennial consumer. Forbes. Retrieved from https://www.forbes.
conysites/danschawbel/2015/01/20/10-new-findings-about-t
he-millennial-consumer/

Shah, D. V., Kwak, N., &. Holbert, R. L. (2001). “Connecting” and
“Disconnecting” with civic life: Patterns of Internet use and the
production of social capital. Political Communication, 18(2),
141-162. doi:10.1080/105846001750322952

Shavitt, S., Johnson, T. P., & Zhang, J. (2011). Horizontal and ver-
tical cultural differences in the content of advertising appeals.
Journal of International Consumer Marketing, 23(3—4),297—
310. doi:10.1080/08961530.2011.578064

Shim, H. J., & Hwang, Y. S. (2010). The relationship between mi-
cro-blogging service and social capital among the early adopt-
ers of twitter. Korean Journal of Journalism & Communication
Studies, 54(5), 327-347.

- 618 -



OIAEIZ] S OIS X2 JHQI =01/ H 0] g8k, Atel X X2 & OIAE ]S 018 gl [IHE
IHNE AZAM K8 Ol 2tet 214

Singelis, T. M., Triandis, H. C., Bhawuk, D. P. S., & Gelfand, M.
J. (1995). Horizontal and vertical dimensions of individualism
and collectivism: A theoretical and measurement refinement.
Cross-Cultural Research, 29(3), 240-275. doi:10.1177/1069
39719502900302

Steinfield, C., Ellison, N. B., & Lampe, C. (2008). Social capital,
self-esteem, and use of online social network sites: A longitu-
dinal analysis. Journal of Applied Developmental Psychology,
29(6), 434-445. doi:10.1016/j.appdev.2008.07.002

Triandis, H. C. (1989). The self and social behavior in differing
cultural contexts. Psychological Review, 96(3), 506—520. doi:
10.1037/0033-295X.96.3.506

Triandis, H. C. (1994). Culture and social behavior. New York,
NY: Mcgraw-Hill.

Triandis, H. C., & Gelfand, M. J. (1998). Converging measurement
of horizontal and vertical individualism and collectivism. Jour-
nal of Personality and Social Psychology, 74(1), 118-128. doi:
10.1037/0022-3514.74.1.118

Walther, J. B. (1992). Interpersonal effects in computer-mediated in-
teraction: Arelational perspective. Communication Research, 19
(1), 52-90. doi:10.1177/009365092019001003

Wang, Y., & Fesenmaier, D. R. (2004). Towards understanding mem-

- 619 -

bers' general participation in and active contribution to an on-
line travel community. Tourism Management, 25(6), 709-722.
doi:10.1016/j.tourman.2003.09.011

Wright, T. (2015). Fizz: Harness the power of word of mouth mar-
keting to drive brand growth. New York, NY: McGraw- Hill
Education.

Ne s
AATet o) 78 st At

ol x| 2

AAThetm o) 58 st At

o & o

AR st o) 745t o st
U+ o

AAThet o) R8st At

3 of 2

AATetL )R e s} we




