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Abstract

Self-service technologies (SST) are rapidly changing the way customers participate in the purchasing pro-
cess. Academic literature has focused on the acceptance of SSTs. However, this study explored consumer's
cognitive response and purchase intentions through service qualities of SST as well as how they are moderated
by technology anxiety and other people's presence based on TAM3. An online survey collected 279 consumer
panels. All responses were used for the analysis and analyzed statistically through SPSS 23.0. The results ind-
icate that only enjoyment and control had a significant effect on warmth perception; however, all service qual-
ities had significant effects on competence perception. The perceived warmth and perceived competence par-
tially mediated the relationship between SST service qualities and purchase intention. The moderating effect
of technical anxiety was shown to be significant in the relationship between perceived competence and purch-
ase intention. In addition, technology anxiety had a moderating effect on the relationship between competence
perception and purchase intention only in a public situation.

Key words: Self-service technology (SST), Social cognitive theory, Warmth-Competence perception, Techno-
logy anxiety, TAM3; A) I A ]2 8] 2452 2] (SST), AHS] Q17| 0] 2, w}Ee-3-5-3 271, 7]
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o] Hla s 2 A& AFE-5FaL 9L tH(Curran & Meuter,
2005). 7L 5 71 HH A 0 8 AR E] = 7] Q) Al A
H] 2 #] 35 2 Z|(Self-service technology: ©]3} SST=t
2 3= LA A AJTE AF A of] Lo RER] o= AfH]
25 AlFg 4= 9o W (Meuter et al., 2000) H|-& 714
9] a3= +4 4= th(Leung & Matanda, 2013).
2HZF B3 i W " Zs 2 Ao 9] =E0] 7t
Skl QU H A5 2 A & ©]-8-5k= Zlo] Heskal(Yi
& Kim, 2017), Abeh& 23 tfHSEA] ofof tfH AE
gl a7 ok A Sol sl A H g2 s
o] AulA B|ALe] F o] ofd | Am= A9k 4
S AG-8EAL Q). of of wheh 2| s Ad A ol A= SST
£ o] &3k gAlo] o] R A i Ut} o & Sof, #lH|
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o] 45 SSTo] 2%& 5.1, 7|4 48 ©| AHDabh-
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o)t E3, SSTE AHg-3}
| 2%t FaFel Wk At v
5L 5% HAUTHBIUL o]
RZAHE oA1E Holt WES
(Dabholkar & Bagozzi, 2002). ©] 2§t A}F3}of| A x|
E0}% 4 9l hE Afeto] EA sl A] of Shof )
2H[AE HE RS =2 5 e, ofo] ek A
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Spohrer, 2014; Kokkinou & Cranage, 2015). L& 1} SST
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1. M= MH|A H I E=ZX|(Self-service technol-
ogy)

UJ—
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Z719s& &
Slsto] 714 24
Ql(technology 1nf11510n) —% 53
3FAFA] 7] AL Q) th(van Doorn et al., 2017). 7
ol 7% #919] ol Az Au| 4 7]
A AE A AL A A HES )
s2hgatis galo] Lao] HulAE
ol 43 & YES o LE 7] &7
Ol =l th(Meuter et al., 2000).

Dabholkar(1996)+=SST2] %2 H7}s}=wdEl 2
ZwtA 74 w9 (overall affect model) T} <547 719 It
4 (attribute-based model) = A|A| g o0, &:A4] 7| W =
dofl= AEA, AHE-2) G018, A=A, S+, 1B L
SAI L] S7HA] A Bl FE o o o] AIA E ALt o] &
]| &= Ju Rebecca Yen and Gwinner(2003)+&= A1 24, 54|
A weA, WO, A7t 2T 24w o] w7
ng__ B9 31, Yen(2005)2 &84, AF&2] 80]A4, H
E714, ©el o) SST AT whaol WA A
22 A A BHgeh 0|9} 7ol thopat Aol
A AN SHES e s AHEE o, SSTE A
8ol 9l o8 e 4 0mE 180
2] 71, $ 41/ 5°] 2Ath(Dabholkar, 1996; Da-
vis et al., 1989; Joseph et al., 1999; Szymanski & Hise,
2000; Walker et al., 2002). o] of] £ ¢ L] 4= SST 9]
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AMHAE AAT ARSI E R, o] 23t 2h o A 4]
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AU AL 2GS LA BES AL 4 k.o

ul 27} 7 sk B E W5 Ao} 7))
U A2 o] o] 2] 7] ol 19 AR &
2 273817 5= A o] th(Davis, 1989). o] ZE 7] ¢ 0]
AR 20] F ol A SSTE 58l L2 of| A o 71 2] St
EZ27SL FL AL 2 712 & 4= 9JTHChoi, 2001).
olelgt ol 42 ela) B A ATl A= SA S
o] SSTO] =8 &= &2 SSTof| tfj gt Hi = of] 2]t
S w X = A 315k ) Webster et al.(1993)2
BHE A8 A BN Sl FAR ool of
3 A3 A, AR O] ot Y Foll EA w0 T et
L AT AL Ao, 7% 48 By
(TAM)o]| A &= 7 37§ & 0] A (computer playfulness)©|
ARE-O] gol ol FFE AL, o) = A4 F-84d
DR RS T EERE R SR
Th(Venkatesh & Davis, 2000).
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QPE} Bateson(1985)-2 4~H|Z} 7}
SSTE *}%ﬂ% o|f7F T34 Aef ufjZo] of
Yt gAEE = 7] wizolhar BrEith 54
ol gk X742 7]3 AHg-O 2 QIR REE = of J ¥
-2 1] x| 1 Dabholkar(1996)= 912 ¥ E4| 7} SST AH&
QE U A8 A 23 flﬂ7]—oﬂ FAA ]l g u ]i c}
RS wol gtk wuk ofui 2k X ZHE EA L
e 7S F 0 YHO =& SV 71 th(Lee & Al-
laway, 2002).

SSTof sl @& =7 A4+=

/\

2 Fishbein and Ajzen

(1975)9] A4 FFolee 7122 7|& 48 2
(TAM: Technology Acceptance Model)-& H}&F© & SST

O AHE-S] Gol it F&AES Tl &A= AT
3f] gFth(Dabholkar, 1996). 21} 7] & Q1 T3 of| A]
714 8 R o] A A} Fasto] gt SST
O] =T} 280 A A 02 A LA ARG O Z o]
oA A= 7] ol o] 2t Ve o) §F
AdE Hash] s ST Ve 8 B3 )
AA S0 gt B opfet 8.lS 24 =Y
o]t} TAM3<| 93} 2| Z+E A}l-&9] go]AL x|z}
H F84o 9&FL v th(Venkatesh & Bala, 2008).
AH8-9] oo FFE Fe HeeRE HeA,
AL, ixﬂklo] glom, 2zt S840 JEFS 2=
HoE s 20 7 2, o u] X7 EakE et uje A
B4 25, BAUS TAEE ool 294 9
7153} ol ul 2|2 H 45} o} Aolch. o
A] ), SST &4 -2 AL-g 7}% 7+ A A
2] 2 9] Uhe-S 9ulx| ]
Aoz o FEt.
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Q1 EA, W9 B4, 2o 1 80 4B A g
) 217k &0 o) sfof of =, 1) 3 wakE RS
th(Bandura, 2010). AF2] Q1 2] o] Zof |3t 4138 ¢l
© 7 B A Q) 39 0 2 ubE G (warmth) 2}
(competence)©] I 7HA] 2} glefl that L o] 2L
5} 9 th(Fiske et al., 2007). AlF5-2 T} 2 }\]—E'J-_O,]
Aol Lt A, Hatol tha) THera v 2 7] o=

o] thALO. 5 H Arhi hERHA), S5 A
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E9Y F A& &-85to] ar o] SSTo sl o] 2 A ¢l 5/4& Uebd ch(Fiske et al., 2007). 58S WA
L7, o] A o] Fuj o =& oA f A 5t=A] o] & A e A 9ol = F53 S FA5HA Hrt 4H]
3+ o Qoo AR E A5 U s 38 5o d=7Pret= 4
EEExs Y 29ty Aol F A K5 A
) mpgt 2RI} SSTE AHE-8l= Al ol A, 2919 |53 & 4=
oEgholg = 3-& =AY vl et A T Yol ) E20] HE=SST 74 AL 534S A
E4& gt oS 1A WA S 2HA H zystA & Aot} of| & 5o, Bl g9 45 A&t
5734 ¢l B 7h7h A cH(Fiske et al., 2007). W9t 7] HeElst ARGAIZHS DEA Itk oA 58
2313, 4124, AT & 5Y AE A EAE U UL iAot Q1A 4= Qlth EARY A,
W, T3k B A A4S A oll= A7H: S QkoF A H|2}7F SSTE A3l Ao 241, T3
3 /dstA €t ojgtal b2 A, 7| A& AHE- St Aol olH L £
A of Aol A An| RS2 TP 445 HIt gk ol ofjet o] Y FE EolF= QS St
st o] = A wrFo| Ut A Foll PEFE v Xt 21 Zkg Aot} o] = SST7F a7H# 9] A4 HES =
AnkA o 2 ol F7F &40 A Fof thet 2] 4], & ETh= 1A of 7148 A o], o] H§- M| A= &
o 58, AH| A o2 Y OJH ) v, Av| R0l A ToE A4S Aotk £3, FAALE A et 45
Al dof ol obd 71 A& Sl A AE S S o= o I zpAlo] stz 2 SSTE A3 4= Qltt L
52 SST7FEEE o =rt dlerbrets A8 WS Ao 7]of, SST7} f-58kchal XS 74 ol
AR, FEe w7 Qloka AebE Al s = =t
71t} wheka] SST7T Al5-6h= Alv] A &9 ¢l |l
I ZAGL7IAE Tt YA A E Y WEto) A 59 7Hd 1-2a. Az A HAEEA] 9] A g2
AN HEE AT Aolal o] = WHEgh G S & o] T A2l A Q1 Fako] A& Aot
o] 2] 7l o]t} Holoien and Fiske(2013)2] <1-Lof o5} 7Hd 1-2b. AZ U A HAEE2XYSASL S
W, A A7 A A Yo AQ] o] | A4 S X Zboll A4 A Q1 FEFol §l& Aol
& AAgsHA st F, m e 21 9 A kA=l 7Hd 1-2c. Az U A EHAEEA Y] FAGS
Al =gt QIS Fok gt S W RS T A2l A Q1 Fako] A& Aot
2 A4l o) A A A Hek o 9fgFA o], HeksaL, Y 7Hd 2-2. A2+ §-5 T2 SST £/} FLuf o=
n] Q= AP Rl A E itk o] g H ok &7 O BAE wi7hE Aot}
2 WAoo FAA A R A, T
3 A 2+S F =T 7H5 A o] E=UH(Yu & Lee, 2018). 3. 7| 2o
7Hd 1-la. A A HAEE2A Y dede o 71 Bt 7lwol AAT 4F ¥ 7
SR A Zbol A A Q1 FEFol Sl& Aot SHA| &l 2tk U3 o] f&55to] 2HiE = A0 E T
7Hd 1-1b. A MU A EH A E2 A9 A2 1 grth(Parasuraman, 2000). X.QFof| gt 2] 2l &2k}
S A2kl A Q1 ko] Q& Aot 2 ARG AN Y Hgol 8T FFE 7I1AH, 7|
7H 1-le. A A HAEEA Y FAGS = HARY Y Ert FE5E FAlo g A2 AX
SR A Zbol A A Q1 FEFol Sl& Aot ot 71 G 3 v A 2 AT Aol Qloj A 7] ] 9
7Hd 2-1. A ZbE wpSgh2 SST &40 31 Ll o] = o] FHEIL =& AIF A, Tt 71 7|RE Al E
o A E Wi Aot S A E| A wEA AJAstaL QI SSTY ghike
nAZANA o] T2 S7HE thrbd 4= Qltk(Pa-
2) R rasuraman, 2000).
ool sEstAY Bkl 5L D3t Ao MEH 7]& B2 A2 §o] 4
o2 G ok, A T Al Aol oL A F = @Az, A S-S 27 ARG 18T
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A IHEOl &I MHIA HIASSEXISST) J1E 2401 IRIA B8 20Ol 0l DIkl = &8t
ol 53] 2 &= vRthal F4E th(Venkatesh & = AR g 2EHSR Y7 AIZE IA H A5
Bala, 2008). ©]= A&} o] 7] A of| A A-&-A} 544, 29 57| S ARERHHE Ik T E 1L
7}71EY A4S B e 7] WiEolth TR 4 Ao 2z dAEF Y 22 AR A= 5%
A5 AUt 7] s i Al E S B o E AR A Ao A, gt et e e A%
o] )4 3 7}gtth(Venkatesh & Bala, 2008). k2t O A= B A oln] 437 7ho] AFS| 2] Bolzte =
A 71E S AR Eolde A7 o= At 2 < leh(Dabholkar & Bagozzi, 2002).
Lo w o &S nxlct. 3+ Mgl sl A= AFS| A AbE 2R 0 ixm%
H 22X o) el u} X424 0] AFR-S Z71A| 7] 7] 7 21 2] OSL(Optimum Stimulation Level: %] 2| zx}=
AeliA= HAs2AE 99sh= 2.9 tigt o] s D)= Tl AEAT A ES AR == X}
7FEgAoth AP Ao =W 7)s EdHES A =9 e 2dstaA 8] w2, 9 &0l &
9] §0] 4L 74 A17] 0, SSTS] BpALL ofwl 17 Ratera Az W QA A 5 25 274 "l mu
SolAle FHEY SR O = Qloh BB V)& oty et W mof ol Azt TS Bl 2=
=0l &5 SSTO|| th gt AR89 =1 SSTE & oo g 2EY AE fsh, o] & 2d 5] ffsh
o el o) =7} gtk arl Y Al vl Q1 th(Meuter et 39 PF T FAA FF uheS Helok 3,
al., 2003). whabA] 7] Sl =2 AnAke] A T Ao A SSTE A& 0 7 A| E8t= 72 AFgst
SST %A of o8 uh =5k A ub 553tk at 2] 2kstel e A%, o312 9 7|} A% A Yo Basty] g o
L SSTE AHEsh=dl 3ol &deha =2 3¢ 74 ARG o] Hijt 7| =) G sk th(Meu-
A ZArt Qe Aoz o E teretal,, 2005). 2E & A Fo YA 2HY 7192 &
FA7IH 53] FH 24 o AEH A Tt of g
7 3-1. 71 =bdol =& wl, A2 wEgtol P& R k= 2l o] ¥ s A th(Oei etal., 2006). wh2kA]
T oo m A= A ] GRS T oF E=QhE SRS A o A B[ A7 SSTE 34 o=
32 Aot *}%B‘PXI S & = Qe 2 A= ol
7Hd 32, 7l =kl & Wl A4 s ol o) EAfo g 2Havg 4 H7| 95t
el v e Al FFS el ok A RS T Aol gl 4RO R, B 4
g e Aol = o AlEo] Qe e m Aokl
4. &8 20l 714 33, 714 Bebzro] mpEakat ) o= of v
At 2 AT AL Aol A me B
/& (situation) o] ¢ s} Q= S A A A 2 Ao A o 3 vebd Aot
2o Ao BE aQlo® o F th(Belk, 1975) 71& 7Hd 3-4. 71& 2ol Rt o & o T
O AFAES S Ao AR E = 5 A 2 A= AP Aol M E Y &
“BE B ooloke §o12 A Heul AU 54E | Abgro] 4] ® 27 Lhebd lolch,
Wb EBA Q) A Zhol 4§ HF513L4 5H T o] of Belk

(1975)= 712 o8 AT HE Tol "= adl”
ol2be S ekl a1l B el 7, A sl &
78, NZHA A, A5 A 9], e ar o] M o] e ek
ohAL 7hA] AR 2918 AT 8h 91T Belk(1975)
olgf3t aQl=o] YaraA ot B FA o ddFS
U R 17 9 WEhE o] 3 4 lrhaL g o, o]
AFEAA acloly e e thE A3 alkct
] 2 9L v Xttt 819 th(Collier & Lakoff, 2015).
o] o] Wang et al.(2013)- 1174 &] 3JFof FaF= vl A

=
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Fig. 1. Research model.
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=80l 21X

St A= H OIXlE St

ksl
z

A1, ol & = 9F B H H 2] &= += Heo and Chung(2011)
o] AFE vt o= A sko] ARESlTh S A
2 AFEATA B AT He 3ol tist
o 74 Bl AE HE(1=435 212 Frp, 7=1] % 1
FeP)E ARSI o™, 8532 82 <Table 1>
—<Table 4>2} 2},

R obA, M o] 41214 W ehg A L Beleta
A} 3} % t}(Table 1)—~(Table 4). A1 2] = A|<=>(Cronbach's
AR AV R e A F = Al 82014
L AHEE Bk ET 2 QB A o A whi

r°1'

1) ST 7|2 &do M2 mXe-rsd X1

ﬂgw@wﬁsma}ﬁﬂmSHﬂﬂ1%%
24, S, L L FA o] &u|A} A 248k uf
Sl vA = 9 A A A mEE A
Ao 2 v 8] 154 A A5 <Table 5>0f| A
A SST 7] &g o] mhedl A Zte]] A= o5 3]
24 Aol wh2H, Hel & AT S5, SA
o] B w5t A Zhol| fro gt Ak Hitk e
g2 Sk foldt S v AA G AR Y

Table 1. Exploratory factor analysis of SST qualities

Factor Factor | Eigen | Variance explained % ,
Item . . . Cronbach's o
name loading | value |(Cumulative variance %)
Self-service technology is easy to use. 74
Self-service technology is available anytime, anywhere. 18
Efficiency Using self-service technology, I can quickly find the infor- 73 286 28.60 86
mation [ want. ’ (28.60)
Using self-service technology, I can complete transactions 2
quickly. ’
I find using self-service technology entertaining. .88
Enjoyment |I have fun using self-service technology. .86 2.46 (?3‘245‘) .88
Using self-service technology is interesting. .76
Self-service technology works the way I want. 75
Control I have information necessary to use self-service technology.| .78 217 3‘1‘32 Fy
Self-service technology is compatible with other payment 73 (74.96)
systems. ’
Table 2. Exploratory factor analysis of warmth-competence perception
- - T
Factor Ttem Factlor Eigen Varlan(:(.: expla}ned % Cronbach's o
name loading value | (Cumulative variance %)
Self-service technology is competent. .85
Self-service technology is intelligent. .89
Competence - & - £ 2.54 36.22 90
Self-service technology is efficient. 92 (36.22)
Self-service technology is competitive. .82
Self-service technology is familiar. 17
Warmth Self-service technology is kind. 91 2.93 (‘7‘51;(7)?) .88
Self-service technology is warm. .84
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Table 3. Exploratory factor analysis of technology anxiety

Factor Item Fact.or Eigen Variance explained % | Cronbach's a
name loading | value
I often find it difficult to understand technology. .80
I am anxious about using technology. .86
Techn(.)logy Technological terminology sounds like confusing jargon 84 354 70.89 90
Anxiety |to me.
I have avoided technology because it is unfamiliar to me.| .84
I hesitate to use technology for fear of making mistakes.| .87
Table 4. Exploratory factor analysis of purchase intention
LS Item Fact.or Eigen Variance explained % | Cronbach's a
name loading | value
I am willing to buy products at this fashion store. .87
}’&?ﬁﬁ?gﬁ If::}(l)iuolrcli iltl;i ;0 recommend others to buy products at this %3 2us o181 %
I thir.1k it isvgood for people around me to buy products 0
at this fashion store.
Table 5. Regression results of SST qualities on warmth perception
Dependent variable Independent variable g t R F
Efficiency .00 0.05%**
Warmth Enjoyment 40 6.15%** 35 48.70%***
Control 24 3.30%**
**p<.01, *¥**p<.001
Table 6. Regression results of SST qualities on competence perception
Dependent variable Independent variable g t R’ F
Efficiency 33 5.98%**
Competence Enjoyment 20 3.50%** .50 03.29%**
Control 29 4.48%%*
**p<.01, *¥**p<.001
EFt S LH(5=.00, p=.964), S 72 Wi ghell A<l EZ 5 Aol vA= 9 ST A,
F&Fol AL (=40, p=.000), 5 A4 ETF up5=oF <Table 6>} o] {5 oo tigt HelAd, 7=, 54
of & o2 23 A th(p=.24, p=.001). w2t 7} dol A= FFFo] BF o7t A o= YERytT o
1-1b, 1-1c7} A A = QAR 744 1-1a= 7] 2k o, 7} o 8ST9| 7|& £/ o] f-5d A ztol FA <l FFol
A 1-10] B2 2] = gk, o0& Aol eki 7Hg 8 744 1-2a, 1-2b, 1-2¢7} BLE %]
FTHA oz S, wpgtol vieh A 2ol s &7 1= Ak
w3 AL 9FE AW, "2 9FE TA
A ¢ Ao 2 yehylth SST7F H el stohal =7]+= 2) mRe-REd X2l gt
2ol & SST7} wh&stthal 2| Zsl= Aoz s “H NETE A sE7 ol 9FAl, 4x8] 217} SST] 7]
A S om gt £, EAE, A Tl == ws

=642 -
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£40l

OIXIA BSOSl OIXl= st

T sl Frf ool A= ZaE AS5H] 2| t3ko] CI=.0393~.1915 2 LHEFR T
A8l SHHFE B2 fede s, FEUSE oo w7l aate] -9, el o] St o Eof m)
TFrfeEr A% tE AR S AAlskh 2 A= Gl et At B3 {57 A 2ol F& A
I}= <Table 7>0f| A| A € B}&} o], w53} f-5-3F ol e Aok fs ok 2124 7&@ I} A e 2540]
A| 22 B gt o o -9 FRFE v A= AL o, 7 7 = ol tijt 95% A1 2] -7to] CI=.1254~.3980
= =yl o2 Y Azt fogt Ao = el itk S A%
w3 A Zboll A art gle BeldS Al st O] B, 5T A ZHe 1 A3} Al4= 163011, 7H
a1 wESH) §55F 2| 2o nj ) anE A& o r A A 2 o] H3t95% Al FF7Fo] Cl=.0858 ~.25400] 31
g}o]3} a1 2} SPSS Macro Process(Hayes, 2013)E- ©]-&- 1, BA|A Q] AL 553 )2 7+ &3 A= 185
Sto] WS35 A4S Wi/l = Sk SST 7] & & o, 7+ A Z o th3gk 95% Al | FL7ko] CI=.0769~
ol ool v = A 9 2 avE A55t 2898% B HLEg Ao g sk Ao ® =)
AT}k Process Model 42 3] i 7| a3 S A HQr o A3} = <Table 8>3} )
A2 &= 7S 95%=, FE A E 3 (bootstrap) A
% = 5,0000. 2 2| sho] A2 A A5 T 3) 7l& =l 2Es
A A | w2, SA R0l Fuf oo A= A3 A S B3l 71E ztol mk A
aFoll thall whzat x| 2o F2 ufj 7 oko] B& Kot ol e, -5t o o] WA v A= 2H A
Sk A1 2Ho) 2H4 & Alge= 09309, HY F = HE Aok ey e s Hds A
of tf gt 95% Al 2| FL7Fo] Cl=.0164~.1666 0.2 00] & SHmean-centering) 3t &, EHHLE =31 f5
e 2] 7] Wizl 2 A f-ojgt Ao w g Tom, 2EHSE Ve Bt o R AT 5, B
A= ek FA o] Ftuf ol o] m] A= F 7 BT uf el o o) e of| M A= 2H A VS AT HfTh
S A Zbo] K& w7l gho] vra Aok, whSek A2+ 4] <Table 9>°f A|A|H EA4 A i}of] W= 7] =3t
7 B A= 1070w, TH A = of] T3k 95% Al A2 WS ) o= o) WA= 2 EHA] GFekA
Table 7. Regression results of warmth-competence perception on purchase intention
Dependent variable Independent variable p t R’ F
Competence 47 0.25%4*
Purchase Intention 42 99.26%**
Warmth 24 5.80%**
*H%p<.001
Table 8. Mediation effect of warmth-competence perception
. Direct effect Indirect effect (axb) | Total effect | Mediation
H Variables .
a b I [LLCI, ULCI] (ab+c") type
1 * 511]??3:0‘;1?5; ﬁie?t?grr?th, STEEER | LI61E ) 4a5m [.0i%i?.1666] 337
. . skesfesk
XY:C ;Lr:crﬁisz/llngigzgh SOATER | AT | S18E [.0519%?1915] 624
Y e menton | 527 | w2 | SO | eaion
. . skesksk
e e e T i s
*Hxp< 001
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Table 9. Moderating effect of technology anxiety

1st Step 2nd Step 3rd Step
B VIF B VIF B VIF
Dependent Warmth 321k 1.252 —345%** 1.295 —.325%** 2.209
variable Competence A4%k% 1.252 —406%** 1.343 —518%kk 2244
Moderator Technology Anxiety —.122%%* 1.078 —126%** 1.079
. Warmth x Technology Anxiety .033 2.193
Interaction
Competence x Technology Anxiety —.175%* 2.190
e I s R e
*p<.05, ¥*p<.01, ***p<.001
Ok e Tl o = o) WA= 2-E= Ao 2 U A ol F3 oA 7le ol wh
B TH(p=.033, p=.623/f=—175,p=.009). =, 71& &<F Sf o o) =0 PA S 2ATHA] FUAN 5T
A2 ol reof| vl A= w228 aukE st el o] = o) FAof tijt 2E A= FoRt A=
A7) A] QA Au| A7) 7)< Eotdo]l =48 4 e TH(f=.117, p=.261/p=2317, p=.003). =, <Fig.
HZL7} SSTE -5 8hthal A 243k e) x| 2k o 9 2>of A A Hpet 7‘01 AR E7E =t
=S oA =7l AL R & 5 Qv ol g2 AHE B e XV‘OMrﬂE 7]@
ofof &M A7} 7FA AL Q= 7] Eetol 2 =ebol W *Pua of mlsl o =7} v
A 21 wSegho] ol & of v = A <l FFol 2 UEbytth
o oFsfd Aolekal 7Rk 7Hd 3-12 71 A4 H /1o, olof &2 Aol Al uhSz gt o ol Ml A=
A2t fregro] ool v A= F A <l g7l 7I& B 2EEYTTE A YERe Zlolekal
7l& Eol w25 o ofslld Aloletal 7St 7P 7HE 3-32 71 A4 Q1AL 3 A Aol A fre
7hd 3-2= A A = A e Ao ol o vX = V& %‘&7&«] =dayrtg
O Lol7h AP Q1 AR 541 Q1 A o o At A YERE Aol ekarl 7Rt 7 3-4= A A E e
2|25 throl = Fetel dial 22 B4 AASHA
Tk 21 A, AR ARl A 7] Sk mhe ko V. 28 9 =9
o o) e, 2|3 fre o = of oA B 2
SHA] o= A2 2 YERR T Bwarmn=081, puama= 351, 22kl Bubd A A% S7he 22t
Peompetence=—042, Peompetence=-630). BHH, <Table 10>2] & A S 710 whmE o] f-5A S| HES HIHA
Table 10. Moderating effect of technology anxiety in public situation
Ist Step 2nd Step 3rd Step
p VIF s VIF £ VIF
Dependent Warmth 376%** 1.172 A403%** 1.235 325k 2.467
variable Competence 375k 1.172 337k 1.291 564k 2.561
Moderator Technology Anxiety -.116 1.115 -.097 1.124
. Warmth x Technology Anxiety -117 2.489
Interaction
Competence % Technology Anxiety —317%* 2.479
= e | ommen e

#¥p< 01, #*¥p< 001
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Fig. 2. Moderating effect of technology anxiety in

public situation.
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