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Abstract

The fourth Industrial Revolution, known as digital transformation, has made MZ
generation to be the focus of the new consumer market, brought about the use of
technological platforms a new consumption method. Currently, as various types of
content collaboration are emerging that specifically targeting at the MZ generation.
Content collaboration are considered an integration of content to create new values
through co-existence and co-prosperity. This study identified the characteristics of
collaboration of fashion brands from 2018 using literature and online news articles,
and identified and classified through case studies of it determined movie content,
game and virtual characters. By this research, it shown that collaboration with movie
contents have increased the collaborative synergy by using the story in global media
content. Collaboration with mobile games was generally used by young casual and
sportswear brands. These brands which utilized characters from mobile games popular
with to attract more teen consumers and strengthen brand awareness by adding values
of high-technology and scarcity to the familiar images. In addition, collaboration with
virtual characters has expanded value of the collaborative approach on expanding the
range of advanced digital technology, from a promotional strategy during the distri-
bution process through to the use of virtual models. As such, collaboration using the
various types of content has developed beyond simple integration of identities among
various areas, integrated products or brands that as a new value.

Keywords: MZ generation(MZXf/Eﬂ), contents(ZEH=), fashion brand(T41H HE),
collaboration(Z2F2 &0] %), value(7}X])

I. Introduction

AU BF AT TAD 71&0] 54T NS P MZAE 19808
B 20041 Afo]o] 243 LAY AA N} ZAThE FHA AR §olz, B3] 2
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AT 1995HRE] 2004W711] 9] EBAE Bt
QItH(Oh, 2018). 2019\ Statistics Korea Q14 & A}
of }EH MZAH+= AA| A+ 34.7%F AA| 5k
(Statistics Korea, 2020), I|A At¥ 9] Al EHCEE
olEH m# 20\ AYF FQ AH|FTOZ W=
Utk AUEE] F4:3t B3t 3 UxE 34
oj&ol, GohE oM AHAS FAISkH=: MZAH
AHAIGES o]l FHoE 4 d [FEAAY
B IS B Qo ZEEsy d5EHE 2
ZEAolA MIPHO F=ZQl 1~2F0f MZAH
I FH2E ot 25 AAE K2 AA(youth
Bt 2 st ERloA Q17 Q=
4471 BRHEE AFAIF O, HM(resale) ERES
QuaRel Hx2 Aot 5 vl &H F9A MZ
AHE Azt 23+ S AlFstar Arh(Kang, 2020).
MZAIHE 719EE Fojotd ok, AHE, =
T, "HEdo], L AH|Y 714 7IYER BF
8ka QJThJ. H. Lee, 2019). o] t}heksh vht =18
Boll AF4lZ gPgohe, HA FEoiA Az HERE o]
Lol Ye AFHEoRE AS] Zojof d4lo] A1, =4
CE 284 et 4A A7t 2 = Qe
AgS SAoh= A= 7HAH, o 2o o] &

a

M =

culture)

|

wARS %
312 271 | Seo|S Assha irk. Tejut 4]
et 2980 FRE B¢ 2AE L) e 4
Aste Aee Holn Yt

2047] 28] HTGAL 715H 2H|oA 7|5
AR WSk R, AR 753 Y HASe

ol FA/gol F8J 7HAE Fofstal A 7]

PEL FES BAS oA US| HASS &
sl QAA7ILL, A Uk BAS olu]A9

F52 9 4349 vHY BEL BT Ut
o

& Kim, 2018).

HAIT 71& 9 AEES] dYSIR
2 Av] EHET} wstEo] 2]l
= &H7F EAshgo] meEt 71dE

3]

A 113

EEFolAE &8st ek 53] SNsof F/
olu]X|of 71X & F+= AAEF 1 HE(instagramable)
A=t S237 J(Hwang, 2020y ol wheh &
Zepado] dol Tt Bilo] F7517 Uck. o
A A ] S Qe A 94 7}
vlE Dol $Y0] 12 BREL BT &
| HFA1(GBTdigital marketing, 2020)2] 9§gFo g
19 71710 5% MZAIHE 913 2L &2
|39 gt oldoz velgth fAL Ed
wrdst, 1 A9 &, A, AFRlEsA A4
71&9] He 5o wh Fdgle] MstHEE
ol @4l Higt olsiE B3l oAl Edl= 7
Tof| &8 4 ok

A FepEoldo] et 2o AT AFS U
HYIAHE o2 i BHES] ANl 2
HEold d¥& A= mofstyl, {5, T2LA
Ay 22 vA" &5 £4(Sung & Yu, 2020)
sta glow, PAE BHEE Ao R AT &
A5 o= Zehuoldo) v BAKim & Park
2020) & 34 EHH=9] Ao|u|m A o] (gamification)
A ZARE Eol AT ALY s Bi =S
A AFUA el 4ol wE 7H4 ofsfof tigt
HS. Y. Kim, 2020) 5°]| 1= ict. TS Choi and
Lee(2020)= A= 2 SeEF oA A& EAHS
mpotshal, 2l AH[RF ZRoA U E <}
242 53 fiAd ZetEdold AEo Yehd
R P i E= s s L

£ Aol WA 47} A1ge) WA So 27%

N

v}

(M
= PR w A

=

oz

o] 8] EAE Wslo] we} 0 2HFoE B
3 MZA ) E4S WAt Taxet BaERs
gepRdold AH2AE AWt o2 o
A2 Zefudolde] 4L ekt WHBAS
Seprdol o] Uehd 71X 54 BAsaA
o AL BY AT9 ARAS B8 1E
Atk o2 THL Ay A7} £

9]

N2z MzATe] g 9 Zdx Zawdo
BAsel Zelz Fohudol
1 B4 B9 7H 350 mikE AR

49l B4 Aai wias] Walsln Qe o)
25} 52 wrdaio] 20184 o] T3] 20204 4
ANA=Z fAsi, Eetmeoldnt Bl HAc

=

(ol S oo foordh 1o 10 o >
19 ox 1%
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114 MZAHe] Zel=x St go]hE

Am= g BEHE S o] X|(http://www.spao.com),
QlElYl YALo] E (http://www.google.com), 22191 &
A Z(http://www.musinsa.com) I 5B (http://www.

youtube.com) 5o Z/ME 7S &85}t

II. Background

1. Definition of contents collaboration

ZtH o] H(collaboration)o]& e+glo] Q] sHA 2}
= 9u]9] ‘cum’T} ‘=5 9Ju|5}="laboro(laborare)’
7 FAR wol2, ARHOE FF A, P o
ultel, 2 BEES 714 0 % Qo] 3349
olo} 22 A% AUA ANE JIst, FAH
FEE FHoE 94 77t @Y HAIE ZA= Aol
(Min & Kim, 2018). 3|4 Fopo] ZetEgo] ) &
#15t0] Eum and Choi(2012)= E2HE 0] 73
< A BAEQ sfHEHE, sfHBHE0} ofE,
HBHEo} Arg TR, Y fA BAs] A
% ST B AES A8 Sehudolde] &
32 z9jo] Wasthy stk WAAANA Zet
Heo] A2 nHAg M) shuz A4 Far 9low,
EEAA BHES A St E4 otoldlE
HARlIsH=s St o] oA o]FAYA 7+ SeHE e
ooz WatE T Qlrt. E3F FAmITiof, HEtd A
A, 4% 5 £} Ed=ote] HYe o B A
A B2l 1SS SFA7]AL, oot FEe AT
sto] Frfists FHlZ skekal ok wEhA 2734
o] Aol Mz& A & =342 olv|R9] 4
F NS 5ol M2e AvAES SHk,

1=
IAE U FHEES PAL 5 e Agow 7]

d

g2 FASHEA FetEH o)A Hide] He 29

I HHBASS HPE A AT

zo] mgslo] Yt BT FAHOE B F=o}
AUA 27 g wet AstE Adelth. 2Ux 2
epRdolde] 84L 1] o9 B0 Y =l
2% tpgog oh, olgfat gAE ZH=o Wy
E40] GHEAG AR %I BE B NS

Sl Mz 7S FEF & loloF Trh(Korea
Communications Agency [KCA], 2014). w2kl 2l
= Zepudolde] A9, BrHel P Sxuc &
2ol Eo| W0 we BAE QAE A Y B
A= ol ol glon, nAso T FRE
ANTIO R AH|ReL /S 5

7FsAe] A vehta gic.

2. Characteristics of contents collaboration

ZH= FE o] Hdtt HXT FHE o
A, ZAME, ITAE, 54, AE, 95 5 A =of
of 44 Y= It ICT(information and commu-
nication technology)At] 9] ¥} st g Z=
=8} FetHgo] o] FEH= ol f= EHl= AFt
o] sfjttgo] ofgE 1A 9] HAE R HI}Eof H
o g1 ZrHsHA Z'lzo] Hdstr i 4= e
Y E4 4 Ed= 539 sfzirilo] HHof
A Mo s S Wl E4 ol & & 9
THKCA, 2014). =23 Au|E FF5H= MZAH
= UAE YlolE|E&E EFw(0h, 2018), A £3t
BPceto] FEtEYoldL W&, AR FIE &
H3F 4= Sltk= B4 7HXItH(Sung & Yu, 2020).

AT PHEREE Y, 555, 2 D R 5
Rt AEFALS] Eho] HFP= o 2F o)t
= ARo= oEGloH, S HARY] dE B
o SHe 294 UTE o8 AFY %
= TBIS} £%T “TBJ X Y7e Zepxzd
‘(Fig. D& AR ol v+ A7 A
SEEAR, HAY go] AR AAX HEAG 9
ZAYM =L} JfHEPM 2 F 402 451
O A4 HHE A T itk A=E U
EF QT E3H WO i AWl 2AFS &8
St A (Cotes Guerang) I A ofo|H]-S F A5}
ZAF 29| BRS Basle] v N EE &8
g 2H(Fig. 2), M= 9 ufAd 52 HARIsHe
MZAIHoA AF AR U= BHE HHE AZ5

P
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<Fig. 1> <Fig. 2>
Tbj & Nuguri Cotes Guerang
hood shirts robe gown

Reprinted from
Binggrae. (2020).
https://www.Bing.co.kr

Reprinted from
Musinsa. (2020).
https://store.musinsa.com/
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_\d
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_,4

2= e

E 52 o) Ak 7o) @

fojdo] & o
YO = Slo|ZHE FetH
o] A(Min & Kim, 2018)S X &3it}. &= 7J94 =

=42 olF B

o — 1T

ZFEFoJAoME T E FH2S} AUAE 551,
FEot e AbY ) FEtEEoldol A At 2
= AL FES A5 SshEdold 292 3 A
vl EHES 59t Wl FE EThEY o]
A TF2 A5A FdEYe udT AR €4
of ofsf FH=E vigo= oflER ZPsh= 44
7b @on @713 BN WE AsERE A
718 Z4l(Sung & Yu, 2020)9] ZH=S L83t o
A ZetE ol o] Z48kEAL ot A, ool
A, ), 2o 59 994 7€ 2H2 A
U HHE 59 484 248 AAIA 52 BA
AEG L7 Algole WAol o, 22l
oA AZEHAE &8I 7 AMHE ’\Eﬂl

oxeiolon AEstel 1A4ZS Sfs Ut
o} whebA AOR ARG PUSHs 4] T4l
o BaEo] FAH Axeda A% A
3l choret Zehrdoldo] AR glow, o

3 olof717h AFEol AHAWA AL A

ki
T of off & 3O mu ox ay T

Emo_

115

ox.

Ell A4S Agstal Qleh(Park & Kim, 2020). ©]
o Zro] Zojg 7Iute] ddolA &= QleldTt Ajn] &
L

= Zehudol o] Yo 2u4o] FuE At

i Oy

T FHHA AUR ARE A 5 YonE, 3
sh-gdAfulclo], A B ofusold Fo EHxot &
EEECIERECETTE BT RS PR
4o A A7E st

R/

0|

3l AuEuAt

3. Value of design with collaborations
ASBAH B9 Wslz 7k B9 Aol A
F2 w3 glom, 1 F840] AEA A= 9
HcEs ®E 0] dole BE 7HE 54
4 5 7] d2o] dde 6 A AolA B
BAANET O E MER 7S At 71E B4
AEE Yoy Az +25 A&5ke Zlo] Zast
TH(Yoo, 2011). BAAETH 7oA EES 7HA&
Agst7] fish APEshE 7hx] 9] fAHLE olsfstar, A
E52 A&tk 2ol 7] 419 ol & 4 A
ot 22 4] EFES} AH]E5}0] ¥slof whet 7
o Tl 7S FAIZI7] A S
283k 9iek. o ejujels ool dut 2
JHM % A2ge) JFE FE 0B
| AsS &3 EH=S 7S =
st &’lf‘%. AE Yl ZErd Ale] ghfjo] uE
3] g ®ishe ottt EHE S 59 9=
Aol TS 7hAg o™, Z|EE (kidult) &3t A4
3} o] A 7H&5IE AL e} o]9} o] E'IxE
g ETtE o] o] A Bty AEite] EY
&5 7HA g4lE o]Fo] AR AUAE A5A7I
, A3 SHEYCIAE AEHARIY THAE
FIAZIAL BRE QA =S SAAII. whahA
7+ ARG o]F Q] HHEY AFETe
&9 7HA] 9419 HMefo] E sttt St o]
7HA9F BEA SHolA 71hE 4EARe Y=
FEA717] S8l ETtEoldS 8% FnlE
oflt] A(limited edition) A E35) 712 AHSE &=
st Qlom, MRe EACS} a4 Yk WAXS
%9_} /\H]Z]-_J 71—A6]7<4 gx{-}]% ;q--;l!-a]_}; Z] A A 0] ;q
FuAeld 9@ st Atk Lt Bedl F 7
olo] 1Ng BeHor AP FHS Hol ¥
A7) A HAE Eezele] Wjo] Bast

o
O»
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116 MZA 9] Edl= EdtH o)L &

th AT 7G5S A%, BASE Yold 2zl

golaetelo] ol2s 7] BAH AF o] %

4o sEdYsle] L] chopst 878 WA
=zl ']

00| 7hse el Berdold
2 sk Qe 2T Y 740 wdw 3
AZE AL AR B5) ZE S0 A The
BAE )5 AR FHES Bt A2 )
go] Zetndoldoz seki JIrkPark & Kim,
2020). MZAIThE 918 Ao A 0] Zehr ol
2 YAY Bojo] W4 2u)R 4o 23 Az
GApviclol, Bl AY @ MR 5 A 4l
SESECEETTE DR LRI BN
A, A4, B L A SAH NS Hol
sta giet. 71E BAEY] 9o S, A R I
4, A7 1A% 94 9 BAE FHE I8 59 4
B 9912 Agstel o 2 AU AAE v
2 S A3

o,

of iy
9 oft |

riu

i)

lll. Case Study on Value Creation of
Fashion Brands using Content
Collaboration

=

A4e] 2z 9 AEe|dYS B3 0
So] ZBE T Ut MzAYe] E4L YEYIS
Mo}, ket 2e=E B 2|3l Holo] 3
Z3he Avte Au|Age] AR 74 XgHoln A
7070l 4v] WL AHATT SIUTHU. H. Lee,
2019). A% A7 Foj Ferdolde HAS | 3
24, A4, Tepd L A Ae) HAH 7N E Hol
a7 Qo= MzAte] Zelze} Hae] Zehu
ol EA4L Mz B3} 7|59} dstol s,
wulolAQl 9 s e ok BRalel Behug
olide] EAT 71x] BEo| dhe) AHEA Tt

1. Fashion collaboration with movie contents

1) SPAO

AT (SPAO):= 4H] EXMES WSt 93} =

il

g BB 7FNFS Al AT R e

ool 59 Garitie] Edl=E sutoz Fehneol
Ae 7\%stel Aze EAE AEest Bag A
g o) 229 vtle 2A2ot b AEE BE
Sto] WY Al A2 Folx Ak, 2015KRE Fohu
Aol oA WEstol B BACS EHE A
Sola Bepy ok 415 o]y gtk gy, o)
2mE, e S0l Y FRAoIHM. 1. Lee,
2019014 Astatol Fsjel Eefol EAz} WS
AE3fo] opelu] B4 Aol F4T A} 7]
A% 2L HEZA(Netflix)Q] 7]H3t o]ok7](Stranger
story)2] AEZEYS 53 FTHEY ol JES &
At

2mte X 7145 RS Solel T8, 44,
AYA & 5t & AL 2F=0 dAES 2H
Bz Zgsto] BAZ, oIy 8l =X AN 5
= AAsA e, FA A5 FAAL Ao FAH=
S 71& EStEold AR ofyzh, MZAIY £3,
2535 FoAE 85 Wot Hold A4S &
S} THE-land, 2020). A3} 7HA AEE 9] dat A
ool 49 5 T8 44T FAHY 71
& An Ackn Az,

o

Ol

2) Onitsuka Tiger

QU =7} E}o|7|(Onitsuka Tiger)= AT} AFL=
£ 7|¥to = S El A9t o]k Ho] S §otRt AHE
22 AGd4AE Afst= 252 fd BERHEE Y
7059 7)dsto] 22 St ol J3kE 31
stlch. EEol o HjfolH 7kl & AnjA
(Will Smithy= QU =7} Elo|#9] BEHE ZFtHT)
old AAu|tjo] TZHE WEUZ PI}E F3 B
A= o] T L Evl A (craftmanship)¥} S| =-HZE2
Z](hidden technology)E E &5, A|&4Z Q1 ALS] &
At BHEO] ARSA Ag FESHL ok SR
gojd BEAIA & AnAes QUETL EolAY A
IYA ARl A= Felo EY ES HAF 66
FHYE A (Mexico 66 SD)E 235t 7H21&Ql A
Ag 5o 227} ol WAHRT 354
am2AE st Qo)A ol jahA] A A2
A AuE AlFokal 1o, FAlshal thfRt SH A

gfom HAo| 7HXE PN Atk
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3) S.T. Dupont
oA E. HFZ(S.T. Dupont)> AlEEA FFo

18720]] mHE]ojjA] 23 BAHER 10040] H= I
Abol] o ZEl= S 9t H9 FHE HEgo R

94 4% 9 RE Wste 294 Bl

20209 19 “AEQR: o] @ B A7lo| QA" JiE

of gko] 2030 WA AH|AE 98] AEHY= Zaln

gold AdHE EAotrh. A= X7get W

ot =, yqto] £ T AT AT ol 28

Q= ZAE olYel, AMIES Hol AFSAES T o
(o]

D

= A9 #%S =9 & glojof YrhMusinsa,
2019 WAAE B 2AYH e B A
9z AUAL tAsT 2Bz G o
Aok A 2 FAE S - 3
Azt eol, 71y Fg4 o
FEE H204AL F EEERES
¥ 4 9 of® SoHE e Weke tARlos 7
Aol gickPark, 2019). J3HE B Zelx Fahu
olHg Bl Aet9lx vhijole] g Aste] B
Ao Y 8 e skt Atk

4) Covernat

A (CovernatyZ D& 2], o-Zx0o], YA o]
59 HIEA 9] REBE Al Aot §O
g fARIskH: =y dduzg] AES HHECER
20199 wjAdB|=7} AeE 19 R BRER
A= o, oofst 1 AS FEE 95 fHAS
o] &3} A= s Y7kl ITHD. H. Kim, 2020).
ASAE 71802 20209 6¥ A7](Chucky) S2HE
gold AFHE ARG+, 1980 vl=9] 1H
TE G3RRI AFERe] )17 & dE JHYER)] AFIE
HEHE A7|Rte] Freot AstdR AsiAlsto] EA
Z, B2 9 AnfEE AAAE] 52 EA5HL, Ha
Oo[HIES F3 MZAH2 BHE FAHEE st
BHE9 a4 9 gAY 7HA] 45 wHFsH
o TE, AL FF & AW B2 HAze}
A719] A|IUA BGE A5 oz JE A °
ARlsto] MZAIHHES] A=4<2l B2 o]&o] W3l
o, BHE A5 EE 3ot WyA F& F5
1 Qlet 93 EdlxE &83 A St o4l
E/d2 (Table 1)3} 2t}

3]

! 117

of
o
r
[,
[
f
o
<t
£
)
i)
1o

- 53] Az 34y 3 gl dol

LY
2 MZAHE 93 BaE A% 33t Heko] skt
2 g 922 = 5 Ao

2. Fashion collaboration with mobile game
contents

1) Levi's

229 fd B9 tEH AAE X bt
A(Levi'sye AEHOIAME ulf AFQ] AetA S
B Fsi, choFdt AEete] ZaehEd o4
AE HARlE AAste], 20208 49 HElZo] AR
77Hu}2] Q (Super Mario)2te] Zehadlo]ld HAdA
‘Levi’s®*<SUPER MARIO™’2 ZAJ3l9ict. ZatH
oA AE AT a1 ge Bgsto] Y of
olFlg FHoE A2 5] ojmj3} i}, 7}
5o AN A 2l whele, FolX|, HX|FF
129] Aot WAL, A8 5 ofo]aYet T

X

1ol ofd
e
oo o
—?L
&
)
oS
=
o
(o)
)
ro,
offl
2
1o
ko
ful
|z
i
__q!_,l

® ol |z

< 1 o
do

FHY B tARlst= 5 ARSi= 2
A519itt. olo] whet BT QA& 7}3}st
Z AB|Ro] o 858 fFA) 9w R4t 7]
ofsto] gjHo]A0] o] K wiE2 AW thiv] 38%
F7Fe 119 92 E 7183 22 ey th(ung,
2019).

-]

L

2) Beyond Closet

e tjAbol] 9] H|L=FZA(Beyond Closet)
2 d& 2RIAY Ho]EAE 2 (Maplestory)2} F
gEF oA fe AAdHS FIsnh HolEAEY
9] eJA]d ool Hof HIEEZZAIO] o7t Z
Al A g4 mdu oto|HEEIE Aetsto] H|o]
EAEE AHste Ao AgEHES 1dges
AE A w@sf FH LS AxsHA 241 Al
Fog2E A M2 FE, HMZ, 7, M2 5
Mg 2l 7hY, 9, 19E 5 dAAE &
1oz FAstict.

1o
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<Table 1> Fashion collaboration with movie contents collaboration

MZAHe] Z8l= ZetE

goldS Z83t o

sAES AXNHE AT BAmsiey

Brand Content Character Fashion item Collaboration case
SPAO Movie MOV}B title, T-shirts, echo bag,
movie prop cap
Reprinted from SPAO. (2020).
http://www.spao.com
Onitsuka . Actor Track-suit,
. Film . .
Tiger (will smiss) sneakers
Reprinted from Onitsuka Tiger. (2020).
https://www.youtube.com/
ST Starwars gum, hero Shirts, tie,
T Movie character, movie bag,
Dupont .
dialogue shoes
Reprinted from Musinsa. (2019b).
https://www.musinsa.com/
Movie scene, .
Covernat Movie T-shirts,

character’s signiture

face

echo bag, cap etc.

Reprinted from Covernat. (2020).
https://covernat.net/
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3) HEAD

FQEFNC7} ANt AXZYo] HIAT
(HEAD)= et Al BEAAE &7 ZetEd o]
Ag ZXFgsto] 100 TAS|A XUt BHER T
A o At Ut EAAERE YAAMAR
(4:33)014 &A%t 2ol Ade = 20179 22
140750 4] EAI=oH, o] 1974 f AE
ojoflA Q7] Al &9 195 AT AYLE F=
= BAAEe FHEoldS B9 A9 A= 5 9
FOARI 9 AA Aol =7t tRRITE o4 2
BAIA EA5H, 2891 ¥ HHlY &gEo A Bl
sto] A A2 o|FTAA BHA;M=el EHl= 7] F
gtE ol dE ANkt

In

4) Slowacid

&2 A E(Slowacid)y= PIHHE g TS H|o]
£z BEG RAAE UAAY AFY S Muols
UL B2 FY oE AU htel shEe
olclote] Zerralolde NALAT. 1649] AAE
Aepste el Ay Aseg] HAst
gl vl e Aoke Aoz mukel Ado] ol
A AY a3 B e A 74 S o
o S o A% Aoz Aeigs Aok 9
&2 A%l AFSHE 949 % i AEL Mz 2]
AolA AT Ao} B2 oIAEs Aol
IP(intellectual property)S] A4S 53t IS Al
STk, BT A W, REH 5 AR of
oEE B0 EAT PRI Aol PE
A ARt HARle sl F B0 YAHS A
= Aol A 235 S AMER EALE AT
s, BUE ANES ok wurd A
2o} ABA] Sehreold RIS AT Az
= (Table 2)¢} Zt}h.

AOEEO] UukalE Y ER719 SNSE

B3
] o] ¥3K(Shin & Lee, 2018)°] wzh AU
71 M2 AvlFo] Tstlon, BHES o
o] Ziste 7 E LH|AOIA B AT 5
L5 ool metd A 549 e ArE
o] A83F=(S. Y. Kim, 2020) &A4fo] F& w3 9]
o} 2HMd Al 29=9] frEslo|z 9 mHrd AY
% FNYEHE T3 Zel= R o] AL AAE

[ean= =1

£
A 1 O

ut

3]

7 119

2 A HA9e S5 MZAH

2l
o] 2elQlAollA] Fete A A77t @ S Qe
A

2 FASE FAE 4T 2 WA 2] B A

2%k oA Ag

pal

ot

3wt B5E 27)= | Sgojo] E4o] wtaEo]
BRES] AT Bl24S Holshs Zow Ars
o). 9o} 2ol A2 thE Jolg hxl Zrlzere]
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3. Fashion collaboration with 3D virtual characters

3D 7HdRE (virtual model)o]@ T AHAFG A 3D
txd 7leg wEold 7MY QlE(Jang & Yo,
2020)2 Covid-19 0] F QU LS thAlste] chofat
2opollA &Rt EEo] S7HE L Qlth(Mang, 2020).
A AAoM 7HED 2 7MY AYEE 283 =
gEold2 A4E /il BHE 38 U FAE 7
Y2 B3l LPAIA A=e BEe Asst
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2 QE g F&st= 5 MEL FEE AlSst
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<Table 2> Fashion collaboration with mobile game character

Brand Content Character Fashion item Collaboration case
Sweat shirts, denims,
Levi’s Nintendo game Supermario coin motive
design
Reprinted from
Levi’s. (2019).
https://www.levi.com/US/
AW
Graphic T-shirts, i w
Nexon .
Beyond on-line Maplesto sweat shirts,
Closet P Y modern design
game . . :
with witt
Reprinted from
Beyond Closet. (2020).
http://www.beyondcloset.com/
Sweat shirts
Mobile . . ’
HEAD sports Jin & Emma T-shirtrs,
ame characters cap,
& benchdown
Reprinted from
Musinsa. (2018).
http://research.musinsa.com/
T-shirts
. Mobil . .
Slowacid obile Kartrider sweat shirts by IP
game

reinter-pretation

Reprinted from
Slowacid. (2020).
http://www.slowacid.com/
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&
fujt
e

¥t =S star glom, ARl 3Al
O7)= A she HIHE 20 St HE g o]
Aokl 157 gol 54T 49 B

Ql B2 QIAETIH FEAE oF 2571
9 olok(Imma)'® AFE TeBo2 A2E W
L eo|th(Lee, 2020). o]t YRRI0] Y= A
I FARE ZAES FoHA B2 EYE
I ek ojubs i Aww S A A AFEH
= o835 vhE 7HdRIECIH, ‘Aww BlAl= o,
HAE Ho|(Plusticboy), E]oKLia) 59 Z+ 7HEHE
A Zksto] miAGE-gEet ofy e}, A4 A HHE
%l “MOWEAR"E &45to] 7MY} I7HQ1 ASUZF H
ARRIGH s AS v 7| H 02 M2 S a7lshs
L2 TS5 QU mEkA SNS7F Z55H
AT dd ARl A4 79 A 27171 of &
BHE JAAETE JHolgtal H= s 4H[shal
AUTH(Dapsago, 2020)2tl stof 7HA] 4H|9] WIS
HolFa Qltk. ol9F e Hd tAE 7]&o] ofgt
THRd fEEE &83 SEtEeolde 49 Tt
ofo|dlE g 9] T3t F9o] EE dol thE I9
= 7H AE, BRHER Y= 2R A 71
she Zehrelolde GeiE AEstel 71X 4w
E4g RojzT gow, MzAlde] SsE Aol
SYE, njrolg Bgele] FahrdolAe]
st At

I fllo

Ol

M 8 o & 1@ H oM

of L

12 of
o i,

3) Calvin Klein

2019¥ My Calvins Z§#H Q1 “I speak my truth in
#MYCALVINS” 3331 G7JollA 7H3e] =d & njd
ZH(Lil Miquela)E 152 = ¥} 5|52 FA=

TEAQ1 HAAE Sl 2 E4o] Aol B
Z11 Qlth(Saunders, 2019). Z4H| Q1 FARS: 53 A
2l Mg A9 S FEsh, A%
o] FEE Y 399 Yo E ASHUA
#EsL Uk F mdEk= 2016E =9 B2 A
Ed B EBrudE & @8 3D 7MY HdE
SNS/Aoll Al 29 2807 B2 Ag]H, EFAA| A
Rt AEUgolA 7 3 e 25%000 AAH
7|% 3 A JAEFAAMZ 2019 “Clubd04’2h= o
A BHEE EASte] g2 o]FqloH, IllAlo}

= =

7, et} Apd 5 22 Bdsele] 4Ag £

&z e
ju 1

i

3]
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BT 7S YU AU AsE AFUT ot
(Mang, 2020). 7M2@L T wtjolo] F40=
TA1E A7 Aol 5 Al 23, A Sojaz
59 Be Susky gons Ry A9 b
9o A4E Rolrl, olelet Behudo| 4 &
A= teby S0 XS ShAA 1

Q]
=

4) GU

FYZE(Uniglo)2] AFuff BIEQl AFH(GU)E 9
A2 E5 Y2 8-S 281 GU=Freedom)
71948 £of 20209 3D 7V RdZ /NEstt
(GU, 2020). £:H[x50] ZFA19] Agol 77k 2d
o] 2 AlES FaLeka A A2 2AE Edia
o]d 20082 SAst Hdt AFS AEsHIeH,
olE Falste] TMFH YUS JMESHH YUE 3
AH(3D) FHQ| 7HF ZE= 7] 158em®] FHAF
< 7H0 2049 Hishiom A EAH(Im, 2020).
=g Ago] oyriehe FAlolA olge: Ed
& o3t 2] Atk AL SYah] A GU
© AY 2AF 9 AR ES F99t] A= 3D
MIRES EstdeH, AL gt AlE S48
Hrgstel ghdisf rkal ok @A mAd AkdolA
Z8EI U= 3D 7MY RE AErdy @ gt
Ag2l 200 e FRAETOR Au|RfA 2HefA]
T2A 55 AR A ERIT 4 UES S
, FF HAR AlF NEE F 2ol &
Hzte] i "Wl E Algstalat gt 7S AHEE
283 il ESkE ol e] AbEls (Table 3)0] 73
2ottt fABHEA AA| A AP 7HIE
d3e] EetREolde Bl AnlAkeke] AFyAel
Ae B golshA st 7|9 HHE 331, 22
9l T, 95 oA YA Hgaln E-goto] BIM=
o AR &RA AF 7Y THAE ST
At

oo
IA—

P
T

IV. Conclusion

Oxd EHAZTo]HOR Belk 43} 419 &Y
< A gAd 7e9 ° A
MZAHE 73417l
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<Table 3> Fashion collaboration with virtual character

Brand Content Character Fashion item Collaboration case
Hyundai Virtual Clover C.lothlng,
department characters fashion goods
Reprinted from Hyundai. (2020).
https://thehyundaiblog.com
. Fashion &
IKEA 3D virtual Imma life style
model .
design
Reprinted from Clien. (2020).
https://www.clien.net/
. . . Lil
Calvin Klein |3D virtual Model . Womens wear
Miquela
Reprinted from
Harpersbazaar. (2019).
https://www.harpersbazaar.com/
. One-piece
D 1 ’
GU 3D virtua YU top & bottom
Human .
daily wear

Reprinted from GU. (2020).
https://www.gu-global.com/jp/
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