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(Effects of Store Owners and Store Characteristics on Retail
Store Management Performance: Focusing on Nadle Store in
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Abstract This study examined in detail how the store characteristics and store owner
characteristics of nadle store affect the management performance. First, as a result of analyzing the
sales results according to the business experience and the same residency, the non-resident of the
workplace was 842,000 won, which was 92,000 won higher than the residence. Among the store
owner with experience, non-residents were the highest with 918,000 won. Second, as a result of
analyzing the sales performance according to the operation type and the store size, the highest sales
type was the mart type, followed by the inclusion of fruits and vegetables with an average of
874,000 won. When looking at the size of stores, more than 60m’ was 790,000 won. The highest
operating type of sales over 60m’ was mart type, which was 960,000 won, followed by convenience
stores with an average of 933,000 won. These results will serve as a reference for suggesting not
only the small business policy of the government but also the management efficiency of retail stores.
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Table 1 Variable Description

Factor Standard
Age under 30, under 50, over 50
. middle school, high school,
Education . . .
university graduate or higher
Owner - - - - -
cha Residence identical, not identical
. less than 5 years, less than 10
Business _
years, less than 15 years, less than
career
20 years, more than 20 years
Store self-owned, rented
Burial , ,
less than 60m’, more than 60m
area
Store - - -
cha Operation general super, with fruit,

' type convenience store, mart, other
Facility POS, credit card, inventory
status management, CCTV

POS less than 50%, more than 50%
usage rate
Credit less than 20%, less than 40%,
card less than 60%, less than 80%,
usage rate more than 80%
Manage  Customer less than 3000 won, less than
ment purchase 6,000 won, more than 6,000
perform price won
ance Regular less than 20%, less than 40%,
customer  less than 60%, less than 80%,
rate more than 80%
less than 300,000 won, less than
Day sales 600,000 won, less than 900,000
won, more than 900,000 won
. store expansion, status
Operation . .
maintenance, store reduction,
plan . .
Future business transition, closure
Plan . family succession, transfer of three
Business .
. characters, voluntary closing,
succession

suspension of business, other

& 1&01 999 (56.8%), ®LAF7F 1409

, A Ee 59 mgko] 579 (33.6%)°
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Table 2 General Characteristics of Data

Table 3 Analysis of Owner Characteristics by Age

Under | Under | 50 or
(0] S %
wner age 0 = more um 6
First 36 53 22 111 | 645
Career
Career 17 27 17 61 3H5
Middl
e 0 13 | 1| 2 |42
school
High
Educati & 2 a7 | 19 | 94 |6
school
on University
graduate 26 17 8 51 30.2
or above
Male 27 43 30 100 | 595
Gender
Female 25 3b 8 68 405
Sum 159 235 115 513

Factor Standard M %
Under 30 18 106
Age Under 50 118 675
50 years old or older 3} 219
middle school 24 136
. High school P 568

Education University graduate or
51 296

above
Owner Residence identical 140 812
cha. Non-identical 34 188
Less than 5 years 57 336
Business 1 than 10 vears 38 222
career Less than 15 years 25 147
Less than 20 years 18 104
More than 20 years 33 191
Store Self-owned B 432
lease P 568
Burial area Less than 60m’ 78 449
More than 60m’ % 551
general super 108  60.4
Store Operation with fruit 41 232
cha. convenience store 17 9.6
type mart 8 46
other 4 2.1
. Good 59 335
Facility Normal 6 371
status Poor 5 294
Customer Less than 3,000won 33 189
purchase Less than 6,000won 124 70.2
price More than 6,000won 19 109
. Less than 20% 116 69.7
i‘;j;‘é i;‘ig Less than 40% 29 176
Manage More than 40% 21 128
ment Less than 20% 8 4.3
perform Regular Less than 40% 2% 146
customer Less than 60% 74 415
ance rate Less than 80% 43 239
More than 80% 28 158
Less than 300,000won 31 172
Day sales Less than 600,000won 56  31.8
Less than 900,000won 45 256
More than 900,000won 45 255
etk HAAd FAME dunw gFe
d&Fol 7HE Edon, FEFEAAE AEHE,

o 61 wRko] 120”3(69.84)3&
b wokom, % AFPAE el 5@ w104
mako A 7 Be Aow eyttt 619 o
A el s 5 wwky 200 ol el A 7

Fol Mg we Row %}”4
AAHS BA3 A= Table 83 Zt}.

Table 4 Store Characteristic Analysis by Operation

Type
Gene
. Con
Operation type ral Wlt,h veni | Mart | Other | Sum| %
supe| fruit
ence
T
Selfgd #4131 9| 2 2 | 0| a2
Store |- 2%
rented 58| 27 7 6 2 100 | 58.8
Less
than 49| 14 10 2 4 79| 491
60m*
Area More
than 48| 24 5 5 0 82| 509
60m’
I ic
dentic | gl 30 | 10| 3| 4 | 131 804
Resid al
Non-
€] identic | 14| 8 | 6 | 4 0 32| 196
al
Sum 297 116 | 47 22 12 494
e Aoz eyt
Gxa7y FHoA RBW 60% wnvro] 739
(3

07%)0.2 714 =grom 1% Al A o] 54
E d ol A 7Y BE Ao ® yERETth
=& 60ntd wwko] 539 (30.6%)°.% 7
on % AMIAY 20 oAl A g B
2 YEstth POS 0]%§L 409% o] A+o] 135
(80.8%) 0.2 £ AHgES HEWoen, 15 5
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Path (Multiple answers)

Table 8 Retail Store Performance

Fres Proc | Infa SHe?lL; Alco ) Less Less Less Less More
Product | n | Groc| esse| nt | 77 Tob | holic) o 4o B(ljl:rlgeerss thEz)an t}f(i)n t}ign ttz%n ttzl?)n sum %
Food ery d hygi go0d acco | liquo ear car car ar ar
food | ene < I ¥y ¥y ¥ ¥ ¥y
Middle Less
whole |24 | 33| 72| 54| 7| 30| 78| 367| %59 gb%% 10 3 4 5 6 33 192
sale v’von
maker | 19 | 79 | 104| 77 | 80 | 8 | 49 | 490 | 346 Aver | Less
Direct age than 95 o) 11 21 120 698
whole | 56 | 38| 40 | 31| 41| 16| 21| 243|172 Puc 6000 '
sale ase  won
‘Whole More
sale _ than 7 4 0 2 6 19 110
) 11 20| 2| 18| 24| 37| 12| 147| 104 6,000 i '
manufa won
cturers
F— Less
o than 11 5 4 2 9 31 169
and 40%
mediu | 2 23 4] 30| 42 3 25| 169 11.9 Loss
m Freq than 24 18 12 6 13 73 397
logistic went  60%
12| 193 | 285 | 210 | 263 | 168 | 185 cust T ess
Sum OMEr than 16 11 4 2 9 42 228
79 | 136] 202| 148| 186| 11.9| 130 80%
. 80%
Table 6 Item Payment Method (Multiple answers) or 8 5 5 8 12 38 206
more
proc  infan ho;ls alco %he:r?
Produ  fresh groc esse t toba  holic o 300,0 8 4 5 5 9 31 179
ct Food ery d hygi hOhji cco liquo suw 2 00
food  ene goSo IS won
Less
Cash 94 125 123 103 127 147 14 83 621 than
600,0 11 11 10 6 15 53 306
. 00
Card 1 19 2 13 20 18 32 138 99 Dﬁy won
sale  Less
Bdol 16 59 81 60 7 13 16 316 28 than
- 900,0 20 10 4 5 5 4 254
Pst s 9 16 6 14 2 4 % 40 00
pay won
More
Other 2 3 4 2 2 3 1 17 12 than
900,0 20 13 6 2 4 45 261
128 215 249 184 234 183 197 00
Sum won
92 165 179 132 168 132 142 Less
than 4 4 8 4 12 32 192
.. ros 40%
Table 7 Pricing Method
e ©ore -~
Fresh | Groc Proce | Infant House Z}(l)%/rol 0 5 17 12 21 135 808
Product food ssed | hygie hold Sum | %
00 = food ne goods Less
than 32 24 20 12 22 10 710
Owner 89 109 | 124 112 128 562 | 519 20%
Supplier | 23 | 62 | 54 | 46 56 | o |23 Opt Less
Hppier © y than 13 8 3 2 7033 23
0,
Maker 22 61 70 55 54 262 | 24.2 rate 40%
More
Other 2 4 4 2 5 17 | 16 than 7 1 2 1 1 12 77
40%
134 | 236 | 252 215 243
Sum Sum 282 187 125 8 172 &1
126 | 21.8 | 233 | 199 22.4
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Table 9 Retail Management Difficulties

Item % Item % Item %  Item %
Fructose Supply .
SO 09 Competi 182 and 94 DK 77
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tion demand
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Price s informat 106 S 19 on 04
increase . increase
ion delay
- Emplo
Lack of quhty Customer yment
7.3 environ 79 78 2.1
funds Care manag
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ement
Table 10 Sales Results based on Business
Experience and Same Residency
Less than 5 Less than Less than Less than
years 10 years 15 years 20 years
Non
resid Nor‘r resid Nor}f resid Norr resid | -res
resid resid resid .
ence ence ence ence iden
ent ent ent

t

30| 206 | 59 74 | 111 | 217 | 00 | 250 | 50

60 | 206 | 176 | 333 | 222 | 391 | 500 | 313 | 50
90 | 294 | 412 | 9 | 333 | 130 | 500 | 313 | 00
120 294 | 363 | 333 | 333 | 261 | 00 | 125 | 00
Sum| 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100

Sal
e

803 | 91.8 | 86 | &1 | 730 | 7.0 | 694 | 450
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Table 11 Sales Performance by Operation Type and

Store Size
General super With fruit Convenience Mart
Less | More | Less | More | Less | More | Less | More

than than than than | than than than than
60m’ 60m’ 60m’ 60m’ 60m’ 60m’ 60m’ 60m’

30 | 286 | 184 | 174 | 00 | 375 | 00 0.0 0.0
60 | 411 | 395 | 261 | 125 | 125 | 333 | 00 | 200
90 71 | 368 | 130 | 750 | 500 | 222 | 00 | 400
120 | 232 | 53 | 435 | 125 | 00 | 444 | 100 | 400

Sum | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100

sale [ 675 | 687 | 848 | 900 | 638 | 933 | 1200 | 96.0

More than 20 years Sum Other Sum Sum
Non— Non— Sum Less than | More than | Less than More than %
residence . residence . 60m’ 60m* 60m’ 60m* °
resident resident —
25.0 100 19.7 129 184 50.0 0.0 26.7 10.3 196
46.9 0.0 34.1 22.6 31.9 50.0 0.0 344 309 329
156 0.0 22.7 355 25.2 0.0 0.0 122 4.1 5.9
125 0.0 235 29.0 245 0.0 0.0 26.7 14.7 215
100 100 100 100 100 100 0 100 100 100
64.7 30.0 7.0 84.2 6.7 450 0.0 .7 79.0 4.8
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Table 12 Future Administration Plan of Store

Less | Less | Less | Less | More
C than | than than than | than S %
areer 5 0 | 15 | 20 | 20 || °
year year year year year
Expansion 9 6 4 2 2 23 136
Maintain 48 26 19 11 28 132 | 7.1
Reduction 0 1 0 0 0 1 0.6
Transform 1 3 1 2 2 9 5.3
Closures 0 0 1 2 1 4 24
Family by 3 |6 | 4 | | 166
succession
transfer of
three 39 27 19 8 23 116 | 686
characters
volumtary | 15 |9 | 9 | 3 | 1| 65
closing
suspension
of 0 0 0 0 0 0 0
business
other 6 3 1 1 3 14 8.3
sum 116 72 50 34 66
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A UrE‘r tom, tgow A AAV} 228%F
AAen olglev] FEwe Avny EAE
of dt AAZE B FEET A YEETh
dEel MAAAE AT 51.9%= A UE
won, FAEZ HFe ALE&EFol Mg =%k
om FEHAE AmFol, volAE 7hE A Fol
71 =A YERsTh POS AEE 40% o] /o]
80.8% = F2> AMEES UEIUH, Al&7l= ol &
E 20% Um|gto]l 71.0%%E o} Avuw|HEL] o &
ol AxFe] WAl
andel A9 dmAgezt wggAel
182% 714 =7 detwow, 7HARY, HES
A, AREF 5 £o= ey
avidel AQAEs AT R Baste] o
MEele] F9 A MAFI g 7
Rk 92wl = etk ARIZES 59
nRko] 86.0RFA o= 7H A YE o, 53]
54 Wk F HAFI g18wlow sbg
LERSE T o] &F 22 A= AFY A Hol Bal A}
Q77 Aol AFE ANA Mol o =
% Aolehs AuH A7ahs oe AR A
Aletar ok o= UE7HAISE 2 At A
He Feve] Aol ohd vide SAolu
AP dEF 22 AR A 8Rlo] miE e u 2



Effects of Store Owners and Store Characteristics on Retail Store Management Performance: Focusing on

Nadle Store in Busan and Ulsan Regions

@w‘r%,ﬂzm O_Eg%mjmfzﬁﬂmﬂﬂmﬁ%ﬂ@ TR aﬂ_mﬂg%%%éﬂ_ o
S E M Al TR R T il W o— W oo o A F
LBy Prm e BN mbie Doy P T el ®o oy
N 6N Hﬂ \_V/ ‘DQ Jl@M To HT X ‘Nv,ﬂ 0 EE OL N OE = X0 o ﬂ.._ Lf _zT.c fesd o T T ,_Ifop«lq Z..* ‘zT‘UI Wi
e o gy T = 7o A A N il =y X o 2 = o P o
oﬂ_sblafﬁral]ﬁﬁ.xE_.o_zfi% — N ﬂVlMHSQﬂDl 1__/|m &6 &E
ﬂ_%zmﬁuf %W%%W%&Mﬂxﬂ%%l%ﬂ %Wowwm% ﬂ)y.%i%uuu%i%%%
—_— = oy ] I~ N 7 <) B v ] R —
7u,mbu%n_uum_.%iﬂumm%A%Wa%%%%ﬂmoo% 4 ~ Wouﬂ;ﬁmﬁﬂﬂwwﬂoﬂ
PR T sy s (BT T e R Tegi¥ CxEgrRgpro
WE o B T e o F R T T oo m e o 9 g "
g TR xHrEw kg 3Ry o xT g Tw ymk
het mﬁ %iﬁﬂ%?ﬂw ) %a«ﬂAﬁ%MoLz U E Ly T ool WY
T A T R o S SO N PN T R L
BR AP LA PaXe @ ag g2 gy BP0 eoX geon® ) g
Wu%ﬁA Wﬂﬁﬂoi&r@nﬁﬂﬁmﬂe_iu%%s%ﬂﬁﬂﬂﬂ,mﬂomﬁmﬂﬁi% A
T o meideel e N E e T e ar T S PR ey P
T Hoe® o ﬂioﬁa_é%ﬁeﬂﬁoW ﬁaad;_%i ﬂawuoz_l T e ¥R
HoAT Wl ame g i w0 i i g T el de s e D oy o
= NN PaxT T P eR® _PRTE wE I ic X AR E
TS N HEm P TP I N R®RT WM TR
TUWDEE O TEIARITCITT A TR FRPIPRNBWBELT AT o F
THERTETE FFPRXRCTFTTEFIPRHTRX TRITERIT F%NT HFIEX
@.%iﬂ%ﬂﬂ%ﬂ@%ﬁﬂ;ﬁoﬂn@ 4mr£arﬂi%gﬂﬁﬁﬂ% &M@ﬂwﬂmﬂ
= o — = = 0 T 7 ‘ ;
SEBRISIT e g el G« TRAT e T ewEl 8L IEnT
gp P T o gk oo R e R ETT P TEFL e EoBRERE
Uro_a;LEt - X up = ﬂorHOIEﬂL g W_wog._bbéaxow‘lnﬂowr LiML]JZ. Lﬁo
LT Rl D 9 RS p Yy E L LT N dm g
e _FRHdTRRare e PEEER _Tp, MTw XEFRgETo
;ux]uwlLﬂwﬂﬁo%m = < ﬂuAv.wr‘_oIqm Ltoﬁ_ﬂﬂ_tﬂu oF m 0 N ny
TOFOL T T H Sy HEGg 8 _wHRgrn o TAT
aaETLRAETULLE BRI LETECENRS FoEuE E
T go xa®N gl 2T Tmag©y @@ ST 0 PT i g o™
TR RN 2o pen g R SR S R <N S L it S
L R S O S A _ Bogo gy Gy )
Be TP LLRT 40 iWﬂ@ﬂ%ﬁﬂ@%%%%%%ﬁ%#ﬂg%%%ﬂﬁe

T N TR o GG o oy X = gy B oA L oo M o zr
bangtlosfaen e Erapgeentuyy TPRITdST
mmﬁxﬁuﬁo?wﬂuﬂﬂl@mMw&%%%mﬁd%u%]Wﬂr.ﬁl_,_umeowﬂy‘ﬂoﬁ%mrﬂi.uud.ﬂ_d7mr
= L ' o 107 Txo = % o
HE T T iy T e T el H T et  xa =TT U E Y
pTXTTWTRT " @R T p NF W RTRLL o T
TR g e TN AR e B g gy P e Ed T Mo T ™ by oMY

—_— ]E ) L — .

AR XR ORGP T E T o WP R T B R T EORR R BT
PAUNTT OCERATPRTPE =TT DN W P HEEFITTY IR K mHRNTR

SSM#}
gl

)

] o
T

77} Aol mE B

& Sl

(¢}

]

i

1

.

u}-9]
CRER

A e aim L
ek

71

=
=

oo
AA ol

©

v sfel

o

slek.

]y

_66_

W3k, A
A AFA

a4

57 -
s T

5041 Wk B 504 o]k A A}

aE EAe

=

o

]_

S|

[¢]

A

o

F
o

Ll
7}

o
=

=
o



Journal of the Korea Industrial Information Systems Research Vol. 25 No.1, Feb. 2020 : 55-69

TAIe} o] w=miAgS FE AH FHE T

al 7A Aol A A"t Adg AFS B

sk Aol dasith = A4, oA, Hdd &

3 EH7E AR ddAd AR AR, of

A T 12 AFIH A E, HAE 55 e d

25 aBAAE ZFEE AT a7t drh
References

Bird, B. J. (1993). Demographic Approaches to
Entrepreneurship: The Role of Experience and
Background, Advances in Entrepreneurship,
JAI Press.

Birley, S., and Norburn, D. (1987). Owners and
Managers: The Venture 100 vs the Fortune
500, Journal of Business Venturing, 2(4),
351-363.

Buttner, E. H., and Rosen, B. (1989). Funding
New Business Ventures are Decision Makers
Biased
Journal of Business Venturing, 4, 249-261.

Cho, J. H., and Chung, J. H. (2018). The Entry
Effect of Super Supermarket: An Analysis on

against Women  Entrepreneurs,

Household Consumption Behavior according

Asia-Pacific
Journal of Business & Commerce, 10(3),
1-20.

Choi, C. J. (2014). Structural Causal Relations
Between Store Characteristics and Cognitive

to Household Characteristics,

Trust and Affective Trust and Relationship
Commitment and Loyalty in Retail Services
Setting, Journal of Marketing Studies, 22(4),
155-174.

Choi, C. J., and Min, D. G. (2016). Mediating
Role of Consumer's Affective Responses and
Store
Perceived Store' Characteristics and Loyalty,
The Journal of the
Association, 16(5), 68-86.

Choi, J. H, Yoon, M. S., Moon, Y. H., and
Choi, S. H. (2012). The Impact of SSM

Image in Relationships between

Korea Contents

Market Entry on Changes in Market Shares
among Retailing Types, Journal of Channel
and Retailing, 17(3), 115-132.

Cooper. A. C. (1985). The Role of Incubator
Organizations in the
Growth-Oriented Firms, Journal of Business
Venturing, 1(1), 75-86.

A. C, F. J. (1995).
Entrepreneurs, Processes of Founding and
New-Firm Performance, In Sexton, &
Kasarda (Eds), The State of the Art of
Entrepreneurship, MA: PWS-Kent
Publishing.

Engel, J. F., Blackwell, R. D. and Miniard, P.
W. (1986). Consumer Behavior, 5th edition.
Dryden.

Etoday, (2019). Small Business Owners Agree
to Revise Distribution Industry Development

Founding of

Cooper, and Gascon,

Boston,

Law Three Times Higher than Opposition.
http://www.etoday.co.kr/news/view/1759391
(Accessed on Feb. 04" 2020)

Good W. S. (1984). Productivity in the Retail
Grocery Trade, Journal of Retailing, 60(3),
1-24.

Han, H. S, Yang, H. D. and Kim, K. H.
(2014). Research on Cloud Computing-Based
SME Informatization Platform Policy, Journal
of the Korea Industrial Information Systems
Research, 19(5), 117-128.

Han, S. B. (2019). A Study on the Influence of
CEOQO Characteristics and Information Activities
of Small Business on Innovation Activities
and Performance, Ph. D. Thesis, Graduate
School of Hoseo University, Seoul, Korea.

Hong, J. G. (2008). Relationships between the
Store-related Factors of Big Retail Marts
in China and the Store Image and Store
Loyalty: Moderating Eflects of Consumer

Characteristics, Ph. D. Thesis, Graduate
School of Keimyung University, Daegu,
Korea.

Jang, C. K. (2017). The Eflects of

_67_



Effects of Store Owners and Store Characteristics on Retail Store Management Performance: Focusing on

Nadle Store in Busan and Ulsan Regions

Entrepreneurship and Management Competence
of Small Business on Business Performance,
Ph. D. Thesis, Graduate School of Soongsil
University, Seoul, Korea.

Jin, G. H. (2008). Relationships between the
Store-related Factors of Big Retail Marts
in China and the Store Image and Store
Loyalty: Moderating Eflects of Consumer

Ph. D. Thesis,

of Keimyung University,

Characteristics, Graduate
School
Korea.

Kim, E. S. (2005). Factors Determining the
Survival and Growth of Franchising Firms,
Ph. D. Thesis, School  of
Kwangwoon University, Seoul, Korea.

Kim, H. B., and Kim, H. (2012). Difference of

of Retail
Store and Importance—Performance Analysis
Market Selection Attributes: Focused on
Improvement of Traditional Market
Competitiveness, 7The Journal of the Korea
Contents Association, 12(9), 311-324.

Kwon, M. Y. (2012). The Relation between the
Client's Choice and Attribute of Beauty
Salon, Journal of The Korean Society of
Cosmetology, 18(6), 1384-1392.

Lee, H. C. (2016). Legal Study on Coexistence
Regulation of Large Retail Store, Ph. D.
Thesis, Graduate School of Sungkyunkwan

Daegu,

Graduate

Purchasing Behavior by Types

University, Seoul, Korea.

S. M. (2013).

Factors of Retail Business and Management

Thesis,

School of Hansung University, Seoul, Korea.

R. N. (1995).
Success Versus Failure Prediction Model For
The Retail Industry, 7he Mid-Atiantic
Journal of Business, 32(1), 79-92.

Park, J. G. (2002). An Empirical Study on the
Success Factors of Small Business Startups,
Ph. D. Thesis, Graduate School of Dongeui
University, Busan, Korea.

Lee, A Study on Locational

Pertormance, Master's Graduate

Lussier, A Startup Business

Sexton, D. L., and Bowman, N. B. (1986). The
A Capable
More, Journal of Business Venturing, 1(1),
129-140.

Entrepreneur: Executive and

Sexton, D. L. and Bowman, N. B. (1990).
Female and Male Entrepreneurs: Psychological
Characteristics and their Role n

Gender—Related Discrimination, Journal of
Business Venturing, 5, 29-36.

M. J, and Jeon, L O. (2017). An
Influence of  Small Market

Orientation and Learning Orientation impact on

Yoon,
Business

Corporate Performance: Focusing on Mediating
Effect of Organization Commitment, Journal
of the Korea Industrial Information Systems
Research, 22(2), 91-106.

Yonhapnews (2019). The Most Disputed Alley
Rights Account for 60% of E-Mart--- SSM
Business Adjustment Applications.
https://www.yna.co.kr/view/AKR201910071649
00030?input=1195m, (Accessed on Feb. 04"
2020)

Yoon, S. W., and Suh, G. H. (2003). A Study
on the Startup Culture of Korean Small

Business, Consumer Culture Research, 6(1),

99-118.

_68_



Feb. 2020 : 55-69

Journal of the Korea Industrial Information Systems Research Vol. 25 No.1,

2 i -
5 4+ LR ~ r
5 Ryw Dax o 5 N
o e e i T
s TrwTT Sw P BgE T orwww
S zEadET wrxl N ¥ wxEw
o % o B N T S @B W
b L LTz TEETLX 5 HEE X
S rrer#®T Flegl TR E
o \o . O.foﬁl 0 0 ] —
 ommmcw Semikdo Z HHHEM
_ W W W o E TR S o G
FeEET R N T W P ETET
go <} T T RE L o T o R RT 4 T T R R T
Mo m- Mo Mo R N a0 XN L e
ﬂ..... ~°|.... _61_.....

_69_



