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Abstract

Purpose — This study examined the relationship between individual creativity and its related variables to observe how individual creativity

contributes to organizational performance. In addition, this study strived to explore how to maximize the utilization of individual creativity and

innovate the structure of the organization itself so that teams and organizations can respond more effectively to new rising trends. this study aimed

to examine whether the value congruence between individuals and organizations (propensity congruence, goal congruence has a significant
impact on knowledge sharing and innovation behavior as dependent variables by exerting individual creativity and synergy as independent
variables. Research design, data and methodology — SPSS 24.0 program were used to analyze the data. Descriptive Statistics and correlation
analysis were performed, and the reliability factor (Cronbach's a) was calculated. Afterwards, we analyzed the moderating effects of structural
equation model analysis and hierarchical regression analysis. The number of samples used in the study were 309 copies. Results — First,
Individual creativity had a positive effect on knowledge sharing and innovative behavior. In other words, it was confirmed that decision-making
processes fused with individual creativity could create an atmosphere of knowledge sharing and transform the organization. Second, value

congruence adjusted the influence of individual creativity on knowledge sharing and innovation behavior. Conclusions — First, it is important for

managers to recognize the value and secure the pool of creative talents who will be a potential future basic source of organizational success and
competitive advantage. Second, managers should be able to identify those with creative talents and expertise, and use them to increase their
knowledge sharing performance, while also developing emotional and motivational creativity. Third, in order improve knowledge sharing

performance, managers should pay attention to the emotional aspect of creativity. Fourth, managers should strive to create an environment that is
beneficial for the reinforcement of individual self-management capabilities. Fifth, managers should be able to develop decision-making processes

to develop potential creativity and encourage creative thinking, opinions, or solutions. Sixth, managers should promote the dissemination and
integration of new knowledge based on the creative views and attitudes of team members.
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Table 2: Discriminant Validity of Measurement Model (n=309)

. q Individual Value Knowledge | Innovation
=5 B EJCHM AHAXS Ol8kod 221 EfTHAM
=SSRYe| Bl B EfSE #ES P[0t 3 Efgd(Convergent Variable Creativity | Congruence Sharing Behavior
valin)at T ElgME  ZENCE B REY EmEe [ T
&AM 2| = (Construct Reliabilty: CRIZFS 2HE38tR 0, THH EfEM A™L Creativity .554
Yo 2L E(Average Variance Extracted: AVBIZL 2.2 E7ISI UL Value 497 542
Congruence 325 .370
Table 1: Validity Test Result of Measurement Model (n=309) Knowledge .605 670 757
. Individual Value Knowledge | Innovation Sharing 433 498 585
Variable Creativi C Shari Behavi
rea lVlty ongruence aring enavior Innovation 849 709 562 710
Individual Behavior 677 .537 .390 538
.. 1
Creativity * (Correlation coefficient + 2 x standard error), (correlation coefficient-2 x
411 standard error)
Value .168 1
Congruence (.015)
53. 2% Wolo| MEE AZ
Knowledge 319 671
oc8 269 450 1
Sharing (015) (014)

' ' SR QOIRMS Sof FEE R01S0| 23 7H LY YBNS
nnovation | 103 pe o 1 S0l2 9P5t0] Cronbachs o5 AHESIHCL Zwiolo] Melmt
Behavior (012) (014) (012) Lo CHHE B Alojo| UptEl FEE oot 3Y WES

AVE 916 905 909 918 BiEXo=z ZYWS [ LFot 2} LI QPgdo| =it & %
CR 967 964 966 969 QUL M <Table 3>1t ZLC} Cronbach's o<~z 740~952 2
* In order of correlation coefficient, squared correlation coefficient, and MEE| YO ME|=T HEE|ASS SOISIRACE
standard error of covariance (S.E.)
Table 3: Reliability Analysis of Measurement Variables (n=309)
. .
variable Measurement variable Item count Cronbac!l sa First item Items removed
When removing items number
Professionalism 16 916
Individual Creativity Emotional Intelligence 7 916 46 18
Internal Motivation 5 917
Propensity Congruence 3 920
Value Congruence 9 1
Goal Congruence 5 917
Knowledge Sharing Creation of knowledge 2 917 15 -
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Organization of knowledge 915
Use of knowledge 909
Derivation of ideas 911
Innovation Behavior Execution of ideas 913 12 3
Promotion of ideas 912
5.4. 7FX|LX|do] =H=Z 1}
FB)E FYUSH0 O Fe2 SHGIRACE 2 EHA0M= 7R HeldS
MRl Holdut XMSR X HAMSO| BAOIM JHKLXEel FYUSIRCM, 3 THAOME ZEBSQ! JX|YXEE, 4 THAOM=
ZERNE AEP| 23l fIAA 2FEAE HABIRCE ZERME  SEEeet TP Jdoig o2 FYSIRICEL TR0 s
ABP| 2l SHHEZ XASHRY HUASS T Fl fIAE iAo 840 tEESMEe EZHE HASKEY| {610 =&
AL 1 B0 ARLSAHSHE Hol(dE oY, A20] &,  ZRUSE BESH2HMean Centering)SHo] FA16HIT

Table 4: Moderating Effect of Value Congruence on Knowledge Sharing

Knowledge Sharing (53)
Variables VIF
Step 1 Step 2 Step 3 Step 4 t
(Constant) 1.451

Gender .060 152 130 .130 2.970%** 1.300
Marital Status -.058 -.085 -.033 -.034 -.651 1.861
Age - 113 -.170 -.160 -171 -2.983%** 2.231
Control Variables Education 145 045 013 012 282 1.193
Working Years .049 .092 .087 .087 1.538 2.161
Number of Employees 011 -.037 .042 .048 1.124 1.221
Type of Business .023 .066 -.011 -.021 -463 1.401
Working Organization .018 .031 .047 .062 1.367 1.374
meis?(_”;?]ism 213 171 275 1.447 2481
Pﬁ?j?\igi:}tc\r]j;?il; Emotlorzai I-nzt;:lhgence 371 202 -.119 -.741 1.618
Imem&zl Ilv{gt)i"aﬁ"n 123 049 117 674 2315
Moderationg Variables Value Congruence(Ill) 535 511 11.183%%** 1.416
(I-1*1I) -.107 -.538 2972
Interaction Terms (I -2*IIT) 352 2.083* 1.378
(1-3*) -.084 -455 2.151

R? .033 353 572 578

Adjusted R? .006 328 554 .556

AR? .033 .320 219 .006

F 1.239 14380+ 32.161%* 26,144

#p<. 05 #H¥p<,001
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Table 5: Moderating Effect of Value Congruence on Innovation Behavior

Innovation Behavior (B)
Variables VIF
Step 1 Step 2 Step 3 Step 4 t
(Constant) 1.933

Gender -102 050 042 030 755 1.300
Marital Status 052 012 031 012 248 1.861
Age 056 010 013 -.002 -.034 2231
Control Variables Education 147 002 -010 -.044 -1.159 1.193
Working Years -.028 023 021 023 454 2.161
Number of Employees .045 -.016 .013 .009 229 1.221
Type of Business -.018 .033 .005 .016 379 1.401
Working Organization -.047 -.020 -.014 .005 111 1.374
mee(S;i‘_”l‘;‘“sm 444 428 868 5.037" 2481
I‘;ggf’v‘igﬂfl‘l“c\r’:;fvblg Emo“‘”za} ]flztjlhgeme 275 212 -071 -487 1.618
I“tem‘? Il\/{‘;t)ivaﬁ"“ 212 184 550 3.502" 2315
Moderationg Variables Value Congruence(1I) .198 189 4,568 1.416
(1-1*I0) 447 2.469° 2972
Interaction Terms (I -2*I0) 311 2.026" 1.378
(1-3*I) 387 2.308" 2.151

R2 039 593 623 653

Adjusted R? 013 578 608 635

653
AR? 039 554 030 030
F 1.486 38469™ 39.836™ 353477

#p<.,05 #H¥p<,001
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