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A Study on the Protection of Creators' Rights Using Social Media for
Non-fungible Token Marketplaces
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Abstract Unauthorized generations and sales of non-funable tokens (NFTs) without the consent of the creator is
one of the biggest problems that arise in NFT Marketplaces. This study proposes a method to practically reduce
the problem of NFT sales without the consent of the creator by means of authentication with social media
accounts. Through the proposed method, creators who are already using social media as a means of
communication and marketing for creative activities can authenticate with their own accounts. Creators who have
difficulty authenticating with their own accounts will be provided with alternatives to authenticate using human
networks. In addition, the proposed method of protecting creator rights was designed using a flowchart to enable
development using only the public API (Application Programming Interface) provided by social media. The
proposed method can protect creators' rights and reduce damage caused by NFT fraud by inducing buyers to
trade NFTs of authorized sellers through social media.
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DappRadar.com)
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