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A Study on the Paid Knowledge Platform in China : Focused on Zhihu
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Abstract The paid knowledge platforms market is growing rapidly due to the constant demand for high-quality
knowledge and a change in the positive perception of paid contents. Among them, the growth of paid
knowledge platforms in China is overwhelming. The various paid knowledge platforms have emerged in China
over the years, and Zhihu occupies the largest share among them. There have been some studies on paid
knowledge platforms in China, but studies centered on Zhihu were relatively insufficient, so I conducted the
research on Zhihu. In this paper, the development status of China's paid knowledge platform was investigated,
the functions provided to users based on the menu configuration of the Zhihu app were analyzed and the
business model of Zhihu was explored. In addition, the features of Zhihu were analyzed. It is expected that this
paper will be an important data for research on paid knowledge platform.
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Age Distribution of Paid Knowledge Users in China in 2020
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Figure 1. Age Distribution of Users [1]
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Table 1. Paid Knowledge Platform in China [1]
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