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Abstract This study identified the characteristics of video contents related to waste cycle in Korean
social media. The contents of broadcasting companies were the most popular among production
entities, and mainly current affairs contents and educational contents were popular. Among the
solutions to recycle wastes, Tmprovement of systems and policies’ was predominantly covered in the
video as solutions to the waste circulation problems. 'Broadcasting companies’, 'local governments',
‘non-profit private organizations' and 'central administrative agencies' actively used the social media
to deliver solutions and engage consumers. However, very few contents were produced by companies
that are socially responsible for waste. The results of this study show the importance of
communication-oriented, public-friendly content development in the process of video production
related to waste cycle. These are expected to be useful guidelines for decision-making supporting the
development and improvement of related systems and policies.
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Fig. 1. Monthly average number of views by producer
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