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Abstract

After the 2020 Corona 19 pandemic, consumers' online consumption is increasing rapidly, and non-store online retail channels are
showing high growth. In particular, social media is gaining its status as a social media market where direct transactions take place in the
means of promoting companies' brands and products. In this study, changes in consumer behavior after the Corona 19 pandemic are
different in choosing online shopping media such as existing online shopping malls and SNS markets that can be classified into open
social media and closed social media when purchasing agri-food online. We tried to find out what type of product is preferred in the
selection of agri-food products. For this study, demographic characteristics of consumers, perceived risk of consumers, and dietary lifestyle
were set as independent variables to investigate the effect on online shopping media type and product selection.

The summary of the empirical analysis results is as follows. When consumers purchase agri-food online, there are significant
differences in demographic characteristics, consumer perception risks, and detailed factors of dietary lifestyle in selecting shopping
channels such as online shopping malls, open social media, and closed social media. Appeared to be. The consumers who choose the
open SNS market are higher in men than in women, with lower household income, and higher in consumers seeking health and taste.
Consumers who choose the closed SNS market were analyzed as consumers who live in rural areas and have a high degree of risk
perception for delivery. Consumers who choose existing online shopping malls have high educational background, high personal income,
and high consumers seeking taste and economy.

Through this study, we tried to provide practical assistance by providing a basis for judgment to farmers who have difficulty in
selecting an online shopping medium suitable for their product characteristics. As a shopping channel for agri-food, social media is not a
simple promotional channel, but a direct transaction. It can be differentiated from existing studies in that it is approached as a market

that arises.

KeyWords: Consumer characteristics, Consumer risl perception, dietary lifestyle, product involvement, necessities, item of personal

preference, Online purchasing channel, Agri-food
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