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Abstract

Purpose: The purpose of this study is to check the direction of KODISA's pursuit of complex and convergence studies by confirming
the research trends of KODISA's direct academic journals such as JDS, JIDB, JBEES and JAFEB. To this end, we tried to compare
and confirm the research trends of the papers in four academic journals targeting keywords. Research Design, data and methodology:
The analysis was conducted from 2014 to 2020 on 867 papers from JDS, 315 papers from JIDB, 120 papers from JBEES, and 867
papers based on the publication year of the most recently published journal from JAFEB. For the analysis, frequency analysis, word
crowding, topic modeling, and frequency analysis by applying weights for each year group were performed on the keywords crawled
using Python. Results: The results of frequency analysis showed that each journal is properly oriented toward its target direction. In
addition, it was confirmed that the results of topic modeling significantly reflected the results of frequency analysis. Finally, it could
be concluded that the results of frequency analysis using the weights of keywords by year group were also developing in the direction
the target journals were analyzed. Specifically, in the case of JDS, 20 keywords such as Service Quality, Distribution were found to
increase continuously according to the year group. Meanwhile, the keywords that continued to increase according to JIDB's year group
were India, Social Capital, and Job Stress. The keywords that continued to increase according to the year group of JBEES were Micro
Finance Institutions and Microfinance, and the keywords that of JAFEB were confirmed to be Vietnam and Service Quality.
Conclusion: It was confirmed that KODISA's direct management journals responded appropriately to convergence issues. In particular,
it was confirmed that researches in various fields of JDS are continuously increasing. However, it seems that JIDB needs to deal with
various issues additionally in the service industry field and JBEES in the environment field. Finally, it was found that JAFEB needs to
be wary of the relatively low level of interest in some countries such as Kazakhstan and India in recent years
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2. Research Method
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Table 1: Papers to be analyzed by year
2014 2015 2016 2017 2018 2019 2020 Sum
JDS 124 136 157 109 101 123 17 867
JIDB 16 16 16 46 92 79 50 315
JBEES 17 21 16 17 16 16 17 120
JAFEB 17 19 28 32 60 120 516 792
2.3. Research Procedure 3.1. Word Frequency Analysis and Word Clouding
st=X|o] 7|¥E BM2 vang(2019)9 ¢ H HEEM BMzat= Cr2ap ZHCH Jps= nziat
AE AESHAULE Z2OYW A= Pythons O|ESH F, ZROHE J7|Yo| Atg|H M MHAER QEF
RO, KODIAS| =X SE1 AME =22 It 28 7|9EQ HEJ =2 Ho=Z LIEIL} st
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= Selenium2 0| &%t AEHE HHSIRUCE 242  QICt JIDBE JDSQF SARSHA DZoHE ZRObE
9/t MAHs <Figure 150 K| A|SHRACH OLE ROHolE, WEO Ol LTl EH LiEHton,
JBEES= 4% Z&7(|2 g4l 2etelads, 7YX
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Frequency CHS 2™ MA™S HtA |71 ol 7{O OfCtSH
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Figure 1: Research Procedure e, dM8E, Q=Y Alof, 7| HXA|HFx, MHAZH
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3. Research Results N
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(a) (b) (c) (d)
JDS JiDB JBEES JAFEB
Figure 2: Results of Word Clouding
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Table 2: Results of Topic Modeling

JDS JIDB
Rank
Topicl Topic2 Topic3 Topic4 Topic5 Topicl Topic2 Topic3 Topic4 Topic5
1 Customer Distributi Cosrpolralte Job Job Customer Satisfacti Customer Satisfacti Job
Satisfaction strioution OCIB.l | Satisfaction | Satisfaction | Satisfaction AlSTacton | satistaction | """ | satisfaction
Responsibility
2 Purchgse Serw_c © Brand Loyalty Distribution Service Quality Serw_c © Furchgse Furchgse IPA Job Resource
Intention Quality Industry Quality Intention Intention
Brand Corpo.rate Corpo_rate . ) _ ) Turnover Intention to
3 . Social CSR Social Satisfaction India Block Chain . Job Stress
Attitude - L Intention use
Responsibility Responsibility
4 Brand Image Loyalty Serw.ce Customer Relat|or?sh|p SCRD Market Awareness | Marketing .L|fe -
Quality Loyalty Quality Satisfaction
5 Perceived | Distribution Brand attitud Customer Traditional Reliabilt Behavioral Customer | Manufacturin| Customer
Value Channel rand attiuce Satisfaction Market clabity Intention Loyalty g Satisfaction
JBEES JAFEB
Topicl Topic2 Topic3 Topic4 Topic5 Topicl Topic2 Topic3 Topic4 Topic5
Small , Job Purchasing , ) . : Economic
1 Business Women India . . . Vietnam Vietnam Vietnam Vietnam
Satisfaction Intention Grow th
Ow ners
. . Exchange Higher Corporate Economic ) Firm
2 ICT Collectivism | Efficiency ) Social Indonesia Bangladesh
Rates Education . Grow th Performance
Responsibility
3 Innovation Vietnam lsIa@c Purchgse Profit Ability Foreign Direct) - Corporate Ofsm”“?‘ Performance |  Vietnam
Banking Intention Investment | Governance | Satisfaction
4 Self Efficacy Onhng Serw.ce Corporate Documentation| Indonesia Serw.ce Satisfaction Serw_c © Indonesia
Shopping Quality Governance Quality Quality
Microfinance . Customer Online Short term debt Firm Financial | Entrepreneur | Corporate
5 - Moderation . ) ) and Long term| Kazakhstan .
Institutions Satisfaction | Shopping debt Performance | Performance ship Governance
3.3. Frequency Analysis of Year Group Behavior, Distribution Industry, Distribution Channel, AHP,

Keywords Using Weights
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S7tet 7|¥EE Service Quality, Distribution, Consumer

Logistic Performance, Behavior Intention, Justice, Revisit
Intention, New Product Development, Electric Vehicle,
Inventory Management, Perceived Quality, Information
Technology, Brand Experience, Ecommerce, Governance,

Conspicuous Consumption, Word of Mouth Intention2| 20
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7tot 7|2 E= India, Social Capital, Job Stress2| 37 ¢!
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Micro Finance
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logisticsperformance
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Keywords

inventorymanagement
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brandexperience
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15 2 b3 E )
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Figure 3: Frequency Analysis Result of JDS Applying Yearly Weights

4. Results and Discussion
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