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Abstract

Purpose: This study examines the opportunism moderating effect by the startup experience in the relationship between franchisor and
franchisees. In the case of a franchise system that has a continuous relational exchange transaction, relationship management is a very
important activity because the relationship management between franchisor and franchisees improves the quality of the relationship.
Nevertheless, there is insufficient of research on opportunism, which is a negative factor in managing the relationship between franchisor
and franchisees in continuous relationship. Research design, data and methodology: This study, we explore the cause of opportunism
based on transaction cost theory through prior research and establish a research model based by goal incongruity, uncertainty, information
asymmetry, transaction specific assets, the relevance to determinant of opportunism and the startup experienced which is a moderating
variable. To verify several hypotheses, the data were collected from 300 out of 1,760 domestic franchisees and analyzed using multiple
regression analysis with SPSS program. Results: The findings are as follows. Goal incongruity did not affect opportunism. Opportunism
increased as uncertainty increased, and as information asymmetry increased, opportunism increased. An opportunism decreased as
transaction specific assets increased. Moreover, the findings show that startup experience only plays a moderating role in the relationship
between information asymmetry and opportunism. Therefore, 4 out of 8 hypotheses were supported. Conclusions: The findings show that
uncertainty, information asymmetry, and transaction specific assets are the determinants of opportunism. In addition, the results of the
analysis of the moderating role of startup experience show that the less entrepreneurial experience, the greater the influence of
information asymmetry on opportunism. Our findings mean that maintaining a successful relationship between franchisors and
franchisees is possible when franchisors provide knowledge sharing, goal sharing, environmental sharing, and management information
sharing to franchisees. In addition, the findings of this study shows that the contract content and management should be changed
according to the entrepreneurial experience. In other words, the franchisors must share and integrate the accumulated franchisees’ and
franchisors’ experience with the franchisees to create a synergy that can lead to successful bilateral relationship maintenance, which in

turn reduces opportunism.

Keywords : Franchise, Opportunism, Information Asymmetry, Startup Experience, Transaction-Specific Asset

JEL Classification Code : D51, D8, L14

* This work was supported by Research Scholarship of Chungnam
National University

1 First Author’s Affiliation: Ph.D Candidate, Department of
Management, Marketing, Chungnam National University, Korea,
Email: jibaek2@gmail.com

2 Co-Author’s Affiliation: Associate Professor, Hannam University,
E-mail: htlee@hnu.kr

3 Corresponding Author’s Affiliation: Professor, Department of
Management Marketing, Chungnam National University, Korea,
Email: baejh@cnu.ac.kr

© Copyright: Korean Distribution Science Association (KODISA)

This is an Open Access article distributed under the terms of the Creative Commons Attribution Non-
Commercial License (https://creativecommons.org/licenses/by-nc/4.0/) which permits unrestricted non-

commercial use, distribution, and reproduction in any medium, provided the original work is properly cited.

REY 7|Y2 JHHEQ aABIe HE0 COVID-192t 22
QI sHAHsIE Qlst A7 2, KLt 7|Y 7t B, AR
2 St &2 oSt /718 1 ol St etEn 2ottt
A ZolM MESL7| 2ol B2 =HEZ 7|20 FA7|Yo
42 HE 7HL 44 2PH0]| A0, SSRIRE =Xt ATt O
7|9 Zkol BAIE mE2(Johnson & Sohi, 2001)E £l & st=
AA"RE 29stn on, of7|gel Z2, {Sitgel Haiz
IHKIO|= A|A" £ 59| TS Sof AH|Xtet ZFEHCQI
ZAHE X&Stn ACE OIMEH Hefzt #AQ M2 7|9
HIHE ZRSte BECE 2 = Ao, 7|gE2 4 229
0|dg Sohztstr| Lo HAX wetriE Sdff 7HHE HEoIM
HExoz [f3stn, RSt REARE 2950 UCL E9),



w
»

mARO|x AAHS Tt
X% TEOIN, H7IHoE BA @ J
7y =Afet 74 Zho| 27 27t 042 FR BSOICk

SHOfA, ERe| A

x
A

M
ot
X
=2

o
1A

COVID-192t #2 a3 (Pandemic)
S
o

0
for i i
Mo -r -r oo

lo A

12

MW=L HUE 7tel A 2E S 7HUEe
Z2|oF 71UF o] &S0t IS HUHY HAE =L

A 2H2|(Spekman, 1998)= A Q| 2™EQI QO9l(Yang, Kang,
Oh, 2011; Halinen & Tahtinen, 2002)2 A2 373X 8 Qlyohnson,
Sohi & Grewal, 2004; Palmatier, Dant, Grewal, & Evans, 2006; Ullage &
Eggert, 2006)2 SO HHGARL kel #ASE FX|Stn A9
8 | Met=0l =82 F= AO[Ch Lt A 22|17t 7| 2t
Zefoll AN 2Tt REIY0E S5 2HA 22[of 2FHQ
|2|5=2](Opportunism)0fl  CHet A=

30
o

g2 0Kl B F

&35 MHO|CHKim & Hong, 2008; Kang, 2013).

7|2|ZF2|(Opportunism)y=  H2{H|[&O0|E(Transaction  Cost)0f| A
197522  WSHAAI0M - XHAQ|

olelg 2rhskstr| sl AMAMES HFSIALE IESHE Ho=Z,
WERAOA  ACHOIA
Palmatier & Dant, 2011)2 O|& 2= QCt

st sHAMILE Wiliamson,
5

XBHOALE SEAO

Ak(Samaha,

LB 7|30l 0| S 57| fls HTHE 7|Ttst= Q179
gg o|dg Fstr| sl SRt FEO| HIFE Sut &0
YRGS Rt dE, MAS HISIAY, 7|Lste dEs2E & &+
ULt 3], ZHXIO|=QL 20| FHIZ|HQl AR WA
712|Fo/HQl Wz JilE ZFsts Walaelo] E £ ot
JH0= S760 ZUX0|=  AMAUGME| Z|2Folof 2ot
= OjH[g A7golLt

matd, & ATt ZUX0|Z= MUS SHLE TJIUEEAR}
ZHUE 7rol BAOIM Z|ZFolel AERl0 s x-S S
HATStOAL BHOE S Y Ao mEE 7|2IFE HaATle
Q018 HESI Y Ao M2 A 22| 2ol FATE
Ot A} BhCt

2 d7es ZIH[80|EE2 JIuezE MIYATE S Ix
= 2 X|(Goal Incongruity), =248 (Uncertainty), HeE
S0 d(Information  Asymmetry), H2HE -7 XH (Transaction-Specific
Asset)Q| HH==op AEBMQl mXo|x HY  HY(Startup

Experience) 7to| #AES ZHESIY 8749 7HEE O|R0T

o=
7|=|Fole] ZERllof 2ot A7 RYs FESIAL

Determinants of Opportunism between Franchisor and Franchisee: Focusing on the Moderating Effect of Startup Experience

2. O|EX HiF 2 7t2 8%

IZAXIO|= AAR2 XSHO AN wetH2)7t 7MY ARt
7t o] BAIE K&t 2A2| BS SIAI7[H(Kidwell et al,
2007, SN dEgs 7KL s JMYEE 2%, Olgs
MAIZ 2= QUCE O|MY ZMXIO|= A[AE2 2AS| ZHe|
gdE oA o des & + s B F H2 WEe=R
ol = ALt

HAATON ZHY=ALRL 7t ZHol A ZiHE <l 38K

8 2l(Johnson, Sohi & Grewal, 2004; Palmatier, Dant, Grewal & Evans,
2006; Ullaga & Eggert, 2006)1} 8% 2 92l(Samaha, Palmatier &
Dant, 2011)01| CHt TS0 AU}, A Q02 T 7|2/F2|9
Holg HYste At BEEPH AYO|CKSamaha, Palmatier &
Dant, 2011; Kang ,Oh, & Sivadas, 2012).
53|, XEHQ A uet Ao A
AJAHIOIM TELHO| J|2|Fole EH7|HO|n HEFQI
Hefiet Ct2H|(Eyuboglu & Buja, 2007) 2 ACHENOIA X|H
SHE & &= UCL oMY 7|2Fol= A CHAXe A
Al7|10(Ganesan, 1994), &AX Wt 7HzHo| UGN SHER
OJXICKMorgan & Hunt, 1994). 8t 7|3|F0|= 7H4HE 1t
Ate] BAE 2stA|7|0(Samaha, Palmatier & Dant, 2011; Kang,
2013), 7|2|F2E S = A0 EfA HIEut A2 H[EO|
Z7HWilliamson, 1975)6t= &S Z==sl{of THC}
ESH IDXIO|= A|ABIOAMSl FIIFQl BAK wet A2
Aol HE THAPle =H0| Atk E o, JHYFQ
LARO| 2A 2Rt 7|2|F2E d2Al7|=H 5% 2210
= ACE 2 At 2 oJAHAHE0 Ao (o
oo SEAQ IS 0Kl KQILE ZESIHReuber &
1999, Polits, 2008). &2 7HEntrepreneun?| EAZHHO|
A1tof| 0jX|l= AH-(Eesley & Robert, 2012; Dencker et al, 2009)2t
285 ‘gt 7+e| BHA|(Stuart & Abetti, 1990; Eesley & Robert, 2012)

So| MUATE Sof HAZHO VYNl IVN IS

El

El
ot
il
oA

0 M ro riot

N

s

k>
;

k

Mr o O
00k
10 njo

7

=
—_

ox mh o rk

X2, 7|2|FQ|E HAAZ|=0 IS 0" Zo|2t o &=k
2 AdFoM & AHo| Qe xE EAXKNovice Entrepreneur),
12| Ol &Y 4ol Us A HURXKSerial Entrepreneun=
TEOH0, Y F™o| ME ALl e AdAFle TI2FQ
2010| FARITIE TOFSIAIX; SHCY:

MEtM, 2 S7s 718 2AR 71E 7He| Aol A2l
22 APl Z2IFe w4 Qg oSl s
H2{H| &0 E(Wiliamson, 1975)2t &elo| 2ot GHE S ==



Jibaek LEE, Hee Tae LEE, Jungho BAE /Korean Journal of Franchise Management 12-1 (2021) 35-44 37

i

2.1. Z{2H| 80|&

25| 80|2(Transaction Cost Theory)2 ZZHZA|Of A EHlsH=
HoF M=ol AN AlAHEES 2F%te HlEWiliamson, 19752
FSICE 72 Hl82 B, E4 59| A B8t Zg, a2 89
< H|&Wiliamson, 198522 RASIEICL  HE{ A0 A
ZiH[&0| TO| WHMSHAH EH, AY S 7IY R0M H2HE
EsL7) 201 7| LROIM HehE dste 20| ZXEol2t=e
2|7t AHefu|go|22| sHio|ch  7Hz{ H|EO| FES O/Xl=
212 7|z|Folet MTHE B2|d SO BAX ol e UK,
e dHOfAY, SEEsdd 59 S a0l AHERRM,
e giE 59| HefH aolo| ACHwiliamson, 1985).

mats, = AFoMe  AHziu[go|2el HAX 29lQl
7|g|Folet BHEE ool FEEYK, FE=MM 1g
Hed Qolol HeyEFRH 5o Qg S 7[2Fel Y

2015 TjfSIIAt oLt

ng

A

s

= 0% o

o i 4 X

o

k!

2.2. 7121F 9|

7121F2l= He AN A ciaol Chet =38 F2d
SO| ZolEl HF, Ao Eiots dE A s
R|Wwiliamson, 19758 & 7|=|Fel7t HMSCE
Z2Z{H|8O|EOIM 7|2|Fol= HEfH|8S A7l ZAH
2000 sigtstl, HeiRAOAN A-QAZA, A FEHQ
AskSamaha, Palmatier & Dant, 2011)2 O|& = QUCE.

o
59|, 7t¥=Ret 7tUH 7ol X&HH nEe BAMAME

=

Z1zlFe 222 &M fIEiME 2L EHZWiliamson,
19755t=  FIHO|XQ| mzdut W& S9| X|Hzsg2 Sl
™oz ZASt, 24 JHUE BEY SOt 22 Hi #2HE2

f
ol 7|21Fe| @ 2ol2 XHHESIH SHSH{oF Sic.

ZUROIR AAH| 20| SEEUXE Ul |3l

= [
O, BASZZ S 27|11, 7HY=A| M= ZS,

Y HI&2

=
o
LA 4 Uk SEEUKE AHARS 2t 72l

=HE =
EHO| XtO|(Yang et al, 201202 ol = UoH, QAMEIRE
YaAZICL SESUXE S LUE AHHSARE 2o #E2

(Kang, 2013)2 HRFLA 0|2 2X|, =4I, & 0|57, 24
S= 22 Aolch SE=YX|7t 8

0l 37 HIE AlZh SO &4t #=, 8 Aot &
LHUAZ|IA =0, Ol A2l @ o3to s Dl A

tY=ARL 7t Ztel 7|3|FolE 7t K|

I
i
+
i
N
o
on
>
>
)

1B
Hl
T
ne
>t

r
J
=

o% ox

=
(Reuber & Fisher, 1999; Politis, 2008), 4
A = XA =HESI0{(Toft-Kehler et al., 2014) FASH
CHAE == QUCH M2k ChSot 22 7HEE0] B8 ERCE

2
Q
ok

o
O

>t

K

HL 7t ARt 7ty 7ol 2AIM 7t =Atel 7HdEo
SHEH=YX|E 71YHe 72|30l S7tAIZ Ao\
H2: 7t =Ate 7MY Zte| A0 SE= X = 8

Bl= 7t8H2 7|20l E O S7HAIZ AoILt,

1x%
N
/AL
o
°

— o
Hoj| ol UAMEICKGanesna, 1994). =AM ZHHOI

R

=AY, SE2Ate 2 Y, a3t 22 Y(Sutclifee & Zaheer,
199822 TEE|H, WeEAON LojLts LSO Chel of=0]
ol2i® 7|ztel A Muto= Fek2 O|FICHGanesna, 1994).
SAEE MEE FH|Q Mo 2HEXHoE Fo(Kwon & Suh,

S

20042 OIXH, ==Hstn SEot SHF0AM AHHSFARRE 2t

gol, HARLAOY, BHIE 52 EME ZYAFA e Joidel
o

[2|F0lE EHAIZ o= ACKWilliamson, 1985).

IZUR0|= ALHOM St d2 YA 38E, /8 o
=7 A2E Sa 7Hdgel FMetE JdAUBE, tY=5 dEo
2F 50| € = Ut Ol Y Zdgat= #HO| A=H|, Y
Z20| gle M YAt 39 ol s M HYUXEL B,
gE 5o B 552 sHIE A1 o S=ES BIATIE
2010] 2 Z{O|Ch E HutE LA HY B (Stuart & Abett]
19900 U= FH= Bl XMHE FHOM stezlE
HIEg2 2 i YKL, 7ty 2AF MY Al 22dds RE 5
UAAL, BEGHK| ReE oA Ldst THdAet 5 2=l



38 Determinants of Opportunism between Franchisor and Franchisee: Focusing on the Moderating Effect of Startup Experience

o Mel Aotel My
H2S

Ab A0k LjRO| &8 0| M8 E8| HeY
doAl2 Aolck oMY Hetel HEer FIH
SeUM0K, HYZEL b A ARplgel Za
LHAFA T|2IFE FaAE AO|Lh Z

4
td 50| 28Ut

1o Oy =A

o -

ro mu 4

mats o 2

N

H3: ZHlZAlet 7HE Zto] A0lM Stdd2 7HYHEe
Z

O
S7HAIZ AOlCt.

(@]

7|glFolE

I
Ha4: M= A

teb 7tlE Zrel AN E=tdde TY dYol
= 718l 7|2FeE H S7HAIZ AoItt,

25 EE4Y

HME9| EFH(nformation Asymmetry)2  HEHEARRE  ZHO
2Tt ol= THERO| HEE|O] UALY, QAHEE FHo| A, AH

S22 M JHigel EEE X R M YLD, O
HMEE 7| el AHz{ HI80| LM EIChwiliamson, 1989). E3H,

-_

YEE 250t EM B2 A HIE2E 28l 7|2F2l7t
2hA =l B0} ofL|2kWiliamson, 1989), N EALRE 2F 22 $=F9|
FEE 7K1 /US Mole Mol 7|THlQ= Qs 7|=|Fol7t
Llg 4= A E|H, 0l Heji /I¥E =0l= 2210] =Lt
ZzHRo|=  AABION  FHEOl Ed¥E JHYEANS
JHWAHHE, T8 W UUERHE, 2 Y ©H HE 52
JMUEoREEH sk A0 YdshH, JtUFol =L
Z1WEe| O SRR, HF0E). =7 oY SS9
UR2RE FHO| S7H0| LB
Y= ddo| gle

Atet M8 o] BAMME Y
7|0 ZHYEARCl ZAXIO|= A[AE R
i ZO|Lt,

bn Aot Lhgg o
glFols B2k olct waty,

XIMTE ZHOl ZHILE 7
Chedt 22 JHI S0l AMERict

72} & SR K (Transaction-Specific
X0 oiet =42 mBiALE ™o

Assety w220 U
CHASH?| s 2AE

FXI(Heide & John, 1992)8t7Lt X|ZAIZ7|[= ZNHE Sog
MSWiliamson, 1985)5H= &S ottt H2ZHEFAHZ AL
At BEE W, £2 = X2 E(Kang, Oh & Sivadas, 2012) =
& o, Ol MeH|g, BAZZHENE EAECE JHUE
APRUREZE JtER QLo UAE BHSIL MER HAE FdSHA
2 I, BAZSZAHEo| Bt HHERA S| AAE SHSHA
F

EICH mEtM, SRR EX7F oK 8, 1 X2
Bl Shs E7|(Nyaga, Whipple & Lynch, 201002t ZAE
T X|(Heide & John, 1992)5tH| E[0f 7|3|3=0| 7t ZAEICE
IXIO|= A|ARIOAM AHHERAHHS THY ZAte| HMEIHM
CHEH|8, M= CIXFQL, ZHAt L st Sl EHEIct
oo 2 ERXHIEXE st Z0| AHzjaAT FZECHH,
7|E0 EXfSH AeE|XRHAel THKle B2 28 UoXA E
20|22, 71l A|AE Slo|M ZHUFEO| 7|3|Fole LS
Zolck =3 HeHERAMS] EXtZ Qs Tt ROl MIXQl
AHgto| ojol| E7|50i7t & Zo|ct
:I_E-|L|- %4 701‘0'40| OI: XFOix|-9| 710 i =
HefE|AHLtel X5 §I+2+6+E1 L3 4% Zo|H, JHlEAHE
o
°

=

A28 So|

=
o=z °L|3H 7 f%ﬁ%ﬁﬂ

Z40|CL.

=
olzist #&
A 7[|F2dE
7tdE0| 2E=RACE

AN

Stz Ao

;|
=
St ks, ohea #

Goal

Startup

Incongruity Experience

Oppertunism
Information
Asymmetry

ransaction
Specific
Asset

Figure 1 : Proposed model

H7: 7HEARE 7MY ZHo| AN HeSRAMZ 7HYES

7|=|z2lE AR Aol



Jibaek LEE, Hee Tae LEE, Jungho BAE /Korean Journal of Franchise Management 12-1 (2021) 35-44 39

He: ZHl=Atet 7HE  Ztol EAOM HefERAMY2 Y

—
B0l gle 7HUHEe| 7|2|F2lE B AR HOICt

o 7Hds HIMI
ez dE=At

7l 22 @A = oA

02 r
bl

\Jﬁ\l
0B o o2
Pl O
>
>
n
Q
fal

)
o
30 2 12 Pt mo re
_?!_
(9a]
=2
[0
m
)3
2
0z
|0
Hu
M
Ao
Rl

4> o

Ju ot oz
0

P

Rl

r

ml
s

Pl
N

)
o
©

d
08
0z
I
il
=
I
rhr
re
1

|0

| FXE g = SH
1 CHOIHTEEA (Malhotra, 20042 3l SES
UCH HE 7|7t 20208 29 17LEE 38 20YMHK|

sgo| etzsl

nc dr r2 A on

~
Y
o

30087t HF 240

>
00
il
3Q
(]

2 o730 ABE S8 EYLX|E= Yang Eugene, Kang, & Oh
(2012)2F Kang (2013)2] A0 ALBEIUE &=52 2 AT
S - 37 ©ES US| Likert scale®| 58 HEZ(17E:
Mo I™X| Y0t « 57 0 DFCh, O 2| ¥ Likert scale®|
78 M2 ZSHC|QUCH E2FAMEL2 Sutcifee & Zaheer (1998)2f
Kwon & Suh (2004)2| A0 AFBEIUE =55 & A0l S
75101 82| BES ALESIRICE HE EX7W2 Kang Oh &
Sivadas2012)2t Kang(2013)2| CITL0IA ALBEIE SEES &
Ao SHA +=HotA 5 =2 ZHEUCE HASFAHI2
Anderson & Weitz (1992)1} Ganesan (1994)2] HTOA] AFRE|AE
SESE & 7o A Fsl0 6 ) EEoR ZFEUCL
7|3|3=2]= Dwyer & Oh(1987), Kidewell et al. (2007), Kang, Oh &
Sivadas (2012)2} Kang (2013)Q] S0 AIEEAE TUEES 2
A0l WA =SH0] 4 7] dEc 2 ZFEIULCE OX|Lez,

S
HE R, 13) 014 FHO| Y= oA

g0l Y Fg2 =
YYXZ 20t FEEIAC,

3.3. 2

CIO|E& SPSSt PROCESS macro ZE2IMOZ FMIL|QICE
ME|Eot EfFEE HASH| fIsh, WX L2+ Cronbach's @ 2F
BT QOIRAMO0| O|E|RUCt 7Hd AES Qs AN 24,
Y 20| M2 =ERNE BESH| s Hayse(2013)7t M|kt
SPSS PROCESS macroE 0[|835t0], FEXAEZ|EBootstrapping)
240 HAZ(RACE REAEZUE S EES 50008 =
FEStD, 95% AZ|[FZHConfidential intervalls HEsI =X

27t HSEUCE

2 A0 ABE BEE2o| ATSAEE Ed2 CH21t ZCt
WA, M SEA 3008 F AMaEYUXE 152H(507%),
CIMEARHE 148H@A93%) 22 LEILE AF&EQAXIIL O B2

&l
Ao LIERCE M2 SHd(180F, 60%)0] O14(120%, 40%)O
HISt0] B2 AR LEHGon, A™EE 4004100, 333%)2t
50CH91Y, 303%)7t HI=SH, CHE 2 60CHR8Y, 93%)2 W2
LFEFSECY,

Y K92 M2 1098(363%), B7I= 77HE57%), BEL
RHT3%), WMEZ 62Q07%), HtZHAXMFE 30F(101%22
LIEFGICE Z2hXio|= 2 7|7k 1271E O|2t 94 (313%), 12 ~
2470 02t 41H (137%), 24 ~ 3670 0|2 31F(103%), 36 ~
4870 0|2 21 (7.0%), 4870 Olef 113 (373% 22 LIEFCE

MN

4.2. M2 2o 3 EtEE 4

= gF0M MAR 72 A3 %M SEHEol TN

EtE=E mets?| 28l Vaimax TS 0|83 FHE £4

(Principle  component analysis)2 0|83t EMMA  QQIFA
*

(Exploratory Factor Analysis)7} &A|=|UCE 27742] 28 & S840
SCha EEEl= 4 Ofstel 23 57, 2921 Hxlgt 4 o6l 2%
4707t H2|[0], 1874 22 0|83+ EME|RUCHsee Appendix 1).
KMO Z+2 9102 Ry MAUHLS =2 Z{o= LIENHOH, Bartlett
AE U2 4027.865(p=00002 ZH Shol Z{o=2 LIERLLCE
£t 1870 22| 221 K2 69

£ H2HN, p < 01 F=EOIA
SAHLRZ Rofgt A= LIEFKCY.

E

o
>\I

o T

ikl

i



40 Determinants of Opportunism between Franchisor and Franchisee: Focusing on the Moderating Effect of Startup Experience

o2 4 KelEel Wd dakd AE|Z(ntemal consistency
reliability)S =Xl LOLE7| 2l ALEE E&E2| MEE 240]
A A1}, Cronbach's 2 2£0] .70 O|&2= Al2|dof
O =2 =OIE|Q{CHSee Appendix 1). E3H BI-E 7t
AZEM AT p < 05 =M [ost
= totom, Z&H0l 7|5|3:0| ot
HEE LK, E2HH, B 27Y HHE /R 2t
5

L}EtLHsee Appendix 2),

i
2 oox
o
u
e}
HL

e

sy

|o

tu
L

m

40 Jn ox ox Ho
1o
o g

SHHSEE 22X, 2L, B2 249, AHERXHNt
SEHFCRIFN  OXles S 2457 fI9
CH 2| HEM0| HAIZIUCE 24 2L, 2N Z™2 [oltt
ZHOZ LIEHLKF = 26.911,p <.000) 7Hd ZZ0| AHA|Z|Qict
7td ZBF Zilksee Appendix 3), & S UX|7t 7|2|Fo|0f e
OjX|X| Q= ZHOZ LIEHKt=1.7156,p <.0873) H12 7|Z&
CIICE S=ado] BUIEEE 7|2Fvt Bk ARE
LIEtLHt = 6.2858,p < .000) H2= XHEHE|ACE HESFEH0| 37t
S4E 7|57} B715H= A2 LIEILHt = 3.8846,p < .0001)

T

32 XEIE|RUCE  ORX|Yez AHeiE[AHLO]
7|27t YAt AR LIEHHt = —4.6514,p < .0000) H4=

R

Hayes(2013)7}  HM[Al2t  PROCESS
o|8sty FEMERUCE. M Zllsee Appendix 3),
t = 4887, p > 05, 2=HHEE = 1113, t = -
B = 1171, t = -14980, p > 05)7}
7|2|Fol0) OjX|= ke &Y Ao w2t FolskK| gor He
A 2EAYS SIX| Y= H2E LIEH}; H5(F =3.5229,p <
.0154, R? = .0345), H6 (F = 26.911,p < .000, R? = .0345), H8 F =
24.1966,p <.0000 , R?=.1969)2 7|ZE|QCt 3L}
YEETH-YYUGH 43EE 0| 7|5Fo0f ralst S
EIPNES ez L}EILK  F = 27.6395,p < .0000; R% =
2172; B= 1098 t = 31131, p < 002) ME 270 2 A7
XL J|z|FEel= O Bt H70| RHEAE|QICE ETE 95%
AE|F7toM  Bkst gh1257)a Tk 2H(5578) AtO[o] ‘00|
HBE|X| s AR LIEILL 2F 217t Qe A2 LIEMRICE

= g7e JYUFYO| M2 ZUAI0[= TY= ARl 7HYH 7t
7|giFel 280l =EaE d30| flgh A2, tHEat
#€2 O2H AMEE HA=Ch AW, 7tY2Atet 7HYH 2o
AN ZHl=ALS] BYY 22dd2 7|2|F2E S7HGanesna,
1994) A7l A2=2 SHRCL JM¥EAet JtYE 2t
SHUES 2FF7| fSiME 7t 2Ael FEn XAMEFE
ZHOIM ZrFDEe| Alofel el Aol MY S HE&2
o A2l HI&S HaAZE 2RIt Ul JHYHO| SAZEH
CIX[sl= 2 == gof it Qe mefsta O|F 7iiddh=
9 =33 o= AO| ERoILh M, /Y=Atet 7HYH 7t
AN HASFALZ 7|2|F2E LA A2 SR
tYHol HAERAUO] SR J|2IFo7t Hastn

(e]

&

a
Hlekgtol O|Eol| &7]|%0d(Nyaga, Whipple & Lynch, 2010)7} &
ol BAE [X|(Heide & John, 1992)3t7| LI 7HY=
ZAXO|=e| REIHH JHKE STl =E0| RS

tetoll b2 FALE of ZHUE2 7HY 2ARte| #ASZE
| =

ERe fEY, 28 7HKE B2 2 XA

Rl
N
5
02
[0
ug O

Ao|E2, JIHEAtS| A[AHE So|A  THYHEQ =
aAas 2 Zo|Ch AW, ZtYEAtet JHUE  7Ho| mAO|AM
HEHEAHES 7|3FCE F7hWiliamson, 1989A|7|& HOZ
R HEEDES  dadty]  fdiMe H Z2Ate
IKIO|= AlAE G BN StoilM Aol O HE, F+HHIO|X|
o S EHEXQ JMWE DUHYS Sof JtUEIe] HEE
Saot0{oF it U, JHUESQL JHUE 7ol EAofM
HEERFEO0| J|gFoo| 0K F&o| &Y dEo| M2+5E
Z7tElCHE  He=z  His{Rich  MREeRel Fde X=7|0E
ZiYEAtS] mAXIO|= AIAR A EH Slo|M HRE FE9|
ST A LES o[- 0|, XAu HAYo| FHEsE
e ofF, 7tUd ®E HB7 & 7|=|Fo7t S7Fg Zo|Ck
maty, ApERel 7|23 B7E RF7| fiiM= At

=O =
=4 20 Y dge =2 2t RE 7HEoN SAHe=
FOISHA| AL

F7HEZAMOIA AMA[SE= AIARE2 CRgah ZCh
Aef W& 5 22|el AHEFo| Eaditt=

YN BE Y 282 59

=

X|AlD

=



Jibaek LEE, Hee Tae LEE, Jungho BAE /Korean Journal of Franchise Management 12-1 (2021) 35-44 41

ox
k=)
Hy
]
pll
il
rr
M
o
Il
d
02
fr
>
rir
H4
]
rm
d
02

bl
1o

N

o
1=

N
>
10
N
o
o
d
02
30 oA
=)
Ok
40 0
T
H
ofm
mot
Ot
2
ox
OH
N

L 02 X o2 no¢t
|o
{1

Mr oX do rfr
Pl

I
B> oy Hl

Hel 23S 27 Al A
o

he Folck Fiyz ol ZY U |4,

mo Ao
m
lo
i
OII

bt
2
et
+
2

[l

o

40 o%

ot
N
bl

Z9N = 39 S2 S UED

N odoood N o

nL
Ao @ o2 o2

o
FEo| RFYS Qs =g Tt Atk Ol
4 KRSl AR

E
Rlom, ZE ommt AlAHoZ MANE £ )

N
O oA orir
=
4> 10
b \d
o
20
>
N
M
&
o
)
N
o
rc

=
=
=
r
e

52. A9 ot o &= A x|

2 g9 et g= AT INe Ch2nt ZCh AW, £
dATol mEg MEUAOZE CHez 22 HOHE
2N R, Ltsl ThsMo| SHAIE 1 UL Maty, gx
AT Zute| Ubtsts Pl Ef AR S ZMKO|x 2HZLH
HIO|EE =Tst0] g HaMo| ULt EM, & A= COoVID-
192 ZEo AR HE|F2(7F WRHE, 28 1782 38 20Y
ALO[O]| ZRALZ[Of, A} CHMRIES| 24X Bt § o= EF
AIFQ Mg BtERE ThsMo| EXsiCt £, 7|25
ooz ZEEYUXQ Kelg ATsI%=H, COVID-19HHY
Aol ZEES| miEHAE JHYEARR|] EX7F O, Atz
gdo| Bz QMHE THsdo| EXstEE EE TN E
olaf{st Mgtg ezt HE HEAZ|AL, £ AFe sdE
Hixst B ATLE sd™ Tadol ULt OIR|Zez, 2
Aol mMAISH HY 4y S REHES 9 J|zFo| T
OjXl& 29lo] =g 7Hs40| ez CIE =H HEE S|
Aol CHste Zide =art Uk OlE S0, |ARE =9

gixto|=o| 71UHE blmslof, HME QIX|zo| XH TIHE

References

Anderson, E. & Weitz, B. (1992). The use of pledges to build and
sustain commitment in distribution channels. Journal of
Marketing Research, 29(1), 21-26.

Johnson, J. L., Sohi, R. S., & Grewal, R. (2004). The role of
relational knowledge stores in interfirm partnering. Journal of
Marketing, 68(3), 21-36.

Changa, C. W., David, M. C., & Fan, Y.P. (2012). Cooperative
strategy in supply chain networks. Industrial Marketing
Management, 41(7), 1114-1124.

Dwyer, F. R., Schurr, P.H. & Oh, S. (1987) Developing buyer-
seller relationships. Journal of Marketing, 51(2), 11-27.

Eyuboglu, N., & Buja, A. (2007). Quasi-Darwinian selection in
marketing relationships. Journal of Marketing, 71(4), 48-62.

Ganesan, S. (1994). Determinants of long-term orientation in
buyer-seller relationships. Journal of Marketing, 58(2), 1-19.

Gresinger, D.W. (1990). The human side of economic organization.
Academy of Management Review, 15(3), 451-479.

Heide, J. B., & John, G. (1992). The role of dependence balancing
in safeguarding transaction-specific assets in conventional
channels. Journal of Marketing, 52(1), 20-35.

Hocutt, M. A. (1998). Relationship dissolution model:
Antecedents of relationship commitment and the likelihood of
dissolving a relationship. International Journal of Service
Industry Management, 9(2), 189-200.

Hoffman, R. C. & Prebel, J. F. (1991). Franchising selecting a
strategy for rapid growth. Long Range Planning, 24(4), 74-85.

Johnson, J. L., & Ravipreet S. S. (2001). The influence of firm
predispositions on interfirm relationship formation in business
markets. International Journal of Research in Marketing,
18(4), 299-318.

Kang, B. H., Oh, S. J, & Eugene, S. (2012), The effect of
dissolution intention on buyer-seller relationship. Journal of
Marketing Channels, 19(4), 250-271.

Kang, B. H. (2013). Determinants of opportunism in franchisor-
franchisee relationships. Korean Journal of
Marketing, 28(5), 65-85.

Kidwell, E. K., Nygaard, A., & Silkoset, R. (2007). Antecedents
and effects of free riding in the franchisor-franchisee
relationship. Journal of Business Venturing, 22(4), 522-544.

Kim, S., & Hong, S. J. (2008). Using negative strategy against
opportunistic distributors: Game model approach. Korean
Journal of Marketing, 23(4), 173-195.

Kwon, I. W. G., & Suh, T. (2004). Factors affecting the level of
trust and commitment in supply chain relationships. Journal of
Supply Chain Management, 40(1), 4-14.

Lee, B. K., Oh. S. J., & Kim S. D. (2014) The effects of goal
incongruity between franchisor and franchisee on regulatory
focus, performance, and opportunism of franchisee. Journal of
Distribution Science, 12(2), 39-47.

Nyaga, G. N., Whipple, J. M., & Lynch, D. F. (2010). Examining
supply chain relationships: do buyer and supplier perspectives
on collaborative relationships differ?. Journal of Operations
Management, 28(2), 101-114.

Palmatier, R. W., Dant, R. P., Grewal, D., & Evans, K. R. (2006).
Factors influencing the effectiveness of relationship marketing:
A meta-analysis. Journal of Marketing, 70(4), 136-153.

Diamanto P. (2008). Business angels and value added: What do
we know & where do we go?. Venture Capital,10(2),127-147.

Spekman R. E., Kamauff J. W., & Myhr N. (1998). An empirical
investigation into supply chain management: A perspective on
Spekman partnerships. International Journal of Physical
Distribution and Logistics Management, 28(8), 630-650.

Samaha, S. A., Palmatier, R. W., & Dant, R. P. (2011). Poisoning
relationships: Perceived unfairness in channels of distribution.
Journal of Marketing, 75(3), 99-117.

Sutcliffe, K. M., & Zaheer, A. (1998). Uncertainty in the
transaction environment: An empirical test. Strategic
management journal, 19(1), 1-23.



42 Determinants of Opportunism between Franchisor and Franchisee: Focusing on the Moderating Effect of Startup Experience

Tahtinen, J., & Halinen, A. (2002). Research on ending exchange
relationships: A categorization, assessment and outlook.
Marketing Theory, 2(2), 165-188.

Toft-Kehler, R., Wennberg, K., & Kim, P. H. (2014). Practice
makes perfect: Entrepreneurial-experience curves and venture
performance. Journal of Business Venturing, 29(4), 453-470.

Ulaga, W. & Eggert, A. (2006). Relationship value & relationship
quality: Broadening the nomological network of business-to-
business relationships. European Journal of Marketing,
40(3/4), 311-327.

Williamson, O. E. (1975). Markets and hierarchies: Analysis and

antitrust implications. NY: The Free Press.

Williamson, O. E. (1985). The economic institutions of capitalism.
NY: The Free Press.

Yang, D. H., Kang, B. H. & Oh, S. J. (2011). The influence of
conflict, unfairness, and goal incongruity on dissolution
intention and the moderating effect of trust in buyer-seller
relationship. Korean Management Review, 40(5), 1291-1318.

Yang, D. H., Eugene, S., Kang, B. H., & Oh S. J. (2012).
Dissolution intention in channel relationships: An examination
of contributing factors. Industrial Marketing Management,
41(7), 1106-1113.



Jibaek LEE, Hee Tae LEE, Jungho BAE /Korean Journal of Franchise Management 12-1 (2021) 35-44

Appendix

Appendix 1: Factor Analysis and Reliability Analysis
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Constructs & Items

Exploratory Factor Analysis

Cronbach’s a

Factor Loadings |Communalities | Eigen Value Variance (%)
Goal Incongruity 2.637 14.648 .906
Disagreement of Sales goal .900 .842
Disagreement of Operational goal .903 .872
Disagreement of value .868 .816
Uncertainty 3.640 20.222 .919
Stable franchise system .770 777
Continuous Entrepreneur activities T71 .788
Continuous management support .796 .804
Contract content management 752 .738
Franchisee protection efforts .738 .695
Information Asymmetry 3.193 17.737 912
Sharing daily issue .784 791
Sharing Customer demanded information .810 .802
Sharing Competitors information .801 .799
Sharing succession & failure experience .809 .803
Transaction-Specific Asset 2.405 13.362 .887
Initial brand & structuring investment -.825 .835
Brand & maintaining investment -.808 .827
Maintaining relationship investment -.769 .795
Opportunism 2.509 13.936 .872
Exaggeration of difficulties .810 .768
Distortion of truth .878 .842
Breaching contract .848 .789
Appendix 2: Mean, Standard deviation and Correlations of Constructs
1 2 3 4 5
1 Goal Incongruity 1
2 Uncertainty A24%* 1
3 Information Asymmetry .257** .645** 1
4 Transaction-Specific Asset -.300** -.617* -.587** 1
5 Opportunism .165** 467** 431 -.432%* 1
Mean 3.211 3.623 3.602 4.386 3.858
SD .858 1.100 1.118 1.061 1.191

**_Correlation is significant at the 0.01 level (2-tailed)
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Appendix 3: Moderating Effect

Variables B SE t-value p LLCI ULCI
H1 Goal Incongruity .2021 1178 | 1.7156 | .0873 -.0297 4340
H2 Uncertainty .5120 .0814 | 6.2858 | .0000*** .3517 .6723
H3 Information Asymmetry 2971 .0765 | 3.8846 .0001* .1466 4476
H4 Transaction-Specific Asset -.3945 .0848 | -4.6514 | .0000*** -.4060 .0551
H5 Goal Incongruity x New start-up Dummy .0785 .1605 | .4887 .6255 -.2375 .3944
H6 Uncertainty x New start-up Dummy -.0093 1113 | -.0840 .9331 -.2284 -.2097
H7 Information asymmetry x New start-up Dummy .3418 .1098 | 3.1131 .002** 1257 .5578
H8 Transaction-Specific Asset x New start-up Dummy .-.1755 1171 | -1.4980 | .1352 .-4060 .0551

# Dependent variable: Opportunism
*p<.05, **p<.01, ***p<.0001



