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Abstract

Purpose: This research aimed at exploring the functions of consumers’ perceiving approach and avoidance roles and their feeling anger
and disgust in the effect of the two types of self-discrepancy at social identity such as the ideal self-discrepancy and the ought self-
discrepancy on within-self domain versus across-self domain consumption. Research design, data, and methodology — This study
divided the self-discrepancy group into the ideal self-discrepancy and the ought self-discrepancy group as experimental groups for
empirical study. Self-discrepancy type between-subjects design was used to develop two types of questionnaire according to the type of
experimental groups. The platform, ‘questionnaire stars’ of ‘WeChat’ in China was used to collect 103 data from the ideal self-
discrepancy group and 102 from the ought self-discrepancy group for empirical study. T-test and the structural equation model in Amos
21 were used to verify hypotheses developed through theoretical review. Results — First, ideal self-discrepancy positively affected the
role-approaching goal and anger. Second, ought self-discrepancy positively affected the role-avoiding goal and disgust. Third, the role-
approaching goal and anger positively influenced on the within- versus across- domain consumption. Fourth, the disgust negatively
influenced on the within- versus across- domain consumption, however the role-avoiding goal did not influence on the consumption.
Fifth, there was the mediation roles of anger (disgust) in the effects of ideal (ought) self-discrepancy on the consumption. Conclusions -
When consumers feel anger at the ideal self- discrepancy induced by in-group, it is necessary for the marketers to promote their product
brand used by the in-group. They should develop and advertise the messages priming the ideal self-discrepancy and the anger to
increase the intent to purchase or use their product brand when the in-group members have used the brand by relating the brand to their
social identity concerned with the ideal self-discrepancy. However, marketers should help consumers feel disgust by developing and
advertising the messages expressing the ought self-discrepancy to lead the consumers to the place of purchasing or using their product
brand when the members have used the brand based on keeping the consistence between the brand and other social identity not related
to the ought self-discrepancy.

Keywords : Compensatory Consumption, Emotion, Goal type, Self-Discrepancy, Social Identity.

JEL Classification Code : C83, L81, M31, P46

1. ME

(==

N
=
>
rr
o
o
rt
>
B
o
0z
fot
1A
o
ot
]
>
>
B

A

ofy
e
o
K

X
—

MAMHE =Mooz EROITF AtSXRERSH
- 11— — 10

=
IC SHQEICIo| IAMQYEN} S|IHOZ ASEREI0 M2
* This research was supported by “Research Base Construction = | TeRS elnA GRAE0 A
Fund Support Program” funded by Jeonbuk National University in CHE At2|X OIO|HIEIEIE T+ == UCKDeaux, Reid, Mizrmhi &

I 1A
W o rir

2021 - .
. . ) i 2|0 X 7= S A5 Z851HA K4 E

1 Professor, Department of Business Administration, Jeonbuk Ethier, 1995). |4 & 7HE St &= HESHHEM XSS

National University, Jeonju, Korea. Email: cnh@jbnu.ac.kr SZESt NtAERCo] PMHYAST MSAEEIHA MFELAE
(© Copyright: The Author(s) XK= ME Ol = SIEH = Mol= ALS X

This is an Open Access article distributed under the terms of the Creative Commons = OI'—TI—, o= L+ |_| = S A|'2| oT :I'L OEIEJ_—ll' oFg —t%gi

Attribution  Non-Commercial License (http:/Creativecommons.org/licenses/by-nc/4.0/) e o = oo L slo =

which permits unrestricted noncommercial use, distribution, and reproduction in any A|—g|‘é—|—7&‘|‘ O|-O|||:_|E| E|9| ‘EF:I'LE 3‘—'T°|’t )g{gal-g °|_|'E|'(JO}HISOII,

medium, provided the original work is properly cited.



76 Mediation Roles of Goal Types and Emotion in the Effects of Social Identity-Based Self-Discrepancy Type on Compensatory Consumption

Crawford, Sherman, Rutchick & Hamilton, et al., 2006). [Ch2tA] AH|XH=
MEZ CHE ooi7t A= AR|H OIO|HIEIE|S| RAS CHASHA
2R £+ U1, MZH Ofo|HEIE|Q] |Y¥O| w2t ME CHE
oAl 835 55T = UCHJohnson, Crawford, Sherman, Rutchick &
Hamilton, et al, 2006). 12|11 AH|Xt= KOt 2H210] U= A LY
H A H|(within-domain  compensatory consumption)S  SH0] A& X Ol
jorgtddss o Xforet O] gl= dY <9
H A H|(across-domain  compensatory compensationyS St CHA||I A
OlO|HIE|E|C] E&FHES & & RUCKGao, Wheeler & Shiv, 2009;
Lisjak, Bonezzi, Kim & Rucker, 2015). O|2{$t 7|&9| Al AH|Xt7t
crst Ar2|d OO|HIEIE|E EJ{StD UL,
OIO|HIEIE|E X|&3te WES € & U1, 0|Ed= AHHSS
g £k ASS 2oFa Ut

I 71E9 AT, EY U EMAHIZ AR HIFNOIM EEHS
AHSHE MEQ| AH|ZIHKnowles & Gardner, 2008), LH & 0l A
124 HEO 27HAX|=2=2| ZRucker & Galinsky, 2009),
@L= Aore| JHME EI|Stn I@XOIRb TAE HEQ
2H|(Gao, Wheeler & Shiv, 2009) 12|10 HKIE X|Zdt= XHOrQ|
ot 20| Ue MEQ| AH|(Mandel, Rucker, Levav & Galinsky,
2017y &2 AT, FY 29 EyAHE
Xtot@do| MES luste HEH(White & Argo, 2009), /& XIOIE S
LHO| AH|[ZF AHXIOLE 18t 22 2uldtei= Y 29
2H|(Lisjak, Bonezzi, Kim & Rucker, 2015) S HTSIICt %20
Choi(2019)= LHEIEHO] CHoH AtR|E] HITHO|M EY Q9| HAfAH|T}
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estee)dt EHAE ZFEH AWE REY £ UL 0] F0f
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ol2fst 2|mEX9o| Zdsh= CHASH At2|X  OfO|HIE|E|Q
FEo| HHME g £ QUCH JHAIH, MEXAH, HX|H,
g 8 ZuH, Ogln WX AR AH|XLO| OFO|HIE|E|Q
S 2% 4 UCKDeaux, Reid, Mizmahi & Ethier, 1995). 12|10
7189 EEOIM XOiEFo| FEo| Hgish T HE S92

T Y(intimacy) H T, SFZ70| Hegdt 2 S92 MUgask) HE,
J2|1 A3 = (social category)™ A ETHOY, O, OFAJO} §)2
A2|X  OFO|HIE|E|Z}  RAChJohnson, et al, 2006). Z
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Table 1: Results of Analyzing Principal Components
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Component
1 2 3 4 5 6 7

u1 723 -294 -318 273 -236 221 -193

U4 718 -306 -257 323 -322 427 -190

ou | U2 715 -328 -304 312 -.281 152 -166
u3 701 -307 -284 330 -278 193 -178

us 697 -.351 -326 276 -277 299 -128

D2 -339 705 317 -295 301 -190 134

D1 -344 704 290 -302 340 -166 130

id D3 -337 703 288 -279 336 -189 78
D5 -.341 616 275 -272 147 -216 354

D4 -378 579 270 -368 359 -190 151

P3 -272 273 793 -.281 198 -148 132

ap P2 -270 250 786 -.296 242 -161 146
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Vi 293 -278 -303 782 -213 144 -121
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c1 -.366 370 329 -300 642 -222 199

“ ca -410 377 329 -277 627 -219 184
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N2 -400 357 291 -277 -235 -235 519

N3 -405 418 304 -317 -203 -203 510
N -405 383 331 -303 -181 -181 500

Note: Ought self discrepancy(ou), Ideal self discrepancy (id), Approach goal(ap) Avoidance goal(av), Anger(an), Disgust(di), Within- versus

Across-domain consumption(co)
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Table 3: Results of Testing Hypotheses

Hypotheses B S.E. C.R. P
H1 Ideal self discrepancy — Approach goal 1.136 .084 13.502 .000
H2 Ought self discrepancy — Avoidance goal 815 .048 16.933 .000
H3 Ideal self discrepancy — anger 1.288 .075 17.226 .000
H4 Ought self discrepancy — Disgust .952 .042 22.774 .000
H5 Approach goal — Within- versus across- domain consumption .206 .076 2.713 .007
H6 Anger — Within- versus across- domain consumption 911 .093 9.810 .000
H7 Avoidance goal — Within- versus across- domain consumption -.051 080 -.641 521
H8 Disgust — Within- versus across- domain consumption -.688 .084 -8.180 .000

¥?=571.524(df=290, p=.000), GFI=.823, IFI=.973, RFI=.940, RMSEA=.069



Jg2|3 o] g7E HEER0M B2E dsks W8 7HES0l 2|1 s
MEHEOf e ZHHE 2Ol Rold0] AEEE7ls 240 g  IEusH2
FOISIRALL. Ol JXtOAXIZE I 2f o] FY L 48| g2 MH2HE &
OXls IFE0M  HERIE  HMSIAD Estimae=529, p<035), A
aiI=HL ot Z¥el opfggE =M, 92 AXNoM =k ZFol OH7h
HI2EH2 WHAEE oFX| ROt 0 (Estimate=. 164, p>.05) 2t Z-2  AEel g
2 NS SEstimate=773, p<05) S ALSIACE E G|  FHUEO| S5
KHOFAXEZE A 2| ChH| Y L 8|0 Sk O1X|= 2g0M
HysN=E ROHOX| REgs EHMSIRUCHEstimate=-317, p>05).

Nak-Hwan CHOI / Journal of Industrial Distribution & Business Vol 12 No 6 (2021) 75-88

Table 4: Results of Analyzing Mediation Effects
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