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AFRNE A3 k= H2o] §
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<3 Eﬁﬁ

2
O

K
offt
B

2 Aol 3E F 35159 AEdolE Y] Qs 8
%*é% obef9 <& 2>} Pt} $A, SHAY BEe= 4ol
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DYA|Z FE OFtEIOje] WSMHA FHO| Y 22 O WS MHA Yoo A= IF A7 MNE £F9 2FaY
=2 H|Fe e, ok 15stn £¢ o)5E A|YE Toll A= Cronbach's Alpha #H2 0.7¢]4°2 YehY} Hlw3
atm 24 okl 115%(32.76%) 0.8 Wkt A3 10 257 WA d#Ago] 2 A o® ks Yt Nunnally, 1987).
%3} 20t) ©)817} 1807 (51.28%) 0.7 7Fd werom, 10t) o] <3 3>olX B wpe} o] 7] VEE TSt TR
S7F 86'(24.50%) 0% Irheo R wWokth A4 o) ol A5 AE39 Uh(Tenenhaus, et al, 2005; Hulland,
21278(60.40%) .2 7} wWkar, ZARlo] 9078(25.64%) O % 1999; Chin, 1998).

HE otk fE optdn] FelE ’3}74] H 7= A A, AR AEE veplle 2375 R s A5
9, A, 4, vl £o vesth ses 9 @ AR ARE AR dEato]  AH0.26017%),  5(0.13~0.26), 3t
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10cH ofst 86 | 2450 - s | 171 Bagozzi & Yi, 1988; Hair et al., 2012).
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£ | msy=ol Mzl | 0936 | 116580 = - s : : : '
MH|AER JHMLR | 0950 | 135553
;-:" OIEG JHM 0958 | 159.286 7143 2z - =S -0.047 0.033 | 1.428 712t
El Sladof| chst of=t 0.950 | 149911 | 0.979 | 0.973 | 0.903
o | SMSol 52t EE | 0954 | 144031 K4 |oF MBla — EIZ2l | 0002 | 0042 | 2215 | e
ZASK| 2 0940 | 82474
- REIES .
o | ZAOITHSEEE | 0905 | 86093 7hds gi,g' g — = 0325 | 0089 | 3631 | xfE
= XAl olgel= | 0905 | 54.720
M 2ot 5 =A] ofat q — IFAH|A -
b o o | 0936 | 958 | oo | oee | 0840 s | el - 0892 | 0014 | 62539 |
A | 7L = 4o B | 0909 | 79711
4 | 23 0= 4 | 0937 | 12499
n . = -
* | serwmey | owr | seo B oATeqE FAbew Afege] wsAs FA)
T ] BAEY ] FEFE A 2AENE AR
- =) = = =]
5.3 *+X=2 & HE2EAM A3l 71 ABATFE HESISI
AAZE49(2019)2] Aol xAel glo] 2% 2919
_ _ _ =z Fa=E FZA o Z 9] olalo] M= )z o 3ES
a o ol
TR ANE BEdE T2RFe 74 AR foA = 72 ?f - iﬁz mHl 4ol vl 1:0 T
- - — . - o= Ne] oA ). A 2=K 7 AE3 o] o P
S A3 Y8 FEAEF A EE(bootstrap resampling) H =} E’;:T’ | 0? OL—" L(§OZO)JJ( io ]@f 94(]2019)’] L]?ql J
= = - = L = WA H|AEZ o] ZAE O]y A %74
2 sade] 7 A7sldel AAE ST REAEY 4w & 80 ﬂ*i o el SRS A
- - - - _ _ nlx= A1EES. o] LElo
e ERARErY Rupzel o suw pxs IR IRE @EA .
= S . O A = % L = A =0 Z AT [e: = A
Zhe 242 24 W oga] PLSARRFA] Fz A" A e Ageee] 2dast A7 A5
- - ] 3 LA H| A st 7| AFBA A=
ARATE e BN 9 durlow Agu g SR 5 1} Lot 2 ! al 1; aAF
M| AER 3 A 7 LA A o] oEE I = AHAZEJ o
‘%ﬂO]D}(Cotterman Senn, 1992). 1 ]——E‘ EJ’]' \_ﬂ ‘_oﬂ ool % Lﬁ]a UOOH%——L]‘

Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.16 No.3



Gre] ME LA FAC Ba ATE vFenh of

AT AR Sl g 2] g

w2l PR Vs GFo] BT & e PRolrt

wpeb AlgeEe] WA FAN F el wR

ofl Aok 284 RS BN ofd] <E >3} 2
[e]

TEARA FA QA didshe AR 29 T
HrEe] 43 A4 wlo] IAEY Fsk(=1.934) ¥
S "AE FAoE YEiEth 7 ARSE Qo] SRS
ot PR BAEY o fof 24H e b
Ax Ao B 5 e, ol £l wAANAT
W50 2 Q] wHANA HNEAQl R dakA A
2 AdelA B oJuah

<E 7> =FF1 EM Zo}
A E—EELE_' EO% =

B 4= Ao |EESA @t SR

ZZ )l
T o= ISR 00235 | 04818 | 0.0487 | 72t
A E )
ZIALKRERI
Jtr2l "R aoizal 077 | 0399 | 085 | izt
A EI )
ES I
71Ad7-3 ;IJ";; — =l 05961 03082 | 1.934 | XIE
A EI )
97(1 My|A
7174 ';I 17': EAISR!| -02059 | 0.2831 | 1.0455 | 7|2t
A EI )
Me|A

775 FFY - S| 00472 05897 | 008 | 7|z

el

E odol A= Hayes(2013)¢] PROCESS for SPSS MacroZE

ggsto] wSAn|AEFde] IAESS AX wEHAHA A

ol m A= FFe] st BAE AASISGITE URky oz )

Maate] Alg77ke AN feide 1o Aadxs

wEtty 7Pdsith 2elv A2 E 2 Xeke A9l

tnjste] FEAEHS g4 g3 4 9lol(Hayes,
HEe

o
— M
2013; Wang, 2019), ¥ Q-olal=

o

]
0009 HEAES TH
BAS AAsglon, $HANE FPAAN0E Hds
ofge} Zrh
M=—1.015+1.126 X

Y=—0.5813+0.743X+ 0.352M

BAANE fFAHog Aunyd wgAuAFEde] AR
ds AA Al wA= P EHX-M-Y)e] A7)
(ab=1.126(0.352)=0.396)2]  95% FEAEZ  AIF]F7H0.644,
0.893)l 0°] Feu]x] grormz ko] P FEII} BA AR
stk

HAZAAT M16d M32 (3A752)

FEl olpbdln] wHAMuAFELe] 555 WAEYET} =
olAlthal B 4= tha=1.126, p<.00l). BAES0] Ho}AL=
Aol fo2el S W HATHb=352, p<.00]). IEEE 1.
SAvAFELe] AEYS iR A AFE Foled
0396 ©$] W wolitia 4 4= gl

<E 8> Hayes PROCESS<2| oli7i &1}

B SR B SE tat
ZAZAM) | BSAMHIAZEE(X) 1.126 029 39.430"*
AIKy) DESMHIAZE(X) 1.140 026 44,044+
mEs AKX ok ke

i) ISMEIAZE(X) 743 .050 14,688
ZHAZE2M) 352 039 8.887**

95%

_ 57} | Boot WNEEd

= bl Sh=nl s = N
= Hamt 3 A== | SE | Boot | Boot
LLCI | ULCI

42 | USMHIAZE - 2SR - Mat | 396 | 063 | 272 | 521

A=
a=1.126" /

b=0.352"**
5
M7
MolAZE o

c=0.743**

*p<.05, ***p<.01
<J8 1> 2™ SAZe BAEEY EMAD]

F279%7 = o¥rE =
P Zolt, #7h% EANA AT DES Asgkoy
Al _/r‘. o~z

203



sjo] A1 £ 47 2 OnOffline AFZAE S8,
Azdolge A%
a3k
AR, BEA
A Au| 2, A e
& WAS epinh wsAN A AlZel 7|2 0% A
A

A Stk yobrk HZ H

st EdE AAE

AME FA e BAES A o gk ol w5

A B9V & A dEHOR AlFEe AMHIATE

WS 95 o Wgaow s 5 7] wiolth

g, 2 Al AR R gl A3 4
TS MAA o= Aow stk JE oA
¥ wSERHo] AT Ha QARE dnkA 0w 7zt
I & HEH - AT 230l Hol AFAA B

& PSS A
o

BuA)
Qo
=2
=
i)
=i
iuf
O
R
o
=
N b

3 7
Zatol= ¥ opghdu] Aol wEEE IRl o
F &= 7HEAAZE 9450 Slo] aAER =

i

oo o B oo my 1o ff o
= o
1o
o
1o
it
2
ol
_OL
)
i)
(d
A
o
>
_>i,
i

o =2
i
X
fitg
1A
=2
o
o

)

o] NEsFE 9Qlo] FARE FH TN B
Qo] frolst 284 L ML Ao BHE 5 9
b, o BEANAS W o] A ojg
ARE A AR Q3 2ol AgHct
Zolth. %, Wel obhdn] £ mEs 57

R L
oot
&

TARE T dA WARATE Desith wsAuAE

FHOR 2 T v 5& Y JHHel diEl A

A5 FE] Agstolof of ZrIHE s F e F
BRAAE FE MulAE Sgeta AP A ke o
Fe ETR7E AFA olFI A oF Ft.

[e)
th 2 AT g2 Zfo) = HE olFHv] FAIUE S
2 ARdol Zalxfo]=of thek FHO <l
ALE vgo g A7l A% AEjo|THHess, 1995; Hess &

ki
A3

o
&
o
o=
il

Story, 2005; Baena & Cervino, 2012). ©]i= X @lx}o|= HE]
opzben]ol| A Al Fohes WHEZRTH, AR, <A AuH|A,
A 7o) AF e neh 2AE RS s Q1A
5 Y ARAZARD Qo] e Zow dedr.

5.2 9172| AAH

i
=
Y
1
=
ol
=

F 23, BRAE, KE Fo 49 B
o] T} Hel Aplzel o 2]
o E R DR

of ¥ Aol A
QY 20l g
o olele W

_\lr‘
o
4
W
El

r
L

5

5y

=

o
30 =
o

Hl
T
~
e ko 2 to

folr 11

o]

o T
ox
oft
-z
Mo

NI
—-

ols
=L

ol
?ﬁ‘
Y :
=3
[
2
yo 1o

ko rir
oX,
o

2 oHe oY &L o2 ox
i
o2
oX,

2 ol o8
)

i
et
et
m

iy}

B obeule] AA x4
olefl gl Aow seke 2ol gtk
Mzgl E2IE, 98 Aplz, A

Fo4ol ol2doE HFHWI

q

N
N
N
N
=
R ()
>
>
>,
A
o rlo wr
o
o
)

Pl
2
o
rh
>

>
>
o o
=i

o
0%
1o,
ko
NS
S
4

re
-

o =
et
oo
(it ofy
£
Ho
>

2 >

ol
o,
ol
1o

OJS_L,
o

ko
ro,

ofx
o
o

Sl
o
LU

2 wpgo AU AAe Fo] s ool
S8 5 % RS Hol Wel A %

g AgS Slal wEAHIA Ao} &

i
oo
N

o,

oo B
=]
N
B
N
N
olr

[e)

g lo 2 o
2o e
2
o
2
of:

ol
A
=
=2
s
L2 e
R
_OL
el
N>
=
=2,
s
il
1
o

A
oX
ol
olr
oX r
=il
1o
of
)
2
S
l-«lj
4
k1
ﬂl
of
ox -
o,
°
s
(o3
<

1o oX oX off fe 24
==
)
ox
=il
o
)
|
ol
o
2
_OL
=)
4
o
o
L2
>
LD
2
-0,
o
f>
tx)t
=

i)

ko

oX,
o

o

AR AR FE obtHE e o, At
HE optem|e 7480] st 9= 2
nkgEjojof 8 Zlo® wolth thisslal gl

uket H gdah o Adgol AAF ol ATk glom,
= FE ool QoA mRIZEA|H. ofe] ulke} ¥
opzbelm] A3t el Slol B AlFet e Aol 2
Lafrh & Aol e ot FEY wAES]
g WEAHIA AJIe] GEFS A= 2R wsEE

o9 Aulx, Aus 384 & nEskaL leE A4t

o
1}4“:*;5

ol

=

r

s}
=
7
ol

gtk %, Hel obhlnl 3919 4TS NS Zaxol
HE ol S WL sjetelel AN Hake A
ol Amslolol & Best ik

= APelde wHANAEET AAES] 9 wsAEAs
A3k e 9F wAS F ans HTeke 2ol F5E0I8
o, o5 Fal wHMEIAEFAT AAE 1 AFHFEEY
FHaIE AFohs 2ol Fesitta AdESly] wirolrk

o AT S Ll B B A o ] Bt B g o |- S

204 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.16 No.3



LHA|Z HE OFfE02 WgAMHA FHO| HY

222 BB IS NHA YO ONE FY AT NE AF TEEN

o4 9 wEAHA AR BEo] 8% o =EHIIA
R A F el B A=A W ek F2 AISA
of 7lvke & o9 4 oA Tol FtE dyEor & A
oJth.

o8, wETHIY & wEAHAY] ARkl gigef Jg
= A eRle EEshe ATg 9 EelF o] #d
HE opzbdlv] 739 AHHL o] @A el mAE IS
=42 et . ol w3 SrHIgE S A8
BA ool EeAQl gl Mula o] gl mA=

g AE gl Alow Vdidnh

REFERENCE

73AD- 5093 (2011). ASAH|A T AE T el o
o WA A WFo] AR FAAYd vAE 9 F

77 9(3), 15-23.

AR EPT2011). oISt w7 e wSAEAEEo] ST,
A, 209 RAFAEE nXE 9% 2AUNSFYAT
13(1), 129-149.

A 4(2018). AoFsAIE|S] AMulA F43} WEE 9 9l AF
& JH A7 15(1), 33-64.

IM42019). HFE ORI mSAIEIA FEO] Ao g
FHYE vl G FdEn AR =2
AxA-H5712018). 57 FEAMIA FLo] SJBAu)A A
ol vxE 3 A=) WhEHtsE FHoE. Y

F917 3(2), 21-31.

WFR2007). HAEEE] w54~ o] 7/ F o] vl
= 9 A8k =8, Solieha thehel,

79-797438](2018). JIEYAAE 1A 2 |ARAY dAES,
UAAG, AU AEA B ARGl WA A
8H7% 29(1), 99-113.

S 198(2002). HAE AST AYA] aefarelel] A AL
AT OfeHFESISIF] 4(1), 216-239.

20 v Aol H84(2015). W D 9 2A8k5a A
a7l A fjskg $8)5]4], 28(8), 2187-2204.

AG7(2017). Q5 AH|A F29] FT BAEYe]l 1AFA
To] mAE= gk AF xE Fah P 13(4),
555-575.

A5-32018). el FHoARpt A7k wdAn|AFdo] WS
3 9 uATARY QY. FREgAGEEA] 72,
107-122.

A971(1992). FEAHIA Aol wWE 3zt Hrte] A4 Q-1
SAME|AE TR FFeH 26(1), 165-181.
AT A82(2017). =2 gt w5 ofg Adshe tig
WEAEA FA B G597 32(1), 1-24.

A48 8k52(2012), tietagAu] A7) SRl S0l v
© 9% AT RS SR 2HRPY ST
8(3), 47-68.

AE2017). A 344, v,
o] A s, 254), 91-111.

AE2(2008). SRS HALA AuIAFE A7} IR, Al
g, IAMFAES] WA, gferEgREXL 101), 115-132.

058018 %(2019). TAZ7l HATES], HATAE, 1A%
Zo wAe gF: PR FAE FHOR FFATAY,
33(2), 139-156.

o

(

nARE 3 nARY 7

HAZAAT M16d M32 (3A752)

AET229(2017). Zifol= #AL 2T 7183 494
ol zatol= PAIEES] viNEH. Asian Journal of
Beauty and Cosmetology, 15(4), 467-477.

AAE-oPdE2011). WHAB|AFH] 1A D Afo] g
A= gl B AFH AT E FAuGAE FHOR
FAFYE%], 39(1), 155-166.

W0 (2018). 914 ZaiAjo]= ZpEE-S] A A AHo]
7h87 A eh A A aEa R G se] HA|
© Gl Tk A HAFIAT, 13(5), 87-102.

A3le]-A852011). frol=e] eriilel @ A g okt
8t3] 7|k R 2011(1), 237-238.

Yol A SR AEEQ021). 5L FE  Retrieved(2021.
04. 20) from https://open.neis.go.kr/.

=QU(2020). FEZ A FYo] RS B 2ER]
o mjRli= g HALEEY =, glvietal

YAS(2013). ZFAH A FHo] BSUET FYE W A5y
of vjR= FF AR =, et

A5 H2015). ITUSAHAEL] SRS w54 v
e Q3 EIARFYAGAT 15(4), 101-119.

Bh91(2017). Al Aua ko] wEAnls FAo0] wE
sHel )X G g EAISkE] 29(1), 277-295.

HEA A 7):2-3)(2020). TlojoRt= FElS 283k HE] Au|A A
BAY B, F997 16(4), 381-400.

u}5]%-0]58(2014). WA T H AMHELTHo] AR,
AEY, AHAEA 9 aEe] v 9F 397
o17% 23(2), 167-194.

WA-0139(2017). FEAELY A3H FAK 05
AR AFAL] BA HE AT FY G

>

S

d

ol
Q&
=

(3).
215-228.

AR B A (2012). AFAA, 715E uARe] dEe] F9
A kS| WA= Gk FYIS 41(4), 867-895.

A AN UZE UE717(2007). TEAHIA FH290 9 3 sE
o] IANFLe WA= YT wFHFIATS 2009,
189-212.

A& g-01Q13](2021). 2~3te] AMu|Agdo] IAE T 1A
e Q3 el gels]A] 27(1), 21-31.

/33 231¢(2009). SAwSAHA FL LA)AF B B A
S Al et A digAS o g o A
S S SAOR. AHIARAEAY, 2(2), 57-73.

AL uAE(2017). tShSAn A gio] 22E9] 9l 24
nEgEe] Xz 9 gAY F9U IS F
MO ZIEGET: 8(1), 195-223.

A 75HH2017). FAELQ, Teds 9 AR Y
Agks WNEA 3Tl v YT JSUPAR g Y
Eln]r]ofi=x] 7, 49-61.

EAN2013). 889 WA AT O] gAY T Bl A=

¥t BRSO, ZokhEh

S 1A1E2014). Y wSAHAFH] wEA |2 Tl w]
A= YF. oy Yl 29(1), 271-303.

FETM2018). TR A9 W] AR, 2454, Mu|A
Ao v Gl B3 A G828k
19(11), 463-472.

F24(2012). A=A A S algo] & i1k
HMTEY A0S, L5859 ¥ LeA5Ed s F
gk ARSI, SRS

A99(2018). WEAHIA FAT A 7R, 1R Bls
ojulx] 7k F2A A AF IV 90),
187-208.

=2

HU oL

o)

205



o<

%
oft
o<
lot
B>

A1 8 1(2018). 8 WA AFE L] AU ATER], RO E
2 A X Y% FeAma Al sE gge
B AJHI2Z G884 19(5), 17-40.

FEH(2015). TFUetns] WA ATE WGYH H S
9] FA) #F A7 AL, g

o1FA(2014). HFHGA] nj&H T & 20-30 519 SFAAE
Q0] 4l H=7F Hopof #3917+ AALH=R o3k
gt

QFF-AAFE019). HIAERC] BAEA ] IAES, A, B
dufe] vl A& SRS, 28(4), 649-660.

SFA . F2004). A= AH|RE] 2o AER I AHI AR
9 ) 5 O] WA AR, 22, 267-275.

$E2(2012). FEFYYED A)HT} ofd Mz Tl WAL

Sk 9l Aot A= Q. g EtEIN (7
SFAITFE ES 3 GE151A), 8(1), 33-47.

DES- AN BEA(2009). Beauty Y H7sE Y F37)
AE 7 A7 AE SRS AT

FE42018). WA 1 A 2 YY) wrdEd AT

o] A Z5HT 32, 1-48.

0141(1996). AXEXEE A& Bl S3AL

o1g3|(2021). BlE/AE}F wGAHIAFE 0] H2EY A a5 U
5T 8 FYoJA]e] njX= Gk WALSRelE, AlEHl
Aojghl st

ol 7152019). 7|HE HE AFEY ARIE B3 20l
AMulx Fho] AlFE B A ome] wXE JE WA
JoI7 14(4), 161-178.

ol 7t 2&87(2015). =l Adist BPARY wER A F
o] SANIET W ojetol Lol n|X|= ko] WE AT
FTEHFYSIT 24(2), 221-235.

0]%93](2014). WHAHAFL] FAFA D I Sxof wl]

g stwgel AR GFFYesR, 27(2),
263-284.

o & A E #%1-82018). 020 AulA Ao o] FIE |
A FAeele] e Hlw AT FEFYUASE 21(2),
403-427.

ol Y- H571(2020). FAA A=t 2AEYe] A=
YEYD 59| vastel AN 2Hg3 FY s
917 35(1), 201-225.

0]8}4]-9171:8(2003). CRMO] 19| Fo|ke] wx= 43k 1
Aol Azbe FAY el IAEYS vy 9 A ¥
7 32(5), 1317-1347.

AA3H2004). thetuL] MulA EAQQl B3 A FY s
917 36(1), 303-324.

AJEH(2010). BIAEARS MulA Aol wAwE, uAFAE,
TFHAEel e 9% ARSI 1
377-388.

A AR 7R142010). 3= oist
2 FAES AR £
23(2), 813-831.

A 259(2007). AEZ=AME O] Oigh 2RSS AT e =
o] FAleNA A9} E919] WiAES. AT Y
3%, 12(2), 71-81.

Heht-oldok2016). ARIAEROrEH Akl dokn Sk
el gt aSAIAEE 9 WSS 2AL G5,
31(5), 101-121.

A3 AT 93(2020). TEFAR] thdt wEAH)A FHo
Azpg 7R, AR 9 2256l niAe oE A

rlr

o

A9 32(6), 199-214.

A 9EE(2019). FHREA B AFHo] AT, Wy
A8, el n|X= G F ST, 34(4), 315-334.

2A(2019). FHFEAA] TP|E Au|AgAe] uARET} S
of| w)X= I T HFYAS 28(5), 267-277.

AE-EEE2018). AL el AEaEA
(HISTOQAUL) 3 A9 2% &4 W= FAE 71 #
Al @3t AF J Korean Soc Qual Manag, 46(3),
607-624.

A A4Q1(2019). 2449 2AA| A1) WA 5ol 7|
A Qg 2B 2PadE FHOR HRRINY
174 22(2), 175-203.

Aol 5(2017). AL ARG AT} AF, A
0, AR, nASHE, wARe vk 9%
AT, 25(2), 25-45.

Hifeh o T A 5ar(2014). WFAT RS S55719 S
A A)ESAe] S5EY, SAHAE D srole] vy
= 9% HAAAT, 26(8), 451-469.

AJB(002). 2EXASE: BA% AeA] LS A3 AT
o] sl wE AT FFASEEA, 415),
149-163.

H28(2017). hee) AujAEd Uy FYE 19 )
o HSAT: Tl IS oz AR
=TS},

HH2012). SHFRIE A ek BAREE] AEAEAs B
A (U A8, 250, ASAE 3 FHAL] AL ¢
58184 51(5), 413-431.

AR 2019). Fol72A 2017-20674H Retrieved(2021. 04,
30) from http://kostat.go.kr/.

EAH2021). 103} AHIAYZAE Retrieved(2021. 04. 30) from
https://kosis.kr/.

&3] #31/4(2014). AulA ARl 1A Mus = 3153
AEgEe xR A A HAIYIT 9,
165-176.

&]952009). HH= ATFUE] it A9} o] =S il
2 HiE %] viAe 9 = T o FuiE
ZFUE o8t vl A FHoF #8197, 21, 231-251.

Aok 201 AR(017). oSt AU RKAE oA ARos
dovt ARmE W 2ABe] w9 #Fe
A]12, 126-154.

Allen, N., Atalie, J., & Mayer. J. P.(1990). The measurement
and antecedents of affective, continuance, and
normative commitment to the organization. Jowrnal of
Occupational Psychology, 63(1), 1-18.

Baena, V., & Cervino, J.(2012). International franchise
expansion of service chains: insights from the Spanish
market. The Service Journal,  32(7),
1121-1136.

Barclay, D., Higgins, C., & Thompson, R.(1995). The Partial
Least Squares (PLS) Approach to Casual Modeling:
Personal  Computer  Adoption ans Use as an
Hllustration. New York: Walter de Gruyter.

Bagozzi, R. P, & Yi, Y.(1988). On the evaluation of
structure equation models. Jowrnal of the Academy of
Marketing Science, 16(1), 74-94.

Bramley. P.(1991). Evaluating training effectiveness-translating
theory into practice. New York: McGraw-Hill Book
Company.

L

of

s

o

el

1 =

Industries

206 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.16 No.3



DR RE OFtHOe] wgMHA RO Y 22 FB W& MHA YN OA= IF A7 NP £FS TR
Cater, B., & Zabkar, V.(2009). Antecedents and consequences 19(4), 440-452.
of commitment in marketing research services: The Fornell, C., & Larcker, D.(1981). Evaluating structural

client's perspective. Industrial Marketing Management,
38(7), 785-797.

Chadwick, K., & Ward, J.(1987). Determinants of consumer
satisfaction with education: Implications for college and
university administrators. College and University, 62(3),
236-46.

Chang, D. S., Chae, G. J.,, & Kim, M. S.(2010). A study of
service encounter type between business education
service and students’ satisfaction and loyalty in korean
universities. Korea Journal of Business Administration,
23(2), 813-831.

Cheon, H. K., & Lee, S. H.(2017). Impact of customer
service value and relationship value on trust, customer
satisfaction, relationship immersion, customer loyalty,
and intent to replace. The Korea Society of Decision
Sciences, 25(2), 25-45.

Cho, S. B.(2019). The impacts of guide’s service quality at

the travel destination on customer satisfaction and

option choice. Korean Journal of Hospitality &

Tourism, 28(5), 267-277.

E. H.(2017). An Empirical Study on the Relationships

among the Service Quality of University, Students'

Satisfaction and Loyalty: Focused on Chinese Students

in Korea. Doctoral thesis, Dankook University.

Choi, J. L.2012). The relationship of service quality,

relationship ~ quality(satisfaction, trust, commitment),

continuance intention and recommendation intention at
tackwondo gym perceived by parents. Korean Journal

of Physical Education, 51(5), 413-431.

K. W, Yeo, H,. K, & Jung, H. K.(2014). The effect of

learning motivation and academic self-efficacy of

university students majoring tourism on learning flow,
academic achievement and learning transfer. Journal of

Tourism and Leisure Research, 26(8), 451-469.

Y. R.(2002). The study of the cause of conflict between

the educational philosophy and the teaching practice of

tackwondo. Instructor. Korean journal of physical

education, 41(5), 149-163.

Chung, W. K., & Lee, S. A.(2016). Satisfaction of education
service quality and learning environment to students in
adult-only piano institution. Korean Business Education
Review, 31(5), 101-121.

Cotterman, W., & Senn, J.(1992). Challenges and Strategies
for Research in Information Systems Development.
Chichester: John Wiley&Sons.

Chin, W.(1998). The Partial Least Squares Approach for
Structural Equation Modeling in Modern Methods for
Business Research, Marcoulides, G.(Ed.). Mahwah, NJ:
Lawrence Erlbaum Associates.

Dodds, W. B., Monroe, K. B., & Grewal, D.(1991). Effects of
price, brand, and store information on buyers’ product
evaluations. Jowrnal of Marketing Research, 28(3),
307-319.

Fornell, C., & Bookstein, F. L.(1982). Two structural equation
models: LISREL and PLS applied to consumer
exit-voice theory. Journal of Marketing Research,

Choi,

Choi,

Choi,

HAZAAT M16d M32 (3A752)

equation models with unobservable variables and
measurement error. Journal of Marketing Research,
18(1), 39-50.

Hair, J., Sarstedt, M., Ringle, C., & Mena, J.(2012). An
assessment of the use of partial least squares structural
equation modeling in marketing research. Journal of
the Academy of Marketing Science, 40(3), 414-433.

Hayes, A. F.(2013). Mediation, Moderation, and Conditional

Analysis. Mediation,
Moderation, and Conditional Process Analysis: A
Regression-Based Approach edn. New York: Guilford
Publications.

Heo, S. H, & Youn, C. S.(2014). The study of structural
relationship among the customers' service recovery of
complaint and after behavioral intention in the service
industry.  Asia-Pacific Journal of  Business
Venturing, 9(1), 165-176.

Hess, J. S.(1995). Construction and assessment of a scale to

Process Introduction to

and

measure  consumer trust.  Enhancing  Knowledge
Development in Marketing, 6, 20-26.
Hess, J. S. & Story, J.(2005). Trustbased commitment:

multidimensional consumer-brand relationships. Journal
of Consumer Marketing, 22(6), 313-322.

Hulland, J.(1999). Use of partial least squares in strategic
management research: A review of four recent studies.
Strategic Management Journal, 20(2), 195-204.

Hur, W. M.(2009). The study on impact of affect, trust, and
commitment of brand community on brand loyalty:
comparison of korean and chinese female. Journal of
North-east Asian Cultures, 1(21), 231-251.

Hyeun, M. S, Jo, . S, & An, S. B.(2017). An effect of

employment stability by business incubator manager on

performance by business incubation. Jowrnal of the

Korean Entrepreneurship Socieity, 12(2), 126-154.

W., & Park, J. W.(2018). A study on the relationship

between service quality(HISTOQAUL) and experience

flow, tourism satisfaction and loyalty in cultural

heritage tourism. J Korean Soc Qual Manag, 46(3),

607-624.

Jin, J. K, & Chang, S. L(2019). The effect of perceived
organizational support on change supportive behavior:
focused on the moderating effect of organizational
trust.  Korean  Journal — of  Human
Development, 22(2), 175-203.

Jun, S. C., & Cho, S. H.(2007). The mediative effect of trust
and commitment in relationship between consumer
satisfaction and repurchase. Korean Journal of Sport
Management, 12(2), 71-81.

Jung, H. H., Kang, K. W., & Park, J. B.(2019). The effect of
entrepreneurship educational service quality on student
satisfaction, professor trust, and word of mouth. Korean
Business Education Review, 34(4), 315-334.

Jung, H. K., Kim, H. J., & Chung, N. H.(2020). A study on
the influence of quality of educational service on
perceived value, job satisfaction and organizational
commitment for hotel employees. Journal of Tourism

Ji, D.

Resources

207



and Leisure Research, 32(6), 199-214.

G. Y, Song, I. A, & Hwang, H. J.(2011). An
influence of the satisfaction on factors related to
educational services sales of re-registration and the
word of mouth. Journal of Distribution Science, 9(3),
15-23.

J. W.(2018). A study on factors that influence user
satisfaction of the community child center. Social Work
Practice & Research, 15(1), 33-64.

Kang, M. S, & Park, S. K.(2011). Assessing the effects of

Kang,

Kang,

service quality on student satisfaction, trust,
commitment and loyalty: The case of university
education. The Academy of Customer Satisfaction
Management, 13(1), 129-149.

Kim, B., & Jung, J. H.(2018). Relationship between
self-determination ~ and  relationship ~ commitment,
customer orientation, service quality, and relation

continuity intention of fitness center customers. Korean
Journal of Sport Science, 29(1), 99-113.

Kim, C. B, & Park, W. S.(2018). A study on the effect of
food service franchise’s support system on franchisee's
trust, financial performance and intention of multi-store
operation. Asia-Pacific Journal of Business Venturing
and Entrepreneurship, 13(5), 87-102.

Kim, E. J., & Jeong, M. J.(2017). Analysis on primary factors
of university education services that affects contentment
of university. Korean Business Education Review,
32(1), 1-24.

Kim, H. T., & Kim, H. O.(2011). A Study on the Leadership
of Young Children. Proceedings of the Korean Society
for Early Childhood Education Regular Academic
Presentation. 2011(1), 237-238.

Kim, J. H, & Lee, H R.(2019). The effects of customers

participation on their brand commitment, brand trust,

and customer satisfaction: Focusing on airline
passengers. International Journal of Tourism and

Hospitality Research, 33(2), 139-156.

J. H, & Park, T. J.(2012). The effects of university

education service quality on student satisfaction and

loyalty: Focusing on the case of a national university.

Consumer Policy and Education Review, §(3), 47-68.

Kim, J. H., & Ree, S. B.(2011). An empirical study on effect

of education service quality which influence re-use and

customer satisfaction: Focusing on E-life long education
center. Journal of Korean Society for Quality

Management, 39(1), 155-166.

J. H, & Youn, C. S.(2017). Mediating effects of

relationship quality on franchiser leadership and

franchisee performance. Asian Journal of Beauty and

Cosmetology, 15(4), 467-477.

Kim, J. P.(2008). Relationships between parents’ perception of
service quality of Taeckwondo gymnasium and customer
satisfaction, reliability, and loyalty. Journal of Martial
Arts, 10(1), 115-132.

Kim, J. W.(2017). The relationships among perceived justice,
customer satisfaction, customer happiness, and customer
commitment. Journal of Marketing Studies, 25(4),
91-111.

Kim,

Kim,

208

Kim,

Kim,

Kim,

Kim,

Kim,

Kim,

Kim,

Ko,

M. 1.(2007). The Impacts of Education Service Quality
on Attitudes after Training: Focused on Taekwondo
Academy. Master's thesis, Dong-A University.

N. S., & Choi, H. G.(2018). A study on the effects of
comprehensive nursing care service quality to health
care service performance: Focusing on the mediating
effects of relational commitment. Industry Promotion
Research, 3(2), 21-31.

S. E.(2018). The effect of pilates participants’ perceived
educational service quality on educational achievement
and customer loyalty. J. Sport Leis. Stud, 72, 107-122.
S. J.(2017). Fairness in medical service and customer
loyalty the medical facility: A correlation analysis. The
Journal of International Trade & Commerce, 13(4),
555-575.

S. J, & Ko, Y. C.(2002). The research of important
factors to select Tackwondo gymmastic. The Korean
Journal of Martial Arts, 4(1), 216-239.

S. Y, Park S. M., Jung, Y. L., & Choi, Y. J.(2015).
The effects of internal and external organization
learning on innovation performance. Korean Journal of
Business Administration, 28(8), 2187-2204.

Y. K.(1992). Determinants of performance evaluation by
public service recipients with special emphasis on
educational Services. Korean Public Administration
Review, 26(1), 165-181.

M. S.(2019). The Influence of Quality of Education
Services in Beauty Academy on the Repurchase
Intention Master's
thesis, Chung-Ang University.

and Recommendation Intention.

Kotler, P.(1975). Overview of Political Candidate Marketing.

Kohler,

ACR North American Advances.
W.(1992).  Gestalt  Psychology:  The
Statement of the Gestalt Theory. H. Liveright.

Definitive

Kumar, N., Steenkamp, J. E. M., & Scheer, L. K.(1996). The

Lee,

Lee,

Lee,

Lee,

Lee,

effect of trust and interdependence on relationship
commitment: A trans-atlantic study. International
Journal of Research in Marketing, 13, 303-317.

H. S., & Im, J. H(2003). The effect of a firm’s CRM
on customers’ behavioral intention: The mediating roles
of customers’ perceived relational benefits and
relationship commitment. Korean Management Review,
32(5), 1317-1347.

M. H.(2021). The Effects of Barista Education Service
Quality on  Self-efficiency of Career  Decision,
Educational Satisfaction, and Entreprenuerial Intention.
Doctoral dissertations, Seoul Venture University of
Seoul.

S. G, & Cho, H. J.(2015). The effects of university
education service quality on the tourism major
student’s satisfaction and switching intention. Korean
Hospitality and Tourism Academe, 24(2), 221-235.

S. W, & Kim, H K.(2019). The Effect of Website
Characteristics and Online Service Quality of Kidult
Online Shopping Mall on The Reliability and
Repurchase Intention. Asia-Pacific Journal of Business
Venturing and Entrepreneurship, 14(4), 161-178.

Y. H.(2014). The effects of educational service quality

Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.16 No.3



LHA0|Z FHE OFfE0Y WwgMHA FHO| &

e

D% NHA ¥IO| ONE ¥F AT N2 AFQ 2ER

1o

£ 2E2Y

on relationship quality and customer loyalty and the
moderating effects of school-grade. Korea Journal of
Business Administration, 27(2), 263-284.

Lee, Y. M., Jun, S. Y., & Choi, J. Y.(2018). A comparative
study on quality factors affecting repurchase intention
of 020 servicee. The Journal of Professional
Management, 21(2), 403-427.

Li, T., & Chung, S. J.(2020). The effect of boundary career
attitude on organizational commitment: the mediating
effect of networking behavior and the moderating effect
of organizational trust. Korean Business Education
Review, 35(1), 201-225.

Lim, J. H.(2004). A study on factor for the service quality in
university. Korean Business Education Review, 36(1),
303-324.

Lim, J. N.(2010). Effect of service fairness on customer
satisfaction, customer loyalty, and purchase behavior in
Tackwondo Gymmnasium. Korean Journal of Sports
Science, 19(1), 377-388.

Lindsay, A.(1981). Assessing institutional performance in
higher education: a managerial perspective. Higher
Education, 10(6), 687-706.

Marsh, H. W., & Hocevar, D.(1991). The multidimensionality
of students' evaluations of teaching effectiveness: The
generality of factor structures across academic
discipline, instructor level, and course level. Teaching
and Teacher Education, 7(1), 9-18.

Miller, J. L., Craighead, C. W., & Karwan, K. R.(2000).
Service recovery: a framework and empirical
investigation. Journal of Operations Management,
18(4), 387-400.

Morgan, R, & Hunt, S. D.(1994). The commitment-trust
theory of relationship marketing. Journal of Marketing.
30(2), 19-30.

Mowday, R., Lyman, P., & Richard, S.(1982). Employee
Organization Linkages: The Psychology of Commitment,
Absenteeism, New York: Academic
Press.

NEIS(2021). Academy information. Retrieved(2021. 04. 20)
from https://open.neis.go.kr/.

Nelson, P.(1970). Information and consumer behavior. Journal
of Political Economy, 78(2), 311-329.

Noh, J. S.(2013). The Effects of Academy Education Service
Quality Toward Education Satisfaction Loyalty and
Education Performance: Concentrated on the Computer
institute located in Pusanan and Kyungnam province.
Master's thesis, Gyeongsang National University.

Noh, J. S, & Jang, H. Y.(2015). The effects of service
quality of IT education on student satisfaction and
education performance: The moderating effects of
education commitment. The Journal of Internet
Electronic Commerce Research, 15(4), 101-119.

Nunnally, J. C.(1987), Teori’a Psicome trica, Editorial Trillas.
Mexico City.

Oh, J. S., & Roh, D. Y.(2004). Relationships among lifestyle
characteristics, service satisfaction and reusing of sport
customers. Korean Society of Sport
Studies. 22, 267-275.

and Turnover.

and Leisure

HAZAAT M16d M32 (3A752)

Oh, S. H., & Won, S. J.(2019). A study on the effects of the
relationship factors of Taekwondo gym on relation
solidarity, trust and relationship performance. The
Korean Society Of Sports Science, 28(4), 649-660.

Pack, J. Y., & Lee, C. W.(2017). A study of the effectiveness
education and training of the airlines’ ground staff’s

and customer service quality. Korean Business
Education Review, 32(3), 215-228.
Park, H W, & Lee, J. H.(2014). The effects of

transformational leadership and servant leadership on
job satisfaction, organizational commitment, service
quality and customer satisfaction. Korean Journal of
Hospitality & Tourism, 23(2), 167-194.

Park, J. S., & Kim, E. H.(2020). A competitiveness analysis
of the beauty service industry in Korea, USA, Japan,
Germany, UK and China. Journal of International
Trade & Commerce, 16(4), 381-400.

Park, S. Y.(2017). A study on the influence of airline service
departments education service quality on education
satisfaction: Focused on the mediated effect of
education service value. Journal of Tourism and
Leisure Research, 29(1), 277-295.

Rho, Y. R.(2020). The Effect of Kumdo Clubs' Education
Service Quality on Parents' Satisfaction and Continuing
Exercise Intention. Doctoral dissertations, Yong-in
University.

Rogers, C., Kirschenbaum, H., & Henderson, V. L.(1990). The
Carl Rogers Reader(eds.). London: Constable.

Schurr, D. H., & Ozanne, J. L.(1985). Influences of exchange;
buyer’s preconception of a seller’s trustworthiness and
bargaining toughness. Journal of Consumer Research,
11(4), 939-953.

Seo, H. W., & Lee, 1. H.(2021). The effects of service quality
of spa on the relational commitment and customer
satisfaction.  Journal of the Society  of
Cosmetology, 27(1), 21-31.

Seong, M. H., & Choi, H. Y.(2009). A study on the
correlation among the quality of private institutional
services, customer satisfaction and loyalty: A focus on
private language institutes for college students. Services
Marketing Journal, 2(2), 57-73.

Seong, Y. O., & Park, K. H.(2017). The effect of satisfation
of wuniversity education service on organizational
commitment and organizational citizenship behavior for
Chinese students in GNU. Korean of
Corporation Management, 8(1), 195-223.

Sherden, W. A.(1988). Gaining the service quality advantage.
Journal of Business Strategy, 3(4), 45-48.

Shim, W. G.(2018). A study on the structural relationships
between educational service quality, service value,
customer satisfaction and brand image. Korean Review
of Corporation Management, 9(3), 187-208.

So, W. H, & Kim, H. K.(2017). The factors of external
environment, technology intensity and competitive
intensity affecting to management performance through
corporation strategy. Asia-pacific Journal of Multimedia
services —convergent with Art, Humanities,
Sociology, 7, 49-61.

Korean

Review

and

209



o<

%
oft
o<
lot
B>

Son, K. B.(2013). The Effects of Education Service Quality on
Education Service Performance in Private Education
Institution:  Mediating Roles of Service Fairness,
Service Trust, Service Relational Commitment. Doctoral
dissertations, Konyang University.

Son, K. B, & Kim, J. Y.(2014). The effect of education
service quality on education service performance in
private academy: Mediating roles of service justice,
service trust and service relational commitment. Korean
Association of Business Education, 29(1), 271-303.

Song, J. S.(2012). The Effect on Exercise Immersion Middle
& High School and Continuing Exercise Intention
Followed by Fransforming Leadership of Kumdo
Leader. Master's thesis, Chung-buk National University.

Song, S. G.(2018). Study on the influence of Hotel Training
satisfaction to on the job satisfaction, organizational
commitment, and service quality. Korea Academy
Industrial Cooperation Society, 19(11), 463-472.

Statistics ~ Korea.(2019).  Estimation =~ Future  Population
2017-2067. Retrieved(2021. 04. 30) from
http://kostat.go.kr/.

Statistics  Korea.(2021).  10th  Service Industry  Survey.

Retrieved(2021. 04. 30) from https://kosis.kr/.

Suh, H. S., Na, J. H, & Na, Y. K.(2007). The effects of
educational service quality characteristics and the
customer participation on the customer satisfaction.
Journal of Educational Evaluation, 20(4), 189-212.

Suh, M. S., & Ahn, J. W., & Rho, T. S.(2012). The effect of
the prior and functional participation on employee
response: Moderating effect of the dependence on
service providers and the prior participation. Korean
Management Review, 41(4), 867-895.

Sultan, P., & Wong, H. Y.(2012). Cultures’ Consequences in
the Assessment of Higher Education Service Quality:
The Case of CQU, Australia. in Sharing the Cup of
Knowledge. Australian and New Zealand Marketing
Academy Conference, Adelaide.

Tenenhaus, M., Vinzi, V. E., Chatelin, Y., & Lauro, C.(2005).
PLS path modeling. Computational Statistics & Data
Analysis, 48(1), 159-205.

Wang, Z.(2019). Comparison of sample size by bootstrap and
by formulas based on normal distribution assumption.
Therapeutic Innovation & Regulatory Science, 53(2),
170-175.

Won, K. J, & Hwang, S. H.(2019). Effects of the
international tennis event service quality on relation
commitment, spectator satisfaction and revisit intention.
Korean Journal of Convergence Science, 8(1), 33-47.

Won, J. W, Jeong, K. H., & Hwang, D. K.(2009). 4 study
on establishing a mid- to long-term plan for the
advancement of the beauty industry. Sejong: Korea
Institute for Health and Social Affairs.

Woo, J. P.(2012). Structural equation model concept and
understanding. Seoul: Hannarae Publisher.

Yang, C. X.(2015). A4 Study on Relationship Between
Educational Service Quality, Educational Performance
and Loyalty in Chinese Universities. Master's thesis,
Wonkwang University.

Yang, J. I, & Park, Y. M.(2018). The effect of university
education service on service value, recommendation
intention and loyalty: focused on the airline service
related departments. Journal of the Korea Service
Management Society, 19(5), 17-40.

Yeo, J. U.(2014). A Research on the Reasons of Choosing
Beauty Academy Institution and Re-registration among
the 20-30s Students in Deagu City. Master's thesis,
DeaguHaany University.

Yoon, I. S.(1996). Sports instruction theory. Seoul: Taegeun
Publishing House.

Yu, J. Y.(2018). The correlation between teachers’ lesson
improvement, collaborative teaching, and trust level.
The Journal of Educational Research. 32, 1-48.

210 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.16 No.3



TYNO|X RE| offEioje] M|

1>
HH
%]
e}
e
=
o
oe
o
of
re
El
Jo
=2
=
1>
o2
i)
=2
=]
>t
rir
o
o
re
-
=
u
=+
M
1o
b
2
tot
ic]

The Effect of the Quality of Education Service on the Performance of
Education Service through Relationship Commitment in Franchise
Beauty Academy: Moderating Effect of Trust Level

Kim, Chang-Bong"
Kim, Hee-Su™

Abstract

Recently, interest in Korean Wave craze and K-beauty, led by K-pop, is increasing. In addition, the popularity and influence of the
domestic beauty service industry has increased, and the economic and cultural ripple effects have been continuously expanding. The need
to professional manpower training in response to the demand for manpower due to the growing development of domestic beauty services
is emphasized, and the number of trainees who are actual consumers of beauty academy is increasing. Therefore, the purpose of our
study is to examine the importance of quality factors of educational services to achieve educational purposes in the educational services
provided by the Beauty Academy and the relationship between relationship commitment and educational service performance. Furthermore,
it is to draw the importance of administrative support services, educational programs as well as educational service provision activities.

However, the research for professional manpower training according to the provision of beauty services is insufficient compared to the
development speed of the beauty industry. Therefore, at the present time when beauty service education is emphasized, our study will
examine the relationship between relationship commitment and educational service performance based on the quality of education service
by the students of domestic beauty academy.

The measurement variables set for our study are program, instructor quality, tuition, external service, service fairness, relationship
commitment, trust level, and educational service performance. The variables were analyzed and derived through the survey, and the
following contents were derived from the empirical analysis.

First, the quality of education service provided by the beauty academy, such as program, external service, service fairness, relationship
commitment and trust level, had a significant effect on relationship commitment. Educational services provided by the institute, such as
the systematicity and diversity of educational programs, enabled students to have a uniform relationship commitment. The quality of
education service itself is to learn the expertise necessary for providing beauty service from the standpoint of the students and play an
organic role in the relationship with the institute.

Second, the moderating effect of trust level between academies and students was significant in the quality of education service and the
relationship commitment. This means that students will feel higher level of service quality through the practical trust relationship of the
students about the educational services provided by the institute.

Based on the results of the empirical analysis, the implications of our study are to find ways to improve the students' ability and
satisfaction represented by the results of educational services. This is because the quality of education services provided by the institute
called Beauty Academy will have a great impact on the career choice of educational facilities and students. The characteristics of
consistency, convenience, and knowledge orientation of education itself should be considered comprehensively, and a strong market
position should be established through image formation through external service factors, which are external environments of
academies.Furthermore, in terms of presenting differentiated strategies with competitors, the educational service quality factors play a
significant role in the commitment to the relationship with the students, so the role of relationship marketing will be important for the

psychological stability experienced by the students by grasping the demand accompanying the behavior of the students in advance.

Keywords: Beauty Academy, Franchise, Quality of Education Service, Relationship Commitment, Trust Level
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