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A AF3EE Bl FREbE B e TRl ERE
Fozks 19 g5 @ yo|thFang et al, 2020; Rietveld &
Eggers, 2018). 8h5 &= WA Fojx5o] ojWl ZaE S
Aesk 2|9} A-st At AAo| sE NS Fall AAEch
iJE A58k QTHEckhardt 2016; Fang et al., 2020). =

oAz 7] Ssadrh wAdsh] el o v A
k= gF 7138 95 & dvkE A, ReE 1
YE arel ARAbE Y] g ad 83 R eRke)
A= 2] 5 aHE UProlA olald ¢ Qitk BHekrt
o] A% ol ZHFE A= Ao] 180l FER e
v A sk ﬂ°ﬂ Fed Aol digte] e FoA=e] 4
Wel Brks #EEk o5 sl oA AAE JiEl
FtHFang et al,, 2020). AFEAFS 9] A¢-5 FAE m7UEo]
ooougt ZHFNA oS w2 FH AEH o =2 A
A5 AFds & e AE dAs] s st oE
ARARES AEa T A" AAdE By fdstA @t
(Vakeel et al., 2021). = o & woxl =Ha ARRA =9
9] ZoRE 7k A EE I WS | = ST} Rietveld
& Eggers(2018):> AlZto] Aol whet HeAtE2 AREAE2
A A AR 71l disiA delrbAl H i, AREAREo]
Aol BoE s Aol FOIAE Fotet & qlrkal A
Wik g, ERE Ul AREAReE ol s 1k g
a9} #este], AR FARERE s F e
adol tisire e A57F FSsivh ek o] F
gk vgfe] A7 desitta & 4 Sl

oo 2> 1o 1@ e e
o mlo 1:1144

LOFOJ

Y

ZBA bl ge] =27t o sl vlE) obd 7
T s o] FAX A= AAIRE, ko @] AT HofelA
T TR wolE AFE F & ZoE Rl eivkaid
ZRE HAH AAZot AAA o5 T2 7PAH
At ol9lef iEell HolA AANE AMSE fAEML FEAL
SujellA 7HxE AU FANY Futd 2 QAES
A58t A& sbeet 7HA e AEE 9% A4 34
oA olallslz A& 7heetAl 37l whzelthAR e £, 2020;

Gerwe et al., 2020).
AFIA AR sk o, 7h7e] B
A, aea ofd E—Okﬂ

AL ofgA vkEkE 29 Zell $4
& T A ZRIAel Hig oo &5 Awska st
Uhr Aellds 2355 AV Ads gvigh 7S g
HdsHA AuRy] gl EREL FAAEe] aojolehs
Fiel $3e T AT Aol AAEL e Akl
gt A A&staat gk
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CNE SABL HoAe 2ol BYt 617 5Y EA

B Ao M= Tranfield, et al(2003)0] #|AIS ¢
A+ WPH(Tranfield, et al.,
Tranfield et al.(2003)2] A7 W E(Kapoor et al., 2021)<
sgpetslual g Iq] ANA Aol =1

ol F&at WA 2

d Lok AT =
ojglstaL Eoful=

2

AAH =
2003)°] HEE dEd

(9

22 flo

Mool
>

A9)

e - AA Foke] =Al S| 20105-E 20203714

e,
%

o] PYAEE A -AAHBHA X E o
=AE Ad9EE 1F
7} Rietveld & Schilling(2021)¢] &

+8 Mclntyre & Srinivasan(2017)
ATk, FAA I

s T

wro] A4 B4 e 2ok WA RAdes 449
=REEY EUZ 20109904 20204 Afele]  platform’,
‘complementor’,  ‘platform  ecosystem‘, ‘platform economy",

‘platform performance,
AR Foojo] =S
Q Eokeh wHol ¢l

g ol §le =&

el O g ok

F e W gt

‘spillover effect,

‘platform benefit ‘=&
QUYL o] =2E FoA

28 3
8-S AAS, EAE el o
£R AASGT: PO R B9 1
J& ot HolgE sew A
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x|

Boudreau(2010)

Management Science

Boudreau & Jeppesen(2015)

Strategic Management Journal

Ceccagnoli et al.(2012)

MIS quarterly

Eckhardt(2016)

Strategic Management Journal

Eckhardt et al.(2018)

Strategic Entrepreneurship Journal

Fang et al.(2020)

Strategic Management Journal.

Gawer & Cusumano(2014)

Journal of Product Innovation
Management

Gerwe et al.(2020)

Entrepreneurship Theory and Practice

Kapoor & Agarwal(2017)

Strategic Management Journal

Parker & Van Alstyne(2018)

Management Science

Rietveld & Eggers(2018)

Organization Science

Vakeel et al.(2020)

Journal of Retailing

3.2 BHENM =y Y3a
a8 98t =& A4 o], Kapoor et al.(2021)¥} Rietveld

& Schilling2021)9] 2 A9 AE Fxstn AFUY =EE
A LG AFEE R T Po] Aol e
28 AT WA, BFAT Fol e AFAT
A A SREe Fanse Fold P =5 A
T FAE BAse] AT ANHQ F3E selagt. E

of

aﬂ AT FAE B AsANE 7 =RE] A% A
A BIAES HoS oW FAES FHOE BIGE
A% sk 53] FoiAe el Mgske vl glolA
B4 AT 0|24 =9E 2 Belthit AL Fa

o5 A7/ A
AZQ TAYAZLA i 8L el Ak

V. BE BM u R o7 $E

4.1 CIX|E EWEF2

2010L4‘:‘E1 20201 d7HA) A sk
Z wekabe] gigk A

=z % 2=~ ~2 =
?L*‘o] FEIE FEHAFE FHO
A

A REAE TOE A SRl FO|, BAH EH
oIAe o), el AEA SReNY EeoR Lprel
Ageka Qs A & 4 9k WA, F48 Sl o
AY FRFe] AV BY Fe FAE o] neAe AE
Hal @olek E3E olZo] W & vk APat ke
o BYE RIAS] AF 5 Qb £S Y 0|9l
AAR FR FBalo] ol WilaA wEF ATEo] 9l
Lo, oEE FE neAEe uE EPE U A9 59
MEE Sgste] FAE ) v dAUEEC] R}
AAR ZuelA ololo] Qlrhs A& wolFoth #, e
Al i BAA S, AAA ZHAN Eo) olgle o
& woe 2 AEA Suele) Folol dis Ao} A
5] A, ol A EgEe] thke HolAE2
B} AR ATIEA o] Holt FhAAR) A}
olglel MZNA EOlY] FLAE FRE B A

Fol Ao g AlmEh

1) Strategic Entrepreneurship Journal; Research Policy; Quarterly Journal of Economics; Organization Studies; Organization Science; MIS Quarterly; Management
Science; Journal of Management Studies; Journal of Management; Journal of International Business Studies; Journal of Business Venturing; Information Systems
Research; Entrepreneurship Theory and Practice; American Economic Review; Academy of Management Journal; Academy of Management Review; Administrative
Science Quarterly; Journal of Consumer Research; Journal of Retailing; Journal of Management Information Systems; Journal of Political Economy; International
Journal of Industrial Organization; American Economic Journal: Microeconomics; Journal of Product Innovation Management; International Journal of Research in
Marketing; Journal of Strategic Information Systems; Journal of Economics Management Strategy; Strategy Science; Academy of Management Perspectives; Journal

of Marketing
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= = AppStore
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421.1.1 7|3 HOAML 2E o|Ho|rz 2ot Fol& AEst 7HAE vl el EFe] FE o
el 29 s @9t ke golth o|9k #¥3te] Nambisan
Z ool S Ve FEANA HlEtRE fAY Y (2017)9] 7% ZE AeAlelAe 7197F AAS tAE 7]
F ATES FE EYE uE ATSAY 1 AYE v A7H42)(Digital entreprencurship)©]2kal A 3tHA, HAEH
8] staAt she EUFE afAbEe] thekeh 9 owmHo]A 7)ol AAE AE wEAL Y s G5
RS ARgsite =oolA et 9% A7As & A wole BN &8 9EE vt AYeith
& ool 7|ak FAl dkE EdE R YHE] 9 Nambisan(2017)¢] #|AJgt =2]9] A7gA4¢ell Al Eckhardt et
ARE, Au|A, 71ES Ao RN 598 A F Qg al.2018)= 714 AT 2ol JY93t Bl (commercialization
Z1O|tKTan, et al, 2020). 3+ ZWE R} BSFE = rates)2F= SHolA  ZHE Foxprl J17kd 718
- A ARE S F e ol FoAt StEeE (entrepreneurial opportunities) s v 5 F Sle=Ad F
UEAT 8174 (network externality)©] F7Fetal, ©ol= U3 E319inh o]g AZEe] ZYE AuAdle EHEF A0
E9F U 7l ¥ QR FHH A B} 1k B ol BebAEolA &8 7hsd AA(7HE, SDK ki) Alw
7% alo] FukE]7] wiiFo|thTan et al, 2020; Parker & gowm ZHEF U BeEe] 7197H 718E s o

Van Alstyne, 2005; Eisenmann et al., 2006). T3t Gawer &
Cusumano(2014)t= ZFE AfAE0] 2F o|inHo]d ek
o] dgto R SDKY APIE AT ToZH HeAET) $A ]
A AR A vl sl o] Ae EY
AEES 28 dAS A& AlelE QS BASo 74
Fe 97 FOIAEY §UL FEsH UAD BEAS
HEAEY A A3} ok e A

4.21.1.2 71478 2HOM HIZIE 2E 0| =H|
o|Mz Eaixte| Fof

714 BAeMe eF o

ZIed AEEel s T dle
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& ArhEo] Nl EASE 713E Edo
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Fox AAANTIIL ol FFARI HZ=UA AP V|3E

TS Sl 3ES Alwdtiy stk e FA;E el
71971 71815 88t S = Al o A
RZo] EAek= o] e ARES ReAEo] Vel A
dste W A¥ TFede 7?%;% sz = S dvhke

e AAEtL vk FAR R EUES FE 28 Tkst
AR FRH+ AF @E(Product information)' 2} 'A% H R
(market information) 1], WA 'AlF Aol e Lae
REse] 9 AR FRE AT B AuAEo] A

S 94, Tl WES ol U AHeAES Bk 5

A9 % olrka RYTh THEoR A ARt FojrEel
BREka gl 8y 7% Bold Aduld NE AF
Sof ) vjEe] £& 4%, 121 8 Y1e] BeH 7]
= AFS FE B solol Fsshvin s 4% 2

A dd olg2 ERFE el A d#d AR
(market-specific information)= FFoIAE0] Ad 7]&2] 43}
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Hlgoll Qs XA G W, AE 3 AR
(product-specific information)i= 7|2 ARESte] S A o
F& At e AAERILE o] dFE & o]
S 713 714k8 3% (opportunity-focused perspective)' ¥} ' K.
714 o] E(information-based theories of entrepreneurship)=' 7]Hk
o woeiiM FRE Foaksel ay AT Al
GlEAQ B ATk Aoz Aot Ak 5,

rXL_

#8] ZYFol Fu HPe SvIE dBL goe
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A TsE FeE
= A
A=

= olspglrhs

Folgomn A ool A5 FE YA, 1 ol
o 159 eloltiofel AR Ageln festi 3
om AFT & 9 Ao Uit 159 gas FEZ sy
¢ & gt Rol

AR ZX|(Eckhardt, 2016)

£33 HjE 2 HiZ
(7IE=0) (71E>0)
Aoiso} ! 3
s Indirect Profit Model Direct Profit Model
ML 2 :
No Revenue Model Revenue Model

4.2.2.21 ClX|Y EHE #HoixtSe| s =M
Hixle| HMH =2

Rietveld & Eggers(2018)= &l ZEEoA] o xp(H 2kzhy

o] A Faxte] B3 dishl Aol ke A

dEAe A% o AT wAAEe A Al T
L s ARl gty ug. & ZUE
S40] 9] A|7]e] wep o] 4A

E
aA=e E9E A9 A

=

& Al Ak 710 293
Azo] 2FE B[RS Ag, HAIE ©
AR o we ARE Mn A2 Al %
(Cabral 1990; Geroski, 2000; Taylor & Todd, 1995). W,

%7
o A& X?JEI'L— AHARES] A AT Aol BE
7FeAol sFatth mEbA, ReAE] Ad 54 52 Het
Aol Arole AdEolv Auarzt A= 5ol dalzo]
Ak AAMgE g, EHEFNA Y LuRpEel wel, S Eel
A AR T e BAE g9l gt Zolgta £ Qe
Zolt}, o]H et =2+ Mclntyre & Srinivasan(2017)°] 153t

T ZHwo|Ae]  o]AA(demand heterogeneity among
platform adopters)?H= AHAdEsITh Hgh o] A= o] A

T-E(Boudreau 2010, Boudreau & Jeppesen, 2015)E°] UIEH A
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< A7(installed bases size)'ollA] HFZHE Hof|A]
o Ae ‘/}0}7} HENA e)F7do] 3 Fojart o9
TAE 9= A(installed base composition)ol] wER = WA
F eSS ZoJt) Rietveld et al(2021)8] AT+ Lo
2 EAE FoAso] ojdAR £4e Ad F Utk 7
< 7|HECRE o]59] ]7‘9_”2 ojujgt WAoo w e Al

= Fo% FAVL 9 5 A& Ak ek

N

4.2.2.2.2 C|X|Y EHE U HESRT H43 22X
o ZMH 52
EAES B3 HeAES vhoret AR HE 2 Folxt
=0 gt A2AS AsE 5 Jled, ol B 8
Aes EdE FAHE vEYT 3o s 4 ©
ta B gAelth dE 01 EAFM ] 1A
A MESA av=
S7HA Q1A o) E%XPE«] A4 ”JJr"ﬂE 3
ulz 4= QTHSeevers et al, 2010). Oestreicher-Singer &
Sundararajan(2012)= EHFolA ] AE HES 7L Al
gk T FEe A1, ol BeRE] AFA diE
#92 F dvhs =9E AAEITh
ol9} 3t} Vakeel et al(2021)i= o] Aol ZHEFY
HESZ &35 of9A 2435w Al AFE K<k ),
tAE vy SYEDBP) oA AulA FEARE VES
A a7t AeE AAskeA, 28 Fojrtee] s4s &
of% L A, 28A Frhd ofujd FoEe 9 &
2oE FeEleA st MEYT 725 SAste] EAst
I Qlth = o] ATelME HIES A SR Qe 5o
FE U FAAAse] He8HA 2 F At e AT
= AVEk o)F ATtk FAY R ERENA HE
el
e
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& gfetel glojA fE
4 vka st Edt o
o] 7] vA G Algte] Avkd 11
A fr4lol F7ketedl olol wheh HekAEE Tl 3t
7V "l S5 (Customer flows) o] ASH7] wliel, v
EA F4Aol w2 UGS v wiEe] =
ol WHZ WEA FA4Ao] e AF AFoR e
A3E B 7hsAo] wuhal 3tk Vakeel et al(2021)9] &
© e UEYT a9s o]2doz =23t FlofA
op7br W EAH 7T YEYT A4S g3l o5
= AP SHelA o7t Stk B3 EFHE] UES]
A FEE §4 #elA olsfstar vk A HEd Fasith
Z, ZHEY HEYTE 28T 2ol 54 Aol ]
E
3
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2 gwaks QoA Uobt Azl 589 weh 17
7] ) shelo] WAk MehEA, RS
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o)
U
4

& Y597 dEolen Fsn 9ok
sz, EE AUANA VEAD ARE s Fol

-1 O
S 471E Aol Asisie AAE Sl 9k
A wolaslsel UAY ZEe AL olAA
chbe golAg Wojg dolER Qlslel 7)o ZAEL
WA FIE A S % A 548 7
S730] Stk WA, Vakeel et al.(2021)9] AT} 7o) ]E
Q219 A7 thre Weln] Bt olsstel we]
o= HE wol desid Aow wilr:
<E 7> UEYF s} CIXE EMZE
oA7AL Le HES3 53
HESIT 37|19t 2=
Seevers et o2 TRz} ofo|AISHES
al.,(2010) ZAIN
B
Li et al.(2010) -Thojx} Az YEY3 &3t
-0
Evans &
Sdm;lenhsee(imO); AN UET &3t
ephen T E=t =AM = 2|
Toubia(2010) el i Bkt e ;Zii?*;
Ostreucher0Singer & e ==
Sundararajan(2012a)
Chu & Manchanda -EHofR} -ToiRE S7HA| EofR}
(2016) ~ORXt X

4.2.2.3 CIX|Y ZHE Mefrle] S&Mnt
ZHH 59
Kapoor & Agarwal(2017)L EAE AL T2 54
W gk &4go) EHE B s} o] A ¢
A AHFFAE TS vt AT AHE ArEEA, +
A5 A3l AVEAl 55 (ecosystem complexity)ol2HE S
gg39rt. o] ATE= Apple's i0S, Google's Android
smartphone ecosystem(2012-2014) HIoJE|E &-&-3lo], AEfA

2440 £24% AEA veld 3912 s e w

Helxlo|

A= ]
FAES) BAe] ASETh: 2E Wt B4l e
AeAlE Beabse] Ads whso] @ uf oeFe ofs vl

A& aeaol sb7] vl A 97F w5 REAE O

2A o B w1z A e8] vl Ak e

A el 915 Ag Bkt 52 35 ASSHA /A4

sHAl dcta g it

S Kapoor & Agarwal(2017)] A, kA A E CFA]
}2}5(The Paradox of Control)* ©]9r2t% kol Q).
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4.2.3 M3|Z SHOIM Hi2t2 Heixie| 2o
E9F QA 2ol TR ol BAE Folael A
2% WEolt SEEse ol HelH SHANE 1

B 5= otk WA Gerwe et al (20200 FH5-737 ZUE AH
& BEA, EHFOl AAA SHelA A4, Al #EelA
g8 Jbsst Aol AHEA Ga doRglE A9 Akl
TEAQ &S ThestA sitka =itk miAlA e
A, A FdelA 28 s AHAES AR RIE
o, 719 A¥ & FYS g F7HRA oy AEdh
e £ glel, 1 ZH’*—Q HelA 1

BT £ a}u}% =
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gzl %ﬂlﬂ 7l§1§

o weAEe AEE 5718 BEAL 5 9t EY
FASE Pl felo] WU WS 2 YT
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t}. Fang et al.(2020) 71 ¥
of AA 244 AR Halx E”:EE kS 3l 7)ol
GAtE 1 A7 2R S AEEITE o5 &2
Edo] ERF dolElE EUE of7]eA s 7N AK(third-party
developer)®] Foi7} w9 Qi shiA, HAEo] of
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9] g5 adel FEsn s
A Af AL olE 5}44 #olow 7ty 9
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The Benefits of Digital Platform on Complementors:
A Systemic Review of the Literature®

Juhee Kim™
Dohyeon Kim*™

Abstract

Business ecosystem is becoming more inclined towards platform ecosystem, which attracts multi-side participants based on digital
technology. The burgeoning interest in digital ecosystem leads to the rapid rise of research. In this paper, we suggest a research agenda,
focusing on the benefits of complementors in platform ecosystem. First, we outline the extant papers on benefits from platform to
participants from economic perspective, strategic management perspective, technology management perspective, and economic sociological
perspective to provide comprehensive understanding about platform ecosystem. Second, we suggest systemic framework to provide
integrative insights on the the topic of benefit from platform to complementors- (1) open innovation view, (2) economic performance
view, and (3) sociological view. Specifically, we focus on empirical studies that investigate the relationship between the benefits from
platform and spillover effects on complementors based on various dataset. In addition, by reviewing the past empirical research, we

suggest future research agenda and implications for policy in platform ecosystem.
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