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Abstract The purpose of this study was to investigate the satisfaction of personal media use based on
individual psychological characteristics, that is, sensory propensity and media engagement effect. The
results of verifying the research hypothesis are as follows. First, it was found that the 'Thrill and
Adventure Seeking' factor and the 'Experience Seeking' factor had a significant influence on the use
satisfaction of personal media with the characteristics of sensory orientation. It was found that the
'‘Disinhibition' factor had a positive effect on media engagement, and that media engagement had a
positively significant effect on the satisfaction of personal media use. Finally, looking at the effect of
the characteristics of sensation seeking on the satisfaction of personal media use through media
engagement, the 'Thrill and Adventure Seeking' factor, the 'Experience Seeking' factor, and the
'Disinhibition’ It was found to have a significant effect. It is expected that this study will be a useful

basic material for establishing the direction and marketing strategy for personal media production.
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Table 2. Validation result
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'Disinhibition’ | 'Disinhibition" 3 0.657 0.779 11.980
: : (1.198)
'Disinhibition’ 1 0.527 0.692

KMO measure=0.754, x*=942.724(df=45, p{.001)

5.2 H77t4 1 4% &

(A7 1) AZEFd70] 191 vt o] o] v
Lo owdt FFZ mA=A FRlsh] ste] thE3alA
243 A9l Table 37 2t

7Hd A% A TEHSY AVIE AR FUS 98
Durbin-Watson #t= A& 41}, 2.001E 7|4 2
ol 71gA SHstEE A7 dH %i% Rog FRl=
1, SYHSE 7 O53440]

BAAQ (VIR 54 §F ]% A E A3 VIF A
= 71E% 1050 2HA] YEgaL, 33

E% 0120 288 95344 EA7F glitke RS
gRlstat.

Table 3. The effect of sensation seeking on use

satisfaction
Depe
ndgnt Indepgndent B Standar 8 t Toleranc| VIF
variab|  variable d error e

le

a constant [2.811| .206 13.668***

Thrill and
User| Adventure | .201 | .049 | .246
satisf|__Seeking

action| 'Disinhibition' | .079 | .048 | .098 | 1.658 | .855 |1.169

'Experience
Seeking'

R=.348, R?=.121, F=13.657***
Durbin Watson d=2.001, ***p{.001, *p¢.05

4.098** | 822 |1.216

.088 | .041 | 21 2.146* 932 [1.073

ololl HAZFT/dTgol 111 mHo] o] o] v]A|

= 3, AEI HES(=4.098,
"(t=2.146, p<.05) 8]1°] F(H)9] I
2 Ueigda, 2E)IA(=1.658,
FolmR FF= WAA G ARy

rir

o8

ol

ET

S

_EL

lo -H M o
Y,

p».05) 891

Epstth ESH o] wWgEo] &S 191 vit]o] olg
T2Eo] nXt AEEe 12.1% (R*=0.121)2 Aoz
et

5.3 At 2 % a2t

(AT7H 2) A4F7/3%0] &Yl omer JF=
H| X =7 ERlsk| Ho}oq 53] R4S ZAIH= Table 4
o} Zoh. 714 A A TE5ASY AV R RS
8l Durbin- Watson & AHE A3}, 2.048=2 7]
3k 20 7HAA SASHER AT Gle ZeR
Q1 =t ool HZrE/d%ko] el vAE TS
AR A3} ="H(R)AA (t=4.315, p<.001) 8Slo] &
MY FFE PRE AoZ Yy, ‘Ag3 BFES

Table 4. The effect of sensation seeking orientation on

immersion
Depend
ont Indepgndent B Standard s t Toleran VIF
j Variable error co
Variable
a constant |2.249| .256 8.776***
‘Thrill and
Adventure |.092 | .061 |.091 | 1.508 | .822 | 1.216
Immersi| _ Seeking’
on
'Disinhibition' | .257 | .059 | .256 |4.315***| .855 | 1.169
Bxperience | 59 | 051 | .065 | 1.142 | 932 | 1.073
Seeking

R=.323, R?=.104, F=11.499***
Durbin Watson d=2.048, ***p(.001




164 3=88etsl=2x HM12# H8s

T (t=1.508, p>.05)¢t AESFT(:=1.142, p>.05) 8%
2 Foulet FFE vAA] G Ao E yeRdt) Egh
ol HLEo] F&HHSE EY Ay

10.4%(R*=0.104)91 Ao& vrehgtcth

oR=

5.4 A77td 3 45 Zut

(A77Hd 3) E<do] 191 Hltjo] o] TSz ofr
g QT vX =] FRls] flste] s AEAS 4
= Table 59+ Zth &9 1< mlt]o] o] Y50
2l 9 AmE 23 E4(t=10.929, p<.001)
BB TS "R = FoE YEa, S5 19
|0} o}g Qo] njxl= HAyee 28.5% (R*=0.285)
A Aoz UEhyitt.

Table 5. The effect of immersion on user satisfaction

Dependent(Independent B Standard B t Significance
Variable Variable error Probability
a constant | 2.5643 | .145 17.540 .000
User
satisfaction | |mmersion | 433 | .040 | 534 | 10.929 .000

R=.534, R?=.285, F=119.449*** ***p( 001

5.5 Gi77t4d 4 AE Zut

(AH7Hd 4 FAF7/90] 191 mldo] o]§ T
Lol WA= FF EYell e miAE Zolghe #4
A= ohat Ao

A AT AT BEFY o]8 T
T 719 IACNA EY49 wiiEIE Agsh] bl
Process Macro 2@ 49 2§ (Hayes, 2013) 0]-&3
o A3 A Table 6-13F 2t}

Table 6-1& AHEH AR, L2 18F5 287
TS ol digh 599 FARFL BAY SR Fo5t
A2om(F=12.926, p<.001) ABEL 4.1%R*=.04DH
ot FAHoRE ‘AgH HESEF = EY) Y I
FE vX= A0E UERRTHB=.205, p<.001). whEhA
‘AN BEETE 2 AATEE EY Eoit
L AL % 5 Utk BA, AT} BFPZF o Higt o]
£ wW=Exo IRFLe SAHoz {KosigoH
(F=32.406, p<.001) A& 9.7%R*=.097)Ac}.
AHoZ ‘A BYPFT &= o] § WEE H(H9] 4
FE A= A= YERHTHB=.255, p<.001). wEhA
AN BT E A ALESE o8 IEEE ¥
Ot AL ¢ 4 k. mrgog ‘AWM wSR
o EYS Al £t o8 o] AR

EAZHoR §ol5t9.2H(F=73.006, p<.001)
32.8%R’=.328)Uct.  FAHoz Ad”i wYPE
T (B=.173, p<.001)2 EAU(B=.397, p<.001)Z °l-&
HEEo] (0 FFE A= ACE YEhyTh o
A AU BP0 S90S BA AAESE ol&
LT oRith: 21 € &

Table 6-1. 'Thrill and Adventure Seeking’, mediating
effect of immersion in the relationship
between user satisfaction

Dependent | Independent 2
Variable Variable & SIE L P Flp %
a constant |2.811|.214 |13.100| .000
Immersion | Thrill and 12.926 041
(M) | Adventure | 505 | 057 | 3.595| .000 | (000) |
Seeking
)
a constant |3.148 .168 |18.665| .000
User Thrill and 30.406
satisfaction . .097
) Aggsgtn“g;? 256 | 044 |5.692| 000 | (000)
X)
a constant |2.030 | .182 [11.103| .000
Immersion
User ) .397 | .039 |10.128| .000
satisfaction 73.006 328
" "Thrill and (.000) |-
Adventure | 4731 039 | 4.389| 000
Seeking
X)

ojg} T2 ZAil= 2¢A =¥ IAAS #
(B=.255)E0} 32A =849 3JAAS H(B=.173)°]
FAagoR Qo FEMARILT &S & 4 St

et 22 uiiERY FAF f98E HET
Bootstrapping 2= Table 6-29} ZT}.

Table 6-2. Bootstrapping verification result

95%
Confidential Interval

LLCI ULCI

Route Effect SIE

Total effect
(Thrill and Adventure
Seeking’
—User satisfaction)

.255 .044 .166 .343

Direct effect
(Thrill and Adventure
Seeking’
—User satisfaction)

173 .039 .095 .251

Indirect effect
(Thrill and Adventure
Seeking'—Immersion
—User satisfaction)

.081 .028 .030 143
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Table 6-2& AHEH A, ‘AP 239} o]
& TS0 BAOIA 249 T AT} 37+ 08108
95% AZFZHIA [030~.143]02 02 ZFstaL A
ot FofstHA Uekgt. A4, § Bik= 95% AlFF3t
oA [.166~.343]2.% 0L ZEZ3staL YA Pol $oj5t
A ek B8, 2YvH EPhoE Ady By
7} ol§ WExo] A AYATHE [095~.251]%
0% ZASIL YA o} KI5 Uebgtet. meba A
Ui BYET RIS BYS HEHO vifsiof olg
GEEe] dFe ML WAL glee] wect

B4, AAFTHTE SIS o8 BEE 3
o] FAIA U] wilanE AAstr] St A
Table 7-13 2t}

Table 7-1. Mediating effect of immersion in the

relationship between 'Disinhibition’ and
user satisfaction

Dependent | Independent 2
Variable Variable EE g P F/p R
a constant | 2.648 |.173| 15.227 | .000
Immersion F———— 29.751 090
M D‘S'”&)k"m” 301 |.085| 5.454 | .000 | (000) |
User a constant | 3.570 |.144| 24.704 | .000
satisfaction 'Disinhibition’ 13.636 .043
) o | 169 |.045| 3692 | 000 | (000
a constant | 2.458 |.166| 14.768 | .000
User Immersion
satisfaction ) 420 1.0411 10.113 | .000 | 60.270 088
R Pe—— (.000)
D‘S'”&?“O” 043 |.041| 1.032 | 302

Table 7-1& AHEE A, FAE=T3FE D)
A o i3t EY9] FARFL BAZYLE Fol5t90
B(F=29.751, p<.001) AEEL 9.0%(R*=.090)A.
FAHoZ FHIA = Bl H(+HQ] YIS vA=
Aoz YehtthB=.301, p{.001). w=tA 20D IAN
E A A4S EYE soteE AS € 5 Aok
A, DA o gt o]§ WL IARFE F
AXCR FosIH oW (F=13.636, p<.001) Agg
4.3%(R*=.043)AcE. TAHoE D) AA = o] vt
S0 A+ FFE v = A= YEPHTHB=.169,
p<.001). WA F(IRIA'E A ALTSE ol
UEEE gopdts AL & 4 St vixgez g
(B)A o B34S FAlo] T3t o]] 5o 39
B2 5AHCE §5t oH(F=60.270, p<.001) A9
2o 28.8%(R°=.288)Act. AR EJ(B=.420,
p<.001) o1& FEE] H(+)9] FFE A& Aoz

UERgou E(IA (B=.043, p>.302)= F-J5t 4
g UA|A] B= AR Yyt ojet 2 A= 3
A SYHE] SAAS 3ol R8s AR <l
o AR} N2 & & St

fet 22 uplaIe FAE R4S 45T
Bootstrapping 2= Table 7-29} Zt}.

Table 7-2. Bootstrapping verification result

95%
Confidential Interval

LLCI ULCI

Route Effect S.E

Total effect
('Disinhibition’ 169 .045 .079 .259
—User satisfaction)

Direct effect
('Disinhibition’ .043 .041 -.038 124
—User satisfaction)

Indirect effect

('Disinhibition’

—Immersion
—User satisfaction)

126 .029 .074 192

Table 7-28 AT EH A, L(R)AA <} o]& 1t
Z29] FA A EY9] 7 ET A7) 12622 95%
AFL7NA [074~.192]12 0L ZFstar YA Lo}
oA Yetsith B4, & B3 95% AT A
[079~.259]12 0% Z3Fstar YA ot {2514 vrer
ok B3t EYvkE 5902 G(AAl 7t ol ot
5o n)XE= AHAEIE [-.038~.124]12 02 EFF
I Qo] RoJA] %o Aoz yeyth wEbA g
A 8902 5US A wiAfste] o]8 TEEo] JFS
u X Wi EI} Qo] etk

AR, BL2FAFE AAFF 9 olg WS 7H]
AN B9 wiads HAFs] g dike
Table 8-13} Zt}.

Table 8-1& AHEH A, FL219%5
TFoll gk £949] 3R> FAHCRE Kot
(F=5.056, p<.05) AEHL 1.6%([R*=.016)Act. TAH
o2 ‘HAIAFTFE EYol A(HY 9T vAE ez
HEPGTHB=.116, p<.025). WekA ‘AR E =
A4S Y% 2ot AL & £ Ut &4,
‘AFET ol Oigt olg vEEo] IARFS EAoR
Sol51910m(F=12.249, p<.001) AHEL 3.9%R%=.039)
ot AR APETF £ o] wUEEo FH)

rir

3]
=
o

H

30 oM

Qoe mIAE A0 LerthB=.145, pd.001). Tt
N AT E B ALSE ol § WHEE Yol
O A & 4 Utk mhgo R AYETY BYL
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Table 8-1. Mediating effect of immersion in the
relationship between 'Experience Seeking'
and user satisfaction

Dependent|  Independent 2
Variable Variable B | SE d P i | R
a constant 3.172{.180| 17.564 | .000
Immersion - - 5.056 016
™ Emenen(ﬁgseekmg 116 |.051| 2.248 | .025 | (029) |

User a constant 3.697(.144124.870 | .000
Satisfaction| oo : 122491 139
EXpe”e”fgseek‘”g 145 |.041| 3.500 | .000 | (000)
a constant 2.267(.176]12.885 | .000
User -
Satisfaction Immersion(M) | .419 {.039| 10.603 | .000 ?%85)2 302
\4 EXpe”e"gg Seekingl 96 | 05| 2.698 | 007

BAlo B3t o] IS 37 nyge FAZHoZ &
9J5}3 0 H(F=64.622, p<.001) AHEL 30.2%(R*=.302)
k. AR R HFEFT(B=.096, p.00D)} =Y
(B=.419, p<.001) o|-§ Tzl F(+H)9] IS 1Al
= o2 Uyt wEhA AERT e EUS =4
A LS o]g WEEL ook AL & 4 Uk
ole} 72 ZHike= 2t =PRSS SHAS #
(B=.145)5t} 394 S9w49] 3]AAS 7h(B=.096)°]
Aagtog Qo HFRuMAEII} S & 5 Utk
9ot Z2 wifamel BAH fodE AST
Bootstrapping Z¥t= Table 8-2¢9F Zt}.

Table 8-2. Bootstrapping verification result

95%
Confidential Interval

LLCI ULCI

Route Effect S.E

Total Effect
(‘Experience
Seeking—User
satisfaction)

Direct Effect
(‘Experience
Seeking—User
Satisfaction)

145 .041 .063 .226

.096 .035 .026 166

Indirect Effect
(‘Experience
Seeking'—Immersion
—User Satisfaction)

.048 .025 .002 103

Table 8-28 AR 3, ‘P57 9} ol W
o] PN BR10] FFEET} T7]E 048 95% Al
FL7oA [.002~.103]0.2 0 E3lolal AR Lo}
SolaiA Uerdtt B4, & HIHE 95% A0l
[063~.26610.8 02 Z3sla Q%] ol o5 Lt
itk E@ BTk Sudon AUETL ol

TR Lo n]X]= AHaE [026~.166]122 0 X3
Skl QA Qdob fofetAl YERHTE kA HHEE
8202 B FEZHOZ ujfsto] o] & FEro] g
< "AE v lEIt o] we Rk

6. 22

6.1 g71&a 3 29

19l mlgolE wtje] ICTY 7HXARE Z&l=(0),
EAEP), MEYAN), Huto]A(D) HEE T2 ol§
oA AFFE B glow, FReL A Tt
A B} AFES APstar ot TPol= E5t
191 mlo] B A AFEL o] BV, EHlx
£4, Agolo]Eo] st ATt 5] o]FojA| 1 9]
o] Tkl A7} wlEgt Holck &3], 191 vio] &
|2 gzo] #TSt AFEL AFS-EsHE TREA o
o7& YurAQl HRlolut HENhs: ARESto] Al gk
onf, 829] {3l AE]A B4l et A Eol #
=3+ Aol webA 2 AFE iRle] AEd B4
TR 283 BES 291, F(RHIA
891, AESFF 2217} vrjo] JIACIAHET} 191 v]
tjo] o]§ WL JFgFS & Aolek= BA stoll A+
£ Aot olEst wiFos XYH AdEde o
23 2ot A, d77H 19 BLETAY SOl 19
Hjtjo] o] & ThEo] JFS vX= 8 ‘AR I
P57 293 AHET 82lo] Foulgh JFE v
I ogleH, E)AA 2l JIe wR|A] gkolA
7Hd 12 2 A=) olggt A= ‘AgI 2y
S AT AYEFT APl w2 o8 VIE A

N

oo} Fdel=of whERE Hol= Aot ok, 2
Al F ol8A= 191 mHo] FHl= AYETE=
A BRI & H A=S B Hele olvE ol
Aol FF= vAA dee 59 E S A =
A, A7 29] AAFIF Foll vy o] AACIAE
Eo] mAls S AuE 23, 2W)AA 2ol #
ofulet FF= AL 3ol FRIF o, Ay
FFT 20T AEFTF 2902 FFE vIAA QobA
7hd2E Fi A PAFFdF0l =2 84
£ Aoy S'hE, 1Al £l v|ro] FHl=o]
o182 Audhk= Aol UAtH48]. ol AF mHold]
vl rojo] FRl=0] AL Aol A=< 4
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o] g2 x| grol YIHAIA 4T 48
A BYE7t Fobicky werEth It AAAe
A ASie AU BEET AP 2870t

nljo] EH2E AuE deli HA AR LA
So] BSIES} WolAl Ao SIEi MM, AT
7h4 39 mljo] QAP MET} 191 Bltjo] o & §hE
ol ojugt JaEE HAEA) Slgh Az, Helo] QA
OJAHET} o]§ WL on] gl P WA
Ao= S|, weba] 44 32 sl ol=ig
e B ZAxE SEH0R AR 71E TV
shAIet ApEEe 19 Hol Y, %2 5o 45 4
8497} Bl 2Hx 502 584504 B A
2 ABstel HHES ol 20102 HHT 4 Urk
wetd 18] vlrjo] 2Hl=g sl 18] vlrold
that A ey A olgh 22 19 mlrlof o8
£o] 7)9l B9 B4 A4 1=y ast oot
3 paEch WA, A7AH 49 BARTAR B4
mle]o] QoI AMES Tz stel 191 mllole] olg
WEEe] g UMEg) Adin LPET adlw
AYET 2L BEAaTt 9SS Slsd
DA 291 SAMALIT g Aoz ekt
A7/ 4= REIgict. ol Ak il Hol
WA AT 2710 AR Yoks AT BYET
Ho) 28457 A2 AUE Aot AR 4T
o $8A5L SET A9} horet 2o THzs
AEshe 191 mltlofo] thet REEst 7 vehieh
olg} Bl Fulet 7140 BAo] QejehE X4
£ Y5 59 BRsh £84E) USEs o B
Uiehgth E3 B71ARO] A2 ST ()
A 4] $8AEL 19 HTlo] Rz Av] A B
Pee AUS A4 o Haol AP Lol wxg
o] Z7lsk= Ao kit of= 29lo] 191 v]Ho]
o REEE 9] FAT AEL SH 2o, olo] 19
vjo} AeoolEEL 2YUS ¥ & = 24 9
 oopst 2R2E st 19 mltjele] B4l 4
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