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Abstract The purpose of this study was to empirically examine the effects of CSR activities on a
defense manufacturing employees' organizational trust and job satisfaction and the mediating effect of
organizational trust. To conduct such examinationusing, 289 valid samples collected from field
employees of H—company(defense manufacturer) in Chang Won. The empirical analysis results are
summarized as follows. First, corporate CSR activities were found to affect job satisfaction of field
employees. Second, corporate CSR activities were analyzed to be a very important motivator for field
employees. In other words, it can be interpreted that employees who perceive that their organization
is actively fulfilling social responsibilities have a high level of perception of organizational trust. Third,
it was found that the higher the organizational trust of the employees, the higher the job satisfaction.
Fourth, as a result of verifying whether there is a mediating effect of organizational trust in the
relationship between corporate CSR activity and job satisfaction, it was found that the full mediating

effect and the partial mediating effect were mixed.
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Table 1. Feasibility and Reliability Analysis Results

Cronbach's
a

1 2 3 4 5 6

CH-R3 863 | .025 | .092 | .143 | .205 | .040
CH-R2 .855 | .086 | .215 | .037 | .083 | .060
CH-R4 .823 | .059 | .106 | .225 | .168 | .088 .881
CH-R1 .760 | —.014| .053 | .203 | .053 | .337

Fig. 1. Resaerch Model

=
A7l AL = flsA] AN 28970 3o
A g A3E At vha 2k A
4 BY S AuRd, 20t7F 467 (15.9%), 30tH7}
747 (25.6%), 40th7} 787(27.0%), 50th7} 904 (31.1%),

CH-R5 697 | —.077 | —.028| .398 | .252 | .046

J-S2 .061 | .823 | .091 | .106 | .064 | .112
J-S4 .012 | .819 | .109 | .107 |—.017|—.086
J-S1 .037 | .817 | .148 | .069 |—.017| .163 .905
J-S3 129 | 811 | .068 |—.074| .142 | .119
J-S5 —.114| 691 | .019 |—.068| .116 | .048

LE-R4 141 | 121 | .851 | .128 | .050 | .076
LE-R3 .075 | 163 | .812 | .066 | .146 | .334

970
LE-R2 109 | 131 | 744 | .076 | .134 | .389
LE-R1 101 | .069 | 729 | .457 | .090 | —.054
EC-R3 .154 | .046 | .066 | .795 | .219 | .243

.800

EC-R4 278 | 061 | .240 | .779 | .086 | —.005
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EC-R1 .283 | .019 | .195 | .703 | .106 | .085
OT4 .202 | .103 | .081 | .176 | .808 | .044
OT3 .305 | .010 | .070 | .243 | .737 | .030 776
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EH-R2 211 | 146 | .249 | 159 | .223 | .793
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KMO(Kaiser—Meyer—0Ikin) .873
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Table 2. Descriptive Statistics and Correlations

Variables 1 2 3 4 5 6
ECR 1
LER 414" 1
EHR 3817 587" 1
CHR .505™ 317 416" 1
oT 120" 284" 313" .090 1
JS 423™ 375" 449" 469™ 240" 1
™ p<.05, ™ p<.001
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Table 3. Analysis between CSR and Job satisfaction

Vodel Depen var : Job satisfaction(J-S)
R2=.328 Modified R*=.319, F=34.706(.000)

Indep var B S.E Beta t ) VIF
Constant 1.195 232 5.151 .000

ECR .150 .053 .168 2.822 .005 1.493

LER .092 .062 .092 1.477 141 1.631

EHR 174 .049 223 3.525 .000 1.684

CHR .241 .054 .262 4.469 .000 1.457

" p<.05, "p<.01, ™ p<.001
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Table 4. Analysis between CSR and O-T

Model Depen var : Organizational trust(O-T)
R2=.117 Modified R*=.104, F=9.363(.000)

Indep var B SE Beta t p VIF
Constant 2.892 .235 12.303 | .000

ECR —.009 | .054 -.012 | —.176 | .860 1.493

LER 143 .063 162 2.275 .024 1.631

EHR 170 .050 .246 3.404 .001 1.684

CHR —.047 | .055 —.057 | —.853 | .395 1.457

" p<.05, "p<.01, ™ p<.001
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Table 5. Analysis between organizational trust and Job
satisfaction

Depen var : Organization trust(O-T)
Model
R2=.241 Modified R2=.233, F=17.585(.000)
Indep var B S.E Beta t p VIF
Constant 3.093 188 16.465 .000
J.S 212 .051 .240 4.193 .000 1.000

" p<.05, "p<.01, ™ p<.001
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Table 6. Analysis

of Mediating Effect

DV |mDv| B | SE| B | t p F (a}fj;g)
Con [1.195| .232 5.151 | .000
ECR | .150 | .053 |.168 | 2.822 | .005
OT | LER | .092 | .062 |.092 | 1.477 | .141 [34.706™ <:§§S>
EHR | .174 | .049 | .223 | 3.525 | .000
CHR | .241 | .054 | 262 | 4.469 | .000
Con |2.892 .235 12.303| .000
ECR |-.009| .054 |-.012| —.176 | .860
3S | LER | .143 | .063 |.162 | 2.275 | 024 |9.363™ déz)
EHR | .170 | .050 | .246 | 3.404 | .001
CHR |-.047| .055 |-.057| —.853 | .395
Con |2.733 | .244 11.198| .000
ECR [-.029| .054 |-.037] —.542 | 589
Lo [VER |13 ] 063 | 8] 2088 | 038 | | o
EHR | .147 | .051 |.213 ] 2.901 | .004 (.116)
CHR |-.079| .056 |-.097|—1.399| .163
OT | .133 | .060 |.150 | 2.219 | .027
" p<.05, "p<.01, ™ p<.001
5. A& B AR
2 ATE 7199] CSR Eso] % 1 AYEe =
2ol tigh 2o} 2AEYS =Y F AdE Adgele
2 2 gel=AE Fetslr] g1t el EARE E g
=] t34 ] ARG AIR] HAF @ AHIES ol
OS2 HEFANE AASHAL A4S sl ek
AGte] AFEAS Bl ArE AYE vigo =z 7Y
o] 24 | Weks vhsh=d AEAR B Al
staal ekQick 2 A9 AFwA] A3 gelshd o
4 2o
AR, 7199 CSR &5 2 59= k] #AE s
gk Ay}, AAA AS), 24 A, AdA AL A
Ao froate] CSR &ao] 27kl J&s nx&
Ao vt sHARE HEA A9l frolido] gle
Aoz Yeht 7pd1e B2 et
A, 71992] CSR &5y} 2221E] ko] PAIE 4
sk A, &84 At HEA S SAHSRE {9
s BRouk AAA Ay 2pd A A2 FefAdol
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