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Abstract

With the growing importance of ESG as a must-have business strategy, this study
attempted to analyze the current state of ESG practices in the Korean fashion
businesses. The ESG cases of fashion business were collected from news articles
searched on the largest Korean internet portal by November 2021 from October 2020
when the number of articles began to increase meaningfully. Three hundred ninety
one ESG cases of 112 fashion manufacturing brands and 332 ESG cases of 49 retail
brands were analyzed. Casual and outdoor/sportswear brands among fashion manufac-
turers were most active in ESG practices, and various online and offline retailers were
practicing ESG. Approximately one-third of the fashion brands were positioned as
eco-friendly concept. While environmental practices were the most practiced ESG,
governance was the least practiced. Among environmental practices, fashion manufac-
turing businesses were most active in eco-friendly product development, while retail
businesses were in eco-friendly campaign-event-service and eco-friendly packaging.
The most active social practice was the contribution to communities, followed by
retail businesses’ sharing growth with partner businesses. Governance practices were
focused on the structure and operation of the board. Various ESG collaborations with
various partners were also observed. The research result is meaningful verifying and
diagnosing the ESG practices of the Korean fashion businesses.

Keywords: ESG(ESG), sustainability(X]<7}55), fashion business(Z&7]2)

I. Introduction

2 AU 7142 0NA 7P 583 ol HAE ERAEA 0] HT} A
ESG(Environment, Social, and Governance)d Z o]t} X|&7sAT 7199 ALS]A
Aolo] BTt H AL 4TS QARE ol e, 53] Tzibioor 2L F2d
712 ZAoRA ESGE F7l9 A1IS BES B8 Festn AT IR ol%
7t Sl9iek. ©, 418, A7Ee] 37b 719 A9 WA 84E oSkt ESG
o] g S840l dishA= Aol 2 e A== @ol &3ion, 1358
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dRHE ESGE oAl 71Y B399 B4 847 H
Aot 20219 14 89S Foy] A
ESG 54| o3} etS =T, A A=
Az AE] s 7199 A&7 FELA T3E
o] 2025dRE At 22 9 o] AL o3t
o, 2030¥REE LE IAL APPAZ FjHct
(Samjong KPMG Economics Institute, 2021).

=28 AolA ESG TA7E AetEEA 71 B
7toll ESG &-&o] Wg=a, FAAF 3 &njxke] 8
7t AAWEA =2 71JEE ESG BY AAE =5t
I AYshAA S-Skl Ut ESG Bl Hgt B
g 71E9] E /o] AVHEA AdE AT = &
ARA 5oz 20219 12¢€ 229 7|0 Ftst
HA - 7ol &8 7HsT ‘K-ESG 7ol ==el
(The Ministry of Trade, Industry and Energy [MOTIE],
2021y FHIATE 21U F47199) HISO] B2
Hdidel 49 11 842 AASHAT, ESG A ¥
of 2lol o3| oS AL AUtk AAl TL7IUF
FB7F 300709 = FL7|HE AR A2 A
A, 12%9] F47192 A A =R E ESG Bt
£ ggten, 71 A=A (77.8%) sie] A=
2(22.2%)25E ESG H/IE Qe Aoz e
Wok Iy 53.3%9] SU $2471952 ESG 49
=9 9aidE ARSI, ESG =90 8%t 7
d @7ol A FHEol AA EAL(52.7%), 719
FH|ER] 2Fok(36.7%) 89.4%7F ESG EQjo] ofHrt
I SESFHTHT. S. Lee, 2021).

ESG7} 719 A %99 ¥4A 2471 | ol ol of
gt A4 gl ast AJgoltt. 5] fALgL
A w 7)o A o] ot e e ZAE
ofyzt, olFE7golA el ARl A EAf(sweatshop)
olr TL= HEg Worltt. W HAAG Y B4 viE
T A 1209 Eo g HAAA g4 viEF 10%0]
=5, 2030d0= 49%°] =2 Alos AYEHH
(S. Y. Lee, 2021; S. J. Park, 2021). AA|A]A] 4H]
HL Zalagl 2 oF 60%7t 9| AEto] AFRELT,
UL E, of2d, E2o|AE7F HEACITKS. Y. Lee,
2021). o] &Jof| = ofmfoiu}dt O] H|7|EwF, O F A
A Ada, BAes 5 =542 AHZA]
< Lol AHsl2 ESG A olrEA A
=2 sjE=ofoF & FAFoI. o2t AHdY] 54

=

e 103
2 wstel A F271Y APNA . FAES
SuelA) AL 7Rsd ESG Aol AnwE Bast
oI,

oleig el F T4/ ESG 4 Al
Sgste] 1 A AR @ 4L AT
2 ESG YA e 712 wARA uizt 9

rfe
(R

oA olefdt W Tt F47Y FA
w2790] FF ESG HIALS AAsHr] B
7% ARE AFH, FA0| WAL ESG
A7 FAS BRI, A7 PFS AP ]

HUo o 1o T
£

Mo [ ok

Il. Review of Literature

1. ESG issues

ESGE 37 (environment), A}Sl(social), AJHjTLZ
(governance)2] 37FA] 8A4E 9Julst=H], TH(E)
719 AY &5 BN DA & FIF AN
ZE5H= J9or 7|eHstel HAHE ©@ASH 2 A
Aol x] ALE- Bo] 588t 94T HQRET Q) A
3l(Sy= AR, 1A, Y3t 5 olsTA Rl HigE
7199 At o, Al 59 245 xS, ¢F
A - B4 5o] 58% old7t HAL ek AMIER(G)
= SAR] AT} oJAtE], 5= B SJARY] ThefRt
ol TARte] Helet Ao gt POz oA
O, A g9, A9 2 AAP|F Bl AxRH
3l QUTHMOTIE, 2021; Samjong KPMG Economics
Institute, 2021).

ESG7} 71919) s 44 fid B4 .41 ©
AL olo] gt 4ol F|dje} &7 5 Wskehe 4
WAte] G4 ER5 FFE v|A7] BEolct 3
A R7F A= g oz HARE A
A 62%= ‘F5AI ARl Ml FFE LS &
H]'Sfjof Sk, 73%+= ‘2Rt AHPRE ZISF A AlE
<= sk Aokl SHATHKIm, 2021). 53] 2
< AR F 74 Rl MZAHE SAHoE A
£7Fs et sl gk 9413} Al SoiE Qo
Firstinsight®] ZA} A3}, ZA|diel 2y E Adi+=
o] Altholl vl A&7Hs AlES Aol o Zol A
EZ 897 Ao (Z 73%2t 68%, HoJH] R} X
Al ZF 42%2} 55% ] &), A&7Hse A&l
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10% ol 371 AET AT 54%} 50%=A] Ho]
HRHU XA 23%, 34%)Hoh =00 W.
Yang, 2021).

o33 940l MZA|H 48P E] 2AF Aol
A& SHAY] 53.8%= AHSH HAS thote 719
AES ol-g3shH, 40.4%= FZUH9 o] M3} v w3
AE Al TE AREOlY AR, @O pA = A
H] P9Jo] JFZ 12ertal FESIATHM. ). Park,
2021). °]E°] ESG &% 5 7P ilo] &2 o=
2H3(64.7%)01H, AFR]A 712](29.3%), A[HI-E(6.0%)
%08 YEPYTHKim & Paik, 2021).

229 ESG ZAF FA|7F = AFIT 71l w]F|
FEFS Tototr] s A=A ARJNAL3]7F 1574
AANE o R HE 2ARRE A3t ostH 22
4 39S 9% ESG U8 § &7 2ok M 8
SHA 71 AoRE UeEth 59 A2 o] X%
B9 F8A42 HE AxHIL ek T, 22 A
oAM= &4 F8740] & WA AHolA =
Ao g A lsd} AR E Rt Bl 3lo]

% o rir

<Table 1> Categories of the K-ESG guideline

7192 HHo =R ofRE ITAsH|E FTHH. Y.
Lee, 2021).

ESG 73 Q9 "8/o] F5oh= AolA 7IdE
< 11 584<& AASHL, ESG A Qgoll Hhiet FA
FHIE St Qlt} 1By ESG7F Hefet &5 &3l
Ad 4= 9o okt &0l 24zt o]g A BrbE
AgE 5= A FAF A-o] v Hagh A%
o|t}. ESG H7HAH= =] 6000] 7 o] & 3
7171389 gt 71 AoEE Ao ot JEE
SAEA] 31 et o]o] ESG {1zt &F wieke
A 4 AR 20219 129 AFBAALE = T
AFA FEo2 K-ESG 7ho|=eiels WIS
e £ 137§ B7H71# 59 3,0000] 7R o439
AR} SHTES EASt] 41 FH99 2770 W,
617) ESG o]zt H7te] 34, 38 AFS =&
Zlo|th(Table 1). ol F2¥ 7|0 RgshdA =
W 710l &8 7hset 7ol I 2 A FE 12|
F712 NP E Ubeta, ASHE, 719 1E 7ho]
TeRlE uAT AYYE HWHHMOTIE, 2021).

-+

Pillar Theme Pillar Theme
Form of information disclosure Goal
i Labor
In.formatlon Contents of information disclosure
disclosure

Verification of information disclosure

Goal of environmental management

Raw - subsidiary material

Greenhouse gas

Energy

Diversity & gender equality

Industrial safety

Social Human rights

Shared growth

Community

Data protection

Violation of social law/regulation

Environment | Water

Waste

Pollutant

Violation of environmental law/regulation

Eco-labeling

Board structure

Board operation

Stockholder rights

Governance
Ethical management

Audit organization

Violation of governance law/regulation

Adapted from The Ministry of Trade, Industry and Energy. (2021). http://www.motie.go.kr
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2. ESG in the small and medium enterprises

g AEntold S &8oto] F47]Y ESG olE
248 Im(2021)9] Ato] oJstd, AHH5-2] ESG HH
o] A|ZHH 2021dEE ESG7} FEEE HzZhE 1, X
vzl £y, WeF gASE L AR, A
314 71219t gAE AE 5ol 7 83 ESG o] &
SRS AT. 202089 FAHA 7| A AF o] A}
T2 AU 6,0227] JAE L2 ESG A H
E B4 43, 34 2ot 39.78428 Atk
(6887 AFRl(47.67)ET AFo® F2 ZoR
Yepdth AR ARXZE 83 J(96.47), AFTR
Qr g4 (88.04), =ad, APEA(81.98)0] &}k,
A GQAEE] 7104(17.94), 3adA E=(36.57), &4
BQ E5(39.734), 118 AFE(40.57), AF FA1(49.1
= BoEoh 2otk (Kwon, 2021).

A7 dARI o] AERAF A3}, ESG 4P
o oA gt FA7IFY QA4 782%=E Hj&-
=A% JF 2 H-E S7H47.5%)E ESG B X
9] 71 & A™ER 4ot Ut SA7I49 of
ZARo gL w5k ESG /Y U H9(19.8%), 7
T Ao|st WrrA)(17.8%), ESG T3 FA| 45t
(12.9%) So]9lom, ESG AF A4S 98] 37.6%7t
AA sg 5 A=A JAEBE7F SHbdE g7t 9l
T} 9] 70]QthS. H. Yang, 2021). F471¢ 2]
A ESG =99] ol#&S AA ot 33l oae
U FA7IPEC] HA AHT AY AA=Z H4F
FAA 5T 18 B RA, FEADS FoT
A7 A RE 247HA HiE A, ff 24 s
9 ¥, A AR w7 2 e, AHA
At 9 IARE HS 5-& AAISATHS. H. Yang,
2021).

gt FAEEo] WASHA] ok WelolA &
Z7719°] ESG A9 F2sta /st g
T2 AT F UEF AYGTAAAYR K-ESG
o=l 47 I, 177) W, 2770 71E A 3
55 A Aot FF 4, SA7|HE Thol=

ghelo] W2 sjutE o go|tHMOTIE, 2021).

1

Nog B

_|_4

3. ESG practices of fashion business
AAAS A AR ARAIE AZACTA,

4z 518 FHow w9 Ags 4F Aol

o

40 105

o

-

OFAIE AXYS xFsto] 2 ol gt A
2 AFFeIttJ. W. Yang, 2021). ZA|A A AH|==
B8] o 0%t 9% Aol AgE, Seka
o 929 olRE A voict v SetAE e W
YAA, vASet2E 0de] 3% A oRet X
E25E SATTH(Choi, 2021). YFAIEFS H7]st
= HHoME F7HHo R EH o] TAYSh=T,
201849 7] ml=olA A 1A HIE F 43S
2 ZetaE AELS 9F 1007 EQI v, MHA £
T AIEE 1,3009F Eof Eoh= A2 E YERHLTHChoi,
2021). S-Euzte] 3, oF H71E0] 2008 & B
o+ 162E0|A 2016 259E0=2 Z7l5}ATHS. I
Park, 2021).

oj2fgt g e tgstr] A%t AEE &9
28 459 M AR ST i,
ZH A& A= 2010 11%°0A4] 2020 15%=
7}oFEth(J. W. Yang, 2021). Textile Exchange2} UN
Agsigere] 71 3Hst e A Mase B
0] ITBFLE5l= 2025 Recycled Polyester Challenge
£ 2025W7HA] o] HIEE 45%E A 24 AL
2xg 51 QohJ. W. Yang, 2021).

7149 2184 a2 fAaAE AR A
ANgE EToAH BF SHE oy, &Y &
AE tiAlsh= Bld 2419 &8 S, e A7)
W 28, AR 999 JAelEE 5 st A%
g 5 Qdoh W A9 S7hs sEAY fle AlE
YA, & 27dE 29 Az 34S 7oA gk
Uo7l [eg i Azt 27 3o ShfEa
Ko, A EEAY AL-E GAE o83 i,
374 79 5ol HFEHChoi, 2021). H7|H= A
A& ArfolE™ ET AL oA Fas)
ok AAA JAIEE A FEE 20149 19 53
9 gefolA 20208 19} 73R SR OF 16.6% 4%
sklom, &2 717t Ui JAlIEE A FRE 25
o] YolA] 40 Yo = 60% Z715FHHKoh, 2021a).

ojgfgt X7 fALEF Siiole HAA # ¥
7|1A &9 gt A7 HA| Eojof sh=T, o= 4
H2ke] o)) Zj At F3do] aFEh Yozt A&7t
S0l gk 4nfA o)4lo] IFH I HA A e
I o, F19F A, &F Al tiof 59 4n
A Z53 o] 5 9fRt AH|AE Al gtk HlE2YA E

=

olN
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106 2y A7) ESG AW A 24

< A, A AT 9?4 $28 A

Lo
o

o},

HHZQl ESG P9 HfA7de 2 e HetolAE
Hop=7} tHZAR1H|, £ HEHR A AL
2 AR 271E7 % SFItH(Kang, Kim, & Jung,
2021). 7 HZZ T AT HEFLAHOR
U= AAE 7HE S AR EeAE AEE V1S
9] Zejo| A o] BA wEF YRS A3
ABAZ Jg A=nd=2 A vletolEdola =
= HER A2 98] 71, AR 45
Fort stel e 9H SYeE AL
A% shect ol=H AAA okLEolglol WA
Ngosns iz o Aug ok 24| AeA
9]%<] GRP(Guidelines for Reducing Plastic Waste &
Sustainable Ocean and Climate Action Acceleration)
e sHe YSSHATHKwak, 2021).

e AF AEolA vobrh A7 dS ARSlH
olqr & AHlFZR o]qr E3t FR5HA F5otoof &
ot 53] £& W79 B, Fa719 F2e] g
AAete] FABBE T TGS TR ol®
ARBlA 0 2 AlS Wokgton, AFAAY A AA
£ ez FolA A AYolA FE HF, ESG
W7 Qg rEy A9e Algst WE 7Y
oF "dstal QIth(Koh, 2021b).

R

-+

Huh(2021)= =Y B2t 97jE diitoz sfAd
HE9] ESG AA AHE AFotd=Tl, ol BERE
= ESG &5 Bt FHO| FF808 &gt
noH, 34 olfE 7RO E ALF] o]t AHjtR
o|ft= TSk AL sHth B TEolAl =
PELA S8, 8 A WL 5 71e84 FA7}
FTEHCE Yea, A EsAe AEES A
A FE AAISHH, A2 F9 A ANt
F870] HejAaL tkal st

njz

Ill. Research Method

1. Data collection

B AT I A7) BSG A B B4
7] glall, 71AkEEl o] HEE U A 545
ot = ZHd xE dlo]H o] Fr2oflA ‘ESG e
Ae 7I9ER A4S Bt WA T1Ae) ke
miofstr] lsh 20209 195H 2021 1€ 22 #
g A7 G 7IARE AAskeleH, 11 2
I}= (Table 2)Q} Zt}. ESG 7]AF= 20204 10, A
dofl Hl3f 2u S7HE AlF o R 53] 202195 &
Fatgiek. WAde) 719=S Sk A, 94 20204
109 A ol wls) 108} Z7ke F A%Hoz o
o] Al S7FEIRETE. o] Al7] AF-9] 2050 BT H’

<Table 2> News articles under the keywords of ESG and fashion

Year Month ESG articles ESG & fashion Year Month ESG articles ESG & fashion
articles articles
1 958 5 1 12,100 218
2 641 2 2 13,000 136
3 748 3 3 22,800 208
4 1,050 2 4 24,200 391
5 683 2 5 22,300 402
6 1,570 2 6 25,600 538
2020 2021
7 1,440 11 7 27,500 311
8 1,770 2 8 24,800 374
9 2,300 6 9 23,400 528
10 4,580 67 10 23,200 449
11 5,980 78
11(by 22) 19,600 315
12 8,440 173

= 106 -
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A91(2020. 10) © 2050 &AFH FAAZ(2020.
12) ¥ (Won, 2021)°] we} ESG I3 BHr ke 22
S A0 R HQlth wehA & A= 714 o] 9
ul A F7FsE7] AlZReE 20208 1095-E] 20219 11
4 224 EA7A 19 270 B9t B VIAE &
sk

£ d7e =W 4719 ESG AY AEIE =34
ste=, FYoA sfALES BASEAY R
714l gtsfl At E =35k TebA ol sigE
A = 714(E =01, si9] A7 FY] A, AF
AAE Ao A7 ST iFHA = 714
(FAZIFolut TRl |7} 2IEA] A2 74 B
A Q= At Et 5L ExeAtzo] ot FEH 7]
AFEZ 4ol g2l & A5t

2. Data analysis
ol L Bl HF AFE 7Ae W& £4
HoAt Y 7oy BRES] 5% ESG E-59]
S Aoz s|AEkEE A9E glof o] B shto
AR 2 ST WA AR ZdEE fAd7 Y
< AT 5% U JEAEIL)e os T B
Fotlon, £RE 715 2 7199 ESG €52 E
(&), S(AHe)), GAEF2)= 27 & ZF Ay A
W FAA] E52 AEs 7124 B4 4
AEARY R O] K-ESG 7lo|=aklat sht7] =] uf
TFZ¥°] ESG B7t &oF 55 ¥xsten, olgt o
Eo] 719 ESG Ao EAAY HES =&
33 B, At SgEs Rt s 6
TE AABHAIEE & A ARt i EA R &
AAR MES BFSHL M5k o S8 7=
= Uelth ol BAZ AR 7149 A3 Akl
Zlgtetnz mjel molut BR7b 2 ot
Y AAEol EEZ AA

IV, Results and Discussion

1. Characteristics of fashion businesses in the
ESG cases
2 Ao 2o

E3te 7G2S F 133700
et EE EHEE HRS A

d71gHE 191 o

sledd 107

Apolul A7, ARl 719 S7HA] el el
o] EHE 71U shte] 71 o= mgshH, of A
o ARAtE ZIF WAIFE st 7Ide= b
F3IArt. dlE Eol, AL E, FA AT oo}, B
A 1&C, 7HAREEE PR TDFo] HIHER Shiol
719e R =FH WAa7Ide] A, sl 71
o] o8] 7j9] BAEE AN £ A1, ¥ 7IAke
F2 B9 ESG A E 7]418sH, OEM, ODM
7199 3¢ HIHES HA3HA] o2 5= 9lof i B
WE 7F MR AREE Qo

ofeidt e A Al x3hd MA7IFS 2
Al MAAZS, RS, ZIERRA ElT/ A
DE ZFE 5 AA2H, 7 8170, 4974, 371 719do]
A=At 817 WAA 2] - 1127]9] BA=
2 Az e, BHES BRetA] o AR
9 B4 71d8E =gkt 112749 HHES =5
FEE FEE, 977} 8572 saztge] B 3
v A= Yokth(Table 3). o] % 7HFA L1317 B
E) 9 okREo] - Ax=goj227] HHE) HFo]

71 wol WEE I g, fAA xR, 59 E
ARAZY 5 7€ 7190] W3 E35L BEHEE &
AlSHAY, HAtolu, ABEY, AEE 719 59 &
TE A% BHEE ool B F i B
AT 1127] F 417095 2170, HA™E 207)= 2

74 WA BAse PEY S 9tk olF B4
ol WAAZA) A9 HASE ofulsoint.
WEFEAS A9, BB Thket emetel ¢
7t 3007 719, -Setele] HlFo] Hick
o7 719, 53] 4, B3, AL(e) S
£ 55 49ege] vzysndey ts xatE 9]
o}, et MaHZERA 7G93 A el A
E9 So] ZHo, 1 47 he Hof o] &

HoM= At

2. Analyses of ESG practices of fashion businesses

1) General description of ESG practices

W74 &7, AHE], Atz A AHEIE R
e A3, g AA 2 F 39170 AR Fed F 33270
ARIE F22 A3t o] F &4 Eord] &5

YrHoz g2 A0 R YEETH(Table 4). M|AA| =

= 107 -



108 S 47199] ESG A9 @ 24 SRS
<Table 3> Fashion brands and retailers in the ESG cases
Busi
lizzlrl::ss Brand product category/retail format N(%) N(%)
Women’s wear and men’s wear 15( 9.15)
Casual wear 31(18.90)
Outdoor/sports wear 22(13.41)
Clothing Children’s wear 9( 5.49)
Fashion Inner wear 4( 2.44)
manufac- Others (uniforms, Hanbok, etc.) 4( 2.44) 112(68.29)
turing
business Subtotal 85(51.83)
Bags 13( 7.93)
Shoes 9( 5.49)
Accessories
Others 5( 3.05)
Subtotal 27(16.46)
Dept. store 5( 3.05)
Superstore and wholesale club 4( 2.44)
Offline Convenience store 4( 2.44)
retail Fashion specialty select shop 3( 1.83)
Fashion Others (duty free shop, H&B store, shopping mall) 4( 2.44)
retail Subtotal 20(12.20) 49(29.88)
busi
HsIness TV HSC/T-commerce 7( 427)
E-commerce (internet shopping mall, marketplace, etc.) 8( 4.88)
Online . .
retail Fashion specialty e-commerce 8( 4.88)
Resell, secondary, rental platforms 6( 3.66)
Subtotal 29(17.68)
Tech business 2( 1.22)
Fashi
Other ASOM | Social startup business 1( 0.61) 3( 1.83)
service
Subtotal 3( 1.83)
Total 164(100.00) 164(100.00)
Q| AL 77.49%, HEAY A9 6386%7H B B EQ Tl HiFo] ¥ Ao hehrh2620%
& ESG &5 084, 7|do] 7P A4St S8 19.43%). o= A=Y tin] M, HPutE, 2

SAG, g 47 W

o jHE Atz I ge2 U Heley, &

=
% Q)& ESG Hojz

o o

2l oA A § vl H7]h9) HFo] &2 RF
AolA Farete] 3, s B 5ol F

ARG B $5Y vl vlold Ao et
(3.07% t 9.94%). AH2]FH EFJAE FEAo] Al

8¢ & ofyz}, F5 g2, olAR] EE 5 AR o]
Froll Hot AAA oz gigstal 7] fEe® Helr

- 108 -
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<Table 4> ESG practices of fashion businesses

109

Fashion manufacturing business Fashion retail business
Pillar
N % N %
Environment 303 77.49 212 63.86
Society 76 19.43 87 26.20
Governance 12 3.07 33 9.94
Total 391 100.00 332 100.00

2) Analyses of ESG practices in environment
(1) Eco-friendly product development and
production
7149 gt
u ol AL 23
- AR, 1 AR - Al - S - AL
A=)

=2
E 4 2
3 A% A 9% 5 27 SREOR ¥R & Uit

¥ 75k Bl A S RIeH] AH|et T E o[HE
o ARl B AR A 5ol HASH ACE UET
55| A=Y B, M AF N B &
H|Fo] ¢ #2264, 74.59%), FAtE Al
F2 WS, dliste Ry B¢ A9 AlF 2
(684, 32.08%)3t Z1gHg QL - o[HIE - AH|A
L5744, 34.91%)9] HIFo] 7 =8kt
PAAZA] 22 AEF AT oA 53] A
g 2AE 8 AFE Y HSo] 7 &%
(155AH], &7 259 51.16%). WAAzH X
3 aAEE O ZAtelE 247 7 Eol 2
HA=H, HESFAE Y 2AfolF vFo] 7P RS
LH(54AH]), FIUd &, HEtolof, Wi, woh2/7ks
S FAIE 24104 E TFsiA AL AU Hof
7} RDS(Responsible Down Standard), GRS(Global
Recycled Standard), BCI(Better Cotton Initiative) 5
G RAS 24 Z-EE AL AATH2IAR). ©]2] A
G, S, v, A3 AA7] 52 BES Bt
oje AA(15AH) H AAEE, T, A%,
AoEA 59 v 2A13AH]), ZE, dHl SollA
9] 715 &AEARD, PFC 23] 5 8 7 &

oo fe T

134k, 71EH(11AH) #HolZmu Ho]|371s, o
ojmig & it e AAE B9 AlEo] At
LIL =

SHH, AAto|SHE HAAE AEolA Fasitt
(30AtEl, 7 &9 9.90%). AL 9F, #H7] oF,
715 9% & AR ZRE JA|SFEHAH10A
&), A5 eIt 7k, Qo g, #H7) g 5 of
A AL 3 o g of A BHAEgE AR EE Q] PA
o] FF(OAHD, oFY AF AA 9 ohFe HAd
AHGE A, wshy, dadl, w94l HAAA, 1Y
A, A&7t $24E 512 dAtelZ- (1AM 7t
W, 9F%, A% 5 HALET EERlE, 240, QlE
go] upgk, HLH, E4F © Oge AgE8E ¢
AF 5O= Aersto] HAHY &3] 7|5t A
oF yehgth

AEFHA FGolA H7|E FHAaslole YA
A, A&7Fs FAA ARE 5 28 HARR] S5 4At
7, &4 &5 1.32%) = HFEAH. JIE A4
8, JAtolE, HeHES FHE3 Ol 5 A
SHAQl AE AL 7|E9 BN FEH =
SHAT, 719ES W A, 714, AR, SAE
< A5 A AEER] 2 B
ASH7] = SFATH28AH], 3 &9 9.24%). &, A
34 ANE AHES AECE TE Z
AG17AHD), 2+ g, 54E B, AAgHE
A JHE o] gARIgH AlEo|y ATAF A
71E) AEEIE At EAsHEA 2 £
HMER BHIG10AH) A

W AAE A9 W T (A,
59] 2.97%)2 AFE Y o] AF o= v A
2 H|FgoR, B4 HHth= E9] 4 o7t =2
AT} 713 oA TEE I ofxko] HHE

rlot
on
N
X
©
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<Table 5> Environment practices in fashion businesses

Fashion . .
Practice manufacturing Fashlop retail
category Practice business business
N(%) N(%)
Product development with eco-friendly materials 155(51.16) 12( 5.66)
Plastic recycling materials 54(17.82) 7( 3.30)
Other (nylon, rubber, tire, etc.) recycling materials 20( 6.60) 1( 0.47)
Green certification materials 21( 6.93) 1( 0.47)
Biodegradable fabrics 15( 4.95) 3( 1.42)
Vegan fabrics 13( 4.29) -
Eco-friendly processing materials 13( 4.29) -
Organic fabrics 8( 2.64) -
Others (fake leather, fake fur, eel leather, etc.) 11( 3.63) -
Upcycling products 30( 9.90) 12( 5.66)
Stock/disposed/donated clothing 10( 3.30) 3( 1.42)
Eco-friendly Remnant fabric/leather, stock/disposed fabrics 9( 2.97) 2( 0.94)
roduct : : : :
de\I/)elopment 8;2?;5(;t:;zr;le:;:’te;il;’ fireproof clothing, banners, 11( 3.63) 7( 3.30)
Product development with eco-friendly design 4( 1.32) 2( 0.94)
Eco-friendly new product line & brand launching 28( 9.24) 14( 6.60)
Fashion collections of eco-friendly products 17( 5.61) 1( 0.47)
Eco-friendly concept branding 10( 3.30) 1( 0.47)
Eco-friendly PL products 1( 0.33) 8( 3.77)
Others (secondhand goods sale) - 4( 1.89)
Eco-friendly production 9( 2.97) -
Eco-dyeing process (eco-washing, thermal coating, dry
dyeing, ozone processing, nano bubble tech) 6( 1.98) )
Eco-process (carbon emission reduction processing) 3( 0.99) -
Subtotal 226(74.59) 40(18.87)
g;z:er]{il\}/[elzacf’lzggil}rfl(‘fllet:ﬁf:irrllz)lfskraft papers) 6( 1.98) 32(15.09)
Biodegradable packing materials 5( 1.65) 10( 4.72)
Eco-friendly Recycled packing materials 3( 0.99) 6( 2.83)
packaging Reusable packing materials (e.g., fabrics) 3( 0.99) 4( 1.89)
No label, easy-peel labels - 7( 3.30)
Others (tapeless box, packing size reduction) 1( 0.33) 9( 4.25)
Subtotal 18( 5.94) 68(32.08)
Eco-friendly campaigns 24( 7.92) 24(11.32)
Eco-friendly Consumer participating eco-friendly campaigns 9( 2.97) 11( 5.19)
campaigns, events, Waste reduction & carbon reduction campaigns 5( 1.65) 4( 1.89)
services Resource recycling campaigns 4( 1.32) 8( 3.77)
Environmental protection, energy saving campaigns 6( 1.98) 1( 0.47)
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<Table 5> Continued

111

Fashion . .
manufacturing Fashion retail
Practice . ;
category Practice business business
N(%) N(%)
Eco-friendly product fair & events (eco-fashion, vegan
fashion, social enterprise product exhibition/fair, pop-up 3( 0.99) 23(10.85)
stores, eco-product exclusive stores)
Ecg—friendly Corporate-side resource saving services (mobile receipts, o 4.25
campaigns, events, | digital leaflets) i (425
services
Consumer-side resource saving services (free repair, reform,
shopping basket rental, refill service, etc.) 6( 1.98) 18( 8.49)
Subtotal 33(10.89) 74(34.91)
Eco-friendly facility & system (water use reduction device,
solar power generation facility, water cooling system, smart 10( 3.30) 8( 3.77)
factory and energy management system, wastewater
treatment system, renewable energy generation system)
Eco-friendly . o e .
facility, building, l“?co—frlendly bL.llldll’lg (re?cyvcled building I.nater.lals, LED 4 132) 10( 472)
lighting, eco-friendly building - store certification)
system
Eco-friendly store design 4( 1.32) 3( 1.42)
Eco-friendly logistics - 4( 1.89)
Subtotal 18( 5.94) 25(11.79)
Eco-friendly Eco-friendly certification 5( 1.65) 5( 2.36)
strategy, green | Eco-friendly management strategy 3( 0.99) -
tificati
certification Subtotal 8( 2.64) 5( 2.36)
Total 303(100.00) 212(100.00)
o S BAET A HAEoA o2 %%l A Al Holg WE, ASAA 522 ALBAZIL AT
dIE % i 5 33 2 0 A s
d3g A2, =2toltto]l T4, J414 ¢4 71H S (1241, &4 &59] 5.66%). fradA= BiE
591 8 ABE Absiole] s WL St & ABG oM A BASE B4, T2

A5 RO ° e BaNE A TG
Aol BEEE Rz Bart

$E59) A4S, A AE ALY HFL AriA
o7 W} Aog HAPTHA0AE, 18.87%). HAHAAZ
U3t gstol MBetag Hitol £4E BEH
U RS S B8] th 4E, o2

zqg—_ FUE, AZ2E 52 MTsivi(241), 2}7:1
g=0] 5.66%), chFat WAL @S gy, 2R E,

‘ﬂ“’H Hle, 73] A7A7], A FUF 51 GAelE

—

&5 2
ool 7hg, whelss A, A1 SET1E, AT
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reﬂ ruu:le

3 29 AEE FRoR Solot Bofshrlx
NIk, 97 B9 6606, A9, Pl
A8 B, AR AoAE 5 AsHs e A
A BRE FEZEA)E ARl NEA AE,
ARARE AF, W A9 AF 52 Betshs A
22 AMSIE Sheek. B3 2AtolF ehel, Thant
A% Q1% BASE 2ASE

T—=

(2) Eco-friendly packaging
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urY, 95 A9 AE 24 B4 B gol
HE ek A £ 1844, 5.94% Tl FEY
of 684, 32.08%). MAAZAT FEAL A =
% AN Bekrgont vlde oyt AP =
Az GRS Yotk 53] Fol. EholH 24, PO
A7), FFLEA 5 A A4 AT S50
A 7V wol BT glomi(aE), Agad, &
S5 5 ARNY ZRA0A), Aol 2 A
A GA), W 5 ALE 7Fs mHA@AH)
5 charshl M8 St otk AR ohjet, T
i 5L olX) Y e BEIAUCA), 2 &
AIAY ol mel s ua, mgA Aol = ik, T
44 294 5 24 BAdAS| 200t 4

=5 A2R0EDAIE = St A

(3) Eco-friendly campaigns, events, and services
A7 A4S ohat 218 QL - o[HIE - AH]
A5 st AAGERAAERYD 334, 10.89%,
& 74AH, 34.91%). 53] 59 44, 1A
& ool ol ES TR H o R F85la] 179
wg o418 YA, BT xwo = oy, Ag
3 87 5oz uolsh AFsel, 1BE 4EL A
eZow Agse 5 AT A4 @*o L #59
o E4oz wrt Rt 14 Fol FES sk
A9t
Hoh pRHoz AuEd, ffjd7|ge] 13 7
HAR R 18 7 244H)2 A gt - AEgE
(1244, #H71& 5 9 24 A7OAH), $FES
oF oA K74 59 Hvl FEARE AHF
g Feste A4 %‘ﬂlOl(ZO/\W 5 thgokaith
55| 5949 B, H7ES WEolA A +A 7t
5ot % o]xo] o] A A - AEgE I A
#H Q19| &-go] AxY thu] Wk=tl, &8RS0l 2
T2 A3 Al dAIEE ARFoIU 2R
111101«] 23EE = E3 e A
78 FE718A (1= A Hoi, 1
2 7194, AEE 719 S
Eo], 5AAE A-&aat AA )
< &59 f&JJ*— H7HA R THH-E D 234H).
3 wHd FF5 Tgoly A
gt AH] % &l A AASHEAYUOARD, 743

OIN oM, F
O-u o?‘:

ro,
o
_\1 :u: O
o2 o
i
r>4'

An pE ool b A &L glo ot
2] &
ot
5N
5 = 1o
EE
A
I>

SglolLt 2 - elsflo] Aul2, YEAv|A WA
2, gy o] 5 chopat Feje] 1A g A
A 2084 ARt

(4) Eco-friendly facility, building, and system
PAAZAY F5HdS 2A7A, HI7E, 2F
29| HiEFE FAaA7]L, ofuAe} 9 AP%%%
BAAA B4 HES HaskH] 919t A4
9 Hu), A%E, B8, A29S 75, T8I 9
FoHEAAZA  I8AH], 5.94%, FEH 254,
11.79%). 317 24 F7] AR, AEXEd AR
4, EdE 0] i 44 5 Wl Y &
(ZF 3AkDEE AR 5 DACIAY A7) wiEA =
P 4rHDE o= et &59 dgholrh. A&

£2A19] AZANE BRI 5 ABF AFBAZ
A 4AH, F5 9 104D oty 53] HiAd7]49
A% Aol copE, 84 A AR, UE
AFAIAE, HGE wid 9 AR, Y 29 AAH,
HAY Asg AA5E AnkE oA BelAs
g, AntE HEP] AAH ARG 1A, 59
8AH)e] &7 BAE st

(5) Eco-friendly strategy and green certification

HA7|4E &7 2oF ESG FdAHe s e
3 A9 Sustn, B4 B U5 04
sto, X8y AN FAE sy = gtk E9E
GRP, ISO14001, SDGBI(Sustainable Development
Goal Business Index) 5 21373 719 A5y Hr715
A8 ¥ol= Ao = BHAt. 1} oSt Ak}
o1=2 AA AE /A U AyAF, = AH Q1 - o]dl
E - AH|A, A AJA - Y] - A5 - A2" 52
o AL oS A4, A, Agst, oleiet b
g9 A2 AZL YESHE Aol7|o] o8] 1 ¥
T FUTENAA R 84D, 2.64%, 5 SAHI,
2.36%).

3) Analyses of ESG practices in society

HA7Ih49] Al ZoF ESG BE 2 AHARRE
?_4 EA} EH]—AE)]X]— A(]—Allﬁoc] l’L‘.E _@;q q.oc}:
d - F8HG, AHS] #oF ESG Ao 47 fFr
& 4 ASUTK(Table 6). 15 A FAS] ST SAF
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<Table 6> Social practices in fashion businesses

113

Fashion . .
. Fashion retail
manufacturing .
Practice category Practice business business
N(%) N(%)
Monet'firy donation (from profits of product sales and 23(30.26) 12(13.79)
campaigns)
Goods dOFlathtl (clothing, upcycling products, necessities, o(11.84) 6( 6.90)
and supplies)
Community Creating jobs in the local community (recruiting local
contribution & | employees, supporting local youth enterprises, helping 2( 2.63) 11(12.64)
service publicity for local community)
Various community supporting activities (education,
mentoring, sponsorship, volunteer services for the youth, 19(25.00) 16(18.39)
disabled, vulnerable, and local communities in general)
Subtotal 53(69.74) 45(51.72)
Supporting small and medium-sized partner businesses
(consulting, education & support for funding, management, - 18(20.69)
marketing, promotion, publicity, online and overseas entry)
h h with . . . .
S f;ge‘frﬁ‘g:ing;t Supporting local small businesses (consulting, education &
P support for funding, management, marketing, promotion, - 17(19.54)
publicity, online entry)
Subtotal - 35(40.23)
Diversity and gender equality (hiring and supporting female
employees and executives, training disabled designers, 9(11.84) 1( 1.15)
supporting disabled entrepreneurs)
Workforce welfare (workplace daycare center, breastfeeding
Workforce welfare, | 1oom, paid vacation, psychological - emotional support 6( 7.89) 3( 3.45)
diversity/ program)
gender equality
Workforce training & education program (job-related
education, overseas training opportunity, language education 3( 3.95) 1( 1.15)
for local employees)
Subtotal 18(23.68) 5( 5.75)
ESG management strategy (building and communicating
) global human rights policy & code of conduct, ESG
ESG straftegy M | management principle, corporate social contribution 3(6.58) 2(2:30)
social activities)
Subtotal 5( 6.58) 2( 2.30)
Total 76(100.00) 87(100.00)
g5o] 7 -% o= yeh, fAAEAS] B¢ Aoy, ZAodl 9 FAHAS 5 thFet diidol dish
53A1H|(69.74%), A B-F 45AHH|(51.72%)7} ©] =5 % g V1R, 1, HEY, SYAY, A
of AFEUE. HA7IHS XY 1, A ot L T O A9ARISY &5 sk itk &



4 U] 547199 ESG Al A% B4 A

31313}(11/\%“—11) HAAZEAL 57100 vlsf 7]

i —{11 Rl o

2ol FEA=Y, AF B s, 184

#Hl ﬂzﬂ e 52 F44 7|Fe3AEDE of

2t o5 9 AAIEE AlET §F0AED) S
gk 3ol 715 5l A ekl Al

d71ge vFo] diiHes &2 U2

TR FEAA B A Q9) aEls WL
AR 35t thofst XY =502 o
(35AH, 40.23%). ol & A
2 W2, Tt e 3 Zié 3, udr
B 29 5& $ysi=d, 55 &
& ol Sokl 03, B9, 94 AR B AL
slel Wz A QA cheatolth. FYAte] A
% FEQ i 3, A BE 29 5
oo} gfiol 7loig & Q& Aol
OJJE, 719 W A4, A W Al 252 A

o
I

=

<Table 7> Governance practices in fashion businesses

2o AgtE o] Yei=d), jaAEAY B fF
Aol Hlsf st A7 RIS ATHI8AL, 23.68%).
AAZGE A AY 52 S, ol TRl
Y 28 3 A 5o 9P 9 FEsol st
I AL HOARD, A ofdeld M, Bf
A AL 5 94 222 A A% F7HA, 9
PSR AL 5 A i 25 22X 0
ARl fredET drizos gol HiHir

apA ko 2 ALY Hopo] 2 QAR U PF
A8 Y, 49YH B 71 AdY ARled g
S +H 5 ESG F34F vlS2 Arider W2
Ao Uetdrhei A 2 5AH, 6.58%, f6 2
A, 2.30%).

4) Analyses of ESG practices in governance

A o] ESG 52 oAk A4 &,
7% A2, 7|5 22499 WER TRY > U
th(Table 7). TJ71Q9] HlFo] Ados Lo 45
dollA o B2 A7 ReEH e, E3] ojatg]

Fashion . .
. Fashion retail
manufacturing .
Practice category Practice business business
N(%) N(%)
ESG-related committee establishment - extension -
reorganization - operation (cor.nmittees for ESG 6(50.00) 72121
management, ESG value-seeking, governance, performance
compensation, outside director recommendation, ethics)
Board structure &
operation ESG task force setup & reporting 3(12.00) 10(30.30)
Evaluation of executives & employees reflecting ESG in 1 8.33) 412.12)
performance
Subtotal 10(83.33) 21(63.64)
Electronic voting system 1( 8.33) 4(12.12)
Stockholder rights | Dividend policy, stockholder return policy 1( 8.33) 6(18.18)
Subtotal 2(16.67) 10(30.30)
Ethical Report on unfair practices of executives, compliance and 2( 6.06)
management fair trade activities ’
Subtotal - 2( 6.06)
Total 12(100.00) 33(100.00)

- 114 -



Vol. 30, No. 1 ghAol - 5

B, 77 dF 2ol REdY A7 Eot
W2 Aoz Hyloh giRi Al olAe] 43t &
s & olfpoldntE AR 104K, 83.33%, &
T 21412, 63.64%). WA71P2 ESG HIF L3,
T FTF1 93], AMAAAL], 293, At
oA P1Y3] 5 ESG AE 97 4F ¥ E
4, g, REstAE oA, 5 TARD,
ESG 924 29, 852 ZxHstH ol {4l
AFARZTIE YUVI= Frh(FEd 10AH). E3H
A o 2de] Frh A ESG B Wgse
gtk

FEUY B FF U Aot ¥ Fee ¥
Sl=Hl(10AH], 30.30%), F553]9] AAFRA =
o, WA Y, g g 5 Fred 38
5ol sigE. o9 HA7IY2 &8 Y-S At Al
, EHAED BEe e AT

A

ki

5) Other characteristics in the ESG practices of
fashion businesses

(1) Collaboration

4719 ESG &S sl vt dids o
S FEi9] FhS APt AAch EIL S I}
H Az 95U ESG &5 7 49419}
52/t 2 A oiEE 2 &F B FAolHA
Z%0 46AH], §-5< 38AHD. o5 7MY B2 Bl

oF etk gRsh MAYILE AU FUE,
WSE, ChFE AU BB SAelZ B A
o1F 4ES AL A Bl T2 AP
AR 27 58 A7) Ao AEAzY 2 WA
AZQT K5 7, WAARAT HR 7] A
ol k] o) AR ofeh, WA S R AL,
Aol Z % eAolF AF AT U A 5 91
Eolol 2, vhBAZ YA, BuA TYA2Y
A, ASHYA, ALY, FREEIA 5 YD
A9, el ABEHE, BARA 5 vgeleAg
QA= sheich

92 BT O WART BEAZY 644,

A BAHEDE AP A=
4 B35, ZetaE 9 g A3 5237
3 A} AA At o]t el
371 - BRI E - AR DGA 5 TR
At vge7|H - GAEAGA, sYUHEAH,
A, AZEEI] 5 AR HPE = A7
ottt ol= SRS HE TS Y5 S5 R
ot 571, 98 € HFrE € 714, Yot o
gk ARl &2 U A7RA] Zofsh HERHAIH FE Q] A
314 ddol E 4 S ZAo|t} webA o7 BEY
7b Fojste FHY oz AP ShAE
o, AR AA-A A GA-BFH f- A A -2
~E HA AHBAIGA]). Yobrt |EH, oE|AE,
g, 7tEAL 23 5 @Y THEUY= o okt
=2
33 7k A eAY, gt vgE 9] 71
713, 24, HRIE 2F st tE ol Iojst
FH ] FA2 AGAS T SAL B8 &
ek AFS] Eof9] ESG &5 ol= Aottt o] 4
9, 95U Ed AHEZE B gog(144k), 24
7179} AY 55 Hldf vs &AL WIeEA 9
AR DA, 7| DETL Fhot= Aot

34T ESG E5°] FPoE Ao P =
gtk dlE Sof, tit A ANSEE T} JAtelE HIA
fH BRHE dejAol FF AtEle ol EoEH
(Byun, 2021). AIN[AMSHE-2 14T} Q1A 42
2 g 7|1% A< oMEE APstaL, o]E 3
1,0000] Ho] HupA|E 7| Furokrh A} Q12 o]
Zrolet A A QL. Ao HEH ARA 7Y
gE|Alol= o]F AAtolE Ao E YA H L
H(ZEE AE 7N, olE2 AAANSE W AAE
o]y WIAEOA TuE =X FAE T H
4 53R, A9 SHESE et
ddoz B £ 9t EE AE 53 9lF9] 7]
Hol 3 HIASE gt BANE T A
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(2) Digital
ESGTIE 5838 A W38 o= HAEY A
ojt}. 849X+ ol Zo] § AMojzt T 4

o

= 115 -



He U] 547199 ESG Al A% B4 S amse

2 3 % FAL et 4 Bl
o+ g8 %@ 29 207 ESG 4% At
% B7199 HAE B ESG B
52 1 A}am% L gout HEED glon], $
Z71% Zoltt. YEH O TEHT U 3D AFA
A m2 I, JMRA N Y 34 5L A4

A9 2912 HATST EETste] BH Aol
g Sol, LEAY] o424 BASE 7pg ISR
Ag FAstel XA RS Fuste, Tty

i)

o 7Hg AABAAE M ALEE S TR 2
WS Aroln Qv MAAES TRl AL

ool & FE So1A9] AR/VR 59 &8 HAd
A4, oux|et ga A3 5 o AR T

oltt. 53] &4

ESGO 71012 A v|cjolgt 71 A7)
oA B B A 4N BBl AR B
S e A Hdo] o B

ol Adg Aolold A
FH AN BHEAS AL & & Urt

V. Conclusion
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H]Eo] 2 HAAxRY E4E wgste Ao=m
Holof, fxpQIzted SollA AlAA S0l Aok &
A k= Aoli]l "Ately 59 EFo] Bt gol5|
Wz & At
AJHlt2E 2oke] 7] ESG EE Hl-¢- A%t
o HEEN=H, oA 4% &, FF d
g, 7182 2 4 AT 53] olAe] A &
ol AFH%NeH, AxdY FF 53] 15U
e 75 A7 ¥ &l Az div] A
O 2 WokEHE, d71d AR wiFo] Hot 7] o
2 & At
2 a7 23 8 Y42 ARE 't Rt 252
AEZA ESG7F 719 gl g7t HHA w7
A ES oo tigskaL AL, 53] &7 &0k ESG
5ol J35d vhd, Aeiarx w1 @5l ddiAe
2 A2 A & 5 T ol Bl dlide] e
A M2 T2 okyrth. Iy & A= olet
S FAH LR Felstitte HolA ofulE FHaL
A it ol=RH wArIYgel ESG AHe 1HY
o, @A) v vlFo] w2 A AN 7|7, A, &
3
A

A FEolt B A, 404G S vl
QFTHL B 4 Itk e B BT SE e
3] 5ol Auj7x PE G LT 289 9
27} 912 Aolth. £ A7 Awh, WYL Thrst
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A W R e 9, T2EA 35 R HIY
718 9l FAeke] e S35 ESG 52 5
Ve ACR Ueged, gdet stEVete] tofet
dde S5 =2 ESG &5 £ AL, AT, +3
2 F e Aotk FUl AL 71dE HAEeR
ESG &2 SA17F A=} 2F-8}s= Hhd, K-ESG 7}
ol=zijlo] ook TxE e A |, w7
9] ESG &2 oA Bz oz FHE Zloltt. 7]
o] olEet BEe FAICF E Aol B w+F
= 27, A8, Atz 7 £k ESG &5°] g3t
2 AL 7Idid
2 FAo]A ESG A E 4, 243 2
+ Arsy A ot g2 AT AT
WA ESGe ABS F85HA 719 F Pl §rgH
o2 A&7 B 7149 ArelA A3 AMY F
Q3 Hder & & Ao, 2 A+ W &
o] Bk 7|AE 4, 245k © @A7F 1ol ESG
£ 719Ee] Fekste] ddider 2T 149 270Y
o W71 ESG EF2 BASIA. 9k ESG 49
o2 di719 AgAe AFe 347199 defes
= Yo, & At Bed 7A] ESG AR
T BAST mEbA ZIARREA] o2, & i
27F HA] g2, A2 R 7149] ESG EE2 A9
S90Z 770l . ok&# ESG 7|A= 719l &
ERAS ARZ o]t B5E FAAEE AE5H
ZIARE RS 7ol B Aol &, AE7Hs A
YEIAM BE o] 7IMetEAlE g AoH,
d5=2 ¥ FEOHA] Hshe, A WE Aol
%2 449 ESG BE2 7IARekE o] RIEsA] b3k
< 7FsA% Atk 7IARE BA5hs B OIM = B
7F AR =W 719 B ESG A #9] FLHE 7IE
o] FZoflof TRHI, A&AI /Ho] A1 g
oM g3, A, AeitRe] ZF Fof 7 I3l 7 7
of W &gt sl BEHA & = STk
JHoe 2 A7 Ul W74 ESG &l
P ES A, Ads| Bokthe oA 997t 9l
o 53] WA7149] ESG &5 AxdT 7Edel
A Bl 4= U9MTE. FF ESG A ®7F Hoh AA|gt
SaL, 2ot g2 7]do] At sHA AL W
Sh- ARRIZE Bl s 4= 9l Aotk fRA
A 7D A SAIE A7, TrdRt Al 7HEIR
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2]
T2 HE ¢ euR olfe B4E v

o) wrt §-8% 4 Uk obrk 34, A2, Ae7

g
2] o3t wigko] ThE 4 Sl ThRt AlRIT vl
BYE §8% 4 rh

QHH, ESG7}F 719 9] H|-&3t FAE 25k A
&-50] otdzh, 7199 ditoll 3AHA g Yo
e AE7HsT AFRA )] G507 MAH=
< F835}th ESG A3l 7199 AFA i 7]
d 7Hol RRARIAE A5t AT A&7HsA
7} 71910] A1 209 FAe} WA Bol Aol 5k
o A2 R A7ES Bt ARH a0
o 7hA)ol 2HHe Fee vk AL AEa
O (De Lucia, Pazienza, & Barlett, 2020; Kim &
Park, 2021), Z} 2opd Aol et T & +
U= AO= YeHth AF S°1, Choy(2021)= A|=j
TFE25 A9l 3 AL, T ESG At 71Y
7kx] o] 384 JFE vk 51929, De Lucia
et al.(2020y 714l &3H F4l, 1§ WA, o
3, 71815 BAo| FAL W o]t FF2 TR
FEHAGA 5FH . Kim and Park(2021)2 # A9
ESG A ¥+ 7|4 7|40 Bt f2stal 1283 Al
0] & AE4 AxdY el ETsith= Al
Aot whabA A T sfAaA] W ABAR
e #E ohFet ARl £4& 1185t} ESG
Zt E59 719 710l tigk e A2 227t 3
o} Sk ESG &0l 2919, o U2, A&7
73, AR, Atz 52 sYcHHAE § a4
o7 719 Aot AAE= Wt BT Bart 9l
o, o]F fs AFA XA S=A Ao AAY
A57F 2o Aotk

4y 2
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