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Factors Affecting Ethical Consumption: Applying Extended Planned
Behavior Theory and Motivation Theory
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Abstract

Purpose: The purpose of this study is to grasp the concept of ethical consumption that is inevitably one of the behaviors of
consumption and to find factors affecting ethical consumption. The most special idea of this study is including motive in the
research model. And motive will influence the factors affecting the intention to behave. Research design, data, and
methodology: Considering variables affecting ethical consumption, we first adopted the Ttheory of Planned Behavior. There are
three variables of attitude, subjective norm, and perceived behavior control in the model. In addition to variables used in the
Planned Behavior Theory, ethical duty, self-identity, motive, neutralization, ambivalence are included in the study. Questionnaires
are made for survey, and investigation was conducted from 1th March to 11th of March. Total 360 copies are used for analysis.
SPSS version 23 was used for analysis. Results: Study results show that first, the variables of attitude, subjective norm, perceived
behavioral control, ethical duty, self-identity are turned to be statistically significant factors affecting ethical consumption
intention. In this study, we defined the ethical consumption as voluntary, self-sacrifice needed, and additional efforts required
behavior, therefore motive thought to be needed at fist for individual consumer to form intention. For neutralization and
ambivalence, neutralization does not affect ethical consumption directly or indirectly, but we found ambivalence has moderating
effect while motive affecting attitude, perceived behavior control, self-identity and has moderating effect while attitude, subjective
nom, perceived behavior control, self-identity affects intention. Ambivalence means individual consumer’s thought or
preoccupation toward ethical consumption, in other words, consumer may have fiendly or unfriendly, positive or negative
impression to it. Overall, motive and ambivalence are important factors for ethical consumption. Motive plays some role from
the start influencing main factors affecting ethical consumption. Ambivalence also functions by moderating variables. Thinking
of ambivalence taking account of essence of ethical consumption, some consumers may have pretext or justification for not doing
ethical consumption which may again annoy themselves. Conclusions: In conclusion, for intention to ethical consumption to be
formed motive should be activated beforehand and ambivalence should be considered. Negative ambivalence toward ethical
consumption should be removed and positive ambivalence should be developed.

Keywords : Ethical Consumption, Planned Behavior Theory, Theory of Motive, Ethical Duty, Self-Identity, Neutralization,
Ambivalence
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Table 1: Concept of Ethical Consumption

Researcher

Definition

Dictionary

Consumer’s decision, choice
regarding products and service
purchase according to his/her own
ethical value

Mintel(1994)

Shopping considering ethical issues
including suppressive system and
military expenses and animal issues

Williams(2000)

Uusitalo & Considering ethical and moral

Oksanen(2004) aspects including protection of child
and labor union, animal stress for
production and distribution

Cowe & Consumption considering

environment and ethics when
selecting products and services

Barnett(1998)

Consumer control

Hong & Shin(2010)

altruistic act caring and respecting
others and society and seeking just
society in terms of consuming

Ko & Jun(2010), Cowe
& Simon(2000),

Consumption based on belief caring
and respecting others, society, and

Szmigin & environment in terms of consumption
Carrigan(2006)
Huh(2011) considerate and conscious selection

when choosing consumption based
onindividually, moral beliefs

Hong & Song(2009)

practicing social responsibility
according to one’s own individual and
moral beliefs

Hong & shin(2010)

Caring and respecting oneself,
others, society and environmentin
terms of personal consumption

Chun & Song(2012)

subjective consumption, consumption
of production process conscious,
caring others and forgoing
consumption, and sustainable
consumption

Jung & Oh(2013)

consumption considering not only
self-centered interest but society
related issues including fair trade,
animal welfare, labor standard
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Table 2: Classifying Ethical Consumption

ZAotH Ol

Researcher standard classification
unethical product
boycott/active purchase of

Harrison et focusing trend of | ethical products/ethical

al.(2006) ethical purchase | evaluationand comparison/
ethical production and
education/possible DIY
ethical investment,
distributing resources act
eco-friendly products, fair

consumption trade, local purchase act
10CESS energy, water use act

Hong & P separate collection disposal

Song(2008) act o
voluntary simplifying the
whole consumption process

social responsibility of economic/
responsibility legal/ sustainable
P consumption/coeval
cheating, damage,
contamination, illegal
Hong & standard of falr_trade, do_ngnon and sharing,
; . society-cognitive, local

Shin(2010) consumption .
consumption, green purchase,
use, and dispose, restrain and
simplifying

ethical
cons un_1pt|on right act/fair trade product
act/social and and local consumption/

Lee(2017) ethical . consumption considering

consumption/ .
environment

green

consumption

7) dgdATse ofgoz dwAt gal,

QUCH (Clark & Underberger, 2007; Harrison et al., 2005;
Park & Kang, 2009; Hong & Shin, 2010). Park and
Kang(2009)= &2|& AH|ol 7iE U HEfOf CHSH

nEs S8 22™ 2HQ JiEs 2831
=2 X aH[O M=o CHSi =Ab- E0%tm

A, Hong and Shin(2010)2 CHSHME9| 22|H
2H[QIA HE S FF0l0| CHs 243t RUACE.
=M, =28 2aHol 54

/ALt (Hong & Song, 2008; Ko & Jun,

2009). =E|H 4H ZHE ARLS2 Y F=Z0|
AN ApYAoZ ~TUE|O{L (Park & Kang, 2009),
A2 =e[H 287 ZW S H|[XS0HA QA E[7]
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& Vitell, 1986, 1992, 2006)0f| F=TICt (Chatzidakis et
al., 2016)
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=25 2H[ALel FZL GioF = FRIQ
=7t ofL siE EFI Qb Sk KL} 7t
Staxp  St= QX0 7|Bt  SJAMETEOINN
O|FZOIL} MAZo| JHYE AX|7F AX|BH ZHH
i, XNAH 7Y, 52 FEH qYol e
Xz AKX QCt EEREICH 2019l AHRH
O[AHEE EHMets  AHEOAM  Zielo]  QIASH=E
Atz|H 0| BtgEl= FE FHo| Fek o
O|RO{X|A &= S[ArZEo|2tn 2L
3. Research Model
3.1 AN MFTH 22l

MAALOAN  LIEFRE  =2[F  adH 23
MRS E HYSIAt Sh= F R QlS(factors)S
AMEXMH OHg ®#QF 20| 29E += ULt

Table 3: Factor Affecting Behavior Intention at Previous

Research
Subject Factors Researcher
. Kim &
gzzg&?dly ethical norm, subjective Park(2015), Koo
intention and norm/ social norm, etal.(2020),

’ motive(internal and Lee(2020),
consumption L ved risk Shaw &
intention extrinsic), perceived ris| aw

Shiu(2002)
' ethlc_al duty, self-ld'e_ntlty, Shaw &
ethical product | altruism, trust, positive )

. o Shiu(2002)
consumption anticipation

personal
characteristics(altruism,
knowledge, self-control
capability, materialism
) oriented), consumption
ethical . '
consumption society Lee etal.(2017),
act recognition(consumer

right, consumer
responsibility, social
responsibility), reward and
punishment

Park &
research on ethical duty, self-identity, Egﬂg(éOOQ),
ethical _ aItr_lJl_sm,_pOS|t|ve Shin(2010),
consumption anticipation Harrison et

al.(2005)
attitude toward | consumer value, ethical Oh &
and purchase duty, perceived consumer | Chang(2012),
intention of efficiency(human Huh(2011),
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ethical
products

Shaw &
Shiu(2002)

relationship, altruism)
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a2 8IEID A0 uEthE HEES $9
|

{0]2tn AZksiH Elche Zo|ch
cEHH 7

= H (moral norm: Ajzen, 1991)2 AHZO|Lt
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T+ (personal norms) =22 LEHAN  O|FZ(moral
obligation) S22 HTI7|= BHCL (O’Keefe, 2002).
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neutralization
(internal tension)

Figure 1: Research Model

et 48S flote 2=2Z=AME
= B33k 2ot

Table 4: Questionnaire

ambivalence

Ethical consumption is rewarding
Ethical consumption is positive

Variables Contents Reference/Previous study
Eirioal conumpton s valable On & Chang (2012),
attitude P Huh (2011),

Shaw & Shiu (2002)

subjective nom

People important to me support ethical consumption

Most of people important to me think that | have to do ethical
consumption

People influential to me support ethical consumption

I am expected to do ethical consumption

Huh (2011),
Shaw & Shiu (2002)

I think ethical consumption is easy
Ithink | can do ethical consumptionif | intend to

I think doing ethical consumption is right

EELCae\:i\gdcontrol Itis up to me whether | do ethical consumption or not Oh & Chang(2012), Shaw & Shiu(2002)
| can determine whether | do ethical consumption or not for
myself
| have ethical duty to do ethical consumption
ethical duty | feel I should do ethical consumption Oh & Chang (2012), Shaw & Shiu (2002)

self-identity)

To do ethical consumption is important to me
I think | am a person thinking ethics regarding consumption
| am the type of person of ethical consumption

Huh (2011),
Shaw & Shiu (2002)

neutralization

| can justify my not doing ethical consumption
I have various objections about ethical consumption
| have reasons of not doing ethical consumption

Schwatz (1977)

ambivalence

My thought about ethical consumptionis contradictory
Considering friendly side of ethical consumption how much are
you friendly?

Considering unfriendly side of ethical consumption how much are
you unfriendly?

Considering positive side of ethical consumption how much are
you positive?

Considering negative side of ethical consumption how much are
you negative?

Chatzidaks & Kastanakis (2016), Devinney, et
al.(2010), Costarelli and Colloca (2004)

motive

Somebody around me has
consumption

| have met ethical consumption by mass media
People around me do ethical consumption

requested me to do ethical

Kang et al.(2011),
Lee etal.(2012)

intention

lintend to do ethical consumption
| am expected to do ethical consumption
| have intention to do ethical consumption

Huh (2011),
Oh & Chang (2012), Shaw & Shiu (2002)

personal
characteristics

sex, age, marital income, education

background

status, occupation,

4. Analysis
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= 97E 438 27| 2610 EdEXAE 80 82 Zh2 211 H(56.2%), 165 H(43.8%)E
HASIACH HE22 BE5F 400 FE ZHE5HY EOo|d RACE AZ2 20 O O[5H7} 52 H(16%), 20-
FAAE EAMSI0 BF 376 BE 2o 30 CH7t 81 QH(25%), 30-40 CHZt 79 B(24.4%), 40-
(ZEL} AMEjQ| 2T E 25t HAEXAL YXME 50 CH7F 75 F(23.1%), 50-60 CHZt 17 H(5.2%), 12|10
SOt ZASIRAZ), 2 & SHAtZ gictn HEhE= 60 CH 0|40 20 B2 E 6.2% & LIEILILD UCH
SEX 360 £E [j4S 2MS HABYUCL ML
olBEM A7
SPSS TS JHIOZ B} 42 2AEH 2x
41 MEEM A HaS0) 3t R9EM Zike o =O|
Qoelol 9ok melEMe F4EEMS
3l o bS| CtASIE ol
gExA 2T SEASe Sy cgut g ASOHRSE - HMA - H@ets
Ao MM (varimax) 2 2 =S
EEO| Wuix EHozt SEA ¢ ¥ Fo| oo (AImSS FERH
Table 5: Results of Factor Analysis
Factor
Construct L Reliability
Attitude ﬁ:rt;j]ectlve Perceived behavior control Ethical duty Commonality
QL1 .828 .686
QL2 .849 724 775
Ql 4 815 664
Q2.1 .804 646
Q2.2 790 624
02 3 823 678 813
Q2_4 .789 623
Q3.2 781 611
Q3.3 812 660 714
Q3. 4 .800 639
Q41 .830 .689
Q4 2 879 772 826
Q4.3 877 770
Eigen-value | 2.071 2572 1.910 2.230
variance (%) | 69.048 64.293 63.653 74.350
Table 6: Results of Factor Analysis_continued
factor
construct self- reliability
. ’ neutralization motive intention commonality
identity
Q5_ 851 724
Q5.2 871 .758 .830
Q5_ 870 757
Q6 1 .800 639
Q6_2 826 682 703
Q6_ 754 569
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Q8 1 781 .609
Q8_2 .802 .644 .706
Q8_3 .798 637
Q9 1 881 775
Q9 2 .863 746 .828
Q9_3 .845 715
Eigen-value 2.239 1.890 1.890 2.235
variance (%) 74.647 63.009 62.996 74.516
F) oois 8 (2ed)e 29, 2242d, 24 56 29, 9¥5 &9 5oz FEEf ok
¢ BOM ARMZANE I8Y JIELE 43 JMEAZ Zat
Z1=et olstel HES HMelstH ErLhE A EO| 7k 1,2 3,4 5 8 0O Cfst 24 ZAnt= .S
HAZX] AT A0 A=ORZR S EHAZ HO 290 UL JHEERME IHEMS SO0
WS QUCL LS THAlE 7HEAS CHAlo|Ct BSOHAL
Table 7: Results of Hypothesis Test
indep. variable depen. variable std. err beta t signf. statistic
attitude .042 .236 3.96 .000 R2=.056 F=15.756
subj.norm .051 .349 6.083 .000 R2=.119 F=37.000
motive prceivd beh. cont .045 .300 5.131 .000 R2=.090 F=28.325
ethical duty .055 .301 5.154 .000 R2=.091 F=26.568
self-identity .054 334 5.789 .000 R2=.112 F=33.511
attitude intention .066 372 6.532 .000 R2=.138 F=42.670
subj.norm intention .050 447 8.141 .000 R2=.196 F=66.269
gg;ﬁg?’ed BEV. | intention 059 412 7.381 .000 R2=.167 F=54.476
ethical duty intention .042 612 12.618 .000 R2=.372 F=159.21
self-ident. intention .046 .506 9.556 .000 R2=.256 F=91.325
neutralization intention .057 -.047 -.760 448 R2=.002 F=.577
ambivalence intention .048 -.098 -1.604 110 R2=.010 F=2.573
o RooiM 9M, A WLAOIZUN HMAIE  SHH #emD F O MU w2Ho|
B, Fad ad X248 dfEMe 25 FIEoof O|RNEH = U= O|Ct [EtM
sAXHCzZ RoGHA &EH AH QR0 FTE O|f &% 9z o|27] fsiM= SEalSoA
OX= A2z LIEfLD QUL gdg2 OiXl= g0l %357l oo 7|7t
bgez &7l= HE, F2H a8, K= Aojop & Aozt o|5g = Al ZM A0
W SHL 22 A=E L0220 HASIL Us FAl oot ZutE E0|1 ULCH.
HelSo| COistol wolot Fgks DXL U= Chgez & AFoM 2738et 7t2 6 7
Ao2 UEILD ot RmE[H aH™LRel 42 ddAFSH  FE20| = g FE
Mg aH|Xpe| XA o[AAFEOIN Y9 Bl (L FEE)a Z2do gt 2MZA00|
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4 TEH HZUWREEY)Q HEH Jdg oF 2oz ®2ly  aH  2E gEA
o S kel =
24 3 ZESI EMZME 25 EX¥oz  HE(E=Y)C == =420l
o RXEGIIEMS HIAl S
Sold}X| Qe Z{oz LIEILtD  QCh 2|3 ZHZMEME2  Baon and Kenny(1986) HAIZ
. o A EHSHRICE
URIE AHRIA) Al HFH IS O/XK|
e Aoz LtEfLA QUTE
Table 8: Results of Analyzing Moderating Effects
indep.var. dep. var. Moderating var. model cRr;ange of change of F change of significance probability of F
1 .366 153.324 .000
attitude intention ambivalence 2 .024 10.607 .001
3 .008 3.663 .057
1 .066 18.738 .000
motive attitude ambivalence 2 .014 3.955 .048
3 .027 7.992 .005
1 .304 116.086 .000
subj. norm intention ambivalence 2 .014 5.600 .019
3 .043 17.927 .000
1 .304 116.086 .000
percved
behavior intention ambivalence 2 014 5.600 019
control
3 .043 17.927 .000
1 .061 17.431 .000
- prevd. behavior i 2 036 10.525 .001
motive control ambivalence
3 .812 2384.652 .000
1 539 310.922 .000
self-identity intention ambivalence 2 .015 8.729 .003
3 011 6.668 .010
1 521 288.960 .000
motive self-identity ambivalence 2 020 11.457 001
3 .005 2.999 .084
F) 28 12 sause Z5uS, 28 28 SEUF i B5HS, 28 32 SHS el 43ABE J2(1 FSHSFE o=
of BFRA 2y
ZHBNE ZECHE HE 2 4 UCh O
o) oF [ OIHAZIM (DS A\ =77
?l 8% HOAM & (2= d)2 I L
SHESERS)S BEst 22N 2HoE0 FFS DX IHAA
Bi=, XIZE ARSH, RorgMdo FesS
ZEg= 7Rol=E F HRME0] 0.057 0| 7|7t
OjXl= argoM =E s 20[1 UASH, Bk,
AorgM|do| des OjXl= oA =E o]
=™ e X|ZtEl SHQERN  XFOPA M| A 0|
T T [= = oTl o y o o - "
Qo|ztE F H3I2F0| 0084 = LIEfLID QY
w2|H aHoE0 FeS O[X|= IFEO|A ot
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