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Y3l 231 1O ™(Agrifoglio et al., 2012; Thong et
al., 2006, “d&o}, o]o 5=, 2020) Thong et al.(2006)
o o];qg 694 o)z E foliolel= g9l 9
of A gl 7)) el mAEM S el
ATh Wang er al(2019) & A5 283 AAH F
Bgo] TR A% ool FHH J
A0 Ata e,
meb] B =Re s @7 AnE Fustod
e e AulE 9 Aplze] A2 g
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% {0 oo (Ir

mlo
2oy
BN
ol
2
o

i ro,
>~
>

EOP

=

59 ALge) el HHHQ T v HEA
2wt A%
#2 2l0)2}
A Thea 2

du Rt &, A 49 ddy v
o7 AME ol FIFS HRE
3 Vgt PEsmat B Al

< 7Hde A S

Ha: 2PkE oHe] e HEEE A4HQ A}
gol=) FHH

2.5 M4

A EAL 3700 vhgshe 54 HA 2
oA AJee Y3 /e d#E AR, A E
g5 HEs Aiste AEHA 54 T
(Costa and McCrae, 1992). 422 7§312] Az o
2 HE 83, 5714, il A4, HHEF
5402 AoHY = FHA gy o
29U PP o FF EAANAE 44
FELE A-AFH A58 oy iy &

Ho] Ade Ao E YETHPocius, 1991).

T3 o BHER A TAMO 93-S v]3 4= Q)
thar A okE] 9137 (Wixom and Todd, 20035), AH& &
o] Ex F&Aol S s A4 3 4
oS ATt 44 54 AR A2H 8
o g AHEE9 BE xtol& Zefstal el
&3 AE=e 22 7919 wgo] 2 ARUA ]
A el mjae Gl mi Ao =E YE

THGoby, 2006).
o] % ‘}24 AL Ho o] 7§E AL {‘ji’c'?]—

3t
4 faa A & AT 93 49

UEeRE 4= ). Barkhi and Wallace(2007)= 7}
F(Virtual) Z~2E 0 ol A 2H|AF Az xo w4
3B AP NI 5 A, AHA AE 73
g ) A BAE AFESt &RAE &
2}l Fufol]l Y-S vA= s ;‘—]r“q‘ “ﬂﬂ‘%z
= AAE & doal stk A4
(extraversion) AF3] 4 9] AHd & b ’3}“:1 AHs
Folstn W@st Aol B HFE Uehdek
Qg A3 A, EAA MA tt &5A<
A2 o Bele] A, BF, 47153
2 348 A 2e 5A4S E3$tHIohn
and Srivastava, 1999, p. 121). <] &/ 3A A2
2ol AESHA zpolo] AR FHHoE A
e T4 022 A7 THZuckerman, 2005). 9|3
2R AFRE AL3 A BAE FAISIER AH] QAL
Ao FH Abgouf ARs] A migte] of3kS jh
7] A3 A E AZH ol FTFZFHQ AHEFS
Z71e 7o) Ak kel 2719 WA A
‘ﬂQiE TS AT v A4S Dol (Jung,
1971) 28341, FFOIa, AeHoz AFH
i, 2aAR BES YeEhdHills and Argyle,
2001). W31 Abse] AH] oAPAA L 19
T

9 @ VI BYH Hgo] Qor, ol A}
54 Zebolu} WEFeld] FAake Aol ojz}
Apale] WA Elo] B $4E FTHMcCrae and
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Costa, 1987). Mazur and Emmers-Sommer(2000)<
22l FA A WFA I A s oEd AL
ool &2 BAZE S EAAATE WA
AltEo] i oA E21 e As A58k
A3k AR, L2H9l BANAE AL A5
1 2ekel FEUSHY BAS 45 oEHolet
QA3 B RO Uehgr) ma 9lgHel
ARG AAES F SFal(Carment ef al, 1965)
e el = Fas 7Y th(Thome, 1987). %
soEAR T A 7to] YatATF Y VFolEge A
S AL ), o] A2 2 A A WA
AHFE ] JIAE A9 FEoEA 0] W o]
o] 7]%= 3}t}. Landers and Lounsbury(2006)%= 7S]
47 B2o] 9| BHAFE YFA o §A50
Wlsl e B4 AT} Yrhe A3E waeg
o RA AREe A3 A2E ARE 1
Folan ARUAOIM A4RE FES -
2o] glom o|F ez o waelolA
St W ALS] SEol sty od A
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Pocius(1991)2] &1 -o]] 4
P02 % EAANAE 42 §3L Atk
AFEE Aa89 oy 2dy #Bdo] g

2 e QAR 45 48 7
3 BUEA ATE 44 e )

t}. o] 2= ¥ 1921'A Duis Carl Gustav Jung
o oJaf ol AT) Junge WEA-9FA S “4
S BAAR) B9 Zpo| 7k Q1 I AE] 7}
e FASHE H Bag WS A= A
o7 7, FF ks =9 Eysenck
Personality Questionnaires®} MBTI(Myers-Briggs
Type Indicator) =9} 0.2 k-] gFA o &gk A4
7} %381 tHPocius, 1991). Sanayei et al.(2016)<]
A= 53] MBTI(Myers-Briggs Type Indicator) S
upgro 2 AAMBA-A D)ol Letel 34 of
§ oo WAL Gl 24 BT,

A ATAA FA QA Abehe WFH QL Abg
Ho g& Abge]l § 7h7ke] &= A, © 7Hte]
Je AS A A ° AgsA A= A
© 2 JEPdth(Williams, 1971). 1222 234
A2 oid FEo o] 2Ef &S 2 =2 A
olg} A} g e, AntE 0T FEAS
WaHd AgiEo B QAASte] A&z AL
stz sk ot vhe Aojgtal F2 &
webM, 44 79 T o, Wl whe =4
a5 dolR A} Jung®] MBTI(Mayers-Briggs
Type Indicator: 42|58 AAHDE AHE-31 Tt MBTI
= 7ide]l RS Aeshe W T3S T2
Jom HlzYA i} A4 wg A 27} 3
7hehe e oW 44 HAERY dutHow
Hlol 5o X1 9l7] w)Eo]ti(Barkhi and Wallace,
2007).

AA7HA] 2ulE QH MBIAE 7]|E588F
oA AHEAE S A whet FAH R AR
A= w5 AlgA otk o] 5l (2019)¢] A<

A%, 20k 08 A2 olgAe] 542 43
1

[e

71, =9 7o), Ak E g R A HAA T
S 20e FAFAoY, 71EFERUEY F
2 WS ANE 0§ AY, 2AL 5L =

3 o

st} FAs L, 44 54 T A HEFA
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Perceived Benefits of
Smart Order Apps

(Introvert / Extrovert)

Character

H3

Perceived
Usefulness

Percerved
Ease of use

Perceived
Playfulness

Satisfaction

H6

Continuous
Use Intention

User

Qg 1) A72d

A AR F) 53], 1FA2016)9] AT
oA tFFA F-(variety seeking)ol] THel 9| &FAJ-
ek el ApolE A3t A, A YTE Ty
e Frote e Aol Adhs g9l 01'99«‘—4’- ol
QJRFARl AMAlEo] ~22 St A2E 2 H
3 AFS THE F UEF 7S vheta A
Aoz Ul 2RIAEE A g allid ¢t
A gt FERE AFTOZHA GE AR o]
T flo|E HE2Y- R o]olX]A| sfjof gt}
€ AR AgE AT webd 2 ATl
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ol slo] US SR 5 AR o 4fsto
57 22 AF7HE AAEHAT
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He: 2-vhE QTjo] tigh ALgA o] A&
Q) AHgelEe] vAE G P AB
neh Wggel gl o w2 ol
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¥ 153 2k

L= 7—31 9 = ng(19
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AhE AHEste] 93] 4Ee), WA 457
ot
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ADIE 20 AH|AT} SERE9} X[EALZO| Lol 0j%|= dg

WE =935 Fard =73
srlE orje] EQIE APYAES 8T
AA7 | ZHE oHE )88 oMES Felshc flol frasiet | DRI
84 [20lE ove 7E @9 d9e w8t oot
‘B g oME s JRY5Y =5E T
o1 T 2 AAS) Mulzs AEsttt Davis(1989)
Ppasal }\}3}15@ 2uE o0& T8 s A & 5 o Hess et al.
de) ARFE A 913 2PlE o AMge Belsit (2014)
ZPtE 2HE ol&dte A2 uo FHE A5 Moon and
A W] ek Kim(2001)
DAL roje o0)g o) gehs AL M2 #9122 & | Venkatesh | o0 g o0
- — =
314 UM 7)Eo] Folxith (2000) (1=A3 18X
Liu et al b
zolE Qg o) g3he AL W AYelW EAE Yol gy | B IEFOIT
. 5=4% agth=
./_\_U]'E 9_]}] A]’%%_@% {%‘ia‘?‘t’q E%Eoﬂ EHE—H Eﬂ Marinkovic é)@
%’8‘ ?_}—\}'% %E}‘ and
AFEAF g | BAE g1o] AntE oy Mu|Ak AubH o 2 vl EU}|Kalinic(2017)
2T QT AHEARL FAH | F9) ARFE Liu et al
31 Ar2 9Eayy (202D
ZUlE 9HE A% A48 Aol
2HtE 9 E 435t o] &8 Aotk Bhattacherjee
A &2l 2AlE o) AHlae W el Adsieg Hr)Hoz | (2000)
A5 AL Aol Cheng et al.
~0lE OT) MH|2~E Algete HAEES e AEee| (2019
B} =R $438te o] &8 Fo|th
e =49 FnEd B
Ue gAZ AFEES fA oLde Agelt
g g Ak @ 9l W AE Aleld 7o) N ayels 5
gatg Yre Aol s e ndiaor
- T
AF [ AgEe] we A YA F2 Ut oe ARe oA A ol
27 ke Aotk 3 A% 5 ) 7
U gio] A2 24T =4S A28 R8s gs 48
Rl Helth Jung(1971) | A =9 A2
&3 U= g2 2837 To] 9= Aotk Pocius(1991) | we} 9337} ek
e ele) Al g e W @ el @ A ujsE BT YT
SN Skl 7392} 7}
G 7he: g Adels
W [ge sl e AW Yold 52 o Age] s St 93l 0
A7ehe Holch H, W3l 19
e Hao 247 =48 F8s7|RthE A oo o
Bo|FE Holth
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Structual Equation M

7‘53]9] X—]ﬁh:e 3;:]. .
B HAE Aels] oA

Mo
[\e)
=
p—
T
o
o,
N
m&
(.A.)

a‘ﬂ& 0] g3}

SE 01*‘10}04 qES

o°H 7]’%

Z 20~30t)7} 75.4% % 7HF 2 HES A 5HE
Ao E YePg=t, 2rtE QU AH|AE gol A
B3he A% 5ol 2030t <l ske Aveta
£ 4 Stk 400 ARSSH AR ForEe] JITE
AdHH E4L < 2>9) 2t} A5 AMgshe Hile
W2 2EpH 0] ALl QUQI4E)EAN SHANE
o] 71 Wo| AgSh= 4 - S5 Hul=ds e
T ARE YA SEAE Ik WA QT2
Uj) 011‘4°M 2mlE Q. T(139), KFCY] AA LT
S 2 Yeputth 7 31%)dl= A%, £
ao} *«l HAUE o] 23} o] QI FS o8
ste SIFEe dFYd 2-33]7} 86 o= VO
Bokar, g 2ol 13] 621, g 2ol 2~33]+= 60
I3l 18] 5098 TOo 2 Ve Y3 27H
skl 13] o WS AHEske A o2 et
H& AHEste AR E AXHEH Y $A40]
AFFE BhE oL AREStE Blo] 246%E A
kol AghE AA WA Fe Ao E YERTh
B AFdAE A dAE] ARtE o
AB] 2 o]-& B0l tiaf LolR gttt A5E B
HE o] AutE Q] AH|Z AMEA Y] e

24} PSS FHOR 9 o F 35, AF A

_I_4

19

B AT JAFEAIEE E4S AR o8 &= Hile q, 2 d8sk= A 55 F
(F 2) IFSAEE EM(N=317)
frequency % frequency %
@A 105 36.8 2] 38 13.3
34 &4 179 62.8 A 97 34.0
& 80 28.1 T 14 49
Eakel A& 10 3.5
nl& 1 H
o 1& 205 71.9 Py 6 56
AEoF 10t} 3 L1 o) A2 63 22.1
20t 146 51.2 7)€} 47 16.5
30th 69 242 509w gk 81 28.4
A7 40t} 67 235 50~1007+4 33 11.6
1= =Y 21 74 PP 101~2007+4 42 14.7
E— - 263 e | 201~300%H 46 16.1
L _ : - 301~4007H] 31 109
HEshd e & 144 50.5 4009+9) o)A 16 56
ek o] 45 15.8 5009+ o] 36 12.6
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AOIE Q0 AH|AV} R} X|HARZ 20| Dlx|= S

(E 3) A0IE 20 AH|22] 0| S HEN

frequency %

ShFol 13] o)A+ 27 43

dFYof 2-33] 86 31.5

Y o] & A A=A 13 50 17.4
Sk el 2-33 60 25.5

g ol 13 62 21.2

2P 2 “Aloldl Q)7 214 75.1

_ Fa; “dlwAy] o 22 7.7

X}i$ }c%f}% oEjof “APtEQ T 13 4.6
Ba= KFC "% 7 9.5}« 5 1.8
7)€k 31 10.9

23 8-124 26 9.1

22 gase mg, 124]-24] 68 239
A7 03 2X]-64] 68 239
A 64 °]3 53 18.6

o} uj 70 24.6

3 ke o] Aul2o) ol PEE Z3)
oh 24} AES 2vhE 9F w2 0§

<i 3»>7 2o

fo 2

2 A}, SAHRF AE AFE = 215593f
=109, p < 0.05), NFI = 913, TLI = .943, CFI =
955, RMSEA = 05924 HH3 28 HgeS
dsothe B 8 TESe Aoz YT
(F Hair ef al, 2010) & HAZ, 239 U4 d#AA
- Fornell and Larcker(1981) 7} A|¢Fst A xpol| ule}
£-3121 2] &= (composite reliability, CR), 1 £+
& A|S(average Variance extracted, AVE)E ¥ 7}3}
gom AFA HES 93] Cronbach’s a AFE
BF7ysk it

<X 4> AAZ AAMH, BE FAANE] 7
Ad AT 84504 901 Atolol] EEE G oH

oE AP A= FET MHE FEFE Y

CHHair et al., 2010). =3+ 2} F-471d ¢ AVEA|
= 608004 716 Alo]| 2 EEE o] HA AVE F3|
d 58 Hv AL 2 YENC M(Bagozzi and Yi,
1988), A2 =S 8+ 5}+= Cronbach’s a A5+ 691
4] 857 Ate|Z yeht AA 71FEXQ] 65 33l
Forz A AT 1 T Numnally, 1978).
npx|go 2 zF AN d e o elgAS AAE)

7 918 2 FAIES] AVE A4E T T4
S3}o] A4 (Correlation Coefficient)2] Al #k
3} H] 2.5} $3 TH(Fornell and Larcker, 1981). 1 23}
FBRAG] AFFke] 1o S Fs= AVE A|FH
OF 22 A& VAL <3 5>9F o] 7970
ko) BB Alge] AlgF7te] 1.00] 2EE A
%ol(Anderson and Gerging, 1988) /3713 7+<]
i gdde] gl sk

4.3 74 AS

1S AR As) TREINEFS 4N
sho] Q7 w9 Hwsh TG 1] B2
Fege $ASET 1 2, A7 239 14
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oA of x-8 #H
(E 4) =1 Q0IFA An}
=3 . Cronbac
w2 =S SE | t& | p% | AVE|CR hoh
2HlE QT8 FOE AR §-838th 699 | 8.213 | *wx*
oA g |ZFE QU E o] &3 oMl Eo] Foqst= o] F-&3th| 851 | 8.964 | #**
o A ——— - 608 | .858 | 814
T8 | 2RlE ore FE, 9l I8 F&sitt 732 | 8421 | Fx*
‘P 9 oHE = RIS =3E TH 537 - -
oxg [T R AASP MEas st 677 | 9.135 |
AHE | 2RE 29 E B WS A 2E 4 Y 642 | 8.051 | *** | 647 | .845 | .691
o8 Inzre Aopato) A9 2ote o) Age Ash | a4 | - | -
AUlE QU E o]R3= AL o] Zu|E =3
}o] 15 o] &3ste AL v FvE A3 o11 | 13.000 | #w+
A ul Tk
AR = *U}E CHE o]&dte A2 NEZE BV =42 F
84 |glo]A 7)%e] 2ol 830 | 12.496 | *** | 716 | .882 | .857
2WlE QG E o]&dhe AL Ul HIFolW EAL
oo .689 - -
k=3
2utE 90 AR WEAe e BHlE i) ©
- o]. ol Ni E% ° (el A B 26q | 12876 | oo
‘6‘
AFEA} | BHE 9jo] ARLE QU AMH|AE AHElA O Z nl&
Ef; - & 2w 1 24 B Pl 04 | 13.603 | *++ | 687 | 868 | 823
= -
2UtE Q0 AN Y-S FAHola F9] AFEENA
- st - 769 - -
FRY AL HE2YY
ZulE QU E A4 AT Zlolth 13 | 12.202 | #***
2BlE QUHE A3k o] 88 Aot 782 - -
AEH | 2nE o0 MulzE wjE ol AAslnR
AR | g7)F o g ALeE Aot 764 | 13223 | wxx | 696 ) 901 | 849
AULE QT ABH|AE A|Ess BIAEE B3}
i 1 AEIAE A ° sh = s 750 | 12.937 | wx
AEFTS B BHERT 435t o] &8 Aotk
¥ =215.593(d.f. = 109, p =.000), */d.f. = 1.978, RMR = .031, RMSEA = .059, GFI = .916, AGFI = .882, NFI=
913, TLI = .943, CFI = .955
(% b) HHElEY AS
= AR = AR = AR = AREZE | AEAQ
T mean | SD | s | Aol | #84 | 9E | Ases
ozE F84 4.03 624 1
AR ¥ AE-8-o] A 3.97 .630 529" 1
AAH #3143 3.58 794 397" 503" 1
AFEA} T 4.03 624 584" 5727 584" 1
A& AHEYE 3.87 716 4817 546" 632" 7157 1
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ADIE 20 AH|AT} SHERE9} X[EHALZ ool 0j*|=

o35t
=

23 A= 2 = 228.055(d.f.=112, p <
.001), NFI = .908, TLI = .940, CFI = .951, RMSEA

= 06002 A &

Age

I8 98 == uo A oT
F5 WE e Ao ' YElthHair ef al, 2010).
AT 2ol ZF FolAol itk 71 HE Ade

<3 6> Ao AvtE Quie] X|7td 3
o] ARgA} T} A &A1 AR kol B
Aoz Yeiyth AdA" F849% AR
o hat TF3tE AZATE A df=1)=
2319, p<.05, Q1A E ARE- &) Ax*(df=1)=
3.784, p<.05, AAH 5432 Ax*(df=1) = 6.555,
p<O5E UEPEAL, AREAL RIS A2 Q] A9
9 AF3E ARATEALA(f=1) = 10.606,
p<05E UEh} BT SAHOZE fofu|st FA5
HojFu g 7} HI, H2, H3, H4E A A=Atk

o g

e

r'lj

(E 6) Z=2A

o
ogt
o,
e
c s
i
L
o
=
ofk
o,

o QX A SOl AR B A §
37} A1gE DSl felrd 28 Bt
B st 1Rl A A1EE DS
FAste] avl oA Aol N FrAgtol g
A wete] 92 W) ok B YAZ 434
o3 $5HA LHIBEL Z71E AFo] 9] o

ol (McCrae and Costa, 1987; %3}, 2012) 24

744 BE BEASF t p A}
H1 AAH F84 — AHEA T 239 2.319 .020 2 e
H2 DA E AR 8ol — AHEA W 454 3.784 .000 A e
H3 AAH 7§34 — AHEA TS .508 6.555 .000 2 e
H4 AREAL TS — 2 &HQ) AHE O E 658 10.606 .000 A

x* =228.055(d.f. = 112, p =.000), x°/d.f. =2.036, RMR = .032, RMSEA = .060, GFI = 911, AGFI =.879, NFI =

908, TLI =.940, CFI = .951

Coefficients 2 3}o]¢]
- = = X
A= A | WA e p-value
(n=178) | (n=107)
AAE G884 — A&} T .531 < .603 AX*(d.f=1)= 8.484 004
o | DAE A golg — AR UE 475 < 480 Ax*df=1)= 2.293 130
44 A E 654 — AFeA W= 624 < 632 Ax*(df=1)= .160 689
AEA hE > x&Hol Al 684 < 799 Ax*(df=D)= 6.297 012
)] €R
iy & 33
)
2ntE Qo] A 7tg Fgo] Lk wAe JFS o3 JATEG e Juo] ¥ w&| FE
H5 *
Aol t A
2vtE Ho] that AREA} ghEo] A& AMEo e WX E e 9 A HAuHT —
HO | yarae) mvrol o %8 Aolth s
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o of X.u @

fro s FEahe ol arku ¥ % gtk 1
HEE ek Adrt ArtEQHo §84S
A QRS ThE WS Aol Fekzt 2ol 7}
S= Aoz Y Hse HEA o=z AelEn)
Hh QIAE {83 AREAR RERH(A P (df=1)
= 8.484, p < .05), 18] 3 AF&A} WS 2|45 Q)
T o % A A Lﬂﬁbﬂ 0] JA ] 120] &9
g 28 7t dE Aoz UERGTHA
(df=1) = 6297, p<. 05) ]_ﬂ_ 88 4o] AFEA} T

BT, 98 A%, | 247 2L tAd 71e
W FA e BF LAY gl Foig WEkE vt
Z $CH(Kannan et al, 2017). 2B A= 20l QT
ARl 9lo) g3tk Azl FEHb o] B
t} E&32olgta Aste Ao E delHdthA
o}, o]of =, 2020).

Iy gi7]Ee] gl A3
ARG FolME H}%l ‘%H o8 FEEAY A

A

A3te] Ho T FEEHE B

o m|R|= Gk 111?'%,75,?_1 ALEAFe] A0 2 o]-g-starA} st= 434l }017} Ues ASHS
AA JEFs T olfre WAL A4 2Efdo] 2 skt a?‘iﬂ‘r. ojo] £ AFoAe Bl
A A4, =S SAHA Bl 7 W = 2ntd qjo] ‘AnE QU AARIS o] &3
F0 2 1<lthKagan and Douthat, 1985). °]& el e ARAE tFoE A7 Fgo] AL
A AA 2etdo] AFE wd zEaw 3} SAF =T} 2SR ARG E 2He] FEF WAE
A7 R A28 Aol T 229 (Pocius, 1991) hebstal kARl AF B4 JFS AL =
A AgUA ol dE B¥star Ao s A 39E FAFeEN BAlE Butd qls 28
7N AFYA OWQ Mz Aol o= 71E St AR Verd 9 89 28RS 2ARE
Ao 235 ANste daekal B 4 9l ol AHE% AAS AAE AT B4 23t /1A
(1 R3}, 2005; 0] AZ, 2015). APFEE o ZE]F H FEAT QA AR Eol A, A 3514
o] AR | ol B AP Ao w2 WA < "1"9“74 ol Fefmd FFE FAL ARA
o] FAL 28l 43S gk YA thu), A S A& AR AR Eof Fon|g FEE v
Ao g ¢ AT AMESIA oS HoFH, Al Ae Ao ZE eyt 24 ade 2244 &9
S A4 vhbe 3 B3 858 AI o T QA 84 gk AREA}F whSRo] 2131
ﬂAo}ﬂ a3 399 Bgo] s F 2Tl IEFET WEFAR g0l Y =A vehta ek
435 T3 FEHAA Udehes 2o E AR 2 a5 AEHA AR =Tt 9% O
E}(%Vo 35, 2014). w}aw kA Ql 18o] <2 woh =4 JEbs
ntE QTP A|2ES 1A 84 o & 9%
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The Effect of Smart Oreder Service on Satisfaction
and Continuous Use Intention:
The Moderating Effect of Personality Type
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Abstract

With the development of IT, mobile apps and the expansion of contactless services due to COVID-19,
“smart orders” have recently been activated in the food and beverage service. Even in recent years,
when sales have declined, the number of orders made by smart orders has been steadily increasing,
and this ordering method can accumulate customer data, enabling effective customized services in the
future. In the present study, satisfaction with smart orders and continuous use intention were studied
based on the technology acceptance model (TAM). And it focused on whether there is a difference
in personality when using smart orders. For this purpose, a survey was conducted on 317 smart order
users, and the hypothesis was verified by structural equation model analysis. Perceived benefits had a
significant effect on satisfaction; also, satisfaction had a significant effect on continuous use intention.
There is a significant disparity between introvert and extrovert type. As a consequence, the introverted
type has a greater intention to perceive usefulness of smart orders and continuously use them. These
results suggest that the customer’s personality type should be considered in future customer customization
strategies.

Keywords: Smart Order, Mobile App, Technology Acceptance Model (TAM), Personality Type,
Food and Beverage Service

%

Doctoral Student, Department of Corporation Management, Korea University

*% Corresponding Author, Professor, College of Global Business, Korea University

2022. b.

65



o of X-9 H

OM X210

e

Gl X| (nice2100@hanmail.net)

Asvsta dishel AGtel A s G shelE ASsRen,
seivfek 71949 WA el Al Fold. WA, TGIF 5ol vhA 2
2R on, dasuTaete s dRuA R B seolq B B st
F8 PR 949A o) TN LrlA R 2ol EAw 2ol o] AR EA,

o]t}

ol

8 & (cpark@korea.ac.kr)

Mgt A FASAL & thstdelA FGAAL, BRI T E HE
331, AV EAHT) AR "ol 25381t Pl Vanderbilt University <}
University of Hawaii®llA] Visiting Scholar, &&= Mongolia International
University®| 4] Visiting ProfessorZ &&3t3 1, 3= Bl A2 A 8}3)
134, 5sts #3174, s arIdes] s qdah Fa AT
Fol= tX g3l oA AM|Ae)E vlA® o, International Journal of
Information Management, Journal Interactive Marketing, Journal of Business
Research, AR AT, ISR, AFTAT, vHARAF, AuAEAT Fo
0o =i BRI

==8+d 20219 108 29Y AZHEEY - 20224 058 09
1At &Y 1 20224 032 01

66 Information Systems Review, Vol.24, No.2



