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Abstract The purpose of this study is to analyze the effect of black consumer behavior perception
on the anger expression and turnover intention of beauty workers. For data collection, the final 392
copies were used by distributing questionnaires to 400 people for three months from November 1,
2021 to January 31, 2022, centering on beauty service workers in Seoul, Gyeonggi, and Incheon. For
data analysis, SPSS 25.0 program was used. Frequency analysis was performed to identify
demographic characteristics, and factor analysis and reliability analysis were performed to
understand the validity of the measurement tool. Correlation analysis, A regression analysis was
performed. As a result of the analysis, the transient and deterrence of black consumers had a
positive (+) effect on anger expression, anger suppression, and turnover intention, and anger
expression and anger control had a positive (+) effect on turnover intention. Therefore, it is
necessary to raise excessive problems of black consumers or eradicate forced services, and it is
believed that proper customer response methods and programs for stress relief should be provided
by members.
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Fig. 1. Research model
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Table 1. General Characteristics

Accumulate
L Percenta
Category Division Frequency percentage
ge(%)
(%)
Man 70 17.9 17.9
Gender
Female 322 82.1 82.1
20's 52 13.3 13.3
30's 72 18.4 18.4
Age
40's 116 29.6 29.6
over 50 152 38.8 38.8
Hair beaty 136 34.7 34.7
Skin beauty 125 31.9 31.9
Major Make up 62 15.8 15.8
Nail art 50 12.8 12.8
Others 19 4.8 4.8
1~5 years 56 14.3 14.3
6~10 years 76 194 194
1115 81 207 207
Career years
16-20 84 214 214
years
Over 21 95 24.2 24.2
years
sum 392 100.0 100.0

HEL v EFARKEO], T, Y, Hol2%) 392
ot} JEL JR} 70%8(17.9%), oA+ 32278(82.1%)
o}, AFL 20t 529(13.3%), 30t 729(18.4%), 40
ol 1168(29.6%), 50tiolA} 15278(38.8%) 0.8 FAF &
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om 50t olo] 7H B A
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11~159 81%(20.7%), 16~20¥ 8478(21.4%), 214
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(Princeple Component Analysis)& AAJst¥ oM, Q91

A9 TeolE flof w3 HZHA(Varimax
rotation)' A& ARSIGIEE Qo1& A @ Factor Roading)
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Table 2. Behavioral Perception Factor Analysis of
Blackconsumers

) factor Com

item mon

1 2 3 ality

Q2 .850 220 221 .821

Q1 816 130 223 732

Recidivism Q3 791 304 313 817

Q4 .683 432 .255 718

Q5 .604 257 519 .700

Q 15 175 .870 242 .846

Transiont Q 14 181 .840 293 .825

Q16 .320 772 217 745

Q13 402 .607 .346 .650

Q7 191 267 .832 .799

Deterrence Q6 204 275 .829 .805

Q8 .388 293 .699 725

Q9 .398 215 .626 .596
Eigenvalue 7.626 1.241 1.010
Variance (%) 57.888 9.548 7.770
Cumulative (%) 57.888  67.431  75.206
Cronbach's a 910 .890 873

Total Cronbanch” & .939

KM0O=.925  x?=3803.732
Q: Question

p£.000

o2 Ut A3

957l 484 168
slom A7 16%

I 3] 8lew
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VA gk 0.055 %*5—0]-?(] 2alo] AT T HE 12
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, Bartlett FA4% HAISA=
X%=3803.732, p(0.000°.2 W471e] Ao] AFA
IADe] AZHAJLX HAHZK(total variance)>
75.206%2] AEES HUth 821E40) A3lgo] g
A 3709 812 AFA, Je, AP 5198
0]9] AlF%(Cronbach’'s a)Zt2 A&4 0910, I=
4 0.890, AAA 0.8732E Yeton AH AFE
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Table 3. Anger Expression Factor Analysis

) factor Com
item mona
1 2 3 lity
Q4 .832 -.021 -.034 694
Q5 .822 .027 -.004 677
Q3 812 .070 .070 669
Expressi 5 793 -.048 -028 632
on of
anger Q6 784 .059 .064 622
Q1 773 109 .080 616
Q8 762 -.009 .099 591
Q7 722 .015 .038 524
Q21 -.055 .834 -.047 701
Q 20 -.045 .819 .025 673
Q24 .093 .804 -.073 661
Anger Q23 112 759 -84 622
control Q19 -002 728 200 570
Q 22 .085 .665 -.309 545
Q 18 -.065 .645 253 485
Q17 104 .603 .285 456
Anger Q 15 .010 .036 .780 610
suppress Q14 080 -013 761 582
fon Q13 074  -084 757 586
Q 16 .073 148 743 5680
Eigenvalue 5.214 4.267 2614
Variance (%) 26.068 21.333 13.069
Cumulative (%) 26.068 47.401 60.469
Cronbach's a 913 876 782
Total Cronbanch’ a .873
KMO=.881 x*=3866.845 p(.000
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KMO Al5+= 0.881% 29| A3H/do] gel=|glon,
Bartlett A% ASA= X'=3866.845, p<0.000 &
T W4 719 Aol AEZ AI/lo] I HA
HeK(Total variance)2 60.469%2] A8 8L E At
QR1EH A o] &ld 3749 QL EL-EE,
BLzdE Brdq 2 5198919 AZE%(Cronbach’s
QFZ BeHE 0913, Eexd 0876, Er-dA|
0.782% Yehton A A% 2 0.939=2 Yeht
BAA 8 7hett WAYAEE Eolth
ojZ9x ST B4 A= flof 820 &
gt Adk= Table 49 2ot SA Lo AFHEE 45
HE 89l AR gk F3=5to] AA Qlo] HF 4%
HE AL 4732 1719 8%10 & FEEle
o KMOAISE= 0.8100.2 FE9] Ag4o] eQlEg]
o, Bartlett 743 HSA= X*=778.779, p<0.000
O F W7o Aol AF A BA o] FIEI A
AHZH(Total Vatiancer)> 71.917%2] AHE EH
t}. 51918919 AlZ|%(Cronbach’s a)d+2 0.869%
et A8 8 7Fett WHAAEE Eolth

Table 4. Factor analysis of turnover Intention

factor

item 71 Commonality
Q4 .886 784
Intention Q2 .881 776
to leave Q3 819 671
Q1 .803 .645
Eigenvalue 2.877
Variance (%) 71.917
Cumulative (%) 71.917
Cronbach's & .869
Total Cronbanch’ a .869
KMO=810 x*<778.779  1X.000

T 749 AFLIAE B3 Aot}
(=.660), GAA(r=.703), Bl EZ(r=430)° =4
oF ot AH(+) AHIAE HIoH, g

A A (r=.661), BrHEZ(r=.503)°] EAF o3t A
H+) ABIAE B, AL BEreiE(r=444)
of A | AA+) JBHAE BTk £ i
E2 ErxAA(=.107)00 BAA Fet FA+) dH
TAE B3, B A= o] H 9% (r=.281) TAA
oz A+ AHHAE Ve

Table 5. Correlation Analysis

R T D EA AC AS IL

R 1
.660** 1
D 703**  .661** 1
EA  430%  503**  .444** 1
AC .062 .038 .015 .071 1
AS .006 -.046 A21* .107* .049 1
IL -.042 -.083 .078 -.097 .001 .281%* 1

**p(.01, ***p{.001

R: Recidivism

T: Transient

D: Deterrence

EA: Expression of anger
AC: Anger control

AS: Anger suppression
IL: Intention to leave
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A BAL Hes 1Y 594 9RE FEsk=
Durbin-Watson #%, 5AH|(Tolerance), £4H4
ZQ9I(VIF: Variance Inflationn Factor)5< A4
3}9ict o] W] Durbin-Watson9] 20 Z4&E H
FE 1Y =d84s SEPTT wdsilal, VIPAS
+ 1079 o o34/ A7 fle ARE 7
=
£ A9 2A4E g53448Y ZAE gRlg 23
Durbin-Watson &2 1.506-1.974% 20| 33}
HeE 9] =84S gHEFoH A= a4 438,
T4 488, AR 437, VIP 3 A4 2.283, o
T4 2.049, JAA 2.289% AMEE O] UETAY B
A7t Y& Aoz &g 4 Utk

Ed7AGH PsAZo] x| v|A]=
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1.506, 33 0.438-0.488, VIP Zh2 2.049-2.289%
AMEEo] TE-3A49 A7 Gl Ao YErsith
GBS0 TE5HS 7H TALR)Z 052901909
AAASR)7E 0.2802 AHEE0] S0l F&5H
ol mX|&= MiEl 28.0%E UEhth 3ARFY
AL BAREA A7 2227.692, p<.000 $ZoA
BAA FoHA vrErd I A0 AR & 4 AN
o E3F EHARHY PEAZ 221 A54H(4-.103,
=1.586, p(.000), T=/(4=.337, =5.462, p(.000),
AR 4G(4=.149, =2.280, p(000)> Ei-EZ] 57
A foet AA(+) JFS AL Qe AoE
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e A20] &9

Table 6. The Effet of Blackconsumer Behavior
Perception on Anger Expression

A3 A9 45H FAAL, HET 87, B of
% Sl AL T8EARA glo] Rzl 4]

Spob AEYAS WA T 4 ek

Table 7. Effect of Blackconsumer Behavioral
Perception on Anger Control

DV IV B SE V4 t sigg T VIP
C 2300 .099 23.228  .00C
R .049 .061 .074 .964 336 438 2.283
Ac T .016 .046 .025 .348 728 488 2.049
D -.037 .063 -.064  -.705 481 437 2.289

R=.064* R?=.004 F~.526 p(.000 D-W=1.517
"p¢.000

Y5 A]2}0] HieolAo] v]%]

Table 8. The Effect of Blackconsumer Behavioral
Perception on Anger Suppression

DV IV B SE V4 t sig. T VIP
C 1.465 134 10.930  .000 DV IV B SE Vs t sig. T VIP
R .109 .069 .103 1.586 113 438 2.283 C 3.036 122 24829  .000

e T 344 .063 .337 5.462 .000 483 2.049 R -.067 .063 -.080 -1.066  .287 .438 2.283
D .163 071 149 2280 .023 437 2289 ns T -159  .057 -.197 -2.778  .006 .488 2.049

R=.529" R?=280 F=50.256 p(.000 D-W=1.506 D 267 .065 .308 4.101 .000 .437 2.289

“p(.000

R=.214* R?=.046 F=6.229 p(000 D-W=1.951

DV: Dependent variable
IV: Independent variable
C: Constant
T: Tolerance

Table 722 £z PaA/Z0] 2 Ho| n]X
43S EAst Adolty, Durbin-Watson #H
517, &} 0.437-0.488, VIP 352 2.049-2.289=%
I2 =0 gAY EA7E e Ao Ust
Wt FEHS 7HY] IASR)Z 0.06401%0H
AAR)7E 0042 AFEE| o] SHRQlo] 51
o mXe= gL 0.4%2 UERGTH SRS Z
e BAREA H3 F=0.526, p<.000 =Eo4 B4
A FolsHA veht 340l Aekeke & & AT
B3 EFARHY PeAL 2 AH8(6=.074,
=964, p(000), T=4(F=.025, =348, p<000), I
AR(8=.-.054, =-705, p(000)}& Hi-FHo| IF
= AA = ACE YEH o= EHAGH §
SAZY S8 AEA, =4, ARG vEF
AR EZ Ao JFEATE e A2E YEkTh

o o
ot

"p(¢.000

Durbin-Watson &2 1.951, 3&F 0.437-0.488,
VIP k2 2.049-2.2892 A& = o] thE-5A149 &4
7b Q= Aog yehth EgHSel 24&HS 719
TASR)Z 0.214% 01 AAAFR)7E 0462 A&
Fo] Zuclo] F&HQl nAE AYHL 4.6%2
Vet 372y A3 FARY A3t F56.229,
p<.000 oA BAH FsHA Yeht 3940l A
FE & 5 AT E5 SR P5AZT 8
ol AEA(4=-.080 =-1.066, p000), TF=A(S
=-197, =-.2.778, p<000),9xd(#=..308, =4.101,
p(000)2 Ao JFZ vAA] = AR &
2yttt ol v 8FARlA 149 A, IR
A7 2 AR AEE2 AEHAE B 89
o tisixs BredA7t =R g AoR fMT £
Atk E3 EJAFHY FAZL 82 F AFH(B
=-.080 t=-1.066, p<000)F FHFEA(B=-.197,
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t=-.2.778, p{.000)2 Hi=JAo JIFE u|x|A] ¢ko
U 9JA4(8=.308, t=4.101, p{.000)2 Ei=jAo] ¥
TS A= Ao Eajyit) o)s 149 A5AQ
EAPEo] ul&FARe] RieA7} HA] F= Zo
2 A% 4 Qi

Table 9= Ed77H F5AZ0] o]Z Qo] njx|
= ke 245t ZAxoltl. Durbin-Watson e
1.974, Z2F 0.437-0.488, VIP S 2.049-2.289&
AMEEo] Tg-3A49 A7 Gl Ao YErsith
EYESe FEHS 119 BASR)S 021082
ZAARR)7E 0442 AHEE 0] EgRQlo] 411
o X AEEL 44%E YePdth ARG &
e BARLA A3} F=5.946, p<.000 =004 EA 2
FstA Hehd A0l AE & S A E
o EAaHY FeA A AEH=-114
=-1.522, p<000) FFHA7} §lom, H=4(@
=-200, =-.2.809, pC000> AA4(4=.290,
=3.861, p(000) o]& 9ol BAH G5t FFS

(#=-.005, =-.096, p<000), +F=AA|(F=295,
£6.064, (000} ol Holo] EAH folat oS
AT g A0 24 H. o]k Brido] &
99 ol AstuASE thgo] W71 P BB
o H Big oS AEAAS BH Folo] o]

7R AzelA "ok A0 AT 4= Qi

Table 10. The Effect of Expression of Anger on
Turnover Intention

DV IV B SE V4 t sig. T VIP
C 2435 277 8.793 .00¢
EA -124 047 -128 -2.627 .00¢ .984 1.016
- AC -.007 .076 -.006 -.096 924993 1.007
AS 362 .060 .295 6.064 .00C .987 1.013

R=.308" R?=.095 ~=13.602 p¢000 D-W=1.844
"'p(000

5. 28 ¥ HH

S e 10 Srorsiaret op seprore g E ST HEEAAE diros gadse 4
L oo A== HHRY. VI =9ATT o =27Zbo] BT} 0]Fo ko] nx: JTES B4
5 5 4odel el HlgEARE oldIRS 4A% Lo Lo an
o =284 = 1=ha I8
A QFAGE, B/, ARGl HisiA = olA]o=E 11F
3 & Qe AR fHT 5
| black consumers' perception |
Table 9. Effect of Blackconsumer Behavioral — .
Perception on Turnover intention ‘ Recidivism | ‘ Transient ‘ | Deterrence ‘
DV Vv B SE g t sig. T vip :
Expression of
C 3229 150 21512 000 i anger
LR SN7 077 =114 -1522 129 438 2283 ) Snegr uncantrolizbis
T -198 070 -200 -2.809 005 .488 2.049 - uncantralizble e
uncontroilable anger Cat civiitrl
D 308 080 290 3861  .000 437 2.289 anger . i
ntention to leave
R=.210" R*=,044 F=5.946 p(000 D-W=1.974 R

""p(.000

Table 102 £ o] o]F9kof| nx= FFS
EA5F Autolt}, Durbin-Watson 442 1.844, 34}
984-.993, VIP 352 1.007-1.0162.8 At&Eo] ths
TAM EAZE Gl AR Yegth EPHset &
&S 7] IALR)L 30801910 AAASRRY) 7
0952 At&E|o] Egjmclo] F&uHelo] ujx: A
g2 05%2 YEtyth FJARFY AP FAREA
A3} F=13.602, p<.000 =04 BAF T2t Y
et 3] 74]o] HAghS & 5 AT E3 HieHd
90l BuH3(4=-.128 =-2.627, p<000), Ex=2d

Fig. 2. The effect of black consumers' perception
of behavior on beauty workers' anger and
intention to change jobs Research model

AR 2R P4 A5, T, 9A4
0]27(2013)2119] &

Aot W et Atk Aol AHl
AU Ao gt EHE S0 HIHE] YEhle
Ql AAofA] Hlojd =of

e A=E Do, Axgolt BE AYet olF ¢l
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49(2016)[22]9] SH=TY Y
Ak BErHEold s U= 77
Aoy, FErxFo|t 717go] Adj
2 2Foke Aolx, £ A o]
FEFA Bolu £08 F oAk Fsold) o]F
= gUAteoZ et £40K2019)2319] &3
=79 WE =t YA|stg

A4, 3741 P5AZo] Beido njx]e= §
TS dok A, B4 PeAZ49 shejacl
AASA, T4, 944 § A AL B
220 A(H9 FFE A= AR YEht F=gt
AHlA 279 AR REFAAY] EriEs 2
St A0 Ueigth E7AFHY A4, T,
MGE w2 ES 3 XM ok QRloR v
e, ol nl8FAY EHAGY FeALtS #
s FUAAH T WHAH S F(HE G
FS YeERdti= o)A &(2021)24]19) Aot 14 &
FPso] H8FAAY AR o] FFE Rt
AAA(2016)2 A7-5 AAFTH25). #l8FA A= &
HAFHY PFoZ Qg HiH AFE xEs] 9
dom, uA9 ALE EAA7|Z Q3 Bir-rET}
Aol dis] 2% S & AR Fole 4
7t Qtke A0 sj4HLt. ol B4R Fx
gol AHA RHES o SARES EFATMY &
FAEY A%l wet Beg wy|gEe o] EE3)
7|Hohs A4l AARA EAY A "ok 54
S 5= Aok T RESAIEES 149 EFPE2
2 S AEH A gl BieAE BT 9lo]
g AAE BAGIES 79y L3iths oFy
o, Y2016 A2}, A718(202009 EH74
o] 50| uEBFAREY AF B} AolEF
29 e v|A A%t 2AE 2= AL
HEY SHeH26,27).
AR, EF740 PeAZto] o]Fmo] e &
oh Ay}, WY o9 8%1l R, JAGS
ojF ool H(+)9] AQ1OE Lo, A5 #
()9 o] Uept Aoz SolEdeh Ty A=
EF7A4m 9 Aojut EHY P52 TAAES
AEHAY 925 52 FIAYIL AR Huis
She ool ZHAQ] IS uAE YA R QA

A 301(28]. & A= AT AIE skt

4zl

4z &

S

wakA] EAAFHY P52 HEFARES] 0|79
£ § A7l g9log Zgstt= AL FolstTt

A, o] &SAA9] Bl RFo| o] 9w njx&=
SRS ot Ayt B TFHO| 519]QQ1Q0 HiL-HZ,
ELroAle BAF F9vstA (09 FFE e
O}, B2 d2 o2 9o B(-)9] FFE uAl& A
S 2 4 A9t} o)= EfE 1oz RE w2 P
A7+ ElezFo] & D& oo ot 9=r} 2y
o}A] etk sjA 4= Qi BESE(2018)9] A
AMe A% U 2 YE9] ezt gigh X Zkso] 55
5 ELndo] oA H JYE9] oo ot
A= Ao e} Ag=re subel= 237} &
Z 5 ATH29].

ArATe] T2 AAE AAE o3 Zt

AR, EHATH] P TEE Y5t ZALHo| A
g=lojof & Aoz AtgHL}. webi EFHAFHEY
POl Tl A=doz HASA 7Y FAssete] It
=5 EAAZIG A4 ABjao gt 2E8HEEE ol
%3} & gaAo] Qch

EA, EA7GH dojo} ey o2 v

w0} 249] S|A7HA) olol4A] Hm RAA W
EdA2 Hasjlor BTt e 12T olae
59 AW T 4 U A o] Zsfelofop
¥ @ast ok,
1A, ol AoEL 71919 AilE BT ETolc
2ATHLY Aol £4, L8] that 1A%z
o] $L4E Hir ko] kol A0 e} F4}
2] A A A4S £ et olek B 24
Aol SHHE TAGT W AEA AT ot
choret B4 W FANAE whske 5 s
2 9% m2Io] AgHolop & Ao Az
o B A7E B Bdasy $5A7o|
PLEET ol gojzo] 2 Fag vl

A AQL o2 TYBs] thel Hel FAREe
A Auspsplole T olEgol gl oleid 2t
S U0 A% AToIAE Bah G542 o
2yl HEFAREY] Biid ¥ ol 4w P
3] 912 AAH WA YerSol AZE|w 7157]
g 7|gsto] HEY B 7leid 4 9 i,

l
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