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Abstract This study empirically analyzed the effect of work value of beauty industry workers on
service productivity through job satisfaction. First, according to the result of investigating factors
that make effect on service productivity, it was identified that service productivity increases when
work value and job satisfaction are higher. Also, it was identified that service productivity increases
when awareness of satisfying values, intrinsic satisfaction, recognition of work value, recognition
of self-value, and extrinsic satisfaction are higher. Fourthly, as a result of investigating the effects
of work value of beauty industry workers on service improvement through job satisfaction, it was
identified that the mediating effect of job satisfaction was also significant in the sobel test as Z
value of |Z|=15.057 showed a greater value than 1.96. Based on the results of this study, it is
expected that inner motivation can be increased for beauty industry workers to recognize that their
work is meaningful and worthwhile and service productivity can be maximized by improving the
satisfaction and intrinsic job satisfaction that come from work itself.
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Fig. 1. Research Model
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Table 1. General characteristics of study subjects

frequ
ency %
under 20 years old 28 (5.8)
age 20~29 vyears old 299 (62.2)
30~39 years old 113 (23.5)
40~49 vyears old 34 7.1)
over 50 years old 7 (1.6)
gender male 127 (26.4)
woman 354 (73.6)
less than high school 1M (23.1)
college
education graduation/attending 268 (56.7)
university
graduation/attending(4 93 (19.3)
years)
graduate school and
above 9 (.9
less than a year 75 (15.6)
1 year or more and less
Total 124 (25.8)
cosmetology than 3 years
experience 3 year or more and less
than 5 years 9 (24.7)
5 year or more and less
than 10 years 81 (16.8)
more than 10 years 82 (17.0)
2 people or less 8 1.7)
3 or more and
74 (15.4)
numI:)er of 5 or less
employees 6 or more and
10 or less 102 212)
11 or more and
15 or less 101 21.0)
16 people or more 196 (40.7)
Total 4381 (100.0)
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Table 2. Differences in work value according to general characteristics

work value

value satisfaction

work value recognition self-worth recognition
M SD M SD M SD M SD
age under 20 years old 3.80 (.70) 3.80 (79) 3.60 (1.00) 3.89 (.70)
20~29 years old 3.87 (67) 3.96 (.69) 3.69 (.95) 3.95 (.70)
30~39 years old 4.20 (62) 4.21 (.64) 4.04 (.79) 427 (.63)
40~49 years old 4.31 (67) 4.42 (72) 4.19 (.95) 4.32 (67)
over 50 years old 4.35 (.78) 4.38 (91) 4.38 (.78) 4.33 (.79)
*xk (€.001) . 8.081*** (€.001) xxx
F(p) 8.431 {.001) 6.507 €00 soagert  ({001) 6.364 €.001)
gender male 4.06 (72) 4.08 (.76) 3.87 (.96) 414 (71)
woman 3.95 (67) 4.04 (.69) 3.71 (.93) 4.02 (.69)
t(p) 1.543 124 543 588 1.637 102 1.598 A
education less than high school 3.77a (.65) 3.83a (73) 3.46a (.92) 3.89a (.66)
college graduation/
attending 4.00a,b (.68) 4.06a,b (71) 3.81a,b (.92) 4.06a,b (.70)
university
graduation/attending 4.13a,b (.65) 4.22ab (59) 3.86a,b (97) 421ab (71)
4 years)
graduate school and 4.44p (61) 4.56b (90) 4.33b (69) 4.44p (57)
6.637*** (€.001) $x s ok
Fo) N T BEVA:1 «.001) 5.668 (001 4727 (.003)
less than a year 3.64a (62) 3.71a (.69) 3.29a (.88) 3.75a (.65)
1 year or more and
Total loss than 3 years 3.86a,b (.66) 3.94a,b (.70) 3.62a,b (.93) 3.93a,b (67)
cosmetol
3 year or more and
ogy 4.09,c (.65) 4.11b,c (67) 3.88b,c (.93) 4.18b,c (67)
experienc less than 5 years
° Spearormgreand  4o%be (64 416bc (65 387be (80  41%bc  (69)
more than 10 years 4.22¢ 71 4.33c (.70) 4.04¢c (.99) 4.25¢ (72)
F(p) 10.332***  (€.001) 9.583%** «.001) 8.351 % «.001) 7.800%** «.001)
2 people or less 3.89a,b 71 3.79a (.87) 3.92ab (.85) 3.93 (.65)
3 o gwrolr:SSand 4.36b (67) 435 (69) 431b (79) 439 (.68)
number
emp?éyee 6 or more and 3.92ab (66) 3.90ab (73) 3.77ab (83) 4.00 (66)
s
1 105r (r;r:oln;}essnd 4.0%.b (69) 418ab (.70) 3.78ab (1.01) 4.18 (.66)
16 people or more 3.82a (.63) 3.96a,b (.66) 3.51a (.92) 3.90 (.70)
F(p) 0.932%#* .001) 6.852%** «.001) 10.811%** «.001) 7.997%*x «.001)

*p¢.05, **pd.01, ***p.001

The fact that the letters a (b {c were displayed differently was the result of analysis in the Scheffe's homogeneous
population group (p <.05), and there was a significant difference between the averages.
T If the homoscedasticity is not satisfied, perform a non-parameter test (Kruskal-Wallis H).
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Table 3. Differences in job satisfaction according to general characteristics

job satisfaction

extrinsic satisfaction intrinsic satisfaction

M SD M SD M SD

under 20 years old 3.81 (.69) 3.76 (73) 3.86 (.73)

age 20~29 years old 3.77 (.65) 3.68 (.69) 3.84 (.71)
30~39 years old 3.93 (.64) 3.78 (.75) 4.04 (.65)

40~49 years old 432 (.63) 422 (71) 4.40 (.63)

over 50 years old 429 (.79) 429 (.75) 4.29 (.84)
F(p) 6.8971%*** (€.001) 5.602%** (<.001) 6.432%** (€.001)

gender male 3.95 (70) 387 (75) 4.02 (73)
woman 3.82 (.65) 3.71 71 3.90 (.70)

t(p) 1.973* .049 2.084* .038 1.635 103

less than high school 3.72a (.66) 3.63a (.70) 3.78a (.73)

education college graduation/ attending 3.85a (.64) 3.75a (.70) 3.94a (.68)
gradu;tr;g/r?/r:tignding 3.96a,b (.70) 3.86a,b (.76) 4.04a,b (.72)

(4 years)

graduate school and above 4.44b (.70) 4.33b (97) 452b (.57)

F(p) 4.791%* (.003) 3.634* (.013) 4.568** (.004)

less than a year 3.68a (.63) 3.67a (.70) 3.68a (.66)

1 Vea“th‘;'n”é‘”yza"jgd less 379 (.66) 371ab (67) 3.85ab (74)

Total
Cosmfto"’g 3 Vea“th‘;'n”%‘”yza"jgd less 3.86ab (64) 3.70ab (71) 3.99ab (69)
experience

5 year or T8r$e2?3d less 387ab (62) 373ab (74) 3.98ab (63)

more than 10 years 4.09 (.72) 4.01b (.80) 4.15b (.73)

F(p) 4.365%* (.002) 3.090* (.016) 5.346%** (€.001)

2 people or less 3.90 (.59) 3.79 (.63) 3.99 (.60)

umber of 3 or more and 4.05 (69) 3.95 (72) 413 (75)

employees

6 or more and 366 (.65) 353 (68) 3.77 (74)

1T 9r more and 4.00 (64) 394 (70) 405 (68)

16 people or more 3.80 (.65) 3.70 (.73) 3.88 (.67)

F(p) B.514%% «.001) 6.108*+* («.001) 3.863** (.004)

*p¢.05, **pd.01, ***p.001

The fact that the letters a {b were displayed differently was the result of analysis in Scheffe's homogeneous population
group (p €.05), and there was a significant difference between the averages.
T If the homoscedasticity is not satisfied, perform a non-parameter test (Kruskal-Wallis H).
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Table 4. Differences in service productivity according to general characteristics

service productivity

M SD
age under 20 vyears old 381 (.75)
20~29 years old 392 (.66)
30~39 years old 424  (.63)
40~49 years old 437 (62)
over 50 years old 441 (75)
F(p) 8.698***  ({.001)
gender male 410 (.68)
woman 400 (.68)
t(p) 1359 175
education less than high school 3.79a  (.69)
college graduation/ attending 4.05a (.66)
university graduation/attending(4 years) 417a  (.64)
476b  (.32)
F(p) 10.035**  ({.001)
less than a year 3.72a (.68)
Total 1 year or more and less than 3 years 3.89%,b (.65)
cosmetology 3 year or more and less than 5 years 4.09.c (.70)
experience 5 year or more and less than 10 years 4.12b,c  (59)
more than 10 years 432¢c (62)
F(p) 10.333***  (€.001)
2 people or less 3.80a (.85)
number of employees 3 or more and 5 or less 437b  (.68)
6 or more and 10 or less 3.93ab (.70)
11 or more and 15 or less 4.08ab (.72)
16 people or more 3.93ab (59)
Fp) 289081 (CooD

F7H =757,

Aol e Ao Yepgton], YRuse

*p¢.05, **pd.01, ***p.001

The fact that the letters a {b were displayed differently was the result of analysis in Scheffe's homogeneous population
group (p €.05), and there was a significant difference between the averages. t If the homoscedasticity is not satisfied,

perform a non-parameter test (Kruskal-Wallis H).

4.2. BFIIRIY, HFUSL Mu|AYEO] HEA|
U8SARAE] AR, A Au A4

o] AHAES Folry] 8 ABEAS HAG A}

Table 53 Zt.

PE7HAL Au| A4 (r=.788, p<.001),
TFE(r=.788, p{.001)£2.2 935t A& AlHo|
AoZ Yyt FRNEL  JEIIRZH=.749,
p<.001), AHIABAA (=661, p(.001)&0 & o5t
A Aol Sl AR UEhyth AR|AKAMIS I
p<.001), AE(r=.628, p<.001)&2
2 fogt A Aol e AoZ YErth wetA,
AF7A T} AR AL 2V 74 felst 3

AR

=
A5

o]l
AR

A3 7 ol ARl

4.3 MHIAYLEN SYE 0IXl= 22

AMul 2B gel 9 vl 890 or] A
8 A7 AFEE SYWSR, MHAAA
< $5UFE USIARAS AAIRE 23k Table 6
o 2} SARFS oot e (F=414.768,
p<.001), 239 des Y F= +49 244
F(AdiRY)= 63.4%= Wbt

Aul 2ol 2 tiAlE 8oz E AT
Z(B=.65 t=15.883, p<.001), ZFTE(B=19,
t=4.609, p<.001)°] FoIHA Wbt Afw g4t
o A7 (B=.65)°1 7V AA e "A= 82
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o2 yehgon thgoz 7
A
4

W (5=19)2 Ueht
o =, ARHZ] 1, AR £24E A
2] ol e & 4 9

o]
TR
Au 2o I vIAE

10 o

HER, AUARAMIS SEHUSE OS3AEAS
Algt Adbs SAREL Foot3l o (F=180.
p<.001), 239 AgeES U = 49 244
$(AdiR)E 65.2%% UERTH

AR ALV FoFe PRl 8RICEE AF7HA
7 SFHQl FEI7IAQIA(B=.22, t=5.245, p<.001),

A717kX]Q141(B=.10, t=3.489, p<.01), 7IAEZ14]
(B=.30, t=6.271, p<.001), FF7= skl A3
THE(B=-.07, t=-1,970, p<.05) WAHTZE(B=30,
t=6.423, p<.001)°] FooHA Urepyttt.

MBI 2R of] 7HA] 5591 4](5=.31), WAIZ (3
=31)°] A FFL A= 902 Yehton oS
07 JEIIAIA(8=.23), A717HA]14](8=.13), A
2 WE(3=-08)2 UERLTE &, 7HAE504], YA
T, AF7IARIA], A77ERIRIA], AE whEo] =
FE AH| AP0l wobdE & S AN

Table 5. Correlation between work value, job satisfaction, and service productivity

value

work value . . job extrinsic intrinsic service
work value " self-worth satisfaction . . } ) . ) -
recognition - satisfaction  satisfaction  satisfaction  productivity
recognition
work value 1
work value recognition .858** 1
p 0.000
self-worth .840** 613** 1
p 0.000 0.000
value satlgf.actlon g5 763 676+ 1
recognition
p 0.000 0.000 0.000
job satisfaction 735** .650** B11%** 695** 1
p 0.000 0.000 0.000 0.000
extrinsic satisfaction .59g** b37** 513** ReloVid 912%* 1
p 0.000 0.000 0.000 0.000 0.000
intrinsic satisfaction 752%* .659** 613** 721 945%* 726** 1
p 0.000 0.000 0.000 0.000 0.000 0.000
service productivity .786** 707** B31** 7571** .664** B07** 706** 1
p 0.000 0.000 0.000 0.000 0.000 0.000 0.000
**pd.01
Table 6. Factors influencing service productivity
variable B SE B t p VIF statistic
(constant) 0.72 0.12 6.023 <.001
s F=414.768***
work value 0.65 0.04 0.65 15.883 <.001 2.18 R2=634
Job 0.19 0.04 0.19 4,609 €001 218 AdjR*=633
satisfaction
(constant) 0.68 0.12 5.623 <.001
work value 022 0.04 023 5.245%% <001 262
work value recognition
work value v ex
self-worth 0.10 0.03 0.13 3.489 .001 2.03 F=18£.480
work value R _2'?55
value satisfaction 030 0.05 031 6.271%% <001 3.29 Adj R*=.652
recognition
extrinsic satisfaction -0.07 0.04 -0.08 -1.970* .049 2.16
intrinsic satisfaction 0.30 0.05 0.31 6.423*** <.001 3.19

* pd.05, ** pd.01, *** pd.001



287 SS™HE=EX| H123 Hb5E

4.4 DIZZAKIL| YPRIIX|IH0| 2FUES IH=
MH|ASRMO| O|X|= HE

0] &SARRY] G o] ARES W= AH|
A0 H|A = FRFE FotH 1A} 3T IARAS
A AFk= Table 73 2tk 3 vizfjast A4S
A3l Sobel testE AAI5F L.

i/ E T A5 st Baron & Kenny WH:3H
A ARE B, 19A A JF7HXZo] A ReE
oIt G&HB=.74, p<{001)Z U&= RACE Yeht
A W 2700] WEE U 28A A JEIFA| 7O
MBI AR K93 d3H(B=.79, p<00D)Z WA=
A0E Yeht T A 270] ot 3TA oA
JF7H AT A FES S0 FAsto] A A4
o HA= FIFS AvE A7} RS2 Fogk FF
(8=.19, pC001)E "= AR Yepger A%}
A Fogt JHB=.65, p(001)S H|X&= AR
Yeht A R 70| THEEQCH

ORAEO 2 JE7EX| 7ol AH| ARG vl FoF
o 2eHAE T 3tA oA FAHCE FlsHA AA(|8
[k vl .79>.65)5t0] FEIHAZT} A B|ATFFOlA
AFakgo] FEM7) ol ZAoE & 4 Ut

AF7HA T AU A BA A 2F7REE9] |
Maxte] 3994 AEsH7] 8l sobel testE AAISHA
o 11 23} |Z]=15.0572 Z#o] 1.96E £ ¢S B
o] sobel testo A= AFUE0] wj/f G 805k A
o2 YeIT) sobel testZ¥= Table 83 Zth.

Table 8. Sobel test result

independent dependent dependent

) f f Sobel test
variable variable variable
job service
work value Job . v 15.057
satisfaction improvement

5. 28 ¥ HH

S UG AROIA Bl A & M 7
F2% A7 Aol HEYAL £ AR 2
A9 7S QAT AL o G T
A4 & QEES AYT 2584 243 57|50z 4
FUSEE ol AulA S Foit shart
S gl

Wb 2 Qe nl8BAY JRRYR
QA4 7171, HEEIA)o] AR
2 AReE, JAE 45 9m)a Al G b
A el ol AT ATdn 3 HA, ot
2 Exo] ©E QENLE o, Hset, 257

o, o], ARAEL o7, 4, Te 2RAY
A solA, AB2BARE 1Y, AgsHe, 2R

oA Fost Xjolg Bt F WA, gFIHA|
4, ARSI AEIAPA ] B A A 957t
A2 AEABAVY, RS ARTHXRE, AElA
AL JAF7HA O E FOJ5E A4 Aol Sle A
O F UElth o= FAAY AFRESo] Wow AjH|
24V 9] AohE 7hAQH, o] 2Rt W AH|AAYAR
2 IAETE olopr] 3kl 3§t Bitner[23]9] A+
A3E St 2o g ARurE ARIER|T
AEAYAMYE Z1Z7E0] Hi4do] BRAo] Q32 Y
itk ARA, ArjA Aol 9 HIA = 820=
AARE Aits ARl =1, ARREo] 25
& AH|AGAM0] oS & 4 Sl9Th o= dF
£ B S5 7HA] kal =72 wff o 7o) oF
AE AL A FEEEo] AR T Au|A BAMIRRAYT} 2
A== 03], JAFG 02419 APAF Aneir o
ELER ine

Table 7. Effect of work value of beauty industry workers on service improvement through job satisfaction

independent

step variable dependent variable I} t R? F
1 . . .
(independent variable ) parameter) work value job satisfaction 74 23.737 541 563.452
2 service
(ndependent variable ) dependent work value . 79 27.848 62 775.62
variable) improvement
3 work value service .65 15.883
(ndependent variable, parameter) . 634 414.768
job satisfaction improvement 19 4.609

dependent variable)

™ p¢.001
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= So

ESH 7HXSERAA], YAAEE, AF7HA14], A7
7HAR1A], A RHEo] #2E AHIAPAMIO] &
oFE & 4 AU ol= AR YAH THX7F F=
e B3 ARGAE ddss 2FY9 575
o 334 J3FE 7|Ath= Herzberg, Mausner &
Snyderman(25]9] AsftE ATt ¥ §A, #]-&
SAA] JE7HA o] A RREES wiZ R AH| A
o MAE FF Lok A |Z|=15.057= 73]
1.965 T 2 3t& Hof sobel testollA = 2FTHE9]
W ate FORt ZA0E UEHth 2 dF e
EQE HE&FAEC] AARE &A1Y AFT7E 7HA )AL,
Htg ol IR & =g WAHSTIE ASA
A AFAA NN 2= UEAT WA RS
FE ATE Ul ¢ =& o]F 53 AH|A
Aol 3440 FF= St A1 5= s AL
= 7|theith

n] &AL 71919 AEd E4491 AF7HAIRe] 2
AL U A7t il EF AYoA ul8FARLe]
EAA0 ARG tigk A5 & 5ol u-8SA
o] AF7HAZo] AFREET} AujA Al B
Gl ol AFTo=N SFEH R AAlst= HE7F
2 AL 7|Hiettt. 2208 n|&FAAY AH|A

= 240
ARG A 98] 2AY 2227 A9
57} oju] 9la 74 glom Rgeeha Axste] A
5712 45AdORN H5uze] 244 4L 7]
A7) Hol YREAAIN ok WE, 4R, E7L,
S 5 WA ARBES FPATIE Ao] Aula

BAE Foltd] e FR3kn FRE. oS
Higos vgAAN AL AT AMstel 1)§F
RpR7} 2 2ol ARl Hol2 & 4 Y 3o

2 AEs o] B Soln JFHTE ¥ 4
Sl ot EY BATTE 8L £ & 9L A
olet 7).
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