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Abstract The purpose of this study was to investigate the structural relationship between surfer's
experience, lovemark, flow and customer behavioral intention. The model's goodness-of-fit test was
conducted to analyze the mediating effect of experience, lovemark, flow and consumer behavioral
intention. The result is as follows. First, As a result of the conformity test of the research model,
all the fit indexes met the criteria for goodness of fit to predict the causality of experience,
lovemark, flow, and customer behavioral intention. Second, experience factors positively effected
the lovemark. Experience factors had a positive effect on the flow. Flow had a positive effect on
customer behavioral intention. Lovemarks had a positive effect on customer behavioral intention..
Experience factors did not have a positive effect on customer behavioral intention.
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Table 2. Results of factor and reliability analysis
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Table 1. Demographic characteristics
Variable Characteristics No. %
Male 243 59.1
Gender
Female 168 409
~29 165 40.1
Age 3039 196 474
40~ 51 124
Total
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Variable ltem Eigenvalue CronZachs
13 .873 817
o 12 873 50.279 .861
Deviation 921
1 858 (8.548) 816
10 .649 753
7 -.931 .802
8 -.869 7.894 824
Education 872
Heat 9 | —eo1 | (1342 | 743
6 -.508 613
4 .803 545
5 775 703
) 7.193
Entertainment 3 573 (1.223) 517 .803
2 561 .607
1 547 642
16 939 .833
. 17 .843 6.161 750
Aesthetic .870
15 | 793 (1.047) 673
14 .657 .661
Total 71.528
Kaiser-Meyer-Olkin's MSA = 916
KMO Bartlett = 4818.093 df = 136, Sig = .000
dunias 2487 A% P APALSA
AGE 4T B YT $4-RU5] A8
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Table 3. Results of factor and reliability analysis

Variable Item Eigenvalue Crongachs
14 .988 900
15 914 53.140 873
Reputation . ———— 942
putetion ™46 | 80 | (8502) | 849
13 .769 .805
1 .867 .681
2 .864 10.010 790
Sense 844
3 730 (1.602) 672
4 .683 647
9 935 .785
11 .898 7.970 874
Trust ——— 9
! 10 | 86 | (1275 | 909
12 627 .621
7 926 .840
6 .899 6.511 .806
Affinit ’ ——— .888
ity s | 786 | (1042 [ 70
5 713 .668
Total 77.631
Kaiser-Meyer-Olkin's MSA = 921
KMO Bartlett = 5329.065 df = 120, Sig = .000
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Table 4. Results of factor and reliability analysis

Variable ltem Eigenvalue CronZachs
13 .988 .836
48.578
Purpose 14 914 6.801) 920 928
15 .880 .882
5 .867 921
16.596
Control sense 6 .864 (2.323) 915 948
4 730 .883
8 .867 9N
14.615
Trance 9 .864 (2.046) .853 931
7 730 .894
2 .867 913
. 5.870
Goal setting 3 .864 (822) .887 925
1 .730 813
10 .867 3.522 934
Time sense ) 920
11 864| (4939 922
Total 77.631
Kaiser-Meyer-Olkin's MSA = .921
KMO Bartlett = 5329.065 df = 120, Sig = .000
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Table 5. Results of reliability analysis

Variable Cronbach's a

Consumer behavior intention 947
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Fig. 1. Effect relationship of research model
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Table 6. Result of Study

Estimate Vi SEE. C.R.
experience — lovemark | .930 925 059 | 15.829™
experience — flow 1.062 902 060 |17.733™
flow —
behavior intention 906 794 129 7.002
lovemark ~ 400 300 172 | 2.330°
behavior intention
experience -211 | -157 | 246 | -.858
behavior intention
"p<.05, ""pd.001
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