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Abstract : This study attempted to verify the influence of appearance satisfaction on interest in eye
makeup and makeup care behavior in female consumers and provide basic data which are needed to
plan marketing strategies and develop cosmetics in the cosmetics market. For this, a questionnaire
survey was performed against adult women in their 20-50s from the capital region. A total of 399
copies were used for final analysis, and the results found the followings: First, differences were found
in appearance satisfaction, interest in eye makeup and makeup care behavior by general characteristics.
In other words, interest in eye makeup started with 'self-care, showing interest in chasing a trend.
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Second, concerning the effects of appearance satisfaction on interest in eye makeup, as the respondents
were more satisfied with their facial contour, they were more interested in eye makeup. Third, in

terms of the influence of appearance satisfaction on eye makeup care behavior, as they were more
satisfied with their skin conditions, trend-—setting makeup care behavior increased. Consequently,

increase in appearance satisfaction enhanced interest in eye makeup, having an influence on makeup

care behavior.
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Table 1. Appearance Satisfaction according to general characteristics

Facial feature

Facial forms Skin condition

Division Selection N

M SD M SD M SD
20's 134 3.29 0.65 3.05 0.79 3.05 0.88
30's 122 3.14 0.66 3.02 0.69 2.82 0.76
Age 40's 83 3.09 0.55 3.13 0.72 2.74 0.79
50's 60 2.99 0.57 3.02 0.71 2.79 0.75
Sum 399 3.16 0.63 3.05 0.73 2.88 0.81

Fp) (0.011%) (0.734)
Office workers 68 3.22 0.59 3.04 0.67 2.89 0.89
Professional 127 3.13 0.69 3.03 0.81 2.81 0.87
Service workers 74 3.07 0.69 3.02 0.68 291 0.82
Job Self-employment 17 3.29 0.59 3.41 0.91 2.98 0.71
0 Student 33 3.32 0.57 2.92 0.62 3.00 0.62
Housewife 40 3.02 0.57 3.20 0.69 2.82 0.78
Others 40 3.24 0.44 3.00 0.69 291 0.72
Sum 399 3.16 0.63 3.05 0.73 2.88 0.81

Fp) (0.250) (0.301)
Marital Single 218 3.21 0.64 3.02 0.79 2.96 0.84
status Married 181 3.09 0.61 3.09 0.67 2.78 0.76
Sum 399 3.16 0.63 3.05 0.73 2.88 0.81

t(p)

(0.072)

0.351)
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Table 2. Eye makeup interest according to general characteristics

& BefReel oA

Og_

ok

rlr

BAE e A
o] =L

T a=

Consciousness of

o ) Trend Self-care
Division Selection N others
M SD M SD M SD
20's 134 3.35 0.98 3.25 0.84 4.05 0.60
30's 122 3.22 1.00 3.14 0.79 3.97 0.73
Age 40's 83 3.40 0.92 3.13 0.84 3.94 0.56
50's 60 3.36 0.87 3.18 0.75 3.66 0.75
Sum 399 3.32 0.96 3.18 0.81 3.94 0.67
F(p) 0.747(0.525) 0.539(0.656) 4.910(0.002**)
Office workers 68 3.09 0.96 2.90 0.89 3.89 0.57
Professional 127 3.52 0.90 3.32 0.77 4.00 0.60
Service workers 74 3.39 1.06 3.25 0.82 3.97 0.77
Job Self-employment 17 3.38 0.49 3.29 0.59 3.73 0.67
Student 33 3.15 0.96 3.20 0.77 4.03 0.76
Housewife 40 3.38 0.88 3.12 0.76 3.79 0.73
Others 40 3.04 1.03 3.08 0.87 3.98 0.67
Sum 399 3.32 0.96 3.18 0.81 3.94 0.67
F(p) 2.445(0.025*) 2.311(0.033*) 1.001(0.424)
) Single 218 3.32 0.96 3.21 0.81 4.03 0.65
I\Sﬁﬁ:l Married 181 332 0.95 315 0.82 3.84 0.67
Sum 399 3.32 0.96 3.18 0.81 3.94 0.67
«(p) 0.000 0.450 7.944
(0.995) (0.503) (0.005**)
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AE A2 (M=2.82), SHIM=2.76)2] <=°]%l1,
Agege ARAM=3.36), AHAZM=
3.25), A9AM=3.159] oz Ugygon &
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Table 3. Makeup care behavior according to general characteristics

. _ Trend leader Interpersonal  Self—satisfaction Advanced
Division Selection Management
M SD M SD M SD M SD
20's 134 287 0.78 319 0.79 3.32 0.78 3.00 1.04
30's 122 266 072 320 072 3.11 0.72 3.14  0.86
Age 40's 83 254 083 308 072 282 0.79 3.04 101
50's 60 259 072 311 069 297 0.80 297  0.85
Sum 399 270 0.77 316 0.74 3.10 0.79 3.04 0.95
F(p) 3.915(0.009**) 0.655(0.580) 7.807(0.000***)  0.593(0.620)

Office workers 68 253  0.76
Professional 127 2.83  0.79
Service workers 74 2.82  0.87
Self-employment 17  2.60  0.70

3.00 072 291 0.89 2.60 0.92
323 076 3.16 0.79 3.36 0.96
323 074 3.26 0.68 3.25 1.04
331 076  3.14 0.59 3.15 0.64

Job
Student 33 276 070 319 073 322 0.74 2,55 0.75
Housewife 40 254 067 311 062 293 0.69 291  0.58
Others 40 247  0.65 3.04 0.81 2.99 0.93 2.94 0.93
Sum 399 2770 0.77 316 0.74  3.10 0.79 3.04 0.95
F(p) 2.445(0.025*) 1.149(0.333) 1.899(0.080)  7.786(0.000* **)
Marical Single 218 27719 0.78 3.18 0.77 3.21 0.77 3.07 0.99
status Married 181 259 0.75 313 070 297 0.79 3.02 091
Sum 399 270 0.77 316 0.74  3.10 0.79 3.04 0.95
t(p) 6.794(0.009**) 0.414(0.520)  8.779(0.003**)  0.284(0.594)
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Table 4. Correlation analysis of each variable
Factors M A B C E F G H I J
Facial feature 3.16 1
Facial forms 3.05 .482** 1
Skin condition 2.88 .426** 418** 1
Trend 332 .034 .030 .033
Consciousness 3 10 513 039 043 666** 1
of others
Self-care 394 .133** 052 .058 .375%* 431** 1
Trend 270 015 024 .103* .540%* 585%* 261** 1
leader
Interpersonal ~ 3.16 .113* .106™ .068 .296™* 454** 218** 420** 1
.Self—. 3.10 .059 053 098 .415%* 583** 347** 564** 454** 1
satisfaction
Advanced g0, 051 06 016 373F* A21%* 302%* S00%* 319%* 520%* |
Management

"p<0.05, 7p<0.01,""p<0.001, M: mean, A: Facial feature, B: Facial forms, C: Skin condition, D:

Trend, E: Consciousness of others, F: Self-care, G: Trend leader, H:

Self-satisfaction, |: Advanced Management

Interper sonal, I
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Table 5. Effects of appearance satisfaction on eye makeup interest

Denormalization Standardization
Independent ~ Dependent factor factor . Durbin—
variable variable Standard Watson
B Beta
error
(Constant) 3.109 .269 11.553 .000
Facial feature .031 .091 .020 340 734
Facial forms Trend 016 078 013 210 33 M7
Skin condition .022 .068 .019 326 745
Adj-R* =0.006, F=0.223, p=0.880
(Constant) 3.115 228 13.682 .000
Facial feature Consciousness -.071 .077 -.055 -925 355 1.909
Facial forms of others .050 .066 .046 768 443 ’
Skin condition .047 .057 .048 825 410
Adj-R* =0.003, F=0.601, p=0.615
(Constant) 3.513 .186 18.882 .000
Facial feature Self-care 147 .063 .138 2.334 .020* 188
Facial forms -.016 .054 -.018 =303 .762 ’
Skin condition .006 .047 .007 121 .904
Ad—R*  =0.010, F=2.396, p=0.048
*p<0.05
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Table 6. Effect of appearance satisfaction on makeup care behavior

Denormali— Standardi—
Indep.endent Depe.ndent zation factor zation factor . Durbin-
variable variable Standard Watson
B error Beta
(Constant) 2.520 217 11.628 .000
Facial feature Trend -.038 .073 -.031 -.516 .606 1.820
Facial forms leader -.012 .063 -.011 -.190 .850 '
Skin condition 115 .055 121 2.105 .036*
Adj-R* =0.004, F=2.559, p=0.042
(Constant) 2.648 .206 12.845 .000
Facial feature Interpersonal .092 .070 .079 1.325 .186 1606
Facial forms .065 .060 .065 1.092 275 '
Skin condition .007 .052 .008 135 .893
Adj-R* =0.009, F=2.173, p=0.091
(Constant) 2.760 .220 12.534 .000
Facial feature Self- .022 .075 .018 .300 164 0041
Facial forms satisfaction .009 064 .008 142 887 '
Skin condition .084 .056 .087 1.510 132
Adj-R* =0.002, F=1.329, p=0.264
(Constant) 3.249 267 12.152 .000
Facial feature  Intensive -.098 .090 -.065 -1.084 279 1,608
Facial forms care -.021 .077 -.016 -.275 184 '
Skin condition .059 .068 .050 .875 .382

Adj-R* =-0.003, F=0.601, p=0.615
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