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Abstract

Purpose: As part of these efforts, in-depth research is needed on efficient and practical utilization of underground spaces and underground
shopping malls. In addition, efforts are being made to find effective alternatives to various problems currently occurring in underground
shopping malls, but it is not easy. In addition, the development entity and the maintenance entity are different from each other, and the
management is not unified, making it difficult to maintain underground shopping malls. From this point of view, it can be said that it is
time to actively and specifically discuss ways to revitalize underground shopping malls. Data and methodology: In the domestic
distribution environment, traditional markets and shops are stagnating due to rapid changes in consumption patterns, such as the spread of
large companies with advanced distribution techniques such as hypermarkets, shopping malls, and SCM, the rapid increase in Internet and
home shopping, and the importance of convenience for young consumers. In order to revitalize underground shopping malls, it is necessary
to strengthen the organization and self-rescue efforts of merchants' associations, change consciousness through merchant education, change
to specialized markets, find nuclear stores and representative restaurants, and support the hardware sector. Results: The connection of
underground shopping malls in each region of the country, where commercial districts are separated from each other, will also play an
important role in reviving the function of the city in the future. To do this, it is first necessary to connect underground shopping malls that
have been cut off. In other words, connection between connectable underground shopping malls should be promoted. Of course, long-term
projects should be promoted step by step, and many consultations should be made on how to connect with the ground for each local
government. Conclusion: This is because in the future, the underground space cannot just be a walking place, but another space of the
Korean Wave where you can experience satisfying the five senses. K-shopping Hallyu content can be created by creating a characteristic
story for each underground shopping mall in the city, permanently this story-oriented event, and creating a safe and elegant environment.
If there is a story, so-called "Senomi Shopping” will be possible. A new Korean Wave will be created that can satisfy "the fun of writing,
the fun of seeing, and the fun of feeling" at the same time.
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Table 1: Maijor support projects for revitalizing commercial

districts in shopping districts

-

ol

Goal

It has emerged as a growth engine for local

commercial

the store
and public

innovating

services, products,

districts by

environment,

relations in a trendy manner

Providing "fun" to stay in the commercial district for
a long time and shop conveniently and pleasantly

(effectively boosting consumption)

Theme

Business

Play&Fun
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Figure 1: Vision and Goals of the National Shopping Mall
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Figure 9: Strengths of traditional market shopping streets (by

region)
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Figure 16: Urgent point of change in traditional market

shopping district (by number of business years)
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Figure 17: Urgent point of change in traditional market

shopping district (by income amount)
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