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Abstract

The online fashion market in the 21st century has shown rapid growth, Against this
backdrop, using consumer activity data to provide customized customer services has
emerged as a viable business model that draws attention. Algorithm-based personalized
recommendation services are a good example. But their application in fashion products has
clear limitations. It is not easy to identify consumers perceptions of the attributes of
fashion, which are various, hard to define, and very sensitive to trends. So there is a need
to compile data on consumers’ underlying awareness and to carry out defined research to
increase the utilization of such services in the fashion industry and further engage
consumers, This research aims to classify the attributes and types of fashion products and
to identify consumers’ perceptions of a given situation where a recommendation service is
offered. To find out consumers’ perceptions of and satisfaction with recommendation
services, an online and mobile survey was conducted on women in their 20s and 30s, a
group that uses recommendation services frequently. A total of 455 responses were used
for analysis. SPSS 28.0 was used, combined with Conjoint Analysis and multiple regression,
to analyze data. The study results could provide insights into a better understanding of
recommendation services and be used as basic data for companies to identify consumers’
preferences and draw up a detailed strategy for market segmentation,
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s dAqUaL Q7] ufitell 719 AnjAk Y
20 ARE W= A Algshr] Qe FHA
v|AE 2835} Qok(Park & Choi, 2018). ©]d
Sb AdstolA AR AlgRbs ohsh ARt
AujAs JHES olsfstal wetslr] ffsff dwo]
g Sl WS shA "ot AdsATtelA o
F7 Axn]x} Aol ol whEm AH|RH= A5

FAAN|SE AREES Tpe
ANE

sl o] Hahal el ek ol obd 4
S8 54, 54 A o] el nje} s
JHABCRaL 519 O v (Bettman et al,, 1998), %
A-l]j]_/_\__“:_; ]_‘é_ ]H]—Oi _7,‘_;3_5]1_ /\}— O é\?lé_ﬂ].
E4o) H3t ARE A|ZHo R OL@]OP% s
oAl aHAE AlE AlER ARl gk
AT} 7|5 AL AR AEIALE AR
Osl B st 2|2 sl ek, 2 Al
of Azte 4ulape] WEol} HEE melsh
7] MR B 4 slo, o] ofe] A
=

5410l lasor Sk Ale) Agpel swelchw
H|ZH= ¢ 717 Eolsle] |71S £ AFES T
ek Zlo|th(Sheth et al,, 1991),

L mlo



IR SFHAHIA TS0

3:!]1_|- _i|.:)\‘| }_é}g' gét 61

= ’dﬁg ol W= AR} fEe Q1A1A
€ WA Sk efske] ojba
1 6 (Sweeny & Soutar, 2002), 5=%
Akl ol Aghdo] H7bEThaL
Yazdanparast and Spears(2012) o3 5to] ut
wHpel SlAo|AL AFES AW el
W% 857) Whe ARES wd fA

e AAIHE B AES oo,
877 22 AREE A4Sl 540 455
SHA S zlo} HAZIo] Ha] TAS Ea A}
=9 JLusichal kIt Hong and Kang(1997) 9]
o]l wh= S AE] 2ol JRkS v 54
MR AT 2ghdol ek sk e
2 AtolM= FEAM A TS fIRE =2
sk 450] 291 Tt Sl LA H7lo] ]
w1t x]7kEl A3 (perceived fi) 1} S22 AFEQ]
HWE Foff W5 = A2 AMd (perceived
similarity)& &l FHAH[AS] qESEo] u|X|=
0JgpS: Slofu A gk, AZMEl Aol A%
@ el ARE P s 25
Qoke 4ol ol G5 W 22 FEARR U
B N P B
4 ojAA IR HukAel elx|mg s pelol
Qlth(Lamberton & Diehl, 2013). Mogilner et
al.008)) AT FAE AAEE ]
Mo ool o] oe) A|4jo] Hkaielels
HslE] RS Zaja] Ao ulxl Z7ka
ES oh;]_ o]_oﬂr/]_ UJFE]'H ;(]/PEJ /\}H o D].otc‘?

HRL ZAqu) A S04 EA A

2
2

I
flo B
rlo K jE

Ol it ox

o=

AR
3:0

oo R 32

=

2 111-}‘4 o|>“ Yl
dyv d
% m{o

M

31, AR upAE 5o] choat Holol A AMg
o, o=l =it 7]1e o] %
oz FoAHel YIS u|x|= Zloz el
(Kim, 2019). 4B]Z} d%Eof )3t z|zhel 23kA
o R YF) o] 73le] AgEILoM,

fe s 1__

Fol ol A Sl AMAP) ole] U

o Ak AES RS AAsES o

ek W] FHH QFE A Ao w

ik, AZbE TS = A 71 s 412

e, R, A oujki Aow, 4

A= AdE B8l Aol it Q14 IS

A A EtHKim & John, 2008). A3t F=2
2l
)

Jﬁrﬂoﬂ_\;i

ES ol A= =8t A|ztol| whet 23k
o] 7Tkl 8HITHLee, 2018). wheha] Azt
] J el Hsl A= =
oM oR UEd Jlow

1) 4ERY

AFETE HSEHA G EE AL oy, A
T Areun Ee] Sl aulziel oA
ojuf AR A Te} T2 yplo] W JRks mA
S olrhL sieleh AESBE Qubom A
S BAT} Aol w918 4 gl HelS 7]
Zog 7R FgPwo|x v Iz (hedonic
product)@}  Al-8-# Q]

slefol A HE A8A
(utilitarian product) ©.& o] FLE=E 4= gt}
(Batra & Ahtola, 1991), &A= An|R}e] &4
23t Aole] 4 F5 AT uer SgEloiA
HEOR o) 4falz Aol oflE FIE o
W, Aol mEe mym sl ek
(Holbrook & Hirschman, 1982). A8+ AH|X|
7]. x]ﬂg]._‘: /KLQ_Z-]O JQL:,L izg T]OH A=hod ;(l
FAolo], 4 AHE e L7t ool
A8 WSIT(Strahilevitz & Myers, 1998). ©]&
T AFERE A RED P, WSO 2L 4
o] i BE FEA |0, AE B A A
wlake] mevlzol H/E wiv AEGAe B
th7]Z=0] th3F Maclnnis and Jaworski(1989)2] &1
Froll w=r el Aol Aleshe sllEt
oju| |7} Av]AF Frle] Fagt 7|l Hu, A
A= ATl ARl AFEO] 4Xo] AES
el 71o] Hrka shith, wat A L)
AL} Aol whet UVﬂ’% At

Park(2016)2] Aol A= 2}l 2H
o AEA} Al SHENe M o)

4

ol

= B S 20 o120 v den o
15 o

C))\}]\

4

3

jnd
N
o

et 9lo) ANTs S5
L astol Slel felolst
£S5 otk \
Wl QA7 a5 oA

o wle} 4n|A} HrpL gk 4= Q)

fr K

r
{m
ol
S~
el
4
o
)
R
o =
>

=
M
=
ox
i
o

ftlo
pa)
o
HU
il



62

rok
Hl
10
ox
i
]
o

_Ol
foi

Keller(1993)0]] wh21 45/ AFZo|L; AH| A
9] 7)e& Yol= el anRolt AE
oL} Au|Ae] Wasof] whel depd 4= QUAIRE 7]
EH O g2 Aol HElFQl QA0 oA gag
Ado] Hrpal ehelr). EdE AR 2|46l
FESAL 75l gk 4ol a 349 <l
Ao o] 27|71X] tpeFstAl F-AdE 01l e, 4]
Ap7F AlEe] 7HAAL = B4 7lsoll gl =3
A k(X2 Elm)o] o]F o]z = Fo] HEE A
ELMo| = Wilkie & Pessemier, 1973). S}4]
Ok mlAd A £ 3HR|9] T r A
sh717F old-, Eold 43 AHEd £A4do]
TEol= W 5] EAE 7HRAL Qo] o
&3 A O =S aEfste] ofglslof
(Kim & Kim, 2003), °o]& t}& S
R, g d ARRe] RS ok A1zt g
£ T Lee(2010)9] A FollA= A4
5 Fotelal &40 golek glolE ilgs)o
HIx7E QIASh= A& A, &), Aol
4, YUy|dS 7HA oL Bkt sfAEE
2 AEEAAY BIE gleE thE Shin and
Yo00(2004)8] AT-oll A= AE4de] JoE A
514 2ol AESHAHT AH|AL A= 71
&7, AaHAgo s Aolsto] AH|RLe] AFESA]
of W3t =g HASsldct HHAE H7F 7=
off HWASE ALE Y3t Sproles(1979)2] A=
AT EY AR Grko] a3 4 7]E2 9
o, WA, FE% B4, 7, A 5Ol

Ackal soleh 2 AqtollA= A
51

i

th

f
0

A

r>~
=
e
-
il
N
o

f
5

1

ot

oo x o
= =)
o N
ol

s

&l

o

1 2

T
4
2
>
i)
> o
=2
>
2
olo
o
e ¢

JEEAS A, 24, A

4, ce e Agsilck. ol F sa B 4F

Aot kA B ARAE B4

2 mujelel A whH HES TR o S84l
M .

= G4l o3t 49

S b 4 o2
N ooX o 2

)
o

e
hu
2
ox
ol
5
2

Al ALt Ay AL 7H, AROloR EEE
H27} 2|2kt
FEHYOR SHBIAT: ol Lee(2016)9]
HOEEAS] Fa% 239 WS Pl §
F. Boatwright and Nunes(2001)2] 91-of] u}
R
Famol W 2 Bo) Heb 4 g

[
o

L FN'
>
=)
[>
Lo_(: -
o,
2
x
b

Hrr 2 X
)

a

s
o5
U‘l ]

713l o)
e ARt AnpE Q81 Azl 44
ol wet amlA A7tol Hebd Aoleks
Oppewal and Koelemeijer(2005)%] 9415 E3f
ST} S anlaolA wAL o] ofs

3. AH|X} 2HE

ulaf g sl Avlzol e B}
Bol] e} ololAts At FHHel 7
W5 S} e BES AosAM, 207 HE 5
goll gt Fa3t M4 5 shi= e ottt
(Bearden & Teel, 1983). Olive(1997)= AH|A} Tt
52 AlsE, ARl ZRAe] gl shekolefal 516l
11 Westbrook and Oliver(1991)+= &% Jtuf] AlEd
ol 35k A1 418 7714 Thcrolet Holsialet
o wEe] Yol 7Y 5L A3} £ o
o] F4S Tl wet £ 7Ex o) v
ZA It (Park & Hwang, 2007). IHAo =4
£ ol WS ASARA ta o=l
A4 wkeZ Uehdl= AAA AR skl
(McKinney et al,, 2002), 22}Q] 2 WH}Y A
2 eI Avd AR e Sl
He S Fed, AR g, o 9 A9 o
Ao dzolglal & 4= QtHChoi & Lee, 2012).
22kQl 9 wmak AmA sHoA S EA 4
H|Z} whol] QJoks v A= 8¢l wEsk 9 oL
N e AR UERF O™ (Choi et al,, 2008), %]
ABA FEE ARSARSOll TRt ¢dtell 4] 7iSlst,
SAA, |94 S| F A 0] EAo| Aulx)
AT W wEel RS wlA alithBee &

N

o o |

N




IR EFHAHIA ATRASON HEQHW &4 Xalo| g

63
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