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I.MEZ

2020 IFZUHY(COVID-19) HHH o=
QI3 AAIH &2 o] H7o] H= o 3l
oy AA7} SEHE vb Atk o] % TFaf 44

< HEo R A F&Eshs FAE Hola 3l
om, 2021'd WAHZFo] oA I & F
A7} wkEkx) 3 ek, el e 7|z S
+ olelgh sjejofel thgt 3lEo] FXIg 7}
2o, U #Fo i e dUHesE &
7¥etaan, olell = gl H3F FAalo] YA

¢

* o] =2 2020 UISNS wEHel ShAATe] Qe vl =3E Ae]

(NRF-2020S1A5B8103855).
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Aoz wolxl Hl SIthWorld Tourism
Barometer, 2021). = 221 oJ3A| ol A
T Ao = I3 F= A wWgol| gk =+
87F F7kekal ok ol g W33 87U AR
o wel FT= 230 I3 ANonline travel
agency: OTA)E2 ORI 3ty <= HI53gk
TFF3t o A PS5 (tours and activities) T

FEES S48k UtKChina  Tourism
Academy, 2021).
APA P LT 22l APAtoll A AlFs}

3 gAYl o)) T FX|(HBA]) oY
SEA3T HEY BAEos 27 whl
F< Tulshe 540 SloH
AR 9] £} B FA} Fofl tigk YA x2S 7}
52 oo} Tho|=rt FRkEThH=
o] O]Q(Melién-Gonzélez et al., 2019). &
o] ogYz|ol| A 7}o] B8] -5 Hio} AA|
3o} EES T4 AP =9, AiE
o7 oo o B W 79 AAsH
b 5 A "ok ol2l3 APHFRF
3O uHL:] Q_F 9%/}’\1 /\-]Z]-‘a‘]-_‘]_l_ 9}]\01]:] 6]-—1—31]‘14—
SHof ojo] A AR F AP FE AGSE
1§ 2 27 It Tourscanner, 2019). & T-& £
Atell mhEw, 2018'A Z o=k 35%7F Frt
A2 Y= Bt BrdlS B3l WA
&5 FES TS AEo] Ue AR YE
S, ol 33 82%, SH9] 76%°l H
3 At o® B ujEE, JHHo|AE But
AWE &3 APA P L5 A A7

o] A33d =& HAFT(Peltier and

s
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o e weE
:

>
Hn

oX

4

1=

o o m X

o

‘??

Sheivachman, 2018).
FHZ ol2lRt AA(I) ABAF LSl o
3 2 TS g3 olol T jAol

AL Qe BHA, ol2lgt A4S olalish]
A3 =4 ’\]E%E Ol- 2] X3P =| A Al Ut
= W 30| o3
Adgs el %%—6‘}1, S-O-R(stimulus-
organism-response) ZH U IE 7|HEO = A
B7A ] BRoNA HBE P T AR
ol n5H, e=td, =uA g An|A )
o] Al 7197 #3374 (memorable
travel experience: MTE), Yo/} 1% 4 &
A5 mAE YIS AFS Bt ik o
Eo], ol2Ig & AV} Agrtol =] i
of ol whe} ofgA| R E=AE dotiy] £
3 Jd7}o|= &4 (tour guides’ professional
competency)2] ZHEINT F7I2 A58 By
7 gt B AT FH2 S8 e A
7] AYAF S5 A Wl A A _:4,7:‘?‘1]9]
M3 S-0-R ZH Y AE A 83t &HAL
o] Rk gl S A= AlF- G w7
UES 22 AT A7k HollA] o]&4
o7t ek & Ao AAE Sl 289l o
AL JNA AFA DR F FFe SAIE
Az A kS vhAshe o] HEg 7}

olEeile AAT 5 1S Itk

ki

I. O|2H HiZ

2.1 A RES

o} 8 A P e (tours and activities)> 5
o] @AolA MFZ= T T wF, &
Bh AL 58 A9 BE E5E oudtt
(Melian-Gonzalez et al., 2019). dl& ¥, ¥

>J§
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—— eelel ol SlAPEE S40] IR B, BEE 2 S VS J SOR ZAYAIE Aoz
<E 1> YA P S VA HYAT
ST ATYE MAHA L)
G| : :
e |2 F8 4 AR AFHE Airob JA|
o g | ETES] A AL A el cfgag| M Comer o
g | T e g Akt v e
QAR [ o9 84 |, o
_ st 9 TlelEst P AAY S AR B
BA A uygaijML ;_M] ;O@ 8 jglg}ﬂ | 271 ] Cifci et al.(2021)
YA 87 [ol2eE BRAS] a7l ALY AVUEE 54|
AYHY 4% |50l A 9 A% Seyitoglu202D

AEiad B A384d

UﬂE}—v‘ﬁ% %%6]—0:]
04637:‘ 5 B 1479 AMAT EA

o"ﬁﬂ]&%«l HRolA 71 gt

Subramaniam et
al.(2018)

2 videlAe] ARERel Al HA ZHel Eas
qPAPLSE A F Bt 27), B, AF e T2 1EEt AWAE FHUH L et al.(2022)
FaAel o1 F Bl AL AT A%
pop ANAE wE fﬁ:iﬁ;ﬁ%ﬁi@éjﬂzg :;]ja, WAL R bole et al2020)
4 ZET I, oF9] &5, 54 AR, dlo] N AFAAL AnlAke] 71 ERksE #37
Fol, ¥ A, 49 &5 58 Xk, A9 REE, J83 AR Aud IS
o] gt APAFEF FF2 vid oF 9%H 4 247y XA ol el ARz} gk
Aslar lof s} sHof ojo] Al MAZ
& APYE AFCE meEd o 2.2 S-0-R Z3|f3a
(Tourscanner, 2019), %3] & 4714 =
& AU ok 2y A Bl A o3 oAPA P& AR 4nxke] 245 =
ARTFEL A3 2 AT T Yol & FA HHLS SOR ZYYI AHe &
oIt} <& 1>04 A3 Hie} o], FAH Atk Goodenough(1950)%= 7191} <5 &
5ol thsixe o2 W A7t JYEA =i(stimulus)3} HH-{response) > = 217} Lo]
%1 o 7|E M50 R o) AT 4 Joal FASIAT o] 2 o] %
2)9] AR AH-AA HIZAW A Cifei et QN A 3 & e A=5E0] il
al, 2021; Melian-Gonzélez et al, 2019; o] Aol FEFs vX|a, AAH o= i At
Seyitoglu, 2021), A E}A(ll: Subramaniam et FEZ RIS AnldEel FFES ARG
al,, 2018), ¥ & H7K: Li et al., 2022), & = AAB A= (stimulus)--+7] 4 (organism)-
YA wF(l: Batle et al., 2020) 5 54 Al HE-S(response) =&, &, S-O-R ZHUYI=Z
B gl A Eo] Tz o 29k oAy} 18 WFZ31A] = t(Mehrabian and Rusell, 1974).

Ha e 3ot mEbA, B AFelA=
S-O-R ZHYUYIE 7|Hto 2 oA ST

ol# & S-0-R ZH Y Z= vHAH, Ak,
739 EA2E T FEAT EokllA T
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Passive [ |
participation

Esthetic

The Four Realms of an Experience

Absorption

[

Entertalnment

il

Immersion

Educational

P Active
participation

Escaplst

<3z 1> dddHe HE

Ao QI Zile] Wi B 94 ke v
= T8 S8l wel A8 vk glen
E(Bagozzi, 1986), & A7olAl= o] ZH U
= U R T ] wEAe] AP
& A= 8L1(S: AGAA)] F7IAO: 719
ok B3 2 UER)E AR, R Al
Fojolx g Ao E)e] ol P wAY
& A58 Haat ek Rk ol G &
=0 A& ool whet of g

A7} ejsy7tol
GAEAE Fe A2 Hug ad.

A

2.3 1= MHEH|

A @73 Al(experience economy)
AF DL A 2o i kb A
FH 2] A& (sweet spot) >Z E]Z]-?_]’S]-O#
vz Al 7ol e ek S

Zo] alApe] Bl 2 kg Bl whS-

O 7
-

m[o il

ol

=

%4 (Pine and Gilmore, 1998)

gk QA4S 7}ESHHPine and  Gilmore,
1998). Pine and Gilmore(1998)= 7 #] W3},
E3] Az FAloNA Arl2 AFAQ0 H W
2o g2 o] Wsks Ardstm o3t A @A 9
Mae Aoz arfsidlal, APEAE <L
d >3 o] FAHoRE Y 7HA] A(F54
(absorptive), &2Z(passive),

2 EUZ(immersive) A E)E

=53 (active)
= Ajrataom,
7t Aol FF Aol wet vl 7o) AP I
W% (educational),  22}%(entertainment),
=77 (escapist) 2 A7) % (esthetic) A )02

£ 5 gloty 24390 o) e 53
B3 2 o)A BT B
o] A= 34 =+
7§k b} QITHOh et al., 2007). o] X
FL T3] Aol MHIAE AlFShe
A ADAA N 7kt BBAPS A= A
o= 1 ouy} sea ok BAgoe, ol

~

N
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gk Wish= WFAENA 2EslE =5S 4
HI&HA| 8= Zlo] o} 150] 7]d A3t
58] Aol & As AFSHA she Aol
THTom Dieck et al., 2018).

AFAA B AYATol A= A A
A FART) FEE 79S80 B3

ol Ao Froldt dFS mXIvhs ARdo]
8137l vl 912 M(Kim and Ritchie, 2014), 2

BAEC] WAl FHstaL, O}*ﬁ‘:]"'rtq,
e Hojd 5 I = B3 Fhe B
o] &5 TR} wobx AR, 739

[

b
d
o

5 Y=ol = A FFTFS nRITH=
AT ASH vl ti(Williams and Soutar,
2009). #F7] AYAALF E7E o7t A
HAA d=) WAshA geol 9o, A
o2 U 7HA] AFAA ¥ =Foz Y
g 4 ok olo] B AFoAe
Gilmore(1998)7} A|AIgH U] 7FA] A&7 A 4
A& APA G5 Wl gA| A3zt A}
=9 clog %L_Q_KL v_jlyq o:]%g i-]]z‘ﬂs‘LE}E EuR=s)
ATFE APAEAY] Y9z st gt

O]

r

Pine and

2.4 Q7| 7|oiEtarst BEA
=

oo
e
I

241 714ERR B33 H

Pine and Gilmore(1998)°ll 2]&l #3734 7H
Jo] A7 o] &, Tkt ARl dF
o] oA EAL AP A
AkE FAskaL Jlom, o =3k 242
 APe Sl 2N AL BEE AT
Sh= WEkow ¥bdsly QItiPullman and
Gross, 2004). Foll= =] ol A o] At

% g AR A= 93 SSOR ZEYYIE 7oz

oz} o3 x FH] GAllA e A, A F
BFo =z Folot oA Ao APS Fst
= TARIA Y AP w3 vl FaF AP
242 TEX|3 UtiMunar and Jacobsen,
2014). 53], o3 & F 2429 HF7
@ 7192 1 ojd 9AY IR O F
g3ts A5 AZIEa JEu(Stewart,
1998), 2 GAAY =4S F= B WEA
A= 2, ANl 719 Sl AE A
AEE HAZIL wrEA o wid £ 9
af7] wizolt). o3t olfE r]odNet ¢
474" (memorable travel experience: MTE)?]|
e A= ke 2 AR E A U B

J

K

].0

.

%)
4 ATHKim, 2018). 7H¢1e] #3743
Brhe 7198nksE Wl FEgs T
(Kim et al., 2012), 7118kt #FH P &
H|ZRe] ojabAA o] ARl F&S F+= Ao
THMantonakis et al., 2008). & APATE
A RH, 71Nk W7 E-S N/le] A

ozl FAHZA 3 %(word-of-mouth:
WOM)I = &t A(+)e] FaFs T+ AL

2 151 9 Om(Kim and Ritchie, 2014;
Kim et al,, 2012), =55 Foldt FaFe
= AOoF Y HTHTung and Ritchie,
2011). olol & AFoA= 719 edrket #3374
Je APAEEEF S-0-R ZF YY)
8% f71A4 821 7] shuE AT

242 IET

wY Hofe] MRdTel MY, WEE
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(satisfaction)= &PI=Fe] 3ol 7|9kt 7|oh

313 7
T AFE FE ZF2 AHl=e S R

43 Az} £F& nlwsty] Jehle F33H
B 52 0 AvE e 33 deE

5

(Oliver, 1980). ¥33  SHhikq] Fofe] A3
ATAAME o]2gt 7ItHYA] o2&

o3y AEE FF F2 Az dE 4R
NEEE X&EHoR A 21 k. oE
£0], Geva and Goldman(1991)-2 #3740]
2ok REEE o dFol tigh 7ozt
Al 33} Afolol] PX|sh= A== Aol nf
o, 1447](2010)= H¥S vHFE §,
& Aol JIA|g 7oz A=HT B =4
HAE A, 2 Folita
At} £ Aolxs APA AL 5o
Bate] AR Ao A2 HPJA

e

]

>

2

£

3}

N

MmN
[
tlo ot
jur]
)

a
o:
=l

b
k
i

2,5 S MFOeE R FHo:

25.1 ATl =

o) 74 AFolut Au]2of tis) R
S, GO A AUIE AT O AL
g 714, & ATl & E(repurchase intention)
7} 718 4= ATKFornell, 1992). ]2 A7)

= B AFS Ol Fuiste] e
AAE FASH = &Rk =g on|gitt
(Anderson and Weitz, 1989; Burnham et al.,
2003). Pavlou and Fygenson(2006)> AlEH
8)%5-0] E(theory of planned behavior)S 7%k
o= NEAE AR 9§ Al]E ARl o
g AlE), HE 9 58 T3 AR 2811
5ol 5715 Foshe WHQALS 21T vt
e, o2 88l ket MEETE &
AFuje| s 7P & TS T 8UYS
Ut Ha et al.(2010)S FALo]E
(attribution theory)oll 7|QFst FIEE BElS A}
gate] 1 el A i o % Afo]o] o] &
2 AW S AR oM, 24H 7R, T
A2l Hx= 2 A7} vESEe) Aol e
Atole] FA| aRlolg= AAE =SSt o
F g SOl ARFES FE AFA
FEo7le B AT e AT EE 4H]
2] HE A W3- ¥ 7heH| SRR 1
st

o)

=2

=

252 FHY=

)

F7 9] E(recommendation intention)+= 4xH]
A7t A 3 dE B ARzl sl L ARE
FHE| ERIA sAH o2 dyfar FFH o
2 FulE et e A 9v|KCronin
and Taylor, 1992). ¥ MAAFTEL F39]
S5 o] FUE AS ERklelA dak= Al

19, 2010), 7H2lo] &3t
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—— 22kl ojAt lAYBE 54

ol ME FHo=E &3] AT =
dl, 249(2002)F T2

22 o] 58 FHo x| foldt ¥

H, Yoyl FH5= 7|49 AT Ao
719e = Se= BTk E=3h Richins(1997)
T AHAEC] i S oo R ¢ A
Fark 2l 7k 71 AT A TR
o ARG R NE g ARE TS
AFFoh= M-S W o2 FHe
319t @, ©)3121(2006)S Z4

5 o TAL ulag AT 7199 2

©:
Of

iy

O{N

3 gt A o] FH o= ofgfo] Ed Fof
Poluh= F4 6354 TJri AWYE 2 A

2o 2‘1%343

a7l 2 SJAAEL o) B, T )
oo} BEjo] Balo] Hmgshs Ao BB
AHEE il 3l ABITE AT

& FEHOE I FHI AWlolee B}
Ago] WA FA4% Al HTY 5 Y=
QU 5 gm(cm) and Wang, 2011). 57}
olEx WHIYE olF = %ﬁd TAola

%— =] Aol 7|Hkst
o] A FETHChen et al., 2012). HYPrlo|==

=T g 24T nAE= Y&k S-OR TP YYIE oz

EAR APZANE At sl ARl
nom, ol A&
WFHGolA 259 AELS A% T2
Q29lo] & <= QItiHu and Wall, 2013). &
ATl oAg7lol= A
professional competency)% TR gk

A9 YFe F= Aoz v v 9
(Lin et al., 2017). °]°ll & A7olM= A3
TE 7INkeZ A@AAe] vl 714 <ol 7]
AT BB Y B = vAE Sl
tjel] AgrtolE Mwdo] 2EaANE VA=
Aol sl R A} gt

i

b o

EA(tour guides’

w A7olME AFET 2 S-O-R ZH Y%

= nlgo 7 W] o AP G (@
%x% a-ﬂ =37 9 Alu)g ;q]zﬂ)o] EuR L]
o 71PN F BBAY, obt BEE 2
AEATIE D FAAR) PlE 9T
& MZsTA Wk w9, oS I ¥
of 7ol =e] HEA ofsio] e} oA
ASAE F7H= A5 opde] =9

o7 B aAFoMe <1y 2>9 Ze A7 R

k

O

< EZsigor, £yH A FPEL TS
3} 2t

3.2 |71

ATEZ DAL 9 AFAAL Y 7HA|
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R

H8

H9
A= (Stimuli): M= 25|

AZ7AA ] 74 82l0] 7| PR 837
Y 9 nERel FRYOR FI Y2
4 R0 Agsignh ol thewt ge

hig At

-1

HL: AW7AE Z1egnms Bg7el B
o e w1 Zolth

F7IHl(organisms)

Hla: 2153 AP 7

Yt (Responses): S4%
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Hee: =91 A
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AeATel] =, 7SS AP
MRl AR =9} 47 FH=e fe
3k 93-S F3(Kim and Ritchie, 2014; Kim et
al,, 2012), == o3t JFe F= A
S & 4= tKTung and Ritchie, 2011). o]l
B Ao S-0-R ZHYYIE 7Htez
718Nkt #FAEPES FrIAY 81 F

=

ale] B, AT 9 Rz 34

Ha: 71oj@he AR e BEEd Awel

H4: 712RiR #3782 Aol =el 4

(

H5: 7198Wet #g7d 3 FHo =0l H(+)
A

AR B ATl MEW, e
Aol e 22 Tt FEle] 5=
7P AEd FFHE Pk 8dde &
< ATHOliver, 1980). TFEoFIME =
7 vl gl vAls s axE 2]l

3l WEEel FH % Alo]of Fds] 34

A1 TAZE Aol HEH vl AUTh(Prayag et

al., 2017). o] =9 nigto 2 o33} ¢
=

3
o] WEES} FHE 7 /MIE FYstdck

H6: TEE= AT H+)e] FFE v

=T g 24T nAE= Y&k S-OR TP YYIE oz

B AFME qdrtel= AR =53
Yrsoll ek HI 9 H2 71 Zhzbe] gdkeo] &
2Hd = e A= dsiditt dd APAT
S AR, ogR|o|A oFgrte|=e] A

=
ol 3 wEol fold FFS VAL & 5
=

A=H(EA 5, 2011), o= 3l HAEAdol =
< Arlo|es AEAC] W oFrlo|=rn
A@7gA ] |l 7HA] @o] 71 dniRt w373

o
n%i
B
s
e
N
P
tlo
S
it
ok
32
i

He: ARAA} 7198w 7ol 1A
B dge ofarlels
255 459 Holtk
Hea: %2 Aol 71918 BY7380
AAE Aol G castels A
w40 258 4548 Zoltk
Heb: ©2H2] A@o) 7198wt #9738
AE Aol G clastels A
w40 258 4548 Zoltk
Hec: =312 Aol 71918 #9738
AE Aol G cdastels A
w40 258 4548 Zoltk
Hed: 41 Aol 719 8ue B33
AAE Aol GFe castels A

wHo] 242 751 Aotk

rr

2

H9: AZAA7F 5ol mA= Ao &
< oAgrte|l= Mol 45 A5k
Zojt,

H9a: w52 Ago] Wredl vA= A(+)
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o) YL APrlol= HEo] 252

A
@r@ Ae] BEEo] HRE B

Fe ojalzlol= WEAo] 252

Hoc: =32 A 3o] wExol nX= H(+)
9] gEro oJ)rlo|E HAEA o] Z4E

Hod: AiT12 A Fo] W] ma A+
o Jae cjaslels HEAo] 245
#5d Zoltt

V., a7dd
4.1 X243

B A7 22l oA} AR oA
B2sol A ARAA Wl aglo] 710@3}8}

BYY, WES L T 1

A
22317 S8 BlAE(Likert) 78 =S
g 22l AR AR AAlETE AEx
B 221 AP Aol A ﬁﬁﬂiﬂfﬂ%
73T Aol A= T Wl 8l
AP YE AHIAHAR)E o= ST
oAH] AEZANE 3092 o= 2021 7€
30U(F)HE 2021 8€ 12YU(E)7HA 14Y
B AL, B AERARE B 8 25
(oA 94 108 (=) &< T= Hh 22
AR S9E dFAAEIBE) ARlaE
ol-gal Y= At +H
grsy] Qs 20203 S AFERAP|#ER]
“Fastdata” | A A3+ <2020 12€ 2221

Foko

glojele] thed<

?sg /\H]x}g] AHEE” 2ol go] A
Hog RES A oH, 73 F 493
H 71@31 APA P LFS APeHA Fe

A, B SEA 2 7lol= jls A
hm}

2 5 2% WA A
B7A 99, 71T BRRY, DES o
q

H 919+= IBM SPSS Statistics 26(SPSS 26)
I} SmartPLS 3.0& &8st HFH o= F3
MEA 30759 AmE B4 4
SPSS 262 283} Cronbach’s alpha #4& =
3190, The-© 2 SmartPLS 3.0 283}

1A 8R1EA(confirmatory  factor
analysis: CFA)S Alg3ro 24 AEgEo] 4l
AT g3HFHFT 2 WHENA) S A3t
At

)

2
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o
N
5
i
el
r )
o
o
o2t
rd
1
bt
NE,
2
1
g
o

A= 9%

SOR ZHYYIE 7|Htez

<E 2> EEe AFSHSY 2%

st Qg SEXHn = 307)
Bz H|2(%)
. i 163 53.09%
4 144 46.91%
184 =gk 20 6.51%
184 ~ 244 51 16.61%
254 ~ 304 50 16.29%
ks 314 ~ 404 75 24.43%
414 ~ 504 72 23.45%
S1Al ~ 604 37 12.05%
614 o) 2 0.65%
LR 39 12.70%
3A 203 66.12%
A9 22 7.17%
e &7 5 1.63%
e A8z 16 521%
ZH A 18 5.86%
G 3 0.98%
7)€k 1 0.33%
100 RMB =7 6 1.95%
100 RMB ~ 300 RMB u|gt 41 13.36%
300 RMB ~ 500 RMB 1|gt 56 18.24%
APANELE FF 714 500 RMB ~ 700 RMB 1|9k 37 12.05%
(121 71 700 RMB ~ 1000 RMB w7k 49 15.96%
1000 RMB ~ 1500 RMB m]3t 43 14.01%
1500 RMB ~ 2000 RMB 1%k 29 9.45%
2000 RMB ©J% 46 14.98%
A ER(Ctrip) 143 46.58%
of|oJH] ehH](Airbnb) 17 5.54%
] o] BH ) 49 15.96%
AR DE AT j%%(Quflar) 30 9.77%
okel algAt Z2)7|(Fliggy) 48 15.64%
E}21}2(Taobao) 3 0.98%
o1 I (M) 7 2.28%
E o] =n}o] A(TripAdvisor) 1 0.33%
7]ek 9 2.93%
H|o] A 41 13.36%
33to] 25 8.14%
A5 28 9.12%
FA S 20 6.51%
APANPLE 2E A 2k 62 20.20%
AP 18 5.86%
4 12 3.91%
A% 33 10.75%
A5 36 11.73%
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o M | o
S ZEHE Hof e
wsH AP | HFAo] APA L EES A WA AP A=
o= AY | #FAe] APAFEES ARG o2 Al A=
AGBA | =od AY | @wFAo] Arle] WS NS AER APAPSF] BU A=| H3H 5(2019)
A A #gNo| APA P& FAA AP T QRle] AvlH olEthE
oo B9l Ax
© e |BEAC] QYA FLEE AP T AP ois] I @A .
71998kt #3743 Nelsta g AT Kim(2018)
N g o] AYAFLF AF Ao 7Ivhe) s AP & FFH = o] 2A],
T 7S = A FAH(2021)
AT o= APARALFS A start she AP P5A A= Liang et al.(2018)
ool AR E AT F0] ol AT ARE Tao] AT o1eA,
TAA T a, XJ:L;Gi THE $EslEE YEox] AL ok}dtﬂ(zoz])
Jgrlols AR ?45371]%4%}0 F WFAo] 1A= AYrlo|=e] EAlAE 9 Hwang and
3 HEY AE Lee(2019)

5.1 d2d A EtFdd &4
THEEOl A,
model) AE= 9181 A=A (reliability) & 5
E}dAd(convergent validity) % FHEFIA
(discriminant validity) 5= <ATtH= A B3}
Aok A, A8 ASS 2180 SPSS 26 4
Z«Jﬂsﬂrg} CFA Z¥=ZHE zk Hpo] gk
Cronhbach’s alpha a4t 33412 S(composite
reliability: CR) #t& E=Z3Ith gtz og
Cronbach’s alpha #t°] 0.7 ©]°3, CR %] 0.7
oldolH AlE|o] =2 AoE AT Q)
ARk, B Agtel 22 JAA A S 7Rl AT
73-%- Chronbach’s alpha@t©] 0.6} 0.7 Alo]
HE 7HE Afol® 80] 7hsd ZloR
AH A ATHHair et al., 2009). < 4>2] A1F]
T B4 A3E B ZAEE9] Cronbach’s
alpha #te] 7Fg ¥ 71987t #3749
(MTE)©] 0.682% 71FXZ A3)sl= AL &
131, CR & T3 0.807 o] A& &1l

=7 2.8 (measurement

o lo

oo, WMs L AEEG OF A4
AESAT o] AN aARZk] 0497
2 02 248E 50 v 6424 3 we gk

=

(average variance extracted: AVE) %X
o] 3(Fornell and Larcker, 1981), 2} H1H
AEdE] a8 A S (factor loading) Fkol
6 oS frofgt gk 7 A9 JFERA
o] & Z10 % A 4 QIth(Bagozzi et al.,
1991). <¥ 4>9] CFA 54 A3= By, BE

9] AVE %ol 0513 o)iola, =& éaj—%o

=

o~

o] a1AAlE gk =3 0.6167F 0.8752] <]
ANA FAOE foldhs & 5 gl o=

AA
R E e A e L e

—
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— 22 AP ARAF L EAo] 7S WRFY, WEE 9 S PIAE 9% SOR ZYYIE e s

o =<
- ’ SR HoEiEE
e e o e
EDUI1 0.731
EDU2 0.744
w52 AP EDU3 0.716
0.829 0.875 0.539
(Education Experience) EDU4 0.692
EDU5 0.752
EDU6 0.769
i ENTI1 0.737
o= AY ENT2 0.683
(Entertainment ENT3 0.797 0.768 0.843 0.519
Experience) EE?S‘ 82?&;
ESC1 0.782
ESC2 0.836
=94 A ESC3 0.858
0.902 0.923 0.668
(Escapism Experience) ESC4 0.776
ESC5 0.837
ESC6 0.812
ESTI 0.723
AvA 43 EST2 0.743
Fthetic Exper] EST3 0.678 0.763 0.840 0.513
(Esthetic Experience) EST4 0.680
ESTS 0.754
1 _ MTEI1 0.787
Pt B
]1\/—11 ; bl TO@ 1 MTE2 0733 0.682 0.807 0.513
( emora'e rave MTE3 0719 . . .
Experience) MTES 0,616
SAT1 0.762
NEE SAT2 0.689
0.737 0.835 0.560
(Satisfaction) SAT3 0.754
SAT4 0.785
e RPI1 0.810
AT o] =
. RPI2 0.736 0.724 0.844 0.644
(Repurchase Intention)
RPI3 0.857
FHY= RCI1 0.875
(Recommendation RCI2 0.857 0.809 0.887 0.723
Intention) RCI3 0.818
*RE QUAAFE p < 0.05 4204 frold
3 HASES S8l 2 M) AVE AluT &% (Fornell and Larcker, 1981). <3% 5>of|A] thz}
g W 3 AATe 2718 vlasksith o el sfdsh= 2+ M9 AVE Ala #to] &
WHOE, 7o) AVE ABE gol S W & e ng mE 2 A A
o} 7eF W 3 Al fEn 2 A S =2X, BE e 9 Akl oigh SEE
WEEGAe] Bug ZoE BUY 4 Itk PHL Susigd
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<E 5 MTE U EYEEDY 24

=5

O = o b |
B EDU ENT ESC EST MTE SAT RPI RC
wEH AY .
(EDU) 0.735
o5y AY
(ENT) 0.587 0.720
=9 A
(ESO) 0.493 0.359 0.817
Al A3
=4 b =
(EST) 0.580 0.662 0.370 0.716
719 &Rkt
AB374E 0.617 0.603 0.445 0.515 0.716
(MTE)
=)
(SAT) 0.515 0.674 0.286 0.553 0.638 0.748
ol
Aol 0.433 0.601 0.266 0.540 0.574 0.631 0.803
(RPI)
A% 0.371 0.381 0.314 0.340 0.510 0.490 0.440 0.850
(RCI) ) ) ) ) ) ) ) )

*AVES| AFg ST

<I 6> AT Aot 29

7 a4z AZ2AF =2k NG
Hla | &3 AY — 7]ogdvst 3349 0.318%#* 4.109 Bz
Hib | 223 Ag — 71980 #34 (.32 3.744 Bz
Hic | =93 Ag — 71987t #3743 0.150%* 3.239 9
Hid | AvA A — 719893 #3737 0.061 0.881 712
H2a wEH A - IEE 0.037 0.523 712k
H2b 288 Ag - IEE 0.384%* 5.203 A4
H2c ZH Ag - UES -0.073 1.537 717
H2d A A - ET 0.123%* 2.064 Bz
H3 7198 ABAY — IEE (.353%% 6.223 9
H4 | 71989k #3743 — AFujo= 0.334%%% 5.278 e
H5 Zlgnst WY - FHA= 0.290%* 4331 e
H6 =S - ATu= 0.276** 2.853 g
H7 NEE - FHE 0.446%* 5.517 g
*p < 0.05; **p < 0.01; ***p < 0.001
5.2 7HdAS A A9 o3 9IS vAE A=
o159 ©M(Hla, Hib 2 Hic=), 40|32
PAT A < e 2k AL A e g BREPe Fo8 9%
A ] @A MY, 22 AY, =5 Hx|7] = o2 RIFATkHId 712, =
A A, AvE AR 7k wsE AY, & A, AF7AL v 9 5 024 AP 2 AlA
g4 Mg 2 =94 Age 7|9Eust 33 A A wETol A+ Fol3 FEke v
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— 2219 A} AP F 540 7Rt WFEY, HEE 8 IR VA= 9 SOR ZHYHAE Tme s

A AR gsigiom(Hb 3 Had Ad), 53 ZESI 24
w5 A 2 =33 AP SRl fe
3 JeFe mx|A) k= Zlog I THH2a B d7elAe AJd7lel= ARl mhe =
9K 717 A, Z1elEne wEgEe w dES 24 dds ge o vimed
zZ% 9 AT E, FHo 5] BF H+)] (multi-group analysis: MGA)S F7}2 A5}
frolgh 9T viAE e Fgasgonms, Atk A, cAvtelE deAe] BH(5.625)
H4 2 H5 A€), vpx|Elo g glEni X)) Bt} Z(high) ZEN=160)Z 2(low) 1F
o= g FHYE A+ Fofd YT T (n=147)2& T3+ 5, Zhzte] ol tisl A
A= 7 w3k G215l thHe 2 H7 A€). DA B WS AR, =2 A, =
<E 7> z=HEs 2420
A = =2 MEM O <2 MEM OF nEGES
HSa AZAF 0.419 0.201
BFEOZ
(@87 AP — rlergne [ e 012 7%
2379 =T
worew -7k 1.517
HSb AZAF 0.184 0.430
TZ0%
(@24 AY - JleaT o S S 717
B974%) BeT
wereE [ -1.671
HSc AZAF 0.257 0.010
e o HFEQXA 0.063 0.080 .
(=514 A% — 7)o Tn ﬁ%g e 05 e
B373E)
¢7e -7t 2.439%
H8d AZAF -0.005 0.085
e . EFA 0.109 0.087
A A — 79 = 7)1zt
s z;ﬂ;a]ﬁg W= 160 147 14
RS 2t 20.641
AZAF -0.020 0.077
HOa FEFea} 0.088 0.121 A2t
(@A AY — VHEE) AE 160 147 B
[ -0.653
AZAF 0.421 0.348
H9b B 0.071 0.124 N7t
(24 AF — BEE) Az 160 147 B
-4k 0.517
AZAF 0.062 -0.208
H9c EFA 0.074 0.083 el
(93 43 - ER) W& 160 147
-7k 2.429%
AZAF 0.107 0.095
Hod FEFa} 0.085 0.081 A2
AnA Y - BES) AE 160 147 B
-7 0.104

*p < 0.05 =AM Fofdh
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94 A, AnH AP)se] 7|dEnet @3
A8 2 IERd HAE G B4
olF, Agrlo|e MEAe] 2day A 7K
S(H8 % H9)< #5317] 2l3l, SmartPLS 3.0
o] MGA WS AHgsldon, O Aae <%
7>3} 2t

ool = MEAde] Fytol wE H2ZA S
o] BAA zolE B3 Ay, F oY 79
2473 7P 7hed, =94 Aol 7198t
3:'_]_— 3&3'6]-7:]64 UJ u}&_l;_o]] u];‘(]}; Oﬂt‘ﬂzoﬂ 1:}]-3]—
7ol ZkZy 5% ool Al fogh Afolrt

U Aoz ARIFJATHHEe B HIc A HH). Al
Frow Aun, =y APo] v v

A= BF BAPIA AY7tol= M
ol B2 IFEY dFHol welsAl ¢
2 Aoz Yehsta, =913 AFe] o]
B IF 3 AFTIe|= Mol =2
o] w2 AFRT foa o & %=
U]X] Ao® Yepgth. &, =93 Age] 7
ol vlA= Aol "363-:‘1 of3Y7}o]
Zﬂl'fr/‘éo] 5 Fekdv= 2otk

dol =&

M =

B Aol HE 8RS0l 229l oAt
ATsh= APA AL FS AHSAA AFH
AS FAsR= W 1Y Q8150] 719dulst
B4 2 VEo] oW JFe vA
Hol} Flelgnke BRAY U BEET B

Aol = 9 FoEoll= ougt FIE v

A=A tisl A3tk o5 f13] AT
2 2ER1 APk oA P gk E9
g HgoR xlnﬁxﬂ 71%4%“&?& #3749,
g} o] 2247 Ao
%6‘}9515} B olegh
FEASH AY, o5
A A, =94 A, A AF@)e] 71wt
A 2 UEE vAE 9T
Aol & OFY B OF
Zo= o idstal, ortole HEA

an 24e FUHE AAE
TWE A, AR, AFAEA 2% 7
WA A, 2 AF, =9 AP 71
SRt WPl A(He] TS A= A
© 2 FRIFUTKHIa, Hid, Hic ). o384
s A¥se AES 553

ARESA A, 224 A

=1

o

(absorptive)$!
2 A=H(active)? AJ(nLF2 AY, =917

Ad)e T3 Adshs Zew Ads,

O F F5A AF@SA AF:0318, &2
2 A 0.322)0] FBAPL 718k=0] o<
o

23 Aghs 3 E‘I—E ZoE HAS F 9
ok EA, AP7AEAT 2= A 9 AvA A
e NEE] B(H IS A=

SO ATHH2b L H2d Ae). APAH S5
she WEAEL 5 (passive) Q! Al

o

&
U
k]
B
b
1o
oy
2
td
—n
Qii
Z
[
U‘ of
o
lo
=y
Ry

15 ,
N

ﬁﬂi BRI=ATHHE, H4,
H|2=0] 71“%}%?& HBAE A
A IAETE g s, AT

-

w2 e
3;.
B
A
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5 Ao EE 08
Epste. LiWH, e s D
%ol A FFL MAE Ao BelHg]
ThH6, H7 A8, of7]olA] BEss Fe)s
e FE Ao e, avlzjel
1HE anlAe] HEES ol
% AFsHs Aol A7} Aths
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£AA50] 2nlAe] BBAY 710

| W17 SeiiE daAEREe
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w09
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b

}

XY

Y L o
9 AFL FAANE WS AT Ao T Ay

= o2 ZRIFSITHHSe ¥ HOc iﬂaﬂ). =

og7tole iAol T AFNM 2 IF
Ho}p Eu)A Ago] 7] dnet J?ﬂrﬂ%‘f‘é EL
o

A A O] @JJ'E HlEl o 2 ofg)rlo| =g
ZHIAE] A 52 (active)

olx1 %‘Qzﬂ(lmmersive)?_ Ag7do] FolA=

As & 3k dE S0, 7‘43”01 Eacks
Y7ol anlAEo] Eﬂ =AolaL E9°
Q1 7] ABAD LTS UQ T A==
=95, ol& S iﬂlxl{— TS 7ol &
< R WFEPe 7 Hol, ARz es
Aol = 5 FH=E STMZIAl e A
ol

S4o] 7]o1guRt Y

=T 2 FA R nXE 9% SOR ZHUYYIE 7oz

6.2 0|2X 2|9

B A7 o84 719t 2tk A
A, HZ 2R AAlA BAsE T =
APAPLs - 7€ AT dAES
o Pz|o] BAY AL FAJol MRt AR ALY
574 FAl At gz o thHi 749
7F iRl ofell & AT AldAdA
W3} S-0-R Ze YRI5 &nlAke] o FA)
8T 4 Wl Hx= #8381 vt

R g SR FFE F= 89S AF
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25 A ¥ WAUSES O Bustd ¢ = 7180 WS Fo
ATk 2 s mEbA, 28110 0463*}7} = &
BAE FOE s APA IS 719
6.3 HFX 9|9| A5, WA EC] F ¢ X—151LX—J]|(axctlve)0]_1_ 5
<Z](absorptive) go] AYS Hol & 4
HT WA AR A A A =S ot Z2aRs viEd vt gls
om, o]2f3t ARl BAHEE fAISk] 213 Aotk B4, 21 YAt YA DS S
ERe AEA o7 F7Fskal ITHChi and Qu. +FsIHA] Z1ERkeE B ol o A
2008). LB, FFAINA ol 2210 AR BEE Aarel F2o] AS A, A
AHIAES] ZAEE FHel=Aol g o U ZAAN A 5 H(passive)?] FES tESH=
& oS A Blol BpFoltt. 7IE YA ook AP 4w AP T T2
TollA 719Emket ABAPY EEE BT 2 vl oS P Bt k. B A9
FA= FolF e vAE A= vERd Azl ofshd, g ] APA L5l o
v} Jok(ell: Kim and Ritchie, 2014; Prayag and AFAQ] A2 B3l AYe 7| AT3 AF
Ryan, 2012; Veasna et al., 2013). 124}, 7] Ao, 220 FE B3} APL =T
S WRE AT =R o] HA, voprt Ao R o & FFES A= HeE U
T W] IS vA= Addgacle] ofg ERT) olelg Avk= g A, A, 1
tE2A] 0 tefjre= TA1H o2 Bzl vt glok A, AEsk= AR Sof w129
weba, B Ahe] Ay 22kl o3Ate] o FE WFAUZ0] TS 5= glon, o) w} &
YA dd A=A T8F 274 O AlEstE L AIskd 9 Aol adhs
oo & AFE 7 Atk B A7t 7R FAA AN Q). webd, &5 Ao s B
 AFA ooj= vt Atk AA, APAY Aol Ao gl AT-FAISH 540 BE A
%E FFAEC] A@7A e vl I TheE 5 mAUE 571 o] BT Ao R
S2 AP, oFH AY, =94 AL W weEn o s zAE B4 A3, o
Sh= et rhdol BS FFRth &njAE g7lolco] AEAo] SRE AL =i AY
71 BBAES F U ELAHCE AT o] s)ojauke BB 9 uELd) njx=
F = JS Aot AFAANA F53F dgFgo] B & AAS IEIYL) wehy, &
AL EYH(immersive) ] AHLFH= 2Rl AYA= =917 AF Aol 7t o3y
3k A A@e-sol F o dEAo] FrH oAgrlol=
FS 74 Eshe o= U E X 2N #gAe] TR, S AT
7 ojx g FHAEE S5t & 5 s A=
woEnh =13 =94 APE 5Ho0E o
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Al s s 72
Al u-‘;] ool =9 = ¢
B0l g o =N F=o T8l F7l <
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<Abstract>

The Effect of the Characteristics of Tours and Activities in
Online Travel Agencies on Memorable Tourism Experiences,
Satisfaction, and Loyalty: Based on the S-O-R Framework

Jin, Chengjun * Yang, Sung Byung

Purpose

Recently, the tours and activities (TAA) market provided by online travel agencies (OTA) has
grown rapidly and has become the third-largest in the travel industry. However, compared to its
practical proliferation, TAA has not yet received much academic attention. This study aims to
discuss the effect of the four domains (e.g., educational, entertainment, escapist, and esthetic
experiences) of the experience economy on users'’ memorable tourism experiences (MTE),
satisfaction, and loyalty in the context of TAA. Moreover, the study investigates how this

mechanism varies depending on the tour guides' professional competency.

Design/methodology/approach

This study developed a research model based on the S-O-R framework. Using the survey method,
data were collected from consumers who had experienced TAA offered by OTA more than once
within one year. A total of 307 respondents (consumers) were used for the final analysis, and

developed hypotheses were tested using a structural equation model technique.

Findings

The results of this study are as follows. First, educational, entertainment, and escapism
experiences in the experience economy positively affect MTE. Second, within the experience
economy, entertainment and esthetic experiences have a positive effect on satisfaction. Third, MTE
positively influences satisfaction, repurchase intention, and recommendation intention. Fourth,
satisfaction has a positive impact on repurchase and recommendation intentions. Finally, according
to the level of tour guides' professional competency, there is a significant difference in the effect

of escapism experience on MTE/satisfaction.
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