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52 A AR B o ls AEE
Aol 53] tAY 7Pdad g 9
MZAITH(19801 AT ~20001dth = =4S A
3l o]E9] FHaFo] WHIH o)Al YrE
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IRGZA &5 F9E WE|la Aok o]
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o] Alekglo] &gl 7FsaiH, Al A
AA7E FIANZ & e WTE A
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QIZE JIEFAATE ARl A A8k vls=
Jold Ao o =531 9JtiBusinessinsider,
2021).

oY H2 7hg BTl TR Al
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F7] "ol 71E AF A FaroA AR
o 9&s 7 e 2 A AT F
3k 2po| & Ho|x] ekt Shen et al., 2020)
T%7] wiEel 7M JAEFAAME AZHE A

A ek

olE S8l # 7= F /M AT 5He A
ATk AR, 7P AZ A ths) 4H]
o] Azfehs AIste] Ak Bk A
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(Kim et al,, 2019). 5, 7F4 AZFAAE= A7t
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< 27 A AdEe)7] Wil fAHE e vl
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T2 2HIA ARRLOA e o Ao 9F,
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5949 FF 9 22l drpt AR
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& B3 TStk §4¢] JtkYuan and
Lou, 2020). &, 7M¢ AEFAA1e] EX ol 0
3l AR fFAMES A2 -9, s

= g3k AAA Fo
Al Fgo= olojd ¢ Ql& Aotk whebA B
ATE 7R AEFAA S Aol tigh 4Rt
=9 A A 7ol AlgA Al v
g AlEd Ayt AR A §4, A
Z o F o]Eo] SNSO|A Fsl= A& & 4
v 2~of Tt Fojojmel] mXE JgE S HE
staa} g,

o] 8-S QokslH, B Ao X
7P IEFFAA ) sl A2 MRS A2
she AR, T84 Aol Aeld Azt
FABIA BA S Bl o]E°] SNSe A
Aleke AlE 2 BHSo gk Fjexe
e S zFH o T A HE Flo|th A
AFE o2 B ATe M AEFAAY

=

FHAoh E8-L BTk MRA 02 o]s|3ko A
P AERAN A AL Sysks 7)Y
SolA f8% AL Azt @k

I. 0|2H uid H 7t
2.1 RAH-1H 0|2

FrAbgdole dEakgshe 7iQ1e A, 71,
s, AR 29 T 2 B Ao ARl
I v AEE ofnlsh oJAtAE-S X8t
I oIEAIE  ASKAIZIEE(Rogers  and
Bhowmik, 1970) AF&]Al2]3} Wgtol| A =2 T
FolA gtk olel 7|9tste] HYE FrAME-v
2] o] Z(similarity-attraction theory)ol W=
& AA sEol7] Wil A4l Btk
< Ad ERIA wiEE =ZITtHByrne,
1971). AFFE2 ERRlo] 71zl A He o3 th
of tht miH=E ATetEE oY, 7|, 4l
3, A o] e 7R AR} 2 i)
el A= migel 2321 IS HE
4 UtHAjzen, 1974). =3+ AFFEL A3}
H|=2k RIS TS olsligean o A&t
OJAtaEo] 7Fsdh AAruAleld B vt
Fo g BRI ¥h-S O gA d5T
(Ruijten, 2021).
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o] gle AFRETE FARRE AFE, WIS
A3} 7o) Al vl Bl=E Ad Bl
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& A¥e Aol Ausie Agel T
(Kaplan and Anderson, 1973). °]2|$t 7|di+=
ARFEE Selg HARE BRlo] ABsHe AR
o ¢ 2 AEF T 3oFo 7 HISEFEE
=% 4 ThRuijten, 2021). 5, AFRFES 214l
3 FEHo) g AR fAR 54E A
o ERle) BEe) AFoR 28] Ao A
& 2R Age] 2Lor, Bielol tjs) A7}
e fAE HEAEE FANZ 5 9
(Chan et al,, 2017). 9+ opje} 4o 2hg-2 A}
8 wkgol Zukstel WAE whel fAHY
AZto2 Qg ARUAIEE QIzket fALR:
Mz Alsle] JEAgols H88 4 glek A

T2 737E] Al2El(Nass and Lee, 2001) &
9ol 28Rl AE3E Al Z~El(Ruijten,

2019), 242 HIES =] 2249 $7](Chan et
al,, 2017)9} o] A18)2 AAS A i)
LBl AZBRE FACE s AR
2 NE= Ago] gomg B oMz
SNSellA &F3h= 7 mg;omoﬂ ek &
A AZte] a3E Auraiat gt

211 7V JAEFAA gt
I A3 A

AEF] A “g& ARE 33 ARA B
Al &2 AH A ik 7)1 F=3=A 1)

< sk Zlow ARA] ARE s st
Agalr] 1%k Q1o 14o] Wixd s
WS (Liberman and Trope, 1998). ARS| %] ¥
Aol AHoA Agd Al FE A
ATl A AA-BRI, RS-, o
A 22 ABA Azl S sk
Z- 8- Trope et al., 2007). ©1& A3} tid

A8 Azt

m[olil—l

_rL

=

o] AV v o E A== Vo=, Bt
o ARy}t E3l, A, AR, HRH o= FA
% &g PP sl delee Rt
3tA] i Heider, 1958).

A Aol w2 9ol &34 29l 9l
= uyRe] Ak a]l B QIztel At
o] e mAER, BRIF] FAMIE A
Zdeke HEF = 9F

similarity) 3} W&

)

r&: ok

AHd(external
A (internal similarity)-©-
2 e Ttk FAReE, A48 ARUHE
o]-gAke] MRIHEE niRto = o FAMIH
WA FAM3E T2 Ruijten(2019)9] 7]
WE2H AFEE9] o]F, yol, Addd, AFA

o 22 940w 9F FAMIS WPs= W,
z

9% JEA Gl YHBE 2L 5 Yt 9
2 Aol W, WA fAS ARUAIHS
Sa g 5 g Aol o) A fA)
Hoz BT & vk L2k ARUAIM

BN 204 Az FARES TR

AYATEL 23 FAM O 285 TR0,
H| S5 FAIARSE Bho] T ER-S 71 B9
F5 AFshs Aol vhe AT AAE
UL O 2(Fu et al,, 2018) ¥ AolAE= 71
AZFAA el thal] Ak 217 FrAd It U]
A fArdel ads TR At &

-

¢

HA HHAR FGollA TR FAP-mE
aojol] MY &BIAEC] A8k Ul f
Aol 3A Eake FAIE R As
ARE B AE el el A £
SAl 82 4 Uck(Chan et al., 2017). 53]
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F1 AR Bl ARSE A2

o QAE
At o2 GAR BlRl Sk A 9l

TH(Fu et al., 2018), ©]= & d= 2kl 71
el AR A A7k Aleld A
o= 42 4 JTHRim et al, 2018).

g Aol m2H 4 tidolut Aol o
g AR AR 7T AL Ae 52 F
ol LojuiAY TS dolw, A4l 7h7k
Aol Al S dojgl= AL ou|gitt
(Trope and Liberman, 2003). 53| 283 £43
ol 7]kt Held Azke A4t el Alole]
=St AR 7d oz, 7l]le] Bl
7le Y-S ouldit) AR 9FoR
A} AR 442 A BRIS AEE o
A A4 4 IO = Z(Liviatan et al,
2008), & Aol 7MY AEFAA G Yo,
Swst ge 97 FANS BA AZTSE
el Figke Zeh 2 Roleh ol
= 22 7HEE AAEth

HI: 2vlAkEo] 7 AERAA0) 914 f
e B AZBSE HeEeE Jig =

2 Zleltt.

A3 4l sHRok] mhEw Ik AlSH &

2
o3l Al AR BES-S Hole
WHRG A, o5 WS T & 45T Aol
2} ZIthsHAl HaL o) AEAQ] FeAe-Et
£ f3sA FtiLichtenthal and Tellefsen,
2001). wEtA AFESE ALl 7ER], FH @]
AR AFES T & ol d = S Alolet &
o= o] ok A8 A7kl WEH 94
APl Blsl WA FAHdS gefsh= | 2
g ARl A7) ol Wa fAMS <5
gl A HEE ko2 ke el Atk
(Gigerenzer and Gaissmaier, 2011). E=3F Al
S Aoy A o] A&AQ1 AFUA
olds BTl D F Uve BERE EFT AR
(privileged information)2}al Q12415}7] w0l
ERRIFe] WA AN A AAErE Jd
g WAE 21 e AAYE WA "o
(Andersen et al., 1998). &, AFHELS #2137}
FARE 7ol =S Ad AFEES A
Aog 7Pk e R o7]=
o]0l tisl| Toj2 o= Hrlsh= 7dake] Utk
A 22! AFUY ol 8AEe 1R A
= B3l Ao 7HAE 2 4 dan, el
weh AREARE 7He] WA frAMdS dAl 1A
3+ 4= Al FATKChan et al., 2017). &, 71&
o= 7HxH, IAAL B9t 22 ARE Bt
sh7] flsll A&52 Q1 FaAgo] 8=l oL,
SNS AH&-S] HHstE Qs AFUE TAHYLE
o WA FAHES AAstr] elaiA|aL o)

e g 94 =9 Q6 ol =3
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SNS o] 8AEL JAEFAAZ} A2l vl
FAAG 7B 7HA AL vl A4 g
o]l AFsh= HRE frEsittal U2t
ARH o7 g JEHE HROE FujfAE
A= doh(ataz], @35, 2021). &
HiEgo® B A= SNSOlA F2 EEsn
ANZ, 94 22 B3 Ao BAAAE
FHoh= 7 JAIEFAA N sl nixbEol
Azsh= e fAbdol A& Aol A+
o] Y= v oz At

H2: &H|[AFEC] 7 /IE
S A AGETE

o= T

2 Zl°]th.

21Ae] W
= Alelz o sl

2.2 SN7IsH

E4)7Fs4 (controllability) o1&+ AHIA7} AL
9] AlE FAL 4 ASA o7l gt <l
2)& oJujdtiMandel et al., 2017). °l= F2
ARl AlE AdSolu 7198 9171 gl A
iﬂ]x}gl B 2}o|E el gcloF UE

A2 Mandel et al., 2017) 7V ?_] T
/‘1 TEZF FHlx AlE, BAsd i BRE
Ag3h= Anl 2~ A dz}a]ri T A Eljr‘jq

o]0l thall AHlAEo] A Zeh= FAI7Fs 4
TR ol thet el BES vE & Us
o|t}. ¥ul ohlg} FAIZFsA32 TSle]l E4
&e] 5 19 WE RS BAE 4 2
= QA7 u]-# Z Y= 3 EAGo R
282 4 9]0 T 2 (Baumeister et al., 1998)
A 7HE JIEFIAA Y s T AR

g FAFOE o]& Aol

r

O.La
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ARAT TR AL % 9L He)
a17] glalA) oAl deke AMgshd, A7k
AEe A 2L 3 A2AQ P& =

XA 4= At Mandel et al., 2017). 5, Xﬂ
7Fs 2 217 B8l tiAsta
Ql 8ol Aols Boshr] 93 e nkgo
2 olojd 4tk AFES AT 7489 3
T A T IS AT, ol tigk B
‘dol Zo1E™ A7 ARl S7ksh, ol
S Ao Aot thde] il gk
AP, % =Y 4 UtK(Proudfoot and Kay,
ofle} LIRSS 7 /=l o
Els 04]57}"/‘3 < A AA4E A9, il o
AEZHE v o= o] 59| YE st
s Ho|® gtielAd, Zg
2021). oA &4 tiidel tigk SA-2 o]
ARl e} e ARS)A wiet ik ohg}
A UL, E]'—‘ AH|AL} e 4] A=

rz r{r
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< 2970 Y FES FTHIE oﬂ%}%
&k 4= 9]0 H(Cohen et al., 1972), ©|+= F1L &
g A~z A Al 2 FR Y gt
B 188 4 Aok AR, 2l
3'4-3’_1?_@-4 q2E SAL F dva A

o2 AAHo R AULE =

€ o

ﬂ-(Um 2013). o] M= BrRY
2 A S o, L01A)
Aol tigt BAVFs A8 S =
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H3: &H|AFE0] 71 JAEFAAS BAVE
ﬂ] ;(] 71—-61-..'_i l;q bl oF %L;ﬂ
4 Ao},

-] 0
SAE S

23 &34

254 (animacy)o| 7 AEZ] -zl 7|9gh
MASE, 58 41 $AYES Hol= AAF
B QA= HIIAA S ofRIs} o g A8
= TH(Bartneck et al., 2009). °]= F/34%I

71518k Fej7) Aot Sl AR Qlaldt=
ofm|, Q1F AEAYATH=E 2P F3o)
A . HAPH o= F2]lo] HakA
U =42l 35S 1Y o =4 A ZH) o
Ad Zol=s At &
8l S FsALshe 5 B4 9=
A FARYES Kol AS Esdolzt v
(Bartneck et al., 2009). &542] 7d-&
g 1299S 283 ojujo] oA HE Al 9
o] E(ex. appled] siri, galaxy2] bixby)ll i
gk 28RS HEdE A8} Aol

rr

w2 9go] gl Al oo]HES] Eie)
g, 2] A fAE W) A7d &

Aol EolR|= AEo] O (Bartneck et al.,

2009), FFoZ THH Al dlo]HES] 2-2Y
of th3t 54 A2 w=gF o] 5ol 3k AlF 7
7 s REZoRE olojd & Tk
(Tussyadiah and Park, 2018). |33 1F2<l

AR £29Jo] Tt Qo] AFE H=

2R FAY A o] M E foite

e CELI

FA el tigk AnREEe] A 7ol AEd A
FEFS AR 3

A ATl wk2d Al oo HET} 217k}
ARRE E4S AU, AR 35S BRUTS
AHA =] TA ?LOE] Q| %7} EolRItWilson
et al., 2017). o] HIIAA| 2] ©JR13} 40|
VTS F éﬁc’d -5 it £
g =57] o|&3 WihEu, AREL 9Rls)
TE0] QA T oo E FTFet Qb
AV S sl oElE A, 238 AsE

]_
7} F7¥she Al
4

T
4] $25% AAA O 2AA 44 2
o= s

He: 2HIAFE0] TbY QBTN BEA
2 Wl ARTES YRR Ml

N
[
o

2.4 A2|™ He|et EAEIA A 2 7
oje|=

Al Azt oig 2R, A9
2 WEshe AdoR 2HY%, AT B,
YA E FHZLE ohje} Elelo] AT
mAA|S] A5, %291 BA GAol

b
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< HA = 8210 % U UTHYuan et al.,
2016). o|o} HAHz APATol w2 AlEE
< BRI AAMF o= Hdsitial 7| B
AEAR BAE FAsk] sl =gstA ok
(Yuan et al,, 2016). =3+ AFRFES 524 tidoll
e Aeldes ygtttal =74 wiA| LH’Q‘:}

TALAE A7A = A Aol gl
AFEAA RS o] 55 P Aol 7T Tﬂ
For oA7je Aol ¢ U]-(Chung and Cho,
2017). &, 54 ool thst 57,
< AR o 4 Qe %}374:‘::_ A8t
= AAE A 2R #AE 2AY 74
she FAEA oA AR ool & Aok
(Reeves and Nass, 1996).

AL IA(parasocial relationship) @ o
FulA FAA e} s} o] 8AF &, Bkt
of S&ste ARt AR THS] BAA
A AFoE R0 R FHls YA Xst
+ A= BTt A0S 2IUe e

i, T84

o

X o

2 )3, 5 :L%:‘I]' ZE3 AAM2 Foizd
< PA3t= AL oJu|gtKSchnickel, 1985).

T2 #2 SNS /\}%«] 2gstet 27, o
HRQI JIEFAA S} 22 A2 FEfo] FH<d
o] PHEWA], SNS ZHFS Bl FHEAA
25 (1] e Ago] SleiA| 1 Bt 2
=291 FTEF ARUAeldel s Rt
(Hwang and Zhang, 2018). 5, $+x13] dwaF
20 AR ofush= 712 FAKE1 A B
oF 2], SNS IEFIAe] FAKE]A A=
SNSE el A% aFol 7hsdt #HdHte
FEAES Yuls| = gt

T SNSE B3l Trl= AlFAES ARlo

Zobshe sk A v, A 2 el

[‘

7]23“1 ZHIAER st 4
o2 AAAR =
£ AlFstaL o, o= ARAke #Ql
kel FAEA BA S =T T+ A
(Yuan and Lou, 2020). o]l £ 5= SNSe]|
A 55 7P JAEEAA ) gk AgA
A7t ZELAEE stdw FAEIA WA B4
Zo= sl the] THEE

o

2 %742

27gsioitt

H5: &xHAkE0] 71 IEFAA 0l tis)
oz T wAsSE SARH JAL
sHA @42 Aotk

Al
h=i
s

APATe] 2H LHIAEL A4l 71t
3, et AR E ARYAS AEshs 7
o] glom, ol= HrYo] FAIHwrt ope}
ol50] AlF3hz WAA e tigh AFd = 23
2l 9 v 4 THLin and Xu, 2017).
2Rl o3 ol Algha2 ARle] AlEs)
+ Bardoe] 28AYT ARAR] HRE A
& Zlolgt U AFo] 9o, o= T

AARE ZXIAZ Wt ol g} FERl = thgk
A FHE opIE F ArhelEH, 2020
Feng et al., 2021). B3+ A0S 21HT &
AE W] ARE AN of FF BAS
AE AFE & 1 A8 wEel s HA=
rg]lo] Farsh= AlFS 7l
shel= ol %Q(Zhang et al., 2020). °]=
v o 2 B A s AnaEe] 7MY AEFA
Aol sl AlejH o2 7AW FE o] 50
SNS©llA] %Li%}i AE B ARAE T
7FsAol == st ool 7K S
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A A&

H6: AH|AE0] 7}* UZSFAA N thsf 4
gHog 7A wAS Fojel =Tt wokd
Aot

2.5 EA=|H 2t Fofel=

2l

ko] Aol Ffsh=s ZiAE L77]“ i
Z'TEE.E(Labrecque 2014), olE°] A&
amole] Hale
AE B9 88 271 6 27
£ o)A} o o
= H]%E?-_rﬁo] ?—'—l’

[¢]

=
= T

Subjective
paint of view

External
similarity

Internal
similarity

Objective
paint of view

Controllability

Para

aulAe] AR Azto] AAA

Psychological
distance

relationship

froid-s B3l Fulezel vAe I
I JTHKim et al., 2015). 53] 73 AZF

Ae Bl 2HIARES] BAAReL T3S E%
&l FAH ol&o)7] Wil &HIAES FH el
Al Fch= ATk
(Thomas and Flwler, 2021). W&tA o]E3}o]
FAE A A AL AHAER T M
EFAA47F SNSol| A Farshs AlE, AHl
BT g F&F FulE ZZIAZE Ao]

£7o]

[e)

e

ol

g el gate] thest g /e AAskanh
H7: AFIAFSo] 7P QIE2M6] U &
ABE BAE S BB Fole =k

g0} Ao,

Purchase
intention

-social

<JZ 1> A7 2
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M, S7AA 2 A=SEM ARGl Hset & mjAgtel] s dar U7
U 11 9ol tE TME ERAA, S AEFY
3.1 X}=9| ol S A{Hp A S AL = HI=9 20, 3015

oz AAEIATE 2021'F 9 22U HE 24
o A7IA] & 399 A* amazon M-turkS E3l
E3) 22l AEE AldsiR e alazd F 25070

;Luﬂ,hoﬂ ]x] J3ke ERAlEl= Aot} o] o] AEA F BT $HES AT 22419
& 98l @A vlFAA TP AR} B vp SHE PSR

< X&) F 2249
47.7% (1079), G3

Z
29] 47} ¢k 3009k | ool W wAGE i 523%(1178)ASH, 2000 67.8%(1527), 30
A JPF  QdZTEAXZ  MAsEg W 322%712W)E W A% 2754100 =
(Influencity, 2021). T3k 7P Q1ZFMe = & HIERD ARRRE 83.9%(188%), 3T 30|
o E

2 QlrEladlol} fRNAA BEs= sy IS B o1l Aol 67.4%(151%)2 Fhit
Agoly] g B Aol SRAES sNs  OlE A

<E 1> 970 AtRE EM23
RS 23
o | M ABRAAY Rt Yo} Hsd A 2k
A | TP ZRIAE Ue} vl delel A g
" TP AEFANE Y ulsE AT 7 ok Az Fégfgjl'
oy | 7P BT Ush vt A4S AT gk 44T
TP BRI Ut 91 REE A sk Bt
P QAEZAMS] PES FAT & Joke go] =0 _
SAVsA | P UERRNC B5E 92 F U 2 2 Stein et al
TP QIZERQA) e RE gl Aol ted 5 IS A LTt 201
L ERESED
a5y [ BAAISE ot
R ]
| 7P QERRUASL dEHoE T LRI, .
HEE Ly Eeeae AsA e A AR, Kim, Zhang,
e Li (2008)
T AB2AA7E ARAH WY FAYAY mART,
TP QAE2AME UE el s 9w A ARE olssis A 2tk
FALSH — . Kim and
| T Al S AvlE b BTN Fheta Ak Sone (2016)
THE QAEZAME ) ke ATAE mAA,
7P JAEFAAA S| SNsoll AN AF Aulz F s Fuleia Atk Ki and Kim
Fulels | 7P BT sNsel ANE B Fulsina Aok {2019
7Pg AZFAA 2] SNSof| AXE £eR’] = e 2Rl S HEs|Hy Aok | Kim (2019)
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rlr
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o
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fu}
:(,)L
olo
A
8
n
o

AR FACR SHSIATHFu et al,
2018). ERF W& FAMIE ARle] 7px1Hs} 7}
& JAEFAAM] 7 el AAEE A
o] A== Aoleiitt. =3 FAVFsAE 7
AEFAX P53 AT F Atk Beo
AR ARl ZAH AEE A= A4
SIATE 3 7ME AEFAAke] AdelE A
7P AEFAA S AR 9] A E 1
Fo = Aofsiglom FAR A WA= 7 <

N

rr

N

2N 9k 45| 5T AHY AR
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<Abstract>

The Effect of Consumers’ Perception of Similarity Toward
Virtual Influencer on Purchase Intention Through Emotional
Bond

Lee, Ji Hyeon * Kim, Han Ku

Purpose

To verify the factors that encourage consumers’ favorable reaction toward virtual influencer, we
proposed consumers’ perception of subjective and objective similarity. The purpose of this study
is to comprehensively investigate the impacts of consumers’ perception toward virtual influencer

on purchase intention through psychological distance and parasocial relationship.

Design/methodology/approach
This study was designed to examine the structural relationships among consumers’ perceived
external similarity, internal similarity, controllability, animacy toward virtual influencer,

psychological distance, parasocial relationship and purchase intention.

Findings

The results are as follows. First, perceived external similarity, internal similarity, perceived
controllability, and animacy had a positive impact on psychological distance. Second, psychological
distance had a positive impact on parasocial relationship, whereas it had no significant impact on
purchase intention. However, we found that the relation between psychological distance and
purchase intention was mediated by parasocial relationship. Lastly, parasocial relationship had a
positive impact on purchase intention. Based on these results, this study can propose the way to

generate revenue to companies that consider advertising campaign using virtual influencer.

Keyword: Virtual Influencer, Similarity-Attraction Theory, Controllability, Animacy,

Psychological Distance, Parasocial Relationship, Purchase Intention
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