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Food Purchasing Platform using Metabus-based
Multinational Student Community
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Abstract The food purchase platform using the metaverse-based multinational student community is a metaverse
purchase platform using the multinational food preference community. Through the use of this platform, it is
expected to establish a community of multinational international students, a community of international student
sellers, and foster a new industry of metaverse purchase platforms. The metaverse platform guarantees
anonymity, is space-time-free, and can freely communicate with avatars to create a second business
communication. In addition, by selling many kinds of favorite foods in small quantities, it customizes scarcity
while reducing the burden of providing services and making it easier for international students to participate.This
platform can enhance to more business opportunities using community manpower.
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Figure 1. Four Major parts of Peer Network
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Figure 2. Platform Consumer Survey
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Figure 6. Schematic diagram of the necessity of a distribution

service platform in a metaverse
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Figure 9. Marketing Strategies Based on Snowball Strategy
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