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Abstract : This study attempted to provide basic data on efficient competition operation plans by
identifying how the identity of the Korean FK CUP competition affects value and participation
intention. Therefore, among those who are aware of the FK CUP competition organized by the Korea
Futsal League, those who have participated in the futsal competition were selected as samples. The
survey was conducted face—to—face and non—face—to—face from April 1 to June 17, 2022, and a total
of 299 data were used for the final analysis. Data processing used the SPSS (ver.21.0) program to
conduct frequency analysis, exploratory factor analysis, internal consistency, correlation analysis,
simple and multiple regression analysis. The main results of this study are as follows. First, the identity
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of the Korean FK CUP competition has been shown to influence the value in the order of

organization, human and symbol. Second, the value has been shown to influence the participation
intention. Third, the identity of the Korean FK CUP competition has been shown to influence the
participation intention in the order of organization, human.
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Table 1. Characteristics of the subject of investigation
Classification Items Frequency(%)
Gender Male 299(100.0)
Female 0(0.0)
20-29 years old 132(44.1)
Age 30-39 years old 154(51.5)
Over 40 years old 13(4.3)
Less than 3 years 30(10.0)
Futsal Participation period i_g i:iiz gi }:z 19383((34; 85))
More than 10 years 38(12.7)

Table 2. Contents of the survey tool

Variables Sub factor and Contents Question number
Organization 6
Identity Human 6
Symbol 6
Value Semantic, Rational, Empirical, Important 4
Participation intention Plan to participate, Intent'i('m to participate, 4

Recommend, Positive word

Characteristics Gender, Age, Futsal participation period 3

Total 29
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Table 3. Factor analysis results of identity
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Cronbach’s «a

Sub Factor Items 1 2 Deloted Tomal
Sound social culture 211 871 .240 919
Ethical competition management .194 .849 159 .928
o Players and coaching steps 225 .864 .196 922
Organization it of change and innovation 245 873 173 920 0
Communication with fans .150 .708 .330 .940
Reputation of a contest 226 742 264 935
Special charm .264 .229 .783 .928
Thrill of the competition .301 211 .817 .923
Lively competition .189 197 .850 923
Human Individuality of the competition 160 177 867 92 3!
Formation of intimacy .166 .286 798 .928
Leisure activities opportunities .197 222 185 931
Giving meaning to competition 7186 .190 232 941
Special image of the competition .864 281 .168 .929
Distinguish from other competitions .805 248 177 .939
Symbol Federation Image Match .848 .130 212 .937 945
Atmosphere of the stadium .836 .198 272 932
Tradition of competition .873 .208 .187 .930
Eigen value 4747 4616  4.605

Variance(%)
Cumulative(%)

26.372  25.643  25.582
26.372  52.014 77.596

KMO value=.923, Bartlett test x*=5294.828(P<.001), df=153

Table 4. Factor analysis results of value

Cronbach’s «a

Sub Factor Items 1 Deloted Total
Semantic value of a competition 924 937
Rational value of a competition .943 .927
Value Empirical value of a comlz)etition 922 .938 949
Important value of a competition 937 931
Eigen value 3.470
Variance(%) 86.760
Cumulative(%) 86.760

KMO value=.869, Bartlett test x?=1183.675(P<.001), df=6
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Table 5. Factor analysis results of participation intention

Cronbach’s a

Sub Factor Items Deleted Total
Plan to participate in a competition 932 922
L . Intention to participate in the competition — .917 929
Participation Intention Recommeid cofnpetitions to otﬁers 923 .924 942
Positive word of mouth for others .928 922
Eigen value 3.424
Variance(%) 85.589
Cumulative(%) 85.589
KMO value=.831, Bartlett test x?=1147.243(P<.001), df=6
Table 6. Results of correlation
1 2 3 4 5
Organization 1
Human .535%* 1
Symbol .504%** .508%** 1
Value .688* * 525%* A489%* 1
Participation Intention 2% % .502%* .366%* .584%** 1

**p<.01
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Table 7. Results of multiple regression analysis
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Dependent variable Independent variable b s.e Ié; t D
(constant) 933 .308 3.032  .003
Val Organization 554 .053 526 10.429 .001
ae Human 205 059 176 3488 001
Symbol 133 .049 134 2714  .007
R?=.515, F=106.330(.001)
Table 8. Results of simple regression analysis
Dependent variable Independent variable b s.e 8 t P
Participation Intenti (constant) 2.765 254 10.904 .001
articipation fntention Value 516 042 584 12.402 .00l
R?=.339, F=153.809(.001)
Table 9. Results of multiple regression analysis
Dependent variable Independent variable b s.e Jé] t D
Conti (constant) 1.608  .269 5.970  .001
> O?U.nui’.usn Organization 593046 637 12759 .001
NI Human 192 051 187 3731 .001
ntention
Symbol -.044 043 -.050 -1.022 .307
R?=.524, F=110.270(.001)
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