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Abstract

Purpose: This study’s goal is to investigate how perceived risk of Japanese electronic product affect the negative emotion and the
avoidance intentions. In addition, this is difference in the effect of perceived risk on negative emotions and avoidance intentions
according to the presence or absence of substitutes. Research design, data and methodology: Perceived risks of Japan products
are decided by four dimensions, they are economic risk, social risk, psychological risk and physical risk. The reach model is made
by the theory of risk-avoid. We requested this survey to 5808 customers by panel and web site, received 559 replied. We used 528
questionnaires excluding unreliable data. For the analysis, smart PLS is used. Results: Psychological risk has influence on
negative emotion and avoidance intension. Social risk and physical risk affected negative emotion, but did not directly affect
avoidance intention. Economic risk affects avoidance intension, but it has no effect of negative emotion. The existence of Japanese
products’ substitute only effects the relationship of economic risk and avoidance intention. Conclusions: Korean consumers
behavior their buying and using of Japan product as financial benefit and satisfaction, not only risk. It is suggested that Korean
company should make and develop unique product with good price.
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2. Literature Review
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3. Research Methods and Materials
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4. Results and Discussion

2 970 O|8& 5282 = Hl MY 2= /%,
HAHOY HE0| nE2AH 2x=E QAT SAHSH =A
2 HEe=z MASIYC 1 9 AFSAHSHE 24
of Zu, otH#Hg Ofstn w3t S ER0| 248F
47.0%), nsstu E O[5t 162H(30.7%), HHeH
et A EYO|M0| 66H(12,5%), T=Cistm At

o

B(9.8%)2| =92 LIEFLICE £
BRI & HAF 7t MA A52 5002HA~800
e 141H(26.7%),

o

3502t ~5002HI2 1209
(22.7%), 2502H~3502HR12 93H(17.6%), 150+
~2502Hd2  59H(11.2%), 800t O|&2 66T

m

ol

(12.5%), 1502t 0|22 49FH(93%)2| =22 L}
SCh A2 ZE|/AFRZE0 158H(29.9%), SHAO|
1208227 %), EOH/MH|AZ0] 50H(9.5%), 7IEl/
FE0] 63H(11.9), ©EFF7F 613(11.6), T=ZZ 0|
47H(8.9%), ‘dit/7|=%0] 29H(5.5%)2] =2= Lt
EHRCH BVH AFSt= 7tF =& 4YO0| 198%
(37.5%), 3HO| 132 (24%), 2EO| 90H(17%), 19!
b7 67H(12.7%), 5HO|AO| 41H(7.8%)2 =2
2 LIEtECH Y20 XAOo|LL XTI MR %2

3
3
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IZL 0|2 = 4913H(93.0)9| CHCh=7t EESHX| G
2 A2 R LIERICH
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SmartPLS 3.02 O|&3}RACtH(Shiau et al., 2019). LiX
Qa2 I EHS YLOi(Cronbach's )2t 28 M2 E
(composite reliability: ~ CR), Eo2AFEZ}
(AverageVariance  Extracted: AVE)Z2 2ASIRALCEH
<Table2>0l A2t Z0| ZHMZA I, A2lH

28 ed, AMF ™, 28 4dE, 2melko|
Cronbach's o= 0.875-0.948= YHIMO= QL]
7|1%F 070]4d, CR2 0914-09572 0

284S FFIRACHHenseler et al., 2009). AVE= 0.
O|&fO|&H Hez[dar +=HEIFEHE A=Ct2 & =+
A=H 061-08610|22 0| SFSHCHFornell et
al., 1981). £ 2921 HIHgL0] 070|140/ E2 & A

Table 1: Demographic Analysis(n=528)

TERel =3 EFMHE2 UTE[ACHAnderson et
al.,1988).

THEEE 2 AVEOl dE2 MEEL A4,

o
HO 28 ZAL YUSE|=0O(Fornell-Larcker 7|3),
7122 TtESt0] mHHENEMO| YF
SISICH <Table4>2| HTMT(the Heterotrait-Monotrait)=
THEENES Aol 7t 4%t WAoRE AatA
ol o|FYd-CHEY &4 HE& LtEIW =0, 0409-
o
=

HA —
2tas| SHRALY.

frequency | Percentage Frequency | Percentage
Category (people) %) Category (beople) %)
Gend Male 264 50 Student 120 22.7
ender Female 264 50 Office workers 158 299
Below 19 88 16.7 Professionals 47 8.9
20-29 88 16.7 Job Service/salespersons 50 95
30-39 88 16.7 Technical workers 29 55
age
40-49 88 16.7 Housewives 61 116
50-59 88 16.7 Others/unemployed 63 1.9
Over 60 88 16.7 High school 162 30.7
Mavital Single 259 49.1 Education Technical college 52 9.8
Status Married 269 50.9 level Bachelor’s degree 248 47.0
Child No Child 272 51.5 Master’s degree or over 66 125
Status | Having Child or Children 256 485 Less than 1,500,000 won 49 9.3
1 person 67 12.7 1,500,000 w\zg\n— 2,500,000 59 11.2
Number of 90 17.0 2,500,000 won — 3,500,000 93 176
family 2 persons Monthly won
members 3 persons 132 25.0 Income 3,500,000 won - 5,000,000 120 22.7
living wan
together? 4 persons 198 375 5,000,000 won — 8,000,000 141 26.7
won
More than 5 persons 41 7.8 Over 8,000,000 66 12.5
Relative in None 476 90.2 reene None 215 40.7
Japan Exist 52 9.8 of buyingy 1 time 138 26.1
431 1. ; 72 13.
Friend in None 3 81.6 J;ggﬂif: 2 times 3.6
Japan Exist o7 18.4 More than 3 times 103 195
None 255 48.3 None 491 93.0
Frequency Frequency
of visits 1time 122 23.1 of visits 1time 24 45
(before) 2 times 69 131 (after)” 2 times 5 0.9
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More than 3 times 82 155 More than 3 times 8 15
2 Note:1. Number of family members living together is number including oneself
® Note:2. Frequency of visits is divided into before and after COVID-19 as covid.
Table 2: Conformatory factor anaysis
n Average
- Starfn;i;rgi:zed Cronbach's Composite Variance
loadinas &1 Reliability Extracted
9 (AVE)
Japanese products have poor after-sales service. 0.725
Japanese products have high maintenance cost. 0.789
There is a financial loss in purchasing Japanese
0.799
products.
Economic | The money used to buy Japanese products is too big
Risk to bear. 0.802 0.895 0.916 0.610
Japanese Products are mostly expensive. 0.802
Compared to my income, Japanese products are 0.751
expensive. )
Japanese Products are generally expensive. 0.795
When | buy Japanese products, people around me
don’ 0.851
on't respect me.
The social loss from purchasing Japanese products is
. 0.765
important to me.
If | use Japanese products, my colleagues think | am 0895
not serious. i
Social Risk If | use Japanese products, | look like a pro-Japanese 0.898 0.940 0.951 0.738
person to my colleagues.
If | use Japanese products, my colleagues think | am
= e 0.912
lack historical awareness.
If | use Japanese products, | look like a bluffer people 0.809
to my colleagues )
If | use Japanese products, people around me
0.872
generally hate me.
Japanese products don't fit my way of thinking. 0.836
The psychological loss from purchasing Japanese
L 0.857
products is important to me.
Japanese products are unpleasant. 0.913
Psychological The use of Japanese products is annoying 0.885
: - —— 0.948 0.957 0.763
Risk I'm offended that Japanese products don't suit my 0.900
tendency. )
Japanese products make me feel bad. 0.845
The image of using Japanese products is burdensome. 0.877
The use of Japanese products is psychologically
0.836
burdensome.
The use of Japanese products is not safe. 0.896
The physical loss caused by Japanese products is
. 0.784
important to me.
Physical Risk | The use of Japanese products is harmful to health. 0.924 0.900 0.931 0.772

The use of Japanese products causes disease.

The use of Japanese products negatively affects the
body.
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The use of Japanese products is generally harmful to 0.904
the body
The purchase of Japanese products scares me. 0.816
. I'm conflicted about the use of Japanese products. 0.816
Negative
. - - 0.875 0.914 0.727
Emotion The use of Japanese products is psychologically 0.908
inconvenient. )
I think it would be better not to use Japanese products. 0.867
I will not use Japanese products from now on. 0.927
I will try not to use Japanese products in my daily life. 0.923
| plan to avoid using Japanese products if possible in -
Avoidance | the future. ___ : : 0.920 0.949 0.861
Intention | have no intention of purchasing Japanese products in -
the future.
I will not purchase Japanese products in the future. .
I'm not planning to purchase Japanese products more 0.934
actively in the future.
Table 3: Fomell-Larcker Criterion
Economic Social Psychological Physical Negative Avoidance
Risk Risk Risk Risk Emotion Intention
Economic
Risk 0.781
Social
Risk 0.504 0.859
Psychological 0518 0.848 0.873
Risk
Physical 0.462 0.662 0.758 0.879
Risk
Negative 0.386 0.679 0.754 0.634 0.853
Emotion
Avoidance
Intention 0.468 0.702 0.807 0.636 0.777 0.928
Table 4: Heterotrait-Monotrait Ratio (HTMT)
Economic Social Psychological Physical Negative Avoidance
Risk Risk Risk Risk Emotion Intention
Economic
Risk
Social
Risk 0.529
Psych(_)loglcal 0.535 0.898
Risk
Physical 0.488 0718 0.819
Risk
Negative
Emotion 0.409 0.745 0.817 0.706
Avoidance 0.493 0.753 0.863 0.697 0.854
Intention
Table 5: Measurement model
Standardized
Paths estimate t-Value p-Values Ref.
H1-1 Economic Risk —» Negative Emotion 0.034 0.942 0.346 Non-supported
H1-2 Social Risk — Negative Emotion 0.060 2.279 0.023 Supported
H1-3 Psychological Risk —» Negative Emotion 0.072 7.582 0.000 Supported
H1-4 Physical Risk — Negative Emotion 0.052 2.796 0.005 Supported
H2-1 Economic Risk — Avoidance Intention 0.029 2.566 0.011 Supported
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H2-2 Social Risk — Avoidance Intention 0.048 0.211 0.833 Non-supported
H2-3 Psychological Risk — Avoidance Intention 0.066 7.354 0.000 Supported
H2-4 Physical Risk — Avoidance Intention 0.040 0.261 0.794 Non-supported
H-3 Negative Emotion — Avoidance Intention 0.049 8.052 0.000 Supported
R? Negative Emotion 0.584
Avoidance Intention 0.721

Table 6: Moderator effect analysis of Alternative

S i SUis e, 0 If no Substitute, buy difference
el Path Lt Path Path et
Coeff. t-Value | p-Value Coeff. t-Value | p-Value Coeff. t-Value | p-Value
Economic Risk
H4-1 2 -0.066 1.145 0.253 -0.011 0.258 0.797 -0.054 0.759 0.448 N.S
Negative Emotion
Social Risk
H4-2 \) 0.186 1.900 0.058 0.065 0.974 0.331 0.121 1.038 0.300 N.S
Negative Emotion
Psychological Risk
H4-3 | 0.463 3.689 0.000 0.643 8.193 0.000 -0.180 1.236 0.217 N.S
Negative Emotion
Physical Risk
H4-4 \) 0.100 1.175 0.241 0.160 2.360 0.019 -0.059 0.549 0.583 N.S
Negative Emotion
Economic Risk
H5-1 ) 0.144 3.294 0.001 0.011 0.247 0.805 0.134 2.180 0.030 S
Avoidance Intention
Social Risk
H5-2 { 0.084 1.051 0.294 -0.070 1.190 0.235 0.154 1570 0.117 N.S
Avoidance Intention
Psychological Risk
H5-3 \) 0.415 4.489 0.000 0.457 4.328 0.000 -0.042 0.297 0.767 N.S
Avoidance Intention
Physical Risk
H5-4 { -0.044 0.853 0.394 0.019 0.313 0.755 -0.062 0.792 0.429 N.S
Avoidance Intention
Negative Emotion
H-6 { 0.361 5.017 0.000 0.486 6.733 0.000 -0.125 1.224 0.222 N.S
Avoidance Intention
Note:1. Supported : S, Non-Supported : N.S
Note:2. Even if there is no substitute, no buy
Note:2. If there is no substitute, it has big possibility to buy.
43. |3 Dol I} do2 LIEFSCH RMSR(the Root Mean Square
Residual)2 006322, 7|&X|Ql 1E+£ 0.08£2LCH &
SmartPLS 3.08 O|83}0f U7 HIL: AA| Of @340 =S =S AHOE LIEFLC}
SFLCE VIF(\Variance Inflation Factor, 24 EQ 02
1723-47422 5ECH Ztop COHE SMMole EXM7t 4.4 A 7HE9 HE
pAUCH LdBrol dHES LIEUH= R= 773
ol X o ZtE| 9| HX ZIX7F &
Z™0| 0.58(580%), 3|HOZ7t 0.718(718%)2 S A= MAHES| X|Zt=l o] B2 ™t 3
ofst : o oo DXl Fz=H ZUAE =40 Zi=

Ao =2  LIEFSCE  Q%(construct cross-validate
redundacy, WXEIE HSS54)2 £d ZHO0| 0415,

S|me| =7t 06132, 0ECH 7 O|F Y=L Us

<table5>2t ZC}.

HLS XIZHE 9ol £ Tl 0jKE Yge
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(b12=0.060, t-value=2.279, p<0.05), HAZH KA
(b5=0.072, t-value=7.582, p<0.01), AHH 2=
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LEMB0l it xBIAHECl XZE fIHol =
OlE=0f O/X|= A7t =Rl= ALt L=H B0 et
XNZE 2 & A=y g MAH 2igol 2|

o0 Relgt s DIXX| H2 Olf=s, At
O

¢o=z2M Y= O0[F0| Abt= AH|XpS| THEHO
Z =13 o

=M, XZtE 2l =o ok Atolo &Y &
Fol Oi7hEls T =SHRALE. XZ4E fH2
842 #¥8E =74 ota, oy fEHel 43
= 24 of=0| Fs OjFLE 59 E=HF2 o
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A, XZtE el #EHe Z48e s 8

= M AT (Forsythe et al., 2003; Chiang et al., 2020;
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