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Table 1. Survey content of general characteristics
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Variable

Survey content

Most used app

Most used social media

Education app, Online messenger, SNS, OTT service
Youtube, Face book, Instagram, Twitter, Blog

On—line SNS, Broadcast Media, Admission information site

Dental hygienist cognitive path

Off—line People around, Teacher, Dental visit, Experience program, Publicity of the major

On—line Mobile phone, Computer, Broadcast media

Major information acquisition path

Off—line Booklets and pamphlets, person(face to face)

On—line SNS, Broadcast media, Admission information site

Major selection influence path

Off—line People around, Teacher, Experience program, Publicity of the major

Dental hygiene major enrollment  Yes/NO
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Table 2. Survey content of dental hygienist image

Variable Survey content

1. Dental hygienists are clean and tidy.

) . Dental hygienists are sincere and have a strong sense of responsibility.
Personal images o
. Dental hygienists are confident and confident.

. Dental hygienists are kind.

. Dental hygienists are recognized as dental nurses
. Dental hygienists have a high social status,

Social images o ]
. Dental hygienists do valuable and rewarding work,

S T S R S VS I

. Dental hygienists are not an established name.

Ju—

. Dental hygienists have skilled expertise.

. Dental hygienists play an important role on national oral health,
. Dental hygienists are suitable for a lifelong job.

Occupational images . Dental hygienists have a sense of duty.

. Dental hygienists are proud of their profession,

. Dental hygienists work in the position of dentists and colleagues.

. Dental hygienists seem difficult and stressful.

— 3 N W B W

. Dental hygienists actively work,

. Dental hygienists treat their work with patient priority.

) . . Dental hygienists have professional knowledge and skill,
Business images L . .
. Dental hygienists perform only the assistant role to the dentists,

. Dental hygienists are distinct from the duties of nurses and nursing assistants,

AN B WD

. Dental hygienists play an intermediate role between dentists and patients.
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Table 3. Image of dental hygienists by general characteristic

Personal Social Occupational Business Total
General character N
Mean+SD p—value Mean+SD p—value Mean+SD p—value Mean+SD p—value Mean+SD p—value

Male 71 4.28%0.60 3.07£0.50 3.74+0.47 3.77+0.62 3.71+0.45
Gender 677 .096 .955 819 .956

Female 234 4.17+0.58 3.24+0.60 3.79+0.50 3.82+0.59 3.77+0.47

High school(3rd) 80 4.27+0.58 3.25+0.69 3.87+0.51 3.89+0.64 3.84£0.51

. High school
Education . 27 4.18+057 222 3.36+0.51 214 381+0.48 .09 3.85+057 204 3.80+0.45 .090
graduation

University(1st) 198 4,14+0,.58 3.16£0.54 3.74+0.48 3.76+0.58 3.71£0.44

Education app 9 4.47+0.67 3.94+0.71° 4.19+0.64 4,05+0,74 4.15+0,65"

d Onlinemessenger 105 4.16+0.58 3.15+0.53° 3.72+0.48 3.68+0,44® 3.68+0.44°
Most use
Portal site 18 3.84+0.68 088 3.18+049" 041 3.63+0.56 .098 3.54+a049® 005 3.56+0.44° 019

app

SNS 152 4,19+0.56 3.18+0.58° 3.80+0.47 3.89+0,58% 3.78+0.45%

OTT service 21 4.33+0.54 3.33+£0.75° 3.85+0.53 3.97+0.61% 3.87+0.50®

Youtube 133 4,19+0.54 3.25+0.59 3.76+0.47 3.83+0.56 3.76+0.44

q Face book 12 4.29+0.66 3.29+0.68 3.92+0.40 4.12+0.53 3.93+0.45

Most use

SNS Instagram 143 4/13+£0.61 601 3.15+0.58 911 3.76+0.52 437 374064 198 371049 415

Twitter 14 432+0.50 3.16+0.55 3.93+0.42 3.94+0.41 3.86+0.34

Blog 3 4.50+0.86 3.33+£0.80 4.19£0.82 4.16£0.76 4.07£0.77

305 4.18+0.58 3.20+£0.59 3.78+£0.49 3.80£0.59 3.75+0.46

P—value was determined from Mann—Whitney U test or kruskal—wallis test('p<0.05).
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Table 4. Image of dental hygienists according to cognitive path
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(N=286)

Personal Social

Occupational Business Total

Characteristic ~ Classification N

Mean+SD p—value

Mean+SD p—value Mean+SD p—value

Mean+SD p—value Mean+SD p—value

74 4.30+0.62
212 4.14%0.57

3.33+0.84
3.16+0.47

On-—line

Off—line

Dental hygienist
cognitive path

3.89+0.56 081
3.75+0.46 081

3.95+0.72 3.88+0.59
3.78+0.53 3.72+0.40

032"

P—value was determined from Mann—Whitney U test (*p<0.05)
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Table 5. Image of dental hygienists according to factors related to admission
Personal Social Occupational Business Total

Characteristic ~ Classification N

Mean+SD p-—value Mean+SD p—value Mean+SD p—value

Mean+SD p—value Mean+=SD p—value

Major information ~ On—line 268 4.15+0,58 020" 3.19+0.59
acquisition path Off—line 37 4.36+0.53 3.28+0.53
Major selection On—line 105 4.17+0.59 . 3.17+£0.75
influence path Off-line 200 4,18+0.58 3.22+0.48
Dental hygiene Yes 98 4.49+0.46 000" 3.29+0.73
major enrollment No 207 4.03+0.57 3.16%0.50

3.76£0.49 3.80+0.60 3.74£0.47

186 054 .870 117
3.94£0.47 3.85+0.54 3.87£0.43
3.78+0.55 3.85+0.65 3.76+0.54

058 734 383 J791
3.78+0.46 3.78+0.57 3.75+0.42
3.98+0.47 4.15+0.57 . 4.00x£0.47

613 .000 .000 .000
3.68+0.48 3.64+0.54 3.64+0.41

P—value was determined from Mann—Whitney U test(*p<0.05)
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ABSTRACT

Image of dental hygienists according to information sources at online
or offline: focusing on college preparatory students

Kyoung—dJin Lee! - Min—JeongJu? - Hye—JoongKim? - Ji—EunUm? - Joo—HeeLee?
Ji—EunHan? - Im—Hee Jung"?*"
! Department of Dental Hygiene, Graduate School, Eulji University, Seongnam, Korea
2 Department of Dental Hygiene, College of Health Science, Eulji University, Seongnam, Korea

Background: The purpose of this study was to examine the differences in the formation of dental hygienist
images based on the pathways of obtaining occupational information and to establish a foundation for the correct
perception and positive promotion of the dental hygienist profession.

Methods: A survey was distributed to 305 college preparatory students in the metropolitan area. The questionnaire
consisted of 34 items, including general charactetistics(3 items), pathway-related questions(3 items), dental hygienist
image-related question(2 litems), application-related questions(2 items), and admission-related questions(5 items). The
images of dental hygienists based on general characteristics, perception pathways, and admission were analyzed
using the Mann-Whitney U test and Kruskal-Wallis test.

Results: The survey results from all participants showed that the overall image of dental hygienists was 3.75
points. Personal image scored the highest at 4.18 points, while social image was the lowest at 3.20 points(p<0.05).
The overall image of dental hygienists was higher for the ‘online” group (3.88) compared to the ‘offline’ group,
and statistically significant differences were observed among groups in overall, personal, and professional
images(p<0.05). The overall image of dental hygienists was higher for those who learned offline (3.87), and the only
significant difference between groups was seen in the personal image. When it came to admission, the ‘admitted’
students gave a higher overall score (4.00) compared to ‘non-admitted’ students (3.64), with significance found in all
areas except for social image (p<0.05).

Conclusion: It is believed that effective utilization of online pathways can inform more people about the
importance and expertise of dental hygienists, thereby contributing to promoting oral health and enhancing
the perception of the profession. Properly valuing and educating about the role of dental hygienists through

promotion and education can help improve the image of the profession.

Key words: Dental hygienist, Information sources, Image, Mobile application, Social media



