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A Study on the impact of ChatGPT Quality and
Satisfaction on Intention to Continuous Use*

Park Cheol Woo™
Kang Gyung Lan™

Abstract

The purpose of this study is to examine the impact of ChatGpt's quality on users' satisfaction and intention to continuous use it. For
this purpose, a survey was conducted targeting college students in the Busan and Gyeongnam regions, and responses from a total of 155
people were verified using the SPSS 28.0 program.

As a result of the study, reliability and stability among ChatGPT quality factors were found to have a positive effect on satisfaction
with use and intention to continuous use. Satisfaction with the use of ChatGPT was found to have a positive effect on intention to
continuous use.. Satisfaction with use was found to have a positive mediating effect between the reliability and stability of ChatGPT
quality and intention to continous use it.

As a result of this study, we aim to contribute to suggesting educational and policy directions necessary to promote the use of

ChatGPT by presenting factors that affect users' intention to continuous use ChatGPT among the qualities of ChatGPT.

Key words: ChatGPT Quality, Satisfaction, Intention to Continuous Use
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