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A Study on the Analysis of Policy PR Content Using Digital Platform
- Focusing on YouTube Analysis by Five Government Departments
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Abstract Recently, many public institutions have been conducting promotional activities using digital platforms.
Communication methods using digital platforms have a very important meaning in that they can create new
values that did not exist before by connecting and sharing information with various users. To this end, we tried
to analyze YouTube videos of five government ministries and examine them. As a result of YouTube analysis
by government ministries, most of them were mainly used as channels for policy promotion, and many were
used as channels for new information. Although the message is delivered through the production of various
contents, it was possible to look at cases where the target as a channel for communication was not clear and
the purpose was unclear. In order to communicate with the people, it should be used as a channel for
communication through content suitable for clear target setting and purpose.
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A Study on the Analysis of Policy Promotion Content Using Digital Platform
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