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Determinants of Satisfaction, Revisit Intention, and Recommendation

Intention Using Decision Tree Analysis
- Foreign Tourists Visiting Korea during the COVID-19 Pandemic -
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Abstract The study aims to examine the determinants that affect satisfaction, revisit intention, and
recommendation intention with foreign tourists who visited Korea despite the threat of COVID-19. This study
employs the survey data collected by the Korea Tourism Organization from 8,135 foreign tourists who visited
Korea in 2020. As the survey data contains a mixture of continuous and categorical variables, decision tree
analysis can ensure analytical validity for the research. According to the analytical results, the determinants
affecting satisfaction are the purpose of the visit and acceptance of self-quarantine during their stay. The factors
influencing revisit intention are the purpose of the visit, frequency of the visit, and acceptance of self-quarantine
during their stay. The determinants affecting recommendation intention are the purpose of the visit, length of
stay, and gender. Based on the results of this analysis, this study not only explains the relationship between
these determinants and tourism satisfaction, revisit intention, and recommendation intention, but also suggests
implications for revitalizing tourism activities.

Key words :Satisfaction, Revisit Intention, Recommendation Intention, Foreign Tourists, COVID-19 Pandemic,
Decision Tree Analysis

x4, A TAdFy Fue Received: March 15, 2023 / Revised: April 10, 2023
Ao 2023 3€ 15, FALEY: 20239 4€ 10¥ Accepted: April 25, 2023
AASAU: 2023d 49 25 *Corresponding Author: wskim@tk.ac.kr

Dept. of Hotel management, DaeKyeung University, Korea

- 129 -



s
a

s

Afr oAl
/\g )

1

ENEEEER
R

wrbs, 29 AdE sl A oo

ol
°]

P oR thEeld

pud

15

0]

oA, 123
)
ik

olgl %A Yo% 7]e]

.olz2x
e F8

gl 7]

T+

=

RUS

L
-

o

5

S

p

.

A
[e]

5

3 Xz}

)

}4_

=

=

2l

Al
=

3}

o

L SR, A oAeh Bl A% oAb

s} 7Hs S =9l
AAPES AA

3L

el
ohH]

=

o] 229}

e 20204
o] 21351119, 183 BAHo

2 AzuH99] JFs ek 2021de] ofddd

fu

9

= olFo)A sk

o} ¢guete] A9 =9 3t FE

shiz $elo)

5

5

a4 of

=
5

A Yelr}

75

o)
h
e

— Foreign Tourists Visiting Korea during the COVID—19 Pandemic —
M B
[RLE]
t}. o= =9
%_/\1

0]
gl
=

=

A7), 2QF= Post-COVID

R

|

R

A

;1(1.0
ol o]

o
o FAola Stk aFelA
7

is

Z
H
=
3
g

sl

VS

At

41 of

9|

gl

al

o] 164636831 Aol H]ushH =

AR, =197
21H99] 9je] dvpht itk

=
A
=
=

1

=
=
9%
S
[¢]

1

1
?r

Determinants of Satisfaction, Revisit Intention, and Recommendation Intention Using Decision Tree Analysis
<t

3t thE oM wkEA] 3

Jo] Atk

¢l
e
1

29 ey gl ols wA 2

¢

H

2020 A AAE FEE Fobde A=EUH9
o

171 4]

=

1

7} A3
9=

A =St
o]

<]

S
Z

Nr
o

o
U

b

ofr

o

Azpr; M| 2ol o

]

hSs

o

oS
=]

2E o719 4

2% o] Aol
o

]

o, Asht Mujzs A

o]

1
=]
iy

kel
il

P71 el 7= AelA 71dizt

9

=t} )

=
ST

sdo]

p

1 A3 Az o)

M 7

S ERE PR

A

%
T {ick

1A

O
=

ok
g

2 xoltk

al

ep)
ol

Al

=
—

57

=

] 3] &5Alell o]
With Corona Alth7}

°

FZ1H99] ¢

THA] :
o] gAsteli= AgollA] v A o)A

PRk 2000 9l e ehd ) 7k 2,693219% 0 o] 2HEA

A4

.

°

e

N

o}

o}J
w

E
o)
HH
il
H

AspA =13

78 e Al ¥

A= B

<
._,_O

A5
o)
=

L

Lounsbury ¢} Polik(1992) 9]

o] 71

I3

-

.

of i
et [1]. oA g AejoMx

Aot Ae] et

s

pud

2 8] 2auxp

o

o)

= A

(<3}
poS

<
T

=

o} =29

3]
s

B2}

=48

- 130 -



The Journal of the Convergence on Culture Technology (JCCT)
Vol. 9, No. 3, pp.129—136, May 31, 2023. pISSN 2384—0358, elSSN 2384—0366

s

e

il

Sl =elslo] 9

ok=
k5

o}

Azt M| o]

-

.

Holtk
AR SlALsh Bl A 9

L

.

!

)

ol

o
il

= 0
)

)
i

gt

S

&8

A Ao

Aele) el

L
R

Ash BR) A SJAPE wEA] Lheht

&

S|
S|

3 e o3 e

=

o

[6], o= A=], 47l

g, s3t 7HA, =7HA, w35k Aell7), A4, =48],

AeATo] w2, o3y
AR A5 AT} B o

}

9
o

A o] %

9|

fo 2

91017} 8 W2 thFolA gt =9 AE
ol Al SEp190] wh

A
3
R

-

L

714

=

sttt [2].

)

=
-

Ay

-
.
L

L

oL} elAz A9

Aol e}

1

ko)
pil

oA ABRLE AH S TRA]

g:/]

=

=

s} )

o

o] P& g t}Fojx|a Utk Oliver(1930)
&

A
Q20 2718 = Oliver(1980)2] A9

}

et & 4 AR Ash Muls Aol o vt

-

ofy

=<

PP

=]
[LE

afaLzt

BRCEEE

1

s

3}

<)

b

do

gojsh Eauo] A}

Sl

o

o] A AAH

=

3]
SJAL, ER) A SJAte] T

=]
R

A

20200 F=1H199] ¢

p

A=
Sk Ig-FAF 2020%

8], ZZLH9 gitel mE A AR e

A gl digh A=199]

s

vl

H o

e
E
=

9]

A
ol

A

-

grAel g9 BPH Geva?} Goldman(1991)<]

bol 1 Azt Anlzee] A}

°

Ediz, BRlelAl Azht Afn| 2o

2] Zol7} gl
o ehel A 2}
!

g¥lo] A7A F4A}
ZAARE 20009 #A FEHE

¢
0

_ZT|

ol

A
el

s

—_—
o

E
S

ojgfa &

I

ZAA RS A

]

~

AR 71ZE, AA 713

37
A

o
=

Hr =
hal

FaNP.N
T,

ARl 2021 9] 7

- 131 -

Parasuraman et al.(1988)¢] SERVQUAL X&[4]¥}

Cronin®} Taylo(1992)¢] SERVPERF %.&[5] So] o

<
T



Determinants of Satisfaction, Revisit Intention, and Recommendation Intention Using Decision Tree Analysis

— Foreign Tourists Visiting Korea during the COVID—19 Pandemic —

AA A 713t
o) gol4e Aetste] TR WA AnE FE3
e,

YA, AA B AR TG ol EFHAF
S} mEA) b olRake Aust AHEE

9, WE B 6] gRoR WRskE AR
SEla g A A aeAge 1) gRes uFs)
o 257} 247k ALgEIT,

chill, A9 BE 199 o) AEAuE 67 BB
Jeln ol PelE 3 GEoR WA Awst ¥
2319

oA, e sk el elm 93 e 67 F
Boz WEsHE A7k AHEEST,

BoR, WEE AYE OIA, 193 B Af oA
L 59 HER 2L B ATE oAa e
qo| A§ES Telstel A8 184 grysh 1w

=
UFE 27 Noths P44 SHOR Telm the 1

Grsh TEYE Yesths 394 $Ho 247 %)
Zsieick Th, mBolth £¥He SRl me
Azgrow Aeshug s

= AR s B 2= A
of WL, AP oA el Bl A

Foahe 2918 T wAt S oF S8, 2

E 1. 2AXRY &Y
Table 1. Characteristics of Data (N=8,135)
Variables N
First 3,206
Frequency of Twice 1,369
Visit Third 824
More than four 2137
1-3 days 24
4-7 days 399
8-10 days 396
Length of 11-30 days 128
Stay
31-60 days M1
61-90 days 84
91 days 4159
Self Quarantine Included 5697
while Staying Not included 2538
Leisure 316
Visiting friends or relatives 1,082
Purposes of Business 3,345
Visit Education 3,249
Religion 21
Others 122
Food tour 281
Shopping 177
Nature exploration 159
History tour 3!
Modern cultural experience 56
Reasons K-POP experience 15
for Entertainment experience 21
Visit Decision Treatment or beauty experience 19
Leisure activities 10
Leisure time available for travel 19
Distance traveled 9
Economical travel cost 5
Others 573
Less than 1,000,$ 277
Daily Over 1,000% - 2,000, 637
Expense Over 2,000% - 3,000,% 911
a Day per Over 3,000$ - 5000,% 1,999
Person Over 5000% - 10,000,$ 2,774
Over 10,000,$ 1,537
Individual travel 2,091
Types of Airtel package 5%
Travel
Group tour 46
Male 4,454
Sex Female 3631
15-20 679
21-30 3,744
31-40 1,773
hge A1-50 902
51-60 706
Over 61 241
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