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Abstract

The purpose of this study was to examine the effect of consumer consumption behavior on sustainable
consumption through social media and to verify the mediating effects of social connectedness on sustainable
consumption. A survey comprising 222 men and women in their 20s and 30s was conducted in which their
consumption expression behavior, sustainable consumption and social connectedness were measured. The
results were analyzed using SPSS Process Macro Model 4 and it was found that consumers who shared a
considerable amount of personal information on their lifestyle on social media as a means of self-expression
exhibited a higher level of sustainable consumption. It also became apparent that the degree of consumption
expression behavior had a positive effect on social connectedness and that social connectedness had a
positive impact on sustainable consumption by mediating the degree of consumption-focused self-expression
on social media. Based on these results, it was confirmed that social media can serve as a mechanism to
lead consumers' consumption behavior beyond providing a basis for forming a human network. Implications
for the impact of social media on consumption behavior were presented, and proposals for exploring the
environment in which sustainable consumption can be activated were suggested, together with ways in
which new media can be utilized. The findings from this study indicate that sharing consumption behavior
and having a broad range of connections on social media can create an environment in which sustainable
consumption is promoted.
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Figure 1. Research model.

Table 1. The Demographic Characteristics of the Survey Respondents (V=222)
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A oo Aditol| Zofek 4= gl sl s AlAkel]
A, A&7Fsanle)] "ith AEE Fof ofsieE E3low, A
zrololl Eofet Alete] 3Ent =sHIE B AR S H Hlo
o =

B S Ade Sl AlAstalon, At RS ws s

m&"

==

Fro] &

B 2ol o] ol LEA A EAS AMHRH Table 10]4]
K wko} Zro] WAl 49 5%, oA 50.5%0|1, W 20—29A)=
49,5%, W+ 30-39A1= 50.5%¢] sdstalet, 452 /15Tt

22274 0] SEo] Ao ARSIt
A

QIRLEA SN EY HIT(%) QIREASIH EY HIT(%)
=2 110 (49.5) 502+ ofot 13 (5.9)
a4
OIR} 112 (50.5) 50-9952+% 2(0.9)
o1t Or0-29A| 110 (49.5) 100—-1998+H 14(6.3)
o 030394 112 (50.5) IHAAE 200-2999+ 39(17.6)
=5 = 05t 1(0.5) 300-3997+% 45 (20.3)
SNk 38(17.1) 400-4997+ 30(135)
524 WESNIIN; 163 (73.4) 5002+ o] 4 79 (35.6)
chakel xHst 9(4.1) 2| ZALX 37(167)
thetel =2 of4t 11(5) NSNS 85 (38.3)
500+ 0|2t 30 (13.5) INIEIESEINONS 20 (9)
50-998H 15 (6.8) R EINON; 2(09
100—1998+ 34 (15.3) e 7|SE ALK 4(1.8)
HolAs 200-2998+H2 77 (34.7) EESEION, 5(2.3)
300-3997+ 42 (189) &M 48 (21.6)
400-4990+%] 11 (5) HFE 13 (5.9)
5002+ 0& 13(5.9) 7|} 8(3.6)
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MRS 0 R LEate] ARl o ZHQ1AE-2 200—2997H
o] 34, T% 7V =7 Yepkon] 300-3999H 18,9%, 100—
1999F2] 15.3%, 509H mlut 13 5% <oA1 & UeRde) 7hA 4
Eo 5009+0] 20.3%2 71 =7 veERdon] 300-39939H
20.3%, 200—2997H 17.6%, 400—4999+) 13.5% A& L}
Epgth 219S ARE AR 38.3%, SHAY 21.6%, HA] AR}
16.7% 4=0.8 Fepgr),

3. 587

1) SA=T 2T

a/du|tjofoflA] aH| Y et A&7 FsAn] o] A, AL
2 AAzr Awo] iz BikE ASehaA ARAks 8skel
o}, A&7kl w94, G4

s |5 Q4Elo] 43, Wy
o AW A5 v

ZH
w1l 1/]' = 7]‘6‘/HO] l-—_ 1/}'
ol At daste] Hojeh o5g 29 4 glrks AW

Q5
ol &J5to](Song & Cho, 2013), 2}Ql vt AR A1)
Al

15
ool
o

ol
—

o, Avdujrjoloa A £ Fgi) AL7Fsan], ARl
AATe] WAE AmEY] flsto] 7| Aol v =

sfo Adslaict,
2 QApolA] AR ST Aol A4 ] &)

%, Ad7Pedn] W, 2Avito] o g E7|(1ER §7)),

avivlelofol 4] ] SR A, AFE]A] A7)

wolch, ST ARel TS Faste] 1 o] w44 &

AgSIom, 57 Likert #E FASIAIct Aulie} upat o

Table 2. Measurement Tool

& AtollAts =
of T8 7o,
7] 1ste] 54

E.L:—_O]]:]— j_eﬁq_
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= A Bl el gson,

IA——

= grkoa 20234 19 423} 2023

HAL Tl ZA} A ZAHtest—retest) S

earson AAHAIS7T 0.5 w|wkel

2HE AR, AR S TR

J—H]X}4 A&7 eaxH] s Hes o
A Likert (A& 12 okc} — 18z o} -
- ZLEleh = SHdskelet, wleoll A<
7FsAlES e Alglo]

Ql=A|(Kumar et al,, 2021), A71%]

o & gk Alglo] Ql=A|(Kumar et al., 2021), 58 AFgtE0l

A A4 Fs A e

= PAksk A0l (Yang et al,, 2014) 25

shaict. F7H05 Hlge] o Srlehs A& beAES e
=7} =R (Suwarsi & Cho, 2022) AE-5ko] A&7 Hs-4H]

1o
H1
Wl
le
O_L.

sttt

Fr7HH o7 dRY AldY 91 A&7 s4n] 8

ol tfal] S HotES SFITE Table 20014 H= v} o] Cho
(2013), Kumar 5(2021), Pepper 5(2009), Suwarsi & Cho

(2022)8] Z4 =5

22 ol
_\1

weolo] Adulrjo] AA An| YE-S EH=
sholct AXES THdk= |
on] Table 204 B H}E} o] A/dn|
= FlojaBo A AXE =

A510] 2|7 Mg ] el 21814 A

= L 7 1s Ak o, SR AlE A S st

(o]
A& 4H

(2020), Kim (2017)2] ﬂE&—? Jolo] JH o, dAF o &

=5 =& e =X
L= ME2 F0ig o, 7FH0|H X&7EsAH|0l =80] == HE2 ottt Pepper (2009)
Le XI&7Hs2(0 =50 == MEs &l Fasttt Kumar et al. (2021)
X&7FsHZE o] ogrete Ue XI&7sAH(0 =50 == HMiES Folistid e =it Kumar et al, (2021)

K& Fs ]| L= XI&7HsAH(0] =50] == HMS0[ dMiT2t= Ottt Suwarsi & Cho (2022)
Ltz ZIed Higs SUNe2 Tttt Cho (2013)
L= tiHz 77ls stES gt Cho (2013)
LiE S HES fuXe2 Foisic) Cho (2013)
Ltz Ltof QIAEITIEO|L Ho|AS HHo RE3 EE MIetch Horng & Wu (2020)
2H| B3 AF L= L] QIAEITIEHO|L; HIO|AS A IFol Lol Lo 20| F2I AREIS A AR Kim (2017)
L= LIO| QIAEITIEO|L; HIO|AS AHol F71H2= AREIo[Lt 22 AlABiCh Kim (2017)
QIAEITIHO|L HO|ASS Sl 22| Ate|e] 28 ZH7F FAAUX| & 4 2Tt Kim (2020)
AelH gy QUAEITIHO|L Ho|ASS Solf AlzlzHlol &S 7HKIA| 2t Kim (2020)
QIAEITIHO|L Ho|ASE Sl TIE 288 8 4 Ut Kim (2020)
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Table 3. Factor Analysis Results of the Scale

g9l
g= 25y
1 2 3
Q1_1 .663 787 .100 .067
Q1.2 .652 .780 —-082 190
Q1.5 .589 .758 .084 .084
Q1.3 .588 720 225 137
Q17 522 .678 .207 —-.140
Q1 4 .480 .646 —.061 242
Q1_6 .383 .610 .096 —036
Q5 2 167 112 .840 222
Q58 775 164 .823 .268
Q5 4 619 .062 .766 169
Q4_3 776 099 .180 .857
Q4.2 .669 —-.043 291 .763
Q4.1 618 222 205 726
201y INE e |5 AEZ AH| ®HE A
IR 3.675 2.258 2.139
Sl = 28.268 17.371 16.456
FAIEA] 28.268 45,639 62.094
A0 A B 58 Likert(d8) 194 Aol Varimax S S A}%-s}aiz A&7

- ol - g - i agthe A

AAu|]olof| A AEsl= AR A7 AEE oolr ] €]
3 2 mofu], B Qlpol i ARl 1ATe:
RCE »}wwﬁ Holeioie), A4 ggo] ol vhet

@r Keum (2010) Kim (2020)-4 A2 218kt Table 29])
A K= upe) o] A5 0 & Kim (2020)9] #3-& 48t0] 4
Art]olE Fof adn|to] o] gAleke] A e,
ko] Ad HrE 53 Likert A= (da] 7197 oty - 194
ofch - Hgolrt — gt - uje- IgehE ARkl

2) AEx 9 EHgE

H ool AFE BA 0 Y Cronbach 4} Al4sE =535}
ALk 0.57F ¢F &= =S AHAlskl o, A& bsan] 9
Cronbach 2} A<= 0,843, 4H] %3 3§=2] Cronbach &}
A= 0,791, AFS12 A7A7+2] Cronbach 2} Al== 00,8532
T A2 =7} ShH Q3-SR

EAA] QRIS Sofl BRd=E Sklsk] f1al SPSSe] &

254 | Vol.61, No.2, May 2023: 247-261

o Sl o 2510] A S 2 A 14

I} 5 EERS ARAEIT) ZF glEe] GRS E1elsto] Al Ha)
= LZléH Al 7He] a9l Ol T2}, A2 et g W
FT5Ee 2 ERlekelaL, 7F ajlol| sl <> Table 3
af 2t

Hoare] 7MAE HEsl7] 8l Hayes (2013)7) A|A|Sh

SPSS Process Macro Model 4= -850 nj7) av= H=
sl7] Qe Bl AJdystoint, AlEAtke 95% = A5l

Bootstrapping2 50003])E A|3)5}tHHayes, 2013). <54
of A&7 FsAE, HHHol 4] 3 YE s, vi7fH<
o AbE)A AAZRS FQlslo] AR G7HILCI, ULCHS S8 vl

N BaE ERIskit ol U=, =,

S AE7Fsa] o) deths Addgedate] whet

(Loureiro & Lotade, 2005; Pelsmacker et al., 2006) A%, <

9, Eere, et ilAas, dEd 7HASS B MR

sk

IRt

WYZo]| oo SE

ol %
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Table 4. Effect of Consumer Expression Behavior on Social Connectedness

Human Ecology Research

Ha 72 B SE t LLCI uLcl
constant 1.8687 0.3344 55888 1.2097 25278
Sl AH| #9 iE 0.4452 0.0552 80721 0.3365 0.5539

voE 0.1736 0.0983 1.7653 -0.0202 0.3674

k] -0.2202 0.1027 —2.1445 -0.0202 -0.0178

SHHS z|E5st 0.0982 0.0759 1.2941 -0.0514 0.2477

HRIAS 0.0003 0.037 0.0073 -0.0727 0.0733

THAAS —0.0356 0.0326 —1.0911 -0.0998 0.0287

(F=14.0997, R *'=.2824)

20} et AlelA Azt A 212 7te] SRR HLLC) 2 A
SRAULCD Atololl 05 E@éﬁ] oo} o 1 Aom vyt
1. 2H| &2 %c'! Of Ats|® AaZioll O|X|= et T}, Table 5014 Hi= v} Zho] M) 19 3E vt A&7k
axH] 39 AE ok ARl AAzte] IAIE 24K ZeHlof] §o13h PRS- A o' YERL(B=.4452, p<.01),
95% 412 &= ARRIA Azt A AlE7RsAlol fofeh ik Zt Ao

$E_A__ H 50002.= AAsk3iet SPSS PROCESS

Macro Model 45 ARE5191a1, dlitd H4] HIHH S

SHHLLCD Y} AJRgH(ULCD) Atolell 0 2E3)6HA] OLOPOF 9
7S onjgict, weta] AlEiT7re] SRIGHLLODT ekt

ULCD /\Poloﬂ 0= :EO’LOPX] OLOF Foulgt F= viRlom, 4
O L

=3
o B4 SOl ] S8 B B} Aol e
SHE AP A A S S P A S

on, 714 22 A8,

2. AH| B3 S} ASIA Szl
w80 W A1) 240l A s

Pt ol EE e 1R R4S s, 4

Oil

2 UEhThB=.1497, p<.01). webs] 4nH] 13 3 1357}
BO5E A%7HednlE wol shehz 714 10] MK Eglon],
AB|R] AAZES 2L PaH]ol| 905 olgke 7j3§ 5

Qlefo] 7Hd 3 T3t A A= ek

3. A=l Azl miyiEnt HE

o S PROCESS Macro Model 49] A7 w&o] of
53 Ato|t}, Table 6o|A4 Hi= vle} 2Ho] 95%
24 wukel 7H f3} 5 LLCI®F ULCI Afo]
o 05 ‘*%%PXI °L°l 273 Aol [f-ofeke Shelskeint,
E: 2 A4S iR sto] A&7
frofgt 056;, & WA= AR UERITHB=.0667, p<.05).
o5 B3l ALElA AR 4] BH W HEC} K& FsA]

Table 5. Effect of Consumer Expression Behavior and Social Connectivity on Sustainable Consumption

tHa 7= B SE t LLCI ULCI
constant 1.8687 0.3344 5.5888 1.2097 2.5278
S AH| B dE 0.4452 0.0552 8.0721 0.3365 0.5539
OH7H INIESI e, 0.1497 0.057 2.6266 0.0374 0.2621
o4 0.1736 0.0983 1.7653 -0.0202 0.3674
HH —0.2202 0.1027 —2.1445 -0.0202 -0.0178
SH|H aEEE 0.0982 0.0759 1.2941 -0.0514 0.2477
HRIAS 0.0003 0.037 0.0073 -0.0727 0.0733
THHAS —0.0356 0.0326 —1.0911 -0.0998 0.0287

(F=35864, R*=,1050)
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Table 6. Verification of the Significance of the Mediating Effect of Social Connectivity

95% AlZ| 727t
= Effect Boot SE
LLCI ULCI
Direct effect 0.1084 0.0526 0.0047 0.2122
Indirect effect 0.0667 0.0317 0.0021 0.1281

= vshs mIh o A sklsiat Al
don] W T} A4S el GaS vl o]
(B=.0667, p<.05) 4H] & 35 w7} AFH o7 X&)

o]

Zenlof| §-2018} JFRS n|x)= AR CHB=,1084, p<.05) WA L}

S A A AP AR 2 Z1S Slskgle), wheba] v 3E

& s Yrert s AgTks o] SHAR] dks

AFEIA AAZRS 4v] 3 Ry ot A&7Fs A vzt

= a7t ek Ao siAE 4= lk, 3 4] %3 e

A A&7 FsAsH] Atolol|te ARl fafo] Q= Ao el
B A mabt ook 2 A5kt

whebA] Q1 WS the Figure 2004 B Hle} o] o
L G T Zow ettt 84 Aakg Alne 4
An|efolol A 47|55 $I8l Ab] WS do] FASH Aul
U5 A|47Psin] st 8 S0E ek Anlxzh A

gulclololA] AL 55 )5S 2 BgolES 34
X7 P demlol] B0 RS :
5 AL A Azt

NESE FAH e Fol, 4
5 3 Qo] 75k AulAie Advlclolelx] 4t AEld A1
e L7l Jlow Uehie) w3, i*—éﬂlﬂOiOﬂH Wl AL

2
iin)
o

10

% AEE wfste] 4|

A Agre 2vleofolA] 4n] A 9
S7bsdlo] FgHel AkE R 0R vl ABA <
AL A&7 R4S O BEHAI U] A A e
selstoirt. ol Bl 4v] B HA Yrrt ke 4047} AL
2 QAR 5Pl FAsHL glom, A EHAE BHOR A4k

ThsnlE Z7112 4= glks 22 BRIse aleb] st

445 150
AH| B S5 > X&7tsaH]
445

Figure 2. Results of the verification of the overall model.
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