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Abstract

This study conducted in-depth interviews with experts to implement Hanbok shows
on metaverse, which can contribute to the succession and development of Hanbok
design and to establish a platform that fits the reality of the Hanbok industry and
consumers. In-depth interviews were conducted to collect opinions from experts, and
the derived contents were divided and analyzed using an affinity diagram. Experts
were positive about the use of the metaverse platform of the Hanbok show in terms
of impact, accessibility, exposure, virtual fitting, issuance of NFTs, and promotion of
Hanbok brands. As a result of verifying the validity of the four components of
metaverse, experts highly evaluated the possibility of using Hanbok shows in the
order of virtual reality, augmented reality, mirror world, and lifelogging. Visuality,
influence, marketing efficiency in virtual reality, immersion in augmented reality,
fantasy and artistic elements, expression, diversity, and abundant experiences were
expected. The platform’s requirements emphasized realistic implementation equipment
and technology, collaboration between Hanbok designers and producers, in addition
to government support. Results of this study showed that appropriate target was
analyzed to be in the 10-30s, and the appropriate price range was found to be able
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implications for the service development of metaverse content, which will also be
actively used in the Hanbok field, and can be used as basic data for reviving the

Korean Hanbok industry and strengthening international competitiveness.
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FEoHA Ao d 22 i HHESS
2 923 WAe) Haz e U4S How
ofit itk FRYAE SR T
of A wiE S A AAR=H, 24
obd £ el FBALO R wskE Avls}
2 COVID-192 <I3f| of4]o] o] wtzh
2 w2 doig o] Yol RE A,
= A4E0) BE 59 YABOZAY FBE 5
271 o1 ol EALY 13E FHo2 4
FHA e o AFE et =S HIES =
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Quelct. 1o AHE B3 RIS 2
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Il. Literature Review

1. Definition of metaverse

‘HEH A B 2oj= 1992W d AEES(Neal
Stephenson)2] A A9 T 4|(Snow Crash)ojA]
AL AFREJ=T(Na, Lee, Kim, & Kim, 2022), &
49 ZQlgo] vekso] F&or] Sle) A Hest

AW TFL AT ololEL Ag 2YY 7MY

A F7re] BEAYTE. ek 29 Fo YT
3} @alo] Ao AsAgei B B4
oA

1 AA, dAT THSAIA Sl Aol 3D TeE
dH E 5] AlAI(Seo, 2008), &1 @4l 7HS
O g e o] HA MY} ATHLEHA A& T
et 7Hd37+9] §H(Woo et al,, 2022) = AE U}
A 719 dAet S d A (extended reality, XR)O|
oIt 24 &4 "gAdo] FAEH 7MY 7 (Lee,
2021)0]t}. o] Qof& S. K. Kim(2020)2 HE = 3}
E 7to] A E V&S E85te] A AAE =
Hofl A Th= ohdet AlAl, Kim and Shin(2021)2 24
ot @A R3lsk= AlA, Choi(2021)= HEFHAZL
A AIAIS] 783 574, 7HAIAINA Aol AE,
Aeulzt A= AHE dAE 39 2E X
gtolgt Fow, 1 Hol= FHUAAZRRH H&T o
T AR SAY FRtAAR AL skal Qi

ojgfgt WEtAx 7THHVRT SHXR)CE O]
A, FAglol Atsto] &5, BAl, Ax, F5, i
%, B4 5 of2] 2okl AT HHudor 285
11 3t} Mordor Intelligencex= VR - AR - MR A&+
TREE 20219 9F 3072 2 oA 2024 E71A] 2,969
o Ze7HA] AT Aol WrkE A tk(Park et al,
2022). A ZRI=E EZISHL Ql= WEHHA ERE
o= A E(Zepeto), UFQI T I E(Minecraft), 25
E A (Roblox), ZELO]E(Fortnite), 5= & 5°
Rom, 5Uo FA A 7]HRL Statistao] 23]
2021 HiebHA EFRE ) DI AREAF S &9l
A 19191 =l Naver 2] AHE= 20229 1€9] 29
6,0009F o] 7}RIALS ghEsko] 318% ol4fe] &S
7FE Ho|w ofAlot 1912 A4 Fqkil(Yoo & Choi,

)

195 35

2022) 2022 3QolE= ZFAAT} 39 WL Sukgct
(Kim, 2022).

2. Metaverse types and features

S 7|1& AT 9AQ0 ASF(Acceleration Studies
Foundation)= 2007 HWEPHA ZEo A HlERHA
9 845 M S AlEE A, ‘9FRl At
W&l 29 F Y &2 vg o= (Fig. )3} Zo]
By ) 7o 242 Holtk(Seo, 2008).

N 228 Z7}7]%(augmentation)T}F A B o] A (si-
mulation)?] 7]&4 ZolH, 7t2%2 WA & (intimate),
A & (external)9] W82 Zo|ct. A WA 24920 F
73 (augmented reality)2 HAAAC] TG o
M4l EAE RYHEA UElE 71&=(Choi &
Pyun, 2021), @4 F7kol4] 2DV 3DE YERd 7H
o A& HA HolA sto] Foa-Est= e 9
ulst, AbgolA ZHIAA Rl Hiet AR A Y
=979 F7F 98-S stth(Yoo & Choi, 2022). ‘3E
712 Il(Poketmon Go)’ Z-2 YX|7]5t HHIIA o]
U = FH2A(Google Glass)ollA] L-8E== 7]&0]
o T HAAR ho] T Z 7 (lifelogging)o|Tt “4F2] 7]
22 5ot dolE Y &1t 5AEY @4,
AEE SOE 7]E5to] AR} AREO] et HEeb
A A A, HAL TRk 7IeS Ut

oh. o] A%, AAETIH, EHE S Z2 SNSE°] 2

Augmentation

Augmented
Reality
g =
& ——— 3
1 =3 m
wi &
Mirror Virtuwal
Waorlds Worlda

Simulation

<Fig. 1> The four elements of metaverse
Adapted from Seo. (2008). p.17.
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olZ=79 Azt & 4= AUrk. Al WA HERHA
AAERD AL A (mirror worlds)= d4A 9] HFolLt
TF£, FHE 5& ALl HF=%o] BA&A AAE =
8l A0 (Choi & Pyun, 2021), 84 AAZ 715
g 3 IR Rtgsts] JEAoR= SPIAR TS
o] AAE Tttt BigERE o] ASAA S di®
Z Atgloltt. vl HA R 7HA Al (virtual worlds)=
ﬂﬂ F2 Joh AdS 9l Asle 7MY 33k
%ohe Ao AT HstAY me o E it
AlA 7 9A1E dloje = 5% Zo]tk(Shin, 2015).
olulElS &3 d49 AYE, AA A E=} v
B UES T > i s 2 ARIEE 37
i},

47HA] Q4R FE HEHAE R EEE0

71 P9 AAE AR gl 5F0] o]ojR= A%
= 7, E94 FFo| glo]l {471 ArEl4, &3t
A AAEE =2 5 ek AAAIAL} olojA ATkE
AHAE olFH AFH= S40] AL AR ARE
A7} 5ho] Hlet Ao A FA] 5ol 7hssh, 2
Z Ao ME e gt S S e T
Al 7H (Koo, 2021). E HEPHA Hofl= 3|
7t EAsto] AREA AL T E HEHA 52
AAAA Y AEde 2" AFA 550 £t
0]Z& Kim and Shin(2021)2 HEpHAL] 9 EA]
o7 g5t SPICE RES AtsHgTh SPICE &
Ho|gt A<LA(seamlessness), A7 (presence), A4S
¥ A(interoperability), 5 A]A(concurrence), FA| S

i},

_|>4 mlo -{o

_4

E-(economy flow)=

3. Trends and prior studies on Hanbok fashion
show using metaverse

2022 5¢Y 7H JAEFAA FobrE g Aot
o o AR BEgdolA] A o)A HE =g
g fdaE S5 AA Hx 7HRIRE S oA
£77F ZYE QATHON, 2022). EJF HEFRATL HEHH
28 %— FAOIA] & 4 ek 3D 7MY 9
S B9 YA Ancieklg 240 2
3t 2o o] NFT A7 U el vl=
Aoz AA 19 go] 22 Q& o A
[5-& @1 Qled, ZUgHE Hdle &) F
gt glo] S E5) 20221 29 NFTQ] Wajo g gl

rml

= o)

r T
fﬁkl‘élrjskr-ullmrhl

mE

&9 vlEA TEE 9% BAH A 2B

oS TS| = SF3tH(Lee, 2022). 3HE HiES
o] oFA wepHA0] Ehgof uls| HEE4] o HEly
A5 EE5 AYPAT= vHE "ot} HetA E
AES L8 THE A gl ALY Ay 24
(Nam et al., 2022; Shin & Yum, 2022)& A|9|5}1
SHE AL S HEAR A L3 Park et al.(2022)2]
Aol A= NFT 7|5F AB|A 713t 9 &35 9
g 174 ZEE A=, AEE49 HIA
APo R olmA] EEE Aot 43510, K-dress
of #3t HEpH A EAE-S FAJoto] NFT ZHA &
33} Bk AQtstith. 1 9 HALE HAL}st
7] gt 7MY e AT AHEAAS EA%H Ahn
and Chung (2017)9] 1-olA= HAE s

yst7] fIet 7MY HEL] FAF FA, *“*J% %‘4’5}
i, 3D SHEOAFS Xﬂ’%}oq AA EdE s 94t
=3 H| 915t ﬁ—t#ﬁtu AHl 3
SAE A3Psto] %XJ@OJ HEE0] ANE YER
t}. Choi and Lee(2020)9] ATo|A = SHE AEIA Y
Aol vepd ®E, = HuF 53, AY AR
7ol Yehd 8 7S £4S B9l ohE 2d=
o] &9 WAL AMFH | uet= F3d FEN T
= 1% 1‘111194 Aol 2|3 A E oju|z], B
5 Hdof H FEZ =3

. Research Method

1. Data collection and procedure

B ATE 3 B AslE oAg 27, 2
Hel7] g AEUEE AAleto] TR L
el FAL H o gaE Fawos A4 a7
2 AN B A7) ATRAL e 2ok

1:

=

l

ATLEA 1: fEhH A ASANE B XL
oz Wetmagol s FBe) &
8 7hsHe 2RI

AFEA 2 U AS FET T a0 of
A BAEI 0] T sa et
2 ozt

ATEA 3: HEpA ) R4 2
& B9F B ATNES AAL
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By,
AFEA 4: v A0 471 242 AEstel T
2 a0 veks SRE 74 A

Wl PHE Hfiso

2 A7 99 gRt A

A, ek ALY YA BEos A
B WA P 3L S5 2 hsre] gl
A, W% BREO] YAolE, etz Az T B
1 AolEc] A JRE FHtHOM, AR B o
o B3t Wy gl oie 49 ¥ 5 A
o ARstnh. WHRAE 95 Bal Y

AP AE(Kim, 2010; S. H. Kim, 2020; Lee, 2008;
Lee, 2011; Lee & Chung, 2019)9] 1 &S 53 J&
o] 72HS v 4G vhaie ¥, AERAolhe S
§g st} & wgisto] vlefuiAg) &

AE 7 A Dot 270 gt AR 453
CH(Table 1). o5 &3f HlERHAL] 4744 S92 491
SAEA, Folm2F], AZAA, 7VIAAY 71&4

Yg vigo R Fuad BE 15T 242e e

o]—.Q_ 2 X—]

20239 29 9U~1797H4] & 169 HAF2. 2 DI
(in depth interview)?] ®H O 2 ASHAHE AP+
on, Ash} e-mailS E35) Qg Ho| 23t WAGA}
Zt9] Q17 EA2 (Table 2)9} LT}, (Table 2)9} 7]

<Table 1> Expert interview measurement question

4% WYL 9B AE B4 7Y P2 B
i 5, HEb 2 ARAA o E:e}F AFAL 478
o ZlRele] ek oA A A 71 99

A HSHEHEE AT AR 72 Aaker, Kumar,
and Day(1995)9] Att}a]¥(laddering research)y& A}
23519}, o] AL ladder-up} ladder-down?] THAIZ,
A3 SuAel BHe B9 od dEsle) o
s metel] o) A dro] e o] o
o & o FAIAol B4l HEAREE of7] el
oh AhEge B edpold oot g AEgoR
g 5]giet.

)
rOll

i1l
=} ;9 i

o]
Q]
=

I

Ladder-up: “..o i} 3F&< G F4+=0,
A9 9o SloA otH 9 2K 1 o]F
£ &9 A48
Ladder-down: “..3|A Z& &<l
AAAAE FAFLE Flo] ogA =H .3t
AR oH7] 93 2AE TES] FA9.

o] W o] olE| B XA fHsl A=w o] vt
Hog AYE 9ot FEoldt AL ZoomS £33+
SPIIERE diAskAT. dadel 88 AR 19]
2 IA7~1AZE 308 AT P om 271401 AR A}
= 2023 29 18U~200] AA 22 F7F WA A
e AN

Classification

The content of a question

Measurement

. The format of a question
questions

Age, place of residence, position

3 questions

Demographic

o Education, industry career 1 question Optional questions
characteristics Y q P q
Detailed major, Hanbok brand type and specialty 1 question
Metaverse platform | Awareness of the metaverse platform 1 question Open-ended questions
The possibility of metaverse to use in Hanbok 1 question Open-ended questions

Metaverse and

Validation of Hanbok show content by component

Optional questions,

8 questions .
d open-ended questions

Hanbok show

Prospective problems and solutions

2 questions

Platform requirements for Hanbok show

2 questions Open-ended questions

Other

Additional information and advice

1 question
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<Table 2> Personal characteristics of interviewees

&9 Atz 1AL AT

EFA
o

el

i

AT

Interview Age Position Career Major (specialiéed? ﬁe.ld,
target person Hanbok type (distribution)
A 51 Professor 26 Fashion marketing, fashion merchandising
B 60 Professor 26 Western clothing composition
C 67 Professor 37 Korean clothing composition
D 52 Professor 25 History of Korean clothing
E 44 Professor 20 Fashion merchandising
F 51 Professor 23 Fashion marketing
G 53 Professor 20 Fashion design
H 58 A representative/designer 30 (Torre:/doigor]zz;le)Hanbok, customization/rental
I 54 A representative/designer 21 Traditional Hanbok, customization (on line)
J 59 A representative/designer 20 ?()ig/lllii\g)/traditional Hanbok, customization
K 47 A representative/designer 23 Idoii%r;v:i/ltlr;ditional Hanbok, customization/rental
L 56 A representative/designer 30 Fabric production of Hanbok (off line)
M 51 Team leader/developer 10 Platform development/programmer
N 54 Representative/developer 20 Digital twin development/programmer
(0] 46 Representative/developer 10 Platform development/programmer
P 38 Representative/developer 7 Full stack developer/web programmer

2. Data analysis

HEuge A7t $YAY v
At e - 24 THolA vekd % 9l
7] Ash, @ 715 30l it SME
Eoto] At FAAQ sHeR A4 0}
e &4 £ 0E A8 W8 2% 2
S B AR FY 23499 HE EV}O]LVP
W8S wHeE A3Iste] EAA=ESR
ot A 2AJsto] mEbH A %‘?ﬂ%
U a7 $45 =&siHddth dE R Y82 #
o 87 H4E7E AR E Fe gt E‘r°l°11
W (affinity diagram)S ©0]-8ste] F3JS Y1l
St § gl wEh AErhee] o) =
& Aol dets ESHE 0] 8ol digh
JAES sttt

i

=
L
A

i
oo

:ll—{ﬂ

W

IV. Results and Discussion

1. Awareness of the metaverse platform and the
possibility of Hanbok application

1) Awareness of the metaverse platform

A3l ZARH Fofoll A wEtH A EE 9] &g
gk OdE AR A, A7} 169 B57 3 E
QI HHE Sttt IEF Ao gEW, IEH19
Wgog vgHe] Adn A%, Feol FaHA
3, deh Al QRS ARUAM SO uj
Hoz Azt oz A Bedt 7410@
=019] 7oA Bloju @4 719, g FellA &
5]-01 ;H7}hﬁo] ol /\].ﬂ xqu]-xq Ho];oﬂ,n—] T

BAH o s &gty wastar QoI IER A
A2 AHE, REEEA 5 HEHA EHF AR

=
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7} 39 7 oldelH, MZA|HE oy} TRt AlSo]
Fofste] SRz FiHi e AASL AN
oh. HEtH A7} mEAS]of v JFEE A5, 53
HrgztolAlold AtigolA &&=t 2 Aolzhe
ol A7 Aol

“ 0] grolE Ei1, ofrjoiji} wid <= Qv &
5591 Ajgro] glrp o] Y Z FEU A 2o
R AJEF o)L B LA FioZL 8]
gl AEEL 7HAN JF N7H2E £ 2 g
(E.. BS750 P7E AFdo|doz AFY
7 G TS A A g 7

AER(HHHYA P)

~

g
+

“ofe] glojejEo] YIEE] R Wo]
o LI AAFCE IAZF NSE £ ETH A
oj7]e 2.meolRTH= 22j9lo] Aol et &
DAL H A AN FREEFOIL) A
g AFORE F8 5T AU (ATHYA}
H)

G YIERZI} SEIET Al 7)) Y2 AR
ofi} VR 7]go] F4ER YT Uitk e
AL YA FHER] HF Fefse] o A
] 2 EHT FHE + Ui o] FLoE Y &
W3] o] §ETHL Frh B Ko} FEE B HY
WZ7}x) lZEE YL 7a. (HHHGH J)

“oEHL 0] FEYL FHRF FEOZ A
o] opl wopE o} I $7E YLk L
A2 & I JYHE JE F2 Fefd =
WS Elsjor I A FoJAEL. (BHHYA D)

FAAERE S ghegs FAIY U gL
/4] A} B 7] wiEe] B oE BhA] s
LI}l ] prAEIOF P WL ee AR
A Lepele 2 F20] YIS I 7 oS =
7] mizo] HEpHL A1ERS g2 el Bel ¥
Y 5 Yot YL (HFHYAE 4)

e 2 ESEl o

“

Ar7tel Qlae, wek

NIC-ES 39

& ERES ZRUYAI tidd BAIRE giof of

HAXHA A TAP T FZF [T7]&0] HL 2A
HASHHA 7S] B4 Y 2 482 8]

517 & Ao|H, EeolL} SNS 59| F7to] HEPA

2) The possibility of Hanbok application
HEpH AQ] FHEo| HEIVSA AL A E

3}, oRE FHAYLS & S Uk

e o] & SNSH HEHE L, Z]E A EE &3
Al Zp5e] HEGYE ) o] E7| glEo] 5
o G0 YAL.(TF).. oA P oy
& M 5F7] PlajAl & gho Bl AlF okt
PE S AAFeE 6 g 7 e AYHT”

(HF TR H)

“QIEE Fof HH SeEIEe] L goy
RIAE YO UAAR? T AEES
ofBE]7] HA] L] HepHLe 5 - BHAE 7
Q= el e A} R e (o]
o YFTES AFEYGNA FLojEo] REF §o]
WX G2 S Ao] WYY #E U2 A Zof
2 7(BFHPGH K)

“HjEpH A g AEHE] Al Tl o
B2 B8} Y HE BAZOYE o]F BAY
517] £130 SRl SRS W Yon T FY
AN FAA BEAY + Y AFOZ WA
Qlolg. 23] Geis] pRY BE T bl
Holel . 3] TEEEL o2} 7710l
wHolE 7759 Aoz BEHe (BFIIF G)

“ghpo] wHS 99 HadE PEE fH9 §
oo HYEA] o YN ESBOZ HYH
AR, AEFHAG gojAE HYolE Hhgo]
g Aolmz ojoJgolE AEOJE HFeoF g
o (H A} D)
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40 T e deps TES A HHH AT R

‘oA BAeATE £HNF FES.CE A
WIg4)7]A] Tk EE ghEo] AT 2= 7]
o 05 giEo] Y3 Aol 7)o Lol
o9t VIFHE WoREojop Gtk 8 HUA of
HE N4 B FHE PN, FEY 7
G A 27ps 4 Ao)9] ol F7e] BFHE o] of
Y} FEY DET FAY PEL2 B, 1 %
o] e LY Y Tpel ALTp o9
Aol 5] {1 Qi BE2 o F HY L]k (T
WA E)

=
=
H
(o]
++

B oAl FHoN AFEE # g
E 32 QA AET it - PRE o)
SR BrEE 7] FEE AL A
Fo] gk 92 7 LA Hol FAHZ P
oo e J2Y7 o] & HY + UAE
A LEL eI g Y E B ST
22 9 el L 7]81E AT o]
Shjek oHE S opje} BE AN IAE
Z8}H F2 £ U (AINYH 0)

9 8} o] ARIEL vEhHs BRBY| &
29| &g 7Rs4o] UoIM Kpop - 23} Fuo} 2
o] YRUASEE Fols) & FEHFT AF &
At OF W FULS FAT O A2 350 o)

oh PR wehual Autelo] S4siths ool
S, 2149 hgebele] Wi ot - EapHo
2 gostel nAKA0) st o] o=
AT, A 7 WP o Aeo] 43 A
o) FEAFE e 4 oM FRAAE NFTR
Fyso] 7S 77 HE BASE Lol g
S 22 AVt E Ao Byt 55 @4 WA
Aee e fAEE Holt BEe Ey ol
BE% BEo Rl wlE F1sstelzhs e
B ERE LA oj7o] glgich e} gl
A3 7b e olm AR AT S8} Stk St
@A dehei 2] Go] JAH o BeArty
ABBAL Y2 BT ol 2AY Jds

A 5o BERofA 1o digt AEEE 7Tt
7Fsotths QAT Qe Ao AL FFE o
EFHAE 285t HE A4 0] BRIk disiA=
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2. Validation of Hanbok show content by

component

1) Augmented reality
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<Table 3> Awareness of metaverse's application to Hanbok field

An in-depth
interview Classification Keywords in interview contents (interviewees)
content
Propagation power and impact (B, H), accessibility and exposure (O),
MZ generation (A, F, I, K, N), COVID-19 pandemic (A, E, G, K), trending (H),
5G network (K), IT - AI technology (E, K), Al -+ VR (K), virtual fitting (O),
customization option (O), ease of choice for consumers (J), physical limitless (P),
collaboration and communication (E), simulation experience (P),
Positive consumer awareness (A), consumer taste (P), sustainable clothing (E),
Success - changes in distribution paradigm (L), marketing utilization (I),
growth collaboration utilization (A, K), development of Hanbok (D),
possibilities development of national image (G), globalization (N), flexible change (E),
new opportunities (O), brand promotion (I, P), differentiation of Hanbok (N),
avatar utilization (B), customer attraction (L), Shin-Hanbok (I, K),
daily Hanbok (K), modern Hanbok (N), use of Hanbok (B), NFT sales (N, P)
Partially positive | Light image (F), fusion Hanbok (I), professionalism and persistence (I)
Negative Commercial use (C), traditional clothing extinction (C)
The small Hanbok industry (H, I), the reduction of the Hanbok market (L),
Financial support | promotion and marketing support (F, H, L), fostering Hanbok events (I, J),
lack of government support (B, C, D, E, F, 1, J, K)
Commercialization Development of Hanbok design (H, I, K, L, O, P),
standardization of Hanbok patterns (J, K)
Development Platform Expression of Hanbok’s color, material, details (L),
direction supplementation | accessibility and convenience (P)
Subdivision of Hanbok (D, E, F, I, K), manpower shortage (B, D, H, I, L),
Professional departure of Hanbok production personnel (L),
development improvement of treatment of Hanbok people (I), training of talent (H, I, L),
Hanbok education curriculum (A, B, D, K)
Legal regulation | Design copyright act (A, K), embezzlement and reproduction (A, K)
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3. Metaverse platform requirements for Hanbok
show

1) Expected problems of implementing Hanbok
fashion show on metaverse
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<Table 4> Possibility of applying Hanbok show by 4 components

An in-depth
interview

Keywords in interview contents (interviewees)

Virtual worlds

Impact (I), persistence (I), functionalization (H), PR and promotion (A, I, L), visuality (L, P),
various designs (L), experimental design (K, O), economic activities (K), new cultural space (K),
consumption activities (K), communication with users around the world (K), size-free (K),

help consumers choose (P), sharing opinions and feedback (A), manpower reduction (A, P),
virtual fitting (P), chat and communication tools (A, K), marketing space (K),

shopping mall and world (E, K), NFT issuance (B, E, K), validation by offline application (O),
the difference from the real-world Hanbok show (C), commercial development (C)

Augmented
reality

difference from the real thing (C)

Immersion (K), expression and diversity (B), rich experience (K), fantasy element (K),

artistic element (A), museum use (D, E), historical Hanbok project (D),

university graduation exhibition (B), use of appropriate tools (A), curiosity and interest (A, L),
increase in sales (L), additional description of the product (E), loading of relevant materials (E),
and space to maximize splendor (P), no restrictions on color (P), experience expansion (O),
virtual runway (O), non-face-to-face imaging (H), popularization of Hanbok (L),

Mirror worlds

Propagation power (I), accessibility (A, L), playability (H, O), immersion (O), attractive (D),
play culture space (I), fun and play (K), computer games (I), game industries (B, I),
advertising effects (I), folk games (K), flexible thinking (H),

advantages of management and operation (E, K), popularization of images (A),

generation MZ (A, I), forest of animals (D), game characters (D), Pokemon Go (D),

GPS technology (D, K), Hanbok dressing game (D),

traditional clothing culture effective in promoting to the world (P),

studying culture related to Hanbok (O), mini world viewing (O), event attendance (O),

form a shared community (O), synergy effect (O), rapid rotation of content (E),

collective intelligence unproductive (C), lack of detail representation (B)

Activation (I), impact (H), positive effect (I), big data (P), communication analysis (I, L),
style recommendation and standardization (P), designer’s daily life (E), V-log (D),
one-man era acceleration (N), networking collaboration (N), the role of records is important (N),

Life logging | cultivating cultural contents for globalization (H, L), overseas Koreans (H),
individual taste and experience (P), communication role (H), Facebook (K, N), Meta (K, N),
history record (N), possible to build preferred style (N, P), non-productive (C, D, 1),
insufficient imaging (B), difficulty in popularizing Hanbok (P)
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<Table 5> Expected problems and solutions, appropriate targets and price ranges

An in-depth . . o . . .
o (?lep Classification Keywords in interview contents (interviewees)
nterview
Impl i
I:fhi‘;f)“ta“(‘)’? Style (B, 0), material (B, C, L, K), color (H, L), detail (F, H, K),
SN0 08y emotional feeling (B, C, F, K, O)
visualization
Aspects of Manufacturer’s degree of understanding of Hanbok specificity (A, B, C, D, E, I, K)
the product gr S P y (A, B, G D, E,
An The popularity | Lack of demand or experience from consumers (K), unpopular Hanbok (I),
anticipated of consumers decreased participation of older generations (J)
problem .
Legal and ethical . . .
ceal and ethica Legal issues of copyright (A), absence of ethical standards (K)
aspects
A lot of cost and time (D, O),
Economic and | the inability to produce Hanbok designers (I, K, P),
productive aspects | the difficulty of combining options and fine detail expression (N),
persistence problems (I)
Legal and ethical Reco.mrnendzfltion of the .design c.opyright regulation act (A),
aspects filtering device for filtering abusive language (K),
P precedence in ethics education of manners and rules (K)
Aspects of platform| Development of a platform that can be easily implemented by merchants (P)
Various design development (I, D),
Aspects of the | realistic implementation technical equipment and training (A, B, D, H, L, O, P),
product collaboration between Hanbok designers and producers (C, D, K, O, N),
Solution government funding for high quality (F, O)
plan Simplified inflow devices and hardware (A, B, I, O), video guidelines (K),
real-time question-solving chat (I), two-way communication (K),
Aspects of service quick feedback (I, K), variou.s optior.15 (B, K, 0),
actual model wear image or illustration sample (K),
multilingual support system (P), helper avatar creation (N),
description function (N)
PR and marketing Planning .Of cur.loslty and interest (I, L),
collaboration with K-pop stars (D, E, H, I), always exposure (D),
aspects .
reward provision (A)
. . Diversification of consumer needs (K), market segmentation (I, K, O),
Considerations .
internet users (A)
Target . Main: Koreans in their 20s and 30s, foreigners from teens to 30s (A, B, D, E,
An appropriate I, K)
target i
Surve: from teens to 40s (A, B, D, E, I, K)
Savings effect (A, B, D, H, I, K, L, M, P), brand image (A),
. . brand concept and positioning (B), target segmentation (A, I, K, O),
Considerat . . .
ONSICETAUOnS 1 arket condition (A), the value and quantity of the issuer (P),
the space where failure is meaningless (P)
Price
Show costume: 40-60% of off-line (H), 20-30% of off-line (P),
A reasonable NFT sales outfit: KRW 100,000-200,000 (P), KRW 50,000-300,000 (K),
pricerange KRW 150,000-250,000 (I), KRW 200,000-300,000 (L),
10% of the rental price (D)
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