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UTAUT utautz
(2003) 2012} S
TRA \\\/ TAM b TAMZ2 ¥ TAM3
{1975} 3 (1989) P {2000} {2008}
<Jg 2> 7|£5+80|8 W=
<E 4> 7|=+80|2 LA &1
Model Context/Concept Reference
Society/Any behavior ) .
&;EVEJA;OE Bl SRR Jinel g0l | X AN
SEhestiE Olxl st B (1979)
TPB Society/Any behavior .
AexszolE | MER W e Hslo oyt g | A9
TAM Org./PC using behavior Davis et al.
JlEr8rY | 7IE 8 Y AEEe] oE 4 oM (1989)
;I"il:/lil Org./SW using behavior, Venkatesh &
Jleagom TAMOf| AlS|& 48k QIX|71= 7} | Davis(2000)
UTAUT Org/Tech. acoeptance Venkatesh et al.

SErlera0l2

=A| ALEL( Z3vS| DHEF)O{|A-|O|
HEI | ARRK 2 o= 89| 2M

(2003)

UTAUT2
Extended UTAUT

Society/Mobile Tech. acceptance,
Ut A [AlEHAH (R} 2H2hofAfe]
AEAL 8 o= 9| 24

Venkatesh et al.
(2012)

#TRA: Theory of Reasoned Action, TPB: Theory of Planned Behavior,
TAM: Technology Acceptance Model, UTAUT: unified theory of acceptance
and use of Technology, BRT: Behavioral Reasoning Theory
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Performance Kotes:
1 :
Expectancy 1. Modersted by age snd gender.
2. Moderated by age, gender and experience.
ial 3. Moderated by age, gender and experience.
Socia 4 Effect on use behavior is moderated by age
Influence? and experience.
New relationships are shown as darker lines
Effort
Expectancy?
Price Behavioral Use
Value Intention Behavior
Facilitating
Conditions*
Hedonic
Motivation
Habit -
Age Gender Experience
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# IN: personal INnovativeness, RF: Reason For adoption, PE: Performance
Expectancy, Sl: Social Influence, EE: Effort Expectancy, PB: Price Barrier,
CV: Choice & Variety, FC: Facilitating Condition, AT: ATtitude, Pl: Purchase

Intention
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HA-2PEEAI 2R AA A Holrt EEEs v

m
o,
N
i
o

X

ol
ol
2
4t

o
iin3
o
i)
2
N
B
1o,
o
1>

1
of
1=
oft
N
-
=

3.2. 917 714 R 017 2

Bl ole] A ATEeIA ICT #4714 589
Agedow A%E AANANE U8 ArAle] Ave
94 58 ABeow Asgt AAHAHE Aol

S | wet AZE 7143 A
Hze] Og AEE, B 59 AlE S4e wet )

il

87 A 7l AF- ARG ARgo] ARgALe] A4
Tl Tgo] @ Flojgt Wi Az AoHY o7& A
A7} Az2 AFT AH|AE ARSE o]ols Tt & A
ojghe W&o ALE Wit FEUHE AHEALY 8%
9} P o=sh= Qolow vhakst HNAAT A Al A
FoAuI et AREAFY] FEAS A= AREE Y St
thel3, 2018).

ALB Qe AAE BRI SRR AETE e F
Alstes AFOR AFEATY o= 5T ICT AF-Auls
ARgBlE Aol disl e Q15 g o] Az
o & 9lth= Zlo]th(Venkatesh et al., 2012). AH8] 2] G 4
A BA7F Qe AEeE A5 B T8 WS £ 5
ol F8E e Ul 9 AREEe]l U Al nAE
G thst AN 4 FEE ehdth(Fishbein & Ajzen,
1975: o8k, 2020; +F3, 2018).

AR E gAY AAAo] AntEYRE Aol Hals
o]& & & 9l= A5 w5l (Venkatesh et al., 2003) AHE-A-E
o] AN ARtEYAE dupt AetA o8&
A7kl digh ¥igrolt) 53] AnlELA 24 9 olFo o

v Hegol glETkel wet AbgAEo] ARFEYAE X
U7 E ata Hlo] =75 sk Fe4o] o] WgER
a3l flofelE tutols FollAE AESA 7L 2
Aol AY =2 Holghs AgAT A rhAlgA-o]
=, 2015).

AL V) Eo A ZhE #Woly) 2 EE nuE 710 Al
Ape] A 7hg wehe A fAY daA o] AntESA] 7HA
o] AAstA|e] Wi AREAES] AA ] felg dar) glof
NeE ARSIt UAE daAo] AnfESX S djxA <l
AERD fEAX L A AHAIAE] A4 40ukdelA 150
AR 3 FA4E ] Slo] tAE dadAle] V)79
4& vHste ZFAF AMAEAAE FA ¢ ¥ 7
o] 3l QITh(E4, 2020).

gotREs 7Eo= dutgor Fujetuzt o= AlE-A
H|A7F dwp} thefsto] An|abe] MElfE gol=AE da)
T Adrelyd aQloR ol FA5% O v K(Brijesh, 2018) &
ATl = tAE AAnAo] 779 Au|A9] Tl F=
< A8 Rz Yok B AFT AuAY 58 9 2
QIS Hupolxe] 73 EAISA A, A4, J9F4
Ayt ARzl Rld B ud, A% =
34 407 “EHK(Davis et al, 1989) TIAE AAH
of dojyE tutelae: 7154 g FEA4d £ 1l
Aol AATFEoA AFrt FoJ8kA ke oz W
Aoheldd, 2016). AA FAANE ArfEYAE AY Az
A E A 534 A7t s el ox]7t s
Z3to] OIS AEE Helt

o] &AWL V& AFAFNNE wHa el g A=
NMzZE gAe dado] AnEJAES dupt A AHEE
F Q=uR oAg Aol 7]719) o] § Al 7]EA-A A
H.z2A7A 7Hto] wlAE o Qlrfa Wi Hroln dwtyoz
MZE 7%, AFel dsl AHEsl] foal AXEsE 3
e AES FEaEE JET) EBolXE A O Z(Venkatesh
et al,, 2012)ATE QoY & AFE AREYRAE AnfE
Eo| ddsta BE Ax|stm Mujio] sHshs 5 vherst
o] Qs Zlo tfgh AHEAES] FEEE W, ot
A2~ gl ARE o] FE3to] o] 8ol Aot Ha gLk
u)gk 9], 2015).

B e AYATET A7t s npgoz t
w7 2ol HI-HS9 & 879 Q77hde AAsisith

N
=

ek
o2 1o m K

ofr

Of

P

3.2.1. HeISAMT o|Fotel 2
A] sk AAHARE Thele] Al

2 7EA
2 5o Halel diEl] FEAE Ze AE vl
(Venkatesh et al., 2003; 94, 2017) QI EAA0] ES4=
Mz Wgte] Fgol FAA)L FEYET F FoR

A4 H9lon, ICT FeolM A2 A A=

& ICTE AR Bazk ez 7iQle] Abd4] oAz &
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RomFedd <, 2018) 7| F(TAM)IA L 7491 gl
AL F2o eclog Foio] Q"{ % th(Robinson Jr, 2005).

A "A" Ao ARgel O
g 8ol frol x*(Jr)«l FFe VA Aok
HI-2: QA E AntEQA] tAd AAA 0] ARge df
g Hlgol ol ()9 FFE v Zlolnk

Westaby(2005)= 7HS18)414d0] F7]o] &S njd & g}
st BV ofme GEs Aol E i, A7

AE5FAY B Jidelgt glon o] VHtoR slA g
249 747} HlEe] Qe WA 4 glvka etk 7
220200 A2 AAFE] T3 AFoA] fAFAA ] Al
AF, A7) O BE Fyol FHA 9T vAL R

o

Az,

H2: ZHAHAY L AEQA] TAY DAA O ARGl B
T84 H=E 39 IH 9L #E Aol

o] WA
2 42 F = (Westaby, 2005).
| Xé(+)g W&, vFgolH
© HEA F()9 9 vAE e® AT ATKBrijesh,
2018; °©13}H5, 2020)

H3-1: AvFESIA XY dAA0] Agel thd 8ol
BEel 3ol JFE v1E Floluk

H3-2: APESA] TAY dAdo] Abgol o 44l
£ Emel R0 9 1A Aok

rlr

Ho

3.2.4. Ol FOHe| =2t A

TFHEE UAY dAAE A AntEYA T At
A7 el AA T PFOoE oJojx= o)A TANA
o] 7§l SJALR B 4= QlTh(Brijesh, 2018). <FtiAd(2020), 3
0] 2%92020) 529 AAATedA FEolf Tl Eef
AHY FEFE A, vlFgolie T Ee] F)d o
&+ v i]t 202 VERHT) Venkatesh et al.(2012)2] 2H4-¥
THVNETEOIE T VIETEY THY o|BME A3

A=l

54 3‘{1% e ol TS vA= Ao AFHAT

oL ATPES)A) OAY Aol ALge] e 8ol
Foje el A0l GFE 012 Aol
a2 2RPEQA DAY Aol Abgel tiE ul5gol

= ool me] ¥()e] Jae md Aol

HAZAAT M183 FM22 (3H862)

3.2.5. Ej=2} -‘.‘HHEI

rn
E

5'.-_F7il

rr e

g
r
N
‘iﬂ
N ==
3_
r
=,
9._\1_4

T
§ AWM YKL B 5 900k & PALolES
§3 RS HPATEE Hel 9
% o)

HS: 2PIEQN UAY W20 £§ BEE T
A0 93¢ 712 Relek

3.2.6. +80|72| steH
EEIHAE AR Al fe 285 £ Aojgke |
Tolu dojelE HFE At 3

= AT7AF ol rkeldn], 2008). AH3Y
JA7les FEate] AMEshE Aol digk FH A&7}
A5 A4 #Ao] M (Venkatesh et al., 2003; Lee & Podsakof,
2003) d FWAbEREo]l AZE wbge] oigh AREAEY] Fojm
BEE S48t O JFEE B AkEFAE, 2015).
AHEROE AEE FATES AREEel Qlo] ol 1 A
A & g dETt ke AoE wiujz} 2(2015)9] ‘dofjE
2uE iAo} 717]e] sk AR FEE Ao &
ool HZFH U

3.2.7. H|+20|72| St

THARE2 AZE Hal7)E F4 A AEshe vlE o)
71 agidol gl glojyE tuto]l A AFE- T
FE vAE 2209 UTAUT2 BY &4 AP 5olA 7H

ol glojels tufol s AR EE F AWshs WQlo
ol HlokEdd 9, 2014; Khan et al, 2017) A,
9 AntEYA] AA 3| 7pA o] 409HA~1507 AT =
3t 7P—% #ig AUPEA] Fele] A ok FEow
I ICT ABAFFAAE AHEL 7] A H] A
< Aoflelo® njg4 e A Hska gtk v)g
S JA7lE FEo 37 SHoer §948 Roln
S\ ThPorter & Donthu, 2006). TIHFE2 CiX|d AAA|AE
3t dlojel & tutelAs dept A3, theksihAl HAEE 5
Urke] EARIY ARFEA] Qo] AnfEME S AulECR
HEA] Go] EAE e oy #g Ao
A M)A o] g THsAd, 7HE TollA ofF o] F5dt
gtoltt. oY glojely tiulo| A FoA= ARFELA| 7} 2
4 AYYo] AY e Holghs AR AIpAEA-0Y
T, 2015)8 ~nELAZE Y HAskE 89 e st
Aok AA- 24, 2018) My AEo] 9t o] &3
Oxg x|} Ao dup} @2 o] Fojrtal 1

giuste] ggo] drht HEA e AR GA Hdsta
AR 4 Qe ARE U] AddTels FEo%e|
Foust QgIs wAE Aow FAEYrhAAA oS

/\U}E/\Z A

J

b3

rlo

=

41



3%, AL, WS EOIHOIAAH, e E, ol g
SRS, BEE dANss, oo Es
stol <18 63 o] ATFRFL FA

M1 Reason ™\ i

for H——
innovate- HS Purchase
iveness H2 ___Intention

H32 - —
H13™ Reason ™\ ——— ——
; 3 H4-2
against

<J% 6> o7 =2y

Performance
Expectancy

2 dA4es S5PHESEE AJQEAAAT ICT F2 WSS
st iR, F
=

&4, 7B 7]

2 by

<Z 7> W TEN Fo|

o B |
Variables Operational Definition Source
Innovativeness | The degree to which users attempt to 2003
(IN) use or own a new Product or service Rogers(2003)
The degree of .bellef that weargble Venkatesh et al.
PE healthcare devices can help with
(2012)
health care
People are all wearing smart watches,
Reason .
For S| so | feel like | have to buy a
. smartwatch
Adoption - - Venkatesh et al.
The degree to which a technical, (2003)
EE knowledgeable, and organizational
basis is established when using
wearable healthcare devices
The degree of perceived trade-offs of
PB | users between perceived benefits and Venkatesh et al.
. (2012)
costs paid
Reason The degree of choose of various .
Against | < | Health care devices and servioes Brijesn(2018)
Adoption
The degree to which a technical,
FC knowledgeable, and organizational Venkatesh et al.
basis is established when using Digital (2012)
healthcare devices

Intention to purchase or

Attitude use wearable health Venkatesh et al.
(AT) care devices in the (2012)
future
Purchase

Intension to purchase or use wearable| Venkatesh et al.

Intention health care devices in the future (2003

(P1)
% IN: personal INnovativeness, RF: Reason For adoption, PE: Performance
Expectancy, Sl: Social Influence, EE: Effort Expectancy, PB: Price Barrier,
CV: Choice & Variety, FC: Facilitating Condition, AT: Attitude, Pl: Purchase
Intention

B AT ARER FY =TE APAT 5E el
MUY, a87HA, AB| 9, AR, 748, dieky
=, o8, " B 7 T F 9N Wes HAE S
A AEE=As 294 ot s=vig- Eth) ARERiaL
ATEAA WPt 7 ATEAY 54l 2t WEusw
=7gakoich

2|2 AP oA 21(2016), FAA- =E-(2017),
212420200 T2 APFATY] EFES FAs F N +F
B Ao g =&tk a8E ©]48](2018),
(2019), %1A4-2kdH(2019) 52 AAATE Fasto] 571
For /938 0m Abs]JES Venkatesh et al.(2003),
$742020), ©=8(2021) T APFATE Faste] 5719
For F/d35k%on AE-HCE Venkatesh et al.(2003), Al
A-0195(2015), 7420200 T AFATE Fastn &

KN

M

‘R of M1 & 1o o o

°
-o

a

Toll BA s/ EFoE Aol ARgEelth 7Y
Ong(2008), ©]+=3](2021), A4(2020) 5 AyAT+E Fas}t
o 57 TEIGL URIEES oldd(2016),
Brijesh(2018), Dhir et al.(2020) 52 A% ATE st 5
AN EFEoE FAsoH o] gde wWojat 9](2015), 4
(2020), FthAd(2020) 50 AAyATE Farste] £ Aol
et 57 EE-E EE3ITh =+ Claudy et al(2015), X
2(2020), FH71-0142%9(2020) 52 AYATE 7|HEe.E 570
S A, TS == Venkatesh et al.(2003), A A]H-

)=~ o)
=

o]d-$-(2016), FAsk2021) 59 AMH AFE Faste] 570
TS EFste] £ A wA FHste] AREEglt W
H AT B8 W EXE <E 9 gk

<i#I 8> MEX U3

! Number of
Variables Questionnaire Source
THOIEIAIA Venkatesh et al.(2012)
cledld olxizt o
(Personal Innovativeness: 5 X l Olic’ I(02016)
IN) K| EHR(2017)
Z1A(2020)
587 |cH(Performance 5 Venkatesh et al.(2012)
Expectancy: PE) Z144(2020)
AlBloist Venkatesh et al.(2003)
. = 5 Z1S2H2020)
(Social Influence: SI) ol=si(2021)
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ArEHe 5 Venkatesh et al.(2003)
(Effort Expectancy: EE) Z124(2020)
2Ry Venkatesh et al.(2012)
e 5 0}=5](2021
(Price Barrier: PB) A (.é020))
EHO|,|=|>< 0|é>"%(2016),
i 5 Brijesh(2018),
(Choice & Variety: CV) Dhir et al.(2020)
=2 Venkatesh et al.(2012)
e e 5 F144(2020)
(Facilitating Condition: FC) FzH2020)
== 5 Claudy et al.(2015)
(Attitude: AT) Z14(2020)
Venkatesh et al.(2003)
o
(Purohaj: Ii_t_;nEtion*' PI) ° LR 0]852(2016)
) Z1242020)

2 ATE AR AR SRS s

60thell ©l2& AFRES dltoR
(Simple Random Sampling) 2] 0.

7] Brel ARAE AAlE] 4100% AR —8—%—%
SIAIL o] T oA AA, ASA mek A AL S
A SH 9IS ATl ARskglh

3 AEFAL Al A E8S Suix) 27|HT
102 FouzF FUWHAS](Common Method Bias: CMB)

3lo] &FY(Harman) ] T 2917 <5(One Factor
Ath FUEHEAT ASAT ARE
53

43

A EHFE 2 Hor 248 ¢ i
AT Qe LR/E otk AT A7 9 219 AgdY
FE A AAZ] FARO] 3261%2A 50%H T 2
g Bolvh webd 2 A9 Alse oY) T
S WA ol AFANE s wAE s ol wo
3 2= QltHPodsakoff et al., 2003). FC] AbAEL <l4-E A8
A 5L <x o7
<E 9> SExe EE £4
Frequency
Categories (n=a01) %
= 218 55.8
~E
01y 173 4.2
_ oj= 113 28.9
ZEo
7l 278 74
19M| O[5} 39 10.0
20cH 49 125
Lo 30cH 60 15.3
40cH 92 235
50ch O]t 151 38.6
HAFANT M18H ®2T (SHB62)

E=Snib-1 36 9.2
oS8t £ 33 84

sl et xjsHE 154 394
AA} 130 332

TN 38 97

3000 O|oF 73 18.7

A= 300~4992 24 90 230
B 5002k 04 166 425
7|et 62 159

Al 51 13.0

228 38 97

PN=VS) 118 30.2

QITHLUR] 21 54

=04 X 53 136
Rleied 41 105

ESC] 23 59

QIA| 2 05

7|et 44 1.3

B Ao 7 AFLS SPSS 237 AMOS 23S &85+
]
A

%H A4 *Jﬂt w42 SPSSE, 1A Q91w
I AEEAE AMOSE #HES3ith AMOSE o83 T2
%A 2 dl(Structural Equation Modeling) &% QQ1&4(F

Al
AR Measurement Model)¥} 7 Z8-A(FxEE:  Structure
Model)e] ZAEo] Qv EHERE 7|Eole FEATIZEA
(Covariance structure analysis), AW <F 2 (Latent variable
model), 418 ZFA|(LISREL: Llnear Structural RELatons) -
olg] o]Z0o7 AlgE Qo FREUAARdRE Eor]o] Ab
SH3 gty FREAFAL AR, aQlwA], a8y At
A 5 ook SAVIE o Wel Al & 5 Sl 7L
2 YA gl digt SR A aEEY A%
23 T AEEAE 3 ¥

2 S PAshE Z2I9E AMOS  de=
EQS(EQuationS), LISREL(LInear Structural RELation),
PLS(Partial Least Square) 5] S1o1t, AMOS= SPSSS} A&
Hu Jg7A] AdEe] Be 2l #4g ®Hr}p §o
Al g = Sl Aol 3lo] AMOSE #8331t Claudy et
al.(2015) & WEFEolEol YNkt tare] AT M =
TEYEA Al AMOSE -85t

2
]

4.2. 53 29|

I
I

= ®I}

SARF gz QA Ay A% Afss AR
W A A A4y 2/df=1.542, RMSEA=0370]"] ZSE23
A4=el NFI=.907, TLI=961, CFI=9650. 24 &4

T AR AAEGs o dAZ R 54 NSt
FEE JHAE AR Uitk AL AFE xYdf<3~5,
RMSEA <.05~0.08, NFI=.9, TLI>.90, CFI=.90°0|™ %53k 7
SF B F YU$FYE, 2017; HdE-ol 3, 2018). SHRE
g AL AN AF Ade <% 109 2k

av)



Statistic | 1013 | 657 0 | 1542 | .087 | 907 | .961 .965

Pt | 893 241
aojes | P2 | 92 199
(Purchase | PI3 | 910 195 93 | 98 | 72

Intention: PI) Pl4 800

PI5 7%
*SRW: Standardized Regression Weights

8

HH e (Discriminant Validity)e SH ¥ &Aas 749 2b
ol YehllE Aoty FAMS b v s Bt
e o] Sl Folal B2 A o

o) glt Zolth <k 126 2 Akl VavE

IN 769

PE | 296 | .821

Sl 369 | .564 | .708

EE | 237 | .386 | .565 | .803

Pl 336 | 663 | 669 | .605 | .850

AT | 346 | .717 | .706 | 643 | .850 | .878

FC | -134 | -020 | -09 | -213 | -.153 | -.144 | .777

CV | 194 | -058 | -023 | .087 | .034 | .008 | -.049 | .750

PB | 214 | 622 | 638 | 488 | 663 | 677 | -008 | -.099 | .709

Criteria <05 | <35 | <.08 >9 > 9 > 9
4.3. MEIE H EIEdT HI|
7t SN AFEE HF87] 984 Cronbach o #h&
A5 A3}, A3gko] Cronbach a ko] B5F 7 o] o=z Al
& 7] FskE Ao ERIFGIT E17 Q1A 1}
AFE FA Ao <X 11>8 2ok
<E 11> M= ¥ Bl HE 23
Factor
Variable | em | Loading V::;’}Le bc:c‘:l"'u CR | AVE
(SRWY)
IN1 791 .393
Solsial | N2 | 799 41
(Innova IN3 .836 .301 .884 .878 592
tivness: IN) N4 685 520
IN5 .735 397
PE1 .691 364
=874 PE2 .824 239
(Performance
Expectancy: PE3 .850 191 .888 911 .673
PE) PE4 849 235
PE5 7 482
A5 et Si2 .693 .621
(Sodal | g3 | 781 458 780 | 750 | 501
Influence:
Sl) Sl4 712 510
AlgEo EE1 792 420
(Effot | egp | g3y 287
Expectancy: E E .843 .844 .644
EE) EE3 772 355
PB1 .635 514
7PEH I pgp | 751 491
(Price Barrier: .853 .858 .604
PB3 811 .301
PB)
PB4 .854 .238
oz | OV | 5% 743
(Choice & Cv3 .758 .380 797 .720 563
Variety: CV) | ova | 702 449
olgx FC1 .786 .687
ilitati FC2 .898 .353
(Faallt.a.tlng 830 800 503
Condition: FC3 698 765
FC
) FC4 795 713
AT1 .819 226
AT2 .908 154
= At | o9 145 935 | o4 | 771
(Attitude: AT) : : ’ ’ ’
AT4 .875 216
ATS .822 .380

#IN: Personal Innovativeness; 7HQI&4Al4, PE: Performance Expectancy; 2&
Z|cH, SI: Social Influence; Als|QEf, EE: Effort Expectancy; AT 2|, PB: Price
Barrier; 7}Z{Z, CV: Choice & Variety; CHRHEZE, FC: Facilitating Condition; Of
S, AT: ATTitude; Ef=, PI: Purchase Intention; wL0HS|=

M

4.4. 2x 29 24

AOLESAE B UAD ArAold Ha auAeA T
22 B3] S8 Feolfdt 29) M Shuea
Q o)

Qs MFEOREA 22D 7P SASIAFAR 290 T
}_ A

27 g8 RURAE AAFUTE 24 FAH 2ARY B
-o'\: <11F/:v] >3 ZELE]'

Reason

} For
. Reason
Against

<08 7> 2t QQIEM ¥

Facilitating
Condition
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Qo oA ¥ 2

27 QWA el APEL /df=1.792, RMSEA=0450]v]
NFI=908, TLI=949, CFI=9570. 24 AL X|¢E W53t

ATt 22} QRIEA At ¥4 A= <& 139 2k

<E 13> 2% 2024 Y M3z A

ol

e

X df p | xdf |[RMSEA| NA TLI CA

Statistic | 422.9 | 236 0 | 1792 | .045 | 908 | .949 957

Criteria <05|<35|<.08 | >9 >.9 > .9

22 2 2y B4 A 7 IARG Afo] ] AEAS
T BT fo¢ Aow e, AnfEQAE Fo tAd ¥
2Ale] 67 ST E FEolfgl vl RE TR
Zlo] sttt & 4 ity A A= < 14> 2t

<E 14> 2A} R8N HE Ay
1st Order Factor 2nd Order Factor
Variables ltem
SRW| CR | AVE |[SRW| CR | AVE
PE1 | .691
27|14 | pE2 | 824
(Performance
ance: PE3 | .850 | .911 | 673 | .644
PE) PE4 | .849
T8Ol PE5 | 717
(Reason aloia
adoption: | S°d@ | g3 | 781 | 750 | 501 | 836
RF) Influence:
)} Sl4 | 712

AlgEe| | EE1 | 792
(Efot 1 Epo | 837 | gas | eas | 640

Expectancy:
EE) EE3 | .772
Jfzimi PB1 | 635

(Price PB2 | .751
Barrier: PB3 | .811
PB) PB4 | .854
HI+80I%7
(Reason Cjops= | CV1 | 596
Against (Choice & | CV3 | .768 | .720 | 563 | 468 | .802 | .587
adoption: | Variety: CV) [ cva | 702
RA)
oSk FC1 | .786
(Facilitating | FC2 | .898
Condition: | FC3 | .698
FO) FC4 | .795

#S.R.W.: Standardized Regression Weights (Factor Loading)

TZ 28 3w H4Ss 43 52 43w (e duy
SR x2df9t RMSEA, S3A8HA<5=2 NFI, TLI, CFIZ
T2 A% AFE AESGU. A5 Ay xYdf=1.577,
RMSEA=.038 NFI=902, TLI=957, CFI=961E #A|Zog
7t 1 FEhe Ao® YEhg AR Al HFol
Astet AoR vk} FRUdy By A3%: W A
T= <% 1557 ZE]'E]'

HAZAAT M183 FM22 (3H862)

<E 15> =2

02
2
el
H
>

x? df p | x’df |RMSEA| NA | TU CA
Statistic 0% | 695 | O | 1577 | .038 | .902 | .957 .961
Criteria <05|<35| <.08 | >9 | >9 > 9
0.80, TLI >

Y

#* x°/df < 3~5, RMSEA < .05~0.08, NFI = .90, CFl = .90

E°M~ T4 2
of AHE FEFE A= AEFHAT f=229)C% FRI
o] 7Fd HI-12= A H Gl om vlggolfrolin -
A= F(p=212)0% 2RI 7 HI2% :
NI Aol B el M= 035(}% ‘IQI‘O Eied % Bl 61.038)
7Hd H2= 71700 8ol
H(B=1.606) 7} H3-1 ZHWHQiOLP H]*J‘lol =
Fofgh Fee mAA Fal(p=045) 7HE H3-2:= 717 :
Fgolfre Tl el e FFE mAo(p=1.112) 7H
H4-1:& AgEglont viegolfs T eel fosh 3
v XA E(£=-042) 7} H4-2E 7|17k wpR|ERo
i ool Ao S mA(B=523) 72 H5
A= Ak, B3k Fgolfof vlgolfe] skl Aol
FEolf AEATE BT BAHCE fostA ver
LP HEgol 8] ArATE FoatA Xeh Aox Yk
Folf2] st FolMe AMHER ] AEASI} 7}
%L(b’:l 296) 71 throEE af71u(5=779), At
B=921)9] w=o = ekt vlFgolfe] sl vl
T8 Egoy A gigt AZASE
B£=2.940) TIRHHE, o] &gl o= JEhgTh A
Hla Al 780l 77| th/Relative Advantage,
o] A/Simplicity, Compatibility &< EU3HA 712 A€
A2/d8 Bl oy nigo] 2] BAA o]f/Price Barrier,
Performance Barrier, Usage Barrier < A= 714
o] el ok(ZA-ekdH, 2019; i, 2020) Aol
M 714EE d9E Bt Fo ARAFE <19 9
Zom HZF dolH= < 16>3 Tk

Performame Hm:r
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<E 16> 7td HE Zot

H Path ‘ Cogff. ‘ SE ‘ CR ‘ p ‘ Result
First Order Model
H1-1 IN — RF 229 .040 5713 b accept
H1-2 IN — RA -212 .057 -3.751 b accept
H2 IN — AT -.038 037 -1.025 305 reject

H3-1 RF — AT 1.606 142 11.292 b acoept

H3-2 RA — AT .045 062 725 468 reject
H4-1 RF — Pl 1112 .343 3.239 bl acoept
H4-2 RA — PI -.042 .055 -.749 454 reject
H5 AT— PI 523 189 2762 .006 acoept

Second Order Estimated Model

PE — RF 779 085 9.191 b
S| — RF .921 129 7.130 bl
EE — RF 1.296 A4 9.168 bl
PB — RA 2.940 1.959 547 585
CV — RA -.026 026 -1.030 303
FC — RA -.061 052 -1.172 241

% H: Hypothesis; 7}, IN: (personal) Innovativeness; 7H2I&{ 214, (Standared)
Coeff; &35} 71|—‘F, SE: Standardized Error; EZ2X}, CR: Critical Ratio; S|
2k p: p-value; F2+=, RF: Reason For adoption; &0|%, RA: Reason
Against adoption; H|$&0|%, PE: Performance Expectancy; &&7|c, SI:
Social Influence; At&|4&F, EE: Effort Expectancy; AFEM2|, PB: Price Barrier;
7}AZH, CV: Choice & Variety; CHRHREZ, FC: Facilitating Condition; 0|72

V. ZE % AlAIE

5.1. 97 Z3 I AAYH

E AFE DAY B 2nlE 2 17 HYEe)
anlg golf, Mggols B B, Toholwe] ofd 3

S WALA B9 BPIEAERIN AUATLAE B
g3l AZsuA ek 2 =R AdY #435% 1CT.
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Sa10) 2HlAEe] AvfERA 84 vk} fo)a o

AR, B ATl AFH ATRF ARET e 2
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Fud Aow etk webd AN Golf1l S
ol f-HEPr O e ol2 ABAZ MFsle] At
o @ 5 e

A, FEPPAS BE MAE AnE ek, uXg
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AxAo] AvpEAA| O] thet Ln|A HAHNGLS 8

5| o]
frol AHe 9GS mAL vFEolfelE ()9 dTFS
) x= ZAog e} o= 4¢3 H(2019)9 1A
E730] dojgE dxA7)7Y FEEe] wAE Pl
st A7 o Agl dAjett) AAFAA o] EHEe] nA =
FEFE T EsHA Uste ol dA" daAo] B
wEo] Wl ol AnEAE Fo AA AHE BEE
ol BIEE Aol Fwst Algto] oA EM °}°L7l°ﬂ
Uehd do® Hol Xt olgst A¥s= ICT gAlVls +
Q WelEo] AHEAF R fost JEE lel—b =
A& gRlgh ABAT(RA, 2020, oA 9, 2016; FAA 1

o
B9, 2017; 97, 2020; ©]=3], 2021; JA3F-AG<=, 2021)
o] AT7ARe Tt ot

AA, Fgolfi B 9 FulEe] BF {2t HH9
FEFE vA= FoE YEHHTE o] Dhir et al(2020) 52
AegATtel dxgte}, g HlFgolf EHE 2 Fuos
of B fojujet S wAA X3 AoZ et o)
H]Fg-0]-9] HiQHES, 1%1“*‘ 59 AL 7)Qldt

2 A, dE HAd dAaAe] AntEA

oz A MFEWM el Edgt g
Aol ok et gl Flo] EAolx, o] Mo R
gAE AxAelE olgsly] fleiME AnEES FiEND
A4 (Bluetooth AA-AFEA-) A 5) L 2A7]olA Hast
54 "AY daAo] Aula ZRgiell: Aol Sl £
HAR 5o A B gurld AA) § ol dolwrt
of Aol & 4A Eata ofEdae A 52 & 7 3
t}.

YA, B Pz feld Al 4TS nAE
S8 YERIL ©]= Brijesh(2018)8] AB AT Aol el
 oupel Aok mRU9 e vt 34 e} Aol
A ST SlE AnEYA Y AEE ToR AnAEY
2AUEQAE F9 TAE Ao o g o

ok FgHor Wkt glo] FF e
= oA7} Avkal Kol Ak

2 AT At sl WellA Y)ofske nhs ok
2t

AR, 1Ed deoldE, tAE dadel i FlvlE
€4 A7 gl tAY dxde] AnESA] S84
AgzAh= wulet Holgleh B ATelME tAE Ao
APESA] 8 dis] FAl7le WMAE9] Fgolf, vl
zday, ARk
R Bty
ZHAEHAl EATe

2
o> o
oX

2 HW%XP"] T8 Aol T2 ATso
APRESA] 8ol sl nrh FEAolaL
© Axg A7rdd S A eI

E4), B dFoA= dolg £4 W o7 UTAUTYBRTS
SEote] Fgsidich APATE whgow dAVE 84
Al 7P A e grhelA -k A, 2019)
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AubEQ R ICT-9 8 3 Aelo] A AolE AN, 4o
HEE7I, ARG E AREHO), Bl5golw (a4, ek

5=, ol$4H) 5 #d 29S WEdlil(Venkatesh et. al,
2003; 714]-qk %é 2019) ©] QRIS vfgoRE &HAF WF
BXof Hesl PFFEO|ZBRNS TEato] tAd AA7)
of APEA AREARS] A (NI Ao 1] g0
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2020; ©]&-0]A%, 2021; Hawkins et al, 1998;
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A Study on the Effect of User Value on Smartwatch Digital Healthcare
Acceptance Intention to Promote Digital Healthcare Venture Start Up

Eekseong Jin*
soyoung Lee*

Abstract

Recently, as the non-face-to-face environment has developed due to COVID-19 and environmental pollution, the importance of online
digital healthcare is increasing, and venture start-ups and activities such as health care, telemedicine, and digital treatments are also
actively underway. This study conducted the impact on the acceptability of digital healthcare smartwatches with an integrated approach of
the expanded integrated technology acceptance model (UTAUT2) and the behavioral inference model (BRT). The most advanced
integrated technology acceptance model for innovative technology acceptance research was used to identify major factors such as utility
expectations, social effects, convenience, price barriers, lack of alternatives, and behavioral intentions. For the study, about 410 responses
from ordinary people in their teens to 60s across the country were collected, and based on this, the hypothesis was verified using
structural equations after testing reliability and validity of the data. SPSS 23 and AMOS 23 were used for research analysis. Studies have
shown that personal innovation has a significant impact on the reasons for acceptance (use value, social impact, convenience of use),
attitude, and non-use (price barriers, lack of alternatives, and barriers to use). These results are the same as the results of previous
studies that confirmed the influence of the main value of innovative ICT on user acceptance intention. In addition, the reason for
acceptance had a significant effect on attitude, but the effect of the reason for non-acceptance was not significant. It can be analyzed
that consumers are interested in new ICT products and new services, but purchase them more carefully and selectively. This study has
evolved from the acceptance analysis of general-purpose consumer innovation technology to the acceptance analysis of consumer value in
smartwatch digital healthcare, which is a new and important area in the future. Industrially, it can contribute to the product's purchase
and marketing. It is hoped that this study will contribute to increasing research in the digital healthcare sector, which will play an
important role in our lives in the future, and that it will develop into in-depth factors that are more suitable for consumer value through

integrated approach models and integrated analysis of consumer acceptance and non-acceptance.

Key Words: Venture start-up, digital healthcare, digital Therapeutics, smartwatch, personal innovativeness, Performance Expectancy,
social Influence, effort expectancy, price barriers, choice & variety, Facilitating Condition, UTAUT2 & BRT, integrated

approach, reason for adoption, reason against adoption, multi-level framework, context.
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