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Effect of Contingent Self-Esteem on Inferiority Feelings Among Young Adults:
The Mediation Effects of SNS Upward Comparison Moderated by SNS Usage Motivation
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Abstract

This study aimed to check the role of SNS upward comparison and SNS usage motivation in the effect of
contingent self-esteem on inferiority feelings by verifying the link between each variable in young adults. Depending
on passed studies, a study model for the relationship of each variable was founded and the moderated mediation
effect was checked. We performed a survey on 400 young adults using SNS through an online survey, and finally,
a total of 351 data were employed for analysis. The outcome of the analysis was as follows. First, contingent
self-esteem, SNS upward comparison, SNS usage motivation, and inferiority feelings were all affirmed to reveal
a positive correlation. Second, contingent self-esteem had an important impact on inferiority feelings, which was
mediated by SNS upward comparison. Third, the relationship between SNS upward comparison and inferiority
feelings was moderated by SNS usage motivation. Finally, SNS usage motivation moderated the indirect effect of
contingent self-esteem on inferiority feelings via SNS upward comparison. Based on the results of this study, we

presented the psychological and emotional implications that can experience the inferiority feelings in young adults.

Key words: SNS Usage Motivation, SNS Upward Comparison, Contingent Self-Esteem, Inferiority Feelings,
Moderated Mediation
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Table 1. Demographic characteristics of study subjects (N=351)

Item Classification Frequency Perzoe/zl;[age
Male 172 49.0
Gender Female 179 51.0
Total 351 100.0
20 ~ 29 137 39.0
Age 30 ~ 39 214 61.0
Total 351 100.0
Single 232 66.1
Marriage Married 117 333
Etc 2 .6
Total 351 100.0
University student 37 10.5
Graduate student 31 8.8

Office worker

Type of  (Included freelancer) 231 6.8

Occupation
Sole proprietorship 16 4.6
Jobless 36 10.3
Total 351 100.0
hiLglszltlziZI 24 6.8
Undergraduate 45 12.8
Bachelor degree 207 59.0
Aciicll‘eaéﬁc Graduate 2 6.3
Background Master's degree 33 9.4
During the Phd 17 4.8
More than 3 9
Doctor degree '
Total 351 100.0
Instagram 292 54.1
Facebook 117 21.7
Type of Usual Clubhouse 17 3.1
(Duf)ll\ilcsate d Twitter 27 5.0
check) Blog 70 13.0
Etc 17 3.1
Total 540 100.0
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2% 1= AT

B Ade 2714409 21 AelESte] I
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w2 HRlEe] TS stz stk HF AFH A
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545 g9lsl] S8l 71e A AA 9 8 Hel 7H
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Table 2. Descriptive statistics and correlation analysis (N=351)

1. 2. 3. 4.

1 1

2 18%* 1

3. 31 52%* 1

4 15%* 43H* A46%* 1

M 341 2.73 2.48 2.00

SD 42 1.02 .66 .82
Skewness .58 .05 45 .84
Kurtosis 1.86 =73 .36 14

1. Contingent Self-esteem,

2. SNS Upward Comparison,
3. SNS Usage Motivation,
4. Inferiority Feelings

#* p< 01

=]
=l
ZpobEZ7H= SNS AHEFH| (=18, p<.01), SNS ©°]&
E71(=31, p<.01), SF7(=15, p<01)3} H& FF
o] A7 Apzhe] o] 9l om SNS 4HeFH]| W= SNS

o] 8E7](r=.52, p<.0l), BE57H=43, p<01)2] =&
T Fod Y Aoz AP Y& &
ASATE SNS ©]&57]= DEH(=46, p<0)E F2
S 7] FA FEE gelsisith

ok At A5 s 7 HAEL] I .05~.84,
AL 14~1.869] 3 At 71l T== " (Curran
et al, 1996), Z} M E2] A, HFAAL, =, HE=7}
Bayo] A AFEEE B3 9SS Table 20
Al g1k
42 UHest AS

A AotEF 2 A5 vk A4 SNS
el vy East A5S $

3l 3EHAl th3] A
< AAlEte] 1 A3E Table 39 A A8 th(Baron &
Kenny, 1986). 3¢HA| 2] =AY zolEF7To] &5 7t
HAE FEFYol glolAs s IRl At B=.07,

=149, p>05). o9} 7+ AP ZAR AojEFrro]
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Table 3. The mediation effects of SNS upward comparison in the relations between contingent self-esteem and inferiority feelings

Pt e Unstandardized
redictor riterion ;
Coefficients 2
Variable Variable s ! R £
b SE
Stage 1 Contingent SNS Upward 44 13 18 34585k 03 11.87%%x
Self-esteem Comparison
Contingent . . ook o
Stage 2 Self-esteem Inferiority Feelings .29 11 15 3.56 .02 7.91
Contingent . .
Self-esteem Inferiority Feelings .14 .10 .07 1.49
Stage 3 NS U q .19 41.34%%*
pwar Inferiority Feelings 34 .04 42 8.55%**
Comparison

£ p 01, *** p< 001

213519 7(Shrout & Bolger, 2002), ¥4 ZA3}-= Table 4 o] A &S A H7] 98] A4 IAEAS AN
of Yep Rttt & Aol e Al 22 FFE 5,000 3191 M(Aiken et al., 1991), °]oll W& 22 2
° 2 AAste] A A3 7&@317% A7} 15019 Table 504 23 B 4= ok A T3] A2 oA

95% AlZ]| -7kl A ke shgl 7h2 .06 Zdgh 7k 25 SAA /E A F Ue T FAE
A FZE Qbell 05 E3HekA] 2ok SNS ZdaFr]aLe] F 223kA1 7] 22 AF SNS 73 aFHI L9k SNS ©] 85715 3
7l a7t BAFCRE Fonshs HASsITh 754 3H(Mean Centering) & 2 A8t T2 2 2
o2 o2 AAE] £ B B4 Adeiith 18

43 ZHEI H= A SNS RIS FAsI M, 2THAIZ SNS A
&H| W 9} SNS o] £E7]2 £935197, 394 Z SNS

SNS aFrla et d57ke] dAloIA SNS ©]§-F7] 73|t SNS o] 85719 Fe g IS FUEHS

Table 4. Bootstrapping results of mediation effects of SNS upward comparison

Indirect Effect 95% Confidence Interval
Effect SE LLCI ULCI

Path

Contingent Self-esteem
— SNS Upward Comparison — 15 .05 .06 25
Inferiority Feelings

Tabel 5. The moderated effects of SNS usage motivation in relations between sns upward comparison and inferiority feelings

Criteri Predict Unstandardized
riterion redictor Coefﬁcients 2
Variable Variable B 4 R2 4R F
b SE
SNS Upward 36 04 43 8.96%** 19 19 80.20%**
Comparison (A)
SNS Upward 22 05 27 4.90%%x
Comparison (A)
NS U .26 .07 34 27%%*
.. sage .
Inferiority  \ogivation (B) 0 05 32 585
Feelings SNS U ]
pwar Hkk
Comparison (A) 23 .04 28 5.32
SNS Usage rs 30 04 20.13%%*
Motivation (B) 22 .04 27 5.02
(A) % (B) 15 .03 21 4 49

wEx e 001
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o} ofell SNS &Rt SNS o]&-5719] F2aE 44 ZEE OPED HS
2 (b=15, p<00)Z TAIAOZ {5t on, o]
e Aeg e wstd AgEE fFosiAant A9 w7l Ed Aol A FFALAANA =07
(AR’=.04, F=20.13, p<.001). =35} SNS Abekn] w7} AtotE 7 G57He] AANA SNS o]&-F 719 A
57l mA= JIFHE SNS o857 FFo] 79 AN 2H8 3 Il p=30(p<.01) 2 F27|
HeHA 2dstty & 5 QUth e FelE o], PROCESS Macro 54 155 (H-ayes,
2O 2 SNS Al we d5ite] A SNS  2017) A}%é}cﬂ AES AANF A3 g=12(p=n.s)
o8& 719 TAAI} Fdo] oA YERE=A gl 2 uple 24 237F FoshA v Ao E gely
3t7] flshed, 22 SNS o] 85719 A& A Atk ool & A+ QI SNS o] &F7|= Qg =
7+ 1SD T o2 vhro] AuHESkTh o]of] SNS AaF dE il A5e AAISHA
H W ot 57l mAE FFEES AAFH R gels) AR AopEFgto]l dEitel MRl g FolA
| S8t ©edlAde] 712718 vekd T2 SNS o] &5 7|2 ZZH SNS A we] vz e} 7
Fig. 10 AAakdck 74202 B SNS AFakd] .o} =& AR 7] 98] PROCESS Macro 4 142 #4]
d=7ro] BAE FA TP =S R SNS o] &5 S 289 tHHayes, 2017). X713 zpolEZ7to]
719 et 225 718718 SRl AAE A SNS 73| E w7l 2 d57hel wA= a7t
5}e) &} tH(b=.33, 1#(351)=6.50, p<.001; b=23, #351)= SNS 0] 8E7] 34 W2 o2 A= stgon, 1
5.17, p<.001; b=.13, #351)=2.79, p<.01). =, SNS °| & A= Table 60 AAIH AT ZAR ZolEZF7 o]
F7] £F0] LS SNSAEH wIF D57t n]H| SNS 73] e] Azel wE o F=H(b=.44, p<.01)3}
= Yol St Ae gtk SNS a7t E53 2] &= (5=223, p<.001)
o] el npell wa}, SNS M| W7t ujzEd e R
AeS ot AFe & AUTE HEgF SNS A et
it SNS ©] 85719 “FoA-§-3}o]
55 A5l FE= JHb=23, p<.001)°] A CZ F
: T uee 22 EHE YeEE AL gt & %
s A5 ApobEF 7 SNS A3H| W E w7 eE &
) Sl S FIAL FAlel SNS 4|} SNS ©]&
. 5719 FE AL 5ol vAE A7t foly
' S Upwac Camparson ’ S onlgtt) o= SNS ¢ 8% 7] ol mek SNS
Fig. 1. The moderated effects of SNS usage motivation in relations dakaiae] g IS FovleiA At
between sns upward comparison and inferiority feelings = AL on|Eth
Table 6. Results of moderated mediation effects
St Criterion Variable: SNS Upward Comparison
b SE t
Contingent Self-esteem A4 13 3.45%%
Variable Criterion Variable: Inferiority Feelings
b SE t
Contingent Self-esteem -.06 .10 -65
SNS Upward Comparison 23 .04 5.33%%
SNS Usage Motivation 35 07 5.03%%
SNS Upward Comparison x SNS Usage Motivation 23 .05 4.53%%%

£ p< 01, *** p<.001
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Table 7. Results of significance verification of moderated mediation effects

path SNS Usage Indirect Effect 95% Confidence Interval
Motivation b SE boot LLCI boot ULCI
Contingent Self-esteem M-1SD .04 .03 -.01 .09
— SNS Upward Comparison — Inferiority Mean 10 .04 .04 18
Feelings M+1SD 17 .06 06 29
Table 8. Results of index of moderated meditation
Path Index e G 95% Confidence Interval
boot LLCI boot ULCI
SNS Usage Motivation 10 .04 .03 19
ZAE i Ee] §4748 AF5e Ielsh] flske A5 ApotEFho] @54l mAl= FaFelA SNSE
FEXE#) 3 (Bootstrapping)= A 831 2™ SNS A o]-§-atHA 7t Lot SNS ©] 857171 o
Rl e =0 P E3E SNS o] &5 717 =46t w ek s ah=A Slstaat ek A A o
= AE AFsAom, olel Table 79 A|AlskATh E SNS 3 aeE 205 AotEaitd 53t Aol
SNS o] 85719 s THOE HFHo v Jd AT 2= 713aL, SNS o857 SNS
o 3= SNS Zdakalae] =17 IHHEHE 95% A1 E el 53 7He] AlE 2T AR o et
TFZElA -01~.092 02 3l o] BAX R = o} olell ¥ yolrt 25 AelEFgto]l 53l vA|
folm &Aooy HEHwe] HHaE 04~.18, & GFolA SNS A nE E3 7P E AT} SNS ©]
A Hoh =2 TS 06~290 2 02 E3H5HA] oo} §5710l oal =d Aoty 7Hgste] AFE X3
SAAR] ol dS glskaith S SNS e o stk & A7 A#E Sokstd v 2tk
M7 2ol 4 SNS 0] &5 719 el whet ol mlst AR, 27 23218 277 ApolEF2t, SNS ],
A ZAETE e ongith SNS ©]&F7], @53 27 BA Ads 7HE AL
O voprt 249 w7 a3 A5 4529 =24 2 Uehstth &, 7F Wl o= shurt Frtskd o
H w71 A 4>(Index of moderated mediation)=, 7+ & HOlE L =7l oS Helthkes Zolth o & &,
Fot 2GS FEFst 3 A5 00] oY AL A= 25 AolEFto]l EokxIthd, SNSE ©]-8-31HA
ZrllA 05 Z3bekA o= W, = E w7t o At I FEE e stal SNSE o]&-38tal
sttt HFA 0w FE2T 5 AUtHLee, 2016). =HE 2 sk F71k JoAIH, @54 FUkshe Aot
7R Ao #2173 HF 2= Table 891 AJA = Atk =4, 271 AQ1Y 2R AelEFE E5ds
A8 Ao EH, 2HE wAFE 102E 0o 7HE BA O dFsi, L Alo]E SNS A3 wrF ¢hd
A 2 ZoZ YL O™, 95% 2127l A .03~.19 7R skaA Tk vhA] e, 2 ApokEFko] A5 AL
205 Xstal A ot FAFHSE Fostria 2 G5l 9F¥E S WA Hohe FE SNS 3aHH]
E7Fsslth o2 74 AtolEF Aol A5l WE Fol] AR TS £ ovjelth
A= Gl A SNS o] &5 7= £HH SNS AL of, 53 do] gle A o] ASHTH, =15
o] M7 Ede Fevletty A5 & Utk ArotEF o] w2 AMEES PP AR AbotEF 7ol

5. 4&
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