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T @AAo] A7AN AF T AAe vAE TS
shlEH], e BT AF el A FFel /9
AhHe e v on, o] F e BF AFET
of 94 AHY 9FE HHch sHARE g
Tl A% Aol 904 #AZE gled, ole
59 ARl FFe wyladE F3l AA AET
Aol ¥ v oz yehgth webA QIEdA ol A
= S wlE sk feide @ Sl
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AET Gl oW JEAS mAEA AR WA F
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3.2. it

e <1y 159 AT 2YS 1RO Agsgr

;D =
28 MY

H1
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<3J8 1> o7 =2

3.2.1. MEZNet &= o[0O]X]|
AH A ARG Z02022)S Pine & Gilmore(1998) | AA0] 22
wo R A A7HE tFeE FA A AY o)y
19H HAZ EAsth o288 AY, w83 A, 944
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A5 AAEY BHAE AAE ow|R 9} AbgE3
B AAZ7E o] AR o] st AlFTle] WA= JEgE
ATstaledl, 7 7HA olwA] B shmAlE "] fofst
Tl A FFE vHTh

7 91(2012)%= KepopT SH=rAlFoll dist HEo] Sl &
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o= SRMECl Bt oF3E Akl OAlE

FYAT: LAONOLY BTG FNOR

i

AT Amos 26 F-Eato] ol Jote} el 75
o] F ol <k 3>9 i FRlxelA F 7H o)
e gPdo R AFEAEE, vo] el A= 20t o
’d 10574(43.8%), 30t o}’d 858 (354%), 4od] ©] 50
(20 8%)°] Frofstaict.

W Gl 9ol A sk A& 16973 (66. 3%)i 7V ek
B 2 92 Qe ASE 49 @1.3%), AEW A=
(8.3%), 1% )3} 124(5.0%) 9 —/‘EO]S’iU‘r.

AE FEAME vlEo] 1417(58.8%) % 7]E 997(341.3%)
R} WUkt

A& Aelo] 0H(383%)E /M BWekew 1 HE A
TH T 4678(192%), A9 2 AEAe] 7} 367(15.0%),

=

6‘%

TT o
A 308(12.5%) s=°] 3Tk

= gl HHE

2zfo|Alot 120 50.0

=7t —

el 120 50.0

20cH 105 438

Lfo] 30cH 85 354
4och o4t 50 208

IE ofst 12 5.0

e M2 xshE 20 8.3
cist xfeh-& 159 66.3

CHEHY xjE-& 49 204

a8 oj oz 14 58.8
7z 99 M3

EEol 92 38.3

PN 36 15.0

= HEx| 36 15.0
i 30 125

HAFR S 46 19.2

500 O[5} 60 250

500~1,0002 0|5} 61 254

YA TS 1,000~2,000= 0|5} 49 204
2,000~4,000E 0|5} 30 125

40002 =2} 40 16.7

LAt THARES 500~1,000% olat7t 61(25.4%) % 71
werom, 5008 )3k 607(25.0%), 1,000~2,000% ©]&F 497
(20.4%), 40005 %3} 40'8(16.7%), 2,000~4,000% ©]3} 30
(12.5%) o] Stk

HAZRAT M18 FI32 (FA87X)

—_==

<% v SHAFY BT AFHE 245 flste] g4
4 QEAs Agns vt gt ARE ATh eAEA
< g a o s AR AALIE BT 055
U o2 yeht Aest ZAor fgEdrh2d s, 2014)
KMOARE 2#9] AdAS ERlstr] f8 AAlsk=dl 09
o A% vl dzeitk & 4 glom, & FAbeA= 0.949
2 ¥ otk Ifgleigen values)S 435 T4 1.0
Hrp 2 oefler FEHGA 4] 29 A HdEE
78811%% e F2880] 000002 A3 Barletto]
T AR QdEAe] Age Aow Artsgln,
<I 4> SO ElEty 2N
Q018 AENEN
HEHE HSAA|
1 2 3 4 | Gonbach o | Oom0ach @
Q2 e 2 | 832 | 243 | .303 | .209 934
QX M1 | 82 | 271 | 290 | 177 936 -
QM & 3 | 763 | .285 | .353 | .229 941 ’
QX A& 4 | 750 | 293 | 394 | .182 939
e M& 1 | 341 | 826 | 409 | .117 863
WA A& 3 | 333 | 1 | 315 | 239 866 877
X M 4 | 119 | 744 | 295 | 111 843 ’
e NS 2 | 383 | .727. | 226 | .231 856
e Ae 1 | 288 | 230 | .784 | .208 849
QSN ME 4 | 274 | 301 | 772 | 113 829 671
Qe & 2 | 337 | 315 | 770 | .167 847 ’
Qe A& 3 | 443 | 283 | 757 | .198 815
AlD|A A& 2 | 120 | 339 | 132 | .856 842
AlD|A A& 1 | 378 | 472 | 132 | 792 837 677
AlDJA #& 4 | 395 | 228 | 302 | .783 867 '
AlD|A & 3 | 402 | 223 | 321 | .743 812
92 4017 | 3362 | 3297 | 2933
SAMT ) | 25107 | 21012 | 2060 | 12083
KMO 949
Barlettz4& 3351.796(.000)

<% SE wAASFe FEHEFY B A 0E Q1w
SEts dupghk 9 afgke] AAdskal KMO#ol 0.897= <
33 202 el Barett 714 3 0.0009 FoF 55
o2 A3st AoR Yehyth
<E 5> OIS U E&ES ElgY 24
el WEIPEES
HEE= SEAIA|
1 2 Cronbach o Cronbach a

312 o|o|x| 2 8n 205 869

3= oo|x| 3 800 241 873

sk=2 ofo|x| 1 786 218 895 908

5= o|0|x| 4 .786 220 .899

sk= 0[O0|X| 5 .758 275 900
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SIME ol 1 225 890 920
SIEE Fojol= 2 246 888 920
SIEE Faiel= 3 207 872 926 939
SRS Folel= 4 204 854 .931
SIEE T0io|= 5 396 800 928
DR 3.981 3.751
EAH(%) 38.813 37.510
KMO 897
BarletiZd% 2046.541(.000)
4.3. HSEIEY I HEEIGY
<E & FWNEY BEAE AARE Falo 4B
uE AFEGY BHOR ATAYE A s
A ARGt BARFZEAS(AVE:  Average  Variance
Extracted) 0.5 ©]’dold, 18]3 7@ A1Z%(CR: Construct
Reliablility) 0.7 oldol® ZFEbAo] Q= 2oz #ud
T Ao, 2021) 2 ATelME 24 THEUG

<& 6> NEBEIEY 2N
eol & EBsi20l
¢l A= P AVE CR
22 & 1 915
oBkx Q=M HE 2 923
. - 834 953
A& QBN |3 3 907
22 M 4 910
s AE 1 848
mEszs! e AE 2 .900
w=H s 735 917
A& WA A3 3 855
ISA HE 4 824
U= A[E 1 705
OlEFK] QE & 2 .683
e ==t 652 882
HE QUE A& 3 906
QS A& 4 866
Aol #E 1 850
Ao Alo™ ®HE 2 .830
2 632 872
A& Aloj™ ®& 3 835
AloE A 4 689
$k= o[o|x| 1 79
i $k= ojo|x| 2 913
ofa[x| §k= ojo|x| 3 878 651 902
sk= o[o|x| 4 760
sk= o[o|x| 5 746
SIEE Fofo|= 1 929
SIRE Fofol= 2 932
R
;U%QIEE SIRE Tojols 3 825 750 937
SIEE Fajiel -800
SIME Fojel= 5 849
Model Fit X2(df)=694.986 (284), p=.000, x2/df=2.447, IFI=931,
TLI=.961, RMSEA=.076, CFI=.930, NFI=.921
General Significance of x2=(p>.08), x2/df<3, IFI>0.9, TLI>0.9,
Standard RMSEA<0.1, CFI>0.9, NFI>0.8
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A 7ol A2 AJo)7} Qlojok &

T 2AE Julshs @ Mow oetAAY, waF
A, dg4 AF, Avd Ay, s onX], sgE Tl
® 578909 AVE Al gho] AR & Zlow A
Tt} AP A0 et
oA APy w&H AY A= 0828 P =%
W O HZ2 o=y A Avld AF 0771, 224 AP
deA A 07719 oIk
<E 7> THHEIZA EA
oy | mex | wEm | an | m= | B2
Ay | Ay | Ay | Ay | omm | T
oy | a5
WSANAE 822+ 857
e | 77ie | 746w | 808
D | e | 7ese | erse | 796
siZopix| | 706~ | 659 | 616% | 720% | 807
__illii 574 .626™* 519+ 617 .652** .866

0<0.05, *p<0.01, **p<0.001

4.4, ATBE U IHNUS

<%

o pzupAA R BAANE el Zojn §-9
5 #glsl7] Yalx= AAMI(CR: Critical Ratio)E AHE-dhH=
o, B2 Adstus BE G4 At dolth webA b

U H4E= 712 E ) H59)

A HI, H2, H3Y H5& A= e
BF3E 2 AEk0] 05682 7 =9%al HI 0.351, H3 0.334,
H2 0.183 =olqleh 3kt o|u| A7} 4% Frle=ef vA=

Jge Ao v FREG & o2 Ykt

ATEE AR 22(dN=T33.455(288), p=000, */df=2.547,
IFI=922, TLI=911, RMSEA=080, CFI=929, NFI=877° % L}E}
U diAlz Aol ElE ik

<E 8> TZUHADE 2N
7K A= EE2 SE CR
< A " o
H1 22 M- 351 08t 4172+
812 ojox| : : :
DS Az
H2 0 183 .067 2,061
812 ojox|
H3 USH H(E> 33 104 2.996™
12 ojox| : : '
H4 Al0Jx Agi—> 079 116 684
12 ojolx| : : :
Sk=t o[o|X|~> .
H5 SpE majole 568 045 8.664
Model Fit | X2(N=733.455 (288), p=000, x2lcf-2547, IFI=922, TLI=911,
RMSEA=.080, CFI=929, NFI=877
General Significance of x2=(p>.05, x2Jdf<3, IFI>0.9, TLI>09,
Standard RMSEA<0.1, CFI>0.9, NFI>0.8

<0.05, *p<0.01, **p<0.001
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FHOET SRNE o= oF3F FUATO OAE

FPAT: LACNOI BAWS FHOZ

<3 ot ATRY ZHE Uehd Zew Faa, A4
o 2 aTE vepied a7 F9%EE Amos -
2(Bootstrapping) 5,0007] AMEE 78Tt

g olm|A= oA AR sFE s FAlCIA
Aa 0200p<0.00)7F 8oz 9lo] wizlazrt 9l
4 Stk = oA e %A AP s e
ANNE R 0.104p<0.05)7F 214 FEelA 2
v, dgA A s s dAlME A
0.190(p<0.05)°] FeA o2 vepgtt. o2t4 AP g3
Tl BAlA gh= olw|A ] gt T Aok &
Ak Al A dE FdE BANAE Fet 1t
AE7E Ak

ﬁ—‘

ay
EE

1 dlo

cof R O¥R Moo o
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fol

g2 gan | IEsd | ZEs
e
L:Tiﬂo:_—:;ililu . 267 183 04
® Eﬁ;’ﬁ; -_:TJ}HE— oo 524 334* 190
& Ii*ggg%ilgu . 199 079 045

0<0.05, *p<0.01, ***p<0.001

ATRFN T A 7k 2AENE 7] G5 o
2ARG7} EdAdS EE b s ARG F9lah
U ARe SRR UrE F9E vEawes,

=
7 7 Aol FRlE $sto] v EY S whAoR 85}
Sd, 24837 =E5 98 AHE 2 (Unconstrained Model)
.

(Constrained Model)& T-3F3ith. AHFE AT A<k

k%)
2,
12
H
e

29 FolAFIHCMINGS ZF7F 1174.9557 1185.538%2
Bdl zpol= 1058301901 froEo] p<0.05SE ERY
7o W2 2EFI} <E 10>320] FAFHJTE F F =
7F 2 2 A2 zpo] 7k SNt

<E 10> =F51 2E d|lw

NA IF RFI TLI
Model | DF | OMN | P | Lo | byiao | tho-t | rho 2
PN

- 5 10.583 .040 .002 .002 .000 .000
Hiet

Execution time summary: Minimization 0.77, Miscellaneous 52.231,
Bootstrap 41.717, Total: 94.025

HAZAAT M183 M32 (FA87R)

< 11> BEjolAote] 2AFAE woFL glid U
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Research on the Effect of Korean Wave(Hallyu) Experience in
Southeast Asian Countries on Purchase of Korean Cosmetics:
Focused on Malaysia and the Philippines

Chung, Moon Suk*
An, Eun Jae™

Abstract

Although many researches have been conducted that the contents consumption, called Hallyu, has a positive effect on the national
image of Korea, which leads to product purchases, there have been few empirical studies based on the experience economy theory that
connects to value relationships with customers. Therefore, based on the experiential economy theory, this research conducted an empirical
analysis of the effect on Korean image and cosmetics purchase intention targeting women living in Malaysia and the Philippines who
have experienced the Korean Wave(Hallyu).

As a result of the research, entertainment experience, educational experience, and escape experience had a significant effect on the
image of Korea, but aesthetic experience did not. Entertainment experience, educational experience and escape experience also had
significant relationships in the indirect effect of Korean image on cosmetics purchase intention. In the moderating effect analysis
comparing the two countries, in Malaysia, escape experience had a significant effect on the image of Korea, but in the Philippines,
entertainment experience and educational experience had a significant effect on the image of Korea, so there was a difference between the
two countries. The effect of Korean image on cosmetics purchase intention was confirmed significantly in both countries, but it was
greater in the Philippines than in Malaysia.

This research is meaningful in that it is an empirical study based on the systematic framework of experiential economy theory. In
order to maintain the effectiveness of the Korean Wave(Hallyu), various improvements in the contents that make up the Korean Wave are
required and policy consideration by the relevant authorities is needed. It is also necessary to consider each country's different acceptance

of the Korean Wave(Hallyu).

KeyWords: Korean Wave(Hallyu), Experience Economy, Korean Image, Purchase Intention of Korean Cosmetics, Malaysia, The

Philippines
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