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ABSTRACT

Objectives: This study aims to explore consumer awareness and usage patterns of local
food in Jecheon city during the COVID-19 pandemic, contributing to the establishment of
the Jecheon City Food Plan.

Methods: Surveys were conducted from July 24 to August 24, 2021, using a combination
of web-link and self-administered methods for adults living in Jecheon city (n=250).
Descriptive analysis, t-test, importance and satisfaction analysis (ISA) of local food choice
attributes were performed using SPSS Statistics.

Results: Participants prioritized freshness when purchasing agricultural products. The
freshness of Jecheon local food was the selection attribute with the highest consumer
satisfaction and could provide purchase motivation. Approximately 73.6% of respondents
understood the concept of local food, and 70% were familiar with Jecheon's local food.
Notably, 94.8% expressed an intention to purchase but held negative views on selling local
food in other areas. The need to increase the supply of local food to vulnerable populations
and public school catering was highly recognized. The ISA identified ‘affordable price’,
‘delivery service’, and ‘product information’ as areas requiring improvement. On the other
hand, ‘freshness of products’, ‘quality for the price’, and ‘support for local farmers and
economy’ were identified as attributes to be maintained and strengthened.

Conclusions: Consumers in Jecheon city recognized local foods as more than just
'consumer goods’. Our findings suggest the need for further research on local food
revitalization and more comprehensive local food planning to enhance consumer satisfaction.
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Introduction

ZZA3F T (Local Food, Local Produces)i= A9 oA A= AY 718 5AHE-S Sestheb[1]. 1930 #l= o &3
710l sArEo] Zal#] ¢kaf swlo] AR Hujsh= Ip A vl (Farmer’s Market) oA Geish=d| [2], EAF 7 24
Ao 7 AAE 2t 28 2000 ] ZRlolth, -2 AARA| A (HpEHnf) « Aol AR sakes 1 A YellA] A
ol o= mse- <1009 5 W7 AR= 1009 ‘4101]’\1 WA sARES AP R GAE QI o] % =4
FEO WA I wgrd 7}1‘4":]', A 5 A AAR HAH, X8, BA|, Abslel vl A= gk o] FjEA A&
7Fs et wPR A o2 FEUITH3]. =, HAC] FHH ol i*% At g FHITH, EAFEE AR A
AR EE 8T A, 11]7] s A AE she] Aed AAlR Fol AET7Ese s AETbs e AL - B8-S Ad
stal k= FEEW (Food Plan) 9] /g o® ghefisto] st Zlolot[4]. 20151 ek A2z eA] A Al
10071 TA)7F ek TA S A A ok ( 1lan Urban Food Policy Pact)S AdshdA FEEHY ZAF=2-50]
A AAZ Sdshe T @ A7 EAT 5], FESRS 1) A4S HAR ] 3 0188 ERet, 2) 2AFES F
Ao AR} A2} BFol|A] o]¢]o] % T UAEF AGAA L] MYG-e AP, 3) HA S EAE 353k, 4)
el tigt v el 1 7Hx] 9 T8 w4,

SUlelx= 20124 A& 94~r:fL°] HxE TAFELES A0z EYeigitt. 2012d 8x5dE 15
AlZFete] | 2020 554307 F7Feklar, 202200 1,200704714] gt 21 Folth[6]. 2 AFE Au
o] X]Oﬂoﬂfq s i*%—o‘ A% Adstar, i 2 FAZE BuE tias Edket s R1elA GAats] T FEE
st} [7]. FEAG ) A5, & 2271 Avfgo] e, AdAlE & 370 Avid-S 938k vk 20199 7€, 25099
FIVE % %75} ﬂ]ﬂiﬁ‘f‘Eﬁ%}_?ﬂ'ﬁ 20199 oJukE el ARIGF FE= A 7S] 2d 371€ vl mij&
09 S G, 20210l A AlSFakze] A 15735, 2022 dof] AHA] S5l i 55 F7F A
sto] =% Folth. COVID-19 “g8tellA] el &gef| tish o7} T7hshdA] Al A= 2021d5E Faad §] Ay
& agRopE A=, 1509 vl 5ol 2EFESL, v S do] IS FEs] Jsgstkar ok [8].

2AFE st A¥ATEe vl 2435 AR Wk (9], 243l v olal [1], g 2AFE
A3} 74 [10] & 27] A77F Q1L o] F 2AFE Auido] Mz o SfuiA x5 ZAF=0] gt An)x} <l
2 A1), 2AFE Au Anjzpe] Aeusa] A-[12], 4350 digh Anjxte] Fo % - W% ¥4 [13], 24
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FEO R BA [14], RAFE] AulA A2} ewsh Foje) sl v s G [15], 2AFE Auhge] Zes) &
QUL [16], AFE Lule] o719l §98 AT [17] Fol ol Folzirh, HYATo) th=wl, ZAFE Ln A= 4]

2t
AETE -3t sabes AR TE ol = Q7] wlitel A9 Saves AElaL, A9l Eeol Hral /1]
stoict. 2y 2AFE Aol tjsh ANzl BE T QAR TEE X e Ao 2 el 6], 2EFTe] st
A QIS T ES SAshs Ta% a9lo] drk[15]. COVID-195 #omA, 2 2h]A1e gike Tljds
o e elli= 2 i E7E el 9tk COVID-19 EH%%‘S 2 e e el ddet WakE 7hAgkaL, Sl AL
4 A7) 2AR Q18 B B AFEe] 2ERl o R ms ERTH18]. 2AFES] AA AAS fls) A 9AE]
WA Q14 S sfetstar, ARl 7B e BAShs o] Bagt WAlgtal & ¢ Qlrk. ofofl 2 s AlHA] F
EEW R SIR o] dsho R AR 2Rl tigh 2nfAf Q1A I o] 8 FRkE ARk, AN 2AFEe] A
5ol tiet TRk} R B0 R RS vhefste], Ao FEZW Y ¥ 2AFES] S93kE A V|EAks
= &8st} gt

Methods

Ethics statement
The written informed consent was obtained from each participant. The study protocol was approved by the Institutional Review
Board of Semyung University (SMU 2021-11004).
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B ATE 93 AEZAR= A Ao AFeh= A0l 2534 thate® 20219 79 24U E 89 24U7HA F 329
F AT AEzAks giH g S o] ofEs COVID-19 78ks 1efsto] leﬂﬂdﬁ} g o _@P—E— g8kt vl

HAEARE AA] ofu] 1 QUEIY 74|, gt ARFUE 55 &dte] 2Askal $1% 4 (Korean Social Science Data
Center, DB. Seoul, Korea) & o]&-3lo] 2ef1deA A4 5 2Hdates silar, 93l & A3 245 AAE3
o tfAZARE AlA] 2435 A} B54age] J2E Fste] Aujts o] 88hs AnjAkE gl e R 24717194
AREZARE AATBIGITE sk At dA s A7 Ake] ARIE ] AT FolabEelAl thE Fofrks Avlivhs wHo] W
(snowball sampling)& &85ttt Ui a vlgHe] ZEE Zo] o FE gkelsly FTskgirt A7S 923t & 253
3 29 S 3 355 AlLIg F 2504 (A& 98.8%)F HE WA ofl ARSI

2. INUY &
2 AT [6,13]5 Farste] 7Estar, ARAY 20988 o2 on] AEAkE 714 AF 4028 0%
TSI AR S AR (6ER), sk T RE (4R ZAKIAL, EAkE A B ES 13917t
A TESHOE ARG 2AFESE U 24500 ok Q1A T (), AFE AP o8 @ (3
D& ARl o, B Ao 22FE Al Ul =AY Al Avljell tigh Q14 (22%) 2 242t -23E 231744 F-ofsto]
AL, ARHA 2AFEE FMAT W 32l a5 Shdlel] tist <14 283 247} 53 AT o= Al

o]
oh 2AFE W 2AFE Avde] Ay 18856 o £ - UEEE 94 Auvow 2l

»e % on

3. SHEN

ZA} AFg= SPSS Statistics (ver. 20.0, SPSS Inc., Chicago, IL, USA) & o]g-3}o] B33t} A dRe] o
WAL} sAHE FlldlES getslr] flste] RIEEA 3 71EFAREAS AT B A1 2435 AF 2 Uit
AE o] that o123} AHAA] BAFEE ) Aokﬁﬂ% o FyFale] 2AFE FF o] ot ¢

O HUT 1
g} 3lo] Paired t-testE AT 2AFE0] AEiEA o tfgh T8} W55 1t 2fo|& #4317] 913l Paired t-
test2} ISA (importance-satisfaction analysis) S ©]-83}4th & A4 4294 52 P<0.062 AA3}9c).
Results
1. YEALY

ATV RS A-A AR F 250 02 AREAERS: Table 12 2. ldxl= ¢34de] 70.0%%112, 40-50u)7} 2
RS, AV R A A AT S, 3 B o 37.5%7F 491 ATSIC SRSl A9 T A
FARYSL F W A2 FA B0, BT TFTASS 200-599UA0R SHE 39 3hiisE A sirt.

2. MIMAIQ) AH|A] SN2 F0) Y5

APAA S AnjAre] H A FAE Tl WsS ZARSE Al Table 29 Zth w4 iRl < 1-23) % S5
7} 7P B (46.6%) . BB FAME TllH]S2 <11-208H1° (25.5%) 7} <21-308H1° (23.9%) 0] AL B]&o)
AL, Thy O 108l W]k (18.3%) O Vheksteh, 5abee] T8 v gt kst jguhErglon], m e
2] (15.6%), ‘“TH (11.6%), “HAZAZ(10.4%) <=0t} AE FojR]E A3 3 olf-+= <Hggh
(30.0%) WOz st A7 7P wokar, <58 (27.7%), 7WHIA (18.2%) 52 0% VFEbTE,

3. MMA AHIAS A 0) A ME|Z
AR AHAES] A4 SAES sl AB7)ES 1-3597H TE-SHOR AR, 159E 34, 259
27, 359 1807 77 A4slste] w48 Ayl= Fig. 13} 24th o5 714 715 7R AT (2.438) & 7FE =
= A8 712l v o' <A (2.373), 7HA oin] F4°(1.723) 8ol 7H (1.673) o= ek

=
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Table 1. General characteristics of the participants (n = 250)

Characteristics Categories n %
Sex Female 177 70.0
Male 73 28.9
Age (years) 10-19 2 0.8
20-29 40 15.8
30-39 28 1.1
40-49 59 23.3
50-59 75 29.6
> 60 46 18.2
Residence Urban 230 92.0
Rural 20 8.0
Numiber of household 1 29 11.5
2 52 20.6
3 49 19.4
4 95 37.5
5 ormore 25 9.9
Occupation Housewives 49 19.4
Office workers 66 26.1
Managers 15 59
Service workers 47 18.6
Professional workers 21 8.3
Other occupations” 52 20.8
Average monthly household income < 200 36 14.2
(10,000 won) 200-399 87 34.8
400-599 78 30.8
600-799 34 13.4
> 800 15 59
1) Other occupations include skilled workers, agricultural and livestock workers, simple laborers, and soldiers
Table 2. Frequency, expenditure, and preferences in agricultural product purchases by consumers in Jecheon (n = 250)
Characteristics Categories n %
Frequency of purchase Daily 9 3.6
5-6 fimes a week 9 3.6
3-4 times a week 47 18.7
1-2 fimes a week 117 46.6
2-3 times a month 46 18.3
< once a month 17 6.8
None 6 2.4
Average monthly cost <10 46 18.3
(10,000 won) 11-20 64 25.5
21-30 60 23.9
31-40 37 14.7
41-50 23 9.2
> 50 21 8.4
Place of purchase Hypermarket 144 57.6
Local food store 39 15.6
Supermarket 29 11.6
Traditional market 26 10.4
Eco-friendly store (cooperative, green village, etc.) 6 2.4
Online shopping 4 1.6
Others 2 0.8
Reasons for store selection Convenience of location 76 30.0
High product quality 70 27.7
Proximity to residence/workplace 46 18.2
Variety of products available 27 10.7
Affordability of products 15 5.9
Hygiene standards of the store 7 2.8
Availability of delivery service 5 2.0
Other reasons 4 1.6
No response 3 1.2
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Fig. 1. Consumer criteria for selecting agricultural products in Jecheon. The results were generated by considering duplicate
responses up fo the 1-3rd ranks, awarding 3 scores for rank 1, 2 scores for rank 2, and 1 score for rank 3. The average score for
each criterion was calculated using these weighted ranks, and criteria are presented in the order of their highest average
value.
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4. NMA 2HAS 2HTERE A LT S QAL A0y

AP} A abEo] Q1A SHE R AFE #-59] 4= Table 39 2ttt SHA] 73.6%+= ‘ZAFELLE 5 A9
X Bakel HARE g A ellx] Lnlete] S Bashal, Anjatel Ao Akt B A|E7Fs e de RSk
ZiolehaL stk i, A A (18.6%) & Al - i A ket Q1 g WjolA Aatel= wrelE 4nlsh
© 20 Hs AL 2R A HE A E S5 (6.8%) 0% S HEkIT

AR IAE] 70%+= ARA] 2AFEE <Qbebar siglar, S9ARe Ad=r (84%) = ZAFE Avid g il Q=
o7 Yepsth, 5, AA GellM A= BAFES e oS A A, A dbdAte] 94.8%7F 7l ol @k
of = Ao® FAA FHE UL, 4%= THAIN O, A S AT

Table 3. Consumers’ awareness and intentions regarding local food purchase in Jecheon (n = 250)

Categories n %

Perception of the meaning Cppsuming local produce to protect the environment and promote sustainable 184 73.6
of the local food living for both consumers and local producers

movement Consurming locally produced food within a city or living area 34 13.6

Partaking in direct frade of produce between producers and consumers 17 6.8

Consuming all food produced domestically 9 3.6

Focusing on agricultural produce from a specific region 6 2.4

Awareness of local foods Very knowledgeable 48 19.2

from Jecheon Somewhat knowledgeable 127 50.8

Neutral 52 20.8

Not very knowledgeable 19 7.6

Not knowledgeable at all 4 1.6

Awareness of local food Know 210 84.0

stores in Jecheon Don't know 40 16.0

Infention to buy local foods Very likely 123 48.6

from Jecheon Likely 117 46.2

Neutral 10 4.0
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5. MIMAI AH|Ae 2HFE KUY ©|§HY

& Aol Fof g ARA| o 2nAPE 2AFE A o] gsks Wl % AR At g 13] o (29.2%) = o183}
= A7 7P wsken, teow g 2-335](20.0%), 7 1-28] (19.6%) o= UFEbtth. AIRAS AnAt 2455 4
e o8k T8 o= AR (38%) kL S HE A97F 7P WokaL, A1 AARES ek Ew (14.4%),
712 tin] 247 (13.2%) 50 Yekstth, whdell, RAFE Al 085k ¢k ol widel 717 B8 (26.4%)
Y TR TFeHA] 2 (23.6%) =0 WEFHTH(Table 4).

Table 4. Consumer habits and atfitudes fowards local food stores in Jecheon (n = 250)

Categories n %
Frequency of local food store use Everyday 4 1.6
5-6 times a week 6 2.4
3-4 times a week 6 2.4
1-2 times a week 49 19.6
2-3 times a month 50 20.0
Less than once a month 73 29.2
Not af all 62 24.8
Reasons for using a local food store Product freshness 95 38.0
Enjoyment of consuming local products 36 14.4
High quality relative to price 33 13.2
Reasonable pricing 25 10.0
Convenient location / accessibility 8 3.2
Other reasons 53 21.2
Reasons for not using a local food store Inconvenient location / accessibility 66 26.4
Lack of product variety 59 23.6
Unfamiliar with location 35 14.0
Low quality relative 1o price 7 2.8
Unreliable products 3 1.2
Other reasons 80 32.0

6. MMA| 2HEE NOF W Y Bt A|Y 2HFENF X £ AN NF THOjo ook 214

AR ZAFE AuelA] Ef 2o RAFES ALY e T §715 AlES llshs bl gk AR
9] Q1218 Table 59} 79Ut} AN Z2AFE Aufdo|x] g x| 2AF= o] I Alof thale] SHA12] 34.8%=
YAl oM, F4 (43.2%) A2 Q14o] FA (22%) Kt wekth. A=3lste] E48 Ay} Ht 4= -0.2670190
t}. sk —?% F71%E A B oA deie $EA2] 34.0%7F THA0I oW FAH A S (46.8%) 0] F-
A1 S5 (19.2%) Kot Wttt Arslsto] EA3 A7) Fit 4= 0,408 2.2 tha S8 Ao lnh Ao 4%
= Aujgolr Ef X ZAFE AEF-S dllshs d] thst Ay =904 F71E AlE djjol] tist H Aol st Al
219 ARRFE2] 142 BAIA O Z fou|dt Zfo| 7 Sl Ao Z ek < 0.001).

Table 5. Awareness of the need fo sell both domestic out-of-region local foods and imported organic products at local food stores in
Jecheon (n = 250)

) Selling other domestic regions’ local foods Selling imported organic products

Necessity
n % n %

Very likely (score 2) 21 8.4 49 19.6
Likely (score 1) 34 13.6 68 27.2
Neutral (score 0) 87 34.8 85 34.0
Unlikely (score -1) 73 29.2 32 12.8
Very unlikely (score -2) 35 14.0 16 6.4
Average score -0.26 = 0.05 0.40 = 0.03
P-value < 0.001

Mean = SD, P-value by paired f-test
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7. MENS AHIA FHO{YT R FFFMCI ZRFE FF A0 U2t ol
AHAA S v Als ZAFEE F AT 9 ofglo|f5] - stugael aagh) & F a/de] diste] 242} 92.8%, 94%
Z g FAACZ A= A2 YELTH(Table 6).

Table 6. Perception of local food supply expansion for vulnerable populations and school meals (n = 250)

Expansion of local food supply Expansion of local food supply

Necessity to vulnerable populations to school meals
n % n %

Very likely (score 5) 113 45.2 121 48.4
Likely (score 4) 119 47.6 114 45.6
Neutral (score 3) 15 6.0 15 6.0
Unlikely (score 2) 2 0.8 0 0.0
Very unlikely (score 1) 1 04 1 0.4
Average score 4.32 = 0.67 4.38 = 0.64
P-value 0.378

Mean = SD, P-value by paired f-test

2T — T [
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8. MMA|Y AHAY 2HIEL O 2HRE AN MEISHO| Dot 2 X IR
ki I= Table 73 2t} 24FC 4l
80 oz Fo ko vl =T} v
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5 R =4 — = (<]
19} 2 2AFE ‘;‘ 2w e] %BE CRESRE @S e AR A, A WS Al 2718,
Ao AARE 402 B0 Aol TojRh, S AE AN BET PEEE 12 § 57IAE AR BE 3Ee

A 07 folulg 2o/ A

Table 7. Importance and Satisfaction with local food of consumers in Jecheon (n = 250)

Importance score  Satisfaction score

ltem A) ®) P-value
A Freshness of products 8.78 + 1.72 8.45+ 1,73 0.061
B Ease of visiting the store 7.89 =210 7.18 = 2.20 < 0.001
C Affordable price 8.14 = 1.86 7.65 = 1.95 0.005
D Quality for the price 8.44 +1.73 7.88 £1.79 0.001
E Purchasing unit (packaging unit) 8.03 = 1.81 7.68 = 1.82 0.035
F Variety of products 7.66 = 2.25 6.89 +2.18 < 0.001
G Producer information 8.45 = 2.31 8.03 +2.23 0.012
H Delivery service (e.g., delivery app) 8.18 = 1.75 7.60 = 1.82 0.001
| Certification mark (e.g., eco-fiendly, organic, animal welfare, etc.) 8.47 = 1.86 7.95 + 2.06 0.002
J Product information 8.12 = 1.71 7.67 =1.91 0.010
K Support for local farmers 8.69 + 1.87 8.26 + 1.93 0.022
L Contribution to the local economy 8.61 + 1.66 8.24 + 1.96 0.051
M Communication between producers and consumers 8.37 +1.63 781 £197 0.002
N Trust in local products 8.64 = 1.78 8.30 = 2.10 0.035
O Pleasure of consuming local products 8.43 =1.70 8.23 + 1.80 0.231
P Confribution o reducing environmental pollution through local consumption 8.33 = 1.80 8.02 = 1.87 0.083
Q Contribution to the global warming problem through local consumption 8.09 + 1.89 7.87 = 2.00 0.246
R Feeling distinguished from others through conscious consumption 7.93 +£2.08 7.75 + 2,04 0.371
Average score 8.23 = 1.86 7.80 = 1.96

Mean + SD, P-value by paired t-test
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Fig. 2. Analysis of importance and satisfaction levels of selection attributes for local food consumers in Jecheon. Red circles: high
importance and satisfaction, green circles: low importance and satisfaction, blue circles: high importance, low satisfaction, and
purple circles: low importance, high satisfaction
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o, ZAFE Augs o] 8ok ehethal SRt 2nlAke] A, v ARt T uk A ow o go
L, 7HAo] nlgk g T8 ol SAUTH6]. + Aol AN A Auide] o] Woj A o] 8o
FRe A A #7E LA, ATHARL Ak Tl vheld o] B5ah7] wiite] o] 8-814] eheral fef AT o} fAReE A
& &5 ol oloh e St eat Ao Aide] et 5 2AFE s ANET o dH o ue
of & Ak oz ket

Aol 2dF s 2ugel B gAkEolth 29 shbe ks Aol thsho] anjak Q14E 2AR A3} B
A A R Q) st dhofel] thEh Q1 /14o] v Artar BusigliEd| [6] o= 2 Ay atels Aol 7t
AT, & Aol ARA S RRIAREE At 771 Aol shflel] digt A.e/gel tistoli= 0.40H I AXIRE, BF 4
ZAFE o] oAl theliM = -0.263] 024 oA B whekaL, ol 1hell frol st SA1A Aol gelso] AR
T AR TEEAT o= 2AFEe] ot A s Kool Ak FAkE S FFehs S0 o Q7] wiie]
B} Ao 2AFE dolE A 0 QIashs 2o AbnEnt. Tefu X ojuitt aif-o] Eokvt 715 339 Aol Gl

Holk 53], A=A o g AP =S Ao AMEE FHdshs ARjle] SiE 1 =, B stuad] AAE
AAE Fadhs 22 ol A A 07 Ao el A Brkd RS stugAel ¥ashe vlgel T7kshal sle 4
golet[25]. ¥ AgellA AHA] LRSS Aol Ak 2 AFEE FoplSolu ool shugel gEee] 2
Al disl] sl S A 0% AAshs 20 ARSI o5 ElE &% A9 U FEE/ A3 SlolA ¥
= A5 0% gushal, 83l Fod sus = =

1o,
o
)
=
I
kr
2
2
ook
o

Agolold ZAFECl st Mo e, AF L, ofelils, 3aAoA, Aee] dEe Ao
Sholth[23]. tigrkEst 2AFE A A tld o 3 Ayt 7hA o] it
ol thek w4, o] 82l d, A=A sl thet 2n|Ake] it 24 949 Faie &
o] n) g vfeta} 2AFEC] tigh QIAS wAske] Al o] SE qbHshal A ZAFE

3ol 2 ~
o) W stk algich. wAF =l chet o) wg3) o) Gt RAFES o) g vl YL T FRB 291 [24]
i 5]

%
-

rlr
>,
2
kr

WSES AR 29} A 20AES 2EFEA 2 0
Aol BTk 4 o] FRSIE MEETt S Y0 48]

=T
A7) ke R MEEL Bk zARE 0] dAATSL fARE AL Holth B ATA AR A 20|25 S 2AFE
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MM 2HEE0f Thiet AH|AF 1A

Hel 7t o= Fegrozs A
Qo) 2AFES BaAL

<} 31 S AHA] 2AFCE =)0 1]
ARzl A ARl 71, 2Rl —Zr‘f HH*HH]* A=l i@%E & e ApEAd el gt A RAlE 9 SR E o)

ol s} go] ZAFE= A9 %1“94 gl H% °%HW 0:?—_ ?3494 Aol %ﬁ&ﬂ% 20| OMEP Ao o AAER}e} 2]
kel BAE skl A1 Al 8] AAE B3Rt 3ol
Ao s 4= vk u&%&lv}.
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& A= COVID-19 &ellx Al Ao A2njakz0] 24F=0 gt Q1249 o] §A S THOZ A 2413 A3t
ol dntstato] s atroli= Algbdo] vk 1eu i s the k2 ARel itk S, A9 =S el 9l
olr mAFEof thetk Ao Anjke] Q1A FAR= FARIE, & AR A AL AnAE2 RAFES AuE At
& 1ol of7|aL glon, X o) AaaE Wil gk AlEE S, A A9 SEEAE 24 skal itk A
Ae & ARl &5 SHlAbEe] sk Qe A i eAs dystar, RAFE 1f9 4 - A3t easS Y

T a4

S ARAARIT 2AFE0] $AYshs 52 2UFES T A ST w9 A9AE] 9 e SAE
o7 ke

Conclusion

Ao FEZW Rloll ol 2AFEof tigh o] Ak Q14 AR Aot & A5+ COVID-19 HdY]
o= QIgk o] ZEl4, @A Aot E78kaL, A|AALS] ARAEE: 2AFES QS Fhks 1L ol ® o17]aL 9l
o, A9 AR WL AT AlEE E71H, 419 A2 $EEAIE JAEkaL vk Zle & 5 ASITE 5 4]
AREo] QIAskAL 3l T4 Qs sk, 2AFE ] 14 - A5 Q5SS THARIG 2550 &

= T AETE FA A AR O e SR e SR ke
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