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Abstract

This study aims to validate the user experience associated with the personalized recommendation systems of
fashion vertical platforms. The investigation focused on women aged 18 to 30 with prior experience using per-
sonalized fashion recommendation systems. The collected data were analyzed using SPSS 26.0 and AMOS
26.0, and the outcomes can be summarized as follows. Firstly, the diversity and usefulness of information qual-
ity exerted a positive effect on use satisfaction. Secondly, the affirmative impact of the reliability of system
quality on user satisfaction was established, although stability was not confirmed. Thirdly, the study identified
a favorable connection between ease-of-use of service quality and user satisfaction, while the influence of tan-
gibles was unsubstantiated. Fourthly, the degree of self-reference was found to have a positive effect on user
satisfaction. Fifthly, a constructive relationship emerged between user satisfaction and both continuous-use in-
tention and recommendation intention. Lastly, there was a significant difference in the magnitude of the effect
of ease-of-use on satisfaction according to self-regulatory focus. The findings of this study hold the potential to
enhance the explanatory and predictive power of the field of consumer behavior within the novel shopping
landscape of fashion vertical platforms.
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HELE HEokaL glom, A At A oA & g o -5 KRsto] o] 24 - AA ] 279
=9 S wol7] fI%t theket kmgo] o] o] A A EE 5T FR7F A
L 9 Th(Jung, 2023). olef TrEizte] ZfQlet A AH o 3 AR A
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MM HEIZ ZSHE HCIgL FHAIABO AL AT A& 0l &6t AR-XPIIXEEXEHO| X EG -
HEZ S A OoF £S5 sk oA il 2021). 20| 2}9] 3ol *ﬂﬁﬁmh”ﬁﬂw HEZ
3t FRA~F o gt whFolEte T2 BEE EAE2 Y 7t e HF o7 A sk R E
sto] e, H2-& 45k ot 37 A3 9l AgstaL, ZRE 53 7S TN AR AT S F
o] 27| 2 A- 2 of| what Zpo] 7} & Aot whekA ZFA171 3L 31 &) /82 A|-5-FHek(Shin, 2023).
2 At 2HATE RIS A A Y 3 o olggt HElH ZE F /MY FEE EoFF o
A AzFe 4= Qe A - A7 327 )1 U g o=, 9, o4, 20-30,40-50 5 574 17
SR A A Fof| gk ghEof m] 2= ol A A7 24 = AFe oheFet dj A v EE Z3E o] S
Zx o] oG A A-got=A] Lot 1A} gt (Tak, 2022). 54 W E]H ZHF-2 A5 22l 4235 o]
ofof] wha} LA A Q1 AFEA S vh3 7 2ol AF AZE| I E @ EZupAlaf 48 A v A9 Zho] Thd] 4
shATh AA, A e E SHEF IS A AF vzt 2P ES AddllsE A 2 4 EHE
o] 217k EA 2 Q1& FIgteh B4, /1St 4 A itk A 2 o2 4 A E 50, BAHEE FF6k
28 9] X Z+g F2 QQlo] AFEA} ko] n]X] & o AFo) A F= AL 7|20 & itk B3 AN
3o orolrict, A, Qs A A A" 0] 1}7) 2= Aol A W& AFE FAANFAL, 1A 2R, EA
7} AFEA}F gk o] v] 2= RS ool ok YA, AH 2l F A WE A LS 5= 5 Y A
3} Z2H A A= o T3t AFLA} TkE o] A o138} 2 H A 3lE Au|AE A5k A o] A o|th(Choi & Kim,
28] 0] R AL o) 9} 22 o o] n] 2] = o gFS B 2021). o] &gt s A ¥ €] Z Z20 Fof| A= B 600074
gtk oA, Q8 A 28 0] 2|2 EA T oo &g, BB HRHIT i fH| o] B
A7 327} REE o vl 2] = ol A A7 2 - 2 H 9 AL Gt 1 19F A o] o] A F3t $-7] 7} EobA] L 9
2 A 7INE gofrt, ok oA e ZRELS Anj oA BY H R}
E 931 COVID-19 o|Z& w4 A|#}o] £atel = A && AgstaL % l 9w d GOl Ex= AlET}
Ao 2 A HEEA FAAE 0 v e ZEo| g} AEZ QS| HEO| Fo] F&HA F7I8HA EHHA,
L A 2e £33 o)A o] Aux =0 tjst A SHES ARGt AV AlEE LEAY AT
23} 9 %S Foled 7] E 4= 9L Aol e} ool Al E 7 e oAt ol e
EARS dst7] f8) oy FAEFE2 o
L. O|=2X D& U i 7}M S Ao, o] F RIS FHAA” o= &
o B3t FHA AR S AlF5H7] A&
1. IjM HE|Z SaiZo| Ji oI5} EMA|AE 7H°J§}—T—Xd/\]i%!% A HEE ERF 5 F4A
AL WAL, A2, ool &2, Billt] FollA F8
HEH ZAEL2 ohefet e e o) AlES 5% At ek o' ARGE AL Qe JH1S; FHAI A
2 o 2 ghufjsh= A 2] g4, e elof, AE 5 & 2 sto| B & FE | BHAlE 2 AHgSh=t, o=
et 7He ] o) Al F-S AEA O 2 sk 3ol th o] apAo e YA, S sEA Y T U= Al
(Son, 2021). =7 #](horizontal) A B] A5 A|&-5h= o FI FARE EAE 2= AEES 45k 32
QI - o] 2eRQlgol A theFet Auj AL 7] WE7IRE g A1} = 7] & AFEALS] S E
= A F-skaL QIThH, B E] A (vertical) E30E-2 1] A & BE EAZ ol sl AFE Aol Al vl Stk 7R AL
go| 2 ufstA] Zgt EAAIGS AR B2y A g SAET THE A FS S5k A AR T4 o]
=2 H25tr Q= WA ol th(Pmg Knowledge Engine ZA3HE 7 o] tH(Choi & Cho, 2020). E3F -85 = ¢ o]
Research Institute, n.d.). B 9] T, Wi oll what o $- theFst Fe o] darEE
22kl &3 Adol A HEE ERHEFLR EYl= o] A5t Wl AEM 22, MDS=H 1} Te] 4]
AEEL 28 &7 A|FA Al2stdE 14 =8 Apupet A gk Al E 2 3 $Hg o] gt AR ARl
E AGst] el EA AF S AEH o bR e opoh gk sk e o] ggolets & 54 7HA7)
HEZE ¢fn]gttiJeong & Choi, 2023). &, B €| 2 &3 ool 7HQ1A HeFo] FE A= FejolAY, A&
ZOo EX A INZS A0 R Bl Au| A Z3 /go] ZFgh = lof] A ghet 33 A A8 o] th(Jannach
XZog =3 712 HZFo| AZE3c}(Asiance Insignt, etal., 2010).
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Hj-7] HA, o] 857 Heg A= Jﬂ7}El
Zo]th(Jeon & Ha, 2010). 2 3xz}2lo)| 4 9] &3
Au| A2 HIE 93t A0l A EA] EF A A,
), AR, AL, B QY T o' X*AEP“#
(Parasuraman et al., 1988) o|Z o3 AL eglo] Wet
of A Theket Fe| = AJAI =] Sl=T, Lee et al.(2002)->
342 B2 918 4B & Aol E9] T A1, A4
B7b A 2= A=A, ATEH= H 2 97, HH“
o] AEHo] A 5 A 3Tk Lee(2008)
Y £ 50 $FAL Au| A ZFA7} /K]7T—Z4 k2
42 Fol 2ulAolA AT A0S A Behs AT
%%H% e Aoisha, g7, 5l 24
3 Z3al ). o]ebzto] A ALS
o) a4, 40 AL, 94940
Yot} 632 qu A2 §HRE Bole
TH(Lee et al., 2002).
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1996). o] A& A}7| 2k Z(self-reference) 2t 3t} ulA|
9 Gl = A7) 29 7= AlFshe HAIA Y
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2 g ol =5 A7) Hirka stk
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L, AT el Htete AR daes FHALE
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| = R i i=

o

AR T
=

et 7915} 58] <800 gk 7] 224 AL 8 A
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SAEA, T Lok A8 R o] A5 A1
%, 220 o mg Y v A A% Abvf w1
A st
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ofLf AH| 2, A LRS A& A ALE-SHE = Al 2l o]
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ot ol gy, g1 el P9 sk A2z A
0] 22 Q5] " o 2 3ol o]of 3= Q ¢lo]
tH(Chung & Zhang, 2020). O} x| u} 0 &2 Z=H A AH] 9
S| m i ALGA7} o] 43 A Eoluh Alu 8 Bl
ofj Al - A7} et YRI5 oJu]gir). LA
©% AFES AHAlo] Mg Aol Ui AUt
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& 93k 47 molu, sttt AZHE L AE
o] Juj %7]7} 9uFE CH(Werth & Férster, 2007).
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0.2 7 B AE TS SIS v, oz
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Aeka st Aol
SEEEESERDERENEE TR H-6.5 71918} 5204 25 9] Abg- 2|4 o] o
85o] ofn] Qi AuE EEUHE FL nlRe] 1 SA L abe AR A A E A 1
PR PEEEES ER R DEE L PPN Ehet Aot
& Aol Al b % 9 Tpo o] 91012 2 H-6.6 | Q15F 31 4| 229 o] £ o] Bro] ]3]
QESES ERP EE DR R R R T £ QR PR AGAT E A ek
o} 2N AL dule] Bele 293 AF 24 Holck
2 57] 913 el A A ) A 25e EAE 7] H-6.7 7918H 21 A) 228 9] 2471227} R o] w]
w2, N8k F A 28 AZHE E Aol 2 At G PR AL E B et
N2 AGAL o Bl G FAPEH A & Soleh,
G| A Aol A B 2 GG 0] A0 ol abE]u,
che Tt e Thae Mgt NIRRT
H-6.1 Q15 31 4] 229 o] thop o] wro] ]3] 1 d7ey
LGS PYEH AGA7 U 2 A ek
Aol B AT Aelet FuA2ge) AzE FRacl
H-62 74918t 2 AA 29 440l BE X 0B YREY, AAYEL, AulAEALS Aeks,
LA AR AGAT E BA R AR me} W) ALE A kSl e JaEe Shelsh
Aoltt. 174} ST Eo ARG WO FHA| AR o] A&
H-63 7§98t 2 A 209 Qg ol WHE nlx AR, AN AW RAYE] vA L GFS
Qe PHRAAGATHE BA Ve Awmolth mhuto 2 ) 282 e) W 7 &
Aelet. A Selstich. A7 Y-S <Fig. 1>} ek,

1 Perceived Quality ]

[Self-Regulatory Focus ]

Information Quality

Diversity

. Usefulness
% System Quality
c
8 Reliability
[=]
E} .
Service Quality

Ease of Use

Tangibles

Continuous Use
Intention
Recommendation
Intention

Fig. 1. Research model.
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2. MtEaE Y EAHY AHEALS] 2 E A B4 A2 stk &7

Aol A AHEE S TS AP ATl A AREEE

B AT A NEd BRE S R0l Ur ZHFRES 2 ae] 2 27, meksho] LA
18-304] 8] 0] & ALt o &2 stQlet s A vl % Th(Table 1).

ERFCE = oA AF 7HH LYY HEE EWE A FATHY EAo B3 22 ATtE e ¥

Fol A, N 1st FHAAEE A FEkaL glem, 2022 AL R ZA5L o, o] 2 A Qe x| BaFe m

| 64 71 AHEAF 91 E FaLsto] ool &, A7 5 AR A=(1=48 1A ek 2= A &

A 71, B t] 7} A A =] 9 th(Mobileindex, 2022). th 3=H Zo|t} 4=} 5=ul| & 18l 2 =45}
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gk,

Iv. 23 % =9
1. EE9 EM
AESHAY) EAS Au T A7 -2 18-194]7F

5.8%, 20-21 A7} 8.2%, 22-23 A7} 13.3%, 24-25A| 7}
15.3%, 26-27A] 7} 22.9%, 28-29 4 7} 18.4%, 30A]| o]AF
o] 16% Ltebe 0., 26:27 47k 74 phe A 0.2 3
AT SHAY 2 habelo] 45.7% 2 714
2 uFe AAshdon, shalo] 311%, AEA el
10.2% 52 & et nfx et o 2 2 5219] 47.8%
7} A 247, efl o] e, BT 33 Foll A AR
2 b4 wol o] §ahis R0 Lhehgtar, ool 2e)7t

38.2%, BT 7} 14%2 LFebyich.
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Table 1. Measurement items

Variables Items Related studies
1 Fashion products provided through personalized recommendation system are diverse.
Diversity 2 Fashion styles provided through personalized recommendation system are diverse. Kang(2021)
3 Fashion shopping mall provided through personalized recommendation system are diverse.
1 Using personalized recommendation system makes shopping faster.
. . . . _ Agarwal &
Usefulness 2 Using personalized recommendation system makes shopping more efficient. Karahanna(2000)
3 Using personalized recommendation system makes shopping easier.
. 1 Error messages rarely appear when using personalized recommendation system. .
Stability . . . . . Wei(2011)
2 There is no delay when accessing or using personalized recommendation system.
1 Personalized recommendation system is reliable. Y. R. Lee(2020)
Reliability Noh(2021)
2 Personalized recommendation system is trustworthy. Choi(2022)
1 Personalized recommendation system is easy to use. Agarwal &
. . . Karahanna(2000)
Ease ofuse 2 Personalized recommendation system is generally easy to use. Heo &
3 The instruction of personalized recommendation system is easy to understand. Cheon(2007)
1 The screen layout of personalized recommendation system is consistent overall.
. . . . . Lee et al.(2002)
Tangibles 2 The screen design of personalized recommendation system is easy to use. Lee(2008)
3 The sreen of personalized recommendation system is looks good.
1 I think the recommendation results of personalized recommendation system is related to my
preferred fashion style. Choi & Lee
Self- 2 I think the recommendation page of personalized recommendation system explains my (2012)
reference preferred fashion style well. Park & Choi
3 1 think personalized recommendation system provided products that match my preferred (2018)
fashion style.
1 Personalized recommendation system meets my expectations.
User . . . . .
satisfaction 2 I am generally satisfied with using personalized recommendation system. Noh(2016)
3 I am satisfied that learned to personalized recommendation system.
Conin 1 I will use personalized recommendation system more often. Agarwal &
Onunuous =, y plan to continue using personalized recommendation system in the future. Karahanna(2000)

use intention

3 I intend to use personalized recommendation system continuously. Y. R. Lee(2020)

1 I want to recommend personalized recommendation system to others.

Recommen-
dation 2 I will recommend personalized recommendation system to others. Yoon(2021)
intention 3 I intend to recommend the use of personalized recommendation system to others.
1 I tend to prioritize loss prevention over profit gain.
2 Generally, I focus on preventing negative events in my life.
I Lockwood et
Self- 3 I often think about how to prevent failure in my life. al.(2002)
regulatory .o . Lee(2014
focus 4 T am generally more focused on achieving profit than loss prevention. ee( )
Y00(2022)

5 Generally, I focus on achieving positive results.

6 I often think about how to achieve my hopes and aspirations.
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Table 2. The result of the confirmatory factor analysis for measures and reliability analysis

Stand. factor

Variables Ttems . t CR AVE
loading
. Diversity1 0.690 -
Diversity Diversity? 0.761 6236r+x 0790 0653
Usefulness1 0.677 -
Usefulness Usefulness2 0805 g 577 %k 0.784 0.647
. Stability 1 0.768 -
Stability Stability2 0.784 goppee  OB4T 0735
s Reliability1 0.882 -
Reliability Reliability2 0.883 1523400 0936 0880
Ease of usel 0.791 13.842%%*
Ease of use Ease of use2 0.843 14.709%** 0.950 0.865
Ease of use3 0.790 -
. Tangibles1 0.710 -
Tangibles Tangibles2 0.825 10.669%** 0.881 0.788
Self-referencel 0.753 11.491%%*
Self-reference Self-reference2 0.848 12.274%** 0.9 0.751
Self-reference3 0.719 -
. . User satisfactionl 0.836 -
User satisfaction User satisfaction2 0.795 14,6040 08860796
Continuous use intention1 0.837 17.655%%%*
Continuous use intention Continuous use intention2 0.860 18.412%%* 0.934 0.826
Continuous use intention3 0.857 -
Recommendation Recommendation intentionl 0.864 18.788***
e“i’n ' nii na © Recommendation intention2 0.935 21.119%#* 0942 0.844
entio Recommendation intention3 0.845 -

Fit: y*(CMIN)=315.777, df=207, x*/ df=1.525, p=0.000, RMR=0.017, GFI=0.919, CFI=0.972, TLI=0.962, NFI=0.923, RMSEA=0.042

£p<0.05, **p<0.01,

*x%<0.001

(Bagozzi & Yi, 1988).

tgog 23ngol Hdeld A2 93t
298 2185} 9 tH(Table 3). ZF H=0] T el

2Pl EAIE 2
of #7]€ Z- W

o) AVEZEo] 1 gt0] 13
4= 7b0) b A A B T2

::FQ&HE

oot

5} (Fornell & Larcker, 1981), &4 A1}, = ‘ﬂ—",\—ill

AVE g)}o] ZF
o2 ey

3. R mEol

22 7k0) FhAF 2 AFRA % A B R
et 2 sk,

IS

2 ATE AYA FEEYS o R H S

Ak om,

28 HEmye] AE A5k 2
(CMIN)=257.418, df=214, y*/df=1.203, p=0.000, RMR

=0.019, GFI=0.933, CFI=0.989, TL1=0.985, NF1=0.937,

RMSEA=0.0269]
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Table 3. The squared correlations and AVE for the primary concept

Variables (1) 2 3) “ ) (6) (7 ®) ©) (10)

(@) Diversity 0.653

2) Usefulness 0.048*  0.647

3) Stability 0.014 0.001 0.735

“) Reliability 0.113*** 0.222%*%*% (0.053*  0.880

%) Ease of use ~ 0.069** 0.160%** 0.289%** (.209*** 0.865

(6) Tangibles 0.146%*% 0.187*** (0.195%** (.195%** (.545%** (.788

(7)  Self-reference  0.040*  0.296*** 0.010 0.222%*%% 0.117*** 0.201*** 0.751

(8) User satisfaction 0.200%** 0.317*** 0.046*  0.466*** 0.281*** 0.291*** 0.401*** 0.796

Continuous use

(9) TOLIMES USE 017200 0.311%%% 0,012 0.254%%% (.183%%* 0.158%% 0.293%4%% 0.645%** 0816
(10) Rec‘i’]‘::g:t’?odna“o“ 0.164%%% 0207#%* (.025%  (.285%%% (.182%F* (. 171FF* (226%%* (.5%+%  (0.654%* 0.844

#p<0.05, **p<0.01, *¥%p<0.001

Table 4. Model estimation

Path coefficient

H Path Non stand.  Stand. S.E. t Result
coeff. coeff.
H-1.1 Diversity—User satisfaction 0.198 0.222 0.059 3.358%** Accepted
H-1.2 Usefulness—User satisfaction 0.185 0.198 0.071 2.606** Accepted
H-2.1 Stability—User satisfaction -0.022 -0.021 0.069 -0.315 Rejected
H-2.2 Reliability— User satisfaction 0.193 0.210 0.063 3.082%* Accepted
H-3.1 Ease of Use—User satisfaction 0.349 0.268 0.126 2.760** Accepted
H-3.2 Tangibles— User satisfaction —0.041 —0.038 0.110 -0.374 Rejected
H-4 Self-reference—User satisfaction 0.350 0.315 0.078 4.507*** Accepted
H-5.1 User satisfaction—Continuous use intention 0.944 0.813 0.080 11.729%%* Accepted
H-5.2 User satisfaction—Recommendation intention 0.943 0.739 0.081 11.603%** Accepted

Fit: ACMIN)=257.418, df=214, ¥/ df=1.203, p=0.000, RMR=0.019, GFI=0.933, CFI=0.989, TLI=0.985, NFI=0.937, RMSEA=0.026

£p<0.05, #*p<0.01, **%p<0.001

4. =G HE Aletach 1A PR Hrot oz HE
Cronbach's o0& &ro}& A3b z+7F0.70132} 0.745 2 L}

Nelst 2N AT A2E B, A7 REek A ehdh SR dEEEE 594 Aol
SA} G 7 A o A AHGARS] A7) 28 2 o) whek 9t HFA 0 Ao A Fag ou)E 2h= XAl
Uk g o) olrh YA AE7 YHAMOS U2 A F(Higeins, 2002)S SHlel] SlalA] 3
2608 B3 ChEHeh B4 (multi-group analysis) & A A2 ol o2 M W 2po] Zhe AL
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MM HEIZ ZSHE HCIgL FHAIABO AL AT A& 0l &6t AR-XPIIXEEXEHO| X EG -
skl 2423 49 42 -0.276 (SD=3.091) = A0 &2 FAE Q). oo Azt FHAI LS A
o] it o] Bt gkl A £1SD9] Zh-& AlAFsto] o] Fhk S8k gl A7 ol A= AR &L A48 gk o}
2 AEE PSR, FE TGS AL RHeR et 28 2359 Y& 58] =218k A
AAsto] 2 AT F4 o) AHESk T EHT & AFL £P =9 g S St B art Qlvk B3
A A, el g *—‘!(multlple group confirmatory AZA A FHE AFohe MUt F=HA 259 /-8
factor analysis)<r A A5} %131, <Table 5>of Leht v} 4L 7Fze A" A A= Aol Bag Ao
Q) Zho] )27k 2] Z}o] 71 17.419(df=16) = U A A p=0.05, =2 Ayzr=ETTh
1=26.30(df~16) 2o} Z-A Vel £ o] A5 =4, NA3; FHAI LY A AR EA F A2 A
Jol g rE AL st o] T thF T BAS 2 AHEAF REE O H(H) 9] FERFS v A= A S = e
e 2HAN HF AT+ v A TH(Table 6). 7l WO, PSS ARE AL T ol S mAA] e
13} FHA| 2| O] M| A F A of] Bt A HY Aoz vetytth 7199 13t F=HA A" o] W
‘go] ARGAL REEof| v 2| = FFol A A7 2 - 229 qretal A=) 7} 7 A A" o] AjFsle Bt A
Faol I PRI 28T Ad 1 Fo| ER1oA =Fo] Hrhal 2145, o] = AR}
2to)7F Qe A2 et g2 Jde) 45 W= S vA]= Aoz IF I sFA| Rk
7N RANS}; A AH) O] ALE- H 0]/ vhEof 3 &<l M5t FAA AR T E A RA| A" 3= g, &
FEFEE 7Hoh W, o2 Ao - 7f]ls THEH LU F LR A FE = AL FPOE A A
FRA AR Y] AL HOY 2 ko) f-o3 FFH S HS Ay 2A&SA 2Hg k] g AFEAEY A
7HA A Gk Ao = VEbgeh whebA] 7HE 6,571 ™ o A A AE] O] P A LS A A ZTE A o, H&E
=ik o] AutEE R o] % mHtY o EeA o] A9 ¢
2 wo] T E o] g7loll, kH Y P vt
V.2E 4 HHA A0 2 AY7tHET) wheba] fQ1S; = A A " of gk
AR F EdolL) o1, 375 Ao 4= A= E A
2 AT AF+AT g oF 9 A2 thS )k ZTt HUE F49 Z2nd HFS AASH] 9l d #E
AR, WA FHA AR o A REA F vhFAd d EREY AR AR AT A8 S8l Al
FEAAE AR TS A(H Y FFE A= AL el ek A= kA S =L Havt )
2 Uehth i e E S5 A 7He e | A, 7N A8} A 21 O] AU AFd 5 A H
o A thoFet &Y ET} wj A A Fo] AQAst FHA| A O AHEA REEO H(H Y FFS vA= Ao R
S 5ol AleE A, BT ohFst A E Fol| A = A SRIE o, P42 AR ol f-ou|gh o
S e AR E QA AT = U= FFHS A g v X A] gkt o] = QIS FHAI AR O 2 A
SEEE, AR TSR] QA FFS FE =2t 750l A A E o] Qlof, AFEA 7 HE

Table 5. Measurement invariance verification

Ve df CFI RMSEA x2dfr Ay’ (df)
Base model 898.895 538 0.806 0.087 1.671
Equality constraint model 916.314 554 0.805 0.086 1.654 17.419(16)
Table 6. Comparison of path coefficient
Promotion Focus (n=52) Prevention Focus (n=38)
H Path Path Path Ay? Result

coefficient ! coefficient !

Hes ~ Caseofuses 0.958 2.420% -0.007 0080 Ax*(1)=5.038*  Accepted

User satisfaction

%p<0.05
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S A5 AR ThEAES o] Tojyitk= 2 SHA L gtoh= A& AJARSICE HHH, o w22 A&
2 Hofzict wheba] st A A5 0] AREA} ol #3245 7|E gld M2 AL AMG O & QI
ol HO S =Y = e AFEH I upAY Agko] up st B335 A of o] &5ho] {25 A3t e
A" F 97} Qlka AzFE T shA Rk 7| Q13 = A UA| o2 Ao 2 AZFET T35, IS = HA| A E
2RSS Q= AEH oA, & FE A2 A o] 21Z+E FH a]lo] AMGA} HhE o vl 2= P o
HEZ ZHE YolA A= E o2 AFolu Ju A AR 1S AQg g E Ao A2 E X
FTYS AEHo| AR Ao} 9laL, st =4 A 2da7L F-951A] G2 A& UEyT o]
Al 2~Egke] pE sk S-S o] FaL QLA| of = FEEH vt A E A HOYA S A9
FEFS A A & Ao A7rE ) whaka] AE st st RISt F=HA ARG T2 A 2 lof gk Azt
H EHE ofo|dE E & &E-E 2% 3 glojok o] B2 A= A3t FHAIAH Y W& ol
I FAlof AFEALE] WS =Y 4= e YA o] o] Yotz A& ou|gtr}. whatA], 713 =2 A
ol LA 9] 7HHP—% 135 I 2 7} 91-& Aot} Aol Yz EH el gt A4S wY 4= U
WA, 27| A2 = Q1S 2 A A8 0] AFgR) ut o] 94 nhd Eojop & Aol 2} A2V H o). E1E, &
ol A+ %‘%k—% H| X A S 2 e o= 7 7120 AREAL TS 7Ho) WA A g AT
oI5} FHA| AE 0 2 A Fhe 2 AW} ALE-R}2 o2 Fek 2k 2pol 7t f-oJekA] gk Ao '
/g ol Fgtatof whek =HA AR Q] FA A Q] Q1A Ebutth A A 02 F g B A (1) duhd
olFoIWltt= A& ulgtct Qe FHAAHLS AE ERAT F A ke xpo|7p Ax| e F o7
AFSALE] AR o], 11, FEFa TlE BT SOh et Th ol= 7HQ1SF FHA| A F o] Al F 8= =4
=2 oS o Y A HE AT =, ol =1t RO A7|H 2 =70 ES45 FHEH LA =
2 AFLRO] AR o] F T} 422 H A1y} B NI FHAIAHE AHE 3% Zo] Aol ou| 2| E
L oApg e 74 0]1,]- 2)5ko]| H3}al x| ok A K 7} ERIoA & 2 Eot=t E2o] Hrh= 434 571
Ag 4= Qi AL ou|gtet whetba] 7)1 goA = £ UEAAE S U *&3746}7 oy = vzt
olof thgt 712 Q1 G| & A A= Aot B eto) = BF13He] BA &, ZH41 9] o] w2 & et = o
2 Aojtt. WA 718 UFAAE 4 Aok Azbst=t A 7]
A, AHER}F ThE0] - A A 9] X4 ALE-9] At Ao = et of et Avps Hek 7 AvA}
T, FAA LY FH o o {03 Xé(ﬂﬂ FFE WE Aol oo 7|22 =7 E A SR AR H
X = AL R ZRIEGT o]= A3t FHAI AR upR|eko g B A= 44|l A& 37 Q1 3 A B E
S ThA] o] AL, THE AlHE o A e 1A} she A SRE AR A Y ant A d s B3t
2|7} UEhEE o2 B 2= 9)ct ufatA] Hfols) = Ach= A, NSt FHA AR Y AR HdS §
A 2L ARSI QL W3 of| A= 2 7HA 3 A Hete d3FS A Sdstsiths HollA &
OHIE g A o] A AH HAH HES T3, o]of T2 A} 24 o7 ik ARl FHA AT 2 Ag ok o
42190 ol AL 3t X ZH ZAQ A9 AR &L B3l HRE Al Fst= 71 AA A Ao x|k
Bl G B3t T FAT vt ok A F ] G AHEAFEY] A ol F &k WA %
ARA, A3} A A" O] 2 7hE A, A7) Aotz SHo| thE Eoko] AlFH ot F e shrfal Q14
2, AFEA} k2 7ho] WA o A A7) 2 -2 - w2 At olo] A SHS s A HE]E FHE
2lek 74 gk o] 2ol 7} Qx| o tiFt =L AT N3} F=HA AR Y AR A A S AFsH Atk [
3t AT}, A H| A Z A 0] A 7 94 o] AHRA} EE o) o A 7] & A9 o] 22 gAtef 7] o gt
| 2= oA A a7} = Ao 2 Vet E A7 A U &5 A4S o33 Aok
o= A3 AFA A FF=H ) AHEA=EANA h Q1S AA, & A2 ZAHAAL7F18-304 9] o o2
FHAANAR Y AFE WYY S st AT H S, Sy E)o] ERlE AFA 1S dRtslstrlof F217F 8l
HSt 22 WEAE ol Fold = Uth= AS 9 ol B oj et 2819l 43 O] FEj7H 44|t 2 Mg
shoh &, g2 o] &8 Ast 1A~ o] %, teksl AP HE AT 2 S HEH EFo
d o] o] 8-5}7] 4%, A E, olalel HlE e o8 SAE AL Y= Al ol 7] wholl, B A S &
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