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Abstract

There has been an increase in the viewing of YouTube content among children and adolescents. This, coupled with the
popularity of live-streamed video content such as mukbang, where viewers watch the host eat, has raised concerns about
media addiction and the indiscriminate imitation of eating behavior. Therefore, there is a need for guidance on the
appropriate behavior for viewing YouTube food content to promote healthy eating habits among children. In this study, we
aimed to compare the patterns of the main caregivers and their children while viewing media and investigate the impact of
viewing YouTube food content on the physical and mental health of the children. The findings suggest that active YouTube
food content viewing by the main caregivers may reduce imitative behaviors due to passive media consumption by their
children. This study provides valuable insights by comparing and analyzing the YouTube content viewing of the main
caregivers and their children. The results can be used as a basis for the development of lifestyle-centered guidelines for
children. However, it is important to note that this study was conducted during the coronavirus disease (COVID-19)
pandemic when there was a significant increase in the use of media, which is limitation of the study.

Key Words : Main caregiver, children, youtube food content, nutrition, depression
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<Table 1> Demographic information of main caregiver

Variables N(%)
Female 135(45.0)
Gender
Male 165(55.0)
30s/Early 40s 114(38.0)
Age (years) Late 40s 134(44.7)
50s- 52(17.3)
-College 66(22.0)
Education level University 175(58.3)
Graduate school 59(19.7)
. . Myself 147(49.8)
Main caregiver
Spouse 148(50.2)
. Yes 169(56.3)
Double income
No 131(43.7)
-4.5 million 90(30.0)
Household income 4.5-6.5 million 107(35.7)
6.5 million- 103(34.3)
. Female 145(48.3)
Children gender
Male 155(51.7)
No 271(94.9)
. . Little 142.5)
Children depression .
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Serious 8(1.4)
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<Table 2> Main caregiver and children’s general youtube content watching behavior
Variables Main caregiver Children 1
Rarely 91(30.3)V 47(15.7)
. Average 69(23.0) 67(22.3) )
Self-perceived youtube usage 17.498*?
Often 94(31.3) 139(46.3)
Very often 46(15.3) 47(15.7)
1-2 51(17.0) 30(10.0)
Youtube usage days per week 3-5 128(42.7) 79(26.3) 9.130
6-7 121(40.3) 191(63.7)
2 235(78.3) 189(63.2)
Youtube usage hours per day 2-4 51(17.0) 88(29.4) 20.922%**
4- 14(4.7) 22(74)
IN(%)
Dxp<().05 ***p<0.001
<Table 3> Main caregiver and children’s food youtube contents watching behavior
Variables Main caregiver Children 1
. Yes 251(83.7)" 211(70.3) 5
Watch experience 21.190%%*2
No 49(16.3) 89(29.7)
Recommendation 63(25.1) 72(34.1)
. Real-time /popular 58(19.1) 46(21.8)
Watch behavior (N=251) 24 .837**
Youtuber preference 37(14.7) 56(26.5)
Search&etc. 93(37.1) 37(17.5)
Mukbang 72(28.7) 136(64.5)
(N=251) Restaurant Recommendation 60(23.9) 10(4.7) ’
ASMR &etc 8(3.2) 40(19.0)
Contents featured food intake Yes 173(68.9) 131(62.1) 11,3075
experience (N=251) No 78(31.1) 80(37.9) ’
. . Rarely 55(31.8) 54(41.2)
Contents featured food intake
frequency (N=173) Average 94(54.3) 62(47.3) 7.808
Often 24(13.9) 15(11.5)
IN(%)
Dxp<(.05, **p<0.01, ***p<0.005
<Table 4> Children’s BMI and main caregiver’s perceived children’s BMI
Main caregiver’s recognition
BMI Total r
Underweight Normal Overweight Obesity
Underweight 15(16.7) 1(0.9) 0(0.0) 0(0.0) 16(5.3)Y
N 1 75(83.3 98(92.5 48(52.7 1(7.7 222(74.0
ormal (833) (92.5) (52.7) (1.7) (74.0) 64 557D
Overweight 0(0.0) 5(4.7) 30(33.0) 4(30.8) 39(13.0)
Obesity 0(0.0) 2(1.9) 13(14.3) 8(61.5) 23(7.7)
IN(%)
Dkxp<(),001
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<Table 5> BMI grade by main caregiver’s food youtube contents watching frequency

21

3-6 times/ 1-2 times/

1-3 times/ 1-3 times/

Nl Everydsy week week month 6 months L1zt X
Underweight 1(10.0)? 0(0.0) 5(5.7) 2(2.5) 7(20.6) 15(6.0)
N 1 6(60.0 33(80.5 62(71.3 61(77.2 22(64.7 184(73.3
BMI ormal (60.0) (80.5) (71.3) (772) (64.7) (73.3) 23,5534
Overweight 1(10.0) 6(14.6) 12(13.8) 11(13.9) 5(14.7) 35(13.9)
Obesity 2(20.0) 2(4.9) 8(9.2) 5(6.3) 0(0.0) 17(6.8)
DN(%)
2%p<0.05
<Table 6> Main caregiver’s food youtube contents watching behavior by NQ grade
Contents featured food intake frequency
Variables Total 1
Rarely Often Usually
High 8(14.5)" 24(25.5) 7(29.2) 39(22.5)
NQ Medium-high 30(54.5) 26(27.7) 10(41.7) 66(38.2) B
Balance Medium-low 10(18.2) 35(37.2) 6(25.0) 51(29.5) '
Low 7(12.7) 9(9.6) 14.2) 17(9.8)
DN(%)
2%p<0.05
<Table 7> Children’s food youtube contents watching behavior by NQ grade
Contents featured food intake frequency
Variables Total v
Rarely Often Usually
High 10(18.5)" 18(29.0) 5(33.3) 33(252)
Medium-high 27(50.0 16(25.8 7(46.7 50(38.2
NQ Balance ) g (50.0) 258) (6.7 (38.2) 14.191*?
Medium-low 12(22.2) 22(35.5) 0(0.0) 34(26.0)
Low 5(9.3) 6(9.7) 3(20.0) 14(10.6)
High 2(3.7) 0(0.0) 0(0.0) 2(1.5)
Medium-high 7(13.0 7(11.3 7(46.7 21(16.0
NQ Diversity e (13.0) (11.3) (46.7) (16.0) 17.058%*
Medium-low 13(24.1) 18(29.0) 5(33.3) 36(27.5)
Low 32(59.3) 37(59.7) 3(20.0) 72(55.0)

YN(%)
D#p<(.05, **p<0.01
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