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Impacts of Factors of Tourists' Decision to Visit Korea and Their
Nationality on Tourism Decision Mechanism Using MANOVA
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Abstract This study examines differences in satisfaction, intention to revisit, and word-of-mouth
recommendations among foreign tourists, based on their nationality and factors influencing their decision to visit
Korea. The study utilizes the data collected from foreign tourists who visited Korea in 2021, including
information on their country of origin, factors influencing their decision to visit, satisfaction levels, intention to
revisit, and willingness to recommend Korea to others. While the survey data comprises a large sample of over
8,000 respondents, only 1,398 without missing values are used for analysis. According to the analysis results,
there were significant differences in satisfaction, intention to revisit, and word-of-mouth recommendations among
foreign tourists based on their nationality and factors influencing their decision to visit. Notably, leisure and
sports activities and distance from their home country are significant factors in making a decision to visit
Korea. Countries with relatively lower tourism decision mechanisms are Japan, Singapore, China, Taiwan,
Malaysia, Canada, Mongolia, and India. Based on these analysis results, this study presents strategic
improvement measures to revitalize Korean tourism industry, particularly after the pandemic.
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Table 2. Multivariate Test of Visit Determination
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Table 3. Effect Test of Visit Determination

Effect Value F o)
Intercept Pillai-Bartlett Trace | 938 | 7013.241 | .000
Wilks” Lambda 062 | 7013.241 | .000
Hotelling-Lawley | 15015 | 7013041 | 000
Trace
Roy’s Largest
Characteristic Root 15213 | 7013.241 | .000
Pillai-Bartlett Trace | .043 1.664 008
Wilks” Lambda 958 1.666 .008
V1§1t . Hotelling-Lawley o 1669 007
Determination = ,Trfiz(r? -
v's Larges
Characteristic Root 02 3100 000
e A

Dependent Variable F p

Satisfaction® 1615 081

Adjusted Model Revisit” 3.060 000
Recommendation® 1.948 026

Satisfaction 16000.402  {.000

Intercept Revisit 11147.040 |.000
Recommendation 17579.322  {.000

Satisfaction 1615 081

Visit Determination Revisit 3.060 000
Recommendation 1.948 026

4 R = 014 (Adjusted R? = .005)

b R? = 026 (Adjusted R? = .017)

© R® = 017 (Adjusted R = .008)
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Table 4. Multivariate Test of Visitor's Nationality

Effect Value F p
Intercept Pillai-Bartlett Trace | 922 | 5399.169 | .000
V\ﬁlks’ Lambda 078 | 5399.169 | .000
Hotelling-Lawley |}, 70 | 5309169 | 000

Trace
Roy’s Largest
Characteristic Root 11.780 | 5399.169 | .000
Pillai-Bartlett Trace | .153 3.710 .000
Wilks' Lambda 851 3.792 .000
) Hotelling-Lawley

Nation ’Trace 169 387 000
Rovs Largest | 1o 1 oo | oo

Characteristic Root
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Table 5. Effect Test of Visitor's Nationality

Dependent Variable F p
Satisfaction® 5.445 000
Adjusted Model Revisit” 3.751 000
Recommendation® 8919 000
Satisfaction 12067740 .000
Intercept Revisit 8188622  .000
Recommendation 13531.635  .000
Satisfaction 5.445 .000
Nation Revisit 3.751 000
Recommendation 8919 000
2 R = 073 (Adjusted R = .060)
P R? = 052 (Adjusted R? = .038)
‘. R® = 115 (Adjusted R* = .102)
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