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Abstract This study attempted to verify and examine the effect of screen golf course service quality on reuse. A
total of 300 copies were distributed, and a total of 247 copies were used for analysis, excluding 53
questionnaires with poor responses or many missing questions. Based on these results, the following implications
were derived. First, screen golf course users were mainly used by friends, acquaintances, and social groups, and
information was obtained through human and Internet, and empathy and reliability among service quality
affected the reuse of screen golf courses. When users experience high-quality services, they have high
satisfaction and high service quality, and they can increase the probability of forming loyalty and recommending
and promoting them to people around them. However, experiencing poor quality services can disappoint
customers and leave negative comments on people around them, which reduces the likelihood of reuse.
Therefore, in order to increase the reuse of golf courses, quality management, customer opinions and feedback
must be accepted, and problems must be dealt with quickly to improve the quality of services and provide
services that satisfy customers. Second, although the types, responsiveness, and certainty of sub-factors of screen
golf course service quality were not significant in this study, management strategies should be used to increase
survival in the highly competitive screen golf industry and reuse them by providing differentiated services.
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Table 2. Sociodemographic characteristics of screen golf
course users

(n=247)
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Table 3. Characteristics of screen golf course users

(n=247)
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Table 4. Screen golf course service quality average
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Table 5. Screen golf course service quality average by
sub-factor

(n=247)

T N | Haxg | Adg | 27 | 2FEF
FEA | 247 1.25 500 | 3.63 55
AFA | 247 1.60 5.00 351 67
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T | 247 1.60 500 | 3.23 69
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Table 6. Average Reuse of Screen Golf Course

(n=247)
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Table 7. Correlation between screen golf course service quality
and reuse
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Table 8. The Effect of Screen Golf Course Service Quality on
Reuse

(n=247)
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