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Study on Space Design for Metaverse Fashion Show
through Meta-Analysis of Literature
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Abstract As the digital fashion show developed through the pandemic period, this study analyzed the literature
on the digital fashion show and presented basic data for the design of the metaverse fashion show space.
Through keyword analysis, the flow of research was identified, and implications for space design for the
metabus fashion show were derived through analysis of space, models and avatars, lighting, and communication.
Through keyword analysis, it was possible to understand the conversion process of digital fashion show research
in the pandemic situation. Metaverse fashion shows can express stages, avatars, and costumes that are impossible
in the real world, but require design considering expressiveness. In the metaverse space, communication can be
thought of as a designer's value delivery, digital marketing, and communication with customers.

Key words : Metaverse, Fashion show, Virtual space, Virtual fashion show
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Figure 1. Collaboration between Balenciaga and Fortnite
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