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Abstract In the Fourth Industrial Revolution era, Al technologies, such as Chat GPT, have moved beyond
assisting to actively analyzing data and providing solutions. This research assessed Chat GPT's e-service quality's
influence on perceived value, innovativeness, and subsequent learning outcomes. Findings revealed that while
case of use and responsiveness weren't significant, safety and reliability were positively related to perceived
value and innovativeness. A negative correlation was found between trustworthiness and perceived value. Users
who saw Chat GPT as valuable and innovative experienced enhanced learning. The study emphasizes the need
for guidelines in deploying Chat GPT academically. Given Chat GPT's recent introduction, further nuanced

research is necessary.
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Figure 1. Hypothesis test result model
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