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Abstract

Reselling, an activity of purchasing high-scarcity products and selling them back at high prices, has gained
popularity among those in their 20s and 30s in recent years. This study examines the resell activity process of
the MZ generation using the online second-hand platform and its inherent meaning. Interviews with 15 partic-
ipants in their 20s and 30s showed that respondents have four purchase stages: being influenced by social me-
dia, collecting and comparing information using various social media, purchasing efforts, and post-purchase
behavior. The research derived three inherent meanings of resell activities: (1) means of self-presentation and
differentiation, (2) confirmation of investment skills and aptitude to lead fashion trends, and (3) pleasure of
consumption. Respondents indicated meeting self-satisfaction through public selfies on social media. In addi-
tion, they emphasized the empirical pleasure during the buying journey by collecting product information,
comparing prices, and negotiating with buyers. Our findings confirm the spread of resell activities from minor-
ity groups to enthusiastic youth. This study is significant for focusing on fashion products that attract attention
in the resell market and examining the respondents' consumption experiences from various perspectives.
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5} (Lee, 2022; Jeong & Chung, 2022), &3Fo] A gHEl
A& Fuist7] 18l 718 & F(open run)o]
2]l A E S5 22l ZEo] o3 A
W ol A L) A A3 7 2 Fhol Hol
53] COVID-19 A]7] 9] 48] }3h= 25 w2 7|
Abol A = W1 317 o135 +=1) Kim and Lee(2021)=
COVID-19 e © 2 915t 2ekel 7 ef o] 2437}
vl 5o 8} Rah sv] Aere] WehE 7}
ATl 2ok of| & Sof vt A o 4%tz 2
Holut &E=0F2(Soldout), 2]&(Reple), SEFAL
(StockX) 9t 22 S a1 Al 2ehQl EeiFo] A 4
A aad EAEE LA 5 YRS
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T ofg] W3S 7} 9 71 9l th(Ryu & Lee, 2022).
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Al O] RS AT dlolE Aty 2l F59
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3t Atgl AE7F 35 o] 2tH(Byun et al., 2022; Choi,
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2|0l 2t o] o] ‘Re’@} “Sell’ o] FHg o] o] 2} EAL
ojm 7tA 0] 0.2 Aot o 4E L FaEOL} 3

T AEE Ag F o] & thA] Eut= P9 E et
(Lee, 2022; Na, 2022). 2]l o] gh= 3 9| H ) 2] up7ll
ojuf Mz, oM ES =& Y& A A FH Y
‘Resale’ o] 2t= -§-01 7} 3| AHE-E| 7] &= ghth(Jeong &
Chung, 2022; Manaher, n.d.). ] €0}= 48] E3}E X
A 5= Al 0] 220209 COVID-19 #i g2 1} 37| &
A= 7] A FF o Bt AlEo] A 7]7ko] A
$maju| g’ 4= o] WA sh= Al o 0] & Eah= 3
5 A FHKim et al., 2021). AF2] FHJ 2 429
2 E 49, Eo] o= ‘wegrolth g1 glo]
SAEE LS glvke Hol dlld A Bl i
Al 54 olth o 7] A 214l Al Eolgt Ax AZH
H A (Starbuks)of| A Trulj st 4 T S-Z(goods)
HE ofe} ZARFo]| = A FAIT o|HE A E, 27
= ol S018l= 3 AN 28 A, 2L A &5
A A E A4 T2 FEl o] 2V 7R AE P A
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| oA Fofoll A Q17 9l Al AlF-2 Lol 7]
9] 2UAZFZIF s olt}. ItA o= upobd A
o] ZFet A anjR; Apolof| A B EH Y Al EE
Lo AU 28-S BH o2 A= gle
LH(Lee et al., 2008), 2| Lol = A4 mjt] o] of A 3w A
S B R0 219 AErYS ¥ sk F7H S
Yol HOYS 2h& 2|l A EAF SHLe=E
EXE 52X 08 5ot g AE 39 ool ol %
L= 27 =% thJeong & Chung, 2022). o] A}
A& 9] Bla/d o] 2f-8] 7FA Bk A Skm A o 7hA| 7}
o = 2072 HEkstA H e 579 4]
235 AP H o2 NGt AT O R & 4= Qlrh(Jeong
& Chung, 2022).
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Az Ho] 50008 P& dojd A o2 e oh(Kim,
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Resale, the sector of secondhand that includes more
curated assortments, is driving the growth.

Resale is expected to grow

11X

$778

faster than the broader retail
clothing sector by 2025,

.- Resale

@ Traditional Thrift and Donation

$3se

. Total Secondhand

Fig. 1. The resale market sizing and growth estimates by Global Data (2021-2025).

Reprinted from Global Data (2021).
https://www.code.digital/blog/resale-is-booming-this-is-how-you-make-reselling-part-of-your-ecommerce-strategy
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oA AF i 718 E F= FA vbA® (hunger
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cho] kil Hokth(Veblen, 1899). 7749 Ato]ofl A £ 2HESE AAsHs A5 A W e ' ofxte]
B AES SFTFOEN A BA A, AFEH 9 aH FEE s EojvhE o L iU 44
A&t dA FIE o= AL o AhEs a7t ofl 74kste] AL3] HELE o F|she & A R Ao
AEFS g5t bl dHlshs 2ol A4l 7HA S £ £ 11 9] th(Padgett, 1998/2001). wHekA] 7jQl2] A3
A H 0 2 F @) 527] o o] tH(Ghosh & Varshney, o A =9} AFS A A AP T2 Z Q31 TS
2013). FZoll= 4 vitj ol 5 A o2 A4l o] b S (Hesse-Biber, 2014), A 2-&- 4x1] 9] oju] e} 24
o8-S A sH= S 2 (Flex) #3752 o2 & 2331 o) 7]oj8 4= 9ok

Sk of whet TRA O] Ti/fo] aL7Re] Al Foll A Bl A Aol A= At oA A Al HEA
7 7F & AF 21 E HEFY A= A2 Hobs AH4d 9] A2 w2 7o & A 20229

31 Q) th(Park & Chun, 2021). whekA] ThA] 2 Zen) )=
A&l A ke 4= gl oy 3la AlEFS A5k d
1 E AL E2Un BBE FA57] Aetolet
= A o) WEke AR 7HA = A& E AL Qlek 53] =
W Y AR Afo]o A= B4 Al F o2 2SI
A8he] e A aFo] = ] x| =), Paik and Rhee(1993)
2} Sin and Wee(2014)2] Lo t2H 2 AH| RS
o] 53] 3¢ 7 AEE AL AU AL H o=
o= AlFS FEFSHA 24 koA HEAS =
3 57E ot SLws A eber
RO R B4 AlFe BT =7]= HEol
U EAY ou7t g5 27 = ohvh &8 Ab=
Al ol ol 2L FEe g dAA L7

= AZO| U A T 91ak 2, A TP A o
WSHE AN A WS Ao FE BA 02 4]

= 3lcH(Mano & Oliver, 1993). o] = A& 2] Lo o] %
oAl FAA 8-S e aiAf sk AL =, AlE9] 3]
471207} 28 ) e o)} gzl ool et
o w3t A B A del el e Axahs YA
H o] E3| 7;x % H(Hirschman & Holbrook, 1982),
Fol A% 5olet ATuEolt 5t 7

| 2715 = A A g8 =71t Yozt 34 A
£ Jtuj) A] A 7HA] $K(limited time) o] 2H= 5% & 4]
A=9] o AEE S Ao A §HE 1 (Hamilton
etal, 2019), A o] ol D45 A& &5 HA oA o
LAl o2 2o AEE 46 2T HTOR A

& A Qlth(Joshi & Garg, 2020).
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1290219 IRBRHE 7 5918 we & B2 7
H(purposive sampling) & 2 Q1 A€} 13 (Instagram) T}
Yol 71 Fal 97 FolaE gl mAsher,
AT ol LRI04 24l A BARS B
sho] s B Al F2 53] o)) 2|l = Auljek F 9 o]
= = 20-30) 4121 U 2 215 153 9] Hoi2j}
WL 23} A3 9l E] H(semi-structed interview)o]| 2t
ofshsick. QIE R o 274€o] AA FATH
COVID-19 45 312 &} AP A2 5 3-1-3HH Q1E 7
£ dFsHA Aystr] 9l sl i Ak A Yol H(ZOO0M)
& Taa o e yol Zhofelolth. Qe 3
S 1A 7 205-0] 2 2 %] 9 tH(Table 1).

Lee(2022)= 2] Alo] tiALS BEALE B4 o7 19]
3l o ALE A E 52 F31 A Zo] UA A7) x]\% 3
o= 7} A 0] WOl R A| &I Q3|8 AFLEl= A&

HE o &2 A o)gtt}. Jeong and Chung(2022)-2 %31 Zﬂ
ojgt A et FrtE Tt =S glo] 3
&, 5 A A S-S A7t E Y A HehA wuf E = F
Aot FHEGR Bt B AT HE ahsiA

2 oA A E0] 712G AR A B AFE §Tel T
qlol thAke] 7217k 2 2 o ) ALt A B 0 =
A B oA ThRe 2l E5 o) 4
£ ABATE BEshedeh ) 2 o4 v

Iz 1

B=1a]

N ERHE

HolB & 33t & A Ao =8 7Y EE £4
St Byun et al.(2022)2] Ao A= 214 T AF$ 7]
A= 10707 2U A =, ol 7], s A, Al B# 52
2 A= 2 Aol A= o] & Frxsho] A 3
oz} Abo]of| Al 4=o]o] AT St W A A&
Ak w52 Al AlEF2) H o= A skich

2. A ¥

Hht2oh AR R 0] -2 719 4] AEE 4
Z ol H e 2 A1 E Kim and Lee(2021)2} Lee et
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Table 1. Participants profiles (Unit: 10,000 KRW)
Case Gender Age Occupation Stfé:g{ﬁ?fg()f Num:f;e(;if;ﬁzzlling Reselling income
A Male 35 Businessman 2005 More than 100 300
B Fernale 34 Office worker 2022 About 50 (everi(igon )
C Male 32 Office worker 2018 More than 100 500
D Male 31 Manager 2021 More than 20 1000
E Female 30 Office worker 2022 10 100
(every month)
F Female 30 Manager 2010 10 500
G Female 28 Unemployed 2020 More than 10 100
H Female 28 Office worker 2020 More than 50 (every6r(ilonth)
I Male 27 Professional 2021 More than 5 60
J Female 26 Unemployed 2020 7 314
K Male 25 Student 2021 More than 100 800
L Female 25 Student 2020 More than 50 500
M Male 24 Student 2018 More than 500 10,000
N Male 21 Freelancer 2019 More than 10 100
(0] Male 20 Unemployed 2021 More than 500 (ever;(:‘gon th)
al.(2008), J. Lee(2013)2] & Efj& & A 3 (meaning units) E-F3}11 §-3 3= AAS AAH A
of WA AR Ao 2 ol A7lob g, & oA whe| A sk Hhol e there Mg Al
50| 5l o), 2ol ol o avleb el AW sheivh TAH o AR} MAAATF A 2 3
sho]l #af Awshqih e A7 4 A 224 Aol 4 S W= A& 2 S FETT F ol 5 9
(Giorgi) o] A2} A&7 ZA DA}l | ©HA & wheh 43 nEE Fow dFo R 7ol 24E g
5h3©.™(Giorgi, 2012), 53 A+ 2} =&} A AESFAT Al A= g 3he 9w &9 o] Ws
Al Al o] AZEE 719 3latE flel oS 2 = SHEA Y Aol Hghstlon of ThAof A dAt
Al B AU @A SR, A, o] 2y 2 AE AL 4 A= WY W& F=Estar ohel |
oA A HFF AN E =2 T AN FAHZ F5 BYSHAT: vpA e = ohAl A Afof A mE7H
oFle= A WS 11T 24 374 o 4 Al kot &+ B on ot EAS e MR e s
Al =215 Atk. =275 YA
Aol Al ST o ARe HA SR2H RE
(Clovanote)S 2+g-35}o] BlAEE W59 o 23} 3. X2 2N
2 ATAT} B 978 st 2o Qi R
I AFA} e Eof] w23t ARG HLeh, o], H|&o] & WA ool 2AdS EAH o A2 A7
= HaFo s vdse S AR ol F FAE S A EH FHA 5 7H 0] COVID-19 A 7] 9] FF
= AFRE Giorgi(2012) 2] 407 A2}5 we} 45} = ot 1A = s, FES vt AE R Qg
ek A A 2 7 AR E(raw data) & F+23] o] S5} a4 o] o] 8 SV & ol = Ao A
7] $18ll R Az ol gt HHE A 97 & 363l T oflEo] TS ZHA E e m 2020 F-E]
oh ooz Az &8 e YrjE deEE 2| oJHl EL Aol 252 o= i str] A AR

- 827 -
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A FHAG o E Fr e M2 Foxs9 7 ot 9| 2 B -7 ¥ (Youtuber) 7} 227 8h= 241
A A2 A 7 o] et Rl o] A F R E Udthe P ddHor o, 248 vyol o A5 4
otk A WA= A7) di i Sla7k 2] 7 & Aa1]F(algorithm) 0 2 Hf F2 0. =2 Q17] Q= oAl
WA AlES sk mhy otz SEstrirl 24lo] AEFS A sHAY Ak B 24l FHl=2E 53
H3 AlFol BAIA 7R 7F ks AFE S AR Ao g AdgshA Jokal st ATh 1 A, Frof At
Foj = E ofe Sl A Aol vi A E =< YA FAE FESAY A7t BES 7
HEIHA, B, C, L1, K, L, M, N-9%), A5 FA2} T = Hd(pop-up) AAE, T T AlF TS
kg R4 0 & v w A XTEE Ao Fofstn LEohs SR Y ST EF oW E A eF
Pae Adche 15e2 25 AD, E F G, H, = A7 gord v Skt
0-6%). o] H 7t b= 2| A4 7} = 7] 9] 9] thefet
2R w7 5glon g oAk A% Yututo] gF9-5} “UE A EF o] EIFE Shf Y Yo A E ] a2
< "ty orA Rl 371 ofd S E3tE A WES WA 2 SES PEY R YOl AR A 2= Al
ok 2= 9l B Holr), ofA A=z 2] e o] e A AER” (B)
Ueo 2 Foxtso 2l F55 A Ay v
o]7] 2@ o] |z JLuf7}rt vl w A APk o] & g ele] A-geh WA AlFE 22 e R
2 o AFS HYon it oR HYE HY =53] o] AlgtE of AA U A il o] ol A7)
Tl FAFF A= BT o] Alul gl o= 3] A7} HeAE S22 7HE 08 AR B w2 A
7t = u| g WE npxjuto 2 Alg7to] Qe =1 Fol FEEo|glor o]F H{stal = BEEH E
WE Lo g A e gl T Eo] g B3l & A AN EL ZA7IE AV R dael
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Table 2. Themes, subthems, and their relevant constructs

Theme Sub-theme Constructs
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Conspicuousness possession of scarce products .
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Conspicuousness and Conspicuousness of distinctive styling and self image Communication
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Self-expression
Entertainment and pleasure

. Ability to lead the resale market
Investment skills and

Conspicuousness
Entertainment and pleasure

aptitude to lead fashion

trends Special strategies for online reselling

Communication
Self-expression

The fun of buying process for a new fashion products

Pleasure of consumption

Conspicuousness
Self-expression
Entertainment and pleasure

Research for a new interest or
trending products

Communication
Entertainment and pleasure
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