Asia-Pacific Journal of Business (O}EJH] ZY2A)

Vol. 14, No, 2, June 2023 (pp.17-31)
https://doi.org/10.32599/apjb.14.2.202306.17

APTB
ISSN 2233-5900 (Print)
ISSN 2384-3934 (Online)

101 OjCjo] 2EIX gl Q1=

AMQ| £/40| 0[8XI=9| 1=,
o
o

AHEQ AOjo|zof OX= Hsk
AHEEY, Fojelzof ojXl= 3
o|=M FANN !
Zeaxrisn At £as SRS HEFY SR xS

The Effects of Personal Media and Influencer Attributes on
User's Trust, Viewing Commitment, and Purchase Intention

Jun-Seop Lee?, Ji-Young Kim®

2 Department of Business Administration, Gangneung-Wonju National University, South Korea
® Department of Railroad Management and Logistics, Korea National University of Transportation, South Korea

Received 30 May 2023, Revised 15 June 2023, Accepted 23 June 2023

Abstract

Purpose - The purpose of this study is to verify the effects of attributes of personal media content
and influencers on the cognitive and emotional trust of platform users. In addition, the structural
relationships among cognitive trust, emotional trust, viewing commitment, and purchase intention
were examined.

Design/methodology/approach - For the empirical analysis of the study, a survey was conducted on
192 consumers who have recently experienced using personal media content. The Confirmatory
Factor Analysis (CFA) and the Structure Equation Model (SEM) were hired in order to analyze the
survey data.

Findings - Findings of this study are 1) informativeness and expertise had a significant effect on
cognitive and emotional trust. However, entertainment had no significant effect on both cognitive
and emotional trust; 2) interactivity had a significant effect on emotional trust, but not on cognitive
trust; 3) cognitive and emotional trust had a positive effect on the viewing commitment of the
content; 4)content users' viewing commitment had a positive effect on their intention to purchase
recommended products.

Research implications or Originality - The theoretical and practical implications were discussed
through the above empirical research results, and the limitations of the study and the direction of
follow-up studies were presented.
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tAgstE o] AL g-ujo] Wl B tﬁfﬂ'
o] A AfdAolde] Thsald e, A EHF &
L Qle}, FolET R vk e 3] deH wA A oA o] FFF ArbE A ellx] oy AFEEol
24 vtols 8l AR} F3e] AlkS WA ¥an Axg gt 9 FR=E Ytk ol

AlE2l v 01011]711 sh= 7o) wReelxlths Zlolt), agjar o] #732 19 WAt o3t
Q1 B IS JIEFAAM (Influencer)®] 7ol T83F AL s4A drt.

x73719] 1< EIEM‘: F2 54 2okl B0l = o] AHEE e s s Wl E3e
U AESA 71se] 2 mukd vitjele] stgd o AL - 231 o]t ofue} gho]Z 2B, <lF
HIIRE, &% & e Bobe] FRl=E Algshe 2% dos
o g dole] dd FH=E Fer Hota, ofE anE A Ae FEAEe] solvhiA 14
AEFAA T4 Az 2HAEAZ 48 Aoloh(@tel i w2, 2022).

AT ol S Eahe 18] /IEFIME FREY ol Z ATV, QI2Ela# 5 A4 nto]
FolA BAE it g o] 2R —i— HAsky vl Al ‘é°ﬂ7ﬂ FFe A AES
(Ge and Gretzel, 2018) olEE HFHAoR 24 vYolAdS *gshuA v AT
o] Aprle] Azt hs dsEd % Fero s 2zl 7|ukgk Aeet Wes F5skal 9l
Tk AE B *1':']*01] e F718 Y7y F2 Ay A A 8-

SFFoTH Q2 Fgdlold o]wn] FUAE TFAL sl I 92 |
Ael =, AL T o okt

191 mitjofel] 719kek QIEFAA o] JaFo] AAA & AL 7] LnjAEdA Asdte &
A2l Frl=RTh JAZSFAMZE 2nlA delx o] FalEdE A e, SrekE F9H wAA
g 2nAee] v% AlFsta 144 A wolEe]7] wlEolti(Ge and Gretzel, 2018). 53] ol
vkl IZFAAMER= Jido] SagatHA fHcle] obd wiele] Fuligh AlF E An|d tigk $715
At Ay e AlF #ddE FH=E ARstaL, FEAET FRTFeEA I anAEol
FAHL o, 719 £ ol5S AF &8 IR 9 Skskal Sl
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A olefd 4 oMol AFHom e & gl AR 4T it $le] ANE AR
ot 191 Witle] Eelze] BadE AAoE 2uAE YR ol AL FEo|x, BTN

AT S84y FAR AA HEe AFH Frl=7) ojFglo] Wdo] HWA
<S58 gt} 3] 121 vtolE F3f AAEHE FA =
A 234 =g oAl Ha AAHA gk Zrlxe] ik v|tjo]e] Al =g AtA|7]aL JJrt,
HZ FAAAE 1 mtofe] Al ddl digh S 7S 53] A A=A glo] gitEe
el =9} JAZF Aol thet A o] AH=IL JqeHRAY, £, 2019). P ATFENAM= 12 A1)
oAl AstElE Frl=o] 2184330 R AR gk &2]4 X-H%]% Zdz3t 191 mlYoi7} tpelrtok
8 gulE Al 9 AAPELS AAJske] gohk(Dhanesh and Duthler, 2019; Lou and Yuan, 2019).

1 "o E AT #olrM 2He AFATF e F2 2vAE] 18] vYo] AHE7] E
H=, 281 viAE 2345 Wale d J5 gtk olde] AF-Eelxe 190 mlteie] Aldd 2w
ol FE3Fe] AXEE AAEF AN, B FEAE0] AFoly WAIAE BrbstaL, FulE
3= gl 9lo] mltole} Fr Y] Aol e =oe ez nlgsiA MaE] $hom oo tigh
N2L =o7F a3t Aldolgt & 4 g},

F 7Y, €£4°4(2019), Lou and Yuan(2019)2] A7FelA 120 vltje] FrR A =5 B3
AAY Y AT FERAS A AT g AFEdA = 18] mto] ARAA ¥ 377G <A
AEe] F84E Axstal ot JR A o]zt A Y EFAEE By & AW flsixe
thket 39 A8E AH e AES Javt Jdukar TSt vk, ARjzkY] AEE Ui V1€ e
oA 3L A Wellx e 2lzlE JAAH Hrt 52 a1 A whgol AL B3| Ioh(Zur,
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Leckie and Webster 2012), 2, 71997 27} o] AAoA 445 7He *Jél—t— ol 124(Cogmt1ve) 7‘7%
(Affective) 2ho g Balais Ao| dutzlels
FAAM 9] G40 ZHE o8t AAH 4
tﬁiz AAREYT FHAAF Frld=e] 474
olF f3l B A7 191 vto] Rl= &7 IEFAX 9 £428%08 =&, 0|23 AU A
T4 Q9lo] QlRF A}l A A4 vlAE JFE HAF B8t AS5stuA) shivh, T3 QIAF
2lzlet 4 2=, whofol] ek AES, 2E|a FHAFE Folds 1 724 JAFABAE I
A RIZFAA viAE 9] o224, ela AFH AXES AAstaA} gt
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A Ao 121 Hltol= ARle] FAZL He] mYolE: A ABAkstaL, FAlel wto] F8A7}
A zale] Adu iAe Fdshs tide] He nitolE ongtH(Williams, 2022), SW¥3 7|<&3}
1) glol= PC, HIEH PC, Buld 717]1& B3] Al 0151*1% Ao 2 WEakal o] §3kA He=d,
ol gAEo] AH TYF FTREE PR3, o]F AlAS thE o] 8AE 3T WS FTR3MHEA el
A FAte}t o] 8AE 7o Eulg B3 AR AT Y & e Ade 98 sith

71& 131 rloje} #-HE ofe] AFEeAE 191 vHoE AruAeldY ETolx} AR AT FH
HellA B npARH AXEE AASEL AR, AFAH oz o] gxlo] Algomel AlFe] Fulo g3
X 19 njtjo] Zrlxo] &£ g0lo] ZoolRE ks HAo] Hedt How Holth H oy
TolMe nte] Felze] £4801S theksiA £/t Aok, F43], 1HH(2018)& 121 mlH] o
Hlzo] 5402 Arol FAF A=A, 2181 F3543S A o A, 215=(2020)] AT
Al 13 mto] ERE S £48 Fogdd egdom ofEsetatt. A RE 191 rltoe] Frlxef
Jo] o] gxte] WkEm el A& AHomd nXE JTFS AR 22, FARI(2022)9] ATl E
AR, 224, FeAgdo = AAEEYAL, ALlHe], 1143(2022)8] AT = 1% Fltjole] &4
ARA, A8, 2g|a egdog FESIT. o] vhell AAE, Vet 33 W(2022)2 S,
R8s}, FAA, ds284L 191 rltol] ANt 5A49] 3Fl a4z AAISFAT ]‘%‘—% FH 181 #ldo]
Zelzo] 548 AFe AT BT ALY ATEotdl whef thakst 4808 A=, o
ggcﬂ SRR B dFE dFEe AT FFHLE AAEHL e ARA, o4, 18

52848 190 mio] Felxe] &£Aaloz EF3aLzl 3t
“479 121 mltjofelA o] HHAJL o]8AlEe| H|To]E o] &3l tishS gt 9lo] vE-S 7]
Q3 Fdo ARE AFsFE 58 A== AoE F Uth(EHAl, @dvl, 2022), o] &7} X9
AL 33l Y3t ARE wolEole AL do] »E o8& A ARE b AT3e A% £
Hot, mebA] mlo] o] a2k FHlx Al o #e JAMEAA S & uf AT ARIT dufu A EekA],
FA} F PARIA 5 FH| Ag Fa3H A €t °k7“«] AH= o] 8Ake] AHE Fshe
Fas%k aglo] & 5 A7) whiZolth, 121 mit]o] FEA #gk AFEA = AAE v o] Hr ol
tjolo] gt AMAHES] Hixo] T S vXE Ao ¥3]lal JdtHGao and Koufaris,
2006), 3+, /‘\QH]DIOJ«] AR GIZ A3 Sheinin, Varki and Ashley(2011)E AAwn|t]o] FarojA
Age AEE ST Baill=o tigh o]l Fa3t 947 d F o, FaE T3 HE AT B
7hA] ol 2 HEvkar 21}3}5—' Ak,

g, o2 AFTH R LHRE] MEE Al AhS Fhell o] =7 Ao
qO]E} Aolg 1 rk(Mitchell and Olson, 1981; Shimp, 1981), 121 mjtjo]dlx] o] @ 2xde A
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o847 EA=E ol%auw 2792 Adshe ARE oJusn 2%, A, F0, V4 4 Fol
g E BEAl AFoR, AFAER StelF 19 viTelE Rk 47 AR Mg e dFe
s},

FH 120 virele) gtow A Aleateh ARgAte] A ZFyAleldol hssixle. ol2gt
2 1 AeARs AR vkt 234l 7S Aled 5 g =3 viho] o] gAlE % é
Ag]oolg A L2t e AAD 5 dew, I a7 F&s8kr] fa AgdolHE2 A
710 FHS Wes AE Awe] 7kl ® Aol

191 mdeje] eEpiell Bt AT ATl el 2uAES] vitold tg g FIA7I=
T8 aclolgl Fgagket, WA F443], 1ReH(2018)¢] AF-ollM = LA AT EHe e
FEA W ARE ATt S FFS Fl AR Anlet HHe =2 5

ool o] @Fe

7] wiEel Fare] E3E Fole dl o] 7P S48 a]lolzt shlon, olzgh 191 H|t]ole] o2t
ARAER st A 540 digk BAME WL, AF 9 48|20 J2E BolalA s
A HER 121 wtold] tigh AnAEe] AR 7HA] 1AE HolE: 4 qdokal FskaL vt
Dehghani et al, (2016) 9A] 24n|t]o] Fae] B4 & AL8AE9 Zn|E o|Tojd F I oA
Q& dxskiA o] 8t Zldele Ak} dHgle] FHl2E o] &St == fATE 482

ol gAte] TulEAIA oS mlAcha WL gk,
o, uAgde 12 vlelsh AusEE 18] vtlele] Jbg 2 B0z 4u AT
oIl siclel e 53 98 G Fadn, WA YR SRS B0 e e
S0 Aeld % AtHWu, 2000), Z¥=e] Azatel Au AFApe] ofs) Aare Felze} Ju)
FaAelA Ao GEE 4HH 4+m Aol izt wtiels] Fgste vhe Selet & 4 ik,
191 wlelojol Am A1ZAs} ol §xtel JBAgHe AF PHE Ba) ez AL} A FEAE
of HE 2% ok AFel U ANE BIHIE S, Frel g Jsue Fans dole
& 5 QITHEAL, P, 2022),
nlEjole] AE g Ae] B AFATNNE FBAeAe] Fao] £45E nltlole] tat FHHs
7} @o] e, mltle] sty AEAgel Vsl ol olgASo] nltlolE AMgshe A
Sola, A AYE A&Hon A HowH FIHoz nlrele] FolelE QL w7
Ak A& #3132 ek, Yan Hong, 2020),
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121 mtolel] 7]9kgh Thakgh Eo] S48k,
(Influencer)®] S&o] FE-g Wi St

Fael viAlY Zokel A7AELS vido] Wl ZlFuAlold HA A FR A the AT-E tHzem
e ot ARE Agsle AR AA7E At wf=#1A], A=disl JRE drpiE & ddse
A T Audel A2 F8Ate] AFH vAAe] Frbel dlo] AAAQ] 4TS = Aom WA
gh(Rossiter and Percy, 1987; Goldsmith, Lafferty, and Newell, 2000).

?4 Fask vAR Bofe] AFelMe JAEFAM Y 4805 WilemM 19 viteole] adAdS

Fotel= Al=7E ololA sttt WA, Xiao and Chan(2018)2 QIZFAAM o] HAdaclew HAEA,
= L, A2E AT IleME Ad, Ad™(2018)¢] AT-ellxe AR, A=A, X'E—é

do] AlFgate] AlF Fufelmel T Al ke viRnta Fsk it Hg4, 5“3 (2020 #-¥
ﬂ‘ﬂl I8 d7ellA Zgelolee] 8 & ﬁ“d:% AXFA]L wfe, 2 FokellM o] i, Frde
A3E AAs A, o)de] AFATE R 2 ?i:rL% SFollA AAIEE 121 mlTjole] Al
2919 ARA, e, A8 A, R AFelN TEHeR FEsta e AE
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ol vltiel = % IEFee] 440 olgAT A2
A HAAE Aste AR ATt wAlA] FAll B ALe ddd s did
o] A= 75«]% AcHMcCracken, 1989), X A|FAte] AEHL BFAF, 7|e =
< 7Rke g AgH7] el AR F8&A MEE A XWJO]'L 3 Gl dFS mIAA
TS AR ARAEL A= & a4 1A W aejal PFol S FA
?4_’%01 Aaker and Myers(1987)& H&A¢] e AdES @Ea l A7) whzell ulzke] Fujelms
ojgo]l ¥ £ 3lon, o5 HEAH2 AHRkY Bl o S84l FFE vtk ArEstAd
o}, Metzger and Flanagin(2003)¢] 2Awr|t]o] AFeM T AldEe] 2wt o]l JFFHe] sle
AFES T8k, 259 o FxIe AL olEe] MEA | vt Adaty] wiEolga v
Ack, JAEFAA ] HAEAS =98 Lim et al (2017)2 AEFAA Y HEAHL ﬁi]e} o] gz o
%7&3“1 FFE VAL o) TR THjmdr T JFE vt #%s on, I
A= A9R1(2018)2 SNS A QlEFAMel Hade wABAFA L e ?DHAEoﬂ RN
03%% vtk & ok
3, 412
A2 = gk ool # ‘% W Aol sideltt, Alse A7k FEAtgelM M2 P9E
SAE gL, o= -r]“ﬂ 25 3] ol dgelA Aol AlA FAAA JRFS FA]
%5 Aolgte e 2 ZItiztelzta AoE F k(R EE, HAEF, 2022). 53] Aol F3elA
AEE ZHzt ﬂaﬂJJrE‘#Oﬂ g Az 7S gFEe 98-S 5] Hﬂ"roﬂ 354 AefAA A o
AFARl aroln, AYREY L A&HAHR] L2 WAE FAXNAFE 2ozt & F Utk
191 mitjolellA FrR Y] AEde FE A7t BA43E A2 2 751‘3‘*‘1’ 'Eaﬂ*} A, ARAlE
AAAN =7 AT FEY Bh Fx, 223 AR Qe nEt FRAEL Al AAHE
A2 S WHslste] FHH oz welEdx] Wx|E A5}/ Hrh(Goldsmith, Lafferty and Newell,
2000). o714 Welstet AR 827 wAA o] WE-& =L wAA7F fdhs Blee) el =831
e AL ondit},
71& A AT ENA 2= o] SA WS BA HH, JAAH] SHA ] e FRA A T
BEY gefs SHERE AYE st o, dRE AEE sty FANdeR B gl sk
Ao A3 Fe ATSoME AFHE F Ao F7 Ao & dads FEskaL it} Johnson
and Grayso(ZOOS)Q} 41} 3, 1%9(2007)9] AF-ellAlE Alsle AR SHe 2l=leh AR SH
o] AF, o] F AYo R FREHY] Wi 5 2EE FAdske AL ofug Jrt 71EE Fol o]l
o B oolyzt 33 e AR £48 Tt AlEe] Awrt 2Rddga Fsta o
Moorman, Zaltman, and Deshpande(1992)dl] ¢J3t® 1A% A& JB AFzke] dF, 7|&,
AEAR A3 55 2ode A e, S48 AN RS vpg o A7l ey ok&d
oJFE & Ft=rtel] 2H o] BFolA Stk AWstal Stk & AHAT) AlF 2 AREE Tid
o dojAlE o]HE ¥ o uetoaH Ol*““] , ARl x93 BAEE Aelnt,
b 7EAE AEE olgRUE A 7|xE 3§ Af}nﬂoﬂ 3t WS on|gt}(Johnson and
Grayson 2005). o|2]gh 7ol 7|8k Alzle AWARQ] Hrtel 7xdhs Aleuvhs © BEgd 5 ot
Ao AN Fa8 TS A ET}E, ALBY| E Y =0]2(Social Network Theory)ol w2, 45
el A BAZY AoldFSE Aol F4HE ABle oldd o8 FelstEe JdAH AR
AAA Azt o Fa8d = ke el
olF% HE AlTAtel AR F8Ate] WA AN DofA= oS Hor YAFgerH
FelFel Aeg st A, 2Ea AF digelAl F4=EE ek 2% 5o 7P
F A5 He 191 vidole] S4ES B o, 191 nitiold] A= A4
R 71zste] FAECL & 4 lot,

A2 o],
w2 FHEe A5
oMol Aol A

=
=
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to] Fdlz=o] £4a%1) AR, o2t e8], 2eja JEFAX S| A<l
o] 7 S AAH A ZFAF Ao ojmE FFHS vA=A AR}

ahde] A1 Az, @A Az)ste] wAE B
| mlte] 2Rz &40 e Wl ATEe %sﬁ

A5, 23 *LEM 4741 ? ol Az 220 5 A,

vE—I‘.OIE} “Q I St 71%«1 vIHE B % :rL#OME ZHREEE 2] °l ﬁlﬂﬁ F o]
AAE L, 7ol BEEE k3t AF AR AFEHJS uf o] ola, FelHel deke & 4 =
=7 FAEE Wl ItHEEA, 2014), E3H, 191 w|tio]e] R &gt AFEoX T AH|zLe]
AAE w|t]e]e] FHHo] mlt]ole] thet AH|RES] AFE Folv 9L rfal Fs o, Fulx
o] AKX AFgHo] AuAtY AR AFA S wHrt A3t Gao and Koufaris, 20006),

Zel=o] o2 A mto]d gk 1AH A=E FHAIE F8 a0e 2 Zg3)ghrk(Mitchell
and Olson, 1981), A& Aol Zrl=xe] eetdo] o] &l FPZ nAIR AAE 5 AF
I M| 2e] HEE foldH Tz AIE =dvka Fsta JtH(FAE, HEl 2018). o]
3= 191 ul"*ﬂ HzoN% U Ao st 4 =], AR 9(2014)9] oﬂ?ﬂl*ih =k
o] FuEa, 33Ydo] B Edx £& FuE AMES A F8AE0] o B2 QA AYE HRAT
o el Hj o|Zo] AT Farel tig EU¥} FnFol uidt =& MPS OIED}E T4
Ak, oPFe] AP ATES] F4E B3 191 vit]e] Frl=9 9_‘1} *% AMRLR St g AAH T E
Al 88 82AUdS U 4 9lon, FR 214 225 o)EA sk AP
S FF38 B 5

theo g Aazgde AZaHu AXTE ARYA ol AS B8 Zalx AZAtel Ad TEAES )
M2 AT s AFe JRE wdstal, Fhshe gelEt & & ok Aud, ¥ $(2019)9] ATl
M Ao HeAg-s Bl AlES ARz ik JRVF JAE, YA JRE JNke g Tl sk
AAAGE Bt HA A o] dFolal FE| gl TIvkek AlERte] ¥ ga)aL gioh
AEFAA 9] AL AvjAbe] Fu g o]Fo] ¥ 4 glom, o] HAEAH AL Ava}e
wol N2 Ao Zas Aalacle] k. Eastin(2001)e] AFoAE dubgow AnASe Aro
ek A 2] A2 MRS AdsiAl HaL, B AL AiAde] JTkal JIAERES o 25| AlEdt
AR S A Feotar gh3]a Qluh, B3 Lim et al, (2017)& Q1EF914 <]
E2 57 22 E W HA, TR E 2R AFTFE I JFS vtk 743t
I ok, o] dyATFE H}%‘fi’—i 5 22 7PdS ekt

ut
%
[l
%v
UH

03: 2
i,
T
H

)

H1 12) vltfo] Eelze] S40909 AZFAN ) AR Au Fee] AXA e H(+)e]
Jag w4 Aol
HI-1 19] v|tjo] Zqlze
H1-2 121 H|tje] Eel=
H1-3 19 mlt]o] 2l
H14 JE794 4

< AE FEA AAH Aol H(+)e] 9T vH A
'?1]' de AR FEAR] AAH Al A(+)e] dFE vH
FeAgEe AR ’“%XM AAA Aol F(+)e] dFe v Aol

:%% AR Fge] AAF Aol F(H)e] FFE vF Rolet.

o
=
[e]

= H

2 T3 AeHs AEIE 26 S FEE u) vl AR glo]
, AFEE ggd JEE SalA 2o S 22 W AR AeAE
nd Kyriazs(2007)9] dA7olMe AeHe AR F243 F84] ol g

X
o
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o9l AFHZ opr)ditta 43t

}O{'

Ao g ofn|atn], S0l Fifehs AR AT Fiol et
3 Slgh

191 mo] Fdlz=e] et ol&Ate] wr4at FrlE Fdshs WAl ais anAbe] A
Aol FEFE A F = Sl @ ¢ vk e avAbelA A rAIR A E AAE
AL, Al ARzl e A2 Bolsh sk, o= AR AEAb thek AL A=) 7Rk
b, F413], 18242018)] AToM= LRAEAA AT =T ZEoolE o @ vAAE AFE
kL] EHtﬂ AE AR okt S Sl AlAE] Aok RS mH o2 SRR Stolw
AEE T HE As vl sl

1l ﬂl"*ﬂﬂ 7hz e she] FRlz= £ Fe g AR AleAtel oAt viYo] Ade
ol T I FadaL, WAE sk AUl o)) mEell o]&Ate] AAH AP

)k

rlo mlm
oll

of 8% dFS | F A
2giql FuEFHAE G478 Liu and Shrum(2002)& 233 a-8¢ 7|uhst Fo] F8A5L B
AFUA ol Aol Folalar FAFS

FEHOR wEHE o] ohe SEHolm Ao Ay
AAG Beldel B FRAT AGor], ¥ el HEAEL AASE telF ol U
BYAPeRA AAE EAS L AHE PYATIE 2010 R RS WD JrhMeMillan

H
and Hwang, 2002),

&, 22k Flistaat she AlET AHlae] RE 7 AEeAd wet theet v B
T S, AR ATt Addhs AR dEgol lﬂv%’ri ZHAREE EFIA eke] BN HH
73} fi7-e A8 "t Brinol, Petty and Tormala(2004)= AR L] AEAL Auxprt HAA
£ Asta, A of Falg Fol AFE EY W ozt AEE ugt &+ 359 A% §
ohFg 34 Al el "vkal ek sint. ol A H iAol e IEFAME BAEE R8st
oAl FFHE vA AL, B Age ASdte] Frlx vkl tigh AnjAte] AEE AFAE
Fast aielt & F 9lg Flojrh. o AYdTE nigo R o Ze M-S AAS AT

H2 131 mte] Rl=o] £4alla JAEFAA o] Hede Au F&ate] g2 Ao A(+)e]
FF= vAE Aol
H2-1 121 vltjo] Z€l=
H2-2 121 w]t]o] %Eﬂlz
H2-3 12l vltjo] 2€l
H2-4 QI&FAM 9 A

B 8] A A Aol 9%
2 R8RS 2R A GO I

5. AEY

BYe AF7MA SAETIG Bepsbl BolE sha glek, ASse Ropold Agoz B Ade
218 Csikszentmibalyi(1988) ‘& 71<o] F33ha gl 2L ol 2ol WAEo] HojalAlel H4e)
A9 Wz 48 S ok, ol GEATNN B F71H BAR 4441717 A% BEA
8oz 22 b9, ZHY, ol Sol gopo e} A

AT W 01Tl B39 L4 INS ATHE ABEUIRE Fa g2 SudE
BH Al ATEo] T4 ITHAEH, 2022). Feld, AN ozz>° ARG Hle] B
AREEA Belo] o] gbl vhx] B How Hel —5—017%— AN 432 3 s Aol 3Bl
e e g ARl 7o) e AREde 18] o Faz S AL ol
VAR LuATE AFE ToA) AT YES B8 ) Ao o) B2 AFH
AR} el kg WARR A BYsHE A Feeta e, Asld, A (2018)9)

i&‘z

F_
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ATellM= 191 mgo] Fgoflo IEH A3 wiE st viho] AdelM E7e-& FaL AR EYETl
Z

A TS Tk e WElaL Sioh

6. FHAFE o=

TuielEE AlFolu MulAE Fuletara} sk 7iQle] o] FEstd rhsAde] AR AW +

Ath(Fishbein and Ajzen, 2010). Wb 28]k AA] Fujgd oS 2Folgte d&d = g 8910]7]
whol 2Bk FE ATl Tag WER thRolA gk AEH v’ Zoke] dTdlMe T
5ol 2nRte] AlElZel qF o o5 A Htka Botom, olfdh #de o] 12 mHo] W
JAEFUA AFolME olojA] o1 Sk, A AAEF, 3185 (2021)9] AellMe SNS EFHFAAM A&
Febs) 40] s ool G vl slend SAAL, WS, oSSR Hevle

22l JIEFAA S £2do] Lnjte] RiEwel Tl FAZ] IS vAle Eelek

7. QAA, A A, ARE, Telelze] #A

Aol maw aBRANA A B v a3 98- seakrd(Morgan and Hunt,
1994), 23eol] that 21zle] s:70] HolAH Be] FEE Folrks AL ojz] ATl vl ch.

A, AAA AEle AR A A, 7)E, A

SFE ¥
#2) AF 52 7 Qe Aolehs Weoln(d
A7, 2014), AR EAL vITo] WFe ARSAA vhA I Hom Tel Sole AW PFE

we Zloltt, Aol A3t 58, B 2% Lgol A7 o] §AES FHEE ALKHOR o] 8e}

7] el =28 HeR QAF AEE AFEYC 9Fe o2 E vk =23, ARMEYE B
A e wl AR A AR AleApAl SAA ] =4 (feeling)F o4Ql =4S whow FHg A
oizto] A7IA wct. whebA o|FA FdE Al e Y vite] FRl=E A&How AHstEe
AFEL =gl "o ZE g S+ Sl

Fig. 1. Research Model
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S, AFEYE 18] vlto] Telzol e o §AEe] B EE wolo] JuE ojrigct b
SEERE %Loﬂ*i I8l EU Tl ool O 4T Eeken oleld AT L)
Tk Eel APAel GFS IR Hh FET, DFF020)9] oA BA AFNE LulAe)
Aol Fohelmol froltk L AL A zldé‘mw% 1%0(2022)9) AT E 2ol v
2 ABTAANL BES AVF ) AHA] B FEshe Ao] THEE EolY] A% Wy Fad

Qele FARL otk ool AAATE wigow Thedt L e AR

[e]
o

FO

EI

H3 2vzte] A4 Ags AREYd F(+)e] 9% v Aold.
H4 Znjzke] 284 AlEs A Edel B9 932 md oo,
1:

H5 2n|ake] AIFEde JAEFAA FAAF Folelzdl A(+)o] d&Fs v Aol

£ A9l 7Hd 791%:% T2 (YouTube)9} e}l (Instagram) 5 191 = =2 AH3
7}A] €] iﬂlx}~ o g 2atel AEXALE AP3tet. WA, 24 HE
Al—t— HEJROE JAZFAA S} Sdnlt]o] Hof 8hxlg FE7IET ] HRFE
JAZFA *1 &4 el 8o uigh Ao Hsiel HFzAbl AME-E
SH &S] 3t XlOﬂ g 2ol s Aon, Azt a7l gle Aow dAvtEe] B 2ALE
RE =
B 2ARE 20229 49 3 9 B M-S, A7), B, AFE AF < 191 nige] AR | e
2HAE o g Lel0l AEFA) o] FolH Tt WA, SHAME A 190 vy Eel= P QlZFlA
of tigk AHF Hog ztekd] 2NE T SEAE] 19 vido] AAAY %, F= AIAFEE 19
ultjo] Ad 2 Fel= 55 ARl ol thg Eelo] = A & 191 wjt]o] Fxl= 2 JAEFRIA 9]
ol

47 kel o ARl 7)zste] AFzAle] Bad Lol SHel A4 AAHAYT. F 20059

o, BHU SHAAL SHE A WL 87 HEAZ AT F 1925)

1o olgataltt. A BAUoR A4E HEel 542 vyl g9l 97%7) A

1o] vltjo] EHEE 0|8 % olgor, o F BE STAB0MNC] A2 FREEE AFT Ago]

= Aoz Felugich Sl ule Wael ulgo] 44%, o1ge] Hlgol Sk hehdch. A4

FEEO] AHNE 10th7}F 2%, 2007} 31%, 30th7} 24%, 40th7F 20%, S0th7t 13%, 60t7F 9% 20~30
97k A e Hew FAE,

B AT /e AFH) ga AYATEANA o] AFF 24 £IES BESA

@A, 191 vlele] 20 S0 s Ay, ooy, #3€ Dehghani et al, (2016)3}

A4 AL SHEFES BRI WA, ZA
o]

3 A7 2] AL ol A5l
19) PIEjol olgshs 4o Yl A0 ATATE Seo2 Adssion, SLYL 5 iud
(gl QHelE, EdE we, guel f84, HIADOR s eee olgAEol 19
HEjo] @RzE ol g3hEA 54T H9Y, Fol B8 AFeHe S0z Folshale oo, S
& SIS B, $) AT, TG AT, $8 A ADo2 2. yEAae 19
Htlo] Elzv} o g} Tkt RS FAWAL, BAE FAE ARUAIM S0z Folsdo
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o, AT T Vi BEFH(RASH A&, ASe ras, T4, wE fgui)oz A5t
AEFAA ] A4S Lim et al. (2017)3F A, @2dw1(2022) 9] AF-ollA] AHE-gE SHETS &8
SHEATE JIEFAAM O ARAFL WAAE ALt JASFAA7E AEZHQ] A4FH S 7vke R 54
el gk Add HARHE AXTE F e sHoR Aosilon, ZARYL T 4EFH AR,
Telz=dd A8, JHEF, sdn)es S48
ggog oxzd g9l 7AH 2=2= Johnson and Grayson(2005)3 Zur, Leckie and

A

Webster(2012)9] A0l AH8-d Z4E3-S Hoste] Z&skltt. WA, IAH A2e vvojol FR
ABAE B e oA U Aol dg Neos lsgdon, 2ATRE F 4ZH(ALA,
FHe AR, WE, A& HF) R SHE AT AAA AEe FE HFA o #AE A
BAE FASILA she oA el tigt BEor Fosiglen, SAETS T 3RFEA T,
AAstL AR2E =3 =4, AfEa d3hHer SAs.

Al E Y2 Cater and Zabkar(2009)¢} ZHele], A (2022)0] A4 AH-d SHE2FS 283
e, & ATelrs 18] viyo] FR=E o83 2Rl AT E71%2] FFelA a7 Fal=
Aol MA=E FER golatilrt. SHETE T 4TF(IRbe] mEA AU, AIY T o de
A %, Ao, A&AH) o8 S48

npzjgto g2 Fufol == Johns and Taylor(2012)9] Atollr AFE3E A EE-S 83190, #|&Z
o Fuf & JrE FHAE Ao Aosidltt. ST T ARFT A, T, Tl
Aol g2olFF) o2 ZA3}rt.

0

of

r?L'

IV, A]Z‘.J_?_A-] g_,,]_

L ZAuse 24 2 By

M
oY
olN

AZEA 7 A FANEEY A=t 83 HAES stk AlE=A
A% Cronbach's a A2 Jr71stgut, 2523, 28 7470

o](Nunnally and Bernstein 1994) z} @2ld] &3} 5o AgAL 1y
o2 #R13 Q1A (CFA)S Arl8kaer, (Table 1) oA E13F 4= gl%e] ATRE ] AgAF(E
A, ZRATAG)7E AILA| o|ako . BHIEIQY] W ol (=494, 144, df=306, CMIN/DF=1.614,

Table 1. Result for the Confirmatory Factor Analysis and Correlation Analysis

LS M SD CR AVE 1 2 3 4 5 6 7 8
e 4361 1.644 745 545 (918)
oy 4923 1456 815 533 661 (923)
As2EeM 4348 1554 786 582 .651%x 538+ (917)
qes 5031 1465 838 624 632+« 701%x 548+ (.922)
QUR[H Mz 4741 1432 972 655 672xx 642%x 504xx T52%x (917)

#8H 4lE| 4557 1402 944 505 519%x 603+ 581%x 687+x 759%x (932).

AlHEY 4235 1.664 963 537 577%x 674xx Ab9xx BB3*x bbbx*x 670x* (.924)
i el 4554 1594 991 558 .626%x 682%x 5371xx 6H0*x 656xx 628*x 630*x (.934)
Notes: 1. ( ) Cronbach’s alpha scales reliability score on diagnals

2. p: *%<0.01, *<0.05
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GFI=,942, CFI=,935, RMR=,047, TLI=926, NFI=901) A&l &1 Qi o] A F33t
FEoR getedlnt. =3, FHENSES A7) g AlE= 5 UPEAR=(CR), BEEFER(AVE)
= letlen, B A 5 dAlEert Tolde R, HEEAFEH
o7 EolEoe] e JA FRHE Zow Aoy o s H %
A& FPet, #4A%, mE FAANE Y] FEEAFE(AVE)Fo] AHATF] AFgs 235
o2 yeh #deldA oA FrEQoka & 4 lth(Fornell and Larcker, 1981).

S0 2, AF7ME AFE] dst F2RH AR Y (SEM) £4 o] =St WA, (Table 2) ol A]
AAE kel o] B AF R o] AFPAF(HANHTA G, SEAFAF)7F - ALz oFoz gely
thH(x’=358.481, df=228, CMIN/DF=1,572, GFI=911, CFI=.921, RMR=.055, TLI=911,
NFI=908). A 214 a2l 2y Ages 458t FF02 IR, gt 3EAbe] JHn
olrh & eite] Fahwzel FrlslEe] KO3 L A £ Q] whel of WFES BAMIS
AAgstal Mg AFsEReH, AS5EAH SAMAd BT Yol Tz {23t JEFS nXA
v oz FAQlEcH(Table 233),

® Te gT7pe 19 vitle] ulxel shel&el AuA, o2, JEAEY, AFFUAMe
5490 AEA A(AAA A, @A A)e] BAl, 223 F A9le] Agleh AP, Folere]
WAl B PR T Qlom, AT AFE 2 WFE ] JRAFE Helshs yos
AT}, WA, 12 vltio] Eelze] 519 Al A9 ARA, 02ty 45 EA, ABFAN ] &4
AwAo] ol 8Ael QIAA Azle} 1A Aze] BE 2HA dFL vd Ao dasadd.

BN AT, FARA(B=.308, p .01 HEAF(B =884, p .01)& AAZA Al T4 dFE v]A
£ Aoz elHont 9ehd(8 =182, p(.05)3 FEREA(B-.073, p(.05)L XA 2o FHH
?l JFFE XA e AR EIFHATE wpeba HEL-D I P14 & AAEHAo W (FHE1-2) 9
Table 2. Result of the Structure Equation Model for Testing Hypothesis

i Stande?rfjized t-value Result
coefficient
H1-1 HEY — XA Lg| .308xx 4.627 Support
H1-2 Qakd — QIX|H Al .182 1.147 Not Support
H1-3 A32REY — QAR Alg| -.073 -.965 Not Support
H1-4 AZg — XA 4lg 884%* 5.611 Support
H2-1 HEM — 83 AlE A02%x 4319 Support
H2-2 Y — UHH Alg -131 -1.662 Not Support
H2-3 A52k2M — ZHHA Az 221%% 3.077 Support
H2-4 H2Y — 484 Lz 522xx 4.012 Support
H3 QIZ|A Al — A|HEY 317%x 3.138 Support
H4 4HA AME — AYEY 561%x 5.075 Support
H5 A¥EY — A0 T62xx 9.074 Support
. dE — 0= -.024 -.337
Control variables
L{o| — ool 056 633

Notes: 1. p: **<0.01, *<0.05
2. Model fit: x*=358.172, df=228, CMIN/DF=1.572, GFI=.911, CFI=.921, RMR=.055, TLI=.911, NFI=.908
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OHa1-3) 2 71740, veos AR, oot Fezh8A, Aol 244 Al s 9=
shlgk A, JHA(B=.402, p 01T F32-84d(5=.221, p(.01), lﬂJ- A (B=.522, p{.01)&
A AlEel S TS vy (5131, p 052 A e JFS vAA
de Aew el webd (ZRHd2-1), (F2-3), (FHd24) = Z] H ow, FHd2-2)& 717
Atk oz AAH Al ZAAHH AT} ol gAte] AHEYel vIAE dFE A A, AAH
A#(8=.317, p .01)s} 744 “il(ﬁ— 5601, p(.01) 5 AlREYe] 242 9T vAE Ao
stl=o] (FMd3), FHd4) B AY = vhAe g o] gate] A& o] FHANF] Frjol =
HlAE JEE Gl A, A EU (G762, p(.01)E FHAF Ffowe THHA JFS vA=
Ao yepgtth, webs (7Hd5) A AA] @ ez gl

V. 979 28 9 AR

L d7as 2 AR

B ATE ezl Ana, oo, AEaaAel 18] nro] EHlx S4w AEFAN ] AEA]
olgAhe] Q1AIF Mgl 7AH Azo] MlAE Yee AFAACH, it o)F T el o} A9

AZRH A3}, 19 vltle] EHlze] ARAE QA Alslsh 14H Mg Bl Folg JL nAE
ASE Ve S1%, SHAE AR A GAN U SR FAT I 047 e slew
sl ol 101 vitle] ALgAolA WHEY W ARE AFHFUAL w olgHola, FelHe)
A & 5 Qe w949 W ohe 14 9 BBE o o] A ATAE Askol e
A& BelFE Astolth, whA, 191 vitlo] SRlxo] oeHe AGAR SolF E/1T FUIE fushe
WAl BEge ATHNE i QI ol3] umou sk WS dhre e selie A

ofct, oz 191 virje] ez FEagHe FRH Ao Foldt JFL nAAN, A4
Aol fFrold dFe vAA G Aes %‘011’4"*4 1< HMOMW AT By AUl
&l vitjo] AlAtel ARgAREe] ME AEE sk FdlN BAH AlFe FAo] HAN o2 dazt
o] ALgA= stela o dHolm, Fel el YNHEE NS AL etk e HolFe ﬁaﬂro]u}
Lo, QIZ 2o AEAL AA 2o} AR AlFd BEF FAHZA] JFS n|ct= A

selstelet. ojn] AYATE F3) ST F AW AF AT (Lim et al,, 2017) v)o] 1%%}—;:&

QERl Au AEAE TS BAE T R ol YRR DA FHE BT 221

g S Qe theoz 1A Azl #AH Aesk ARGl =
o]

2 B Aol 344 JFe AE sow HAHAY, ol
3k ©l Qlol ol Hola, FelHel whekel A Alzlsh fafetn
) SielAe] 8] % AAER ela A% plcle] lzel the Ak, Al
A She Fad 019l HolEth niAtoR, PR Frjolwele) $A AFS
ERAD) SAIGE AT AA2E T HE AFA
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AR 225 AASHE HolA oot Qg & e wiXEo R, 1A 19 ntle] EH=E

ol g3l Qo QX Holm, FAH A NAE F g t AR 89le] RolelA, olefd AR
29102 Yo] He T 4o A} AP T2 A& 02 o galei 2ol ofmz JRL
HREA, 2E3 AREYL B HF Talzol FAsHe A 1754 ¥l 25 Fulstels AuAEe)
FololEs olwEe] vidk BEH BAE FaHom AuRony 19 wrle] EHlx 9l QBT

wpge] Fasolor & Ak AAE ANG 5 oA HAgich

teoE @ ATE 19 vide] rhAYE $U5H: APAED AFT
AEE AT F 5 o WA, ¥ AT ARG Q20 B m o] E9ES Ol%é‘}%
el 2AAE 192 A otg FLANT, AT S0 3L TEAS AR 19

2 4
Res WHE. weA 191 nido] ReAEE Tesl Frish

o ool 1 FAHe A8e sk
Awl, Aee fes 2a= Az REeE A wo ek, AEANlE Ane ATe, ol

o] §AET G ARUAIME She Aol FaT How wolh mpXuom, Aularh B
FrE NG FAlx PACR Y 191 vltle] FAES v 1% e ARUAIY BES
of #% o sl AulAE 19 wTe] R Age) Bg BYE 5 s
SR RS 28 AFHAL 12 vtiold] that Agule o

=

¥k
e d

4>;3

=

2. A7) WM % F& AT A

B ATE 71E APATES /O 10 vtle] Erlze] £4aQ15 BTN o] AEAE 5
HaES st Btk Ao Aol @)

A el £4E T ofF ATEIN ARG et

8kt glot obs FAA SN thet Felrt olFoiA ek glem, AFzA ol
Q1 QIETRNS) PItlo] ok ARTHE YO B ClEHE BEt] 54
to] Wl SISl 991e Teld 4 gigke A0 #HEd. $& ATME o
R} Asolo} @ Aol HgeR, & A7aAd Fold 4% $RASe di
oAk, %%_w 2 e AFE AES

A S 7242 Aol39ol 2
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